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The beauty industry has the highest investment in influencer marketing in
both Thailand and other ASEAN countries. Therefore, this research aims to study the
personality characteristics of influencers which include the factors of trustworthiness,
expertise, attractiveness, respectability, and similarities influencing parasocial
relationships, to study how parasocial relationships influenced brand advocacy and
focused on studying micro-influencers. This is because they are a group of influencers
that have the potential to connect with their followers, specifically those targeting
Generation Z consumers, because they are most likely to be close to and trust influencer
reviews. This research is a quantitative study. The data was collected from a sample of
400 people between the ages of 23-31, who had experience following beauty micro-
influencers on social media channels. In this study, the quantitative method was
employed through the use of partial least square structural equation modeling (PLS-
SEM) and SmartPLS version 4.0. The results of the hypothesis testing found that there
are four influencer personality factors that influenced parasocial relationship
interactions: attractiveness, trustworthiness, expertise and respect. It was found that the
aspect of attractiveness and had the greatest influence on parasocial relationships
interactions. The results also found that parasocial relationship interactions had a

positive influence on brand advocacy behavior.

Keyword : Micro-influencers, Parasocial relationships, Brand advocacy, Beauty industry
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Ufdniusniedenniaiionass Asil (Huang, 2019) liinanisdnundn AnuAtresidani

% o Lx
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euef 819arANNANRUS UL dNR U dIaNaleuase Adlfaueannmgiuly Al

o [
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A IANLANALUA
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UNANNUEN IR IANIAN D LRSS
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ANNARIE AANTDINT LT UAATIUNG NN BUDIATIRUAN 1T YARNANEMLE 3D

39m @18 IWALEATIR (Bernd,1999) a1NN13NLNIWITIUNTTNA LI UN WA AN IUANE
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NNAIANLENBUAR TALA 91UAITEUR9 Yuan kay Lou (2020) AWLIN ARNARIEARAUAL
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11983499 (Word of Mouth) uazwgiingsunisiidausan (Participation Behavior) (Allen, 2017)
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WHUNITENAIDEN
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g1nfuauddeniel §adeldvianisqusaetisuuunaiaduneu (Mul-stage

u
%

Sampling) Tneiidunau Aese i

TuAaUN 1 AruAnaed1999103a18911ANNTUNATETBINFINWHUNUATTIANNA 50

i Fail

1. IUAARDIANL 18. WALNNLY 35. LWALNUUIIN
2. [UAAADLAE 19. WALNNARLUAN 36. WATVTND

3. LUAAABNIAININ 20. [UALNNLA 37. LWRINENTUTOUY
4. URAUUNLNT 21, AT 38. [UAANANTZLN
5. lIAARANT 22, [WALNNUY 39. lWAAIANEID
6. [UAAANNA 23. [UALNNLAY 40. LUATINAINAN
7. URARULEEY 24. LUIAUWNNAR 41, URTBNUN

8. LUAAULAY 25. [ALNNSN 42, UIRATNIUGA
9. LUMAAR 26. AT 43, [ URAINT

10. ARAT 27. wmilnydu 44. wpane g
11, LUANITRILN 28. lwnlszina 45, L URANNUEIA
12, lIAINAT 29. |wmilanilsu 46. LUAAIUUAN
13, LURBULT 30. wAneynn 47, IANURIAEN
14, 1 wAUNNEA] 31. LUANTZUAT 48, [ UANUBILUN
15, WALNNNANIag 32. LANTE U 49. UAVANA

16. lWALNNAN DY 33. lWANEHATLY 50. LUAQIUIN

17, ALY 34. LUANULT
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TRANDNITUAN U AIDNNLLL Close Ended

s . sALNNIndaLyA
uaztiuAnNLLL Two-way question
WA 1978 2.4004 3. LGBTQ Nominal Scale
daA NI UANHILEANDINULLL Close Ended
WAz IUANDNLLL Multiple Choices
a1 123251 2.26-2817 3.29-311 Ordinal Scale
daA N UAN LA INWLL Close Ended
waZtUANDANLLL Multiple Choices
. 1. AnanByaaes 2. Beyyms
FLALNITANTN . Ordinal Scale
3. Yseynynin 4. gandfFeyaunin
1. daana1virawinfy 15,000 L
T 2.15,001-30,000 1
seliadsse
. 3. 30,001 - 45,000 un Ordinal Scale
Rl

4.45,001 - 60,000 UM
5. 60,001 U 2wl

o

AU 3 HULLUAAUDININARU TEARS Model a11014 18 4@ si9tl
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q
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1999 uLsuelauAazAIAaaNAININNGT 0.7 (Nunnally, 1978) WAZHANITILATIZHAITN
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(Larcker, 1981)
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