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This study aims to examine the patterns of deception in online shopping, to identify the
causes of such deception, and propose preventive measures against fraud in online purchasing. The
research employs a qualitative explanatory approach, utilizing in-depth interviews with a purposively
selected sample of 30 consumers, aged 25-34, and who have experienced fraud while shopping
online. The key agencies involved in the study include the Technology Crime Suppression Division,
the Office of Justice Affairs, and the Electronic Transactions Development Agency. The findings
revealed that most cases of online shopping fraud occurred on the Facebook platform, which has
been a popular channel for online sales since its early days. As online commerce has expanded, it
has also attracted fraudsters who exploited vulnerabilities in the system to deceive consumers by
selling substandard products. The study identifies several causes of online shopping fraud, including
consumers' over-reliance on product information, excessive trust in advertising, and insufficient
research on the credibility of sellers, leading to purchases of suspiciously low-priced products. To
prevent fraud, the study suggests that consumers should choose secure websites or applications,
verify the credibility of the site, and select reputable sellers based on sales volume, customer

reviews, and verification of business registration.
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(Fast-moving consumer goods)
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a v [ 1 1 = o o A =
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: “ « @ Py e L 44
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Gen Y (812] 19-38 1) uaz Gen Z (81gAnan 19 1)

FOOD APP LANDSCAPE

Gross profit (GP)
or commission
fee per order
(with VAT)

Delivery Number of Service

Remarks
fee restaurants | coverage

App

Up to 30% 10 baht for 3km applied Not 22 provinces Small food order fee of 20
when ordering from disclosed and cities baht applied when an order
restaurants in GP system is priced below 70 baht 7
M free registration W 10 baht up to 8km 100,000 Bangkok and

on Wongnai app applied when ordering metro area,
M In the 10-baht from restaurants in GP Pattaya and
delivery programme, ~ System Chon Buri,
20-30% GPfee is W Full delivery charges Ayutthaya
applied applied when ordering

from merchants not in

GP system

i

Free delivery 50,000 52 citiesacross M Commission rate is

30% on average

\ (coverage Thailand as of  determined on a case-by-case
distance March2020  basisand isa result of an
not individual negotiation process
disclosed) W All dine-in and delivery meal

prices are the same

Upto 30% Starting at 10 baht for Skm 20,000 Bangkok

nwilsznau 6 nsifauiaudeyated Online Delivery Platform luilszmea e

AN https://www.bangkokpost.com/tech/1903200/eateries-banking-on-delivery

-apps-social-media-to-survive-lockdown
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Challenges & Opportunities

in Thailand E-Commerce Market

. Lazada
Shopee
B shop

Social Media E-Marketplace = JD CENTRAL

JD.COTH

40% 35%
r@ Lo wemall
Instagnam

TE! kro &
CENTRAL KING POWER 16%32 )Banana 12 onuine \eide, e [FIEH cwes

! o QTVvD @xﬁ;ﬂ, “AIs r{.ﬂ':t == Advice SOP24 Konvy.. @Love TARAD

Source: ETDA E-Commerce Survey 2018, Goldman Sachs, Statista and Frost & Sullivan

za ‘ E-Commerce Summit 2020

Ailsznal 7 douniian1eanauednann e — Commerce luilsvimnalne

Aun: https://blog.boxme.asia/e-commerce-logistics-in-thailand-shipping-and-

payment/
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What innovations do you use the most?

shopping app délivety app calling app conference efficient appliances  at home

66 | evenon (I St

RATIONTHAILAND

N dsznal 8 What innovations do you use the most?

IR https://thethaiger.com/hot-news/technology/food-delivery-and-online-

shopping-apps-are-thailands-most-used-innovations
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