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This research aims to study the approach to the marketing plan and product
development of plastic woven bags for the Kho Kret Community Housewives Group in Nonthaburi.
This is a joint qualitative and quantitative research project. The samples were 406 students and first-
time workers, female, aged 19-25 years old, living in Bangkok and Nonthaburi province, and
interested in purchasing at least 1-2 bags per year. The samples were divided as follows: (1) an
interview group of six people; and (2) a questionnaire group of 400 people, respectively. The tools
used in the study were in-depth interviews and online questionnaires based on an analysis of the
interviews with Persona Customer and Journey Map, and a percentage of online questionnaires. The
researchers developed the product and planned the marketing under the brand name "Handibag,"
which conveys the craft crossbody bag in cream or brown tones. It is a parcel from PU artificial
leather mixed with plastic weave, creating a strange yet modern product at a price of 1,000-1,500
Baht, including the delivery fee and distribution via Facebook. When testing an actual marketing
plan, it was found that presenting products with images and descriptions and offering discounts of
10-90% increased interest. If an influencer with a target audience-like taste offers a sale, it can
increase visibility and expand the target audience. However, it should be marketed on other

platforms to improve the product and create brand visibility continuously.

Keyword : Kho Kret, plastic woven bags
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