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In the context of contemporary globalization, soft power has emerged as a crucial tool
in the competition among nationstates. Particularly, public diplomacy which focuses on strategic
communication to foster international understanding and enhance a nation’s imagehas become a
prominent means of exercising such power. Japan is widely regarded as a successful case in
deploying soft power through cultural resources, especially traditional Japanese cuisine, or
Washoku, which has gained global recognition both as a representation of Japanese identity and as
a strategic instrument in the realms of politics, economy, and diplomacy. This research explores
Japan's approach to promoting its food diplomacy policy in international markets by examining the
role of cultural public diplomacy under the Cool Japan strategy, as well as the coordinated efforts of
key government agencies, such as the Ministry of Foreign Affairs and the Ministry of Economy,
Trade, and Industry. The findings suggest that Washoku is not merely an export product, but rather a
vehicle for transmitting cultural values, the aesthetics of everyday life, and a carefully crafted national
image. Japanese food thus functions as a form of "cultural capital" capable of generating global
appeal and strengthening Japan’s soft power on the international stage in a concrete and sustained
manner. In light of these achievements, this study focuses on analyzing Japan’s cultural public
diplomacy activities through the case of Japanese cuisine as a key tool for exerting international
influence. It seeks to provide deeper insight into the role of culture in modern diplomatic strategies
and highlight the potential of soft power in connecting nations with the global community in a

sustainable and meaningful way.
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