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The purpose of this study is as follows: to create a design for business
communication: a case study of wonder fruit cold pressed juice. This study was
qualitative research, which made use of in-depth interviews involving a range of 10
respondents aged between 30-34 years of age. Based on the results of the research,
the representative sample admitted to spending more time watching the image content
more than other type of content on the Facebook page about cold pressed juice. This
may be due to the fact that image content is easier to understand, more creative and the

content included the benefits of a product.
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