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Degree MASTER OF BUSINESS ADMINISTRATION
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This study aimed to examine the decision-making process of Generation Y consumers
in Bangkok when purchasing fashion clothing via TikTok. The sample group used in this study
consisted of individuals who had used the TikTok application to buy fashion clothing. Generation Y
consumers were defined as those born between 1980 and 1997, or aged 23-39 years, with a total of
400 participants.The statistics used in data analysis were mean, percentage, standard deviation, and
hypothesis testing using the T-test, F-test, and Regression. The research results found that most of
the respondents were female, 23-26 years old, had a bachelor's degree, were employees of private
companies, and had an average monthly income of 10,001-20,000 baht. In terms of influencers,
fashion clothing characteristics, and data quality, the respondents expressed an overall high level of
opinion.The results of the hypothesis testing revealed that the demographic characteristics of
Generation Y consumers in Bangkok, gender, age, education, and occupation, affected the decision-
making process in purchasing fashion clothing via TikTok. Influencers including attractiveness and
trust, influenced the decision making process.The characteristics of fashion clothes, including style,
price, and quality, also influenced purchasing decisions.In terms of quality content completeness
and safety had an effect on the decision to buy fashion clothes via TikTok Overall, Influencers,
characteristics of fashion clothes, and data quality effect on the purchasing decisions of Generation
Y consumers in Bangkok via TikTok.The results of this study can be used as a guideline for
entrepreneurs on online platforms to develop effective strategies and better meet the needs of

Generation Y consumers.

Keyword : Decision making, Fashion clothing, Generation Y, TikTok, Influencers
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