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This research was conducted to study opinions and customer behavior regarding
earphones wireless of customers in the Bangkok metropolitan area. The sample group consisted of
400 consumers who had purchased earphones wireless. The research instrument used was a
questionnaire. The findings revealed that Behavioral patterns regarding frequency of earphones
wireless usage showed daily use for conversations, with an average usage duration of 1-2 hours per
session. Usage time primarily occurred between 6:01 PM and 12:00 AM. The preferred type was in-
ear. Sound quality emerged as the most crucial factor influencing purchase decisions. Online platforms
served as the primary purchasing venue. Friends represented the most influential group affecting
purchase decisions. Spending on earphones wireless typically ranged around 1,000 baht for one unit.
Home/dormitory was the most common usage location. Websites and online platforms served as the
main information sources, and users expressed satisfaction with their earphones wireless experience.
And Consumers of different genders showed varying opinions toward earphones wireless in terms of
promotional activities, with statistical significance at the 0.05 level. Consumers of different ages
demonstrated varying overall opinions regarding pricing and distribution channels, with statistical
significance at the 0.01 level. Consumers with different educations demonstrated varying opinions
regarding pricing, with statistical significance at the 0.01 level. Consumers with different occupations
exhibited varying opinions regarding pricing, with statistical significance at the 0.01 level. Consumers
with different average income levels demonstrated varying overall opinions regarding product features,

distribution channels, and promotional activities, with statistical significance at the 0.01 level.
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Vanlalhruaii and Sharma (2023) 14@nmi304 avEnazedgutlszannisnainse
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~ (1.96)%(0.5)(0.5)
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wsasafldlunisiiusausondaya
A A A = o & = o a a
wzeaNei N sAusUNdeys ABLLLAALNIN NEINLAMNAALATNEANTIN
Y a 1 1 o/ dg/
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5.2 AimavingAnssuns daugialfanaaesnquinetanneLLLLAB LA
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AZUUL 1.81 —2.60 unneDy WuszAuANAaLiulas unaANdn Ju3lnaLiu
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=
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0 Sa =1 taeldgns A9 (Faen antisefinymn. 2546 : 50)

o

kcovariance/variance
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e a U ANdulerAnBaennnuITesiu
K WNU ANUIUANDNN
covariance UNU ANLRAEB9A1 AT TN T AN AN
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%
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2.2 AaALaAIA (Mean) Tdgnsasil (Yoyan ATazenn, 2545)

_ YX
X =——
N
P — ' A
LB X LN ATLRNE

X WNU NAINTBIATLULTIINA TN g

N W auauAnlungu

2.3 ﬁhL‘]’j'mmummgm (Standard Deviation) Tmﬂ%’maﬁqﬁ (faen
el inyan, 2546)
sb = (X))’
n — 1
e SD  unu ﬂ"nﬁmLuummgmmmﬂmuumjur?Tfmf;iN
Xi WU azwuulsazialunguiaetng
x uni ﬁﬂﬂ:LLuumﬁmmﬂ@juﬁfmﬂm

n WU TUNATBINGNAIBENS

3. mﬁﬁﬁlﬂum?wﬂmummﬁgm
3.1 m?mm@muuagmmmLLMﬂﬁi’mwd’mmL@E‘iwmmjuﬁqaﬂ'w 2
nau Taeld Independent T-test (fiaein anfimeitinyan. 2549)
3.1.1 nediAanautsilsaugeais 2 NN (Taen Aniladiays.

2549)

X1—X2
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1 1
Par *nz

A 1 Qatﬂl va
et LN ANADAN ENANT0N T t-test

D

X1,X7 N ANADAYBINGNN 1 LAY 2 MINAIAL

S
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Nq. Ny WU AATeINgNAatinglungun 1 waz 2 Auansu

2.1.2 natdannutlssanaesia 2 ngulaivindu (faen anfasiyen. 2549)
X1~ X3

s2ys2
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&
|
—
W
Np—xlN
I
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N |
—_—

ni| "[n2

n2-1 ny_q
Bk t WNU ANAD AN lEAa170u 18 t-distribution
P oy h. W
X1 unu ANRANIeNgNFatiNeT 1
o o LA T
o UV ANRREIINGNADLINGT 2

1
=

2 : e
S T ANANNNLLTU TIUTRIATULUNGN A REN] 1

WU AN TLTUTRIA LN N BN 2
Ny UWIBIWIATBINGNAIDENT 1
Ny UL IUIATBINGNAIDENN 2

df  unuesAuiANBdse (Degree of Freedom)

3.2 NMNAgeLANNAFIUINAINUANANITNINAR R TRINqH AR 19NN
111N 2 nguldaiAsnziAnuLlsilsauniaiaen (One Way Analysis of Variance) 9£#l
ANMITRNUN 95% Taeldgms (Taan anfigefinymn 2544 : 135)

[ %

3.2.1 1dpn F-test neslAnAnautlssauassusiaznguiviniu dgnaasil

MS
F = B
MSy
e  F N ANADAN ENA19un 1 F-Distribution

MSp wu  Apeudssauseudnangu

MSy, wnu Amanaustsoulungs
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Tael df u?fa%”uwiqmwLﬂuﬁmmwd’mﬂ@:mmqﬁu (k-1) waznrelungy
WAy (n-k) LﬁfawummLLMﬂﬁiN@fJNﬁﬁﬂz@ﬁﬁﬁymﬁﬁﬁ 0.05 ¥iaseiuANIdasu 95%
Aamagausag tnaliissnag Tnaldds LSD (Least Significant Different) MenFauiay
Aaaelaznns (Mt atmeinyen 2545 : 333)
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X An  Aads (Mean)

SD. Ae ﬁif]muﬁmmummgm (Standard Deviation)

t Ae  AnadATldlunnsfansaunly tDistribution

F Ae AradAnldlunnafiansaunlis F-Distribution

MS  fAe AR HALIINE NI AR TDIATLLLY (Mean of Squares)
SS An NALIINNNIAIABNURIAZLIL (Sum of Squares)

df Aa Faainnuiiudass (degree of Freedom)

LSD Aa ANATRAINTUNINARLAINLANANLTUINEE (Least Significant
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p-value A% ANUNAZLTUN AR
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NIUNNNNILAT Uznausag A a1g 3eAuNI9Ane aTn uazaneldladusanau Ineld

o a

NTLANLAIAINND (Frequency) ANFasas (Percentage) Aail

F1979 1 NIRRT ANHWEYia lTedd reuwLLga LN

ANHULAIULAARN TUIU (AY) Sasaz

1.LNA
78] 138 34.50
ISTN 262 65.50

2.21¢
25-34 1 209 52.25
35-44 11 130 32.50
45-54 1 61 15.25

3.92AUNISANEN

30y AIVTeNaLLYin 297 74.25

NI FTIATR P, 103 25.75
42T

11311n13/MINUTFIamMNA 173 43.25

WINIULTENLANT Y 180 45.00

gINagauFa/A91218999NA 47 11.75
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AN 1 (p1D)
ANHULAIULAARN TUIU (AY) Sasaz
4.5 lpRaLAau
10,001-20,000 1N 28 7.00
20,001-30,000 un 120 30.00
30,001-40,000 un 162 40.50
40,001 Al 90 22.50
794 400 100.00

ANAITWN 1 NUIT ATUILERBLULUABUDINTIANA 400 AL WUF1 LFtnatly

INAUEN B19TUdN 25-34 T nasAnwszaL B rynsavzanaumi dsznatandnniingu

1391en1U ezl laleatsataal 30,001-40,000 1N

A7 2 MeAATIUNANTTNNS LT URNslsdaaasdusTnaluis

NTUNNNUIUAT

Imeldn1suaniasmanud (Frequency) Afaeas (Percentage)

FI19 2 Suaudeas ANDLeswnAnssuNTs I uyslianeveeiiinaluas

NIUNNNUTUAT

woAnssuns lunWelsans duu (Anwd) LERE
1. ngRnssuduaNE e dauyisly
Agl 2 0.50
2 Twdlanoi
3 Jwddendt 28 7.00
4 Wil 54 13.50
5 Jwdai 105 26.25
6 Jwddad 52 13.00
gy 159 39.75

NN




AT 2 (piD)

woAnssuns kunWaliang AU (ANTD) Sasaz

2 AmniszasAlunistayislians

NU 217 54.25
WaUWag 131 32.75
ARNNIAINE 141 35.25
(FeI 18 4.50
g msuaunin 239 59.75

=
3.7TUTLNLRAE

Yiandn 1 $aluq 4 1.00
1-2 T 186 46.50
3-4 g 164 41.00
5 dnTuatlal 46 11.50

4 Aanai gy liane

06:01 U. —12:00 U. 37 9.25
12:01 W. —18:00 1. 164 41.00
18:01 U. — 24:00 . 199 49.75

5. dszunmyilan 1
Earbud (n3auley) 146 36.50
Inear (nadandnliluy) 215 53.75

Over-ears (N?ATAUY) 39 9.75




AT 2 (61R)

38

woAnssuns kunWaliang {2 (AND) Sasaz

6.mmnadAnyiaaiaenteyidlians

MINAWAN 117 29.25

ADAN N 259 64.75

1A 24 6.00
7 annsiideyieliang

wihiu 78 19.50

unannasuanulal 322 80.50
8 lpsfianinalunisinduladeyieliang

ATALIATY 120 30.00

L‘ﬁl’ﬂu 188 47.00

AN9Y/BUNGLeULTRT 66 16.50

AULDI 26 6.50
9.ﬁiﬂ%@"mﬁiﬁumﬁ/@uﬁﬂ%’mﬂ

1000 UM 105 26.50

2000 U 90 22.50

3000 U 41 10.25

5000 1 25 6.25

6000 1N 18 4.50

7000 U 39 9.75

8000 1 37 9.25
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AT 2 (61R)
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