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The objectives of this research were to study online business courses purchasing
information and related factors via social media. The sample group consisted of 200 people. A
questionnaire was used to inquire about and to collect the information. Fundamental statistics
were used to analyze the data, including frequency, percentage, average score, and standard
deviation. The initial report was performed by applying the Chi-Square analytical (X ? _ test)
statistics to prove that the assumptions and testing of the relationship value by applying
Cramer’s V statistics, Somers’ D statistics, Exact test and Fischer's Exact Sig. The results of
the research result revealed that; 1) the majority of the respond 1% of the questionnaire were
male, aged under thirty and with an educational level of a Bachelor's degree or lower. Most of
them worked as public servants or state enterprise employees and had an average salary
below 20,000 Baht; 2) the online business course purchasing behavior did not exceed 3,000
Baht and the majority of the sample group purchased the course once or twice, on average.
Facebook was the social media site that exposed the consumers to the course and they paid
for their courses via Facebook as well. They also had the tendency to purchase an online
business course via Social Media again. The assumption was proved with a statistical
significance of 0.05 and it was found that the questionnaire prioritized risk awareness over
purchasing the online business courses via social media, especially the financial aspect as
very high as well as the trustworthiness over the purchasing online business courses via social

media. The internet system was there for prioritized as the medium importance.

Keyword : relation online business course risk perception trust
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XZ =3.406 Asymp. Sig. (2-sided) = .182
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X2 =3.133 Asymp. Sig. (2-sided) = .536
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X2 = 111.004 Sig. (2-sided) = .000
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F11379 40 AYNANAUSIzudeeliugdeanng Social Media liTonasakeugsnaanula

dasmeildie sala
ARSIy BAn91 20,000 2000130000 30001 Al o
Facebook 36 28 46 110
fn'mmﬁluj 111 Line Twitter IG 29 28 33 90
EREY 65 56 79 200
X2 = .902 Asymp. Sig. (2-sided) = .637

ANNFAI9TN 40 HANNINARDLANNNANNUTILMI9T8 1A UT 29N Social Media

mlmﬂﬂmmmuﬁin@ﬂ@ui@u WU X AN 0.902 wazAn Sig. (2-sided) Winfy

0.637 #911NN97 0.05 TuAe 2aNFUANNATIUNAD (Hy) nu1gA1udn selH s
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ADANITA 0.05

AxNAFIUdRN 1.30 e lEfanuduiusiuaiinfiasdenssaduugsna
aaulatii1udaanie Social Media

m“‘ﬁﬁ‘lﬁﬂumimmummﬁmu TAun afifla-aumas naaauAmNNANRNUS
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AN919 41 ANANRUSIzuIee AU LN THuNesmanasa FuuNIuTaInie Social Media

wunltinfiazda sala
pafaFau A1N9120,000 20,001 — 30,000 30,001 Al o
Taindunnde 14 14 10 38
Taiuriladnaznduanie 24 22 21 67
néuunTa 27 20 48 95
323 65 56 79 200
X? =9.935 Sig. (2-sided) = .040
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FIN979 42 ANANRUSIENINN9FLE AR AuniiniAusuIuRuNTerefa T

uauduildlunisda m'a‘%“u;%:mﬂmﬁm AUNTIAT
AasaLsaugsnanaulall Hay hunans NN e
TadiAiu 3,000 1w 8 61 23 92
3,001 - 5,000 U 1 39 19 59
5,001 awl) 2 32 15 49
EREY 11 132 57 200
Fisher's Exact Test X2 = 3.866

Exact Sig. (2-sided) = .423
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95% AvULAsANNRFIUUAN (H,) uazeaniuannfgiused (H,) fisiewde Sig. (2-tailed) HAN
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fiaenadn 0.05 ANl AN §IUNRanA A
o Y A:ll dl [ dl 'S = o a e 1 1
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F11379 43 ANNANTUSIEUIaN1sTLGANAEN AuntiiusiusulunisTeneia Gy

duavlumsia nsFuganaiRes fundn
AasALsRugsnanaulan Hay hunans NN e
iFauat 0 1 3 4
0 1-2 A 11 128 48 187
Founnndn 3 A% 0 3 6 9
593 11 132 57 200
X2 = 9.669

Fisher's Exact Test
Exact Sig. (2-sided) = .029
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aauladiida Has 1lunans N e
1 AR 8 89 33 130
2 Aada Tuld 3 43 24 70
EREY 11 132 57 200
XZ =1.845

Fisher's Exact Test
Exact Sig. (2-sided) = .430
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59N 11 132 57 200
X2 = 3.502

Fisher's Exact Test
Exact Sig. (2-sided) = .159
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FIN979 46 ANANNUEITNIN19N195UTANNIRNATUNTINTAINY Social Media Alidenes

alTeu
484914 Social Media n14d8 ms%’ué’mmt%a AUnRTN
AasaLsaugsnanaulan Hay hunans NN e
Facebook 6 71 33 110
ﬁ@qmqﬁ'uj |1 Line Twitter IG 5 61 24 90
39N 11 132 57 200
X2 = 272 Asymp. Sig. (2-sided) = .873
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F1979 47 ANANRUSIzUINN9TLE AR A unTi LW Az Tone fa ey

wunltinfiazda ms%’ué’mmt%a AUt
AasaLsaugsnanaulall Hay hunans NN e
Taindunnde 4 26 8 38
Tsiusiladnazndusnia 4 44 19 67
néuunTa 3 62 30 95
PP 11 132 57 200
X2 = 3.832

Fisher's Exact Test
Exact Sig. (2-sided) = .431
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H,: nefufAnNidaaiiaaiunistenaiaFaunigsnaseulaliiiudeamig

Social Media finunnsRuiauduiusiuaruwiuduinlilunsmenssasaugsnasaulad
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F11979 48 ANNANRLFIEUINN9TLEANNAEN AunMIRuALAuIuRUNTa AR FA Y

duauluililunsda MsFugAnaLAE FMuneiu
AasaLsaugsnanaulall Hay hunans NN e
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5,001 4l 3 12 34 49
39 5 45 150 200
XZ = 3.468

Fisher's Exact Test
Exact Sig. (2-sided) = .471
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X2 = 5.264

Fisher's Exact Test
Exact Sig. (2-sided) = .266
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