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This qualitative research aimed to study the sense of community among
LEGO fans and explore the value creation of LEGO products in relation to contemporary
culture. The research was conducted through in-depth interviews with members of the
“Thai Brick Club: Thai LEGO Community” and participants in various LEGO trading
groups. The analysis was guided by the concepts of sense of community, perceived
value, and popular culture. The findings revealed that the LEGO fan community
demonstrated strong community characteristics, including consistent interactions via
online platforms, information sharing, mutual support, a shared identity, and emotional
attachment to the LEGO brand. The perceived values of LEGO among the participants
included symbolic value (identity and representation), emotional value (joy and personal
connection), and economic value (investment and resale potential). These values were
closely influenced by elements of popular culture such as movies, animations, and
themed LEGO sets. This study suggests that LEGO is more than just a toy—it is a
cultural object that carries significant social meanings, fosters a unique sense of
community, and embodies the intersection of play, identity, and contemporary consumer

culture.
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