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Title FACTORS AFFECTING CONSUMERS' BUYING DECISIONS FOR
FASHION CLOTHING VIA THE TIKTOK APPLICATION IN THAILAND

Author KRISADAKORN OPAKUL

Degree MASTER OF BUSINESS ADMINISTRATION
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Thesis Advisor Dr. Atchareeya Saknarong

The purpose of this research was to study the factors affecting consumers' buying
decisions for fashion clothing via the TikTok application in Thailand. The sample used in the research
consisted of 400 consumers who purchased fashion clothing through the TikTok app. The statistics
for data analysis included percentage, mean, standard deviation, t-test, one-way analysis of variance
and multiple regression analysis. The research found that most of the respondents were female,
aged between 15-24 years, with an educational level lower than or equivalent to a Bachelor's degree,
an average monthly income of 20,001 to 30,000 Baht and worked as corporate employees.
Respondents’ opinions regarding the 5A marketing strategy. Including awareness, appeal, ask, act
and advocate, were at a good level. Similarly, their opinions on the influence of celebrities in terms of
attractiveness, trustworthiness, expertise, respect and similarity, were also at a good level. The
hypothesis testing revealed that consumers with different occupations made different buying
decisions for fashion clothing via the TikTok application with a statistical significance level of 0.05.
The 5A marketing strategy in aspects of awareness, appeal, ask and advocate significantly affected
consumer buying decisions for fashion clothing via the TikTok application at the 0.05 level and could
be explained by an adjusted R? of 26.2%. The celebrity influence in terms of expertise, respect and
similarity significantly affected consumer buying decisions at the 0.05 level and could be explained

by an adjusted R? of 20.5%.

Keyword : 5A marketing strategy, Celebrity influence, Buying decisions, Fashion clothing, TikTok

application
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Analysis of Variance 78 One Way ANOVA) ImlL?N@’]ﬂﬂ’]iﬁl?‘)@ﬂ@llﬁ')’mLLﬂ'iﬂ'a“’m‘ﬂ'ﬂxﬁ
NANAEIA1319 Homogeneity of Variances 1nwudnAdxutlstlsauaesnnguminiu agld
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AN IIULRIUARENGNLYINAN ATNARALAIINLANFNNATE F-test

A1319 1 LAAINI13ILATIZIANN LU TIUnNaLREn (One-Way Analysis of Variance)

WUAIANNLLTLUTIU SS df MS F
UGN (B) SSp k-1 MS, = SSp MS,
k—1 MS,,
Y SS
nelungs (W) SSw n-k _ 2w
MS,, —

993 (T) SS; n-1
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P MS,
- MS,
fa F unw ANEBAT RN F-distribution
K uni fr«i’ﬁmuﬂ@;mmﬂ@;uﬁq'aﬂ'wﬁﬁﬁmwmmummﬁgm
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