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The creativity and development of digital and virtual fashion apparel from the concept
of criminology art has the following objectives: (1) to study digitally simulated fashion accessories; (2)
to develop and create digitally simulated fashion accessories with the concept of artistry and
cybernetics; and (3) to develop digital businesses. Due to the changing trends of the times and the
preferences of the global population, constructing and showcasing identity through the online world
has become increasingly significant. People are turning to create various content to attract attention,
such as makeup tutorials or styling fashion accessories. It can be said that the development and
innovation of technology has fundamentally changed the way identities are portrayed online. The
concept of creating virtually realistic fashion accessories has become a significant part of the fashion
industry. These accessories are not merely a part of the production and design process but play a
crucial role in engaging users. This concept represents a major revolution in the fashion industry,
stemming from the study of virtually realistic fashion accessories, which can serve as alternatives to
real clothing. Particularly for those who want to express themselves in the online world, the concept
of virtually realistic fashion accessories can cater to various target groups. This trend is significantly
increasing and now the world has undergone significant changes with the development of media
technology and the digital world, which can be developed into new businesses through methods of
production and personal customization. Therefore, we see that the changes in the fashion industry
are not only about clothing and accessories, but also about the lifestyles and cultures that have

changed in this digital age.

Keyword : Online self presentation, Virtually realistic fashion apparel, Digital format, Criminology art
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Paskal Caste.less Paskal The Fabricant

Pink & Blue dress by Paskal Ready steady.go by Caste.less  Pink butterfly dress by Paskal DEEP Outfit 04 by The

$55.00 $35.00 $60.00 Fabricant
$200.00
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1.Design Capsule :Woman'’s statement Simplicity S/S24
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3.Design Capsule :Active Gender-Inclusive Street Dance S/S24

Design Capsule: Women’s
Statement Simplicity S/S
24
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Design Capsule: Women'’s
Modest Serene Futurism
S/S 24

Texture, femininity and dimension play pivotal roles in this

modern take on modestwear

WGSN

A NUsznau 14 Trend Capsule :Woman’s Modest Serene Futurism S/S24

#31: World’s Global Style Network

Women's Modest Serene Futurism
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Design Capsule: Active
Gender-Inclusive Street
Dance S/S 24

Dance culture is going mainstream through TikTok
influencers and a collective desire for expression.
Implement this trend through styles that are gender-
inclusive, circular and integrate local talents

Yvor Kk
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nwisznau 15 Trend Capsule :Active Gender-Inclusive Street Dance S/524
111 World's Global Style Network

Active Gender-Inclusive Street Dance
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1. NTAANANNLLATENNEAWUN (Search Engine Marketing - SEM):
- SEO (Search Engine Optimization): n13U5uwmadu o ¥R neuav s
7 TNaN1IALMN 29PTESNBAUMN W Google wiaiiinnTgidnTNiL lasatinedlnounin
- PPC (Pay-Per-Click): 13t ungaslawninata Suidalfaan
14 Google Ads
THHTUNTBIAU 1TU Google Ad
& . Y \ & pRpm
2. N13AAALUANN (Content Marketing): N19859a kU Ula N Ny
! 1 dl = [ v 1 [~3 ada a al
AuAuazinaWlaeAImuazinEgnAl Wi udan Tata aulvngiin
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1. Facebook Marketplace
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- NM7LNANNNINAINN: Facebook Marketplace Iumﬂjmmmsﬁmmmum
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= '3 1% sfjf 1% a ¥ oA ::II v !
- WRATNITAUND: qeﬁ@mmmmummummwmwwsmmuﬂmmq
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2. Instagram Shopping

- ma?%ﬁﬂﬂﬁqchugﬂmw: Instagram Shopping tlalantaldiususiazgsnia
aunsauinglnnudndae e ludaninansinet
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3. Pinterest Shopping
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% 1% - Y Y o . A a v
- ngsanFIudn: uwususaIN a1 ALY Pinterest uazimanTueAuUAY
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4. TikTok Shopping

v

- nnedailtlaninuinledu: TikTok Shopping daeliganaatunsounsnasn
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auAnneludnte vinlianaunsomedumniulaviun
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36

o L%

ARAUBILNAANDSNANTANRNNAD LG LT EIA:

o ¥

1. nMadenseiugnA: unanwasulndsadonlifansansnmensianiy
anAnlalaenssuazainsauduiusininadn
N [ s = o1 = = 1 ¥ 2
2. MAARNNNFLFULIUA: n1sldWae e o Tudelodaadas lviuusus
AunInINNNIFUSaznsdnfegnAnldatiesamiEa
3. nslditlennadwlaadld: Jldaruisna¥iaiiant (UGC) wu Taquas

\ a 9 & a LA A Py .
NNTBLNTRARAN TN NAINUNTER DB LAZNTHAYUTIN

Y o s > = =
daidarasunanasunisAanalaides:
1. nnswdeduge: nasudsiuuuunanefuladsainazgs Weasainigung
o dl =® Y Aa
UNININE BN AANaLlanelLEINA

dl [ a ¥ dl - dl =
2. NIWINUNARNEH: gInanIasesfenILNaanasude T A lun19e

¥ v A

auan dananatyuidadnisilasulasdanasanvizanisafuiny

o

3. AuLudause: Janse1afesiiudayadiuAa1e9gnATLaTsas

SunpevlunisUnilesdayainaniiy

wnanwasunisitandelndsa lanlasuilasdsnistelisuaznisingana

o o 1

TugaRasia wondudaeligsfaaunsadensanugndnlaetalndda iunnssufuusus

al

% Ly ¥ Q’J dl ] o/ 1 < % o K v
uazaFetlszaunisninisdadtenidugausia “ﬂEI’NLLﬁ‘ﬂﬁI’WN HINEAITATSUUNDIAITNNINEY

v =l d‘ a 4? % ' 1 d”
uazdaldaNenanaTIuaINNIF LT na ANaTUWaT



) C steps to get started

L) with digital marketing

TRACK CUSTOMER BEHAVIOR
Collect data and create events: Capture digital data
and track customer behavior.

CHOOSE WHAT CONTENT TO DISPLAY
Create messages: Upload assets and creatives with messaging
that entices customers and moves them to action.

o] 2

Create spots: You decide where to display the creative based
on the channel, such as mobile app and web pages.

CHOOSE WHERE YOUR CONTENT DISPLAYS @

Create segments: These are groups of people who share common
characteristics. Analyze segment attributes and determine best
placement across channels based on segment profiles or characteristics.

tasks. Make the customer experience personal and memorable from
web, mobile and email channels.

TRACK CUSTOMER INTERACTIONS WITH YOUR CONTENT
Create activities: Connect tasks to create customer journeys that
deliver the right content, in the right place, to the right people.

9 DEFINE WHO SEES YOUR CONTENT O
DELIVER THE CONTENT
Create tasks: Measure, test and deliver personalized content with

E) Learn more at sas.com/360

o

ANUTTNAL 16 6 TUABUNITENNNNITARIAARNA

" sas.com/360
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FadnananuAalzALansieanduegyninen

nwisznay 18 David and Goliath by Caravaggio

un: https://listverse.com

nwdsznay 19 The Murder by Paul Cezanne

N https://www.theguardian.com-



nwdsznal 20 The Menaced Assassin (1927) by René Magritte

N https://www.theguardian.com-

nwdsznau 21 Figure with Meat by Francis Bacon

un: https://www.wurkon.com/blog/95-francis-bacon
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http://www.moma.org/collection/object.php?object_id=79267
https://www.theguardian.com-/

nwidsznau 22 The Inside - A Feature-Length Documentary by Zdzistaw BeksiAski

un: https://beinart.org

A NUsznau 23 decomposition puzzle by Zdzistaw BeksiNski

PNk https://pixels.com/featured/decomposition

42
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1. Design capsule :Women'’s statement simplicity s/s 2024
- Statement blouse
- Maxiskirt
- Top-turned-dress
2. Design capsule :Women’s modest serene futurism s/s 2024
- Ruffle trim overcoat
3. Design capsule :Active Gender-inclusive street dance s/s 2024

- Adjustable cropped hoodie



Statement blouse

#NewFemininity stories are a key trend
direction. Use #Ruffles and #Sheers to add
eye-catching eloments to #SoftVolume
blouses.

Materials: provide ractility and visual interest
with irregular surface textures and organic
shapes. Source low-impact GRS certified
polyester that can be heat-set into engineered
textures, or use alternative organic texture and

: usc a voluminous cut for an casy
swearing 2ComfyParty sithouette. A hidden
hook-and-eye at the neck is an unobtrusive
closure that woril distract from the blouse’ key
feature, the all-around frill, Add a simple cami

underneath to accommadate customers looking
for more coverage,

Colour: choose bright, confident shades that
also have a rejuvenating warmth and restorative
quality, like WGSN's 2024 Colour of the Year
oo

Cireularity stream: design for repair and resale
and item longevity

N rgnal CA:

3 WGSN

nwdsznal 26 Women's statement simplicity s/s 24 - Statement blouse

Maxiskirt

Combine comfort and dramatic fi
create a summer-bright #Maxiskirt.

to

Materials: usc fibres of certified recycled
polyester, or for a natural shine, opt for FSC
certified viscose and Iyocell, Tencel, peace silk
or cupro far  lustraus, light-reflecting surface.
Tor extra surface interest, use sublle embossed
and matte and shine jacquards for a vintage
inspired aesthetic.

Construction: the ticred silhouette horrovs
from #NoughtiesNastalgia and #NuBoheme
styling, while the hi-lo hemline gives a fresh
fecl. An elasticated waist adds comfort and
accommaodates a range of sizes: it also mitigates
the need for added fastenings, allowing for an
casier breakdown of the item at end of life.

&

Colour: use aquatic tones far their uplifiing
versatility, ike energetic and aptimistic Adriat

reularity stream: design for longevity,
disassembly and recyeling

s WGSN

nwdsznal 27 Women's statement simplicity s/s 24

An1: WGSN
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Top-turned-dress

Tap into the multi-wear possibilities of
tunics, creating a style that can be worn
over trousers or as a standalone piece.

Materials: source FSC-certified viscose rayon
and lyocell, Tencel, Liva, Naia, modal, peace
silk or GRS certified polyester for silky sheen.

Construction: a relaxed cut allows for easy-
wear and removes the need for buttons or zips.
The longer length gives it the versatility to be
worn as either top or dress. The volume of the
gathered lower panel allows for a greater ease
of movement when worn over trousers.

Print and pattern: simplified bold shapes on
uncomplicated silhouettes offer timeless appeal
that can be worn across seasons. Look to our $/8
24 Buyers’ Briefing, Print Sourcing Guide and
Prints & Graphics Forecast for more Statement
simplicity print inspiration.

Circularity stream: design for longevity,
dissassembly and recycling

WGSN

N L9znaL 28 Women'’s statement simplicity s/s 24 - Top-turned-dress

Andgzney 29 Women'’s modest serene futurism s/s 24 - Ruffle trim overcoat

An1: WGSN

il GADs Flats,

Ruffle trim overcoat

Use transparent materials for layering
pieces in two-tone iridescent fabrics.

Materials: find tasteful ways to make use of
fabrics with tinted transparency. Txplore liquid
organza for gentle iridescence with a
scintillating shine.

Construction: conlemporary #Ruffles add
newness to classic overgarments such as
kimonos. Use ruffles to emphasise necklines
and openings. Scalloped cufs speak to gentle
. Self-fabric manipulation allows for

yling with minimal seams makes it
easier (o disassemble, Use dissolvable threads
for greater ease.,

Colour: match the colour of sheer kimonos to
the dresses or sets they will be layered over,
sticking to a soft pastel palette. Iridescent
materials will create a dynamic colour that
transforms as the wearer moves.

Circularity stream: design for disassembly and
recycling

WGSN
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Adjustable cropped hoodie

The tie details on this hoodie allow for
adjustability for styling, fit and mood.

Materials: use a medium lightweight loop-back
French terry i i

out
use for thermoregulation and can fa
personal styling.

Circularity stream: design for disassembly

WGSN
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nwisznal 30 Active Gender-inclusive street dance s/s 24 - Adjustable cropped hoodie
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2024-239

Korea Society of Basic Design & Art

6, Nonhyeon-ro 155-gil, Gangnam-gu, Seoul, 06032 Korea
basic7709@naver.com

June 26,2024

2024 KSBDA Spring International Invitational Conference
June 01, 2024. Core Value Library 2F Video Seminar Room,
Pukyong National University, Seoul, Korea.

Certificate of Attendance

Name: Meekom Wongkiatsuparp

Affiliation: Srinakharinwirot University

Title: Creative and Development of Digital virtual fashion apparel from the concept of
criminology art

peer reviewed by Jaehong Park

This is to certify that he/she attendance to '2024 KSBDA Spring International Conference'.

President
KOREA SOCIETY OF BASIC DESIGN & ART

UM, HYUK YONG
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