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This research is on the design and development of a LINE application for the products and
services of the product and services of Gangnam Clinic aims to study the prototype of the LINE Official
digital platform "Gon Gang" for developing a LINE application platform for the Gangnam Clinic and to study
the satisfaction of users of the LINE application, using both qualitative and quantitative research methods.
The sample group consisted of users of the beauty products and services of Gangnam Clinic in the Bangkok
metropolitan area among the Generation Y group (aged 25-40 years), a total of 400 people who had
experience using the LINE Official digital platform "Gon Gang" and were customers of the Gangnam Clinic.
Sampling was conducted without considering probabilities and done randomly and systematically using
questionnaires. The results of this research found that for the LINE Official digital platform "Gon Gang," there
are 15 important components serving as a prototype for developing the LINE application platform for beauty
products and the services of Gangnam Clinic. In terms of designing the development of the LINE application
platform of Gangnam Clinic, there are two main components: content and design/layout. The development of
the platform significantly influenced user satisfaction regarding content on the website, which was highly
consistent with and met their needs. Additionally, the website design/layout was highly user-friendly. From
this research, recommendations are for improving and developing various platforms to enhance user
satisfaction. Specifically, entrepreneurs should design LINE application platforms for various products and
services, focusing on the importance of content, design, and layout of the website. Furthermore, further study
should be conducted on utilizing customer service data from the CRM system to create promotions for
specific customers and incorporating chatbots to increase communication channels within the Gangnam
Clinic LINE application, available 24 hours a day, to examine the extent to which such actions can increase

sales and induce changes in user satisfaction.

Keyword : Satisfaction, Digital Platform, Beauty Products and Services
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1.4 LUIRALATN R FIULTEANNINITARIA (7p's)

dauilszaun1anisnanm (Marketing Mix ¥i38 7Ps) iluirsasdeidsznassag

1. NARAD (Product) nNneDa Anaueanalnegafia llapauaues
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a o o

o A ¥ v v a = ¥ dl v
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2.97R1 (Price) Ag AMuanRuvzadan - nildlunisanaine luldunas
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¥ 1
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k1l

1
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| . a 1 = 1 1 ] v
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u

1/3n7197u3A N

pauladalAdNeAn
3. 1a9N199AaN1MUNe (Place 1138 Distribution) HUNINIINIBITRINIG
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WABN1980419 uazqnindeudnadudvratinisainusmlidsmanlaeiansunann
2 1svann A9t
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1
= I
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U
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1 YoAa v ¥

o o 1 = (2 12 a A
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wN1Ene nrsaiiunisiinesdesiunisdesiin n1sUiRnemsunm wazn1sAILANNIg

o v
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a

v o
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1
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4. N138UATNNTAANA (Promotion) lWN194519AaNsIN wTaNg
o a 1 v Y a 3’/ v Y = v A a
ptuiulnasaiuliinausaqelansgluunaesnigsla nisnszuting undudvizeusnng
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6. ANHUZNNNBAIN (Physical Evidence and Presentation) L3684
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susauazilasunlasluniagsiaianazarnnsoudsdiunazifuials vinldinansesdng
A a o QI IS ¥ o a A a QI 4?’
vireUTEMENAn sy nsfldunannesuiugsnanzessnisreen e N B
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wNnanNasuuTnNg n3e Service platform WluunanWafuuuuila
aynn i ldansnlulasilaliandn wAiasluasAnsvzeainuaiivegAmian
unanvlesugestssinnusn unannesudssinniiazdl SandszasAiie W3 nasldianng
LL@ﬂLﬂ’?ﬂjﬂu{T@H@ dnaansuaziniansTussarinaldetnedasy i meTernedudnszainiy

49/ a 1 o -dl ¥ 1 o ¥
BAUBUTNITICUINNU meﬂaﬂmﬂgmzmwﬂu s



18

2.2 n1saanLul UX/UI fS1ususnannasy

¥ IS . dld :l/ o dl =K
UANAINATABIN Supplier VISJVIQQEL!I’I’]‘WLLZ\]Z@Wuﬁu%ﬂ@qﬂﬁﬂqﬁliuﬂ’]?ﬂﬂ@Jﬂ
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A o
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=

NNIRENUNFULLL (Prototype) tNaniaziin linesauivusaunug ldauluusdazilszing
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3. nanmasuazuudAaiaanunalwaladulayl
3.1 AnNudnErasnalnaagulay

AnAail naansiandgd (2556) nan991 watlwaiadulad (LINE) nunads
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7.2 lMaenwuuteaailidas (Select Wallpaper) taann1nwnsninlu
wennanduzaglaniuivlilueses udsaniuldnwyte (Close)
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