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The emotional bond between humans and cats was caused by the phenomenon of
"Petriarchy", which led to a group of cat lovers, or a group of consumers who are increasingly fond of
cats Until now, we see many types of businesses using cat designs, both real and cartoon cats, in
order to market products, advertising campaigns, and various marketing strategies. This research is
a study of factors that influence the purchase intention of cat-loving consumers towards products
and services that use cats as a marketing tool called "Meow Marketing", which comes from the
consumer behavior bond between animals and the theory of niche marketing From the survey of the
relationship between demographic characteristics Cat liking and motivation cause purchase
intentions with the cat lover market group and using a combination of methods It combines
quantitative data from surveys with qualitative insights from in-depth interviews. The research is that
gender, age, income, and lifestyle are important predictors of purchase intention towards cat-driven
marketing. In addition, the physical and behavioral characteristics of cats in marketing as well as the
underlying motivations of consumers also played an important role in driving purchasing decisions.
This study contributes to understanding specific consumer groups. and provides practical
implications for businesses looking to capitalize on the emotional connection between humans and

their feline friends through strategic marketing strategies tailored to the cat-loving demographic.
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A Wu9znau 12 Louis Vuitton Catogram
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Instagram

nwisznay 14 Mofusand (Tuwenuw)
Itk https://mofusand-mofumofu-market.jp (2024)

4.4.2 fAan7uN TN LN LATNTAAN AT aUNT90d
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450 3781194 1ATA19a N e LATeNTEY TUN Te9auNNEIALWNY (japankuru, 2019)
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nndsznau 23 Faegd1eniglduna lunislasn Sainsbury’s
A" : mirror.co.uk (2016)
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ANUszneau 25 139Nsnes Mercedes-Benz
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ntlsznau 29 nsldusnlunsTasnniasessaruaes iRobot

31 : dailymail.co.uk (2021)
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Figure 6.1
Model Of Consumer Behavior
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e e Aunndeya @aanuazgluuuniauuung (Han et al., 2011)
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1 anwnizilsvainsAans laun WA 818 AD1UATW NITANH 8NTW [IUADU LAZANHIUY
dauyana T maden uazlalalndresnguausnim

1.2 wirnfetaz (Percentage) dwitAnmziayaaNLLLARLANN AaLd
1 AnwouzdszainsAnans laWn (WA 818 aDI1UATIN N1IANSH BTN RUADY LAZANDLE
dauyana T Mg uazlaflaladaanguauinus
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299N & §8% (Pearson Product Moment Correlation) taeldda1ed duilaamuaay

o o oal > e a o < Ho 9 A <
ANAnusTIdul A seudnesuilsdase wazsaudsann duneuilvnviiniduduneunns

1
o o a

d199a 1a9saulsidulllFd 1 niunisnaga Ui NLAN (Hardle & Simar, 2003) @asiawlsh

[ o o

uansA AN Us et ldsd Ay Audaudsany azgnnagaulaaldnisiiaszinisnanas

o

o

WA (Multiple regression analysis) tWadas lianunsnszysausvinunanianswasiasn

¥
o o =

wilsuadnsatinaliad1Aty (Chatterjee & Ali S. Hadi, 2006) N13yadayail axlidayaids
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AININLTENAL 32

Survey Data Collection

Descriptive Statistics

Insignificant
l Correlations
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Variables

Interpret Results
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2.2 AUNAFIUN 2 sduuunisuaualaanislduuaiuipTasdanng

a

©

a

a 1 a o -dqj 1 o o o a dl a g ¥
NNIAANA HNARENAFANIINNIIF AT edngNANINLNS dufuananldliunisneisu 1
ANGDALRINTIATIZHAMNDANBLLTINY (Multiple Regression Analysis) WLLAN1ABIN1T
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N Wn ANUIUNFHAIBENN
X W A1RRENGNTIREN
S.D. LN mLﬁmmummgm (Standard Deviation)
T L1 AnaRARIFRan 0N (t-Distribution)
MS U m"]m'?i'ﬂmmquﬁqﬁm@wmmLLuu(Mean of square)
SS L1 NALINNIAIA&RN (Sum of square)
Df WU Furnepuifluaas: (degree of freedom)
SS LN ﬂ'ﬁl,ﬁmmummg’m (Sum of square)
F-prob L1 ArANUnazidug miuuaniad Ay 9ans (lus919 F-test)
F-ratio Wi AT Rans0un F-Distribution
B LN Andusls=Avannnas
Ho L1 anpguuan (Null hypothesis)
H1 U ANNAFIUTEN (Alternative hypothesis)
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P-value Nt ArANtnaziilug usLLa g Aryn1eana
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1. WA
T8 87 22
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LGBTQ+ 56 14
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2. 9]
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39 Tl 1 0
79U 400 100
3. ADUNN
Tan 368 92.2
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ANUEUTZTINTANARNT AU (AL) SpeIay
4. 3TAUNIANE
Findn1Seycysis 8 2
Beyeyms 309 77
qandFrynynsis 83 21
79U 400 100
5.87TN
WniFewAinAne 138 34
WHNIULTEN 192 48
11311N13/559aUnA 20 5
93N941H9 36 9
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79U 400 100
3. TEALNTTANEN
pndise fiauwin By aynss 317 79
qen3nfFryoynsis 83 21
79U 400 100
4.01TN
WNFeWANANE/IN99IU 144 36
WENULTEN / Wanawd 200 50
11311N19/5578 A4 20 5
gINAdIUs 36 9
794 400 100
5. sne/lfleansioien
Pndnvdelfievin 20,000 1M 189 46
20,001 - 60,000 LN 183 44
60,001 - 80,000 mm%uiﬂ 39 10

EAE 400 100




98

AT 14 (si9)

ANHUEUTZTIINTANARNT AU (AL) SpeIay

6. Arnanlalulailalngsing o

ATUFUNN 82 21
T TP HREY 135 34
Frudumefimusuriazay I 127 32
Aumalulad 56 14
EREY 400 100

AINANTN 14 UAAIAIUIUAINDILAZ ANFRYATIBNAN ML IsT TN ANAR IR AL
o = = o, oA &
LUUABLAINATY 818 ADIUNN N19ANEN 1T seliadtseinew uazananlalulad

1%

AlnaAIUANg ] A1n 400 AU tnedanglud Aeil

818 WU9N grauuuudauningdulniieny 21 - 29 1 a1uau 375 au Anilufas
A 94 $A9AINIDNE WINNTT YiFBWINAL 30 T auau 25 A AnluFatay 6 Aua AL

A0NUNIN WU Breuuuuaaunndaulugilaniuninian / uenine Ao 368
AL ARLTIUTREIAY 92 TA9ANHNIADNUNINANTA A1 32 AU AAILFREIAY 8 AMNATAL

o = Vv \ , o = o ! =

FLAUNITANE WU JRauuuudaunudaulug) AseAunisAnuinininvse
= 1 =Y a o a v = o ==& 1
WauwindFynynes Au9u 317 A Anuiesay 79 999a981HIEAUNIIANHIFINGN
3tynyms auau 83 A Anuiasay 21 MNAIAL

= 1 £ ] I o a o e O
27T Wudn gdreuuuuasunngauluniduninauudm / Wwewaud a1uau 200
a ¥ = v a o =& 1 o a v

AL AALTILSREAY 50 7A9AINIBNTN WNITHWANANE/I19971 1171 144 AL ARTILSaaAY
36 Usznauarangsnadausa a1uau 36 Au Aniufesas 9 sznavendndrsanis/
IFIAUNA AU 20 AU ARLTIUTRLIAY 5 ANNANAL

selalefnsainon wudn §rauwuuaauninaculung dsldleansdeinew aanan

A A \ o a o = Y A oA
PTANLILLNA 20,000 LN A1UIU 189 AL AALTUFatAY 46 7098941 HaelsadsFaina
o = o = a4

20,001 - 60,000 LN a113% 183 AL AnLTuFasay 44 wazisnsalaaassaianal 60,001 -

80,000 U1l A11401 39 AU AALTIUTREAY 10 ANNATFL



99

puaulalulaflalnddusg - wudn grevsuuasunindaulug Havnaeuly

4 ol/ o a % 4 =3 & 6

ANUUNTULAZAINIIN AU 135 AU AnduFeaas 34 9890907 AMULEWRBFINULNLY
dl o a % % o a % ¥

wazau ] AU 127auU Anduiesas 32 Auganan Audu 82 Andufenas 21 uazau

wmAlulatl AU 56 AU AALTUIALAY 14 ANNAAL



100

a o 4 [ o a
ABDUN 2 q‘.i‘i.lLL‘].I‘Llﬂ"liuﬁLﬂ‘u’ﬂtﬂﬂﬂ']‘a‘dl‘ﬁLLN’JLﬂuLﬂi’ﬂﬂN’ﬂﬂﬁﬂﬂﬁ‘iﬁl’&’]ﬂ
~ a4 o o 3y A~
AAUN 2 mm'a‘umummﬂugmmm’mm @i lag lduuaiduiAsaslanig

dl ' Y Y v K dlgl a g a ! dl o
ﬂ'ﬁ‘[ﬁl@’]@l%@\‘l“@lﬁﬂ;{[ﬁl@‘ﬂLL‘].IUZQ@‘LIO’]NQ]‘@ﬂﬂ\‘l@jﬁi@luﬂ%‘sﬁ@@uﬂ’]LL@Z‘LI?T]’}? dqun 1 tlads
v ! [ 4 o & a
AUIUTIANEUZIBILNT (Cat's Appearance) synauliaqe WUGUNT AUATAIARNELUD

LHY 218 URIUNY uaziidauazngAnssnaedung douil 2 dadadulszinnileninisnann

|
o A 1

senaulidae Uszinnifianinisaaianduiaaauaae i wavidadagiuilssaunig

N3AaIA tRENIIIANRAL AT ATBLILNIATFIUN YsNRaRall

dvui 1 ffadamuglsrsansizaadLng (Cat's Appearance)

FI19 15 waneARRE kA AITEULUNINT UL AN U TR IUNT

ANWIUZIBILNI X S.D sTAUAMNAIRALa
fugunfiisuduitey 3.66 0.462 NN
AUAZAINAILTBIUNT 4.02 0.582 {7
TIDEVBILUNA 4.00 0.680 NN
UdeuazngAnTINT0IUNT 3.85 0.624 1N
Anwnuzaeduia e 3.89 0.416 Valy

AMNA9N 15 NAILATITINNFUFNIsAR Iy ayaiRaa iU gLseanHUzaauNg
dsznovlddog Wugune Auarasna1e 19 81g209uu9 ABLATNOANTTNTIUNY

Tnaisanag uszAunnn HAnaaswinty 3.89 Wearsuniusesiiu sngan
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FI194 16 wansAaRekazdleuUuNIAsgIuTesiug NI Ad U ey

”uﬁumﬁﬁwﬁuﬂuﬁﬁﬂm X S.D seALANINANAATA
1. Towamn dasmuas 3.67 0.866 ala)

2. anansT Was 4.35 0.992 ala)

3. $fufTin 3.80 1.148 NN

4. 11NNDA 3.40 1.064 1unang
5. AN LATA 3.53 1.101 1N

6. LUAL 3.52 1.193 1N

7. Wefide 3.80 1.073 1N

8. uinAaA 3.96 1.002 1N
9.aWT 2.60 1.291 1unans
10. 51T 1LY 3.90 1.022 NN
11.7uglaf 6 3.66 1.108 {N
fufusnfimaaduiinas g 3.66 0.462 11N

A1NANIN 16 WudnszAuARegalaReatuiuglae i daduiiden Taasmued
lusziunn fenadawiniy 3.66 afansunflumedenudn dreuuunaauniudani
fagalaluiugunsaionia Wasuinige Inefld1adewinty 4.35 uSnnea SA1RAE
Winfiu 3.96 Saidauug feansinfy 3.90 dudiu favedusinty 3.80 wedide

o 1 o

A@ALYINGU 3.80 lawasia Tefauas HAeauwingy 3.67 Wuglafile dA1eauviany
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5.414& (Tricolor) 4.00 0.989 1N
6.a18d8V3AN4AR (Tabby) 3.98 1.059 el
7. anuFu (Pointed) 4.26 0.939 1N
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3. AalaLfndd (91g5endne 7 - 10 1) 449  0.800 NN

‘ﬂ’]ﬂﬂﬂ\?LLNQI@H?QN 4.01 0.680 N
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1. fprsidufing Tdeu 4.70 0582  wnniign
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3. Guufer TaLViUsa 3.57 0996 1N

4. viaela 3.02 1260  1unang
UduuarngAnssnreduialaesin  3.85 0.624 w1
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' =i o o = al o =i 1Y
AU 2 aqan1ulszinNidanInIsAaIANTLULARAUAILLNA (Meow

Marketing)

o v

F1974 20 wansARRekazdIulauuuNIRgIueslsinnillenInsnaanduIARauAaE

bbNT

UszinmillevnnisnanaNd IR RaUAEILNT X S.D seALAINAIRA LA
1. Cat-themed content visailleniinaadesiuung 4.25 0.851 1N
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