el LLUULf':ﬂmL%qmimmmLL@zzﬁvﬂEmzmmEuﬂdaL@um@ﬁiﬁmmi@mmﬁ@ﬁulumﬁﬁm@?u
P HITRIT fo ol bs TN TN Iy N T AT RN AW EN UM RV
CONTENT MARKETING AND INFLUENCER CHARACTERISTICS AFFECTING TRUST IN
MEDICAL PROCEDURE BEAUTY CLINICS OF EARLY WORKING
WOMEN IN BANGKOK

a a
13A97 ATTNARITT

TURRINGAE NUNINENRATUATUNTI 135

2566



sluunflannidinisnanauasAn ez rasauyalnuime fMNnase AN Tasiulua AN ATy

AN ULILTRDN9UDIEUEINTEN WA WAL IUN JUMNNINUAT

a a
93F90 ATTNARITIN

m?ﬁwuﬁ’iﬂumwﬁwmmiﬁﬂ‘mmwzﬁ“ﬂqm
13119§3NANUNL TR 4191371019980
ﬂmzu?m?qﬁmﬁ@zﬁ”mu NUNINENAEATUATUNGT L6
Unnsdne 2566

-

AUANTUDINPIN AL ATUATUNTI 1760



CONTENT MARKETING AND INFLUENCER CHARACTERISTICS AFFECTING TRUST IN
MEDICAL PROCEDURE BEAUTY CLINICS OF EARLY WORKING
WOMEN IN BANGKOK

WARISSARA JEERAWONGSUWAN

A Master’s Project Submitted in Partial Fulfillment of the Requirements
for the Degree of MASTER OF BUSINESS ADMINISTRATION
(Business Administration (Marketing))

Faculty of Business Administration for Society, Srinakharinwirot University
2023

Copyright of Srinakharinwirot University



ANFUNUG
=
1394
i 4 . - e d La am a
sUlLLHaNEINIAAIALAT AN BT BB U AleUITR TN NAR AT Ul WARTNATNAY NN WL
WAONI91BI NI URBUFAU TN FINNENIUAT
SN

a =
ITFAIN ’WthF{Z‘;’Jﬁ‘m

IisueyiRantudisanends iiuudeunilaaesnisfnmaunangns
3eyNLTM7gINANNNLUNR 4121T1NTAAA

YAINNINEINAEI ATUATUNTI 195

(3p9r1ansNan 3t weunndansde wndoyaynana)

AR RN Al

AndzNIsUNITaauLndananstinus

.............................................. nUsnuan et UTEEU
(8113¢] AT.LATHFIEI] NINAND) (389ANAAT1A09ET A9 TUANA 1UWNA)
.............................................. n394N19

(aeAnansnansel as.noyndsyd a1lundaImna)



CRIEGN slunuien@innsnanaLaz AN T IaB uNa DT TN As AN
\desiuluadiiniasnARNLLLTRD N sTadu e unausiuly

NINNNNUIUAT

AL T3AIN ATTIARITIU
13eyeun 1399I NANMN LTUHRM
Tnsdnun 2566

b"ﬂl e o & = J
81913eMLTNEN 819138 A9, LATEFIas] NINAE

v
o

a o P \ A =2 A o o & a
ﬂ’]?'mﬂumduuﬂ')’mgdﬁu’]ﬂLW@ﬂm:MLﬂﬂ']ﬂ‘uﬂ@@ﬂgﬂwﬂuLu@ﬂ’umﬂ’]ﬁ?m@’]m [1§2p+

AIANHILTANNLN T D avasa U aleuas NANARDANITNLIUARTNLETHAN NI NLLILIRRNNN319

v IS £ g o 1 dl a o a’l’d 1
wmmﬂmmumumﬂuﬂgqmwumum Iﬂﬂﬂf\]qllWQ@EI’]\W]imuﬂ’]i"]@ﬂﬂﬁ\?L!ﬂ’ﬂ nay

¥

nAn

o

Wy de

5]
e3¢

3.

° v

o o pap af P o == a
V]'N'Tum'ﬂuﬁ]ulfﬂﬂﬂ?qLWWNﬁquﬂTWN@qﬂ 24 ﬂ“ﬂullﬂ V]Lﬂﬂ?umﬂﬂ@ﬂqﬁiﬂﬂ]ﬂﬁ’auﬂ@LﬂuLaﬁ@iwqumu@TﬂH@

q a

dl o aa e a o o ¥ dl’ =
NEALARTINUTANTETNANNLLLWANNIS A1 400 Au tnelduuudaunnudumarasialiunis

iugausandeya NszAumNimaiu 95% adanldlunisansyidaya laun Arfasas A1ade A

al

o

DEUUNIATEIU WATNIARBLANNAFIUAEATANTIIATziE 0 Aneany A InedszAutiadn Aty

0.05 nansnAgeaNNAg ULl 1) Tadadugtunniienndnismain Uszneudon aniiali

'
o

AITNI Wannnaliponiiuds uazilanialtintinla AnasaaruimeduluadinidTuANONLLL

° o a

WnnnIsresguigedneunauslungumnaIuAT atnsliid AnyniealiAnsyAu 0.05 dowillanniive

o

aiausriuanala linaseaumeuluafinaTup N NuuLERINI e uAausuly
o v o y oA = - > 1Y
ngunnanIuAs 2) Tadadupuanruraulldeioresdulaiewaes Usznaudag Auaaw

dl v 13 v 1] v o v a A '
Nitdlokigial] mumm%mﬂ@ mummmmgm% AuANLTUNATR ATUANNLINTIUR NNARAAINN

a o o o

dasiuluAdtnasNANNLLLTRIN s reeEM el uReusuluNgumnEILAT Bt1eild ATy

o

a

NNATANTZAU 0.05

ANANATY : JURLLeNITINNSAATA, ARANEIMEANUTaTaTesBuYALRWTes, AHTesluARTN

LATHAMNINBULRONNT



Title CONTENT MARKETING AND INFLUENCER CHARACTERISTICS
AFFECTING TRUST IN MEDICAL PROCEDURE BEAUTY CLINICS OF
EARLY WORKING
WOMEN IN BANGKOK

Author WARISSARA JEERAWONGSUWAN
Degree MASTER OF BUSINESS ADMINISTRATION
Academic Year 2023

Thesis Advisor Dr. Sedtawat Prommasit

The purpose of this research is to study the factors of content marketing and influencer
characteristics affecting trust in medical procedure beauty clinics of young working women in
Bangkok. The sample group used in this research consists of 400 young female customers in
Bangkok, aged 24 years and above, who have watched video clips of influencers presenting
information about beauty clinics or medical procedures. The questionnaires are used as a tool for
data collection. The statistical values used for the data analysis include percentage, mean, and
standard deviation. The research hypothesis test used multiple regression analysis with a significance
level of 0.05. The results of the hypothesis testing revealed the following: (1) content marketing
factors, which included informative, entertaining and persuasive content, influencing trust in medical
procedure beauty clinics of early working women in Bangkok with a statistical significance level of
0.05. and (2) factors of influencer characteristics, which include expertise, trustworthiness,
attractiveness, dynamism, and goodwill influenced trust in medical procedure beauty clinics of young

working women in Bangkok with a statistical significance level of 0.05.
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P expert

similerity ~.__ /\ //’;/ experienced
- ; knowledgeable
likeabiity ~ ‘ T quaified

skilled

dependable // reliable : trustworthy
honest sincere

ANLIENAU 2 LULANAR9ANNUNITADAURIUNAINNIA9 Ohanian

Note. From Serban Corina, MARKETING COMMUNICATION IN ONLINE
SOCIAL PROGRAMS: OHANIAN MODEL OF SOURCE CREDIBILITY, 2010
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1.13 aANU (Patient)
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LuUdauaId AMNLTRNY
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a o o a o

7 v dl v 1 v o v
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1. fayatlguni (Primary Data) iludeyanfadelsainnsldunusauniuiiy

u a

v

dayaanngueneting 400 A Ineddelavinniaiusumudeyaainngusisatinlagnisuan
wuvgaunN ngusaet WA unn e a1y
2. fayan Nl (Secondary Data) {un1sAuAd1NtayaaInianans unau

WAEITINT 117871308 01908798916 a9 desineineades saununaeiayanis

Aumafiin alsznauni1sAuAIILAZAS9LLILAALNNN

NsARNdaYaLATN1SIATIZUTAYNA
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2. UUUILALNINNATIAAaLANY DA BRI R s zidaganispaniamaslunng

ANUATUANETE TaNNsRamideyalaeldain aunsnauunle 2 dnwaue Ae nswanziaag

a

DRI (Descriptive Analysis) UAZNNIIAINEIREIATFITBLHIY (Inferential Analysis)

Y aa a

2.1 NMsneiine la DR @eanssnsun (Description Statistics) 1wl un19a3 118l

Tinsusdnenzdanainliaasnausonatng lnaanuisauanniAszimINLLLaaunn e
U q

Zt
Zde

1 dl dl [ % o/ U d” a Y aa
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a A A 1 nll 1 nll
AATTHITINTTUUN A N1TUNATLRAE (Mean) LAZNITUNIANDEILIUNIATEIY (Standard
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a0, . DA a -
WULABUNNNAINN 3 NeAUTREANUAMAN L ANNUNLTRN BB UNA
& Y aan T Aa A 1 dl 1 dl
LRULTIRT LTADADLATIZHLTINTTLUT AB N1TUIANLRAY (Mean) WAZNITUI AL 9L
N1m3g"U (Standard Deviation)
LUUABUDINAIUN 4 NaafuAd@aduluARINLATNA I NI HLLL
#nan1s HADALATIZIFTINTIUUN AB N1TUIALRAE (Mean) WAZNIIUIAN LTI E19111
N1m33"U (Standard Deviation)
2.2 manpaeilag 1t fifieeyniu (Inferential Statistics) \wananldnaaat
ANNFFIUNNTINE INAWAANDANNA NN LT R A ULaz AN TaaaDf
ﬁiﬂuﬂﬁimm@ﬂuﬂmuagﬂu R Multiple Regression Analysis
ADAN LT LUNISAATITRTAYA

%

1. adATaNesN (Descriptive Statistic) Baiuanmnugunldlunslmeey doyauas
ussensanenuzlszTnINgNsaet W dutlsznausiag
1.1. Anfatay (Percentage) M lunsulamriuvnnanasdayanalilaasngs

FinatiN(aen atmelinysi, 2545)

f x 100
n
Wa P unU AFasay vizailafidus
4
f uwnumnud

n WML IUIALTBINGNALBEINS
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1.2. ANLeRe (Mean 138 X ) ldluntsudanonuvunaaasdayaialaeangs
Fiaating (aen Antlaelinyan, 2545)

— X
x:Z_
n

d = : o
bNB X BINU ATAZLLULLRAE
Z X UV NATINABNAZLULYNUNA

n WU 1UIATRINGNAIDEN

1.3. ﬁhl,ﬁmmummgm (Standard Deviation %78 S.D.) lfuilanaunsuneaag

v a L

doyariallrengusaeting (aan aligeiinyan, 2545)

nY x%— (X x)°
nn-1)

S.D.=

Wa S.D. wnuAndasuuNnggiu
X WU AzUULLARZFa uNgNsetng

D X2 uNU NATIHTRIATIUBLART AN AEeN

N x)2 WU EATINTRIAZUUTINNAENAN AR 8
n UMY TUIATRINANAIBEN

n—1 uwuauwevesngusioeig

2. aDAN WA N INIBLLILARLDNMNANN T B uasLLLAe LN TaaldRT wnen

L

dulscAnidannuasasaulia (Cronbach’s alpha Coefficiency) (fiagin antiaeiinyan, 2560b)

kcovariance /variance

Cronbach's Alpha (x) =

1 + (k — 1) covariance /variance

1 1 v
e U AR U ULLARLNNTINNA
k LN A1UILAIDNN

covariance Wi ﬂ"WL’ﬁaﬂ%’ﬂ\iﬂ"]LLﬂTﬂi'}u':T"m’iszNﬁ”mﬁuﬁi’N"]
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variance UNU ARAL 1AL UTRIA DN

3. A0 RALTEI8YNIY (inferential statistics) tWaANH 1903 A28 WAL 1UATNAGDL

4
o

annA g1 neldipraaiion1aatia Al

a 8

3.1. a0ANNITLATITVLTIDAD BN A (Multiple Regression Analysis) 111

] o

nadneilasenaninasesaulsmuvanarads (Taen afadiinyan, 2560a)

=< o

ANANNNIIATILATIDANR LN ATIIN I Twmas k+1 5 Aa Sg, 1.

P2. B3 . ... B nsusewnnudn Bo. Br1.B2. B3 . .. P azsiadlidayasnatinans

souds Y, X1, X5, ..., X Ieeldsinetineauin n aanaunisannasidanig

Y = Bo+ B1Xy +B2Xy 4+ -+ PrXk + g

avilezannuAn Y lasnaaunng

Y = a+b;xqj +byXpy + -+ brxyg

LATUIAN a leannaunig

d = Y — bl)_(l +b2)_(2

e X = doulsfuizesaulsdasy (Independent Variable)
Y = Faulilsmnn (Dependent Variable)
, o A P P -
Bo  =dausiauny Y iide Anaes Y la X Andlueued
e = mqmmmmﬁ@u@ﬂmﬁu (Random error)

B1 = e (Slope) 1091dunss Fandn duilse@Ansanunnnas
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t WL ANAD BN IENansa 1 t-distribution
F unU A AN ENansen T F-distribution
df UNi seALTUIaNANNITLBATY (Degree of freedom)

SS WAL WALIINNAIABNTBIAZLL (Sum of square)

MS LU ANRALNALINNNAIAB9T89AZILIL (Mean square)

-
a o o 6

R unu ANFNLszAnBandiusnmAn (Multiple Regression)

[ [

AdiR®  unu AndutlsrAvaanduniisniians (Adjusted R Squared)
LSD  unu AeasisiadAnnAnlddmiudseang
Prob.(p) Wi AMANUNazItlug I LILeNTIRIANATUN AT

P-value 2 tailed Wi A RUNAzlud WS LILANIRIGNATUN NATA

,3 uni Adusz@nannsnmanas (Regression Coefficients)
Y UL AZLUUNENNIIIR9ANN T 2SI WA A NIAT AN RN UL RANNT
Tugtlaziuuny

SEE. Lmuﬂ"1mmﬂmmmﬁ@ummgmiuﬂwwmmai
H, WU aNNFF VAN (Null hypothesis)

1 UM ANNFAFIUIDN (Alternative hypothesis)
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