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This research aims to study integrated marketing communication through digital media affecting
decision-making on buying fashionable clothes during the COVID-19 situation in Bangkok. The sample consisted of
400 customers in Bangkok who bought clothes through digital media. A questionnaire was the instrument for data
collection and the statistics were used for data analysis. The research results revealed that most of the respondents
were women, single, aged 20-29 years, with an average monthly income of 15,000-30,000 Baht, held a Bachelor's
degree, and worked as private company employees. The respondents had overall opinions towards the marketing mix
factors at a good level. The consideration of each aspect found that opinions were at a good level in all aspects. The
means were arranged from descending to ascending order as follows: communication, cost, convenience, the value
received by customers, and success of demand response. The aspect with the lowest mean was caring. The
respondents had overall opinion towards integrated marketing communication through digital media at a good level.
The consideration of each aspect found opinion levels towards integrated marketing communication through digital
media were at a good level in all aspects. The means were arranged from descending to ascending order as follows:
the aspect with the highest mean was news and public relations through digital media, followed by direct marketing
through digital media, promotion through digital media, advertisement through digital media, and digital media sales,
respectively. The results of the hypothesis testing results indicated that the opinions of the customers on the
marketing mix factors regarding success of demand response, convenience and communication had an effect on
decision-making on buying fashionable clothes during the COVID-19 situation in Bangkok, which can be described by
85.3%. Integrated marketing communication through digital media affected decision making to buy fashionable
clothes during COVID-19 situation in Bangkok as it was found that advertisement factor could be described by 49.3%.
The research results can be used as a guideline for setting marketing strategies and developing marketing

communication tools to develop further business to compliant with the current world during the COVID-19 situation.

Keyword : Digital Integrated Marketing Communication, Marketing Mix, Purchase Decision
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ECOMMERCE GROWTH BY CATEGORY

—
YEAR-ON-YEAR GROWTH IN TOTAL AMOUNT SPENT IN CONSUMER ECOMMERCE CATEGORIES (2019 va. 2018)
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