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The objective of this study is the best practice of analyzing the structure and
business plan management leading to the success of music schools and developing a music
school prototype business that meets the needs of targeted consumers. The guidelines for
developing a business plan included in-depth Interviews and studied the data from three music
school executives, including the following: (1) D-Dance Thailand; (2) Star Maker Voice
Academy; and (3) KruRodj Vocal Studio, while the quantitative research was from a consumer
group. The target included experienced people with the need for music lessons. The data were
collected by surveying the sample group by using a questionnaire as a tool to collect data from
the sample group to analyze and show the research results by number and percentage. The
research separated the objectives and to followed the objectives of the research as guidelines
in developing a music school prototype business. The research findings were summarized as
follows: the overall research findings were to further the outstanding points of artist development
institutions by promoting courses to be more diversified, acting, dancing and changing attitudes
in expressing oneself and lifestyle choices that could be applied to singing and acting. The
researcher created a plan for a music school prototype business categorized by the aptitude to
meet the need for modern learners for the benefit of those interested in developing a business

plan and to continue studying in this context.
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ONLINE

LET’S START ONLINE CLASS

ISUIIAD Dance From Home

amAiSouiduoouladfiudnaudinonaudundumaladmsiuiilddmsuncu
ogUnufinoudld wioulusy goliing

SPECIAL PROMOTION 30% OFF

Group Class 4 persons 3.500=. 2,450 THB/ren
Private Class
New Gen 700 THB
Trainer 1.050 THB
Instructor 1,400 THB
Master 1.750 TH8B
Specialist 2,100 THB

AVAILABLE NOW!! UNTIL 31 MAY 2020
© @ddanceonline ©®@ DDance thailand Tel +66 845558895
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2.4.2 Star Maker Voice Academy
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2.4.3 KruRodj Vocal Studio
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3. Provox 4-03 Acceptance (Attitude)
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