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This research aimed to study the product factors and brand values influencing the service 

usage behaviors of generation Y consumers at the After You cafe in the Bangkok metropolitan area. The 
sample group used in the research consisted 400 of generation Y consumers in an age range of 24-38 years 
old who regularly consume or have ever eaten at the After You cafe. A questionnaire was used as a tool for 
data collection. The statistics for the analysis of the data included percentage, mean and standard deviation. 
The statistics for hypothesis testing included t·test, one·way analysis of variance and multiple regression 
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of 0.05 and 0.01, respectively. The brand equity in the categories of brand awareness, other proprietary 
brand assets, perceived quality, brand association and brand loyalty affected the service usage behavior of 
Generation Y consumers at the After You cafe with an average expense per time at statistically significant 
levels of 0.05 and 0.01, respectively. 

 
Keyword : Product Factors, Brand Values, Service Usage Behaviors, Generation Y Consumers, Bangkok 
Metropolitan Area 

 

 

  



  Ê 

ÂõÖÖõÂääâÜäñÂóé 
 

ÂõÖÖõÂääâÜäñÂóé 
  

ëóäÚõßÚÙ°ÊÛòÛÚöĈëČóÿäĆÉæùæ¬èÈăÕÕèãÅèóâÂäùÔóîã¬óÈëúÈÉóÂ î.Õä.îòÉÊäöãó éòÂÕõċÚäÈÅ° 
îóÉóäã°ØöćÜä÷ÂêóëóäÚõßÚÙ° ØöăÕÂäùÔóÿëöãëæñÿèæóîòÚâöÅ¬óÚòÛÖòĈÈĀÖ¬ÿäõćâÖÚÉÚÿëäĆÉëâÛúäÔ° ĂÚÂóä
ĂìÅČóÜä÷Âêó ÅČóĀÚñÚČóØöćâöÅùÔÅ¬óĀæñÿÜ»ÚÜäñāãËÚ° Ë¬èãÿìæøî ÖäèÉëîÛ äèâØòĈÈĀÂăÃÃîÛÂßä¬îÈ 
ÃîÝõÕßæóÕÖ¬óÈ ą  Ì÷ćÈÿÜ»ÚÜäñāãËÚ°ĂÚÂóäØČóëóäÚõßÚÙ°ÊÛòÛÚöĈîã¬óÈãõćÈ ÝúèõÉòãäúë÷ÂÌóÛÌ÷ĈÈĂÚÅèóâ
ÿâÖÖóÂäùÔó ĀæñÃîÂäóÛÃîÈßäñÅùÔÿÜ»Úîã¬óÈëúÈăè Ô āîÂóëÚöĈ 

ÝúèõÉòãÂäóÛÃîÛßäñÅùÔäîÈéóëÖäóÉóäã° ëùßóÕó ëõäõÂùÖÖó Āæñ î.Õä. äëõÖó ëòÈÃ°ÛùÎÚóÅ 
ØöćĂìÅèóâîÚùÿÅäóñì°ÿÜ»ÚÝúÿËöćãèËóÎÖäèÉëîÛÅùÔáóßÿÅäøćîÈâøîÃîÈĀÛÛëîÛ×óâ ĀæñÿÜ»Ú
ÅÔñÂääâÂóäĂÚÂóäëîÛëóäÚõßÚÙ° Ì÷ćÈăÕëæñÿèæóîòÚâöÅ¬óĂÚÂóäĂìÃîÿëÚîĀÚñÖ¬óÈ ą ÿßøćîÜäòÛÜäùÈ 
ĀÂăÃÃîÛÂßä¬îÈîòÚÿÜ»ÚÜäñāãËÚ°îã¬óÈãõćÈĂÚÂóäØČóèõÉòãÊÛòÚÚöĈ 

ÃîÃîÛßäñÅùÔÅÔóÉóäã°āÅäÈÂóäāÅäÈÂóäÛäõìóäÙùäÂõÉâìóÛòÔÒõÖØùÂØ¬óÚØöćĂìÅèóâ
ÿâÖÖó ĂìÅèóâäúØòĈÈĂÚØóÈØåêÏö äèâ×÷ÈÂóäÜäñãùÂÖ°ĂËĂÚÂóäÜÐõÛòÖõ ĀæñÃîÃîÛßäñÅùÔÿÉóìÚóØöć
ØùÂØ¬óÚØöćË¬èãÜäñëóÚÈóÚ ĀæñîČóÚèãÅèóâëñÕèÂÖ¬óÈ ą ßäîâØòĈÈĂìÅèóâË¬èãÿìæøîÕèãÕöÿëâîâó 

ëùÕØóãÚöĈ ÃîÂäóÛÃîÛßäñÅùÔÛõÕó âóäÕó ØöćăÕĂìÂóäëÚòÛëÚùÚ ë¬Èÿëäõâ ßäîâØòĈÈÿÜ»Ú
ÂČóæòÈĂÉĂìÖæîÕâó äèâ×÷ÈÿßøćîÚä¬èâÈóÚ ĀæñÿßøćîÚ ą ÚõëõÖÅÔñÛäõìóäÙùäÂõÉÿßøćîëòÈÅâ ëóÃó
ÂóäÖæóÕ (ÚîÂÿèæóäóËÂóä) äù¬ÚØöć 19 ëČóìäòÛÚĈČóĂÉ âõÖäáóß ĀæñÅČóĀÚñÚČóÖ¬óÈ ą Øöćâöë¬èÚË¬èãĂì
ëóäÚõßÚÙ°ÿæ¬âÚöĈëâÛúäÔ° äèâ×÷ÈÝúÖîÛĀÛÛëîÛ×óâØùÂØ¬óÚØöćëæñÿèæóĂìÅèóâä¬èââøîĂÚÂóäÖîÛ
ĀÛÛëîÛ×óâÿßøćîÚČóâóĂËÿÜ»ÚÃîâúæĂÚÈóÚèõÉòã ĀæñÃîÃîÛÅùÔÝúâöë¬èÚË¬èãÿìæøîØùÂØ¬óÚØöćâõăÕÿî¬ã
âó Ô ØöćÚöĈÕèã 

  
  

èõÉõÖäó  Ö¬îÖäÈÚõëóä 
 

 



 

ëóäÛòÎ 

 ìÚó 
ÛØÅòÕã¬îáóêóăØã ................................................................................................................ È 

ÛØÅòÕã¬îáóêóîòÈÂåê ........................................................................................................... É 

ÂõÖÖõÂääâÜäñÂóé .................................................................................................................. Ê 

ëóäÛòÎ ................................................................................................................................. Ë 

ëóäÛòÎÖóäóÈ ....................................................................................................................... Î 

ëóäÛòÎäúÜáóß ...................................................................................................................... Ñ 

ÛØØöć 1 ÛØÚČó ......................................................................................................................... 1 

áúâõìæòÈ ............................................................................................................................. 1 

Åèóââù¬ÈìâóãÃîÈÂóäèõÉòã ................................................................................................. 3 

ÅèóâëČóÅòÎÃîÈÂóäèõÉòã .................................................................................................... 3 

ÃîÛÿÃÖÃîÈÂóäèõÉòã .......................................................................................................... 4 

ÖòèĀÜäØöćĂËĂÚÂóäé÷Âêó ..................................................................................................... 5 

ÚõãóâéòßØ°ÿÊßóñ ............................................................................................................... 6 

ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã ..................................................................................................... 9 

ëââÖõÑóÚÂóäèõÉòã ........................................................................................................... 10 

ÛØØöć 2 ÿîÂëóäĀæñÈóÚèõÉòãØöćÿÂöćãèÃîÈ .................................................................................. 11 

ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜäñËóÂäéóëÖä° ....................................................................... 11 

ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ................................................................ 15 

ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÅùÔÅ¬óÖäóëõÚÅó ....................................................................... 20 

ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÝúÛäõāáÅÿÉÚèóã ....................................................................... 32 

ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛßåÖõÂääâÝúÛäõāáÅ (Consumer behavior) ................................ 35 

      



  Ì 

ÜäñèòÖõĀæñÅèóâÿÜ»ÚâóÃîÈäóÚîóàÿÖîä° ãú (After You) ................................................... 52 

ÈóÚèõÉòãØöćÿÂöćãèÃîÈ .......................................................................................................... 56 

ÛØØöć 3 èõÙöÕČóÿÚõÚÂóäèõÉòã ...................................................................................................... 64 

ÂóäÂČóìÚÕÜäñËóÂäĀæñÂóäÿæøîÂÂæù¬âÖòèîã¬óÈ ................................................................ 64 

ÂóäëäóÈÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã ...................................................................................... 66 

ÂóäÿÂĆÛäèÛäèâÃîâúæ ...................................................................................................... 72 

ÂóäÉòÕÂäñØČóĀæñèõÿÅäóñì°Ãîâúæ ...................................................................................... 72 

ë×õÖõØöćĂËĂÚÂóäèõÿÅäóñì°Ãîâúæ .......................................................................................... 74 

ÛØØöć 4 ÝæÂóäèõÿÅäóñì°Ãîâúæ ............................................................................................... 80 

ëòÎæòÂêÔ°ØöćĂËĂÚÂóäèõÿÅäóñì°Ãîâúæ ................................................................................ 80 

ÂóäÚČóÿëÚîÝæÂóäèõÿÅäóñì°Ãîâúæ .................................................................................... 81 

ÝæÂóäèõÿÅäóñì°Ãîâúæ ...................................................................................................... 82 

ëäùÜÝæÂóäØÕëîÛëââÖõÑóÚ......................................................................................... 133 

ÛØØöć 5 ëäùÜÝæ îáõÜäóãÝæ ĀæñÃîÿëÚîĀÚñ ...................................................................... 136 

ëòÈÿÃÜÂóäèõÉòã ............................................................................................................... 136 

ÂóäëäóÈÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã .................................................................................... 139 

ÂóäÿÂĆÛäèÛäèâÃîâúæ .................................................................................................... 140 

ÂóäÉòÕÂäñØČóĀæñèõÿÅäóñì°Ãîâúæ .................................................................................... 141 

ëäùÜÝæÂóäé÷ÂêóÅÚÅèó ................................................................................................ 142 

ÂóäîáõÜäóãÝæÂóäé÷Âêó............................................................................................... 149 

ÃîÿëÚîĀÚñØöćăÕÉóÂÂóäèõÉòã.......................................................................................... 160 

ÃîÿëÚîĀÚñĂÚÂóäØČóèõÉòãĂÚÅäòĈÈÖ¬îăÜ ............................................................................ 162 

ÛääÔóÚùÂäâ ..................................................................................................................... 164 



  Í 

áóÅÝÚèÂ .......................................................................................................................... 169 

ÜäñèòÖõÝúÿÃöãÚ ..................................................................................................................... 179 

 



 

ëóäÛòÎÖóäóÈ 

 ìÚó 
ÖóäóÈ 1 ĀëÕÈÅČó×óâ 7 ÅČó×óâ ÿßøćîìóÅČóÖîÛ 7 ÜäñÂóä ÿÂöćãèÂòÛßåÖõÂääâÝúÛäõāáÅ ............ 38 

ÖóäóÈ 2 ÝæÂóäèõÿÅäóñì°ÃîâúææòÂêÔñÜäñËóÂäéóëÖä°ÃîÈÝúÖîÛĀÛÛëîÛ×óâ .................... 82 

ÖóäóÈ 3 ÝæÂóäèõÿÅäóñì°ÃîâúææòÂêÔñÜäñËóÂäéóëÖä°ÃîÈÝúÖîÛĀÛÛëîÛ×óâ (ÉòÕÂæù¬âĂìâ¬)84 

ÖóäóÈ 4 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ÉČóĀÚÂÿÜ»Ú äóã
ÕóÚ .................................................................................................................................... 85 

ÖóäóÈ 5 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ÉČóĀÚÂÿÜ»Ú äóã
Ãî ....................................................................................................................................... 86 

ÖóäóÈ 6 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈÅùÔÅ¬óÖäóëõÚÅó ÉČóĀÚÂÿÜ»ÚäóãÕóÚ
 ........................................................................................................................................... 88 

ÖóäóÈ 7 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ÉČóĀÚÂÿÜ»Ú äóã
Ãî ....................................................................................................................................... 89 

ÖóäóÈ 8 Å¬óÖćČóëùÕ Å¬óëúÈëùÕ Å¬óÿÊæöćã ĀæñÅ¬óÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚ
îóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ........................................ 93 

ÖóäóÈ 9 ĀëÕÈÅ¬óÅèóâ×öćĀæñÅ¬óäîãæñÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅ
ĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ............................................................................. 94 

ÖóäóÈ 10 ĀëÕÈÝæÂóäØÕëîÛÅèóâĀÜäÜäèÚÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú āÕã
ÉČóĀÚÂÖóâÿßé āÕãĂË Levene³s test ................................................................................... 97 

ÖóäóÈ 11 ĀëÕÈÂóäÿÜäöãÛÿØöãÛßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú āÕãÉČóĀÚÂÖóâÿßé ... 98 

ÖóäóÈ 12 ĀëÕÈÝæÂóäØÕëîÛÅèóâĀÜäÜäèÚÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú āÕã
ÉČóĀÚÂÖóâäñÕòÛÂóäé÷Âêó āÕãĂË Levene³s test ................................................................. 99 

ÖóäóÈ 13 ĀëÕÈÂóäÿÜäöãÛÿØöãÛßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú āÕãÉČóĀÚÂÖóâäñÕòÛ
Âóäé÷Âêó .......................................................................................................................... 100 

      



  Ï 

ÖóäóÈ 14 ĀëÕÈÝæÂóäØÕëîÛÅ¬óÅèóâĀÜäÜäèÚÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú  
āÕãÉČóĀÚÂÖóâäóãăÕÿÊæöćãÖ¬îÿÕøîÚ āÕãĂË Levene³s test ................................................... 102 

ÖóäóÈ 15 ĀëÕÈÝæÂóäØÕëîÛÅèóâĀÖÂÖ¬óÈÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÕóÚ
Åèóâ×öćĂÚÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú (ÅäòĈÈ/ÿÕøîÚ) ĀæñÕóÚÉČóÚèÚÿÈõÚāÕãÿÊæöćãØöćÌøĈîÃÚâìèóÚ 
ÿÅäøćîÈÕøćâĂÚäóÚîóàÿÖîä° ãú (ÛóØ/ÅäòĈÈ) ÉČóĀÚÂÖóâäóãăÕÿÊæöćãÖ¬îÿÕøîÚ āÕãĂËë×õÖõ Brown · 
Forsythe ........................................................................................................................... 103 

ÖóäóÈ 16 ĀëÕÈÝæÂóäØÕëîÛÅèóâĀÖÂÖ¬óÈÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÕóÚ
Åèóâ×öćĂÚÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú (ÅäòĈÈ/ÿÕøîÚ) ÉČóĀÚÂÖóâäóãăÕÿÊæöćãÖ¬îÿÕøîÚ āÕãĂËèõÙö
ØÕëîÛĀÛÛ Dunnett³s T3 ................................................................................................. 104 

ÖóäóÈ 17 ĀëÕÈÝæÂóäØÕëîÛÅèóâĀÖÂÖ¬óÈÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÕóÚ
ÉČóÚèÚÿÈõÚāÕãÿÊæöćãØöćÌøĈîÃÚâìèóÚ ÿÅäøćîÈÕøćâĂÚäóÚîóàÿÖîä° ãú (ÛóØ/ÅäòĈÈ) ÉČóĀÚÂÖóâäóãăÕ
ÿÊæöćãÖ¬îÿÕøîÚ āÕãĂËèõÙöØÕëîÛĀÛÛ Dunnett³s T3 .............................................................. 106 

ÖóäóÈ 18 ĀëÕÈÝæÂóäØÕëîÛÅ¬óÅèóâĀÜäÜäèÚÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú āÕã
ÉČóĀÚÂÖóâîóËöß āÕãĂË Levene³s test .............................................................................. 108 

ÖóäóÈ 19 ĀëÕÈÝæÂóäØÕëîÛÅèóâĀÖÂÖ¬óÈÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÕóÚ
Åèóâ×öćĂÚÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú (ÅäòĈÈ/ÿÕøîÚ) ĀæñÕóÚÉČóÚèÚÿÈõÚāÕãÿÊæöćãØöćÌøĈîÃÚâìèóÚ 
ÿÅäøćîÈÕøćâĂÚäóÚîóàÿÖîä° ãú (ÛóØ/ÅäòĈÈ) ÉČóĀÚÂÖóâîóËöß āÕãĂËë×õÖõ Brown · Forsythe ..... 109 

ÖóäóÈ 20 ĀëÕÈÝæÂóäØÕëîÛÅèóâĀÖÂÖ¬óÈÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÕóÚ
Åèóâ×öćĂÚÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú (ÅäòĈÈ/ÿÕøîÚ) ÉČóĀÚÂÖóâîóËöß āÕãĂËèõÙöØÕëîÛĀÛÛ 
Dunnett³s T3 ..................................................................................................................... 110 

ÖóäóÈ 21 ĀëÕÈÝæÂóäØÕëîÛÅèóâĀÖÂÖ¬óÈÃîÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÕóÚ
ÉČóÚèÚÿÈõÚāÕãÿÊæöćãØöćÌøĈîÃÚâìèóÚ ÿÅäøćîÈÕøćâĂÚäóÚîóàÿÖîä° ãú (ÛóØ/ÅäòĈÈ) ÉČóĀÚÂÖóâîóËöß 
āÕãĂËèõÙöØÕëîÛĀÛÛ Dunnett³s T3 ................................................................................... 111 

ÖóäóÈ 22 ÝæÂóäèõÿÅäóñì°Åèóâ×Õ×îãßìùÅúÔÃîÈÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ØöćâöîõØÙõßæÖ¬îßåÖõÂääâ
ÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÕóÚÅèóâ×öć
ĂÚÂóäĂËÛäõÂóä (ÅäòĈÈ/ÿÕøîÚ) ............................................................................................... 114 



  Ð 

ÖóäóÈ 23 ĀëÕÈÂóäèõÿÅäóñì°Åèóâ×Õ×îãÿËõÈßìùÃîÈÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ°ÂòÛßåÖõÂääâÂóäĂË
ÛäõÂóä äóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÕóÚÅèóâ×öćĂÚÂóä
ĂËÛäõÂóääóÚîóàÿÖîä° ãú (ÅäòĈÈ/ÿÕøîÚ) .................................................................................. 115 

ÖóäóÈ 24 ÝæÂóäèõÿÅäóñì°Åèóâ×Õ×îãßìùÅúÔÃîÈÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ØöćâöîõØÙõßæÖ¬îßåÖõÂääâ
ÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÕóÚÉČóÚèÚ
ÿÈõÚāÕãÿÊæöćãØöćÌøĈîÃÚâìèóÚ ÿÅäøćîÈÕøćâ (ÛóØ/ÅäòĈÈ) ................................................................ 118 

ÖóäóÈ 25 ĀëÕÈÂóäèõÿÅäóñì°Åèóâ×Õ×îãÿËõÈßìùÃîÈÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ°ÂòÛßåÖõÂääâÂóäĂË
ÛäõÂóä äóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÕóÚÉČóÚèÚÿÈõÚ
āÕãÿÊæöćãØöćÌøĈîÃÚâìèóÚ ÿÅäøćîÈÕøćâĂÚäóÚîóàÿÖîä° ãú (ÛóØ/ÅäòĈÈ) .......................................... 119 

ÖóäóÈ 26 ÝæÂóäèõÿÅäóñì°Åèóâ×Õ×îãßìùÅúÔÃîÈÅùÔÅ¬óÖäóëõÚÅó ØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóä
ĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÕóÚÅèóâ×öćĂÚ
ÂóäĂËÛäõÂóä (ÅäòĈÈ/ÿÕøîÚ) ................................................................................................... 123 

ÖóäóÈ 27 ĀëÕÈÂóäèõÿÅäóñì°Åèóâ×Õ×îãÿËõÈßìùÃîÈÅùÔÅ¬óÖäóëõÚÅóÂòÛßåÖõÂääâÂóäĂËÛäõÂóä 
äóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÕóÚÅèóâ×öćĂÚÂóäĂË
ÛäõÂóääóÚîóàÿÖîä° ãú (ÅäòĈÈ/ÿÕøîÚ) ...................................................................................... 124 

ÖóäóÈ 28 ÝæÂóäèõÿÅäóñì°Åèóâ×Õ×îãßìùÅúÔÃîÈÅùÔÅ¬óÖäóëõÚÅó ØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóä
ĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÕóÚÉČóÚèÚÿÈõÚ
āÕãÿÊæöćãØöćÌøĈîÃÚâìèóÚ ÿÅäøćîÈÕøćâ (ÛóØ/ÅäòĈÈ) ..................................................................... 128 

ÖóäóÈ 29 ĀëÕÈÂóäèõÿÅäóñì°Åèóâ×Õ×îãÿËõÈßìùÃîÈÅùÔÅ¬óÖäóëõÚÅóÂòÛßåÖõÂääâÂóäĂËÛäõÂóä 
äóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÕóÚÉČóÚèÚÿÈõÚāÕãÿÊæöćã
ØöćÌøĈîÃÚâìèóÚ ÿÅäøćîÈÕøćâĂÚäóÚîóàÿÖîä° ãú (ÛóØ/ÅäòĈÈ) ........................................................ 129 

ÖóäóÈ 30 ĀëÕÈëäùÜÝæÂóäØÕëîÛëââÖõÑóÚ ..................................................................... 133 

 



 

ëóäÛòÎäúÜáóß 

 ìÚó 
áóßÜäñÂîÛ 1 ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã ................................................................................. 9 

áóßÜäñÂîÛ 2 îÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ° .......................................................................... 16 

áóßÜäñÂîÛ 3 îÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ° 5 äñÕòÛ .............................................................. 19 

áóßÜäñÂîÛ 4 îÈÅ°ÜäñÂîÛÅùÔÅ¬óÖäóëõÚÅó ....................................................................... 22 

áóßÜäñÂîÛ 5 ĀÛÛÉČóæîÈèõÙöÂóäëäóÈÅùÔÅ¬óÖäóëõÚÅó ........................................................ 26 

áóßÜäñÂîÛ 6 æČóÕòÛÃòĈÚÃîÈÅèóâăÕÿÜäöãÛĂÚÂóääòÛäúÖäóëõÚÅó ........................................... 30 

áóßÜäñÂîÛ 7 äóãăÕÿÊæöćãÃîÈÂæù¬âÅÚĀÖ¬æñÿÉÚÿÚîÿäËòćÚ ..................................................... 35 

áóßÜäñÂîÛ 8 ĀëÕÈ×÷ÈîõØÙõßæÃîÈëáóßØöćâù¬ÈìèòÈĀæñăâ¬âù¬ÈìèòÈØöćâöÖ¬îÅèóâÖòĈÈĂÉĀæñØóÈÿæøîÂ
 ........................................................................................................................................... 41 

áóßÜäñÂîÛ 9 ÿâÚúÿÅäøćîÈÕøćâÃîÈäóÚîóàÿÖîä° ãú .................................................................. 53 

áóßÜäñÂîÛ 10 ÿâÚúÃîÈìèóÚÃîÈäóÚîóàÿÖîä° ãú ............................................................... 54 

áóßÜäñÂîÛ 11 ÿâÚúāØëÖ°Ö¬óÈą ÃîÈäóÚîóàÿÖîä° ãú ............................................................ 55 

áóßÜäñÂîÛ 12 ÿâÚúîóìóäÿËóÃîÈäóÚîóàÿÖîä° ãú ............................................................... 55 

 

      



 

ÛØØöć 1 
ÛØÚČó 

 
áúâõìæòÈ 

ÃÚâìèóÚ×øîÿÜ»Úë¬èÚìÚ÷ćÈĂÚËöèõÖÜäñÉČóèòÚÃîÈâÚùêã° ÖòĈÈĀÖ¬îÕöÖÉÚ×÷ÈÜ¹ÉÉùÛòÚ ×÷ÈĀâè¬ó
ãùÅëâòãÉñÿÜæöćãÚĀÜæÈăÜ ĀÖ¬ÂóääòÛÜäñØóÚÃÚâìèóÚãòÈÅÈÿÜ»ÚØöćÚõãâîãú¬ÿëâî îóÉÿÜ»Úÿßäóñ
äëËóÖõØöćîä¬îã ĀæñäúÜä¬óÈØöćâöÅèóâëèãÈóâ Ú¬óäòÛÜäñØóÚ ĂÚÜ¹ÉÉùÛòÚÝúÛäõāáÅâöØóÈÿæøîÂĂÚÂóä
ÛäõāáÅÃÚâìèóÚØöćìæóÂìæóãâóÂÃ÷ĈÚ ìÚ÷ćÈĂÚØóÈÿæøîÂÚòĈÚÅøî ÂóäĂËÛäõÂóäÉóÂÅóÿà§Ö°ÃÚâìèóÚ 
(Dessert Cafe) ØöćâöëóÃóîãú¬ØòćèăÜ āÕãÿÜ»ÚäóÚØöćÿÚÚÃóãÃÚâìèóÚ ÿË¬Ú ÿÛÿÂîäöć ÿÅÂ ăîéÅäöâ 
ÅèÛÅú¬ăÜÂòÛÿÅäøćîÈÕøćâØöćâöĂìÿæøîÂìæóÂìæóãËÚõÕ ÜäñÂîÛÂòÛÅèóâÅóÕìèòÈÃîÈÝúÛäõāáÅØöć
ÖîÈÂóäÅèóâëñÕèÂëÛóã ÂóäăÕäòÛÂóäÛäõÂóäØöćÕöÉóÂßÚòÂÈóÚáóãĂÚäóÚ äèâăÜ×÷ÈÛääãóÂóé
ØöćÕöÃîÈÖòèäóÚ ØČóĂìÅóÿà§Ö°ÃÚâìèóÚÚòĈÚÂæóãÿÜ»ÚîöÂë×óÚØöćìÚ÷ćÈØöćĂËĂÚÂóäÚòÕßÛ ëòÈëääÅ°  
ÚòćÈØČóÈóÚ ĀâÂäñØòćÈĂËÛäõÂóäÿßøćîßòÂÝ¬îÚìã¬îÚĂÉ 

ÿÜ»ÚØöćãîâäòÛè¬óë×óÚÂóäÔ°ÂóäĀÃ¬ÈÃòÚÃîÈäóÚÅóÿà§Ö°ÃÚâìèóÚĂÚÜäñÿØéăØã âöîòÖäó
ÂóäĀÃ¬ÈÃòÚØöćëúÈâóÂ âöÅ¬óÿà§Ö°ÃÚâìèóÚÜäñÿáØÖ¬óÈ ą ÿÂõÕÃ÷ĈÚâóÂâóãĂÚË¬èÈìæóãÜ£ØöćÝ¬óÚâó 
ëČóìäòÛâúæÅ¬óÖæóÕÅóÿà§Ö°ÃÚâìèóÚĂÚăØã ÅóÕè¬óÉñâöâúæÅ¬óÿßõćâÃ÷ĈÚÉóÂÿÕõâ 9,993.60 æóÚÛóØ 
ÿÜ»Ú 10,172.30 æóÚÛóØ ĂÚÜ£ 2562 ìäøîÅõÕÿÜ»ÚîòÖäóÂóäÿÖõÛāÖëñëâÿÊæöćãäñìè¬óÈÜ£  
2558 · 2562 Øöćäîãæñ 2.31 Ö¬îÜ£ Ì÷ćÈĀÚèāÚâÂóäÿÖõÛāÖÃîÈÙùäÂõÉÿìæ¬óÚöĈÉñÃ÷ĈÚîãú¬ÂòÛáóèñ
ÿéäêÑÂõÉ Åèóâëóâóä×ĂÚÂóäÉòÛÉ¬óãĂËëîãÃîÈÝúÛäõāáÅ äèâăÜ×÷ÈÅèóâăèĂÚÂóäÜäòÛÖòèÃîÈ
ÝúÜäñÂîÛÂóäÖ¬îßåÖõÂääâÝúÛäõāáÅØöćâöÂóäÿÜæöćãÚĀÜæÈîãú¬ÖæîÕÿèæó (foodstory, 2561: 
îîÚăæÚ°) 

äóÚîóàÿÖîä° ãú ×øîÿÜ»ÚÅóÿà§Ö°ØöćÉČóìÚ¬óãÃÚâìèóÚ ĀæñÿÅäøćîÈÕøćâÖ¬óÈą āÕãÿÜ»ÚÅ¬óÿà§Ö°
Øöćîãú¬ĂÚÂäñĀëÃîÈÝúÛäõāáÅĂÚæČóÕòÛÖÚą ĂÚÃÔñØöćÅú¬ĀÃ¬ÈĂÚÖæóÕÿßõćâÃ÷ĈÚ âöÂóäÃãóãëóÃóîã¬óÈ
äèÕÿäĆè ØòĈÈĂÚÂäùÈÿØßâìóÚÅä ĀæñÖ¬óÈÉòÈìèòÕ äèâëóÃóØöćâöĂìÛäõÂóäØòĈÈëõĈÚ 30 ëóÃó 
(Afteryoudessert, 2561: îîÚăæÚ°) ØòĈÈÚöĈÚîÂÉóÂäëËóÖõØöćîä¬îãÃîÈÃÚâìèóÚ ÿÅäøćîÈÕøćâÃîÈäóÚ
îóàÿÖîä° ãú Āæè ÛääãóÂóéáóãĂÚäóÚÂĆÝ¬óÚÂóäÖÂĀÖ¬Èîã¬óÈØòÚëâòã ÂóäĂìÛäõÂóäØöćÕöÃîÈ
ßÚòÂÈóÚÖòĈÈĀÖ¬ÂóääòÛîîÿÕîä° ÉèÛÉÚÂäñØòćÈÃòĈÚÖîÚÂóäÿëõä°à ØČóĂìäóÚîóàÿÖîä° ãú ÿÜ»ÚØöćäúÉòÂĂÚ
Âæù¬âÝúÛäõāáÅ ÂäñĀëë¬èÚìÚ÷ćÈâóÉóÂāæÂîîÚăæÚ° ĀæñîöÂë¬èÚìÚ÷ćÈÿÜ»ÚÂóäāÜäāâØÃîÈÝúØöćâóĂË
ÛäõÂóäĀÛÛÜóÂÖ¬îÜóÂ Ì÷ćÈÖäÈÂòÛèòÖ×ùÜäñëÈÅ°ÃîÈäóÚÅøî ăâ¬ÖîÈÂóäāÇêÔóĀÛÛØù¬âØùÚ  
ĀÖ¬ÖîÈÂóäĂìäóÚîóàÿÖîä° ãú ÿÜ»ÚØöćäúÉòÂ ßúÕ×÷È āÕãÉùÕÜäñëÈÅ°ìæòÂÃîÈäóÚîóàÿÖîä° ãú Åøî 
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é÷ÂêóßåÖõÂääâÃîÈÝúÛäõāáÅ ìóèõÙöØöćØČóĂìÝúÛäõāáÅÿÃó×÷ÈÝæõÖáòÔÒ°ăÕÈ¬óãØöćëùÕ ăâ¬ÿßöãÈĀÖ¬âù¬ÈÿÚÚ
ÂóäÿßõćâäóãăÕÿßöãÈÿØ¬óÚòĈÚ (ÚóÚó ÖõäăßÛúæã°, 2559) ÿâøćîßõÉóäÔóÝæÜäñÂîÛÂóäÃîÈÛäõêòØ  
îóàÿÖîä° ãú ÉČóÂòÕ ßÛè¬ó âöÂČóăäÿßõćâëúÈÃ÷ĈÚÿäøćîã ą ĂÚØùÂÜ£ âöÂóääñÕâØùÚāÕãÂóäÿÃóÉÕØñÿÛöãÚ
ĂÚÖæóÕìæòÂØäòßã°Āì¬ÈÜäñÿØéăØã ÿâøćîèòÚØöć 23 ÙòÚèóÅâ ß.é. 2559 ÿÃóÌøĈîÃóãĂÚÖæóÕ
ìæòÂØäòßã° ÿîĆâ ÿî ăîÿÜ»ÚèòÚĀäÂ ÉČóÚèÚ 165 æóÚìùÚ (Afteryoudessert, 2561: îîÚăæÚ°) ØČóĂì
ÝúÛäõāáÅâòćÚĂÉăÕè¬óÙùäÂõÉ  Åóÿà§Ö°ÃÚâìèóÚîóàÿÖîä° ãú ÂČóæòÈăÜăÕÕö ĀæñâöÂóäÃãóãëóÃóØöć
ÿßõćâÃ÷ĈÚîã¬óÈĀÚ¬ÚîÚĂÚîÚóÅÖ 

ÕóÚÂóäĀÃ¬ÈÃòÚĂÚÖæóÕÅóÿà§Ö°ÃÚâìèóÚÃîÈîóàÿÖîä° ãú ÚòĈÚãòÈâöÖäóëõÚÅóîøćÚ ą ÿË¬Ú  
Kyo Roll En, Pancake CafŦ, Cookies Crust, Hollys Coffee, Mr. Jones³ Orphanage ÿÜ»ÚÖÚ 
Ì÷ćÈÖäóëõÚÅóÿìæ¬óÚöĈæèÚĀæèĀÖ¬ÿÜ»ÚØöćäúÉòÂîã¬óÈÕöĂÚÂæù¬âÝúÛäõāáÅØöćËøćÚËîÛÃÚâìèóÚ  
(ÚóÚó ÖõäăßÛúæã°, 2559) ÉóÂÂóäèõÿÅäóñì°āîÂóëØóÈÂóäÖæóÕØöćÿÂõÕÉóÂèõ×öËöèõÖØöćÿÜæöćãÚĀÜæÈ
ăÜÃîÈÝúÛäõāáÅÚòĈÚ ØČóĂìĂÚĀÖ¬æñÙùäÂõÉÉñÖîÈÜäòÛÿÜæöćãÚÂæãùØÙ°ØóÈÂóäÖæóÕ ØòĈÈäúÜĀÛÛÿâÚú 
ÃÚóÕÝæõÖáòÔÒ° ĀæñÂóäÉòÕØČóāÜäāâËòćÚë¬ÈÿëäõâÂóäÃóãâóÂÃ÷ĈÚ ÿßøćîÖîÛëÚîÈÂòÛÅèóâÖîÈÂóä
ÃîÈÝúÛäõāáÅ ĀæñÂóäÅäîÈë¬èÚĀÛ¬ÈÖæóÕÙùäÂõÉÅ¬óÿà§Ö°ÃÚâìèóÚØöćâóÂØöćëùÕ ìäøîăâ¬ÿßöãÈĀÖ¬Ü¹ÉÉòã
ÕóÚäóÅó ØöćØóÈÙùäÂõÉÅóÿà§Ö°ÃÚâìèóÚÉñÖîÈĂËÿÜ»ÚÂæãùØÙ°ĂÚÂóäĀÃ¬ÈÃòÚĀæè ÝúÜäñÂîÛÂóäÅèä
ßõÉóäÔóÜ¹ÉÉòãÕóÚîøćÚ ą ä¬èâÕèã ÿÚøćîÈÉóÂÉñÿìĆÚăÕè¬ó ÛóÈäóÚ×÷ÈÉñâöäóÅóÃîÈÃÚâìèóÚ  
ìäøîÿÅäøćîÈÕøćâØöćÅ¬îÚÃóÈëúÈ ĀÖ¬ãîÕÃóãÃîÈäóÚÚòĈÚÂĆëúÈÕèãÿË¬ÚÂòÚ Âæ¬óèÅøî ÝúÛäõāáÅâöÅèóâ 
ÿÖĆâĂÉØöćÉñÉ¬óãÿÈõÚÉČóÚèÚÿØ¬óÚòĈÚ ÿÜ»ÚäóÅóØöćÝúÛäõāáÅãîâäòÛăÕ ÿßøćîĀæÂâóÂòÛÅùÔæòÂêÔñÛóÈ
ÜäñÂóäÃîÈÝæõÖáòÔÒ° ÂóäÛäõÂóäØöćÿßõćââóÂÃ÷ĈÚÂè¬óÖäóëõÚÅóîøćÚ ìäøîîóÉÿÜ»ÚÿßäóñÜ¹ÉÉòã 
ÕóÚîøćÚ ą Øöćë¬ÈÿëäõâĂìÃÚâìèóÚáóãĂÖÖäóëõÚÅóÚòĈÚÕúâöâúæÅ¬óÿßõćââóÂÃ÷ĈÚĂÚâùââîÈÃîÈÝúÛäõāáÅ 
äèâăÜ×÷ÈÂóäÿËøćîâāãÈäñìè¬óÈÝúÛäõāáÅÂòÛÖäóëõÚÅó ÂóäëäóÈÅèóâÜäñØòÛĂÉĂìÝúÛäõāáÅÂæòÛâó
ĂËÛäõÂóäîöÂ ÿäöãÂăÕè¬óÿÜ»ÚÂóäÿßõćâÅèóâăÕÿÜäöãÛĂÚÂóäĀÃ¬ÈÃòÚ ÿßøćîëäóÈáóßæòÂêÔ°áóßæòÂêÔ°
ØöćÕöĂìÿÜ»ÚØöćÉÕÉČóĀÂ¬ÝúÛäõāáÅ ĀæñÚČóăÜëú¬ÂóäÿÜ»ÚÖäóëõÚÅóĂÚĂÉØöćÝúÛäõāáÅÚ÷Â×÷È 

ÉóÂØöćÂæ¬óèâóÃóÈÖÚ ØČóĂìÝúèõÉòãÿæĆÈÿìĆÚ×÷ÈÅèóâëČóÅòÎÃîÈÜ¹ÉÉòãÕóÚÖ¬óÈ ą Øöćâö
îõØÙõßæÖ¬îÝæõÖáòÔÒ°ÃîÈäóÚîóàÿÖîä° ãú ØöćÚîÂÿìÚøîÉóÂÜ¹ÉÉòãÕóÚäóÅó îãóÂØäóÛè¬óÜ¹ÉÉòã
îñăäØöćØČóĂìÝúÛäõāáÅÚòĈÚÿâøćîÚ÷Â×÷ÈÃÚâìèóÚ ãòÈÅÈÚ÷Â×÷ÈÖäóëõÚÅóîóàÿÖîä° ãú ÿÜ»ÚæČóÕòÛ 
ÖÚ ą ÕòÈÚòĈÚÝúØČóÂóäèõÉòãÉ÷ÈâöÅèóâëÚĂÉØöćÉñé÷Âêó×÷ÈÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÖäóëõÚÅó
ØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä Ì÷ćÈÝúèõÉòãăÕÿæøîÂÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÿÚøćîÈÉóÂ
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Ë¬èÈîóãùÿÉÚÿÚîÿäËòćÚèóãÂæù¬âÚöĈ ÚîÂÉóÂÉñâöÅèóâÿÜ»ÚÿîÂæòÂêÔ°ÃîÈÖòèÿîÈëúÈ âöÂóäÿäöãÚäúÿäĆè 
ÜäòÛÖòèÿÃóÂòÛë×óÚÂóäÔ°Ö¬óÈą ØöćÿÂõÕÃ÷ĈÚăÕÕö ãòÈÿÜ»ÚÂæù¬âÅÚØöćăïÿØÅāÚāæãö ĀæñËîÛÂóäßúÕÅùã 
ßÛÜñëòÈëääÅ° Ì÷ćÈëîÕÅæîÈÂòÛÙùäÂõÉÅ¬óÿà§Ö°ÃÚâìèóÚ ØöćÜ¹ÉÉùÛòÚāæÂāÌÿËöãæâöÿÕöãÿÃóâóâöÛØÛóØ
ĂÚÂóäÖòÕëõÚĂÉĂÚÂóäĂËÛäõÂóäâóÂÃ÷ĈÚ ĀæñÅóÿàÖ°ÃÚâìèóÚãòÈÖîÛāÉØã°ĂÚÂóäÿÜ»Úë×óÚØöćÚòÕ
ÿÉî ëòÈëääÅ°Ö¬óÈ ą îöÂÕèã äèâ×÷ÈĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÿÜ»ÚÿâøîÈìæèÈØöćÿÜ»ÚéúÚã°ÂæóÈØóÈ
ÿéäêÑÂõÉ âöÅèóâìæóÂìæóãÃîÈÝúØöćÿÃóâóßòÂîóéòã ĀæñÉČóÚèÚëóÃóë¬èÚâóÂÃîÈäóÚ 
îóàÿÖîä° ãú ÂĆîãú¬ĂÚÿÃÖÂäùÈÿØßâìóÚÅäÿË¬ÚÂòÚ āÕãÃîâúæØöćăÕÉóÂÂóäèõÉòã ÚČóâóÿÜ»ÚĀÚèØóÈĂì
ÝúÜäñÂîÛÂóäÅóÿà§Ö°ÃÚâìèóÚ ìäøîÝúØöćëÚĂÉĂÚÂóäÂČóìÚÕÂæãùØÙ°ØóÈÂóäÖæóÕ äèâ×÷ÈÜäòÛÜäùÈ 
ĀæñßòÓÚóÝæõÖáòÔÒ°Ăìëóâóä×ĀÃ¬ÈÃòÚĂÚÖæóÕăÕ ĀæñÖäÈÂòÛÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅâóÂ
ØöćëùÕ 

 
Åèóââù¬ÈìâóãÃîÈÂóäèõÉòã 

ĂÚÂóäèõÉòãÅäòĈÈÚöĈÝúèõÉòãăÕÖòĈÈÅèóââù¬ÈìâóãăèÕòÈÚöĈ 
1.ÿßøćîé÷ÂêóßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóã

ĂÚÿÃÖÂäùÈÿØßâìóÚÅä 
2.ÿßøćîé÷ÂêóßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóã

ĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÉČóĀÚÂÖóâæòÂêÔñÜäñËóÂäéóëÖä°  
3. ÿßøćîé÷ÂêóÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ÜäñÂîÛÕèã ÕóÚÜäñāãËÚ°ìæòÂÃîÈÝæõÖáòÔÒ° 

ÕóÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ° ÕóÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ ĀæñÕóÚÝæõÖáòÔÒ°ÅèÛØöćâöîõØÙõßæÖ¬î
ßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä°ãúÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä   

4. ÿßøćîé÷ÂêóÅùÔÅ¬óÖäóëõÚÅó ÜäñÂîÛÕèã ÕóÚÂóääúÉòÂÖäóëõÚÅó ÕóÚÅùÔáóß
ÂóääòÛäú ÕóÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅó ÕóÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅó ĀæñÕóÚëõÚØäòßã°ÜäñÿáØ
îøćÚ ą ÃîÈÖäóëõÚÅó ØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä°ãúÃîÈÝúÛäõāáÅĂÚË¬èÈîóãù
ÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä  

  
ÅèóâëČóÅòÎÃîÈÂóäèõÉòã 

1. ÛäõêòØ îóàÿÖîä° ãú ÉČóÂòÕ ëóâóä×ÚČóÝæèõÉòãăÜÜäñãùÂÖ°ĂË ßòÓÚóÜäòÛÜäùÈÖäóëõÚÅó 
ĂìÿÜ»ÚØöćäúÉòÂîã¬óÈĀßä¬ìæóãâóÂÃ÷ĈÚ èõÿÅäóñì°ÉùÕĀÃĆÈ ÉùÕî¬îÚÃîÈÖäóëõÚÅó ÿßøćîÚČóăÜĂËÜäñāãËÚ°
ĂÚÂóäèóÈĀÝÚÂóäÖæóÕ ÜäòÛÜäùÈĀæñßòÓÚóÂæãùØÙ° ÿßøćîĂìëîÕÅæîÈÂòÛÅèóâÖîÈÂóäÃîÈ
ÝúÛäõāáÅ 
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2. ÝúØöćëÚĂÉØöćÉñÜäñÂîÛÙùäÂõÉäóÚÅóÿà§ äóÚîóìóä äóÚÃÚâìèóÚÖ¬óÈ ą ëóâóä×ÚČó
ÝæÂóäèõÉòãăÜĂËĂÚÂóäèõÿÅäóñì° é÷Âêóè¬ó ÛäõêòØ îóàÿÖîä° ãú ÉČóÂòÕ âöÂæãùØÙ°ĂÚÂóäÛäõìóäÉòÕÂóä
îã¬óÈăä ×÷ÈăÕÿÜ»ÚØöćäúÉòÂ ĀæñâöÖäóëõÚÅóØöćĀÃĆÈĀäÈÉÚëóâóä×ÅäîÈĂÉÝúÛäõāáÅăÕÿÜ»ÚæČóÕòÛÖÚ ą 
ÃîÈÖæóÕÃÚâìèóÚĀæñÿÛÿÂîäöć  

3. ÿßøćîÿÜ»ÚÃîâúæßøĈÚÑóÚĀæñÿÜ»ÚÜäñāãËÚ°ØóÈèõËóÂóäĀÂ¬ÝúØöćëÚĂÉĂÚÈóÚèõÉòãØöć
ÿÂöćãèÃîÈÂòÛÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÃîÈÖäóëõÚÅó ØöćâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäĂË
ÛäõÂóääóÚÃÚâìèóÚ āÕãëóâóä×ÚČóăÜÜäòÛÜäùÈ ëäóÈëääÅ° ĀæñĂËÿÜ»ÚĀÚèØóÈĂÚÂóäßõÉóäÔó
èóÈĀÝÚÈóÚĂÚîÚóÅÖ 

 
ÃîÛÿÃÖÃîÈÂóäèõÉòã 

ÜäñËóÂäØöćĂËĂÚÂóäèõÉòã 
ÜäñËóÂäØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈÅøî ÝúÛäõāáÅË¬èÈîóãùÿÉÚèóã (Generation Y) ØöćÿÂõÕ

äñìè¬óÈÜ£ ß.é. 2523 - 2537 Ì÷ćÈâöîóãùäñìè¬óÈ 24 - 38 Ü£ (Úäõéó ëùäñèõÎ±ú, 2559) ØöćĂË ìäøîÿÅã
ĂËÛäõÂóääóÚîóàÿÖîä° ãú ĂÚÿÃÖÂäùÈÿØßâìóÚÅä Ì÷ćÈăâ¬ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ 

Âæù¬âÖòèîã¬óÈØöćĂËĂÚÂóäèõÉòã 
Âæù¬âÖòèîã¬óÈØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈÅøî ÝúÛäõāáÅË¬èÈîóãùÿÉÚèóã ØöćÿÂõÕäñìè¬óÈ 

Ü£ ß.é. 2523 - 2537 Ì÷ćÈâöîóãùäñìè¬óÈ 24 - 38 Ü£ ØöćĂË ìäøîÿÅãĂËÛäõÂóääóÚîóàÿÖîä°ãúÌ÷ćÈăâ¬ØäóÛ
ÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ É÷ÈÂČóìÚÕÃÚóÕÖòèîã¬óÈ āÕãĂËëúÖäÂóäÅČóÚèÔÃÚóÕÂæù¬âÖòèîã¬óÈĂÚ
ÂäÔöØöćăâ¬ØäóÛÉČóÚèÚÜäñËóÂä (Âòæãó èóÚõËã°ÛòÎËó, 2550) ØöćäñÕòÛÅèóâÿËøćîâòćÚ 95% Āæñ
ÅèóâÝõÕßæóÕëúÈëùÕØöćãîâäòÛĂìÿÂõÕ 5% ăÕÉČóÚèÚÂæù¬âÖòèîã¬óÈ 385 Öòèîã¬óÈ ĀæñëČóäîÈ
Öòèîã¬óÈăèÉČóÚèÚ 15 Öòèîã¬óÈ äèâÿÜ»ÚÂæù¬âÖòèîã¬óÈØòĈÈëõĈÚ 400 Öòèîã¬óÈ 

èõÙöÂóäëù¬âÖòèîã¬óÈ 
èõÙöÂóäëù¬âÖòèîã¬óÈÉñĂËèõÙöÿæøîÂĀÛÛìæóãÃòĈÚÖîÚ (Multi Stage Random 

Sampling) ÕòÈÚöĈ 
ÃòĈÚØöć 1 èõÙöÂóäëù¬âÖòèîã¬óÈĀÛÛÈ¬óã (Simple random sampling) āÕãÂóäÉòÛ

ÊæóÂäóãËøćîëóÃóîóàÿÖîä° ãú âó 5 ëóÃó ÉóÂäóãËøćîäóÚîóàÿÖîä° ãú ØöćâöëóÃóØòĈÈìâÕĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä ÉñăÕäóãËøćîëóÃóÕòÈÚöĈ Åøî ëãóâëĀÅèä°èòÚ ÿÌĆÚØäòæÛóÈÚó ÌöÅîÚëĀÅèä° 
éäöÚÅäõÚØä° ÿÌĆÚØäòæëöæâÅîâÿßæĆÂÌ° ĀæñÿØîâõÚîæ 21 ÉóÂÚòĈÚÃòĈÚØöć 2 èõÙöÂóäëù¬âĀÛÛāÅèÖó 
(Quota Sampling) āÕãØČóÂóäÿÊæöćãÃÚóÕÖòèîã¬óÈĂìăÕëóÃóæñÿØ¬óąÂòÚ ÉóÂÉČóÚèÚëóÃóØöćëù¬âăÕ
ØòĈÈìâÕ 5 ëóÃóÃóÈÖÚ ÉñăÕÖòèîã¬óÈëóÃóæñ 80 Öòèîã¬óÈ äèâÿÜ»Ú 400 Öòèîã¬óÈĀæñ  
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ÃòĈÚØöć 3 èõÙöÂóäëù¬âÖòèîã¬óÈÖóâÅèóâëñÕèÂ (Convenience Sampling) āÕãØČóÂóäĀÉÂ
ĀÛÛëîÛ×óâĂìÂòÛÝúÛäõāáÅÿÉÚèóã ØöćĂËìäøîÿÅãĂËÛäõÂóääóÚîóàÿÖîä° ãú ÖóâëóÃóØöćäñÛùăè
ÃóÈÖÚÉÚÅäÛ 

 
ÖòèĀÜäØöćĂËĂÚÂóäé÷Âêó  

ÖòèĀÜäîõëäñ (Independent Variables) ĀÛ¬ÈîîÂÿÜ»ÚÕòÈÚöĈ 

1. æòÂêÔñÜäñËóÂäéóëÖä° ÜäñÂîÛÕèã 

1.1 ÿßé 
1.1.1 Ëóã 
1.1.2 ìÎõÈ 

1.2 äñÕòÛÂóäé÷Âêó  
1.2.1 ÖćČóÂè¬óÜäõÎÎóÖäö 
1.2.2 ÜäõÎÎóÖäö 
1.2.3 ëúÈÂè¬óÜäõÎÎóÖäö 

1.3 äóãăÕÿÊæöćãÖ¬îÿÕøîÚ  
1.3.1 ÖćČóÂè¬ó ìäøîÿØ¬óÂòÛ 10,000 ÛóØ 
1.3.2 10,001 · 20,000 ÛóØ 
1.3.3 20,001 · 30,000 ÛóØ 
1.3.4 30,001 · 40,000 ÛóØ 
1.3.5 40,001 ÛóØÃ÷ĈÚăÜ 

1.4 îóËöß 
1.4.1 ÜäñÂîÛÙùäÂõÉë¬èÚÖòè / ÿÉóÃîÈÂõÉÂóä 
1.4.2 ÃóäóËÂóä / ßÚòÂÈóÚäòÑèõëóìÂõÉ 
1.4.3 ßÚòÂÈóÚÛäõêòØÿîÂËÚ 
1.4.4 îóËößîõëäñ 
1.4.5 îøćÚ ą āÜäÕäñÛù ¦¦¦¦¦¦¦¦.. 

2. Ü¹ÉÉòãÕóÚÝæõÖáòÔÒ° 
2.1 ÕóÚÜäñāãËÚ°ìæòÂ 
2.2 ÕóÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ°  
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2.3 ÕóÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ 
2.4 ÕóÚÝæõÖáòÔÒ°ÅèÛ 

3. ÅùÔÅ¬óÖäóëõÚÅó 
3.1 ÕóÚÂóääúÉòÂÖäóëõÚÅó 
3.2 ÕóÚÅùÔáóßÂóääòÛäú 
3.3 ÕóÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅó 
3.4 ÕóÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅó 
3.5 ÕóÚëõÚØäòßã°ÜäñÿáØîøćÚ ą ÃîÈÖäóëõÚÅó 
 

ÖòèĀÜäÖóâ (Dependent Variable) ăÕĀÂ¬  
ßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖ

ÂäùÈÿØßâìóÚÅä 
 

ÚõãóâéòßØ°ÿÊßóñ 
1. äóÚîóàÿÖîä° ãú Åøî äóÚØöćĂìÛäõÂóäÕóÚÃÚâìèóÚ ĀæñÿÅäøćîÈÕøćâÖ¬óÈą 

ÜäñÂîÛÕèã ÝæõÖáòÔÒ°Ö¬óÈ ą ÜäñÂîÛÕèã ÝæõÖáòÔÒ°ÜäñÿáØÿÅäøćîÈÕøćâ (Beverages) 
ÝæõÖáòÔÒ°ÜäñÿáØÃîÈìèóÚ (Desserts) ÝæõÖáòÔÒ°ÜäñÿáØÃÚâÜ¹ÈāØëÖ° (Toast) ĀæñÝæõÖáòÔÒ°
ÜäñÿáØĀßÚÿÅÂ (Pancakes) ÿÜ»ÚÖÚ  

2. æòÂêÔñÜäñËóÂäéóëÖä° ÜäñÂîÛÕèãÃîâúæë¬èÚÛùÅÅæÃîÈÝúÛäõāáÅ ăÕĀÂ¬ ÿßé 
äñÕòÛÂóäé÷ÂêóëúÈëùÕ äóãăÕÿÊæöćãÖ¬îÿÕøîÚ ĀæñîóËöß 

3. Ü¹ÉÉòãÕóÚÝæõÖáòÔÒ° ìâóã×÷È îÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ°ØöćĂËĂÚÂóäÂČóìÚÕ
æòÂêÔñÝæõÖáòÔÒ° ÿßøćîÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈÖæóÕ āÕãÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ°ĀÛ¬ÈîîÂÿÜ»Ú 
4 äñÕòÛ ăÕĀÂ¬  

3.1 ÕóÚÜäñāãËÚ°ìæòÂ ìâóã×÷È äëËóÖõÝæõÖáòÔÒ°ÃîÈäóÚîóàÿÖîä° ãú âöÅèóâîä¬îã 
âöäëËóÖõØöćÿÜ»ÚâóÖäÑóÚÿìâøîÚÂòÚØùÂëóÃó èòÖ×ùÕõÛØöćÚČóâóĂËâöÅèóâëñîóÕ ×úÂìæòÂîÚóâòã  
äèâăÜ×÷ÈÝæõÖáòÔÒ°âöÅèóâëÕĂìâ¬  

3.2 ÕóÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ° ìâóã×÷È ÜäñÿáØ ìäøîäëËóÖõÃîÈÝæõÖáòÔÒ°äóÚ
îóàÿÖîä° ãú âöĂìÿæøîÂìæóÂìæóã âöÿâÚúîîÂĂìâ¬ëâćČóÿëâî ÝæõÖáòÔÒ°âöÂóäÖÂĀÖ¬ÈëèãÈóâ ëöëòÚ
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Ú¬óäòÛÜäñØóÚ áóËÚñĀæñÛääÉùáòÔÒ°âöÅèóâëñÕèÂĂÚÂóäÛäõāáÅ âöÕöăÌÚ°ØöćØòÚëâòã ĀæñÿÜ»Ú 
ÖäóëõÚÅóØöćÝúÛäõāáÅäúÉòÂÿÜ»Úîã¬óÈÕö 

3.3 ÕóÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ ìâóã×÷È ÝæõÖáòÔÒ°ØöćăÕäòÛâöÅèóâÅùâÅ¬óÂòÛäóÅó 
ëóÃóĂÚÂóäĂìÛäõÂóäâöîã¬óÈØòćè×÷È ÝæõÖáòÔÒ°âöÉČóìÚ¬óãÿßöãÈßîÖ¬îÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅ  

3.4 ÕóÚÝæõÖáòÔÒ°ÅèÛ ìâóã×÷È ÂóäÖîÚäòÛĀæñÂóäĂìÛäõÂóäØöćÕöÃîÈßÚòÂÈóÚ
ÖòĈÈĀÖ¬ÃòĈÚÖîÚÂóäÉÕæČóÕòÛÅõè ÂóääòÛîîÿÕîä° Âóäÿëõä°àîóìóä äèâ×÷ÈÂóäĂìÛäõÂóäÖ¬óÈ ą ĀæñâöëõćÈ
îČóÚèãÅèóâëñÕèÂĂÚÂóääòÛÜäñØóÚ ÿË¬Ú ËîÚ ëîâ âöÕ ÂäñÕóêØõËËú¬ ìäøîÚĈČóËóØöćâöÛäõÂóä
ÿßöãÈßîÖ¬îÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅ  

4. ÅùÔÅ¬óÖäóëõÚÅó ìâóã×÷È ÂóäÿÂõÕÅèóâäúë÷ÂÿËõÈÛèÂĂÚëóãÖóÃîÈÝúÛäõāáÅÖ¬î
ÅùÔëâÛòÖõ ÿîÂæòÂêÔ°ØöćāÕÕÿÕ¬ÚÃîÈÖäóëõÚÅóîóàÿÖîä° ãú ÂóäØöćÝúÛäõāáÅëòâÝòë×÷ÈÅèóâĀÖÂÖ¬óÈ
ÂòÛÖäóëõÚÅóîøćÚ ÿÂõÕÅèóâÿËøćî×øî âòćÚĂÉ×÷ÈÅùÔáóßÃîÈÝæõÖáòÔÒ°ØùÂÅäòĈÈÿâøćîÚ÷Â×÷È āÕãĀÛ¬È
îîÂÿÜ»Ú 5 ÕóÚ ăÕĀÂ¬  

4.1 ÕóÚÂóääúÉòÂÖäóëõÚÅó ìâóã×÷È Åèóâëóâóä×ÃîÈÝúÛäõāáÅĂÚÂóäÉÕÉČóÃîâúæ
ÿÂöćãèÂòÛÖäóëõÚÅó îóàÿÖîä° ãú îòÚăÕĀÂ¬ ÂóäÅùÚÿÅãÂòÛÖäóëõÚÅóÚöĈâóÂÂè¬óÖäóëõÚÅóîøćÚ ĂÚÂóä
ÛäõāáÅÃÚâìèóÚÉñÚ÷Â×÷ÈäóÚîóàÿÖîä° ãú ÿÜ»ÚîòÚÕòÛĀäÂ ÂóääúÉòÂÖäóëõÚÅóâóÂÂè¬óÅú¬ĀÃ¬È  
ÂóääòÛäúÅèóâāÕÕÿÕ¬Ú ÂóäâöÿîÂæòÂêÔ° äòÛäúËøćîÿëöãÈ ÿæñëóâóä×îÙõÛóã ÉÕÉČó ëòÎæòÂêÔ°ÿÊßóñ
ÃîÈÖäóëõÚÅóîóàÿÖîä° ãú ăÕÿÜ»Úîã¬óÈÕö 

4.2 ÕóÚÅùÔáóßÂóääòÛäú ìâóã×÷È ÂóäØöćÝúÛäõāáÅäòÛäú×÷ÈÅùÔëâÛòÖõ ĀæñÜäñāãËÚ°
ÉóÂÂóäÛäõāáÅ ăÕĀÂ¬ ÿÚøĈîëòâÝòëØöćÕöÃîÈÝæõÖáòÔÒ° äëËóÖõÂæ¬îâÂæâ âöÅèóâÿÜ»ÚÿîÂæòÂêÔ°
ÿÊßóñÖòè ÝæõÖáòÔÒ°âöâóÖäÑóÚĂÚÂóäÝæõÖ âöÅèóâäúë÷ÂÜæîÕáòã ĀæñÿËøćîâòćÚĂÚÖäóëõÚÅó 
îóàÿÖîä° ãú 

4.3 ÕóÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅó ìâóã×÷È ØùÂëõćÈØöćÿËøćîâÖ¬îÖäóëõÚÅóÂòÛÅèóâ
ØäÈÉČóÃîÈÝúÛäõāáÅ ØČóĂìÝúÛäõāáÅâöØòéÚÅÖõØöćÕöÖ¬îÖäóëõÚÅóîóàÿÖîä° ãú Ý¬óÚÂóäÿËøćîâāãÈÕóÚ
ÅèóâÿËøćîâòćÚĂÚäëËóÖõÅèóâîä¬îã ÅùÔáóßÃîÈèòÖ×ùÕõÛĀæñÝæõÖáòÔÒ° ÂóääòÛäú×÷ÈâóÖäÑóÚĂÚÂóä
ÝæõÖØöćÕöÂè¬óÖäóëõÚÅóîøćÚ âöáóßæòÂêÔ°ØöćÕöĂÚâùââîÈÃîÈÝúÛäõāáÅ äèâăÜ×÷ÈëøćîÖ¬óÈą ØöćË¬èãĂì
ÝúÛäõāáÅäúÉòÂÖäóëõÚÅóîóàÿÖîä° ãú âóÂÃ÷ĈÚ 

4.4 ÕóÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅó ìâóã×÷È ëõćÈØöćã÷ÕâòćÚÝúÛäõāáÅÂòÛÖäóëõÚÅó  
îóàÿÖîä° ãú ăÕĀÂ¬ ÝúÛäõāáÅÌøĈîĀæñĂËÛäõÂóääóÚîóàÿÖîä° ãú ÿÜ»ÚÜäñÉČó ÂóäÿÖĆâĂÉØöćÉñÛîÂÖ¬îĂì
ÝúîøćÚĂìâóĂËÛäõÂóäĀæñÛäõāáÅÝæõÖáòÔÒ°îóàÿÖîä° ãú äèâØòĈÈãòÈÅÈîùÕìÚùÚĂËÛäõÂóääóÚ 
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îóàÿÖîä° ãú Ö¬îăÜĀâè¬óÅú¬ĀÃ¬ÈĂÚÖæóÕÉñâöÂóäÉòÕāÜäāâËòćÚÖ¬óÈą ìäøîÛùÅÅæîøćÚĀÚñÚČóĂìÛäõāáÅ
ÃÚâìèóÚÖäóëõÚÅóîøćÚ ĀæñĂÚÂóäĂËÛäõÂóääóÚÃÚâìèóÚØùÂÅäòĈÈãòÈÅÈÿæøîÂĂËÛäõÂóääóÚ 
îóàÿÖîä° ãú 

4.5  ÕóÚëõÚØäòßã°ÜäñÿáØîøćÚ ą ÃîÈÖäóëõÚÅó ìâóã×÷È ÿÅäøćîÈìâóãÂóäÅó æõÃëõØÙõċ 
áóãĂÖÖäóëõÚÅó îóàÿÖîä° ãú ØöćÿÜ»ÚØöćäúÉòÂÂòÚāÕãØòćè âöÅùÔÅ¬óÖ¬îÂóäÉÕÉČó ëñØîÚ×÷ÈâóÖäÑóÚĂÚ
ÂóäÝæõÖØöćÝúÛäõāáÅÿÂõÕÂóäãîâäòÛ äèâØòĈÈÝæõÖáòÔÒ°âöÅùÔáóßăÕâóÖäÑóÚ 

5. ÝúÛäõāáÅÿÉÚÿÚîÿäËòćÚèóã (Generation Y) ìâóã×÷È ÛùÅÅæØöćÿÂõÕäñìè¬óÈÜ£ 
ß.é. 2523 · 2537 ĂÚÜ¹ÉÉùÛòÚâöîóãùäñìè¬óÈ 24 · 38 Ü£ ØöćĂË ìäøîÿÅãĂËÛäõÂóääóÚîóàÿÖîä° ãú  

6. ßåÖõÂääâÂóäĂËÛäõÂóä ìâóã×÷È æòÂêÔñÂóäÌøĈîìäøîĂËÛäõÂóääóÚîóàÿÖîä° ãú 
āÕãßõÉóäÔóÉóÂÅèóâ×öćĂÚÂóäĂËÛäõÂóä ÉČóÚèÚÿÈõÚØöćĂËÉ¬óãĂÚÂóäÌøĈîÖ¬îÅäòĈÈ ÜäñÿáØÝæõÖáòÔÒ°
ØöćÌøĈîÛ¬îãÅäòĈÈØöćëùÕ ë×óÚØöćØöćÌøĈî ÿìÖùÝæØöćÌøĈî èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä ĀæñÝúâöîõØÙõßæĂÚÂóä 
ĂËÛäõÂóä 
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ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã 
ĂÚÂóäé÷ÂêóÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÖäóëõÚÅóØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóäĂË

ÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä âöÂäîÛĀÚèÅõÕĂÚ
ÂóäèõÉòã ÕòÈÚöĈ 

                                    ÖòèĀÜäîõëäñ                        ÖòèĀÜäÖóâ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

áóßÜäñÂîÛ 1 ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã 
 

1. æòÂêÔñÜäñËóÂäéóëÖä° 
¶ÿßé 
¶äñÕòÛÂóäé÷Âêó 
¶äóãăÕ 
¶îóËöß 

2. Ü¹ÉÉòãÕóÚÝæõÖáòÔÒ° (Product Factor) 

¶ÕóÚÜäñāãËÚ°ìæòÂ 

¶ÕóÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ° 

¶ÕóÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ 

¶ÕóÚÝæõÖáòÔÒ°ÅèÛ 

 
 
 
 
 
 
 

 
 

ßåÖõÂääâÂóäĂËÛäõÂóä 

äóÚîóàÿÖîä° ãú 

ÃîÈÝúÛäõāáÅ 
ĂÚË¬èÈîóãùÿÉÚèóã 

ĂÚÿÃÖÂäùÈÿØßâìóÚÅä 

 
 

3. ÅùÔÅ¬óÖäóëõÚÅó (Brand Equity) 

¶ÕóÚÂóääúÉòÂÖäóëõÚÅó 

¶ÕóÚÅùÔáóßÂóääòÛäú 

¶ÕóÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅó 

¶ÕóÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅó 

¶ÕóÚëõÚØäòßã°ÜäñÿáØîøćÚą ÃîÈÖäó
ëõÚÅó 
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ëââÖõÑóÚÂóäèõÉòã 
1.  ÝúÛäõāáÅØöćâöæòÂêÔñÜäñËóÂäéóëÖä° ÜäñÂîÛÕèã ÿßé äñÕòÛÂóäé÷Âêó äóãăÕÿÊæöćã

Ö¬îÿÕøîÚ ĀæñîóËöß ØöćĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ĀÖÂÖ¬óÈÂòÚ 
2.  Ü¹ÉÉòãÕóÚÝæõÖáòÔÒ° ÜäñÂîÛÕèã ÕóÚÜäñāãËÚ°ìæòÂ ÕóÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ° 

ÕóÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ ĀæñÕóÚÝæõÖáòÔÒ°ÅèÛ âöîõØÙõßæÖ¬îßåÖõÂääâÂóäĂËÛäõÂóä 
äóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä  

3. ÅùÔÅ¬óÖäóëõÚÅó ÜäñÂîÛÕèã ÕóÚÂóääúÉòÂÖäóëõÚÅó ÕóÚÅùÔáóßÂóääòÛäú  
ÕóÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅó ÕóÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅó ĀæñÕóÚëõÚØäòßã°ÜäñÿáØîøćÚą ÃîÈ
ÖäóëõÚÅó âöîõØÙõßæÖ¬îßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚ
ÿÃÖÂäùÈÿØßâìóÚÅä  

 
 



 

ÛØØöć 2 
ÿîÂëóäĀæñÈóÚèõÉòãØöćÿÂöćãèÃîÈ 

 
Âóäé÷ÂêóÿäøćîÈ Ǘ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÖäóëõÚÅóØöćâöÅèóâëòâßòÚÙ°ÂòÛ

ßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅäµ  
âöĀÚèÅõÕØåêÏöĀæñÈóÚèõÉòãØöćÿÂöćãèÃîÈ Ì÷ćÈëîÕÅæîÈÂòÛÈóÚèõÉòã ÕòÈÚöĈ 

1.  ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜäñËóÂäéóëÖä° 
2.  ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° 
3.  ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÅùÔÅ¬óÖäóëõÚÅó 
4.  ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛßåÖõÂääâÝúÛäõāáÅ 
5.  ĀÚèÅõÕĀæñØåê ÏöÿÂöćãèÂòÛÝúÛäõāáÅÿÉÚèóã 
6.  ÜäñèòÖõĀæñÅèóâÿÜ»ÚâóÃîÈäóÚÃÚâìèóÚîóàÿÖîä° ãú 
7.  ÈóÚèõÉòãØöćÿÂöćãèÃîÈ 
 

ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜäñËóÂäéóëÖä° 
ÅèóâìâóãĀæñæòÂêÔñÜäñËóÂäéóëÖä° 
éõäõèääÔ  ÿëäöäòÖÚ°ĀæñÅÔñ (2560) Âæ¬óèè¬ó æòÂêÔñØóÈÜäñËóÂäéóëÖä°

ÜäñÂîÛÕèã îóãù ÿßé äóãăÕ îóËöß Âóäé÷Âêó ÃÚóÕìäøîë×óÛòÚÅäîÛÅäòè æòÂêÔñÿìæ¬óÚöĈ×øî
ÿÜ»ÚëõćÈëČóÅòÎØöćÚõãâĂËÿÜ»ÚÿÂÔÒ°ĂÚÂóäĀÛ¬Èë¬èÚØóÈÂóäÖæóÕÖóâÜäñËóÂäéóëÖä° 
(Demographic segmentation) ĀæñÿÜ»ÚÖòèË¬èãĂÚÂóäÂČóìÚÕÖæóÕÿÜ¨óìâóã ìäøîÿÜ»ÚÂóäĀÛ¬È
ë¬èÚÖæóÕÖóâāÅäÈëäóÈ ÃÚóÕ ĀæñÂóäÂäñÉóãÃîÈÜäñËóÂä ÂóäĀÛ¬Èë¬èÚÖæóÕÖóâÜ¹ÉÉòãØóÈ
ÜäñËóÂäéóëÖä°ØöćÚõãâĂËÂòÚîã¬óÈĀßä¬ìæóã āÕãĂËĂÚÂóäĀãÂÅèóâĀÖÂÖ¬óÈÃîÈÂæù¬âÝúÛäõāáÅ 
āÕãã÷ÕÅèóâÖîÈÂóä ĀæñßåÖõÂääâÂóäĂËÝæõÖáòÔÒ°ÃîÈÝúÛäõāáÅÿÜ»ÚìæòÂ ÖòèĀÜäØóÈÕóÚ
ÜäñËóÂäéóëÖä°ØöćëČóÅòÎ âöÕòÈÚöĈ 

1.  îóãù (Age) ÝúÛäõāáÅØöćâöîóãùĀÖÂÖ¬óÈÂòÚ âòÂâöÅèóâËîÛÅèóâÖîÈÂóäĂÚ
ÝæõÖáòÔÒ°ØöćĀÖÂÖ¬óÈÂòÚ äèâ×÷ÈÅèóâëóâóä×ÃîÈæúÂÅóØöćÿÜæöćãÚĀÜæÈăÜÖóâîóãù ÚòÂÂóäÖæóÕÉ÷È
âù¬ÈÅèóâëČóÅòÎĂÚÜ¹ÉÉòãÚöĈ ÿÚøćîÈÉóÂĂËÜäñāãËÚ°ÉóÂÖòèĀÜäÜäñËóÂäéóëÖä°ÕóÚîóãù ÿÜ»ÚÖòèĀÛ¬È
ÅèóâĀÖÂÖ¬óÈÃîÈë¬èÚÖæóÕ ĀÖ¬îã¬óÈăäÂĆÖóâÖòèĀÜäÚöĈîóÉÿÜ»ÚÖòèĀÜäæèÈăÕ ÿË¬Ú ÂóäÃóãëõÚÅó
ØöćâöÂæù¬âæúÂÅóÿÜ»ÚÅÚèòãìÚù¬âëóèÿÜ»ÚÂæù¬âÿÜ¨óìâóã ĀÖ¬ÂæòÛâöÝúëúÈîóãùâóÌøĈîĀØÚ ëóÿìÖùâóÉóÂ
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ÖæóÕÿÜ¨óìâóãÚòĈÚăâ¬ăÕÿÜ»ÚÂæù¬âØöćâöîóãùÖ¬óÈÂòÚÖóâÜ£ÿÂõÕ ĀÖ¬ÿÂõÕÉóÂÉõÖèõØãóáóãĂÚÃîÈÅÚÿäóØöć
ÅõÕè¬óÖòèÿîÈãòÈÿÜ»ÚìÚù¬âëóèîãú¬ 

2.  ÃòĈÚÃîÈèÈÉäËöèõÖ (Life - cycle stage) ÃòĈÚÃîÈèÈÉäËöèõÖëóâóä×ÿÜ»ÚÖòè
îÙõÛóã×÷ÈßåÖõÂääâĀæñÅèóâÖîÈÂóäÃîÈÛùÅÅæÖ¬óÈąăÕ ÿË¬Ú ë×óÚñáóßāëÕ ĀÖ¬ÈÈóÚ èòãäù¬Ú 
ÝúëúÈîóãù ÿÜ»ÚÖÚ ÛùÅÅæØöćîãú¬ĂÚÃòĈÚÃîÈèÈÉäËöèõÖÿÕöãèÂòÚîóÉâößåÖõÂääâ ìäøîÅèóâÖîÈÂóäØöć
ĀÖÂÖ¬óÈÂòÚ ÚòÂÂóäÖæóÕëóâóä×ÚČóëõćÈÿìæ¬óÚöĈâóëäóÈāîÂóëĂÚÂóäÿëÚîÝæõÖáòÔÒ° ĀæñÛäõÂóäØöć
ëóâóä×ÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈÖæóÕăÕ  

3.  ÿßé (Gender) ĂÚÜ¹ÉÉùÛòÚÖòèĀÜäÜäñËóÂäéóëÖä°ÕóÚÿßéâöÝæÖ¬î
ÿÜæöćãÚĀÜæÈßåÖõÂääâÂóäÛäõāáÅ āÕãØöćØòéÚÅÖõĀæñßåÖõÂääâÃîÈÿßéìÎõÈĀæñÿßéËóãâö
ĀÚèāÚâØöćĀÖÂÖ¬óÈîîÂăÜ ÿßéìÎõÈÉñâöÅèóâæñÿîöãÕî¬îÚÅ¬îÚÃóÈëúÈ âöÂóäëøÛÅÚÃîâúæÖ¬óÈą 
Â¬îÚØČóÂóäÖòÕëõÚĂÉ ë¬èÚÝúËóãâòÂÉñâöÅèóâÿËøćîâòćÚĂÚÖòèÿîÈëúÈ âöÅèóââù¬ÈâòćÚÂòÛÛóÈëõćÈÛóÈîã¬óÈ
ØöćÉñË¬èãĂìÿÃóëóâóä×ÛääæùÖóâèòÖ×ùÜäñëÈÅ°ăÕ ÕòÈÚòĈÚÚòÂÂóäÖæóÕÉ÷ÈăÕÚČóæòÂêÔñÅèóâ
ĀÖÂÖ¬óÈØóÈÕóÚÿßéÚöĈâóÜäòÛĂËÂòÛÝæõÖáòÔÒ°ÛóÈÜäñÿáØ äèâØòĈÈÂóäÉòÕèóÈÖČóĀìÚ¬ÈÝæõÖáòÔÒ°
ĂìâöæòÂêÔñØöćÿìâóñëâÂòÛÅèóâÿÜ»ÚìÎõÈìäøîÅèóâÿÜ»ÚËóã ÿË¬Ú ÂóäîîÂĀÛÛÿëøĈîÝó 
ÿÅäøćîÈëČóîóÈ ØäÈÝâ ÿÜ»ÚÖÚ  

4.  äóãăÕ (Income) ÿÜ»ÚÖòèĀÜäëČóÅòÎĂÚÂóäÂČóìÚÕë¬èÚÂóäÖæóÕëČóìäòÛ
ëõÚÅóĀæñÛäõÂóä îã¬óÈăäÂĆÖóâ Ü¹ÉÉòãÕóÚäóãăÕăâ¬ëóâóä×Û¬ÈÛîÂăÕè¬óëČóìäòÛÝæõÖáòÔÒ°ÚòĈÚą
ĂÅäÿÜ»ÚæúÂÅóØöćÕöØöćëùÕ Ì÷ćÈÜ¹ÎìóØöćëČóÅòÎĂÚÂóäĀÛ¬Èë¬èÚÂóäÖæóÕāÕã×øîÿÂÔÒ°äóãăÕîã¬óÈÿÕöãèÂĆ
Åøî ×÷ÈĀâè¬óäóãăÕÉñÿÜ»ÚÖòèËöĈèòÕÅèóâëóâóä×ĂÚÂóäÉ¬óã ĀÖ¬ĂÚÃÔñÿÕöãèÂòÚÂóäÿæøîÂÌøĈîëõÚÅó
îóÉâöÅèóâÿÂöćãèÃîÈÂòÛÜ¹ÉÉòãîøćÚ ÿË¬Ú äúÜĀÛÛÂóäÕČóäÈËöèõÖ äëÚõãâ îóËöß Âóäé÷Âêó ÿÜ»ÚÖÚ ØČó
ĂìÚòÂÂóäÖæóÕë¬èÚĂìÎ¬ÉñÖîÈÿËøćîâāãÈÜ¹ÉÉòãÕóÚäóãăÕäèâÂòÛÖòèĀÜäÕóÚÜäñËóÂäéóëÖä°
îøćÚą ÿßøćîĂìÿÜ¨óìâóãØóÈÂóäÖæóÕâöÅèóâËòÕÿÉÚâóÂãõćÈÃ÷ĈÚ 

5.  ãùÅëâòãÃîÈÅÚ (Generation) ÿâøćîÿÂõÕÂóäÿÜæöćãÚĀÜæÈÃîÈãùÅëâòã Éñâö
îõØÙõßæÖ¬îÅèóâëÚĂÉ ßåÖõÂääâÃîÈÅÚĂÚĀÖ¬æñäù¬Ú ØČóĂìâöÅèóâËîÛ ÅèóâëÚĂÉ ìäøîßåÖõÂääâ
ØöćĀÖÂÖ¬óÈÂòÚîîÂăÜ ĂÚÕóÚÕÚÖäö áóßãÚÖä° ìäøîÂóäÿâøîÈ Ô Ë¬èÈÿèæóĂÕÿèæóìÚ÷ćÈ ëóâóä×
Âæ¬óèăÕè¬óÿÜ»ÚÂæù¬âÅÚāÕãØöćëâóËõÂĂÚÂæù¬ââöÜäñëÛÂóäÔ°ĂÚÿäøćîÈÖ¬óÈą ä¬èâÂòÚ âöÅ¬óÚõãâ âùââîÈ
ØöćÿìâøîÚÂòÚ ÚòÂÂóäÖæóÕÉ÷ÈâòÂÚČóëõćÈÖ¬óÈą ØöćÿÂöćãèÃîÈÂòÛÜäñëÛÂóäÔ°ÃîÈÂæù¬âÅÚÿìæ¬óÚöĈâóĂËĂÚ
ÂóäāÇêÔó ăâ¬è¬óÉñÿÜ»Ú äúÜáóß ëòÎæòÂêÔ° Ì÷ćÈÉñëóâóä×ĀÛ¬ÈÂæù¬âãùÅëâòãăÕÿÜ»Ú 7 Âæù¬â ÕòÈÚöĈ 
(1) Âæù¬âÅÚĂÚãùÅÿéäêÑÂõÉ×Õ×îã (Depression) (2) Âæù¬âÅÚĂÚË¬èÈëÈÅäóâāæÂÅäòĈÈØöć 2  
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(World war II) (3) Âæù¬âÅÚìæòÈëÈÅäóâāæÂ (Postwar) (4) Âæù¬âÅÚĂÚË¬èÈÖÚÂ¬îÚëÈÅäóâāæÂÅäòĈÈ
Øöć 2 (Leading · Edge baby boomer) (5) Âæù¬âÅÚĂÚË¬èÈØóãÃîÈëÈÅäóâāæÂÅäòĈÈØöć 2  
(Trailing · Edge baby boomer) (6) Âæù¬âÅÚ Generation X Āæñ (7) Âæù¬âÅÚ Generation Y  

Kotler & keller (2016) ăÕÂæ¬óè×÷È æòÂêÔñØóÈÜäñËóÂäéóëÖä° (Demographic 
variables) ăèè¬ó æòÂêÔñØóÈÜäñËóÂäéóëÖä°ëóâóä×ĀÛ¬ÈîîÂÿÜ»Ú ÿßé îóãù äóãăÕ äñÕòÛ
Âóäé÷Âêó îóËöß éóëÚó ÃÚóÕÅäîÛÅäòè èÈËöèõÖÅäîÛÅäòè ÿËøĈîËóÖõ ëòÎËóÖõ Āæñë×óÚñëòÈÅâ 
ÚòÂÂóäÖæóÕÚõãâĂËæòÂêÔñÖ¬óÈą ÕòÈÂæ¬óèÿËøćîâāãÈÂòÛÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅ ĀæñĀÛ¬Èë¬èÚ
ÖæóÕ (Segment) āÕãæòÂêÔñØóÈÜäñËóÂäéóëÖä°ìæòÂą âöÕòÈÚöĈ 

1. îóãù (Age) ÝúÛäõāáÅØöćâöîóãùĀÖÂÖ¬óÈÂòÚ ØČóĂìĀÖ¬æñÛùÅÅæâöÅèóâÖîÈÂóäØöć

ĀÖÂÖ¬óÈÂòÚîîÂăÜ ÚòÂÂóäÖæóÕÉ÷Èëóâóä×ĂËÿÂÔÒ°îóãùĂÚÂóäĀÛ¬Èë¬èÚÖæóÕăÕ ÿË¬Ú ÝæõÖáòÔÒ°
Ýóîîâ ĂËÿÂÔÒ°îóãùĂÚĀÖ¬æñË¬èÈèòãÃîÈÿÕĆÂĂÚÂóäĀÛ¬Èë¬èÚÖæóÕ 

2. ÿßé (Gender) ÝúÛäõāáÅĀÖ¬æñÿßéÉñâöØòéÚÅÖõ ĀæñßåÖõÂääâØöćĀÖÂÖ¬óÈÂòÚ 
ë¬èÚìÚ÷ćÈâöëóÿìÖùâóÉóÂßòÚÙùÂääâ ĀæñîöÂë¬èÚâóÉóÂëáóßØóÈëòÈÅâ ÿË¬Ú ĂÚÂóäÌøĈîëõÚÅó  
ÿßéìÎõÈâòÂÉñĂËîóäâÔ°ĂÚÂóäÖòÕëõÚĂÉÌøĈîëõÚÅó ĀæñâòÂÉñìãõÛÉòÛëõÚÅóāÕãÊòÚßæòÚ ĀÖ¬ÿßé
ËóãâòÂÉñâöÂóäî¬óÚÃîâúæÿÂöćãèÂòÛëõÚÅóÚòĈÚ ą Â¬îÚÖòÕëõÚĂÉÌøĈî  

3. äóãăÕ (Income) Ü¹ÉÉòãÕóÚäóãăÕ×úÂÚČóâóĂËÿÜ»ÚÿÂÔÒ°ĂÚÂóäĀÛ¬ÈÖæóÕ 
Âæù¬âÿÜ¨óìâóãÜäñÿáØëõÚÅó ÿßøćîÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅØöćâöäñÕòÛäóãăÕ Āæñ
Åèóâëóâóä×ĂÚÂóäÉòÛÉ¬óãĂËëîãØöćĀÖÂÖ¬óÈÂòÚ 

áóèõÔö ÂóÎÉÚóáó (2554) Âæ¬óèè¬ó ìæóÂìæóãÖòèĀÜäØóÈÕóÚÜäñËóÂäéóëÖä°Øöć
ÚõãâÚČóâóĂËÿÜ»ÚÿÂÔÒ°ĂÚÂóäßõÉóäÔóĀÛ¬Èë¬èÚÖæóÕ âöÕòÈÖ¬îăÜÚöĈ 

1. îóãù îóãù×úÂĂËÿÜ»ÚÖòèĀÜäĂÚÂóäĀÛ¬Èë¬èÚÖæóÕëČóìäòÛÝæõÖáòÔÒ°ìæóãËÚõÕ 
ÛùÅÅæØöćâöîóãùĀÖÂÖ¬óÈÂòÚÉñâöÅèóâËîÛìäøîëÚĂÉĂÚÂõÉÂääâØöćÖ¬óÈÂòÚ ĀæñëÚĂÉĂÚÝæõÖáòÔÒ°
Ö¬óÈÜäñÿáØÂòÚăÜĂÚĀÖ¬æñË¬èÈîóãùÃîÈÛùÅÅæ 

1.1 èòãÿÕĆÂ ÿÜ»ÚèòãØöćâöÅèóâëÚĂÉĂÚÝæõÖáòÔÒ°ÜäñÿáØÂóä°ÖúÚ æúÂîâ ÃÚâ
Ö¬óÈą ëøćîØöćÂæù¬âÅÚèòãÚöĈĂìÅèóâëÚĂÉÿÜ»ÚßõÿéêâòÂÉñÿÜ»ÚëøćîØóÈāØäØòéÚ° ÿÜ»ÚäóãÂóäëČóìäòÛÿÕĆÂ 
ÿÚÚÅèóâëÚùÂëÚóÚ 

1.2 èòãäù¬Ú ÛùÅÅæĂÚèòãÚöĈâöÅèóâëÚĂÉĂÚÝæõÖáòÔÒ°ØöćâöÅèóâĀÜæÂĂìâ¬ Āæñ
ĂìÅèóâÛòÚÿØõÈ ÛùÅÅæÂæù¬âèòãäù¬ÚÚöĈÿÜ»ÚÖæóÕØöćÕöëČóìäòÛÝæõÖáòÔÒ°ÜäñÿáØáóßãÚÖä° ÅîâßõèÿÖîä° 
ÿëøĈîÝó ëøćîÜäñÿáØāØäØòéÚ° ëõćÈßõâß° èõØãù ìäøîîõÚÿØîä°ÿÚĆÖÖ¬óÈą  
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1.3 èòãäù¬ÚÖîÚÜæóã×÷ÈèòãÂæóÈÅÚ ÝúØöćîãú¬ĂÚèòãÚöĈÿÜ»ÚÖæóÕØöćÕöëČóìäòÛ
ÝæõÖáòÔÒ°ØöćâöäóÅóÜóÚÂæóÈ×÷ÈäóÅóëúÈ ÿÚøćîÈÉóÂÅÚÂæù¬âÚöĈâöäóãăÕÿÜ»ÚÃîÈÖÚÿîÈ ØòĈÈãòÈÿìâóñ
ÂòÛÝæõÖáòÔÒ°Øöćëóâóä×ĀëÕÈĂìÿìĆÚ×÷ÈÝæÃîÈÂóäĂËÈóÚ ØöćËñæîìäøîãòÛãòĈÈÂóäÿÃóëú¬èòãÂæóÈÅÚ
ÃîÈÖÚÿîÈ ÿË¬Ú ä×ãÚÖ° āØäéòßØ°âøî×øî äèâØòĈÈÖæóÕÿÅäøćîÈëČóîóÈØöćâöÂæù¬âÿÜ¨óìâóãÿÜ»ÚëÖäöèòã
ÂæóÈÅÚ ëøćîØöćÉñĂËĂÚÂóäÿÃó×÷ÈÛùÅÅæÂæù¬âÚöĈÉñÿÜ»ÚëøćîÜäñÿáØëõćÈßõâß° āØäØòéÚ°Ö¬óÈą 

1.4 èòãÿÂêöãÔîóãùìäøîèòãËäó ÅÚÂæù¬âÚöĈÿÜ»ÚÂæù¬âÅÚØöćâöäóãăÕăâ¬âóÂÚòÂ 
ÚõãâÿÂĆÛîîâÿßøćîĂËÉ¬óãĂÚãóâÉČóÿÜ»Ú ÝæõÖáòÔÒ°ØöćÿìâóñÂòÛÛùÅÅæĂÚèòãÚöĈÉñÿÜ»ÚÝæõÖáòÔÒ°
ÜäñÿáØÿëäõâëäóÈÅèóâĀÃĆÈĀäÈÃîÈëùÃáóß ÿË¬Ú ë×óÚØöćîîÂÂČóæòÈÂóãÿßøćîÿëäõâëäóÈëùÃáóß
Ö¬óÈą ÂóäÿÃó×÷ÈÛùÅÅæÂæù¬âÚöĈÉñÖîÈîóéòãÅèóâäñâòÕäñèòÈăâ¬ĂìÿÂõÕÂóäĀÛ¬ÈĀãÂÃîÈË¬èÈîóãùè¬ó
ÂČóæòÈÉñÿÃóëú¬èòãËäóìäøîèòãÿÂêöãÔîóãùîã¬óÈËòÕÿÉÚ ÿßøćîìæöÂÿæöćãÈÂóäÖ¬îÖóÚÕóÚÂóääòÛäú ëøćîØöć
ÿÃó×÷ÈÂæù¬âÛùÅÅæĂÚèòãÚöĈ ÉñÿÜ»ÚëøćîëõćÈßõâß°Ö¬óÈą ìäøîèõØãù 

2. ÿßé ÛùÅÅæØöćâöÿßéĀÖÂÖ¬óÈÂòÚâöĀÚèāÚâØöćÉñâöÅèóâëÚĂÉìäøîÅèóâËîÛØöć
ĀÖÂÖ¬óÈÂòÚ ÿË¬Ú ëùáóßëÖäöĂìÅèóâëÚĂÉÂöíóÜäñÿáØè¬óãÚĈČó ÿØÚÚõë ìäøîëÚĂÉÝæõÖáòÔÒ°
ÿÂöćãèÂòÛÅèóâëèãÅèóâÈóâÖ¬óÈą ĂÚÃÔñØöćëùáóßÛùäùêĂìÅèóâëÚĂÉÂòÛÝæõÖáòÔÒ°ÜäñÿáØÂöíó
ÛóÈÜäñÿáØ ăÕĀÂ¬ ÿÉĆÖëÂö ăÖ¬áúÿÃó É÷ÈÿÜ»ÚāîÂóëØöćÕöëČóìäòÛÚòÂÂóäÖæóÕØöćÉñÉòÕèóÈÝæõÖ
ÝæõÖáòÔÒ°ĂìâöÅèóâÿìâóñëâ ÿßøćîÖîÛëÚîÈÅèóâÖîÈÂóäĀæñÂõÉÂääâÃîÈĀÖ¬æñÿßé ÚîÂÉóÂÚöĈ
ÝæõÖáòÔÒ°ÛóÈËÚõÕâöÂóäĀÛ¬ÈÿßéÃîÈëõÚÅóîã¬óÈÿÕ¬ÚËòÕ ÿË¬Ú ÚĈČóìîâ āÕãÚĈČóìîâÂæõćÚÃîÈÝúìÎõÈ
ÂòÛÝúËóãÉñâöÅèóâĀÖÂÖ¬óÈÂòÚ ÚîÂÉóÂÚöĈÝúÛäõāáÅØöćâöÿßéÖ¬óÈÂòÚ ÂóäÿëßëøćîÂĆÉñĀÖÂÖ¬óÈÂòÚ
îîÂăÜÕèã Ì÷ćÈÝúËóãâöĀÚèāÚâØöćÉñëÚĂÉĂÚÚõÖãëóäÿÂöćãèÂòÛÿÅäøćîÈâøîÿÅäøćîÈĂË ÛóÚ ÿàîä°ÚõÿÉîä° 
ĂÚÃÔñØöćÝúìÎõÈÉñĂìÅèóâëÚĂÉĂÚÚõÖãëóäÿßøćîÅèóâëèãÅèóâÈóâÖ¬óÈą 

3. ÿËøĈîËóÖõ ÛùÅÅæØöćâöÿËøĈîËóÖõÿÕöãèÂòÚâòÂÉñâöèõ×öÂóäÕČóÿÚõÚËöèõÖ Å¬óÚõãâ 
èòÓÚÙääâ ÅèóâÿËøćîØöćÿìâøîÚÂòÚ Ì÷ćÈâöÝæÖ¬îÂóäÿæøîÂÌøĈîÝæõÖáòÔÒ° Ì÷ćÈÜ¹ÉÉòãÕóÚÿËøĈîËóÖõëóâóä×
ÚČóâóĂËÿÜ»ÚÿÂÔÒ°ĂÚÂóäĀÛ¬Èë¬èÚÖæóÕëČóìäòÛÝæõÖáòÔÒ°ÛóÈÜäñÿáØ ÿË¬Ú ÿëøĈîÝó îóìóä 
ÿÅäøćîÈÜäñÕòÛ ÿÜ»ÚÖÚ  

4. äóãăÕ ÿÜ»ÚÜ¹ÉÉòãØöćëñØîÚĂìÿìĆÚ×÷ÈîČóÚóÉĂÚÂóäÌøĈîëõÚÅóÃîÈÝúÛäõāáÅ 
ÚòÂÂóäÖæóÕÉ÷ÈÚõãâĂËÿÜ»ÚÿÂÔÒ°ĂÚÂóäĀÛ¬Èë¬èÚÖæóÕ ÚîÂÉóÂÚöĈäóãăÕãòÈâöÝæÖ¬îÜäñÿáØÃîÈ
ÝæõÖáòÔÒ°ØöćÝúÛäõāáÅÿæøîÂÌøĈî āÕãÝúÛäõāáÅØöćâöäóãăÕëúÈâòÂâöÅèóâëÚĂÉĂÚëõÚÅóØöćâöÅùÔáóßÕö Āæñ
ëõÚÅóàù§âÿà¥îãâóÂÂè¬óÝúÛäõāáÅØöćâöäóãăÕÖćČóØöćĂìÅèóâÅèóâëÚĂÉĂÚëõÚÅóîùÜāáÅÛäõāáÅØöćÉČóÿÜ»Ú
Ö¬îÂóäÕČóäÈËöèõÖ 
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5. èÈÉäËöèõÖÅäîÛÅäòè ĀÖ¬æñÃòĈÚÖîÚÃîÈèÈÉäËöèõÖÅäîÛÅäòè (Family Life 
Cycle) ÉñÿÜ»ÚÖòèËöĈèòÕè¬óÛùÅÅæĂÕÉñØČóìÚóØöćĂÚÂóäÖòÕëõÚĂÉÌøĈîÝæõÖáòÔÒ°ÜäñÿáØÖ¬óÈą ÿË¬Ú 
ĂÚË¬èÈØöćÅäîÛÅäòèâöÛùÖä ÝæõÖáòÔÒ°ØöćëâóËõÂĂÚÅäîÛÅäòèîóÉĂìÅèóâëÚĂÉÿÜ»ÚßõÿéêîóÉÿÜ»Ú
ÝæõÖáòÔÒ°ëČóìäòÛÿÕĆÂ ÃîÈÿæ¬Ú ĀæñÿÕĆÂîóÉÿÜ»ÚÛùÅÅæØöćâöîõØÙõßæĂÚÂóäÖòÕëõÚĂÉÌøĈîÝæõÖáòÔÒ° 
ìäøîÅäîÛÅäòèØöćÿßõćÈëâäë ÝúØöćâöîõØÙõßæĂÚÂóäÖòÕëõÚĂÉÌøĈîÝæõÖáòÔÒ°îóÉÿÜ»Úëóâöìäøîáääãó ìäøî
ÿÜ»ÚÂóäÖòÕëõÚĂÉä¬èâÂòÚäñìè¬óÈëóâöÂòÛáääãó Ì÷ćÈîóÉÿÜ»ÚÝæõÖáòÔÒ°ØöćâöäóÅóëúÈ ÿË¬Ú ÛóÚ ä×ãÚÖ° 
ÿÜ»ÚÖÚ ëČóìäòÛÅäîÛÅäòèØöćëâóËõÂĂÚÅäîÛÅäòèËäóáóßĀæèîóÉëÚĂÉÝæõÖáòÔÒ°ØöćâöäóÅóăâ¬ëúÈ
âóÂÚòÂ ĀæñÿÜ»ÚÝæõÖáòÔÒ°ÿßøćîëùÃáóß 

6. ÖòèĀÜäîøćÚą ăÕĀÂ¬ îóËöß äñÕòÛÂóäé÷Âêó ÚòÂÂóäÖæóÕëóâóä×ØöćÉñÿæøîÂĂË
ÖòèĀÜäÕòÈÂæ¬óèÿÜ»ÚÿÂÔÒ°ĂÚÂóäĀÛ¬Èë¬èÚÖæóÕ ìäøîÂóäĂËÖòèĀÜäÕóÚÜäñËóÂäéóëÖä°ä¬èâÂòÛ 
ÖòèĀÜäîøćÚą ÿË¬Ú ÖòèĀÜäÕóÚáúâõéóëÖä° ĀæñÖòèĀÜäèõ×öÕóÚÂóäÕČóÿÚõÚÂóäËöèõÖØöćÿäöãÂè¬ó 
Geodemographic Segmentation 

ÚîÂÉóÂÚöĈÜ¹ÉÉòãØóÈÕóÚÜäñËóÂäÚòĈÚãòÈâöæòÂêÔñîøćÚą îöÂ Ì÷ćÈëóâóä×ÚČóâó
èõÿÅäóñì°ÂòÛÂóäëøćîëóäăÕ āÕãÛùÅÅæØöćâöÜ¹ÉÉòãØóÈÕóÚÜäñËóÂäéóëÖä°ĀÖÂÖ¬óÈÂòÚ ÂĆÉñâö
ĀÚèāÚâØöćÅèóâÅõÕÅèóâî¬óÚ ĀæñßåÖõÂääâĀÖÂÖ¬óÈÂòÚÕèã  

ÉóÂÂóäé÷ÂêóĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛæòÂêÔñÜäñËóÂäéóëÖä° ÝúèõÉòãăÕÚČó
ĀÚèÅõÕĀæñØåêÏöÕóÚÜäñËóÂäéóëÖä°ÃîÈ áóèõÔö ÂóÎÉÚóáó (2554) Ì÷ćÈÂæ¬óèè¬óìæóÂìæóã
ÖòèĀÜäØóÈÕóÚÜäñËóÂäéóëÖä°ØöćÚõãâÚČóâóĂËÿÜ»ÚÿÂÔÒ°ĂÚÂóäßõÉóäÔóĀÛ¬Èë¬èÚÖæóÕ ăÕĀÂ¬ 
îóãù ÿßé ÿËøĈîËóÖõ äóãăÕ èÈÉäËöèõÖÅäîÛÅäòè ĀæñĀÚèÅõÕØåêÏöÃîÈ Üäâñ ëÖñÿèØõÚ (2546)  
ĂÚÕóÚÖòèĀÜäîøćÚ ÿË¬Ú äñÕòÛÂóäé÷Âêó îóËöß ÿÜ»ÚÖÚ Ì÷ćÈëîÕÅæîÈÂòÛÖòèĀÜäÕóÚ
ÜäñËóÂäéóëÖä°ÃîÈÈóÚèõÉòãÚöĈ ăÕĀÂ¬ ÿßé äñÕòÛÂóäé÷Âêó äóãăÕ āÕãĀÖ¬æñÛùÅÅæÉñâößåÖõÂääâ
ÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ØöćĀÖÂÖ¬óÈÂòÚăÜÖóâæòÂêÔñØóÈÜäñËóÂäéóëÖä° 

 
ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ°  

ÅèóâìâóãĀæñîÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ° 
ÅîØÿæîä° (Kotler & keller, 2016) ăÕÂæ¬óè×÷ÈîÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ° (Product 

Component) ăèè¬ó ÿÜ»ÚëõćÈØöćÚòÂÂóäÖæóÕÖîÈĂìÅèóâëČóÅòÎĂÚÂóäßõÉóäÔóÕóÚÂóäÚČó
ÝæõÖáòÔÒ°îîÂëú¬ÖæóÕ āÕãâöîÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ°ØöćëČóÅòÎîãú¬ 3 äñÕòÛ (Three Levels of 
Product) ÕòÈäúÜ 
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áóßÜäñÂîÛ 2 îÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ° 

 
Øöćâó: Kotler and Armstrong. Principles of Marketing, 2008 
 
ÉóÂáóßÜäñÂîÛ 2 ëóâóä×îÙõÛóãîÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ°ØòĈÈ 3 äñÕòÛăÕÕòÈÚöĈ 

1. ÝæõÖáòÔÒ°ìæòÂ (Core Product) ìâóã×÷È ÜäñāãËÚ°ßøĈÚÑóÚ ĀæñÅèóâëóâóä×
ĂÚÂóäÜÐõÛòÖõÂóäÃîÈÝæõÖáòÔÒ° ØöćÝúÛäõāáÅÉñăÕäòÛāÕãÖäÈÉóÂÂóäÌøĈîëõÚÅó 

2. ÝæõÖáòÔÒ°ĀØÉäõÈ (Actual Product) ìâóã×÷È æòÂêÔñØóÈÂóãáóßÃîÈ
ÝæõÖáòÔÒ°ØöćÝúÛäõāáÅëóâóä×ëòâÝòëăÕÕèãÜäñëóØëòâÝòë 

3. ë¬èÚÿßõćâÃîÈÝæõÖáòÔÒ° (Augmented Product) ìâóã×÷È ÛäõÂóäìäøîÜäñāãËÚ°Øöć
ÝúÛäõāáÅăÕäòÛâóÉóÂÂóäÌøĈîëõÚÅóÚòĈÚą 

äñÕòÛÝæõÖáòÔÒ° (Product levels) 
ÊòÖãóßä ÿëâîĂÉ (2556) ăÕÂæ¬óè×÷È äñÕòÛÃîÈÝæõÖáòÔÒ°ăèè¬óìâóã×÷È äñÕòÛ

ÅùÔëâÛòÖõÃîÈÝæõÖáòÔÒ°ØöćÿßõćâÃ÷ĈÚ ÿßøćîÂóäÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅÖóâäñÕòÛ āÕã
ÝæõÖáòÔÒ°ÚòĈÚÉñâöîÈÅ°ÜäñÂîÛØöćëóâóä×ĀÛ¬ÈîîÂÿÜ»Ú 5 âõÖõ ăÕÕòÈÖ¬îăÜÚöĈ 
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1. ÅùÔÜäñāãËÚ°ìæòÂ (Core Benefit ìäøî Core Product) ìâóã×÷È ÜäñāãËÚ°
ßøĈÚÑóÚÃîÈÝæõÖáòÔÒ°ØöćÝúÛäõāáÅăÕäòÛÉóÂÂóäÌøĈîÝæõÖáòÔÒ°āÕãÖäÈ ĂÚÕóÚÃîÈÜäñāãËÚ°ĂËëîã 
ÂóäÛäõÂóä ÂóäĀÂÜ¹ÎìóĂìÂòÛæúÂÅó äèâăÜ×÷ÈÅèóâëñÕèÂëÛóã Öòèîã¬óÈÿË¬Ú ÝæÜäñāãËÚ°Øöć
ëČóÅòÎÃîÈä×ãÚÖ° Åøî ÿÜ»ÚßóìÚñÿÕõÚØóÈ ÿË¬Ú ÅùÔÜäñāãËÚ°ìæòÂØöćÝúÛäõāáÅÖîÈÂóäÉóÂÌøĈî
ä×ãÚÖ° ÂĆÅøî ĂËÿÜ»ÚßóìÚñĂÚÂóäÿÕõÚØóÈ ÿÜ»ÚÖÚ 

2. äúÜæòÂêÔ°ÝæõÖáòÔÒ° (Formal product ìäøî Tangible product) æòÂêÔñØóÈ
ÂóãáóßØöćÝúÛäõāáÅëóâóä×ëòâÝòë ìäøîäòÛäúăÕ ÿÜ»Úë¬èÚÿëäõâÝæõÖáòÔÒ°ĂìØČóìÚóØöćëâÛúäÔ°Ã÷ĈÚ 
ìäøîÿËõÎËèÚĂìÚ¬óĂËãõćÈÃ÷ĈÚ ÜäñÂîÛÕèã ÅùÔáóß (Quality) äúÜæòÂêÔñ (Feature) äúÜĀÛÛ 
(Style) ÂóäÛääÉùáòÔÒ° (Packaging) ÖäóëõÚÅó (Brand) ĀæñæòÂêÔñØóÈÂóãáóßîøćÚ ą  
(Others physical product) Öòèîã¬óÈÿË¬Ú äúÜæòÂêÔ°ÃîÈä×ãÚÖ° ĂÚÕóÚÅùÔáóß ăÕĀÂ¬ äñÕòÛäóÅó 
îóãùÂóäĂËÈóÚ ÅèóâÅÈØÚ×óèä ĂÚÕóÚæòÂêÔñ ăÕĀÂ¬ äúÜĀÛÛÃîÈä×ãÚÖ° è¬óÿÜ»Úä×ÂäñÛñ ìäøî
ä×ÿÂ¯È ĂÚÕóÚÛääÉùáòÔÒ° Åøî ëöÃîÈä×ãÚÖ° ĀæñĂÚÕóÚÖäóëõÚÅó ÅøîËøćîĀÛäÚÕ° ÿË¬Ú ÚõëëòÚ āÖ
āãÖó  

3. ÝæõÖáòÔÒ°ØöćÅóÕìèòÈ (Expected Product) ìâóã×÷È ÿÈøćîÚăÃØöćĂËÿÜ»ÚÃîÖÂæÈ
ÿâøćîâöÂóäÌøĈîÝæõÖáòÔÒ° ĀæñÅùÔëâÛòÖõØöćÝúÛäõāáÅÅóÕìèòÈè¬óÉñăÕäòÛÚîÂÿìÚøîÉóÂÅùÔÜäñāãËÚ°
ÃîÈÝæõÖáòÔÒ°ßøĈÚÑóÚ āÕãÚòÂÂóäÖæóÕÅèäÅČóÚ÷È×÷ÈÂóäÖîÛëÚîÈÅèóâß÷ÈßîĂÉÃîÈæúÂÅóÿÜ»Ú
ìæòÂ (Customer³s satisfaction) ÿË¬Ú ÿâøćîæúÂÅóÖòÕëõÚĂÉÌøĈîä×ãÚÖ° ÚîÂÿìÚøîÉóÂÅùÔÜäñāãËÚ°
ìæòÂØöćĂËä×ãÚÖ°ÿÜ»ÚßóìÚñĂÚÂóäÿÕõÚØóÈĀæè ëõćÈØöćÅóÕìèòÈè¬óÉñăÕäòÛÚòĈÚÅøî ÅèóâÜæîÕáòã 
ÅèóâÿËøćî×øî äèâØòĈÈÅèóâëèãÈóâÃîÈäúÜæòÂêÔ°ÃîÈä×ãÚÖ° ÿÜ»ÚÖÚ 

4. ÝæõÖáòÔÒ°ë¬èÚÅèÛ (Augmented Product) ìâóã×÷È ÝæÜäñāãËÚ°ÿßõćâÿÖõâ 
ìäøîÂóäÛäõÂóäØöćÝúÌøĈîÉñăÕäòÛÅèÛÅú¬ăÜÂòÛÂóäÌøĈîëõÚÅó ÜäñÂîÛÕèã ÛäõÂóäÂ¬îÚĀæñìæòÈÂóäÃóã 
āÕãë¬èÚĂìÎ¬ÛäõêòØÉñë¬ÈâîÛÝæõÖáòÔÒ°ÅèÛĂìÂòÛÝúÛäõāáÅĂÚäúÜĀÛÛÖ¬óÈ ą ăÕĀÂ¬ ÂóäÖõÕÖòĈÈ 
(Installation) ÂóäÃÚë¬È (Transportation) ÂóäÜäñÂòÚ (Insurance) ÂóäĂìëõÚÿËøćî (Credit) Āæñ
ÂóäĂìÛäõÂóäîøćÚ ą (Services)  

5. ÅùÔáóßÝæõÖáòÔÒ° (Potential Product) ìâóã×÷È ë¬èÚÃîÈÝæõÖáòÔÒ°ÅèÛ
ØòĈÈìâÕØöćâöÂóäÿÜæöćãÚĀÜæÈ ìäøîßòÓÚóăÜÿßøćîÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈæúÂÅóĂÚîÚóÅÖ ĀÖ¬
ÿÚøćîÈÉóÂÂóäĀÃ¬ÈÃòÚÃîÈÙùäÂõÉĂÚÕóÚÂóäëäóÈÅèóâß÷ÈßîĂÉĂìĀÂ¬ÝúÛäõāáÅ ÕèãÂóäâîÛ
ÝæõÖáòÔÒ°ÅèÛĂìĀÂ¬æúÂÅóÉÚîóÉÂæóãÿÜ»ÚëõćÈØöćæúÂÅóÅóÕìèòÈè¬óÉñăÕÉóÂÂóäÌøĈî ØČóĂìÂóä
ßòÓÚó ÿÜæöćãÚĀÜæÈ ÅùÔëâÛòÖõÃîÈÝæõÖáòÔÒ°Ăìâ¬ą ÂæóãÿÜ»ÚëõćÈëČóÅòÎĂÚÂóääîÈäòÛÅèóâ



  18 

ÖîÈÂóäÃîÈæúÂÅóĂÚîÚóÅÖ Ì÷ćÈÂóäëäóÈÅèóâß÷ÈßîĂÉîã¬óÈÿÕöãèîóÉÉñăâ¬ÿßöãÈßî ÚòÂÂóäÖæóÕ
ÖîÈëäóÈÅèóâÜäñØòÛĂÉ (Impression) ĀæñÅèóâÿÛõÂÛóÚĂÉ (Delight) ĂìÂòÛæúÂÅóÕèã  

ÅîØÿæîä°ĀæñÿÅæÿæîä° (Kotler, 2009) ăÕÂæ¬óè×÷ÈäñÕòÛëõÚÅó (Product levels) ăè
è¬ó ĂÚÂóäèóÈĀÝÚØóÈÂóäÖæóÕÚòĈÚ ÚòÂÂóäÖæóÕÅèäßõÉóäÔó×÷ÈäñÕòÛÝæõÖáòÔÒ°ØòĈÈ  
5 äñÕòÛ ăÕĀÂ¬ 

1. äñÕòÛßøĈÚÑóÚ Âæ¬óèÅøî äñÕòÛÃîÈÅùÔÜäñāãËÚ°ìæòÂ (Core Benefit) ÿÜ»Ú
ÛäõÂóäìäøîÜäñāãËÚ°ØöćÝúÛäõāáÅăÕäòÛÉóÂÂóäÌøĈîëõÚÅó ÿË¬Ú ÅùÔÜäñāãËÚ°ìæòÂÃîÈÂóäÿÃóßòÂ
āäÈĀäâ Åøî ÂóäÌøĈîÛäõÂóäëČóìäòÛÂóäÚîÚßòÂÝ¬îÚ 

2. äñÕòÛØöćëîÈ Âæ¬óèÅøî äñÕòÛÃîÈäúÜæòÂêÔ°ÝæõÖáòÔÒ° (Tangible Product) 
āÕãÂóäÿÜæöćãÚÜäñāãËÚ°ìæòÂÚöĈĂìÿÜ»ÚÝæõÖáòÔÒ°ÃòĈÚßøĈÚÑóÚ (Basic product) ÿË¬Ú ìîÈßòÂÃîÈ
āäÈĀäâ ÉñâöÛäõÂóäÖ¬óÈą ÕòÈÚöĈ ÿÖöãÈÚîÚ ìîÈÚĈČó āÖ®ñĀæñÖúÿëøĈîÝó ÿÜ»ÚÖÚ 

3. äñÕòÛØöćëóâ Âæ¬óèÅøî äñÕòÛÃîÈÝæõÖáòÔÒ°ØöćÅóÕìèòÈ (Expected Product) 
ÿË¬Ú ÅùÔæòÂêÔñÃîÈÝæõÖáòÔÒ°ØöćÝúÛäõāáÅÅóÕìèòÈè¬óÉñăÕäòÛìæòÈÉóÂÂóäÌøĈîëõÚÅó ÿË¬Ú ÝúÛäõāáÅØöć
ÿÃóâóßòÂĂÚāäÈĀäâÖ¬óÈÂĆÅóÕìèòÈØöćÉñăÕìîÈØöćëñîóÕ ÂèóÈÃèóÈ ÿàîä°ÚõÿÉîä°Ăìâ¬ ÿÜ»ÚÖÚ 

4. äñÕòÛØöćëöć Âæ¬óèÅøî äñÕòÛÃîÈÝæõÖáòÔÒ°ÅèÛ (Augmented Product) ÿÜ»Ú
ÅùÔæòÂêÔñØöćÿÂõÚÅèóâÅóÕìèòÈÃîÈæúÂÅóĂÚÂóäÌøĈîëõÚÅóÚòĈÚą  

5. äñÕòÛØöćìó Âæ¬óèÅøî äñÕòÛÃîÈéòÂãáóßÝæõÖáòÔÒ° (Potential Product) Ì÷ćÈ
ÅäîÛÅæùâăÜ×÷ÈÂóäÿëÚîÃóãÝæõÖáòÔÒ° ìäøîÂóäÿÜæöćãÚĀÜæÈÃîÈÝæõÖáòÔÒ°ØöćîóÉÉñÿÂõÕÃ÷ĈÚĂÚ
îÚóÅÖ 

Ì÷ćÈØòĈÈ 5 äñÕòÛ ëóâóä×îÙõÛóãăÕÕòÈäúÜ 
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áóßÜäñÂîÛ 3 îÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ° 5 äñÕòÛ 
 

Øöćâó: ÊòÖãóßä ÿëâîĂÉ. ÂóäÛäõìóäÂóäÖæóÕ, 2556 
 

ÚîÂÉóÂÚöĈÅèäâöÂóäÂČóìÚÕÅèóâĀÖÂÖ¬óÈÃîÈÝæõÖáòÔÒ°ÿßøćîĂìâöÅèóâăÕÿÜäöãÛ 
ÿìÚøîÂè¬óÅú¬ĀÃ¬ÈÃòÚĂÚÖæóÕ ĀæñÖîÈâöÂóäĀëÕÈÉùÕÿÕ¬Úîã¬óÈËòÕÿÉÚ ÿßøćîĂìÈ¬óãÖ¬îÂóäÉÕÉČóÃîÈ
ÝúÛäõāáÅ ÉóÂÂóäé÷ÂêóĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ÝúèõÉòãăÕÚČóĀÚèÅõÕĀæñ
ØåêÏöÃîÈ (ÊòÖãóßä ÿëâîĂÉ, 2556) ØöćÂæ¬óèè¬ó Ü¹ÉÉòãÕóÚÝæõÖáòÔÒ°ÜäñÂîÛÕèã 5 Ü¹ÉÉòã ăÕĀÂ¬ 
Ü¹ÉÉòãÕóÚÅùÔÜäñāãËÚ°ìæòÂ äúÜæòÂêÔ°ÝæõÖáòÔÒ° ÝæõÖáòÔÒ°ØöćÅóÕìèòÈ ÝæõÖáòÔÒ°ë¬èÚÅèÛ Āæñ
éòÂãáóßÝæõÖáòÔÒ° āÕãÝúèõÉòãăÕÚČóÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ°ÿßöãÈ 4 Ü¹ÉÉòã âóĂËîóÈîõÈĂÚÂóäèõÉòã
ÅèóâÅõÕÿìĆÚÃîÈÝúÛäõāáÅØöćâöÖ¬îÝæõÖáòÔÒ°äóÚîóàÿÖîä° ãú ăÕĀÂ¬ (1) Ü¹ÉÉòãÕóÚÅùÔÜäñāãËÚ°ìæòÂ 
āÕãÂóäé÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝúÛäõāáÅØöćâöÖ¬îèòÖ×ùÕõÛĀæñÝæõÖáòÔÒ° ăâ¬è¬óÉñÿÜ»ÚÅèóâëÕĂìâ¬ 
ÂóäÅòÕëääèòÖ×ùÕõÛØöćÕö ĀæñäëËóÖõÃîÈÃÚâìèóÚ (2) äúÜæòÂêÔ°ÝæõÖáòÔÒ° ÿÜ»ÚÂóäé÷ÂêóÅèóâ
ÅõÕÿìĆÚÃîÈÝúÛäõāáÅØöćâöÖ¬îÝæõÖáòÔÒ°äóÚîóàÿÖîä° ãú ĂÚÕóÚÃîÈÜäñÿáØ ÅèóâìæóÂìæóãÃîÈ
ÝæõÖáòÔÒ° ĀæñÂóäîîÂĀÛÛ ÕöăÌÚ°ØöćØòÚëâòã ëóâóä×Õ÷ÈÕúÕĂÉÝúÛäõāáÅăÕ (3) ÝæõÖáòÔÒ°Øöć
ÅóÕìèòÈ ĂËé÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝúÛäõāáÅĂÚÕóÚÅèóâëñÕèÂëÛóãØöćăÕäòÛÉóÂÂóäĂËÛäõÂóä ăâ¬
è¬óÉñÿÜ»ÚË¬îÈØóÈĂÚÂóäÉòÕÉČóìÚ¬óã ĀæñÉČóÚèÚëóÃóØöćâöĂìÛäõÂóä äèâăÜ×÷ÈÂóäé÷ÂêóÅèóâ
ÅõÕÿìĆÚÃîÈÝúÛäõāáÅÿÂöćãèÂòÛÅèóâÅùâÅ¬óØöćăÕäòÛÉóÂÝæõÖáòÔÒ°ÃîÈäóÚîóàÿÖîä° ãú (4) ÝæõÖáòÔÒ°

1. ÜäñāãËÚ°ìæòÂ (Core Product) 
2. äúÜæòÂêÔ°ÝæõÖáòÔÒ° (Tangible Product) 
3. ÝæõÖáòÔÒ°ØöćÅóÕìèòÈ (Expected Product) 
4. ÝæõÖáòÔÒ°ÅèÛ (Augmented Product) 
 

 
 

 5. éòÂãáóßÝæõÖáòÔÒ° (Potential Product) 
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ë¬èÚÅèÛ ĂËîóÈîõÈĂÚÂóäé÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝúÛäõāáÅØöćâöÖ¬îÂóäĂìÛäõÂóäÖ¬óÈą ÂóäÖîÚäòÛ
ÃîÈßÚòÂÈóÚäóÚîóàÿÖîä° ãú ÖòĈÈĀÖ¬ÃòĈÚÖîÚÂóäÉÕæČóÕòÛÅõè ÂóääòÛîîÿÕîä° Âóäÿëõä°àîóìóä Āæñ
ëõćÈîČóÚèãÅèóâëñÕèÂáóãĂÚäóÚ ÿË¬Ú ËîÚ ëîâ âöÕ ÂäñÕóêØõËËú¬ ìäøîÚĈČóËóØöćâöÛäõÂóäîã¬óÈ
ÿßöãÈßîÂòÛÅèóâÖîÈÂóä ĀæñÿÚøćîÈÉóÂÃÚâìèóÚäóÚîóàÿÖîä° ãú ë¬èÚĂìÎ¬ÿÜ»ÚÝæõÖáòÔÒ°ØöćÅèä
ÛäõāáÅĂììâÕáóãĂÚèòÚÿÕöãè ÝúÛäõāáÅëóâóä×ÚòćÈØóÚĂÚäóÚ ìäøîëóâóä×ÚČóÂæòÛăÜäòÛÜäñØóÚ
ăÕ (Take away) ĂÚÛóÈÿâÚú ØČóĂìÛääÉùáòÔÒ° ăÕĀÂ¬ ×èãÛõÈÌúĀÛÛ Take away ìäøîáóËÚñÃîÈ
ÿÅäøćîÈÕøćâÉñăâ¬âöÊæóÂäñÛù×÷Èë¬èÚÜäñÂîÛ ìäøîäñÛùÃîâúæØóÈāáËÚóÂóä èòÚìâÕîóãùØöćËòÕÿÉÚ  
ØČóĂìÜ¹ÉÉòãÝæõÖáòÔÒ°ÕóÚéòÂãáóßÝæõÖáòÔÒ° ăâ¬×úÂÚČóâóßõÉóäÔó×÷ÈÅèóâëòâßòÚÙ°äñìè¬óÈ
Ü¹ÉÉòãÕóÚÝæõÖáòÔÒ°ÂòÛßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ĂÚÅäòĈÈÚöĈ 

 
ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÅùÔÅ¬óÖäóëõÚÅó  

ÅèóâìâóãÃîÈÅùÔÅ¬óÖäóëõÚÅó 
ÚòÚØëóäö ëùÃāÖ (2558) ĂìÅèóâìâóãÃîÈÅùÔÅ¬óÖäóëõÚÅó ăèÅøî ×óÝúÛäõāáÅ 

âöÅèóâËøćÚËîÛ ĀæñáòÂÕöÖ¬îÝæõÖáòÔÒ°ÚòĈÚą ÖäóëõÚÅóÉñÿÜ»ÚÝæëČóÿäĆÉÿËõÈÛèÂØöćË¬èãëñØîÚ
ÅèóâëČóÿäĆÉÃîÈÖäóëõÚÅóÚòĈÚą āÕãØöćÖäóëõÚÅóÚòĈÚÉñâöäñÕòÛÃîÈÅùÔÅ¬óØöćĀÖÂÖ¬óÈÂòÚîîÂăÜ 

èõØãó ÉóäùßÈé°āëáÔ (2557)  Âæ¬óèè¬ó ÅùÔÅ¬óÖäóëõÚÅó ÿÜ»ÚÖòèË¬èãëäóÈÅèóâ
ĀÖÂÖ¬óÈÃîÈÝæõÖáòÔÒ° äñìè¬óÈÝæõÖáòÔÒ°ØöćâöĀÛäÚÕ°ÂòÛÝæõÖáòÔÒ°ăâ¬âöĀÛäÚÕ°ĂìÿÂõÕÃ÷ĈÚĂÚĂÉÃîÈ
ÝúÛäõāáÅ ×÷ÈĀâè¬óÝæõÖáòÔÒ°ØöćâöÖäóëõÚÅóØöćĀÖÂÖ¬óÈÂòÚÚòĈÚÉñâöÅùÔëâÛòÖõØöćÿìâøîÚÂòÚØùÂÜäñÂóä 
ĀÖ¬îã¬óÈăäÂĆÖóâ ÝúÛäõāáÅÉñäúë÷Â×÷ÈÅèóâĀÖÂÖ¬óÈÂòÚ Ì÷ćÈâöÝæâóÉóÂÅèóâß÷ÈßîĂÉĂÚĀÖ¬æñÖäó
ëõÚÅó ĀæñÚČóăÜëú¬ÂóäÖòÕëõÚĂÉÌøĈî äèâ×÷ÈÅèóâÿÖĆâĂÉĂÚÂóäÉ¬óãÃîÈÝúÛäõāáÅĂÚØöćëùÕ ÿÚøćîÈÉóÂ
ÝæõÖáòÔÒ°ØöćâöÖäóëõÚÅóĀÖÂÖ¬óÈÂòÚÚòĈÚ ëóâóä×ÖîÛëÚîÈÖ¬îÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅ 
ØöćÚîÂÿìÚøîÉóÂÅèóâÖîÈÂóäÕóÚëõÚÅó ÿË¬Ú ÅèóâÖîÈÂóäØóÈÕóÚîóäâÔ° (Emotional Benefit) 
ăÕĀÖÂÖ¬óÈÂòÚ 

ëùÕóßä ÂùÔÒæÛùÖä (2557) ăÕĂìÅèóâìâóãÃîÈÅùÔÅ¬óÖäóëõÚÅóè¬ó ÿÜ»ÚÝæ 
îòÚÿÚøćîÈâóÉóÂÅèóâÚõãâ ìäøîÂóäãîâäòÛÃîÈÝúÛäõāáÅ ÿË¬Ú ÂóäãÂã¬îÈÕóÚÅùÔáóß  
ÅèóâÉÈäòÂáòÂÕö ÂóääòÛäúÖäóëõÚÅóÃîÈÝúÛäõāáÅ ĀæñëõćÈØöćëóâóä×èòÕâúæÅ¬óăÕ ăâ¬è¬óÉñÿÜ»Ú
ÿÅäøćîÈìâóãÂóäÅó ìäøîëõØÙõÛòÖä ÿÜ»ÚÖÚ 

ÔÜáó ËèÿæõéëÂùæ (2553) Âæ¬óèè¬ó ÅùÔÅ¬óÖäóëõÚÅó ìâóã×÷È Âæù¬âÃîÈëõÚØäòßã° 
(Asset) ØöćÿËøćîâāãÈÂòÛÖäóëõÚÅó ÿÜ»ÚëòÎæòÂêÔ°Øöćëóâóä×ÿßõćâìäøîæÕâúæÅ¬óÖäóëõÚÅó ĀæñÛäõÂóä
ĂìÂòÛÛäõêòØ 
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P. K. Kotler, K.L.,Kotler (2009) Âæ¬óèè¬ó ÖäóëõÚÅó ìâóã×÷È ëõÚØäòßã°Øöćăâ¬
ëóâóä×ÉòÛÖîÈăÕ âöÅùÔÅ¬óØóÈÉõÖèõØãó ÿÜ»ÚÅùÔÅ¬óØöćÿßõćâÃ÷ĈÚâóĂÚÛäõÂóäĀæñÝæõÖáòÔÒ° îöÂØòĈÈãòÈ
ÿÜ»ÚÿÅäøćîÈëñØîÚÃîÈÝúÛäõāáÅ è¬óâöÅèóâäúë÷ÂÚ÷ÂÅõÕØöćâöÖ¬îÝæõÖáòÔÒ°  

ÅèóâëČóÅòÎÃîÈÖäóëõÚÅó  
èõØãó ÉóäùßÈé°āëáÔ (2557) ÖäóëõÚÅóÚîÂÿìÚøîÉóÂÉñëäóÈÅèóâĀÖÂÖ¬óÈØöć

ÿìÚøîÂè¬óÅú¬ĀÃ¬ÈÃòÚØöćÉČóìÚ¬óãëõÚÅóìäøîÛäõÂóäËÚõÕÿÕöãèÂòÚĀæè ãòÈÚČóăÜëú¬ÅèóâăÕÿÜäöãÛĂÚÂóä
ĀÃ¬ÈÃòÚÃîÈîÈÅ°ÂäØöćÿßõćââóÂÃ÷ĈÚîöÂÕèã äèâăÜ×÷ÈÂóäÚČóăÜëú¬Åèóâß÷ÈßîĂÉØöćÝĆÛäõāáÅâöÖ¬î 
ÖäóëõÚÅó ĀæñÿÂõÕßåÖõÂääâÂóäÖòÕëõÚĂÉÌøĈîĂÚØöćëùÕ ÿÜ»ÚÂóäÚČóâóÌ÷ćÈÝæÖîÛĀØÚØóÈÂóäÿÈõÚ 
ØöćëúÈÃ÷ĈÚ ÉóÂÅèóâÿÖĆâĂÉÉ¬óãÃîÈæúÂÅóØöćÿßõćââóÂãõćÈÃ÷ĈÚ (Price Premium) ÅèóâëČóÅòÎÃîÈ 
ÖäóëõÚÅó ĀÛ¬Èëóâóä×ĀÛ¬ÈîîÂăÕÿÜ»Ú 2 ë¬èÚ ÕòÈÚöĈ 

1. ÅèóâëČóÅòÎÃîÈÖäóëõÚÅóØöćâöÖ¬îÝúÛäõāáÅ 
ëõÚÅóÚòĈÚÉñË¬èãĂìÝúÛäõāáÅëóâóä×äòÛäúĀìæ¬ÈØöćâóÃîÈëõÚÅó äúè¬óĂÅäÅøî

ÝúÝæõÖ ĀæñĂÅäÿÜ»ÚÝúäòÛÝõÕËîÛĂÚÂóäÝæõÖëõÚÅóÚòĈÚ ą Ì÷ćÈÉñË¬èãæÕÅèóâÿëöćãÈĂÚÂóäÖòÕëõÚĂÉÌøĈî
ëõÚÅóìäøîÛäõÂóäÃîÈ ăâ¬è¬óÉñÿÜ»ÚÅèóâÿëöćãÈØöćîóÉÉñÿÂõÕÃ÷ĈÚÉóÂÖòèëõÚÅó ÿË¬Ú ëõÚÅóÚòĈÚ
ÜäñëõØÙõáóßăâ¬ÖäÈÂòÛÅèóâÖîÈÂóäØöćÖòĈÈăè ÅèóâÿëöćãÈØóÈÕóÚä¬óÈÂóã ÿË¬Ú ëùÃáóßÿëöãìóã
ìæòÈÉóÂĂËëõÚÅóÚòĈÚ ą ÅèóâÿëöćãÈØóÈÂóäÿÈõÚ ÿË¬Ú äóÅóØöćÉ¬óãăÜÚòĈÚăâ¬ÅùâÅ¬óÂòÛÅùÔáóßØöć
ÝúÛäõāáÅß÷ÈÉñăÕäòÛ äèâăÜ×÷ÈÅèóâÿëöćãÈØóÈëòÈÅâìäøîÉõÖĂÉ ĀæñÅèóâÿëöćãÈØóÈÕóÚÿèæó ÿÜ»ÚÖÚ 
èõÙöæÕÅèóâÿëöćãÈĂÚÂóäÛäõāáÅëõÚÅó Åøî ÂóäÿæøîÂÌøĈîëõÚÅóØöćâöÖäóëõÚÅóØöćÿÜ»ÚØöćäúÉòÂÂòÚÕöĂÚ
ØîÈÖæóÕ ÿÚøćîÈÉóÂÝúÛäõāáÅăâ¬ÉČóÿÜ»ÚÖîÈÅÚìóÃîâúæëõÚÅóÜäñÂîÛÂóäÖòÕëõÚĂÉÌøĈîâóÂÚòÂ 
āÕãÿÊßóñëõÚÅóØöćÝúÛäõāáÅÿÅãĂËâóÂ¬îÚĀæè ÅèóâëČóÅòÎØöćâóÂØöćëùÕÃîÈÂóäâöÖäóëõÚÅó Åøî  
ĂÚâùââîÈÃîÈÝúÛäõāáÅÖäóëõÚÅóÉñÿÜ»ÚëòÎæòÂêÔ°ÃîÈÂóääòÛÜäñÂòÚÅùÔáóß 

2. ÅèóâëČóÅòÎÃîÈÖäóëõÚÅóØöćâöÖ¬îîÈÅ°Âä 
ëõÚÅóÿÜ»ÚëòÎæòÂêÔ°ĂÚÂóääòÛÜäñÂòÚÅùÔáóßÃîÈëõÚÅó É÷ÈË¬èããÂäñÕòÛ

Åèóâß÷ÈßîĂÉÃîÈæúÂÅó Ë¬èãëäóÈÅèóâăÕÿÜäöãÛĂÚÂóäĀÃ¬ÈÃòÚĂÚÖæóÕ ÿÚøćîÈÉóÂÖäóëõÚÅóÉñ
Ë¬èãÜÂÜ¨îÈÂóäæîÂÿæöãÚĀÛÛëõÚÅóÉóÂÅú¬ĀÃ¬ÈÃòÚăÕ ĀæñëõćÈØöćëČóÅòÎØöćëùÕÅøî ÖäóëõÚÅóØöćâöâúæÅ¬ó 
ÉñÚČóâóÌ÷ćÈÝæÖîÛĀØÚØóÈÂóäÿÈõÚØöćâóÂãõćÈÃ÷ĈÚ ÉóÂÅèóâÿÖĆâĂÉÉ¬óãÃîÈæúÂÅóØöćÿßõćââóÂÃ÷ĈÚ 
(Price Premium)  

ÕòÈÚòĈÚ ÂóäëäóÈĀæñÛäõìóäÉòÕÂóäÖäóëõÚÅóÉ÷ÈÿÜ»ÚëõćÈØöćëČóÅòÎĂÚÂóäèóÈ
ĀÚèØóÈĀæñÃîÈîÈÅ°Âä ÝúÛäõìóäÉñÖîÈĂìÅèóâĂë¬ĂÉĂÚÂóäÛäõìóäÉòÕÂóäÖäóëõÚÅó āÕãÿäõćâÉóÂ
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ÂóäÂČóìÚÕØõéØóÈ ĀæñáóßæòÂêÔ°ÃîÈÖäóëõÚÅó ĂìâöÅèóâëîÕÅæîÈ ËòÕÿÉÚ ÖäÈÖóâÅèóâ
ÖîÈÂóäÃîÈÝúÛäõāáÅ äèâăÜ×÷ÈÂóä×¬óãāîÚáóßæòÂêÔ°ÖäóëõÚÅóÃîÈîÈÅ°ÂäÚòĈÚĂìăÜîãú¬ĂÚÅèóâ
ØäÈÉČó Åèóâäúë÷ÂÚ÷ÂÅõÕÃîÈÝúÛäõāáÅ ĀæñëùÕØóãÅøîÂóäÖäèÉëîÛ ÂóäÛäõìóäÉòÕÂóä áóßæòÂêÔ°
ÿìæ¬óÚòĈÚîã¬óÈëâćČóÿëâî 

îÈÅ°ÜäñÂîÛÃîÈÖäóëõÚÅó 
éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) ÖäóëõÚÅóâöîÈÅ°ÜäñÂîÛîãú¬ 5 ë¬èÚ 

Åøî ÂóääúÉòÂÖäóëõÚÅó (Brand Awareness) ÅùÔáóßØöć×úÂäòÛäú (Perceived Quality)  
ÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅó (Brand Association) ÅèóâáòÂÕöÖ¬îÖäóëõÚÅó (Brand Loyalty) Āæñ
ëõÚØäòßã°ÜäñÿáØîøćÚ ą ÃîÈÖäóëõÚÅó (Other Proprietary Brand Assets) ÕòÈáóßÜäñÂîÛ 4 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

áóßÜäñÂîÛ 4 îÈÅ°ÜäñÂîÛÅùÔÅ¬óÖäóëõÚÅó 
 

Øöćâó éõäõèääÔ ÿëäöäòÖÚ°; ĀæñÅÔñ. (2554). ÂóäÛäõìóäÖäóÿËõÈÂæãùØÙ°ĀæñÂóäëäóÈ
ÅùÔÅ¬ó 

ÅùÔÅ¬óÖäóëõÚÅó
5. éòÂãáóß

ÅùÔáóßØöćäòÛäúăÕ 

ÂóäÿËøćîâāãÈÂòÛÖäó
ëõÚÅó 

ëõÚØäòßã°îøćÚą ÃîÈÖäóëõÚÅó 

ÅèóâáòÂÕöÖ¬îÖäóëõÚÅó 

ÂóäÖäñìÚòÂäúËøćîÖäóëõÚÅó 

ëäóÈÅùÔÅ¬óĂìÂòÛÝúÛäõāáÅÕèãÂóä
ë¬ÈÿëäõâÝúÛäõāáÅÿÂöćãèÂòÛ 

-ÂóäĀÜæÅèóâìâóã / ÂóäÉòÕÂóä

ÃîâúæÃ¬óèëóä 

-ÅèóââòćÚĂÉĂÚÂóäÖòÕëõÚĂÉÌøĈî

ëõÚÅó 

-âöÅèóâÜäñØòÛĂÉÉóÂÂóäĂË

ëõÚÅó / ÛäõÂóä 

ëäóÈÅùÔÅ¬óĂìÂòÛÛäõêòØÕèãÂóä
ë¬ÈÿëäõâÿÂöćãèÂòÛ 

-āÜäĀÂäâÂóäÖæóÕØöćâö

ÜäñëõØÙõáóßĀæñÜäñëõØÙõÝæ 

-ÉÈäòÂáòÂÕöÖ¬îÖäóëõÚÅó 

-äóÅó / ë¬èÚÖ¬óÈ 

-ÂóäÃãóãÖäóëõÚÅó 

-ÅèóâăÕÿÜäöãÛĂÚÂóäĀÃ¬ÈÃòÚ 
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ÅùÔÅ¬óÖäóëõÚÅóæèÚÿÜ»ÚëõćÈëČóÅòÎ ÝúÛäõāáÅëóâóä×äòÛäúÅùÔáóßÃîÈÖäóëõÚÅóÝ¬óÚ
ÜäñëÛÂóäÔ°ØöćăÕĂËÝæõÖáòÔÒ°ÚòĈÚą âóĀæè ÕòÈÚòĈÚÅùÔáóßÃîÈÖäóëõÚÅóÉ÷ÈâöÅèóâÿËøćîâāãÈÂòÛ
ÂóäÖòÕëõÚĂÉÌøĈîëõÚÅó ëóâóä×îÙõÛóãäóãæñÿîöãÕăÕÕòÈÚöĈ 

1. ÂóääúÉòÂÖäóëõÚÅó (Brand Awareness)  
Aaker (1991) ÿÜ»ÚÉùÕÿäõćâÖÚØöćÉñØČóĂìÝúÛäõāáÅÿÂõÕßåÖõÂäääâÂóäÌøĈîìäøî

ÂóäĂËÛäõÂóä ÿÚøćîÈÉóÂÖäóëõÚÅóĂÕØöćëóâóä×ÿÃóâóîãú¬ĂÚĂÉÃîÈÝúÛäõāáÅăÕĂÚÃÔñØöćÝúÛäõāáÅ
ÂČóæòÈÚ÷Â×÷ÈëõÚÅóËÚõÕÚòĈÚ ą ĀëÕÈè¬óÖäóëõÚÅóÚòĈÚĂÚâùââîÈÃîÈÝúÛäõāáÅã¬îâăÕäòÛÅèóâÚ¬óÿËøćî×øî 
ÕòÈÚòĈÚëõÚÅóØöćâöÖäóëõÚÅóÉ÷ÈâòÂ×úÂÿæøîÂÌøĈîâóÂÂè¬óëõÚÅóØöćăâ¬âöÖäóëõÚÅóìäøîăâ¬ÿÜ»ÚØöćäúÉòÂ ÕòÈÚòĈÚ
ÝúÝæõÖÉñæÕîùÜëääÅĂÚÖæóÕÿäøćîÈÂóäĀÃ¬ÈÃòÚÕóÚäóÅó ÕèãÂóäëäóÈâúæÅ¬óÿßõćâĂìÂòÛÝæõÖáòÔÒ°
Ý¬óÚÅùÔÅ¬óÖäóëõÚÅó  

éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) îÙõÛóãÂóääúÉòÂÖäóëõÚÅóăèè¬ó 
ÂóääúÉòÂÖäóëõÚÅóÿÜ»ÚîÈÅ°ÜäñÂîÛìÚ÷ćÈÃîÈÅùÔÅ¬óÖäóëõÚÅó ÂóäØöćÖäóëõÚÅóëóâóä×ÿÃóăÜîãú¬ĂÚ
ĂÉÃîÈÝúÛäõāáÅăÕÚòĈÚÉñØČóĂìÿÂõÕßåÖõÂääâÂóäÌøĈîìäøîÂóäĂËÛäõÂóäÿÂõÕÃ÷ĈÚ ĀæñÝúÛäõāáÅÚòĈÚÉñ
ÿæøîÂÌøĈîÝæõÖáòÔÒ°ØöćâöÖäóëõÚÅóâóÂÂè¬óÝæõÖáòÔÒ°ØöćÖäóëõÚÅóăâ¬ÿÜ»ÚØöćäúÉòÂ ØòĈÚöĈëòÎæòÂêÔ°Öäó
ëõÚÅóÉñË¬èãëäóÈâúæÅ¬óÿßõćâĂìÂòÛÝæõÖáòÔÒ°Ý¬óÚÅùÔÅ¬óÖäóëõÚÅó ĀæñâúæÅ¬óÃîÈÖäóëõÚÅó  
ÂóääúÉòÂÖäóëõÚÅóĀÛ¬ÈÿÜ»ÚäñÕòÛÖ¬óÈ ą ăÕĀÂ¬ 

 1.1 ÂóääúÉòÂ (Recognition) ëñØîÚĂìÿìĆÚ×÷ÈÅèóâÅùÚÿÅãØöćÝúÛäõāáÅâö
Ö¬îÖäóëõÚÅóÉóÂÜäñëÛÂóäÔ°ØöćÝ¬óÚâó ÕòÈÚòĈÚÿâøćîĂÕÂĆÖóâØöćÖîÈÖòÕëõÚĂÉÌøĈîìäøîĂËÛäõÂóäÖäó
ëõÚÅóØöćâöÅèóâäúÉòÂ ÅèóâÅùÚÿÅãâóÂÂè¬ó ÖäóëõÚÅóÚòĈÚâòÂÉñâöāîÂóë×úÂÿæøîÂÌøĈîăÕâóÂÂè¬ó 

1.2 ÂóäÉÕÉČóăÕ (Recall) ÂóäÉÕÉČóÖäóëõÚÅóăÕã¬îâìâóã×÷È āîÂóëØöć
ÖäóëõÚÅóÚòĈÚÉñ×úÂÿæøîÂÌøĈîÉóÂÝúÛäõāáÅ Ì÷ćÈÂóäØöćÝúÛäõāáÅÉñëóâóä×ÉÕÉČóÖäóëõÚÅóĂÕăÕÚòĈÚ
Ã÷ĈÚîãú¬ÂòÛè¬óÖäóëõÚÅóÚòĈÚëóâóä×ÅäîÈĂÉÃîÈÝúÛäõāáÅăÕìäøîăâ¬  

 1.3 îòÚÕòÛÂóäÅäîÛÅäîÈĂÉÝúÛäõāáÅ (Top of Mind) Åèóâëóâóä×ĂÚ
ÂóäëäóÈÂóääòÛäú (Awareness) ë¬ÈÝæĂìÿÂõÕîòÚÕòÛÝæõÖáòÔÒ°ĂÚĂÉÃîÈÝúÛäõāáÅ Ü¹ÉÉùÛòÚëóâóä×
ØČóăÕãóÂ ÿÚøćîÈÉóÂÖäóëõÚÅóØöćâöìæóÂìæóãÃ÷ĈÚ 

 1.4 ÂóäâöîČóÚóÉÅäîÛÈČóĂÉÝúÛäõāáÅ (Top Dominant) ÿÜ»ÚÜ¹ÉÉòãØöćë¬ÈÝæ
ĂìäñÕòÛÂóääòÛäúÖäóëõÚÅóëúÈÃ÷ĈÚ  

ÃîÕöÃîÈÂóäëäóÈÖäóëõÚÅóĂìÿÜ»ÚØöćäúÉòÂĀæñÝúÛäõāáÅÿÂõÕÅèóâÖäñìÚòÂ×÷È
ÖäóëõÚÅó Åøî ÿÜ»ÚÿÅäøćîÈâøîĂÚÂóäëäóÈÅèóâÝúÂßòÚÃîÈÖäóëõÚÅó Âæ¬óèÅøî ÝúÛäõāáÅÉñÉÕÉČó 
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ÖäóëõÚÅóÚòĈÚÃ÷ĈÚĂÉÿÂõÕÅèóâÝúÂßòÚÖ¬îÖäóëõÚÅó ÅèóâÅùÚÿÅã ÅèóâäòÛäú ÅèóâÿÃóĂÉ āÕãÖäó
ëõÚÅóØöćÝúÛäõāáÅËøćîËîÛĀæñÅùÚÿÅãîãú¬Āæè Éñëóâóä×ëäóÈÅèóâÕ÷ÈÕúÕĂÉÝúÛäõāáÅĂÚØöćëùÕ Āæñ
ÿËøćîè¬óÉñëóâóä×ÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅăÕ  

2. ÅùÔáóßØöć×úÂäòÛäú (Perceived Quality) 
Aaker (1991)ăÕĂìÅèóâìâóãÃîÈÅùÔáóßØöć×úÂäòÛäú ăèè¬ó ÿÜ»ÚÅèóâäúë÷Â

ÃîÈÝúÛäõāáÅØöćäòÛäú×÷ÈÅùÔáóßÃîÈëõÚÅóāÕãäèâ ìäøîÅùÔáóßØöćÿìÚøîÂè¬óëõÚÅóÖäóîøćÚ äèâăÜ×÷È
ÅèóâĀÖÂÖ¬óÈÃîÈÖČóĀìÚ¬ÈëõÚÅó āÕãÝúÛäõāáÅÉñÅČóÚ÷È×÷ÈÅùÔëâÛòÖõÖ¬óÈ ą ÃîÈëõÚÅó 
èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÈóÚ ÅùÔáóßØöć×úÂäòÛäúîóÉÿÜ»ÚÿßöãÈÅèóâÿÃóĂÉÖ¬îÅùÔëâÛòÖõÃîÈëõÚÅó  
ØöćÿÂõÕÉóÂÅèóâäúë÷ÂØöćâöÖ¬îëõÚÅó ÂóääòÛäúÃîâúæÃ¬óèëóäÖ¬óÈ ą Ì÷ćÈâöîõØÙõßæāÕãÖäÈÂòÛÅèóâáòÂÕö
Ö¬îÖäóëõÚÅó äèâØòĈÈØČóĂìÝúÛäõāáÅâöÿìÖùÝæØöćÉñÌøĈîëõÚÅóÚòĈÚÕèã 

éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) ÅùÔáóßÂóääòÛäú ÉòÕè¬óÿÜ»Ú
îÈÅ°ÜäñÂîÛîã¬óÈìÚ÷ćÈÃîÈÅùÔÅ¬óÖäóëõÚÅó ÿÜ»ÚÅèóâäúë÷ÂÃîÈÝúÛäõāáÅØöćäòÛäú×÷ÈÅùÔáóßëõÚÅóØöć
ÿìÚøîÂè¬óÖäóëõÚÅóîøćÚ ÿÜ»ÚëõćÈØöćØČóĂìÝúÛäõāáÅăÕäòÛØäóÛ×÷ÈÅèóâĀÖÂÖ¬óÈ Ì÷ćÈÿÜ»ÚÿìÖùØČóĂì
ÝúÛäõāáÅÿÂõÕßåÖõÂääâĂÚÌøĈîëõÚÅó 

ÃîÕöÉóÂÅùÔáóßØöćäòÛäúĂÚÖäóëõÚÅó Åøî ÿÜ»ÚÿìÖùÝæÉúÈĂÉĂìÌøĈîëõÚÅóÜäñÿáØ
ÚòĈÚ ą ÿÜ»ÚÖòèëäóÈÅèóâĀÖÂÖ¬óÈĀæñÖòèÂČóìÚÕÖČóĀìÚ¬ÈØóÈÂóäÖæóÕÃîÈëõÚÅó äèâØòĈÈ×ó
ÝúÛäõāáÅâöÂóääòÛäúÅùÔáóß ìäøîÅùÔÅ¬óëúÈ Éñë¬ÈÝæĂìÝúÝæõÖëóâóä×ÖòĈÈäóÅóëõÚÅóăÕëúÈÃ÷ĈÚÕèã 

3. ÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅó (Brand Association)  
Aaker (1991) Âæ¬óèè¬ó ÖäóëõÚÅóØöćÿËøćîâāãÈÿÃóÂòÛÅèóâØäÈÉČóÃîÈÝúÛäõāáÅ 

ÿÜ»ÚÖòèË¬èãĂìëõÚÅóâöÅèóâĀÖÂÖ¬óÈÉóÂëõÚÅóÅú¬ĀÃ¬È Ë¬èãĂìÝúÛäõāáÅÕ÷ÈÖäóëõÚÅóÚòĈÚîîÂâóÉóÂ
ÅèóâØäÈÉČó 

éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) Âæ¬óèè¬ó ÅèóâÿËøćîâāãÈÂòÛ
ÖäóëõÚÅó ìâóã×÷È Ü¹ÉÉòãØöćâöë¬èÚË¬èãĂìÝúÛäõāáÅëóâóä×Õ÷ÈÃîâúæÿÂöćãèÂòÛÖäóëõÚÅóÚòĈÚ ą 
îîÂâóÉóÂÅèóâØäÈÉČó ØČóĂìëõÚÅóÿÂõÕÅèóâĀÖÂÖ¬óÈÉóÂÅú¬ĀÃ¬È ØòĈÈÚöĈãòÈØČóĂìÿÂõÕßåÖõÂääâÂóä
ÌøĈîëõÚÅóĂÚÝúÛäõāáÅ āÕãÂóäëäóÈØòéÚÅÖõÿËõÈÛèÂĂìÂòÛÖäóëõÚÅó ÂóäèòÕáóßæòÂêÔ°ØöćÿËøćîâāãÈ
ÂòÛÖäóëõÚÅó ăÕĀÂ¬ ÂóäèòÕØóÈÖäÈ (Direct Approaches) ÉóÂÂóäëîÛ×óâÅèóâäúë÷ÂÚ÷ÂÅõÕÃîÈ
ÝúÛäõāáÅ ÖæîÕÉÚØòéÚÅÖõØöćâöÖ¬îÖäóëõÚÅóāÕãÖäÈ ĀæñÂóäèòÕØóÈîîâ (Indirect Approaches) 
āÕãÂČóìÚÕÃîÛÿÃÖĂìÝúÛäõāáÅÿæøîÂ ÿßøćîëøćî×÷ÈÅèóâÅõÕÿìĆÚ Åèóâäúë÷Â ĀæñØòéÚÅÖõØöćâöÖ¬îÖäó
ëõÚÅó 
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ÃîÕöÃîÈÅèóâÿËøćîâāãÈÖ¬îÖäóëõÚÅó Âæ¬óèÅøî ÿâøćîÝúÛäõāáÅÿÂõÕÅèóâ
ÿËøćîâāãÈÂòÛÖäóëõÚÅóÉñÿÜ»ÚÿìÖùÉúÈĂÉĂÚÂóäÌøĈî ÂóäëäóÈØòéÚÅÖõØöćÕö Åèóâäúë÷ÂØöćÕöØùÂÅäòĈÈØöćĂËÖäó
ëõÚÅóÚòĈÚ ÿÜ»ÚÅèóâÝúÂßòÚĂÚĀÈ¬ÛèÂ äèâăÜ×÷ÈÂóäÃãóãÖäóëõÚÅó ìóÂÝúÛäõāáÅâöÅèóâÖîÈÂóäØöć
ÉñÌøĈîëõÚÅóĂìâ¬ ÂĆÉñÚ÷Â×÷ÈÖäóëõÚÅóÚòĈÚ ĀæñÿÉóñÉÈÌøĈîÝæõÖáòÔÒ°ØöćÝúÛäõāáÅäúë÷ÂÝúÂßòÚ 

4. ÅèóâáòÂÕöÖ¬îÖäóëõÚÅó (Brand Loyalty)  
Aaker (1991) ÉòÕÿÜ»ÚîÈÅ°ÜäñÂîÛÃîÈÅùÔÅ¬óÖäóëõÚÅó ÿÜ»ÚëõćÈØöćĀëÕÈ×÷È

Åèóâã÷ÕâòćÚØöćÝúÛäõāáÅâöÖ¬îÖäóëõÚÅó ÅèóâáòÂÕöÖ¬îÖäóëõÚÅóâöÅèóâëČóÅòÎÿÜ»Úîã¬óÈãõćÈ ÿÚøćîÈÉóÂ
ëñØîÚĂìÿìĆÚ×÷ÈßåÖõÂääâÝúÛäõāáÅè¬óÉñÿÜæöćãÚăÜĂËÖäóëõÚÅóîøćÚìäøîăâ¬ äèâăÜ×÷ÈÝúÛäõāáÅâö
ßåÖõÂääâĂÚÂóäÌøĈîìäøîĂËÛäõÂóäÚòĈÚÌĈČóîöÂìäøîăâ¬ ÿÜ»ÚëõćÈÛ¬ÈÛîÂĂìÿìĆÚ×÷ÈéòÂãáóßØóÈÂóäÖæóÕ
ÃîÈÖäóëõÚÅóÚòĈÚ ą 

éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) Âæ¬óè×÷ÈÅèóâáòÂÕöÖ¬î 
ÖäóëõÚÅó è¬óÿÜ»ÚîÈÅ°ÜäñÂîÛÃîÈÅùÔÅ¬óÖäóëõÚÅóØöćâöÅèóâëČóÅòÎ ÿßäóñÿÜ»ÚëõćÈØöćĀëÕÈ×÷ÈÅèóâ
ã÷ÕâòćÚ ÅèóâáòÂÕöØöćÝúÛäõāáÅâöÖ¬îÖäóëõÚÅó ëñØîÚĂìÿìĆÚ×÷ÈßåÖõÂääâÝúÛäõāáÅ ÅèóâëČóÅòÎÃîÈ
ÅèóâáòÂÕöÖ¬îÖäóëõÚÅó Åøî Ë¬èãëäóÈîČóÚóÉØóÈÂóäÅó (Trade Leverage) ÖäóëõÚÅóØöćÝúÛäõāáÅ
âöÅèóâáòÂÕöÚòĈÚëóâóä×ăÕÿÜäöãÛĂÚÂóäÿÉäÉóÖ¬îäîÈÖČóĀìÚ¬ÈÂóäÉòÕèóÈëõÚÅó ÂòÛË¬îÈØóÈÂóäÉòÕ
ÉČóìÚ¬óã ìäøîäóÚÅóØòćèăÜ ØòĈÈãòÈË¬èãæÕÖÚØùÚØóÈÂóäÖæóÕ (Reduced Marketing Costs) āÕã
ÂóääòÂêóÑóÚæúÂÅóÿÂ¬óØöćâöÅèóâáòÂÕöÂòÛÖäóëõÚÅó Ì÷ćÈĂËÖÚØùÚÖćČóÂè¬óÂóäëäóÈÑóÚæúÂÅóĂìâ¬ 
äèâăÜ×÷ÈË¬èãÕ÷ÈÕúÕÅèóâëÚĂÉÃîÈæúÂÅóĂìâ¬ ą (Attracting New Customers) ÂóäëäóÈÅèóâ
âòćÚĂÉĂìæúÂÅóäóãĂìâ¬ëÚĂÉâóæîÈĂË ÉóÂÂóäăÕÿìĆÚÛùÅÅæäîÛÃóÈĂËÖäóëõÚÅó 

ÂóäèòÕÅèóâáòÂÕöâö 3 ÕóÚ Åøî ÅèóâáòÂÕöÕóÚßåÖõÂääâéóëÖä° Åøî Âóä×øî
ìæòÂĂÚÂóäÛäõāáÅîã¬óÈÖ¬îÿÚøćîÈ âöÅèóâ×öćĂÚÂóäÌøĈî ÅèóâáòÂÕöÕóÚØòéÚÅÖõÿÜ»ÚäúÜĀÛÛ 
Åèóâß÷ÈßîĂÉ ÅèóâÝúÂßòÚØóÈÕóÚÉõÖèõØãó ëõćÈÖ¬óÈ ą ØöćÿÂõÕÃ÷ĈÚÚîÂÿìÚøîÉóÂßåÖõÂääâ  
ĀæñäñÕòÛÅèóâáòÂÕöÖ¬îÖäóëõÚÅó ÿÜ»Úë¬èÚØöćëñØîÚÂóäÖîÛëÚîÈÖ¬îÖäóëõÚÅóÃîÈÝúÛäõāáÅ  

5. ëõÚØäòßã°ÜäñÿáØîøćÚ ą ÃîÈÖäóëõÚÅó (Other Proprietary Brand Assets)  
Aaker (1991) ÿÜ»ÚëõÚØäòßã°ÃîÈÖäóëõÚÅó ÿË¬Ú ÿÅäøćîÈìâóãÂóäÅó ëõØÙõÛòÖä 

ìäøîË¬îÈØóÈĂÚÂóäÉòÕÉČóìÚ¬óã ÿÜ»ÚÖÚ ëõÚØäòßã°ÿìæ¬óÚöĈÉñË¬èãÜÂÜ¨îÈÖäóëõÚÅóÉóÂÅú¬ĀÃ¬ÈăÕ 
éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) ëõÚØäòßã°ØöćÿÜ»ÚîÈÅ°ÜäñÂîÛ

îã¬óÈìÚ÷ćÈÃîÈÅùÔÅ¬óÖäóëõÚÅó ÿË¬Ú ëõØÙõÛòÖä (Patent) Ü¨îÈÂòÚÅú¬ĀÃ¬ÈØóÈÂóäÅóāÕãÖäÈ 
ÿÅäøćîÈìâóãÂóäÅó (Trademarks) āÕãÿÅäøćîÈìâóãÂóäÅóÉñË¬èãäòÂêóÅùÔÅ¬óÖäóëõÚÅó Ü¨îÈÂòÚ
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ÅèóâëòÛëÚÃîÈÝúÛäõāáÅ ìóÂâöÅú¬ĀÃ¬ÈØöćĂËËøćîÖäóëõÚÅó ìäøîâöÛääÉùáòÔÒ°ÅæóãÅæ÷ÈÂòÚ Āæñ
Ë¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã (Distribute Channel) ÖäóëõÚÅóØöćÕöÉñË¬èãĂìâöîČóÚóÉĂÚÂóäÖ¬îäîÈëúÈ 

ëäùÜăÕè¬ó îÈÅ°ÂäØöćâöÅùÔÅ¬óÖäóëõÚÅóØöćÕö ÉñÿÜ»ÚÖòèË¬èãĂìëõÚÅóÃîÈîÈÅ°Âä
ÚòĈÚâöâúæÅ¬óÿßõćâÃ÷ĈÚ îÈÅ°Âäëóâóä×ÂČóìÚÕäóÅóÝæõÖáòÔÒ°ÿîÈăÕ Ë¬èãæÕÂóäĀÃ¬ÈÃòÚØóÈÕóÚäóÅó 
ĀæñăÕäòÛÅèóâÚ¬óÿËøćî×øîÉóÂÝúĀØÚÉČóìÚ¬óã ÚîÂÉóÂÚöĈîÈÅ°ÂäÉñÖîÈâöÂóäâù¬ÈÿÚÚÂóäèõÉòãĀæñ
ßòÓÚóÝæõÖáòÔÒ° ÿßøćîëäóÈÅèóâÉÕÉČóĂÚÖòèëõÚÅóĂìÿÂõÕÃ÷ĈÚĂÚĂÉÃîÈÝúÛäõāáÅ  

éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) āÕãäèâÅùÔÅ¬óÖäóëõÚÅóÿÜ»Ú
ÝæÂäñØÛØóÈÂóäÖæóÕØöćÿÂõÕÉóÂÅèóââöæòÂêÔñÿÊßóñÖòèÃîÈÖäóëõÚÅó ĀæñÿÜ»ÚÅùÔÅ¬óÿßõćâ 
(Value Added) ØöćĂë¬ÿÃóăÜĂÚÝæõÖáòÔÒ° Âóäé÷ÂêóÿäøćîÈÅùÔÅ¬óÖäóëõÚÅó ë¬èÚĂìÎ¬âòÂÿÚÚăÜĂÚ
âùââîÈÃîÈÝúÛäõāáÅÿÜ»ÚìæòÂ ÕòÈáóßÜäñÂîÛ 5 ĀëÕÈÝæä¬èâÂòÚÃîÈÂóäëäóÈÅùÔÅ¬óÖäóëõÚÅó 

 

 

 

 

 

 

 

 

   
 

 

 

 

 
 

áóßÜäñÂîÛ 5 ĀÛÛÉČóæîÈèõÙöÂóäëäóÈÅùÔÅ¬óÖäóëõÚÅó 
 

Øöćâó: éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554). ÂóäÛäõìóäÖäóÿËõÈÂæãùØÙ°ĀæñÂóä
ëäóÈÅùÔÅ¬ó 

Âóä 
ÿËøćîâāãÈ 

ÅùÔÅ¬óÖ¬îÝúÛäõāáÅ 
- æÕÂäñÛèÚÂóäÅÚìóÃîâúæ 

- ÿËøćîâòćÚÖ¬îÂóäÖòÕëõÚĂÉ 

- ëäóÈÅèóâß÷ÈßîĂÉĂìÝúĂË 

ÅùÔÅ¬óÖ¬îÂõÉÂóä 
- ÜäñëõØÙõáóß / ÜäñëõØÙõÝæ

Ö¬îÂóäÉòÕÂóäØóÈÂóäÖæóÕ 

- ÝúÛäõāáÅâöÅèóâáòÂÕö 

- ëóâóä×ÖòĈÈäóÅóØöćëúÈÃ÷ĈÚăÕ 

- ÃãóãÖäóëõÚÅóăÜ

ÝæõÖáòÔÒ°îøćÚăÕ 

- âöÅèóâăÕÿÜäöãÛĂÚÂóä

ĀÃ¬ÈÃòÚ 

- æÕÖùÚØùÚÂóäÖæóÕ 

- ĀäÈÖóÚÉóÂÂóäĀÃ¬ÈÃòÚ 

- ÝúÛäõāáÅÚ÷Â×÷Èÿëâî 

- ĀäÈÖóÚëõÚÅóîøćÚ 

- äú×÷ÈÉùÕÿÕ¬ÚÃîÈëõÚÅó 

- âöÿìÖùÝæĂÚÂóäÌøĈî 

- äóÅóØöćãîâäòÛăÕ 

- ÃãóãÖäóëõÚÅóăÕ 

- äú×÷ÈÉùÕÿÕ¬ÚÃîÈÖäóëõÚÅó 

- âöÿìÖùÝæĂÚÂóäÌøĈî 

- äóÅóØöćãîâäòÛăÕ 

- ÃãóãÖäóëõÚÅóăÕ 

- ÅèóâăÕÿÜäöãÛĂÚÂóäĀÃ¬ÈÃòÚ 

ÅùÔÅ¬ó 
ÖäóëõÚÅó 

Åèóâ 
áòÂÕö 

ÖäñìÚòÂ
äú 

ÅùÔáóß 

Øäòßã°ëõÚ 
îøćÚ 
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ÉóÂáóßÜäñÂîÛ 5 ßÛè¬ó ÂóäëäóÈÅùÔÅ¬óÖäóëõÚÅóëóâóä×ØČóăÕÕòÈÚöĈ (èõØãó Éóäù
ßÈé°āëáÔ: 2557) 

1. ÂóäëäóÈÅùÔÅ¬óĂìÂòÛÝúÛäõāáÅāÕãÂóäÂäñÖùÚÝúÛäõāáÅ  
1.1 ØČóĂìÿÂõÕÂóäÖöÅèóâ ĀæñÂóäÜäñâèæÝæÃîÈÃîâúæ Âæ¬óèÅøî ÝúÛäõāáÅ

ÉñâöÂóäÖöÅèóâØöćÕö äèâØòĈÈÂóäÛîÂÖ¬îĂÚâùââîÈØöćÕöĂìÂòÛÝĆÛäõāáÅäóãĂìâ¬ ÂĆÖ¬îÿâøćîÝúÛäõāáÅÚòĈÚ
âîÈÿìĆÚÅùÔÅ¬óÃîÈÖäóëõÚÅó 

1.2 ØČóĂìÿÂõÕÅèóâÿËøćîâòćÚĂÚÂóäÖòÕëõÚĂÉÌøĈî Âæ¬óèÅøî ÝúÛäõāáÅâîÈÿìĆÚ
ÅùÔÅ¬óĂÚÖäóëõÚÅóØČóĂìÿÂõÕÅèóâÿËøćîâòćÚĂÚÖäóëõÚÅó 

1.3 ÂóäĂËìæòÂÅèóâß÷ÈßîĂÉ Âæ¬óèÅøî ÿâøćîÝúÛäõāáÅÿìĆÚ×÷ÈÅùÔÅ¬óÃîÈ 
ÖäóëõÚÅó ÉñØČóĂìÝúÛäõāáÅÿÂõÕÅèóâß÷ÈßîĂÉáóãìæòÈÂóäĂËÛäõÂóä ÿÂõÕÿÜ»ÚÅèóâáòÂÕö ĀæñâöÂóä
ÌøĈîìäøîĂËÛäõÂóäÌĈČó Ì÷ćÈÉñë¬ÈÝæĂÚÿËõÈÛèÂÖ¬îÂČóăäÃîÈÙùäÂõÉĂÚäñãñãóè 

2. ÂóäÉòÕìóÅùÔÅ¬óĂìÂòÛÙùäÂõÉāÕãÂóäãÂäñÕòÛ  
2.1 ÂóäëäóÈÜäñëõØÙõáóßĀæñÜäñëõØÙõÝæÃîÈāÜäĀÂäâÂóäÖæóÕ ìâóã×÷È 

ÿâøćîÝúÛäõāáÅÿìĆÚÅùÔÅ¬óÖäóëõÚÅóÉñë¬ÈÝæÖ¬îÂóäĂËÛäõÂóäìäøîÌøĈîÌĈČó äèâØòĈÈÂóäÛîÂÖ¬îĀÂ¬
ÝúÛäõāáÅäóãĂìâ¬ ë¬ÈÝæĂìãîÕÃóãÿßõćâÃ÷ĈÚ ÖÚØùÚØóÈÂóäÖæóÕÖćČóæÈ ĀæñâöÂČóăäëúÈÃ÷ĈÚ 

2.2 ÂóäëäóÈÅèóâáòÂÕöÖ¬îÖäó ìâóã×÷È ÿâøćîÝúÛäõāáÅÿìĆÚ×÷ÈÅùÔÅ¬óÖäó
ëõÚÅóÉñë¬ÈÝæĂìÿÂõÕÅèóâáòÂÕö ØòéÚÅÖõØöćÕöØöćÿÂõÕÉóÂÅèóâäúë÷ÂØöćÕöØöćâöÖ¬îÖäóëõÚÅó ĀæñâöÅèóâ
áòÂÕöÕóÚßåÖõÂääâāÕãÂóäÌøĈîìäøîĂËÛäõÂóäÌĈČó 

2.3 ÂóäÖòĈÈäóÅóĀæñÂČóăä ìâóã×÷È ìæòÈÉóÂØöćÝúÛäõāáÅÿÂõÕÅèóâáòÂÕöĂÚÖäó
ëõÚÅóāÕãâößåÖõÂääâÂóäÌøĈîÌĈČóÚòĈÚ ã¬îâë¬ÈÝæĂìãîÕÃóãëúÈÃ÷ĈÚ ÖÚØùÚÂóäÖæóÕÖćČóæÈ ØČóĂì
ëóâóä×ÖòĈÈäóÅóÃóãëúÈÃ÷ĈÚăÕ ĀæñØČóĂìÿÂõÕÂČóăäëúÈÃ÷ĈÚ 

2.4 ÂóäÃãóãÖäóëõÚÅó ìâóã×÷È ÿâøćîĂÕÂĆÖóâØöćæúÂÅóâîÈÿìĆÚÅùÔÅ¬óÖäó
ëõÚÅóÚòĈÚ ÉñØČóĂìëóâóä×ÃãóãÖäóëõÚÅóÚòĈÚÿßõćâÿÖõâăÕÕèãÂóäÿßõćâëõÚÅóĂìâ¬áóãĂÖËøćî 
ÖäóëõÚÅóÿÕõâ 

2.5 ÂóäÃãóãëóãÝæõÖáòÔÒ° ìâóã×÷È ÝúÜäñÂîÛÂóäëóâóä×Ããóãëóã
ÝæõÖáòÔÒ°ÿÕõâāÕãĂËËøćîÖäóëõÚÅóÿÕõâăÕ ÿË¬Ú Âóäÿßõćâëö ÂæõćÚ ÃÚóÕ ÛääÉùáòÔÒ°ĂÚäúÜĀÛÛÖ¬óÈą 

2.6 ëáóßÅæ¬îÈØóÈÂóäÅó ìâóã×÷È ÖäóëõÚÅóØöćÿÜ»ÚØöćäòÛäúÃîÈÝúÛäõāáÅ  
ÉñÚČóăÜëú¬ÂóäÌøĈîìäøîÂóäĂËÛäõÂóäÌĈČó Ì÷ćÈâöÝæÖ¬îëáóßÅæ¬îÈÃîÈÂČóăäĀæñãîÕÃóã 

ÂóäÛäõìóäÅùÔÅ¬óÖäóëõÚÅóĂÚâùââîÈæúÂÅó (èõØãó ÉóäùßÈé°āëáÔ: 2557) 
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1. ÅùÔÅ¬óÃîÈÖäóëõÚÅóāÕãã÷ÕæúÂÅóÿÜ»ÚéúÚã°ÂæóÈ (Customer · Base Brand 
Equity) 

ÅùÔÅ¬óÃîÈÖäóëõÚÅóÿÂõÕÉóÂÂóääòÛäúÃîÈæúÂÅó ÖäóëõÚÅóÉñâöÅùÔÅ¬óâóÂ 
ÂĆÖ¬îÿâøćîîÈÅ°Âäëóâóä×ëäóÈÖäóëõÚÅóÚòĈÚĂìâößæòÈĀæñÅèóâĀÃĆÈĀÂä¬ÈâóÂßî āÕãÅèóâĀÃĆÈĀÂä¬È
ÚòĈÚÿÂõÕÉóÂÂóäØöćîÈÅ°ÂäâöÅèóâÿÃóĂÉÅèóâÖîÈÂóä äèâăÜ×÷ÈßåÖõÂääâÃîÈÝúÛäõāáÅîã¬óÈ×¬îÈĀØ 
ÿßøćîèóÈĀÚèØóÈĂÚÂóäëøćîëóäáóßæòÂêÔ°ÖäóëõÚÅóăÕîã¬óÈ×úÂÖîÈĀâ¬ÚãČó ÂóäÜäñëÛ
ÅèóâëČóÿäĆÉÃîÈÂóäëäóÈÅùÔÅ¬óÃîÈÖäóëõÚÅó (Brand Equity) ĂÚâùââîÈæúÂÅóÚòĈÚÉñÖîÈ
ÜäñÂîÛăÜÕèãîÈÅ°ÜäñÂîÛÅäÛØòĈÈ 3 îÈÅ°ÜäñÂîÛ ăÕĀÂ¬ ÅèóâäúÿÂöćãèÂòÛÖäóëõÚÅó (Brand 
knowledge) ÅèóâĀÖÂÖ¬óÈ (Differentiation) ĀæñÂóäÖîÛëÚîÈÃîÈÝúÛäõāáÅ (Consumer 
response) 

             ÅùÔÅ¬óÃîÈÖäóëõÚÅóĂÚâùââîÈÃîÈæúÂÅó = ÝæÂäñØÛÃîÈÅèóâĀÖÂÖ¬óÈ        

                                                                (Differentiation) ØöćÿÂõÕÉóÂÂóäëäóÈÅèóâäúØöć  

                                                                             ÿÂöćãèÂòÛÖäóëõÚÅó (Brand Knowledge)  

                                                                             ĀæñâöÝæÖ¬îÂóäÖîÛëÚîÈÃîÈÝúÛäõāáÅ   

                                                                             (Consumer Response) Ö¬îÖäóëõÚÅóÚòĈÚ ą 

1.1 ÅèóâĀÖÂÖ¬óÈÖ¬óÈÃîÈÖäóëõÚÅó (Brand Differential) 
ÅèóâĀÖÂÖ¬óÈÃîÈÖäóëõÚÅóØöćāÕÕÿÕ¬ÚÿìÚøîÅú¬ĀÃ¬È ã¬îâØČóĂìÿÂõÕÅùÔÅ¬óÃîÈ

ÖäóëõÚÅóÃ÷ĈÚ ÝúÛäõāáÅÉñÿÂõÕÅèóâĀãÂĀãñ ÉÕÉČó äñìè¬óÈëõÚÅóØöćâöĀÛäÚÕ°ÂòÛëõÚÅóØöćăâ¬âöĀÛäÚÕ° 
ĀæñĂÚìæóã ą ÅäòĈÈØöćÝúÛäõāáÅâòÂĂËÿäøćîÈÅèóâäúë÷ÂÿÃóâóä¬èâÜäñÂîÛÂóäÖòÕëõÚĂÉ (Feeling 
Adjustment) ÅèóâËîÛ ìäøîăâ¬ËîÛ ăâ¬ÿßöãÈĀÖ¬ÖòÕëõÚØöćÅùÔëâÛòÖõÃîÈëõÚÅóÿßöãÈÿØ¬óÚòĈÚ ĀæñÂóä
ÖòÕëõÚĂÉÚòĈÚÿîÈ ÚČóâóÌ÷ćÈÅèóâĀÖÂÖ¬óÈĂìÂòÛÖäóëõÚÅóÃîÈîÈÅ°Âä ÿË¬Ú ÂóäØÕæîÈĂìÝúÛäõāáÅÜ¢Õ
ÖóËõâäëËóÖõÿÛöãä° (Blind · Taste Test) ßÛè¬ó ÿâøćîÜ¢ÕÖóÝúØÕæîÈĀæèØČóÂóäËõâäëËóÖõÿÛöãä° Ýæ
ØöćăÕ Åøî ÝúØÕæîÈâöĀÚèāÚâÿæøîÂÿÛöãä°ØöćâöäëËóÖõÕö ÿÜ»ÚÿÛöãä°ĀÛäÚÕ°ÿÕöãèÂòÚ Ì÷ćÈÝæØöćăÕĀÖÂÖ¬óÈÂòÛ
ÖîÚØöćÝúÛäõāáÅËõâÿÛöãä°ĀÛÛÿÜ¢ÕÖóĀæñäòÛäú×÷ÈÖäóëõÚÅóÃîÈÿÛöãä°ĀÖ¬æñËÚõÕ ßÛè¬ó ÝúØÕæîÈß÷È
ßîĂÉĂÚäëËóÖõÃîÈÿÛöãä°ÖóâĀÛäÚÕ°ØöćæúÂÅóĀÖ¬æñÅÚËøćÚËîÛ ÿÜ»ÚÖÚ 

1.2 ÂóäëäóÈÅèóâäúØöćÿÂöćãèÂòÛÖäóëõÚÅó (Brand Knowledge) 
ÂóäØöćÝúÛäõāáÅÉñëóâóä×ÉÕÉČóëõÚÅóÃîÈÛäõêòØăÕ ÚòÂÂóäÖæóÕÉñÖîÈëäóÈ

ÅèóâÿËøćîâāãÈØóÈÅèóâÅõÕ Ý¬óÚØóÈÅèóâäúë÷ÂÚ÷ÂÅõÕ ÂóäÿäöãÚäú ÂóäăÕãõÚ ÂóäâîÈÿìĆÚ ÿÜ»ÚÖÚ 
ĂìÿÂõÕÃ÷ĈÚĂÚÂæù¬âæúÂÅó ÿßøćîë¬ÈÝ¬óÚÅèóâĀÖÂÖ¬óÈÃîÈëõÚÅóĂìăÜ×÷ÈÝúÛäõāáÅ ÜäñÂîÛÂòÛ
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ÜäñëÛÂóäÔ°āÕãÖäÈĂÚîÕöÖÃîÈÝúÛäõāáÅ ìäøîÂóääòÛäúÝ¬óÚÂóäÛîÂÿæ¬óÉóÂÛùÅÅîøćÚ ÿßøćîĂì
ÝúÛäõāáÅÿÂõÕÂóäÉÕÉČóÖäóëõÚÅóÚòĈÚ ĀæñìæÈÿìæøîÿîÂæòÂêÔ°ÅèóâĀÖÂÖ¬óÈÃîÈëõÚÅó Ăìîãú¬ĂÚĂÉ
ÃîÈÝúÛäõāáÅ āÕãÉñÖîÈîóéòãîÈÅ°ÜäñÂîÛ 2 ëõćÈ âóË¬èãĂÚÂóäëäóÈÅèóâÉÕÉČóÃîÈÝúÛäõāáÅ 
ăÕĀÂ¬ ÂóääòÛäúÖäóëõÚÅó (Brand awareness) ĀæñáóßæòÂêÔ°ÃîÈÖäóëõÚÅó (Brand image) Øöćâö
ÅèóâĀÖÂÖ¬óÈ āÕÕÿÕ¬Úîã¬óÈâöÿîÂæòÂêÔ° ĂìÖõÕîãú¬ĂÚÅèóâØäÈÉČóÃîÈÝúÛäõāáÅ  

 ÅèóâäúÿÂöćãèÂòÛÖäóëõÚÅó     =  ÂóääòÛäúÃîÈÖäóëõÚÅó  +  áóßæòÂêÔ°ÃîÈÖäóëõÚÅó 

           Brand Knowledge   =  Brand awareness      +   Brand image 

ÚòÂÂóäÖæóÕÖîÈìóĀÚèØóÈØöćØČóĂìÝúÛäõāáÅäòÛäúĂÚÖäóëõÚÅó ÉÕÉČó
ÿîÂæòÂêÔ° ĀãÂĀãñ×÷ÈÅèóâĀÖÂÖ¬óÈäñìè¬óÈëõÚÅóÃîÈîÈÅ°ÂäÂòÛëõÚÅóÅú¬ĀÃ¬ÈăÕ āÕãäñÕòÛÂóä
äòÛäúÃîÈÝúÛäõāáÅĀÛ¬ÈîîÂÿÜ»Ú 2 äúÜĀÛÛ Åøî ÂóäÉÕÉČóÖäóëõÚÅóăÕÿâøćîâöëõćÈÂäñÖùÚ (Brand 
recognition) ĀæñÂóäÉÕÉČóÖäóëõÚÅóăÕāÕãăâ¬ÖîÈâöëõćÈÂäñÖùÚ (Brand Recall) 

ÂóäÉÕÉČóÖäóëõÚÅóăÕÿâøćîâöëõćÈÂäñÖùÚ (Brand recognition) Åøî ÝúÛäõāáÅ
ëóâóä×ÉÕÉČóëõÚÅóÚòĈÚăÕ ÂĆÖ¬îÿâøćîăÕäòÛëõćÈÂäñÖùÚìäøîăÕÿìĆÚëòÎÎóÔÛóÈîã¬óÈÿÂöćãèÃîÈÂòÛÖäó
ëõÚÅóÚòĈÚ ÿË¬Ú ÿâøćîÿìĆÚëöÿìæøîÈØöćäóÚ×¬óãäúÜ ÂĆÉñÚ÷Â×÷Èà¢æ°âāÂÕòÂ (Kodak) ÂóääòÛäúĂÚäñÕòÛÚöĈ
ÿìâóñëČóìäòÛëõÚÅóØöćÝúÛäõāáÅâöÂóäÖòÕëõÚĂÉÌøĈîîã¬óÈÊòÛßæòÚ ăâ¬âöÂóäèóÈĀÝÚĂÚÂóäÌøĈîâóÂ¬îÚ
æ¬èÈìÚóÅøî ÿìĆÚĀæèÉČóăÕ  

ÂóäÉÕÉČóÖäóëõÚÅóăÕāÕãăâ¬ÖîÈâöëõćÈÂäñÖùÚ (Brand Recall) Åøî ÝúÛäõāáÅ
ëóâóä×äñæ÷ÂÉÕÉČóÖäóëõÚÅóăÕ ÿßöãÈĀÅ¬ßúÕ×÷ÈÜäñÿáØÃîÈëõÚÅóÚòĈÚ ą āÕãăâ¬âöÂóäÂäñÖùÚÉóÂëõćÈ
Ö¬óÈ ą ÿË¬Ú ×óßúÕ×÷Èä×ãÚÖ°ÂĆÉñÚ÷Â×÷È āÖāãÖó (Toyota) ÂóääúĂÚäñÕòÛÚöĈÿìâóñëČóìäòÛëõÚÅóØöć
ÝúÛäõāáÅÖîÈâöÂóäèóÈĀÝÚÂóäÖòÕëõÚĂÉÌøĈîâóÂ¬îÚæ¬èÈìÚó āÕãÚòÂÂóäÖæóÕìóĀÚèØóÈØöćØČóĂì
ÝúÛäõāáÅÉÕÉČóÖäóëõÚÅóăÕ ÿßøćîëäóÈÅèóâăÕÿÜäöãÛĂÚÂóäÿÜ»ÚÖäóëõÚÅóæČóÕòÛÖÚ ą ØöćÝúÛäõāáÅÚ÷Â
×÷ÈÂ¬îÚÂóäÖòÕëõÚĂÉÌøĈî Ì÷ćÈÅèóâăÕÿÜäöãÛĂÚÂóäĀÃ¬ÈÃòÚÃîÈÖäóëõÚÅóâöäñÕòÛÂóääòÛäúîãú¬ 3 äñÕòÛ 
ÕòÈÚöĈ 
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áóßÜäñÂîÛ 6 æČóÕòÛÃòĈÚÃîÈÅèóâăÕÿÜäöãÛĂÚÂóääòÛäúÖäóëõÚÅó 
 

Øöćâó: èõØãó ÉóäùßÈé°āëáÔ (2557). ÂæãùØÙ°ÂóäÛäõìóäĀÛäÚÕ° Strategic Brand 
Management 

 
ÃîăÕÿÜäöãÛÿâøćîÿäöãÚäú (Learning Advantage) Åøî ÂóäØöćÚòÂÂóäÖæóÕÜ¨îÚ

ÃîâúæØöćÿìâóñëâ ×úÂÖîÈĂìĀÂ¬ÝúÛäõāáÅ ØČóĂìÝúÛäõāáÅÿÂõÕÂóäÉČó ÂóäìóÃîâúæĂÚĀÈ¬Ö¬óÈ ą ÃîÈ
ÖäóëõÚÅóÚòĈÚ ØČóĂìÝúÛäõāáÅÿÜ¢ÕĂÉØöćÉñäòÛäóãæñÿîöãÕÃîâúæÃîÈÖäóëõÚÅóØöćÝúÛäõāáÅÅùÚÿÅã
âóÂÂè¬óÖäóëõÚÅóØöćăâ¬ÅùÚÿÅã ÿâøćîÝúÛäõāáÅâöäñÕòÛÂóääòÛäúØöćëúÈ ÉñØČóĂìÅ¬óĂËÉ¬óãØöćÖîÈĂËĂÚÂóä
ëøćîëóäØóÈÂóäÖæóÕæÕæÈ 

ÃîăÕÿÜäöãÛÿâøćîÿÜ»ÚØóÈÿæøîÂ (Consider Advantage) ÉóÂÂóäé÷Âêó
ßåÖõÂääâÃîÈÝúÛäõāáÅ ßÛè¬ó Â¬îÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝúÛäõāáÅ ÉñâöÂóäÿäöãÈæČóÕòÛÂóäÚ÷Â×÷È
ëõÚÅóÉóÂìâèÕìâú¬Â¬îÚÂóäÚ÷Â×÷ÈÖäóëõÚÅóÖ¬óÈ ą ÿË¬Ú ìæòÈÉóÂÿëöãÿìÈøćîÉóÂÂóäÿæ¬ÚÂöíó 
ÝúÛäõāáÅÉñÚ÷Â×÷ÈÿÅäøćîÈÕøćâÿÂæøîĀä¬Â¬îÚ ĀæñÚ÷Â×÷ÈÖäóëõÚÅóÿÜ»ÚæČóÕòÛ×òÕâó ÿË¬Ú ëÜîÚÿÌîä° 
(Sponsor) ÿÜ»ÚÖÚ ÕòÈÚòĈÚÂóäëäóÈÖäóëõÚÅó ÚòÂÂóäÖæóÕÖîÈßãóãóâÝúÂÖäóëõÚÅóĂìÿÜ»Úë¬èÚ
ìÚ÷ćÈÃîÈë×óÚÂóäÔ° ĀæñâöÂóäÂČóìÚÕìâèÕìâú¬ÜäñÿáØëõÚÅó (Product Category) Øöćÿìâóñëâ 
ÿßøćîëäóÈāîÂóëĂÚÂóäÿÜ»ÚÖòèÿæøîÂÃîÈÝúÛäõāáÅ  

ÃîăÕÿÜäöãÛÿâøćîÿäöãÚäú 
(Learning Advantage) 

ÃîăÕÿÜäöãÛÿâøćîÿÜ»ÚØóÈÿæøîÂ 
(Consider Advantage) 

ÃîăÕÿÜäöãÛÿâøćîÖòÕëõÚĂÉÌøĈî 
(Choice Advantage) 
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ÃîăÕÿÜäöãÛÿâøćîÖòÕëõÚĂÉÌøĈî (Choice Advantage) ìæòÈÉóÂØöćÖäóëõÚÅóëó 
âóä×Þ¹Èîãú¬ĂÚÅèóâØäÈÉČó ĀæñÿÜ»ÚìâèÕìâú¬ØöćÝúÛäõāáÅÖîÈÂóäÌøĈîĀæèÚòĈÚ ÃòĈÚÖîÚÚöĈÉñÿÜ»ÚÖòè
ÖòÕëõÚè¬óëõÚÅóÉñÃóãăÕìäøîăâ¬ Ì÷ćÈāÕãÜÂÖõÝúÛäõāáÅÉñÖòÕëõÚĂÉÌøĈîëõÚÅóØöćâöÅèóâÝúÂßòÚÉóÂ
ÜäñëÛÂóäÔ°ÖäÈĂÚîÕöÖìäøîÅèóâÅùÚÿÅã ăâ¬è¬óÉñÿÜ»ÚÅèóâÅùÚÿÅãÉóÂÂóäăÕãõÚ ÂóääòÛäúÉóÂ
ÛùÅÅæîøćÚ ãõćÈëõÚÅóØöćÝúÛäõāáÅâöÂóääòÛäúÖäóëõÚÅóØöćëúÈ ÉñãõćÈÿÜ»ÚÜäñāãËÚ°ÕóÚÅèóâăÕÿÜäöãÛĂÚ
ÂóäĀÃ¬ÈÃòÚÃîÈÖäóëõÚÅóĂìÿßõćââóÂÃ÷ĈÚ  

1.3 ÂóäÖîÛëÚîÈÃîÈÝúÛäõāáÅ (Consumer Response) 
ÝúÛäõāáÅÉñâöÂóäÖîÛëÚîÈÖ¬îÂóäëøćîëóäÃîÈÖäóëõÚÅóÚòĈÚ ą ØöćĀÖÂÖ¬óÈÂòÚ

ăÜ ăâ¬è¬óÉñÿÜ»ÚÂóäÜÐõÛòÖõ Åèóâëóâóä×ĂÚÂóäÉÕÉČó (Brand Recognition) Âóäà¥½ÚÅèóâØäÈÉČó
ØöćÿÂöćãèÂòÛÖäóëõÚÅó (Brand Recall) ĀæñÅèóâÅõÕÿìĆÚĂÚĀÈ¬Ö¬óÈ ą ØöćâöÖ¬îÖäóëõÚÅóÚòĈÚ ĀëÕÈè¬ó
ÖäóëõÚÅóÿäõćââöÅùÔÅ¬óĂÚëóãÖóÃîÈÝúÛäõāáÅĀæèÚòćÚÿîÈ 

ÂóäèòÕÅùÔÅ¬óÖäóëõÚÅó (Measuring Brand Equity) 
éõäõèääÔ ÿëäöäòÖÚ° (2550) ăÕÂæ¬óèăèè¬ó ÂóäèòÕÅùÔÅ¬óÖäóëõÚÅóÿÜ»ÚÂóäØČóĂì 

ÖäóëõÚÅóÚòĈÚÅÈîãú¬ĂÚĂÉÝúÛäõāáÅ ëóâóä×ØČóăÕ 2 èõÙö ĂÚÂóäèòÕÅùÔÅ¬óÖäóëõÚÅó ÕòÈÚöĈ 
1. èõÙöÂóäÜäñÿâõÚØóÈîîâ (Indirect approach) ÿÜ»ÚÂóäÜäñÿâõÚéòÂãáóßÃîÈ

ÖäóëõÚÅóāÕãÂóäëČóäèÉÅèóâÅõÕÿìĆÚÃîÈÝúÛäõāáÅÕèãÂóäÂČóìÚÕ ÂóäÖõÕÖóâāÅäÈëäóÈ
Åèóâäúë÷Â Åèóâß÷ÈßîĂÉĂÚÖäóëõÚÅó  

2. èõÙöÂóäÜäñÿâõÚØóÈÖäÈ (Direct approach) ÿÜ»ÚÂóäÜäñÿâõÚÝæÂäñØÛØöć
ÿÂõÕÃ÷ĈÚāÕãÖäÈÉóÂÂóäÖîÛëÚîÈÃîÈÝúÛäõāáÅ ĂÚÕóÚÂóääòÛäúĂÚÖäóëõÚÅó 

 ÉñÿìĆÚăÕè¬óÂóäèòÕÅùÔÅ¬óÖäóëõÚÅóØòĈÈ 2 èõÙöÚòĈÚ ÚòÂÂóäÖæóÕëóâóä×ÚČóâóĂËÿÜ»Ú
ĀÚèØóÈĂÚÂóäÖòÕëõÚĂÉØóÈÂóäÖæóÕ âöÅèóâëČóÅòÎÖ¬îÚòÂÂóäÖæóÕîãú¬ 2 ÜäñÂóäÅøî ÜäñÂóä
ĀäÂ ØČóĂìÚòÂÂóäÖæóÕÿÃóĂÉÜ¹ÉÉòãÃîÈÅùÔÅ¬óÖäóëõÚÅóăÕîã¬óÈĀØÉäõÈ ĀæñÿÃóĂÉè¬óÅùÔÅ¬ó 
ÖäóëõÚÅóÚòĈÚâöÝæÖ¬îßåÖõÂääâ âöÝæÖ¬îÅèóâëÚĂÉÃîÈÝúÛäõāáÅîã¬óÈăä ÜäñÂóäØöćëîÈ ØČóĂì
ÚòÂÂóäÖæóÕëóâóä×äòÛäúÅùÔÅ¬óÖäóëõÚÅóĂÚâùââîÈÃîÈÝúÛäõāáÅØòĈÈĂÚÕóÚÂóääòÛäú (Perception) 
ÿË¬Ú ÂóääúÉòÂÖäóëõÚÅó (Brand Awareness) ÅèóâëòâßòÚÙ°ÂòÛÖäóëõÚÅó (Brand Association) 
ĀæñÅùÔÅ¬óØöć×úÂäòÛäú (Perceived Quality) ÖæîÕÉÚĂÚÿäøćîÈÃîÈÅèóâáòÂÕöÖ¬îÖäóëõÚÅó  
(Brand loyalty) 

ÅùÔÅ¬óÃîÈÖäóëõÚÅóÿÜäöãÛÿëâøîÚáóßëñØîÚÃîÈÂõÉÂääâØóÈÂóäÖæóÕØöćâöÂóä
ëøćîëóäîîÂâóĂìÝúÛäõāáÅäòÛäú āÕãÂóäØČóĂìÖäóëõÚÅóÿÃóăÜîãú¬ĂÚĂÉÃîÈÝúÛäõāáÅÉÚÂæóãÿÜ»Ú
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ÖòèÿæøîÂØöćÝúÛäõāáÅÚ÷Â×÷ÈÖæîÕÿèæóĂÚÂóäÉñÿæøîÂÌøĈîëõÚÅóÜäñÿáØÚòĈÚą Ì÷ćÈÉñØČóĂìîÈÅ°ÂäăÕ
ÝæÖîÛĀØÚëúÈĂÚîÚóÅÖ ëäùÜăÕè¬óÅùÔÅ¬óÖäóëõÚÅóĂÚëóãÖóÃîÈÝúÛäõāáÅÚòĈÚ âöÅèóâëČóÅòÎ
îã¬óÈâóÂÂòÛÂóäÖæóÕĂÚãùÅÜ¹ÉÉùÛòÚ äèâØòĈÈãòÈâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâĂÚÂóäÛäõāáÅÃîÈ
ÝúÛäõāáÅ ÿÜ»ÚÖòèË¬èãĂìÿÂõÕÂóääòÛäú ÂóäÉÕÉČóĂÚÖäóëõÚÅóÚòĈÚăÕÂ¬îÚÅú¬ĀÃ¬ÈÃòÚ Ì÷ćÈØČóĂìÿÂõÕÅèóâ
ăÕÿÜäöãÛØóÈÂóäÅó 

ÉóÂÂóäé÷ÂêóĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÅùÔÅ¬óÖäóëõÚÅó ÝúèõÉòãăÕÚČóĀÚèÅõÕ 
ĀæñØåêÏöÕóÚÅùÔÅ¬óÖäóëõÚÅóÃîÈ (éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó, 2554) Ì÷ćÈÂæ¬óèè¬ó 
ÅùÔÅ¬óÖäóëõÚÅó ÜäñÂîÛÕèã ÂóääúÉòÂÖäóëõÚÅó ÅùÔáóßØöć×úÂäòÛäú ÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅó 
ÅèóâáòÂÕöÖ¬îÖäóëõÚÅó ĀæñëõÚØäòßã°ÜäñÿáØîøćÚ ą ÃîÈÖäóëõÚÅó âóÿÜ»ÚĀÚèØóÈĂÚÂóäé÷Âêó×÷È
ÅèóâëòâßòÚÙ°äñìè¬óÈÅùÔÅ¬óÖäóëõÚÅóÂòÛßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅ
Ë¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä  āÕãÝúèõÉòãăÕÚČóÅùÔÅ¬óÖäóëõÚÅóØòĈÈ 5 ÕóÚ âóĂËĂÚÂóä
îóÈîõÈÂóäèõÉòãÕòÈÚöĈ (1) ÕóÚÂóääúÉòÂëõÚÅó é÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝúÛäõāáÅ ÿÂöćãèÂòÛÅèóâëóâóä×
ĂÚÂóäÉÕÉČó ÅèóâÅùÚÿÅãÂòÛÖäóëõÚÅó äèâØòĈÈÂóääòÛäú×÷ÈÿîÂæòÂêÔ° ĀæñËøćîÿëöãÈÃîÈÃÚâìèóÚ
ĀÛäÚÕ°îóàÿÖîä° ãú (2) ÕóÚÅùÔáóßÂóääòÛäú é÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝúÛäõāáÅĂÚÂóääòÛäú×÷È
ÅùÔëâÛòÖõ ĀæñÜäñāãËÚ°ÉóÂÂóäÛäõāáÅ ăÕĀÂ¬ ÿÚøĈîëòâÝòëØöćÕöÃîÈÝæõÖáòÔÒ° äëËóÖõÂæ¬îâÂæâ âö
ÅèóâÿÜ»ÚÿîÂæòÂêÔ°ÿÊßóñÖòè ÝæõÖáòÔÒ°âöâóÖäÑóÚĂÚÂóäÝæõÖ âöÅèóâäúë÷ÂÜæîÕáòã Āæñ
ÿËøćîâòćÚĂÚÖäóëõÚÅóîóàÿÖîä° ãú (3) ÕóÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅó é÷ÂêóÅèóâÅõÕÿìĆÚÃîÈ
ÝúÛäõāáÅØöćâöÖ¬îÖäóëõÚÅó ÅèóâÿËøćîâòćÚĂÚäëËóÖõÅèóâîä¬îã ÅùÔáóß äèâØòĈÈÂóääòÛäú×÷ÈâóÖäÑóÚ 
áóßæòÂêÔ°ØöćÕöØöćÝúÛäõāáÅâöÖ¬îÖäóëõÚÅóîóàÿÖîä° ãú (4) ÕóÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅó é÷ÂêóÅèóâ
ÅõÕÿìĆÚÃîÈÝúÛäõāáÅè¬óâöĂËÛäõÂóääóÚîóàÿÖîä° ãú ÿÜ»ÚÜäñÉČóìäøîăâ¬ äèâØòĈÈÂóäÿÖĆâĂÉØöćÉñÛîÂÖ¬î
ĂìÝúîøćÚĂìâóĂËÛäõÂóäĀæñîùÕìÚùÚĂËÛäõÂóääóÚîóàÿÖîä° ãú Ö¬îăÜ Āæñ(5) ëõÚØäòßã°ÜäñÿáØîøćÚ ą 
ÃîÈÖäóëõÚÅó é÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝúÛäõāáÅØöćâöÖ¬î ÿÅäøćîÈìâóãÂóäÅó æõÃëõØÙõċ áóãĂÖÖäó
ëõÚÅó îóàÿÖîä° ãú ĂÚÕóÚÂóäÿÜ»ÚØöćäúÉòÂÂòÚāÕãØòćèăÜ âöÅùÔÅ¬óÖ¬îÂóäÉÕÉČó ÿÜ»ÚÖòèÛ¬ÈÛîÂ×÷È
âóÖäÑóÚĂÚÂóäÝæõÖØöćÝúÛäõāáÅäòÛäúăÕ 
 
ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÝúÛäõāáÅÿÉÚèóã  

ÅèóâìâóãÃîÈÿÉÿÚîÿäËòćÚ (Generation) 
Úäõéó ëùäñèõÎ±ú (2559) ãùÅëâòãìäøîØöćÿäóÿäöãÂè¬ó ÿÉÚÿÚîÿäËòćÚ (Generation) Éñâö

ßåÖõÂääâ æòÂêÔñÿÕ¬Ú ÂóäĂËËöèõÖäúÜĀÛÛĂÚÂóäÕČóäÈËöèõÖÃîÈÅÚĂÚĀÖ¬æñãùÅëâòãâöÅèóâ
ĀÖÂÖ¬óÈÂòÚ Ã÷ĈÚîãú¬ÂòÛÂóäÿÖõÛāÖâóØ¬óâÂæóÈÂòÛëáóßëòÈÅâ ÿØÅāÚāæãö Âóä×úÂÿæöĈãÈÕúÖ¬óÈ ą 
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ÖòĈÈĀÖ¬îÕöÖÉÚ×÷ÈÜ¹ÉÉùÛòÚăÕâöÂóäÉòÕĀÛ¬ÈÂæù¬âÅÚîîÂÿÜ»Úäù¬ÚÖ¬óÈ ą ÉČóÚèÚ 8 ÿÉÚÿÚîÿäËòćÚ āÕã 
ÿÉÚÿÚîÿäËòćÚØöćÿÂöćãèÃîÈÂòÛèòãØČóÈóÚ ĀæñâöÛØÛóØÂòÛîÈÅ°ÂäĂÚÜ¹ÉÉùÛòÚ ĀÛ¬ÈîîÂÿÜ»Ú 4 ÿÉÚÿÚî
ÿäËòćÚìæòÂ ą ÕòÈÚöĈ 

1. Gen B ìäøî Baby Boomer ìâóã×÷È ÅÚØöćÿÂõÕäñìè¬óÈÜ£ ß.é.2489 · 2507 
ìäøîĂÚãùÅëõĈÚëùÕëÈÅäóâāæÂÅäòĈÈØöć 2 ØöćÿäöãÂè¬ó ÿÛÛöĈÛúâÿâîä° ÿßäóñÜäñËóÂäØöćÿìæøîîãú¬ìæòÈÉóÂ
ëÈÅäóâāæÂÅäòĈÈØöć 2 âöÉČóÚèÚÚîã ÅÚĂÚãùÅÚòĈÚÉ÷ÈÖîÈâöæúÂìæóã ą ÅÚ ÿßøćîëäóÈÂČóæòÈÅÚÃ÷ĈÚâó
ßòÓÚóÜäñÿØéËóÖõ ÅÚĂÚãùÅÚöĈÅøîÅÚØöćâöîóãùÖòĈÈĀÖ¬ 54 Ü£Ã÷ĈÚăÜ æòÂêÔñÃîÈÅÚÂæù¬âÚöĈÉñÿÜ»ÚÅÚØöć
Øù¬âÿØÂòÛÂóäØČóÈóÚĀæñîÈÅ°ä âöÅèóâîÕØÚîÕÂæòĈÚëúÈ ÿÅóäßÂÏÂÖõÂó ĀæñÿÜ»ÚÅÚÜäñìãòÕ 
îÕîîâ  

2. Gen X ìäøî Generation X ìâóã×÷È ÅÚØöćÿÂõÕäñìè¬óÈÜ£ ß.é.2508 - 2522 ĂÚ
Ü¹ÉÉùÛòÚâöîóãùäñìè¬óÈ 39 - 53 Ü£ ÿÜ»Úäù¬ÚæúÂÃîÈ Gen-B Ì÷ćÈÅÚ Gen X ÉñË¬èãÿìæøîÖòèÿîÈăÕÕö ËîÛ
ßúÕÅùã âöÅèóâÿËøćîâòćÚĂÚÖòèÿîÈëúÈ âöÅèóâÅõÕÂèóÈ ËîÛëòćÈëâÜäñëÛÂóäÔ° ĂÞ§ìóÅèóâäú Ăì
ÅèóâëČóÅòÎÂòÛÅäîÛÅäòèĀæñÈóÚîã¬óÈÿØ¬óÿØöãâÂòÚ 

3. Gen Y ìäøî Why Generation ìâóã×÷È ÅÚØöćÿÂõÕäñìè¬óÈÜ£ ß.é.2523 · 2537 
ĂÚÜ¹ÉÉùÛòÚâöîóãùäñìè¬óÈ 24 - 38 Ü£ ÅÚÂæù¬âÚöĈÉñâöÿîÂæòÂêÔ°ØöćāÕÕÿÕ¬ÚÿÊßóñÖòè âöâòćÚĂÉĂÚÖòèÿîÈ 
ÂæóĀëÕÈîîÂ ËîÛÅèóâäèÕÿäĆè ëñÕèÂ ĀæñÿÜ»ÚÅÚăïÿØÅāÚāæãö ßåÖõÂääâë¬èÚĂìÎ¬Éñ
ÿÂöćãèÃîÈÂòÛāæÂîõÚÿÖîä°ÿÚĆÖØòĈÈëõĈÚ ÿË¬Ú ëâòÅäÈóÚÝ¬óÚîõÚÿØîä°ÿÚĆÖ ĂËĀîßæõÿÅËòćÚÖ¬óÈ ą ÿÜ»ÚÖÚ 
äòÂîõëäñ ËîÛÈóÚØöćăâ¬ÖîÈÿÃóîîàà¢é ĂìèòÕÂòÚØöćÝæÈóÚ ăâ¬ËîÛîãú¬ĂÚÂäîÛ ăâ¬ËîÛÿÈøćîÚăÃ  
×óÈóÚìÚòÂÅ¬óÖîÛĀØÚÖîÈëúÈÖóâØöćßîĂÉ Âóäé÷ÂêóÿÚÚĂËÅèóâÿÃóĂÉâóÂÂè¬óÂóäÉČó 

4. Generation Z Åøî ÅÚØöćÿÂõÕìæòÈÂæù¬âÿÉÿÚîÿäËòćÚèóãÿÜ»ÚÖÚâó ÂóäëøćîëóäÃîÈ
ÅÚÂæù¬âÚöĈë¬èÚĂìÎ¬ÉñëøćîëóäÝ¬óÚÅîâßõèÿÖîä°ìäøîëâóä°ØāàÚ ÿäöãÂăÕè¬óÿÜ»ÚãùÅëòÈÅâÂâìÚó 
ÖîÈÂóäØöćÉñÜäñëÛÅèóâëČóÿäĆÉäèÕÿäĆè ÂæóÅõÕÂæó×óâ âöÅèóâîÕØÚÖćČó ĀæñãòÈÖîÈÂóäÅèóâäòÂ
ĀæñÅèóâì¬èÈĂã  
 

ÅùÔæòÂêÔñ ÅèóâÖîÈÂóä ĀæñĀäÈÉúÈĂÉĂÚÂóäØČóÈóÚÃîÈÿÉÚÿÚîÿäËòćÚèóã  
Úäõéó ëùäñèõÎ±ú (2559) Âæù¬âÿÉÚÿÚîÿäËòćÚèóãÿÜ»ÚÂæù¬âÛùÅÅæØöćĂËëøćîîõÿæĆÂØäîÚõÂë°

ĂÚÂóäÕČóäÈËöèõÖÿÜ»Úë¬èÚĂìÎ¬ ÿäöãÂăÕè¬óÿÜ»ÚăïÿØÅāÚāæãö æòÂêÔñÃîÈÅÚÂæù¬âÚöĈÉ÷ÈâöÅèóâ
Åæ¬îÈÖòè ÿäöãÚäúÿäĆè ÜäòÛÖòèĂìÿÃóÂòÛë×óÚÂóäÔ°ăÕÕöäèâØòĈÈÿØÅāÚāæãöÚòĈÚØČóĂìÈ¬óãÖ¬îÂóäÿÃó×÷È
ëøćîÖ¬óÈ ą É÷ÈâöāîÂóëâóÂÃ÷ĈÚØöćăÕÿìĆÚÛùÅÅæÚòÂÂöíó ÕóäóìäøîéõæÜ¢ÚØöćÜäñëÛÅèóâëČóÿäĆÉ  
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âöËøćîÿëöãÈ É÷ÈØČóĂìÂæù¬âÿÉÚÿÚîÿäËòćÚèóãã÷ÕÛùÅÅæÿìæ¬óÚòĈÚÿÜ»ÚĀÛÛîã¬óÈ ĀæñÝæòÂÕòÚĂìÂæù¬âÿÉÚ
ÿÚîÿäËòćÚèóãâöÅèóâØñÿãîØñãóÚîãóÂØöćÉñÜäñëÛÅèóâëČóÿäĆÉÖóâĀÛÛîã¬óÈØöćÖòĈÈăè  

ÂóÚÖ°ßõËËó ÿÂ¬ÈÂóäË¬óÈ (2556) Âæ¬óè×÷ÈÿÉîÿÚîÿäËòćÚèóã ăèè¬ó ÛùÅÅæÂæù¬âÚöĈâöÅèóâ
ÿîÂæòÂêÔ°ÅèóâÿÜ»ÚÖòèÿîÈëúÈ ßäîâØöćÉñÿäöãÚäúăÕîã¬óÈäèÕÿäĆè ãîâäòÛÅèóâÅõÕÿìĆÚØöćĀÖÂÖ¬óÈ 
ëóâóä×ÜäòÛÖòèĂÚë×óÚÂóäÔ°Ö¬óÈąØöćÿÂõÕÃ÷ĈÚăÕÕö ËîÛÂóäĀÃ¬ÈÃòÚ ÈóÚØöćØóØóã ĀæñâöØòÂêñĂÚ
ÂóäĂËÈóÚÿØÅāÚāæãöëúÈ āÕãÿØÅāÚāæãöÿÃóâóâöÛØÛóØĂÚËöèõÖÜäñÉČóèòÚîã¬óÈâóÂ äèâØòĈÈâöÅèóâ
ÖîÈÂóä ØöćÉñÜäñëÛÅèóâëČóÿäĆÉĂÚäñãñÿèæóîòÚëòĈÚ āÕãâöÛùÅÅæØöćÜäñëÛÅèóâëČóÿäĆÉ âöËøćîÿëöãÈ
ÿÜ»ÚÖÚĀÛÛ ÚîÂÉóÂÚöĈĂÚÂäÔöØöćÂóäÿÂõÕëÈëòãĀæñÖîÈÂóäÅČóÖîÛ ÅÚÂæù¬âÚöĈîóÉÿæøîÂÂóäÌòÂ×óâ
ÿßøćîĂìăÕâóÌ÷ćÈÅČóÖîÛØöćäèÕÿäĆè ĀæñÜäñìãòÕÿèæóâóÂÂè¬óÿâøćîÿØöãÛÂòÛÂóäÅÚÅèóìóÅČóÖîÛÕèã
ÖÚÿîÈ  

ßëù ÿÕËñäõÚØä° (2552) Âæ¬óè×÷ÈĀäÈÉúÈĂÉØöćëČóÅòÎÃîÈÂæù¬âÅÚÿÉîÿÚîÿäËòćÚèóã Åøî 
ÂóäØČóÈóÚÿÜ»ÚØöâÿèõä°Å ÿÚøćîÈÉóÂÂæù¬âÅÚÿìæ¬óÚöĈËîÛÂóäßúÕÅòã ëòÈëääÅ°ÂòÛÝúîøćÚ ăâ¬ËîÛîãú¬ĂÚ
ÂäîÛ É÷ÈËîÛÈóÚØöćâöæòÂêÔñÿÜ¢ÕāîÂóëĂìëäóÈÜÐõëòâßòÚÙ°ÂòÛÿßøćîÚä¬èâÈóÚ  

æòÂêÔñÚõëòãĂÚÂóäØČóÈóÚÃîÈ Generation Y (Úäõéó ëùäñèõÎ±ú, 2559) 

1. ĂìÅèóâëČóÅòÎÂòÛÈóÚØöćÖòèÿîÈâöÅèóâËøćÚËîÛâóÂÂè¬óëõćÈîøćÚ 
2. âöÅèóâØñÿãîØñãóÚ ÖîÈÂóäÜäñëÛÅèóâëČóÿäĆÉÿäĆè  
3. ËîÛØöćÉñĂììòèìÚóäòÛà¹ÈÅèóâÅõÕÿìĆÚÃîÈÖÚ 
4. ÿâøćîÿäöãÚäúÈóÚĀæè îãóÂÿÜ»ÚÅÚØöćÉñÖòÕëõÚĂÉÿîÈ 
5. îãóÂâöÂóäÕČóÿÚõÚËöèõÖĀÛÛëâÕùæ ăâ¬ĂË¬Øù¬âÿØĂìÂòÛÈóÚØòĈÈìâÕ 
6. ÂæóĀëÕÈîîÂ âöÿîÂæòÂêÔ°ØöćāÕÕÿÕ¬ÚÿÜ»ÚÃîÈÖòèÿîÈ  
7. ËîÛîãú¬ÂòÛëáóßĀèÕæîâØöćăâ¬ÿÅä¬ÈÅäòÕ 

 
äóãăÕÿÊæöćãÃîÈ Generation Y 
èõßääÔ ÜäñÉèÛÿìâóñ (2557) Âæ¬óèè¬ó ×óÿØöãÛ Ô Ë¬èÈîóãùØöćÿØ¬óÂòÚ Âæù¬âÅÚË¬èÈ

ÿÉÚÿÚîÿäËòćÚäù¬ÚìæòÈÚòĈÚÉñâöäóãăÕ ĀæñÂČóæòÈÌøĈîëúÈÃ÷ĈÚÂè¬óÂæù¬âÅÚÿÉÚÿÚîÿäËòćÚĂÚäù¬ÚĀäÂ Âæ¬óèÅøî 
ÿÉÚÿÚîÿäËòćÚÿîÂÌ° ĀæñÿÉÚÿÚîÿäËòćÚèóãâöäóãăÕĀæñÂČóæòÈÌøĈîëúÈÂè¬óÿÛÛöĈ Ûúâÿâîä° āÕãßõÉóäÔó
ÉóÂÂäóàĀØ¬ÈØöćĀëÕÈ×÷ÈäóãăÕÿÊæöćãÃîÈÅÚĀÖ¬æñË¬èÈÿÉÚÿÚîÿäËòćÚ ĀæñÂäóàÿëÚØöćĀëÕÈ×÷ÈÅèóâ
ãóÂÉÚ ÕòÈáóßÜäñÂîÛ 7  
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áóßÜäñÂîÛ 7 äóãăÕÿÊæöćãÃîÈÂæù¬âÅÚĀÖ¬æñÿÉÚÿÚîÿäËòćÚ 
 

Øöćâó: èõßääÔ ÜäñÉèÛÿìâóñ (2557) ëČóÚòÂÈóÚÅÔñÂääâÂóä ßòÓÚóÂóäÿéäêÑÂõÉ
ĀæñëòÈÅâĀì¬ÈËóÖõ 

 
ÉóÂáóßÜäñÂîÛ 7 ßÛè¬ó äóãăÕÃîÈÿÉÚÿÚîÿäËòćÚÿîÂÌ°ëúÈÂè¬óÿëÚÅèóâãóÂÉÚ 

(Poverty line) āÕãâöäñÕòÛäóãăÕÿÊæöćãîãú¬Øöć 9,949 ÛóØ /ÅÚ /ÿÕøîÚ Ì÷ćÈëîÕÅæîÈÂòÛÅ¬óĀäÈÃòĈÚÖćČóÜ£ 
2561 ÃîÈÉòÈìèòÕÂäùÈÿØßâìóÚÅä ØöćÜäòÛÅ¬óĀäÈÃ÷ĈÚÉóÂÿÕõâÿÜ»Ú 325 ÛóØ āÕãÅ¬óĀäÈÿÊæöćãÖ¬î
ÿÕøîÚîãú¬ØöćÜäñâóÔÅÚæñ  9,750  ÛóØ (Ã¬óèăØãßöÛöÿîë, 2561: îîÚăæÚ°)  

ÉóÂÂóäé÷ÂêóĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÝúÛäõāáÅÿÉÚèóã (Generation Y) ÝúèõÉòãăÕ
ÚČóĀÚèÅõÕĀæñØåêÏöÃîÈ Úäõéó ëùäñèõÎ±ú (2559) ØöćÂæ¬óèăèè¬ó ÝúÛäõāáÅÿÉÚèóãÿÜ»ÚÛùÅÅæØöćÿÂõÕ
äñìè¬óÈÜ£ ß.é.2523 · 2537 ĂÚÜ¹ÉÉùÛòÚâöîóãùäñìè¬óÈ 24 - 38 Ü£ Ì÷ćÈÿÜ»ÚÂæù¬âÝúÛäõāáÅØöćÝúèõÉòãâö
ÅèóâëÚĂÉĂËÿÜ»ÚÂæù¬âÖòèîã¬óÈĂÚÂóäØČóèõÉòã 

 
ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛßåÖõÂääâÝúÛäõāáÅ (Consumer behavior) 

ÅèóâìâóãÃîÈßåÖõÂääâÝúÛäõāáÅ 
éõäõèääÔ  ÿëäöäòÖÚ°ĀæñÅÔñ (2560) ăÕÂæ¬óè×÷ÈßåÖõÂääâÝúÛäõāáÅ (Consumer 

behavior) ăèè¬ó ÿÜ»ÚÂóäé÷Âêó×÷ÈßåÖõÂääâÃîÈÂæù¬âÅÚ ÛùÅÅæ ìäøîîÈÅ°Âä (ÅøîÝúÛäõāáÅ) ÿÂöćãèÂòÛ
ÂóäÿæøîÂ ÌøĈî ëõÚÅóĀæñÛäõÂóä ÿßøćîÖîÛëÚîÈÖ¬îÅèóâÖîÈÂóäÃîÈÖÚÿîÈ ÿÜ»ÚÜ¹ÉÉòãØöćëČóÅòÎÖ¬î
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ÚòÂÂóäÖæóÕ ÿÚøćîÈÉóÂ ÉñăÕÉòÕÂæãùâØÙøìäøîëõćÈÂäñÖùÚÂóäÖæóÕØöćÿìâóñëâ ÿßøćîëóâóä×ëÚîÈ
Ö¬îÅèóâß÷ÈßîĂÉ ĀæñÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅăÕ āÕãÉñâöÝæÖ¬îÅèóâëČóÿäĆÉÃîÈÙîÈÅ°Âä 

èùÓõ ëùÃÿÉäõÎ (2559) Âæ¬óè×÷ÈßåÖõÂääâÝúÛäõāáÅè¬ó ÿÜ»ÚÂóäé÷ÂêóÝæäèâÃîÈ
ßåÖõÂääâØóÈÂóäÖæóÕ āÕãăÕäòÛîõØÙõßæÉóÂØåêÏöîùÜëÈÅ° (Demand theory) ĀÚèÅõÕ
ßåÖõÂääâÃîÈÝúÛäõāáÅăÕâöÂóäßòÓÚóÅèÛÅú¬ăÜÂòÛĀÚèÅõÕØóÈÕóÚÂóäÖæóÕ ÚòÛè¬óÿÜ»ÚéóëÖä°Øöć
ÿÂöćãèÃîÈÂòÛÂóäÖæóÕîã¬óÈĂÂæËõÕ Ì÷ćÈĀÚèÅõÕØóÈÂóäÖæóÕÕòĈÈÿÕõâ (Classical marketing) Éñîãú¬
ÛÚßøĈÚÑóÚÃîÈéóëÖä°ØóÈÕóÚëòÈÅâéóëÖä° ÿË¬Ú âóÚùêãèõØãó ÿéäêÑéóëÖä° ĀæñëòÈÅâèõØãó  
Ì÷ćÈÂóäÿÃóĂÉßåÖõÂääâÝúÛäõāáÅÿÜ»ÚÝæâóÉóÂÂóäëČóäèÉëČóâñāÚÜäñËóÂä ĀæñÂóäëČóäèÉÖæóÕ 

ÅČóÚóã îáõÜäòËÎóëÂùæ (2558) ßåÖõÂääâØöćĀÖ¬æñÛùÅÅæÉñâöĀÖÂÖ¬óÈÂòÚîîÂăÜ  
ĂÚÕóÚÂóäăÕäòÛ ÂóäĂËëõÚÅó äèâăÜ×÷ÈÂäñÛèÚÂóäÖòÕëõÚĂÉ āÕãÜ¹ÉÉòãØöćâöÝæÖ¬îßåÖõÂääâÂóä
ÛäõāáÅÚòĈÚÉñÃ÷ĈÚîãú¬ÂòÛë¬èÚÜäñëâÂóäÖæóÕ (Marketing mix) Ü¹ÉÉòãØóÈÉõÖèõØãó 
(Psychological factors) Ü¹ÉÉòãØóÈëòÈÅâ (Social factors) ĀæñÜ¹ÉÉòãØóÈë×óÚÂóäÔ° 
(Situational factors)  

1.ÝúÛäõāáÅ (Consumer) ìäøî ÝúÛäõāáÅÅÚëùÕØóã (Ultimate consumer) 
ìâóã×÷È ÝúĂËÝæõÖáòÔÒ° ÝúÌøĈîëõÚÅóăÜÿßøćîĂËë¬èÚÖòè ĀæñÅäîÛÅäòè ìäøîÝúÛäõÂóäÝæõÖáòÔÒ°ÃòĈÚ
ëČóìäòÛÖæóÕëõÚÅóÛäõāáÅ (Consumer market) 

2. æúÂÅó (Consumer) ìâóã×÷È ÛùÅÅæØöćÌøĈîëõÚÅó ÜäñÂîÛÕèã ÝúÛäõāáÅ Āæñ
ÝúĂËØóÈîùÖëóìÂääâ æúÂÅóëóâóä×îÙõÛóãăÕ 2 æòÂêÔñ Åøî 

2.1 æúÂÅóØöćÌøĈîëõÚÅóăÜĂËë¬èÚÖòè (Personal customer) ÿÜ»ÚÝúÛäõāáÅëõÚÅó
ìäøîÝúÛäõāáÅÅÚëùÕØóã 

2.2 æúÂÅóØöćÿÜ»ÚîÈÅ°Âóä (Organizational customer) ÜäñÂîÛÕèã ÙùäÂõÉØöć
ìèòÈÂČóăäĀæñăâ¬ìèòÈÂČóăä äóËÂóäĀæñë×óÛòÚØöćÖîÈÌøĈîÝæõÖáòÔÒ° èòÖ×ùÕõÛ îùÜÂäÔ° èòëÕùĀæñ
îñăìæ¬ ÿßøćîĂËĂÚÂóäÝæõÖìäøîÂóäĂìÛäõÂóä æúÂÅóØöćÿÜ»ÚîÈÅ°Âóä×øîè¬óÿÜ»Ú ÝúĂËØóÈîùÖëóìÂääâ 
(Industrial user) 

3. ÝúĂËîùÖëóìÂääâ (Industrial user) ìâóã×÷È ÝúÌøĈîëõÚÅóăÜÿßøćîĂËĂÚÂóäÝæõÖ 
ÂóäĂìÛäõÂóä ìäøîÂóäÕČóÿÚõÚÙùäÂõÉ ëČóìäòÛÖæóÕëõÚÅóîùÖëóìÂääâ (Industrial market) 

4. ÝúÌøĈîäóãÛùÅÅæ (Individual buyer) ÛØÛóØÃîÈÝúÌøĈîÿÊßóñäóã îóÉăÕäòÛ
ìäøîăâ¬ăÕäòÛîõØÙõßæâóÉóÂÛùÅÅæîøćÚĂÚÂóäÖòÕëõÚĂÉÌøĈî ÛäõāáÅ ìäøîĂËÛäõÂóäëõÚÅó   
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5. ÛØÛóØßåÖõÂääâÝúÛäõāáÅ (Consumer behavior roles) ìâóã×÷È ÛØÛóØ
ÃîÈÝúÛäõāáÅĂÚÂóäÖòÕëõÚĂÉÌøĈî ÚòÂÂóäÖæóÕÉñÖîÈé÷ÂêóßåÖõÂääâÃîÈÝúÛäõāáÅÿßøćîÚČóâó
ÜäñãùÂÖ°ĂËÂòÛÂóäÂČóìÚÕÂæãùØÙ°ØóÈÂóäÖæóÕ āÕãÿÊßóñîã¬óÈãõćÈÂæãùØÙ°ÕóÚÂóäāÇêÔó 

ËúËòã ëâõØÙõăÂä (2558) Âæ¬óèè¬ó ßåÖõÂääâÝúÛäõāáÅ ìâóã×÷È ÂóäÂäñØČóØöćÿÂöćãèÃîÈ
ÂòÛÂóäÖòÕëõÚĂÉÿæøîÂ (Select) ÂóäÌøĈî (Purchase) ÂóäĂË (Use) ĀæñÂóäÂČóÉòÕë¬èÚØöćÿìæøî 
(Dispose) ÃîÈëõÚÅóìäøîÛäõÂóäÖ¬óÈą ÃîÈÛùÅÅæ ÿßøćîĂìăÕâóÌ÷ćÈÅèóâÖîÈÂóä ĀæñÅèóâ
Üäóä×ÚóÃîÈÖÚ ëóâóä×îÙõÛóãßåÖõÂääâÿìæ¬óÚöĈāÕãæñÿîöãÕăÕÕòÈÚöĈ 

ÂóäÖòÕëõÚĂÉÿæøîÂ ìâóã×÷È ÂäñÛèÚÂóäĀæñßåÖõÂääâØóÈÉõÖĂÉÃîÈÝúÛäõāáÅ  
ØöćÅäîÛÅæùâßåÖõÂääâÖ¬óÈą ÖòĈÈĀÖ¬ÂóäÖäñìÚòÂ×÷ÈÅèóâÖîÈÂóä ÂóäÜäñÿâõÚØóÈÿæøîÂÖ¬óÈą  
ÂóäÅÚìóÃîâúæ ĀæñÂóäÖòÕëõÚĂÉÌøĈîëõÚÅóìäøîÛäõÂóä 

ÂóäÌøĈî ìâóã×÷È ÂóäÕČóÿÚõÚÂóäÃîÈÝúÛäõāáÅÿßøćîĂìăÕâóÌ÷ćÈëõÚÅóìäøîÛäõÂóä 
ØöćÖîÈÂóä ÖòĈÈĀÖ¬ÂäñÛèÚÂóäÿæøîÂĀìæ¬ÈØöćÉñÌøĈî äèâăÜ×÷ÈèõÙöÂóäËČóäñÅ¬óëõÚÅóìäøîÛäõÂóä 

ÂóäĂË ìâóã×÷È ÂóääòÛÛäõÂóäÉóÂîÈÅ°Âä ìäøîÂóäØöćÝúÛäõāáÅÚČóëõÚÅóâóĂË
ÜäñāãËÚ°ÖóâØöćâù¬ÈìèòÈ  

ÂóäÂČóÉòÕë¬èÚØöćÿìæøî ìâóã×÷È ÂóäÚČóë¬èÚØöćÿìæøîÃîÈÝæõÖáòÔÒ°ăÜÂČóÉòÕØõĈÈ 
ÕèãèõÙöÂóäÖ¬óÈą ÿË¬Ú ÂóäÚČóÂæòÛâóĂËĂìâ¬ (Reuse) ÂóäÚČóăÜÝæõÖĂìâ¬ (Recycle) ìäøîÂóäØõĈÈĂÚ
×òÈÃãñ ÿÜ»ÚÖÚ 

 
ÅèóâëČóÅòÎÃîÈßåÖõÂääâÝúÛäõāáÅ 
ÅČóÚóã îáõÜäòËÎóëÂùæ (2558) ßåÖõÂääâÃîÈÝúÛäõāáÅÿÜ»ÚÿÜ¨óìâóãØöćÚòÂÂóäÖæóÕ

ÅèäĂìÅèóâëÚĂÉ ×óâöÂóäÚČóëõÚÅóîîÂëú¬ÖæóÕāÕãăâ¬âöÂóäèõÿÅäóñì°ÖæóÕîã¬óÈÿßöãÈßî  
Éñë¬ÈÝæĂìÚòÂÂóäÖæóÕăâ¬ÛääæùÿÜ¨óìâóãØóÈÂóäÖæóÕ ÂóäèõÿÅäóñì°ßåÖõÂääâØČóăÕāÕãÂóäĂË
ÝúÛäõāáÅÿÜ»ÚÿÂÔÒ° ÚòÂÂóäÖæóÕÉñÖîÈØäóÛ×÷ÈÅèóâÖîÈÂóä Åèóâß÷ÈßîĂÉîãú¬ÖæîÕÿèæó 
ÿÚøćîÈÉóÂßåÖõÂÂäâÃîÈÝúÛäõāáÅâöÂóäÿÜæöćãÚĀÜæÈîãú¬ÖæîÕÿèæó ÿßøćîØöćÉñÿëÚîÝæõÖáòÔÒ°ăÕÖäÈ
ÂòÛÅèóâÖîÈÂóäĂìâóÂØöćëùÕ ÿßøćîÜÂÜ¨îÈÝæÜäñāãËÚ°ÃîÈÝúÛäõāáÅ ĀæñÿßøćîÜäñāãËÚ°ĂÚÕóÚ
ÂóäÖæóÕ 
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ÂóäèõÿÅäóñì°ßåÖõÂääâÝúÛäõāáÅ 
éõäõèääÔ  ÿëäöäòÖÚ°ĀæñÅÔñ (2560) Âæ¬óèè¬ó ÅČó×óâØöćĂËĂÚÂóäèõÿÅäóñì°ßåÖõÂääâ

ÝúÛäõāáÅÚòĈÚ âöîãú¬ 7 ÜäñÂóä ìäøî 6Ws ÂòÛ 1H ÿßøćîìóÅČóÖîÛ 7 ÜäñÂóä (7Os) ÕòÈÖóäóÈ
ÕòÈÖ¬îăÜÚöĈ 

 
ÖóäóÈ 1 ĀëÕÈÅČó×óâ 7 ÅČó×óâ ÿßøćîìóÅČóÖîÛ 7 ÜäñÂóä ÿÂöćãèÂòÛßåÖõÂääâÝúÛäõāáÅ 

 
 

  ÅČó×óâ (6Ws Āæñ 1H) ÅČóÖîÛØöćÖîÈÂóäØäóÛ (7Os) ÂæãùØÙ°ÂóäÖæóÕØöćÿÂöćãèÃîÈ 

 

1. ĂÅäîãú¬ĂÚÖæóÕÿÜ¨óìâóã 

 (Who is in the target 

market?)  

æòÂêÔñÂæù¬âÿÜ¨óìâóã 

(Occupants) ăÕĀÂ¬ 

(1) ÕóÚÜäñËóÂäéóëÖä°  

(2) ÕóÚáúâõéóëÖä°  

(3) ÕóÚÉõÖèõØãó ìäøîÉõÖèõÿÅäóñì°                

(4) ÕóÚßåÖõÂääâéóëÖä°  

ÂæãùØÙ°ÂóäÖæóÕ (4Ps) ÜäñÂîÛÕèã           

ÂæãùØÙ°ÕóÚÝæõÖáòÔÒ° ÂæãùØÙ°ÕóÚäóÅó 

ÂæãùØÙ°ÕóÚÂóäÉòÕÉČóìÚ¬óã ĀæñÂæãùØÙ°

ÕóÚë¬ÈÿëäõâÂóäÖæóÕØöćÿìâóñëâ Āæñ

ëóâóä×ëÚîÈÖîÛÖ¬îÅèóâß÷ÈßîĂÉÃîÈ

Âæù¬âÿÜ¨óìâóãăÕ 

2. ÝúÛäõāáÅÌøĈîîñăä 

(What does the consumer 

buy?) 

ëõćÈØöćÝúÛäõāáÅÖîÈÂóäÉóÂ

ÝæõÖáòÔÒ° ìäøîëõćÈØöćÝúÛäõāáÅ

ÖîÈÂóäÌøĈî (Objects) Ì÷ćÈăÕĀÂ¬

îÈÅ°ÜäñÂîÛ ìäøîÅùÔëâÛòÖõÃîÈ

ÝæõÖáòÔÒ° Ì÷ćÈâöÅèóâĀÖÂÖ¬óÈØöć

ÿìÚøîÂè¬óÅú¬ĀÃ¬È 

ÂæãùØÙ°ÕóÚÝæõÖáòÔÒ° ÜäñÂîÛÕèã  

(1) ÝæõÖáòÔÒ°ìæòÂ (2) äúÜæòÂêÔ°

ÝæõÖáòÔÒ° ăÕĀÂ¬ ÂóäÛääÉùáòÔÒ° Öäó

ëõÚÅó äúÜĀÛÛÛäõÂóä ÅùÔáóß  

(3) ÝæõÖáòÔÒ°ÅèÛ (4) ÝæõÖáòÔÒ°Øöć

ÅóÕìèòÈ Āæñ(5) éòÂãáóßÃîÈ

ÝæõÖáòÔÒ° ÅèóâĀÖÂÖ¬óÈØóÈÂóäĀÃ¬ÈÃòÚ 

ÿË¬Ú áóßæòÂêÔ° ÅèóâĀÖÂÖ¬óÈÕóÚ

ÝæõÖáòÔÒ° ÛäõÂóä ĀæñßÚòÂÈóÚ 
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ÖóäóÈ 1 (Ö¬î) 

 

 

 

  ÅČó×óâ (6W³s Āæñ 1³H) ÅČóÖîÛØöćÖîÈÂóäØäóÛ (7O³s) ÂæãùØÙ°ÂóäÖæóÕØöćÿÂöćãèÃîÈ 
 

3. ØČóăâÝúÛäõāáÅÉ÷ÈÌøĈî  

(Why does the consumer 

buy?)  

 
 
 

ÝúÛäõāáÅÌøĈîëõÚÅóÿßøćîÖîÛëÚîÈ

Ö¬îÅèóâÖîÈÂóäÃîÈÖÚÿîÈ Ì÷ćÈ

ÚòÂÂóäÖæóÕÉñÖîÈé÷Âêó×÷È

Ü¹ÉÉòãØöćâöîõØÙõßæÖ¬îßåÖõÂääâ

ÂóäÌøĈîÃîÈÝúÛäõāáÅ Ì÷ćÈăÕĀÂ¬ 

(1) Ü¹ÉÉòãáóãĂÚìäøîÜ¹ÉÉòãÕóÚ

ÉõÖèõØãó (2) Ü¹ÉÉòãáóãÚîÂìäøî

Ü¹ÉÉòãÕóÚëòÈÅâèòÓÚÙääâ Āæñ 

(3) Ü¹ÉÉòãë¬èÚÛùÅÅæ 

ÂæãùØÙ°ØöćĂËâóÂÅøî (1) ÂæãùØÙ°ÕóÚ

ÝæõÖáòÔÒ° (2) ÂæãùØÙ°Âóäë¬Èÿëäõâ

ÂóäÖæóÕ ÜäñÂîÛÕèã ÂæãùØÙ°ÕóÚ

ÂóäāÇêÔó ÂóäÃóãāÕãĂËßÚòÂÈóÚ

ÃóãÂóäë¬ÈÿëäõâÂóäÃóã ÂóäĂìÃ¬óè 

ĀæñÂóäÜäñËóëòâßòÚÙ° (3) ÂæãùØÙ°ÕóÚ

äóÅó Āæñ(4) ÂæãùØÙ°ÕóÚË¬îÈØóÈÂóä

ÉòÕÉČóìÚ¬óã  

 

4. ĂÅäâöë¬èÚä¬èâĂÚÂóä

ÖòÕëõÚĂÉÌøĈî  

(Who participates in the 

buying?)  

Âæù¬âÖ¬óÈą (Organizations) Øöćâö

îõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÃîÈ

ÝúÛäõāáÅ ăÕĀÂ¬ (1) Ýúäõÿäõćâ (2) Ýú

âöîõØÙõßæ (3) ÝúÖòÕëõÚĂÉÌøĈî  

(4) ÝúÌøĈî Āæñ(5) ÝúĂË  

 ÂæãùØÙ°ØöćÚõãâÚČóâóĂËâóÂÅøî ÂæãùØÙ°

ÕóÚÂóäāÇêÔó ĀæñÂæãùØÙ°ÕóÚÂóä

ë¬ÈÿëäõâÂóäÖæóÕ (Advertising and 

Promotion Strategies)  

 
 

5. ÝúÛäõāáÅÌøĈîÿâøćîĂÕ  

(When does consumer 

buy?)  

āîÂóëĂÚÂóäÌøĈîÃîÈÝúÛäõāáÅ 

(Occasions) ÿË¬Ú Ë¬èÈÿÕøîÚĂÕ

ÃîÈÜ£ Ë¬èÈåÕúÂóæĂÕÃîÈÜ£ 

āîÂóëßõÿéê ìäøîÿØéÂóæèòÚ

ëČóÅòÎÖ¬óÈą 

ÂæãùØÙ°ØöćÚČóâóĂËÂòÚâóÂÅøî ÂæãùØÙ°

ÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ ÿßøćîÉòÕëää

Ë¬èÈÿèæóØöćÿìâóñëâÂòÛāîÂóëĂÚÂóäÌøĈî

ÃîÈÝúÛäõāáÅ 
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ÖóäóÈ 1 (Ö¬î) 

 
ÅČóÚóã îáõÜäòËÎóëÂùæ (2558) ăÕĀÛ¬Èë¬èÚÂóäèõÿÅäóñì°ßåÖõÂääâÝúÛäõāáÅîîÂÿÜ»Ú 

2 ë¬èÚ ÕòÈÚöĈ 
1. Cardinal approach Åøî Åèóâß÷ÈßîĂÉÃîÈÝúÛäõāáÅ Ì÷ćÈëóâóä×ØČóÂóäèòÕăÕ 
2. Ordinal approach Åøî èòÕæČóÕòÛÃîÈÅèóâß÷ÈßîĂÉ ÿË¬Ú ËîÛëöÚöĈâóÂÂè¬óîöÂëö

ìÚ÷ćÈ 
ÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅÿÂöćãèÃîÈÂòÛÿäøćîÈÃîÈÅèóâÖîÈÂóäÿÜ»ÚăÜÖóâÂÏÃîÈÿëÚ

îùÜëÈÅ° (Demand) Ì÷ćÈâöÅèóâëòâßòÚÙ°ÂòÛäóÅóĀæñÜäõâóÔ ĂÚÿËõÈÝÂÝòÚÂòÚ ÝúÛäõāáÅÉñÌøĈîëõÚÅóØöć
ÖÚâöÅèóâß÷ÈßîĂÉâóÂØöćëùÕ (Maximize satisfaction) ÿÚøćîÈÉóÂÅèóâăâ¬ÿØ¬óÂòÚÃîÈäóãăÕĀÖ¬æñ
ÛùÅÅæ ÿÜ»ÚÝæĂìÝúÛäõāáÅÉñÖîÈâöÅèóâäúĂÚÖòèëõÚÅóĀæñÛäõÂóäÿÜ»Úîã¬óÈÕö ÉÚÿÂõÕÂóäèóÈĀÝÚĂÚ
ÂóäÌøĈîëõÚÅóĀæñÛäõÂóä äèâăÜ×÷È ÂóäĀÛ¬ÈÜäõâóÔÂóäÌøĈîÚòĈÚîîÂÿÜ»ÚìÚ¬èãã¬îã 

 
 

  ÅČó×óâ (6W³s Āæñ 1³H) ÅČóÖîÛØöćÖîÈÂóäØäóÛ (7O³s) ÂæãùØÙ°ÂóäÖæóÕØöćÿÂöćãèÃîÈ 
 

6.ÝúÛäõāáÅÌøĈîØöćăìÚ  

(Where does the consumer 

buy?)  

Ë¬îÈØóÈìäøîĀìæ¬ÈØöćÝúÛäõāáÅØČó

ÂóäÌøĈî ÿË¬Ú ìóÈëääßëõÚÅó 

ÌùÜÿÜîä°âóä°ÿÂĆÖ äóÚÃóãÃîÈËČó 

ÿÜ»ÚÖÚ 

ÂæãùØÙ°ØöćÿÂöćãèÃîÈ ÅøîÂæãùØÙ°ÕóÚË¬îÈ

ØóÈÂóäÉòÕÉČóìÚ¬óã ÛäõêòØÚČó

ÝæõÖáòÔÒ°ëú¬ÖæóÕÿÜ¨óìâóãāÕã

ßõÉóäÔóè¬óÉñÝ¬óÚÅÚÂæóÈîã¬óÈăä  

 
7.ÝúÛäõāáÅÌøĈîîã¬óÈăä  
(How does the consumer 
buy?)  

ÃòĈÚÖîÚĂÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈ
ÝúÛäõāáÅ ÜäñÂîÛÕèã  
(1) ÂóääòÛäúÜ¹Îìó ìäøîÂóääòÛäú
×÷ÈÅèóâÖîÈÂóä  
(2) ÂóäÅÚ ìóÃîâúæ  
(3) ÂóäÜäñÿâõÚÝæØóÈÿæøîÂ  
(4) ÂóäÖòÕëõÚĂÉÌøĈî  
(5) ßåÖõÂääâáóãìæòÈÂóäÌøĈî 

ÂæãùØÙ°ØöćÚČóâóĂË Åøî ÂæãùØÙ°ÕóÚÂóä
ë¬ÈÿëäõâÂóäÖæóÕ ÜäñÂîÛÕèã Âóä
āÇêÔó ÂóäÃóãāÕãĂËßÚòÂÈóÚÃóã  
Âóäë¬ÈÿëäõâÂóäÃóã ÂóäĂìÃ¬óèĀæñÂóä
ÜäñËóëòâßòÚÙ° äèâăÜ×÷ÈÂóäÖæóÕ
ØóÈÖäÈ āÕãÉñÂČóìÚÕèòÖ×ùÜäñëÈÅ°ĂÚ
ÂóäÃóãĂìëîÕÅæîÈÂòÛèòÖ×ùÜäñëÈÅ°ĂÚ
ÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝúÛäõāáÅ 
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Ü¹ÉÉòãØöćâöîõØÙõßæÖ¬îßåÖõÂääâÃîÈÝúÛäõāáÅ (ÅČóÚóã îáõÜäòËÎóëÂùæ, 2558) 

1. îõØÙõßæØóÈÿéäêÑÂõÉĀæñØóÈÜäñËóÂäéóëÖä° 
ëáóßĀèÕæîâã¬îââöîõØÙõßæÖ¬îßåÖõÂääâĂÚÂóäÛäõāáÅ âöîõØÙõßæÖ¬îÜäñËóÂäØöć

îóéòãîãú¬ĂÚëòÈÅâÚòĈÚ ą āÕãîõØÙõßæØóÈëáóßĀèÕæîâÜäñÂîÛăÜÕèã îõØÙõßæØóÈÿéäêÑÂõÉ 
ÜäñËóÂä èòÓÚÙääâ ËòĈÚëòÈÅâ Âæù¬âîóÈîõÈ ÅäîÛÅäòè ĀÛÛÂóäÕČóäÈËöèõÖ ĀæñÛùÅæõÂáóß ÕòÈÚòĈÚ
ÚòÂÂóäÖæóÕÉ÷ÈÉČóÿÜ»ÚÖîÈé÷ÂêóîõØÙõßæÕòÈÂæ¬óèÿßøćîÜäñāãËÚ°Ö¬îÂóäèóÈĀÝÚØóÈÂóäÖæóÕ  

1.1 ëáóßØöćÿÂöćãèÃîÈÂòÛÅèóâÖòĈÈĂÉĀæñØóÈÿæøîÂÃîÈÝúÛäõāáÅ ÝúÛäõāáÅØöćâö
ØóÈÿæøîÂìäøîÅèóâÖòĈÈĂÉÌøĈîëõÚÅóÚòĈÚ ã¬îâÃ÷ĈÚîãú¬ÂòÛëáóßØöćâù¬ÈìèòÈ ĀæñëáóßØöćăâ¬ăÕâù¬ÈìèòÈ 
ëáóßØöćâù¬ÈìèòÈ ăÕĀÂ¬ ÂóäâöîóãùâóÂÃ÷ĈÚÚòćÚìâóã×÷ÈäóãăÕÜäñÉČóÖ¬îÿÕøîÚÃîÈÝúÛäõāáÅØöćÉñÿßõćâ
âóÂÃ÷ĈÚÕèã ìäøîÂóäâöÈóÚØČóÿßøćîâöäóãăÕ ĀæñÜ¹ÉÉòãîøćÚ ą Øöćë¬ÈÝæĂìÂóäÖòĈÈĂÉÌøĈîëõÚÅóÃîÈ
ÝúÛäõāáÅÜäñëÛÝæăÕ ĀæñëáóßØöćăâ¬ăÕâù¬ÈìèòÈ Âæ¬óèÅøî ÝúÛäõāáÅăâ¬ëóâóä×ÉñÿÂõÕÅèóâÖòĈÈĂÉÌøĈî
Ã÷ĈÚâóăÕ ÕòÈáóßÜäñÂîÛØöć 8 

 

 

 

 
 

áóßÜäñÂîÛ 8 ĀëÕÈ×÷ÈîõØÙõßæÃîÈëáóßØöćâù¬ÈìèòÈĀæñăâ¬âù¬ÈìèòÈØöćâöÖ¬îÅèóâÖòĈÈĂÉĀæñØóÈÿæøîÂ 
 
Øöćâó ÅČóÚóã îáõÜäòËÎóëÂùæ (2558). ßåÖõÂääâÝúÛäõāáÅ Consumer Behavior  
 

1.2 ÂóäèõÿÅäóñì°îõØÙõßæØóÈÿéäêÑÂõÉĀæñÜäñËóÂä ÿÜ»ÚÜ¹ÉÉòãØöćÉñë¬ÈÝæ
Ö¬îßåÖõÂääâĂÚÂóäÌøĈîëõÚÅóÃîÈÝúÛäõāáÅ ÚòÂÂóäÖæóÕÉČóÿÜ»ÚÖîÈÖõÕÖóâîõØÙõßæÕòÈÂæ¬óè 
ÿÚøćîÈÉóÂÉñÿÜ»ÚÜäñāãËÚ°Ö¬îÂóäèóÈĀÝÚØóÈÂóäÖæóÕ  

1.3 Āìæ¬ÈÃîâúæØóÈÿéäêÑÂõÉĀæñÜäñËóÂä ÚòÂÂóäÖæóÕëóâóä×ìóÃîâúæ
ÕóÚäóãăÕĀæñÃîâúæÿÂöćãèÂòÛÜäñËóÂä ăÕÉóÂëČóâñāÚÅäòèĂÚÿÃÖîČóÿáîÖ¬óÈ ą  

ÅèóâÖòĈÈĂÉ 

ØóÈÿæøîÂ ëáóßØöćăâ¬âù¬ÈìèòÈ 

ëáóßØöćâù¬ÈìèòÈ 

ÖòèĀÜäØóÈëáóßØöćÿÂõÕÃ÷ĈÚĂÚÖòèÛùÅÅæ 
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1.4 îõØÙõßæØóÈÿéäêÑÂõÉ ÿÜ»ÚÜ¹ÉÉòãØöćÚòÂÂóäÖæóÕÅèäĂìÅèóâëČóÅòÎ 
ÿÚøćîÈÉóÂÿÜ»ÚÜ¹ÉÉòãâöÝæÖ¬îßåÖõÂääâÝúÛäõāáÅîã¬óÈÿìĆÚăÕËòÕ ÿË¬Ú ĂÚÂäÔöØöćÝúÛäõāáÅâöäóãăÕ
ÿßõćâÃ÷ĈÚÉóÂÿÕõâÚòĈÚ ã¬îââöÝæÖ¬îÅèóâëóâóä×ĂÚÂóäÌøĈîØöćëúÈÃ÷ĈÚ ÿÜ»ÚÖÚ 

1.5 îõØÙõßæØóÈÜäñËóÂä ÿÜ»ÚÜ¹ÉÉòãØöćâöÝæÖ¬îÂóäÿßõćâîČóÚóÉÌøĈî Ì÷ćÈîõØÙõßæ
ÿìæ¬óÚöĈ ăÕĀÂ¬ ÃÚóÕÃîÈÅäîÛÅäòèØöćÿæĆÂæÈÉñØČóĂìÉČóÚèÚÅäîÛÅäòèÿßõćâëúÈÃ÷ĈÚ ë¬ÈÝæĂìâöÅèóâ
ÖîÈÂóäâóÂÃ÷ĈÚëČóìäòÛëõÚÅóÅäîÛÅäòè Âóäé÷ÂêóØöćëúÈÃ÷ĈÚÃîÈÝúÛäõāáÅØČóĂìÅèóâÖîÈÂóäÿßõćâÃ÷ĈÚ 
ÉČóÚèÚÜäñËóÂäØöćÿßõćââóÂÃ÷ĈÚØČóĂìâöÅèóâÖîÈÂóäâóÂÃ÷ĈÚ ÿÜ»ÚÖÚ  

2. îõØÙõßæØóÈèòÓÚÙääâØöćâöÖ¬îßåÖõÂääâÝúÛäõāáÅ 
2.1 ÅèóâìâóãĀæñæòÂêÔñÃîÈèòÓÚÙääâ èòÓÚÙääâ ìâóã×÷È Ü¹ÉÉòãØöć

ÿÂöćãèÃîÈÂòÛÂóäÿäöãÚäú ăâ¬ĂË¬ÿäøćîÈØóÈëòÎËóÖõÎóÔ ÛùÅÅæÉñÖîÈâöÂóäÜäòÛÖòèĂìÿÃóÂòÛëòÈÅâÚòĈÚ 
ą (Socialization) ÿÚøćîÈÉóÂÉñÖîÈîãú¬ä¬èâÂòÛÛùÅÅæîøćÚ ĀæñĂÚÃÔñÿÕöãèÂòÚÉñÖîÈÿäöãÚäúäòÛÿîó
èòÓÚÙääâÚòĈÚÿÃóâó (Acculturation) Āæè×¬óã×îÕÉóÂÅÚäù¬ÚìÚ÷ćÈăÜãòÈîöÂäù¬ÚìÚöćÈÖ¬î ą ÂòÚăÜ  
āÕãÚòÂÂóäÖæóÕÉñĂËÜ¹ÉÉòãÕóÚèòÓÚÙääâÚöĈĂÚÂóäèõÿÅäóñì°ßåÖõÂääâÝúÛäõāáÅ ÿßøćîØöćÖîÈÂóä
ØäóÛ×÷ÈÅèóâÅõÕ ØòéÚÅÖõ Å¬óÚõãâ ĀæñëòÎæòÂêÔ°îøćÚ ą èòÓÚÙääââöîãú¬ 2 æòÂêÔñ ÅøîĂÚäúÜÙääâ 
ëóâóä×âîÈÿìĆÚăÕ ÿË¬Ú äúÜä¬óÈÝæõÖáòÔÒ° ÂóäĀÖ¬ÈÂóã ÿÜ»ÚÖÚ ĀæñĂÚäúÜÚóâÙääâ ăâ¬ëóâóä×Éñ
âîÈÿìĆÚăÕ ÿË¬Ú ÅèóâÅõÕ Åèóâî¬óÚ ØòéÚÅÖõÖ¬óÈ ą ÿÜ»ÚÖÚ 

2.2 Āìæ¬ÈØöćâóÃîÈÛääØòÕÑóÚØóÈèòÓÚÙääâ âöÃîëââÖõÑóÚÖ¬óÈ ą ÕòÈÚöĈ 
 2.2.1 èòÓÚÙääâÿÂõÕÉóÂĀÚèØóÈÂóäÖîÛëÚîÈØöćăÕÿäöãÚäú ÿâøćîÛùÅÅæăÕ

ÂäñØČó ìäøîăÕÿäöãÚäúĂÚØóÈÜÐõÛòÖõĂÕÿÜ»ÚäñãñÿèæóÖ¬îÿÚøćîÈîãú¬ÿÜ»ÚÜäñÉČóĂÚÂóäÕČóäÈËöèõÖ ÂĆÉñ×úÂ
ëøÛØîÕÂæóãÿÜ»ÚèòÓÚÙääâØöćĂËÖ¬îÂòÚâóÉóÂäù¬ÚìÚ÷ćÈăÜãòÈîöÂäù¬ÚìÚ÷ćÈ 

 2.2.2 èòÓÚÙääâÿÂõÕÉóÂÅ¬óÚõãâØöćâöÂóäîÛäâìäøîëîÚîãú¬ÿëâî ÿÂõÕÃ÷ĈÚ
ÿÜ»ÚÜäñÉČóÉÚÿÜ»ÚØöćãîâäòÛĂÚëòÈÅâ 

 2.2.3 èòÓÚÙääâÿÂõÕÉóÂÜäóÂÏÂóäÔ°ØóÈëòÈÅâ ÜäóÂÏÂóäÔ°ØöćÿÂõÕĂÚ
Âæù¬âÅÚáóãĂÚëòÈÅâ ÉÚÂæóãÿÜ»ÚèòÓÚÙääâĂÚØöćëùÕ 

 2.2.4 èòÓÚÙääâÿÂõÕÉóÂÂóäÖîÛëÚîÈÅèóâßîĂÉ ÂóäÂäñØČóØöć
ÖîÛëÚîÈÅèóâß÷ÈÃîÈÅÚĂÚëòÈÅâÚòĈÚ×øîè¬óÿÜ»ÚèòÓÚÙääâ 

 2.2.5 èòÓÚÙääâÿÂõÕÉóÂÂäñÛèÚÂóäØöćÜäòÛÖòèîãú¬ÿëâî ×óĂÚëòÈÅââö
ÂäñÛèÚÂóäÜäòÛÖòèÿÂõÕÃ÷ĈÚ ÂĆëóâóä×ØöćÉñÿÂõÕèòÓÚÙääâĂìâ¬ 
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2.3 Âóäé÷ÂêóèòÓÚÙääâ 
 ÚòÂÂóäÖæóÕÅèäâöÂóäé÷ÂêóÜ¹ÉÉòãÕóÚèòÓÚÙääâ ÿÚøćîÈÉóÂßåÖõÂääâ

ÃîÈÝúÛäõāáÅë¬èÚĂìÎ¬ăÕäòÛîõØÙõßæâóÉóÂèòÓÚÙääâ Âóäé÷ÂêóèòÓÚÙääâ ëóâóä×é÷ÂêóÉóÂÈóÚ
áóÅëÚóâ ÂóäèõÿÅäóñì°ÿÚøĈîÿäøćîÈ Âóäé÷ÂêóáóÅÖòÕÃèóÈ ĀæñÂóäé÷ÂêóÖóâĀÚèãóèÃîÈÅ¬óÚõãâ 

2.4 èòÓÚÙääâã¬îãĀæñèòÓÚÙääâØöćÖ¬óÈÂòÚ 
 ĂÚëòÈÅâÉñÜäñÂîÛÕèãèòÓÚÙääâìæòÂ ĀæñèòÓÚÙääâã¬îã ÚòÂÂóä

ÖæóÕÅèäØöćÉñèõÿÅäóñì°è¬ó ÝúÛäõāáÅâößåÖõÂääâ Å¬óÚõãâ ëõćÈÉúÈĂÉ ÂóäÖòÕëõÚĂÉÌøĈî ĀæñÂóäĂËÅÚ
ÂæóÈÚòĈÚâöÅèóâĀÖÂÖ¬óÈÂòÚîã¬óÈăä 

2.5 ÛØÛóØÃîÈèòÓÚÙääâØöćâöÖ¬îÂóäÖæóÕ 
 ÚòÂÂóäÖæóÕÅèäÖäñìÚòÂ×÷ÈÜ¹ÉÉòãÕóÚèòÓÚÙääâ ÿÚøćîÈÉóÂÉñÿÜ»ÚĀÚè

ÜÐõÛòÖõĂÚÂóäÂČóìÚÕäóÅó ÂóäÖõÕÖ¬îëøćîëóä äèâ×÷ÈÿÜ»ÚĀÚèØóÈĂÚÂóäĂËÛäõÂóä 
3. ËòĈÚëòÈÅâ 

3.1 ÅèóâìâóãĀæñæòÂêÔñÃîÈËòĈÚëòÈÅâ ËòĈÚëòÈÅâ ìâóã×÷È ÂóäĀÛ¬ÈÂæù¬â
ĂÚëòÈÅâăÜÖóâÅèóâëÚĂÉ Å¬óÚõãâÕČóäÈËöèõÖ ßåÖõÂääâØöćÿìâøîÚìäøîÅæóãÅæ÷ÈÂòÚ 

3.2 ÖòèÂČóìÚÕËòĈÚëòÈÅâ ăÕĀÂ¬ îóËöß äóãăÕ ßåÖõÂääâë¬èÚÛùÅÅæ ÿÃóÂòÛ
Å¬óÚõãâ äèâăÜ×÷ÈÂóäÅäîÛÅäîÈØäòßã°ëõÚ ÿÜ»ÚÖÚ 

3.3 ËòĈÚëòÈÅâÂòÛÂóäÖæóÕ ĀÖ¬æñËòĈÚëòÈÅâã¬îââöÅèóâĀÖÂÖ¬óÈĂÚÿäøćîÈÃîÈ
ÂóäÖòÕëõÚ ìäøîßåÖõÂääâĂÚÂóäÌøĈîëõÚÅó āÕãÃ÷ĈÚîãú¬ÂòÛëõćÈÉúÈĂÉ ÂäñÛèÚÂóäÖòÕëõÚĂÉ ÂóäìãòćÈäú 
ÛùÅæõÂáóß Āìæ¬ÈëóäëÚÿØé ÿÜ»ÚÖÚ ÚòÂÂóäÖæóÕÉ÷ÈÅèäèõÿÅäóñì° é÷Âêó ĀæñĂìÅèóâëČóÅòÎ 
ÿÚøćîÈÉóÂËòĈÚëòÈÅâÿÜ»ÚÜ¹ÉÉòãØöćÿÂöćãèÃîÈÂòÛÂóäĀÛ¬Èë¬èÚÖæóÕ  

4. Âæù¬âîóÈîõÈĀæñÅäîÛÅäòè  
4.1 æòÂêÔñĀæñìÚóØöćÃîÈÂæù¬âîóÈîõÈ Âæù¬âîóÈîõÈ Åøî Âæù¬âÖ¬óÈ ą Øöćîãú¬ĂÚ

ëòÈÅâ ÝúÛäõāáÅØöćÉñÿÃóä¬èâÂæù¬âîóÈîõÈÉñÖîÈßõÉóäÔóÖòèÿîÈÕèãè¬óëóâóä×ÿÃóÂòÛëâóËõÂÛùÅÅæ
îøćÚĂÚÂæù¬âăÕìäøîăâ¬ āÕãÂæù¬âîóÈîõÈâöìÚóØöć Åøî ÿÜ»ÚÖòèÂČóìÚÕÛääØòÕÑóÚÃîÈÂæù¬â ÿßøćîĂìëâóËõÂ
ĂÚÂæù¬âÜÐõÛòÖõÖóâ ĀæñÿÜ»ÚëøćîÂæóÈëČóìäòÛÛùÅÅæÖ¬óÈ ą  

4.2 ÜäñāãËÚ°ÃîÈÂæù¬âîóÈîõÈØöćâöÖ¬îÖæóÕ Åøî Ë¬èãĂìÚòÂÂóäÖæóÕäúè¬óëõÚÅó
ĂÕÿÜ»ÚØöćÖîÈÂóäÃîÈÂæù¬âîóÈîõÈ ÅèäâöÂóäÖõÕÖ¬îëøćîëóäÂòÛÝúÚČóÂæù¬âîã¬óÈăä äèâØòĈÈØäóÛ×÷È
ë¬èÚÜäñÂîÛāÅäÈëäóÈäñÛÛÛäõāáÅĂÚëòÈÅâÚòĈÚ ą Ì÷ćÈÉñË¬èãĂìÚòÂÂóäÖæóÕèóÈĀÝÚ ĀæñÚČó
ëõÚÅóăÜÿëÚîÃóãăÕÖäÈÂòÛÅèóâÖîÈÂóä ĀæñÿÃó×÷ÈÂæù¬âîóÈîõÈăÕâóÂÃ÷ĈÚ 
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4.3 ÅèóâìâóãĀæñæòÂêÔñÃîÈÅäîÛÅäòè ÅäîÛÅäòèÿÜ»Úë×óÛòÚëóÂæØöćØùÂ
Āì¬ÈìÚÖîÈâö ØČóìÚóØöćÿÜ»ÚëøćîÂæóÈĂÚÂóäÂæòćÚÂäîÈÛääØòÕÑóÚ āÕãÅäîÛÅäòèëóâóä×ĀÛ¬È
îîÂÿÜ»ÚÅäîÛÅäòèèÈĂÚ Ì÷ćÈìâóã×÷È ß¬î Āâ¬ æúÂ ë¬èÚÅäîÛÅäòèèÈÚîÂ ìâóã×÷È Üú§ ã¬ó Öó ãóã 
ìæóÚ 

4.4 îõØÙõßæÃîÈÅäîÛÅäòèØöćâöÖ¬îëóäëÚÿØéĀæñÜäñëÛÂóäÔ°ÃîÈÛùÅÅæ 
Âæ¬óèÅøî ÅäîÛÅäòèÿÜ»ÚÖòèÂæóÈëČóÅòÎØöćË¬èãĂÚÂóääòÛË¬èÈÉóÂäñÛÛëòÈÅâØöćĂìÎ¬Âè¬ó ÅäîÛÅäòèÉ÷È
îõØÙõßæÖ¬îëâóËõÂÿÜ»Úîã¬óÈâóÂĂÚÂóä×¬óã×îÕÜäñëÛÂóäÔ° ÃîâúæëóäëÚÿØéÖ¬óÈą   

4.5 āÅäÈëäóÈÃîÈÛØÛóØĂÚÅäîÛÅäòèâöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉ ÛØÛóØĂÚ
ÅäîÛÅäòèØöćĀÖÂÖ¬óÈÂòÚ ÿÂõÕÉóÂāÅäÈëäóÈáóãĂÚÅäîÛÅäòèØöćĀÖÂÖ¬óÈÂòÚ āÅäÈëäóÈÛØÛóØĂÚ
ÅäîÛÅäòè âöîãú¬ 5 ÜäñÿáØ ăÕĀÂ¬ æòÂêÔñîõëäñ Åøî îČóÚóÉĂÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈëóâöáääãóÿÜ»Ú
îõëäñÖ¬îÂòÚ ëóâöÅäîÛÅäîÈ Åøî îČóÚóÉĂÚÂóäÖòÕëõÚĂÉÌøĈîÿÜ»ÚÃîÈëóâö áääãóÅäîÛÅäîÈ Åøî 
îČóÚóÉĂÚÂóäÖòÕëõÚĂÉÌøĈîÿÜ»ÚÃîÈáääãó ÛùÖäâöë¬èÚä¬èâ Åøî ÛùÖäâöë¬èÚä¬èâĂÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈ
ÅäîÛÅäòè ĀæñæòÂêÔñä¬èâÂòÚ îČóÚóÉĂÚÂóäÖòÕëõÚĂÉÌøĈîÿÜ»ÚÃîÈëóâöáääãóä¬èâÂòÚ ØòĈÈÚöĈÚòÂÂóä
ÖæóÕÅèäé÷ÂêóāÅäÈëäóÈÛØÛóØĂÚÅäîÛÅäòèè¬óĂÅäÿÜ»ÚÝúâöÛØÛóØâóÂØöćëùÕ ĀæñîČóÚóÉĂÚÂóä
ÌøĈîÿÜ»ÚÃîÈÛùÅÅæĂÕ Ì÷ćÈÉñÿÜ»ÚÜäñāãËÚ°ĂìÚòÂÂóäÖæóÕÿÃó×÷ÈÝúØöćâöîõØÙõßæĂÚÂóäÌøĈîăÕâóÂÃ÷ĈÚ 

4.6 ÜäñāãËÚ°ÃîÈāÅäÈëäóÈÛØÛóØĂÚÅäîÛÅäòèØöćâöÖ¬îÂóäÖæóÕ Âóääú
āÅäÈëäóÈÃîÈÛØÛóØĂÚÅäîÛÅäòè Ë¬èãĂìÚòÂÂóäÖæóÕÿÃó×÷ÈÝúØöćâöîõØÙõßæĂÚÂóäÖòÕëõÚĂÉÌøĈîăÕ
îã¬óÈ×úÂÖîÈ  

5. ĀÛÛÂóäÕČóäÈËöèõÖĀæñÛùÅæõÂáóßÃîÈÝúÛäõāáÅ 
5.1 ĀÚèÅèóâÅõÕÿÂöćãèÂòÛÂóäÕČóäÈËöèõÖ ÂóäÕČóäÈËöèõÖ ìâóã×÷È ĀÛÛĀÝÚĂÚ

ÂóäĂËËöèõÖÜäñÉČóèòÚÃîÈÝúÛäõāáÅ Ì÷ćÈÉñĀÖÂÖ¬óÈÂòÚîîÂăÜÖóâÂóäĂËËöèõÖ ØòĈÈãòÈâöÂóäÜäòÛÖòè
ÿßøćîĂìÿÃóÂòÛëòÈÅâÚòĈÚ ą ăÕ āÕãÂóäÕČóäÈËöèõÖÃîÈĀÖ¬æñÛùÅÅæÉñâöÝæÖ¬îÂóäÖòÕëõÚĂÉÃîÈ
ÝúÛäõāáÅ ÿÚøćîÈÉóÂÛùÅÅæÿÂõÕÂóäÿäöãÚäúÉóÂëáóßĀèÕæîâØóÈëòÈÅâ ĀæèÂæòćÚÂäîÈÿÜ»ÚÅ¬óÚõãâ 
ĀÛÛÂóäÕČóäÈËöèõÖĀæñÛùÅæõÂáóß 

5.2 Ü¹ÉÉòãØöćÂČóìÚÕĀÛÛÂóäÕČóäÈËöèõÖ ĀÛÛÂóäÕČóäÈËöèõÖÃîÈĀÖ¬æñÛùÅÅæÉñ
ăÕäòÛîõØÙõßæâóÉóÂÅäîÛÅäòè éóëÚó Å¬óÚõãâ Āæñë×óÛòÚÂóäé÷Âêó Å¬óÚõãâÿÂõÕÉóÂÿäöãÚäú 
ÜäñëÛÂóäÔ° āÕãØöćÅ¬óÚõãâØöćĀÖÂÖ¬óÈÂòÚë¬ÈÝæĂìÂóäÕČóäÈËöèõÖĀÖÂÖ¬óÈÂòÚÕèã  

5.3 ÛùÅæõÂáóß ìâóã×÷È ëõćÈØöćÿÂõÕÃ÷ĈÚáóãĂÚÖòèÛùÅÅæ ăÕĀÂ¬ æòÂêÔñ
ÿÊßóñÖòè ëòÈÅâÉõÖèõØãó ØåêÏöÉõÖèõÿÅäóñì°  



  45 

5.4 ÂóäÅóÕÅñÿÚßåÖõÂääâÝúÛäõāáÅ ÚòÂÂóäÖæóÕÅèäÅóÕÅñÿÚßåÖõÂääâ
ÃîÈÝúÛäõāáÅĂÚÿäøćîÈÃîÈ ÂóäÿæøîÂÌøĈîëõÚÅó ÿæøîÂÖäóëõÚÅó îõØÙõßæØóÈëòÈÅâØöćâöÝæÖ¬îÝúÛäõāáÅ 
ÿßøćîÜäñāãËÚ°ĂÚÂóäèóÈĀÝÚØóÈÂóäÖæóÕ 

5.5 ÂóäĂËÛùÅæõÂáóßÿßøćîÂóäĀÛ¬Èë¬èÚÖæóÕ ÚòÂÂóäÖæóÕÅèäèõÿÅäóñì°
ÛùÅÅæØöćâöæòÂêÔñÛùÅæõÂáóßØöćÿìâøîÚÂòÚÉòÕĂìîãú¬Âæù¬âÿÕöãèÂòÚ ĂÚÿäøćîÈÃîÈîóãù äóãăÕ Ö¬óÈ ą 
ÿÚøćîÈÉóÂÛùÅæõÂáóßÃîÈÝúÛäõāáÅØöćĀÖÂÖ¬óÈÂòÚ ÉñâößåÖõÂääâĂÚÂóäÌøĈî Åèóâß÷ÈßîĂÉ ØöćĀÖÂÖ¬óÈ
ÂòÚ 

6. Âæù¬âîõØÙõßæØöćâöÝæÖ¬îßåÖõÂääâÂóäÌøĈîëõÚÅó Âæù¬âîõØÙõßæ Åøî ÛùÅÅæÖòĈÈĀÖ¬
ëîÈÛùÅÅæÃ÷ĈÚăÜ ÜäñÿâõÚÉóÂÜÐõÂõäõãóäñìè¬óÈÂòÚ ĀæñØöćâöÅèóâäúë÷ÂÿÂöćãèÃîÈÂòÚ âöÉùÕâù¬Èìâóã
ÿÕöãèÂòÚ āÕãßåÖõÂääâĂÚÂóäÛäõāáÅÉñăÕäòÛîõØÙõßæâóÉóÂÜ¹ÉÉòãáóãĂÚ ăÕĀÂ¬ Ü¹ÉÉòãÿÊßóñ
ÛùÅÅæ ìäøîÜ¹ÉÉòãáóãÚîÂ ăÕĀÂ¬ Ü¹ÉÉòãÕóÚëòÈÅâĀæñèòÓÚÙääâ Ì÷ćÈÜ¹ÉÉòãÕóÚëòÈÅâØöćÿÜ»Ú
ÖòèÂČóìÚÕßåÖõÂääâÃîÈÛùÅÅæ ÜäñÂîÛÕèã ÅäîÛÅäòè ÿßøćîÚ ËòĈÚëòÈÅâ èòÓÚÙääâäèâăÜ×÷È
èòÓÚÙääâÂæù¬âã¬îã 

āâÿÕæßåÖõÂääâÝúÛäõāáÅ (Consumer Behavior Model) 
éõäõèääÔ  ÿëäöäòÖÚ°ĀæñÅÔñ (2560) ăÕÂæ¬óè×÷ÈāâÿÕæßåÖõÂääâÃîÈÝúÛäõāáÅăèè¬ó 

ÜäñÂîÛÕèã 3 ë¬èÚ Åøî Ü¹ÉÉòãÚČóÿÃó ÂäñÛèÚÂóä ĀæñÝææòßÙ° āÕãâöäóãæñÿîöãÕÕòÈÚöĈ  
1. Ü¹ÉÉòãÚČóÿÃó (Input) ÿÜ»ÚÜ¹ÉÉòãØöćâöÝæÖ¬îÅ¬óÚõãâ ØòéÚÅÖõ ĀæñßåÖõÂääâÃîÈ

ÝúÛäõāáÅØöćÿÂöćãèÃîÈÂòÛÝæõÖáòÔÒ° ÜäñÂîÛÕèãë¬èÚëČóÅòÎ 2 ë¬èÚ Åøî ÂõÉÂääâë¬èÚÜäñëâØóÈ
ÂóäÖæóÕ ĀæñëáóßĀèÕæîâØóÈëòÈÅâĀæñèòÓÚÙääâ Ì÷ćÈÜ¹ÉÉòãØòĈÈ 2 ÜäñÂóäÚöĈâöÝæÂäñØÛÖ¬î
ÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝúÛäõāáÅ ÕòÈÚöĈ 

1.1 Ü¹ÉÉòãÚČóÿÃóÕóÚë¬èÚÜäñëâØóÈÂóäÖæóÕ (Market mix input) ÿÜ»Ú
ÂõÉÂääâØöćÂóäĀÉÈÃ¬óèëóä ĀæñëäóÈĀäÈÉúÈĂÉĂìÝúÛäõāáÅÿÂõÕÅèóâÖîÈÂóäÌøĈî ìäøîĂËÝæõÖáòÔÒ° 
ÜäñÂîÛÕèã 

1.1.1 ÂæãùØÙ°ÕóÚÝæõÖáòÔÒ° (Product strategy) ÂóäÂČóìÚÕÅùÔëâÛòÖõ
ÃîÈÝæõÖáòÔÒ°ĂìĀÖÂÖ¬óÈÿìÚøîÅú¬ĀÃ¬ÈÃòÚ äèâØòĈÈÂóäîîÂĀÛÛÝæõÖáòÔÒ°ĂìâöÅèóâÕ÷ÈÕúÕ Ú¬óëÚĂÉ 

1.1.2 ÂæãùØÙ°ÕóÚäóÅó (Price strategy) āÕãÂóäÂČóìÚÕäóÅóÿßøćî
ÂäñÖùÚĂìÝúÛäõāáÅÿÂõÕÅèóâÖîÈÂóäÌøĈî 

1.1.3 ÂæãùØÙ°ÕóÚÂóäÉòÕÉČóìÚ¬óã (Place strategy) āÕãÂóäÂäñÉóã
Ë¬îÈØóÈÂóäÉòÕÉČóìÚ¬óãĂìØòćè×÷È ĀæñÿÃó×÷ÈăÕÈ¬óã ÿßøćîÅèóâëñÕèÂĀÂ¬ÝúÛäõāáÅĂÚÂóäìóÌøĈîëõÚÅó 
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1.1.4 ÂæãùØÙ°ÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ (Promotion strategy) 
ÜäñÂîÛÕèã ÂæãùØÙ°ÕóÚÂóäāÇêÔó (Advertising strategy) āÕãÂóäāÇêÔóÝ¬óÚëøćîÖ¬óÈą 
ÿßøćîĂìÝúÛäõāáÅäúÉòÂĀæñÉÕÉČóëõÚÅóăÕ ÂæãùØÙ°ÕóÚÂóäÃóãāÕãĂËßÚòÂÈóÚÃóã (Personal selling 
strategy) āÕãÂóäĂËÅèóâëóâóä×ÃîÈßÚòÂÈóÚÃóã Ô ÉùÕÃóã ÿßøćîÂäñÖùÚĂìÝúÛäõāáÅÿÂõÕÂóä
ÖòÕëõÚĂÉÌøĈîëõÚÅó ÂæãùØÙ°ÕóÚÂóäë¬ÈÿëäõâÂóäÃóã (Sales promotion strategy) ăÕĀÂ¬ ÂóäæÕ 
ĀæÂ ĀÉÂ Ā×âÖ¬óÈą ÿÜ»ÚÖÚ ÂæãùØÙ°ÕóÚÂóäĂìÃ¬óè ĀæñÜäñËóëòâßòÚÙ° (Publicity and public 
relation strategy) āÕãÂóäÿëäõâëäóÈáóßæòÂêÔ°ØöćÕöĂìÂòÛÝæõÖáòÔÒ°ĀæñîÈÅ°Âä ĀæñÂæãùØÙ°ÕóÚ
ÂóäÖæóÕØóÈÖäÈ (Direct marketing strategy) ăÕĀÂ¬ ÉÕìâóãÖäÈ ÂóäĂËĀÅÖÖóæĆîÂ ìäøîÂóä
ÃóãÝ¬óÚØóÈÿèĆÛăÌÖ° ÿÜ»ÚÖÚ 

 ÚîÂÉóÂÚòĈÚãòÈâöëõćÈÂäñÖùÚîøćÚą ØöćâöÝæÂäñØÛÖ¬îßåÖõÂääâÝúÛäõāáÅ ĀæñÿÜ»ÚëõćÈ
ØöćÚîÂÿìÚøîÂóäÅèÛÅùâÃîÈîÈÅ°Âä ăÕĀÂ¬ ÿéäêÑÂõÉ ÿØÅāÚāæãö ÂÏìâóãĀæñÂóäÿâøîÈ èòÓÚÙääâ 
ÿÜ»ÚÖÚ 

2. ÂäñÛèÚÂóä (Process) ìäøîÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝúÛäõāáÅ 
(Consumer decision making process) ÿÜ»ÚÃòĈÚÖîÚØöćÿÂöćãèÃîÈÂòÛÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈ
ÝúÛäõāáÅ ÜäñÂîÛÕèã ÂóääòÛäúÜ¹ÎìóìäøîÂóääòÛäú×÷ÈÅèóâÖîÈÂóä ÂóäÅÚìóÃîâúæ ĀæñÂóä
ÜäñÿâõÚÝæØóÈÿæøîÂ Ì÷ćÈÉñÖîÈßõÉóäÔó×÷ÈÜ¹ÉÉòãë¬èÚÛùÅÅæØöćâöîõØÙõßæÖ¬îßåÖõÂääâÝúÛäõāáÅ 
ÜäñÂîÛÕèã îóãù Âóäé÷Âêó îóËöß èÈÉäËöèõÖÅäîÛÅäòè äóãăÕ Å¬óÚõãâ äúÜĀÛÛÂóäÕČóäÈËöèõÖ 
ÖæîÕÉÚÜ¹ÉÉòãÕóÚÉõÖèõØãó Ì÷ćÈæèÚĀÖ¬âöÝæÂäñØÛÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝúÛäõāáÅ 

3. ÝææòßÙ° (Output) ÉñÿÂöćãèÃîÈÂòÛÂõÉÂääâ 2ÜäñÂóä Åøî ÂóäÖòÕëõÚĂÉÌøĈî 
(Purchase decision) ĀæñßåÖõÂääâáóãìæòÈÂóäÌøĈî (Post purchase behavior) āÕãÚòÂÂóä
ÖæóÕÉČóÿÜ»ÚÖîÈÜäñÿâõÚÝæáóãìæòÈÂóäÌøĈîÃîÈÝúÛäõāáÅ ÿßøćîÚČóăÜßòÓÚóÜäòÛÜäùÈÝæõÖáòÔÒ°Ăì
ëîÕÅæîÈÂòÛÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅ 

 
Ü¹ÉÉòãØöćâöîõØÙõßæÖ¬îßåÖõÂääâÝúÛäõāáÅ 
éõäõèääÔ ÿëäöäòÖÚ° ĀæñÅÔñ (2560) Âæ¬óèè¬ó Ü¹ÉÉòãØöćâöØöćâöîõØÙõßæÖ¬îßåÖõÂääâ

ÝúÛäõāáÅ ăÕĀÂ¬ Ü¹ÉÉòãáóãÚîÂ Ü¹ÉÉòãë¬èÚÛùÅÅæ ĀæñÜ¹ÉÉòãáóãĂÚ Ì÷ćÈîÙõÛóãăÕÕòÈÚöĈ 
 

Ü¹ÉÉòãáóãÚîÂØöćâöîõØÙõßæÖ¬îßåÖõÂääâÝúÛäõāáÅ  
ăÕĀÂ¬ Ü¹ÉÉòãÕóÚëòÈÅâĀæñèòÓÚÙääâ (Social and cultural factors) ìÚóØöćÃîÈ

ÚòÂÂóäÖæóÕÅøî Âóäé÷ÂêóæòÂêÔñ Åèóâäúë÷ÂÚ÷ÂÅõÕÃîÈÂæù¬âÝúÛäõāáÅØöćÿÜ»ÚÿÜ¨óìâóã Ì÷ćÈÉñâö
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ÜäñāãËÚ°ĂÚÕóÚÃîÈÂóäÉòÕë¬èÚÜäñëâØóÈÂóäÖæóÕÖ¬óÈą ĂìÿìâóñÂòÛÅèóâÖîÈÂóäÃîÈ
ÝúÛäõāáÅăÕîã¬óÈÿìâóñëâ 

æòÂêÔñÃîÈÝúÌøĈîØöćăÕäòÛîõØÙõßæÉóÂÜ¹ÉÉòãÕóÚëòÈÅâĀæñèòÓÚÙääâ âöäóãæñÿîöãÕ
ÕòÈÚöĈ 

1. Ü¹ÉÉòãÕóÚèòÓÚÙääâ (Cultural factors) ÜäñÂîÛÕèã  
1.1 èòÓÚÙääâßøĈÚÑóÚ (Culture) ÿÜ»ÚÜ¹ÉÉòãØöćÿÜ»ÚÖòèÂČóìÚÕÅèóâÖîÈÂóä

ĀæñßåÖõÂääâÃîÈÛùÅÅæ âöäóÂÑóÚâóÉóÂÅäîÛÅäòè ÖæîÕÉÚë×óÛòÚØóÈëòÈÅâîøćÚą Ì÷ćÈÚòÂÂóä
ÖæóÕÖîÈé÷Âêó×÷ÈÅèóâäúë÷ÂÚ÷ÂÅõÕÃîÈÛùÅÅæĂÚëòÈÅâ ăÕĀÂ¬ Å¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îÖÚÿîÈ 
Å¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îÝúîøćÚ Å¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îîÈÅ°Âóä Å¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îëòÈÅâ 
Å¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îÙääâËóÖõ ĀæñÅ¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îâèæâÚùêãËóÖõ  

1.2 èòÓÚÙääâã¬îã (Subculture) ÿÜ»ÚÂæù¬âÛùÅÅæÿæĆÂą Øöćîãú¬ĂÚèòÓÚÙääâ
ìÚ÷ćÈØöćâöÅ¬óÚõãâ ÅèóâÿËøćî ÛääØòÕÑóÚ äúÜĀÛÛßåÖõÂääâØöćĀÖÂÖ¬óÈăÜÉóÂèòÓÚÙääâìæòÂØöćßèÂ
ÿÃóîãú¬ āÕãÉñâöæòÂêÔñÿÊßóñØöćĀÖÂÖ¬óÈÂòÚăÜëČóìäòÛëâóËõÂĂÚÂæù¬âÚòĈÚą ĀæñÿâøćîÂæù¬âÃîÈ
èòÓÚÙääâã¬îãâöÃÚóÕĂìÎ¬Ã÷ĈÚ ØČóĂìÂČóæòÈÌøĈîâöâóÂÃ÷ĈÚÕèã îÈÅ°ÂäÅèäâöÂóäèóÈĀÝÚÂóäÖæóÕ
ĀÛÛÂäñÉóãÖòè (Diversity marketing) ÿßøćîëÚîÈÖîÛÖ¬îÅèóâÖîÈÂóäØöćĀÖÂÖ¬óÈÂòÚÃîÈĀÖ¬æñ
Âæù¬âèòÓÚÙääâã¬îã 

1.3 ËòĈÚÃîÈëòÈÅâ (Social Class) ×øîÿÜ»ÚîöÂÜ¹ÉÉòãìÚ÷ćÈØöćâöîõØÙõßæÖ¬îÂóä
ÖòÕëõÚĂÉÌøĈîÃîÈÝúÛäõāáÅ ĂÚĀÖ¬æñëòÈÅâÉñâöÂóäĀÛ¬ÈëâóËõÂîîÂÿÜ»ÚäñÕòÛËòĈÚ āÕãÉñ×øîÿÂÔÒ° 
äóãăÕ ÑóÚñ Âóäé÷Âêó îóËöß ÖäñÂúæ Ì÷ćÈĀÖ¬æñËòĈÚÃîÈëòÈÅâÉñâöæòÂêÔñÅ¬óÚõãâ ßåÖõÂääâÂóä
ÛäõāáÅÅèóâëÚĂÉØöćÅæóãÅæ÷ÈÂòÚ ÚòÂÂóäÖæóÕÅèäßõÉóäÔó×÷ÈËòĈÚëòÈÅâÿßøćîÿÜ»ÚĀÚèØóÈĂÚÂóä
ÂČóìÚÕÖæóÕÿÜ¨óìâóã ÂČóìÚÕë¬èÚĀÛ¬ÈÖæóÕ ÂČóìÚÕÖČóĀìÚ¬ÈÝæõÖáòÔÒ° äèâØòĈÈÉòÕë¬èÚÜäñëâ
ÂóäÖæóÕĂìÖîÛëÚîÈÖ¬îÅèóâÖîÈÂóäÃîÈÅÚĂÚĀÖ¬æñËòĈÚëòÈÅâăÕîã¬óÈÿìâóñëâ  

2. Ü¹ÉÉòãÕóÚëòÈÅâ (Social factors) ÿÜ»ÚÜ¹ÉÉòãØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóäÌøĈî
ÃîÈÝúÛäõāáÅØòĈÈØóÈÖäÈĀæñØóÈîîâ ÜäñÂîÛÕèã ÅäîÛÅäòè Âæù¬âîóÈîõÈ ÛØÛóØ Āæñë×óÚñÃîÈ
ÝúÌøĈî 

2.1 Âæù¬âîóÈîõÈ (Reference groups) ìâóã×÷È Âæù¬âØöćÛùÅÅæØöćâöîõØÙõßæØòĈÈ
ØóÈÖäÈĀæñØóÈîîâÖ¬îßåÖõÂääâ ĀæñØòéÚÅÖõÃîÈÝúÛäõāáÅĂÚÕóÚßåÖõÂääâĀæñäúÜĀÛÛÂóä
ÕČóäÈËöèõÖ ØòéÚÅÖõ ĀæñĀÚèÅõÕÃîÈÛùÅÅæ Ì÷ćÈăÕĀÂ¬  
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2.1.1 Âæù¬âëâóËõÂ (Membership groups) Ì÷ćÈÿÜ»ÚÂæù¬âØöćâöîõØÙõßæ
āÕãÖäÈÂòÛÝúÛäõāáÅ ÜäñÂîÛÕèã Âæù¬âÜÑâáúâõ ăÕĀÂ¬ ÅäîÛÅäòè ÿßøćîÚ ìäøîÿßøćîÚä¬èâÈóÚ Ì÷ćÈÉñ
ßÛÜñÂòÚîã¬óÈÖ¬îÿÚøćîÈĀÛÛăâ¬ÿÜ»ÚØóÈÂóä ĀæñÂæù¬âØùÖõãáúâõ ăÕĀÂ¬ Âæù¬âéóëÚó Âæù¬âÂóäÅó  
Ì÷ćÈâòÂÉñÖõÕÖ¬îÂòÚĀÛÛÿÜ»ÚØóÈÂóä ĀæñâöÅèóâÖ¬îÿÚøćîÈÚîãÂè¬óÂæù¬âÜÑâáúâõ 

2.1.2 Âæù¬âØöćĂÞ§Þ¹Ú (Aspirational groups) ìâóã×÷È Âæù¬âØöćÛùÅÅæ
ÖîÈÂóäÚČóâóÿÜ»ÚĀÛÛîã¬óÈ ìäøîÜäóä×ÚóØöćÉñÿÃóä¬èâÿÜ»ÚëâóËõÂÕèã ÿË¬Ú Âæù¬âÛùÅÅæØöćâö
ËøćîÿëöãÈ ÚòÂĀëÕÈ ÚòÂÂöíó ÿÜ»ÚÖÚ 

2.1.3 Âæù¬âØöćăâ¬ß÷ÈÜäñëÈÅ° (Dissociation groups) ìâóã×÷È Âæù¬âØöć
ÛùÅÅæăâ¬Üäóä×ÚóØöćÉñÿÂöćãèÃîÈÕèã ĀÖ¬Âæù¬âØöćăâ¬ß÷ÈÜäñëÈÅ°ëČóìäòÛÅÚìÚ÷ćÈîóÉÿÜ»ÚÂæù¬âØöćĂÞ§Þ¹Ú
ëČóìäòÛîöÂÅÚìÚ÷ćÈÂĆăÕ 

2.2 ÅäîÛÅäòè (Family) ìâóã×÷È ÛùÅÅæÌ÷ćÈÿÂöćãèÃîÈÂòÚØóÈëóãāæìõÖ Âóä
ĀÖ¬ÈÈóÚ ìäøîÂóääòÛîùÜÂóäñĂìÿÃóâóîãú¬ÕèãÂòÚ āÕãÅäîÛÅäòèÉñÜäñÂîÛÕèã ÛõÕó âóäÕó  
ßöćÚîÈ Ì÷ćÈÚòÛè¬óÿÜ»ÚÂæù¬âØöćâöîõØÙõßæâóÂØöćëùÕÖ¬îÅèóâÅõÕÿìĆÚ ØòéÚÅÖõ ĀæñÅ¬óÚõãâÃîÈÛùÅÅæ Ì÷ćÈ
ë¬ÈÝæÖ¬îßåÖõÂääâÂóäÌøĈîÃîÈÝúÛäõāáÅ 

2.3 ÛØÛóØĀæñë×óÚáóß (Roles and Statuses) āÕãÛùÅÅæÉñâöÛØÛóØ
Āæñë×óÚáóßØöćĀÖÂÖ¬óÈÂòÚĂÚĀÖ¬æñÂæù¬âëòÈÅâ ĀæñÝúÛäõāáÅë¬èÚĂìÎ¬âòÂÉñÿæøîÂÌøĈîëõÚÅóØöć
ëóâóä×ëøćî×÷ÈÛØÛóØ ë×óÚáóßÃîÈÖÚÿîÈĂÚëòÈÅâ  

 
Ü¹ÉÉòãë¬èÚÛùÅÅæØöćâöîõØÙõßæÖ¬îßåÖõÂääâÝúÛäõāáÅ (Personal factors influencing 

consumer behavior)  
ÂóäÖòÕëõÚĂÉÃîÈÝúÌøĈîăÕäòÛîõØÙõßæÉóÂæòÂêÔñë¬èÚÛùÅÅæÃîÈÅÚĂÚÕóÚÖ¬óÈą ÕòÈÚöĈ 

1. îóãù (Age) ÛùÅÅæØöćâöîóãùĀÖÂÖ¬óÈÂòÚÉñâöÅèóâÖîÈÂóäĂÚëõÚÅóĀæñÛäõÂóä
Ö¬óÈÂòÚ ÿË¬Ú Âæù¬âèòãäù¬Ú ÉñËîÛØÕæîÈëõćÈĀÜæÂĂìâ¬ ËîÛëõÚÅóÜäñÿáØĀàËòćÚ ë¬èÚÂæù¬âÝúëúÈîóãù
ÉñëÚĂÉëõÚÅóÿÂöćãèÂòÛëùÃáóßĀæñÅèóâÜæîÕáòã ÿÜ»ÚÖÚ 

2. èÈÉäËöèõÖÅäîÛÅäòè (Family Life Cycle: FLC) ÿÜ»ÚÃòĈÚÖîÚÂóäÕČóäÈËöèõÖÃîÈ
ÛùÅÅæ Ì÷ćÈâöÝæÖ¬îÂóäÕČóäÈËöèõÖ ØČóĂìÿÂõÕÅèóâÖîÈÂóäĂÚÝæõÖáòÔÒ°ĀæñßåÖõÂääâÂóäÌøĈîØöć
ĀÖÂÖ¬óÈÂòÚ 

3. îóËöß (Occupation) ÝúÛäõāáÅØöćâöîóËößĀÖÂÖ¬óÈÂòÚ ØČóĂìÿÂõÕÅèóâÖîÈÂóä
ëõÚÅóĀæñÛäõÂóäØöćĀÖÂÖ¬óÈÂòÚ ìÚóØöćÃîÈÚòÂÂóäÖæóÕÅøî ÉñÖîÈé÷Âêóè¬óëõÚÅóĀæñÛäõÂóäÚòĈÚ
ÿÜ»ÚØöćÖîÈÂóäÃîÈÂæù¬âîóËößĂÕ ÿßøćîØöćÉñăÕÉòÕÿÖäöãâëõÚÅóĂìëîÕÅæîÈÿìâóñëâÂòÛÅèóâ
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ÖîÈÂóäÃîÈÝúÛäõāáÅăÕæÈÖòèØöćëùÕ ÿË¬Ú ÚòÂÙùäÂõÉìäøîÝúÛäõìóäÉñÌøĈîëõÚÅóÿßøćîÿëäõâëäóÈÛùÅæõÂáóß
ìäøîáóßæòÂêÔ°ÃîÈÖÚÿîÈ ĂÚÃÔñØöćæúÂÉóÈāÕãØòćèăÜÉñÌøĈîëõÚÅóØöćÉČóÿÜ»ÚÖ¬îÂóäÅäîÈËöß  

4. ë×óÚáóßØóÈÿéäêÑÂõÉ (Economic circumstances) ìäøîäóãăÕ (Income) 
Ü¹ÉÉòãÿìæ¬óÚöĈÉñâöÝæÂäñØÛÖ¬îëõÚÅóĀæñÛäõÂóä Ì÷ćÈÚòÂÂóäÖæóÕÖîÈëÚĂÉĂÚĀÚèāÚâÃîÈäóãăÕ
ë¬èÚÛùÅÅæ ÿÚøćîÈÉóÂÜ¹ÉÉòãÕóÚäóãăÕÉñâöÝæÖ¬îîČóÚóÉÂóäÌøĈî 

5. Âóäé÷Âêó (Education) ÝúØöćâöÂóäé÷ÂêóëúÈâòÂÉñâöîóËößØöćëóâóä×ëäóÈäóãăÕ
ëúÈÂè¬óÝúØöćâöÂóäé÷ÂêóÚîãÂè¬ó É÷ÈâöĀÚèāÚâĂÚÛäõāáÅÝæõÖáòÔÒ°ĀæñÛäõÂóäØöćâöÅùÔáóßâóÂÂè¬ó
ìäøîâöØóÈÿæøîÂâóÂÂè¬óÚòćÚÿîÈ 

6. Å¬óÚõãâìäøîÅùÔÅ¬ó ĀæñäúÜĀÛÛÂóäÕČóäÈËöèõÖ (Value and Lifestyle: VALs) 
Å¬óÚõãâ (Value) ìâóã×÷È ÅèóâÿËøćî ìäøîÅèóâÅõÕØöćâöÝæÖ¬îßåÖõÂääâĀæñÂóäÖòÕëõÚĂÉÃîÈÛùÅÅæ 
ë¬èÚ äúÜĀÛÛÂóäÕČóäÈËöèõÖ (Lifestyle) ìâóã×÷È äúÜĀÛÛÂóäÕČóäÈËöèõÖÃîÈÛùÅÅæ āÕãÿÂöćãèÃîÈÂòÛ
ÂõÉÂääâ ØöćÛùÅÅæÚòĈÚëÚĂÉ 

Ü¹ÉÉòãáóãĂÚØöćâöîõØÙõßæÖ¬îßåÖõÂääâÝúÛäõāáÅ 
ăÕĀÂ¬ Ü¹ÉÉòãØóÈÉõÖèõØãó (Psychological Factor) ÿÜ»ÚÜ¹ÉÉòãáóãĂÚØöćâöîõØÙõßæÖ¬î

ßåÖõÂääâÂóäÌøĈîĀæñÂóäĂËëõÚÅó āÕãÉñÿÂöćãèÃîÈÂòÛÅèóâäúë÷ÂÚ÷ÂÅõÕÃîÈÝúÛäõāáÅ Ü¹ÉÉòãáóãĂÚ
ìäøîÜ¹ÉÉòãÕóÚÉõÖèõØãó ÜäñÂîÛÕèã ÂóäÉúÈĂÉ ÂóääòÛäú ÅèóâÿËøćî×øî ØòéÚÅÖõ ÛùÅæõÂáóß Āæñ
ĀÚèÅõÕÃîÈÖÚÿîÈ āÕãâöäóãæñÿîöãÕÕòÈÚöĈ 

1 .ÂóäÉúÈĂÉ (Motivation) ìâóã×÷È ÅèóâÖîÈÂóäØöćăÕäòÛÂóäÂäñÖùÚÉóÂáóãĂÚ
ìäøîáóãÚîÂÛùÅÅæ ÿË¬Ú ËòĈÚÃîÈëòÈÅâ èòÓÚÙääâìäøîÿÅäøćîÈâøîØóÈÂóäÖæóÕ Ì÷ćÈÿÜ»ÚĀäÈÝæòÂÕòÚ
ĂìÿÂõÕßåÖõÂääâÿßøćîĂìÛääæùÿÜ¨óìâóã  

2. ÂóääòÛäú (Perception) ÿÜ»ÚÂäñÛèÚÂóäÌ÷ćÈĀÖ¬æñÛùÅÅæÉñÖöÅèóâìâóã
ÿÂöćãèÂòÛëõćÈÂäñÖùÚ āÕãîóéòãÜäñëóØëòâÝòëØòĈÈ 5 ăÕĀÂ¬ ÂóäăÕÿìĆÚ ăÕÂæõćÚ ăÕãõÚ ăÕäëËóÖõ ĀæñăÕ
äúë÷Â  

3. ÂóäÿäöãÚäú (Learning) ìâóã×÷È ÜäñëÛÂóäÔ°ÃîÈÝúÛäõāáÅ ÂóäÿäöãÚäúØČóĂì
ÿÂõÕÂóäÿÜæöćãÚĀÜæÈĂÚßåÖõÂääâ ÂóäÿäöãÚäúÃîÈÛùÅÅæÉñÿÂõÕÃ÷ĈÚÿâøćîÛùÅÅæÚòĈÚăÕäòÛëõćÈÂäñÖùÚĀæñ
ÿÂõÕÂóäÖîÛëÚîÈ Ì÷ćÈÿäóÿäöãÂè¬ó ØåêÏöëõćÈÂäñÖùÚ - ÂóäÖîÛëÚîÈ (Stimulus · Response: SR 
theory) ÚòÂÂóäÖæóÕăÕÜäñãùÂÖ°ĂËØåêÏöÚöĈāÕãÂóäÉòÕÂõÉÂääâÂóäë¬ÈÿëäõâÂóäÃóãĂÚäúÜĀÛÛ
Ö¬óÈą ÂóäāÇêÔóÌĈČóą ÿßøćîØČóĂìÝúÛäõāáÅÿÂõÕÂóäÖòÕëõÚĂÉÌøĈîĀæñĂËÛäõÂóäëõÚÅó 
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4. ÅèóâÿËøćî×øî (Beliefs) ìâóã×÷È ÅèóâÅõÕØöćÛùÅÅæã÷Õ×øîÿÂöćãèÂòÛëõćÈĂÕëõćÈìÚ÷ćÈ 
Ì÷ćÈÿÜ»ÚÝæâóÉóÂÜäñëÛÂóäÔ°ĂÚîÕöÖ ĀæñÜ¹ÉÉòãÕóÚÅèóâÿËøćî×øîâöÝæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÃîÈ
ÝúÛäõāáÅ  

5. ØòéÚÅÖõ (Attitudes) ìâóã×÷È Åèóâäúë÷ÂÕóÚîóäâÔ°ØöćÛùÅÅæâöÖ¬îëõćÈĂÕëõćÈìÚ÷ćÈ 
ĀëÕÈ×÷ÈÅèóâß÷ÈßîĂÉìäøîăâ¬ß÷ÈßîĂÉ āÕãÜ¹ÉÉòãÕóÚØòéÚÅÖõÃîÈÝúÛäõāáÅÉñâöÅèóâëòâßòÚÙ°ÂòÛ
ÂóäÖòÕëõÚĂÉÌøĈîëõÚÅó Ì÷ćÈØòéÚÅÖõÚòĈÚÃ÷ĈÚîãú¬ÂòÛÃîâúæØöćăÕäòÛÃîÈĀÖ¬æñÛùÅÅæ ÚòćÚÂĆÅøîÜäñëÛÂóäÔ°
ØöćÝ¬óÚâóĂÚîÕöÖ ×óÖîÈÂóäĂìëõÚÅóÿÜ»ÚØöćÖîÈÂóäÃîÈÝúÛäõāáÅ ëõćÈØöćÚòÂÂóäÖæóÕÅèäØČóÅøî ëäóÈ
ØòéÚÅÖõÃîÈÝúÛäõāáÅĂìëîÕÅæîÈÂòÛëõÚÅóÃîÈîÈÅ°Âä āÕãÂóäßõÉóäÔóè¬óØòéÚÅÖõÃîÈÝúÛäõāáÅ
ÿÜ»Úîã¬óÈăä ĀæèÉ÷ÈßòÓÚóëõÚÅóĂìëîÕÅæîÈÂòÛØòéÚÅÖõÃîÈÝúÛäõāáÅ Ì÷ćÈÿÜ»ÚèõÙöØöćÈ¬óãÂè¬óÂóä
ÿÜæöćãÚĀÜæÈØòéÚÅÖõÃîÈÝúÛäõāáÅĂìÿÂõÕÅèóâÖîÈÂóäĂÚÖòèëõÚÅóÿÚøćîÈÉóÂÖîÈĂËÿèæóÚóÚ Ì÷ćÈ
îÈÅ°ÜäñÂîÛÃîÈÂóäÿÂõÕØòéÚÅÖõâö 3 ÜäñÂóä ÕòÈÚöĈ 

 
5.1 ë¬èÚÃîÈÅèóâÿÃóĂÉ (Cognitive component) ÿÜ»ÚÂóäĀëÕÈ×÷ÈÂóääòÛäú 

ĀæñÅèóâÿËøćî×øîÃîÈÝúÛäõāáÅ Ì÷ćÈÂĆÅøîÅèóâäúÅèóâÿÃóĂÉÿÂöćãèÂòÛÝæõÖáòÔÒ° 
5.2 ë¬èÚÃîÈÅèóâäúë÷Â (Affective component) ìâóã×÷È ë¬èÚØöćëñØîÚ×÷È

îóäâÔ°Åèóâäúë÷ÂÃîÈÝúÛäõāáÅ ĀëÕÈîîÂ×÷ÈÅèóâËîÛìäøîÅèóâăâ¬ËîÛ Ì÷ćÈÂĆÅøîÅèóâäúë÷ÂØöćâöÖ¬î
ÝæõÖáòÔÒ° 

5.3 ë¬èÚÃîÈßåÖõÂääâ (Behavior component) ìâóã×÷È Ü¹ÉÉòãØöćÿÜ»Ú
ÖòèÂČóìÚÕßåÖõÂääâÃîÈÝúÛäõāáÅØöćâöÖ¬îÝæõÖáòÔÒ°ìäøîÖäóëõÚÅó Ì÷ćÈĀÚèāÚâÂóäÂäñØČóÃîÈ
ÝúÛäõāáÅÿÂõÕÉóÂØòéÚÅÖõØöćâöÖ¬îëõćÈÚòĈÚą Ì÷ćÈÚòÂÂóäÖæóÕëóâóä×ĂËëõćÈÂäñÖùÚØóÈÂóäÖæóÕ ÿË¬Ú 
ÂóäāÇêÔó ÂóäÃóãāÕãĂËßÚòÂÈóÚÃóã Âóäë¬ÈÿëäõâØóÈÂóäÖæóÕ ÿÜ»ÚÖÚ ÿßøćîĂìÝúÛäõāáÅÿÂõÕ
ßåÖõÂääâÂóäÌøĈî  

6. ÛùÅæõÂáóß (Personality) ĂËÿÜ»ÚÖòèĀÜäĂÚÂóäèõÿÅäóñì°ßåÖõÂääâÝúÛäõāáÅĂÚ
ÂóäÿæøîÂÖäóëõÚÅó ÚòÂÂóäÖæóÕÖîÈßãóãóâëäóÈÛùÅæõÂÃîÈÖäóëõÚÅóĂìÖäÈÂòÛÛùÅæõÂáóßÃîÈ
ÝúÛäõāáÅØöćÿÜ»ÚÂæù¬âÿÜ¨óìâóã 

7. ĀÚèÅõÕÃîÈÖÚÿîÈ (Self - Concept) Åèóâäúë÷ÂÚ÷ÂÅõÕØöćÛùÅÅæâöÖ¬îÖÚÿîÈ ìäøî
ÛùÅÅæîøćÚâöÖ¬îÖÚÿîÈ Ì÷ćÈÉñâöîõØÙõßæÖ¬îßåÖõÂääâĂÚÂóäÛäõāáÅ āÕãã÷ÕìæòÂè¬ó ´We are what we 
haveµ ìäøî ë́õćÈØöćÿäóâöîãú¬Û¬ÈÛîÂÅèóâÿÜ»ÚÖòèÿäóµ ĀÚèÅõÕÃîÈÖÚÿîÈÜäñÂîÛÕèã 
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7.1 ĀÚèÅõÕØöćĀØÉäõÈÃîÈÖÚÿîÈ (Real self) Åøî ÅèóâÅõÕØöćÛùÅÅæâîÈÖÚÿîÈØöć
ĀØÉäõÈ  

7.2 ĀÚèÅõÕÃîÈÖÚÿîÈĂÚîùÕâÅÖõ (Ideal self) Åøî Åèóâäúë÷ÂÚ÷ÂÅõÕØöćÛùÅÅæ
ĂÞ§Þ¹ÚîãóÂĂìÖÚÿÜ»ÚÿË¬ÚÚòĈÚ É÷ÈâòÂØČóĂìßåÖõÂääâëîÕÅæîÈÂòÛÅèóâÅõÕĂÚîùÕâÅÖõ 

7.3 ĀÚèÅõÕÃîÈÖÚÿîÈØöćÖîÈÂóäĂìÛùÅÅæîøćÚìäøîëòÈÅââîÈÖÚÿîÈØöćĀØÉäõÈ 
(Real other) Åøî áóßæòÂêÔ°ØöćÛùÅÅæÅČóÚ÷Èè¬óëòÈÅâìäøîÛùÅÅæîøćÚÉñâîÈÖÚÿîÈîã¬óÈăä 

7.4 ĀÚèÅõÕÃîÈÖÚÿîÈØöćÖîÈÂóäĂìÛùÅÅæîøćÚìäøîëòÈÅâÅõÕÿÂöćãèÂòÛÖÚÿîÈĂÚ
îùÕâÅÖõ (Ideal other) Åøî ÂóäØöćÛùÅÅæÖîÈÂóäĂìÛùÅÅæîøćÚìäøîëòÈÅâÅõÕ×÷ÈÿÃóĂÚâùââîÈĂÕ
âùââîÈìÚ÷ćÈ 

8. îóäâÔ° (Emotions) ÝúÛäõāáÅÉñâöÂóäÖîÛëÚîÈĂÚÕóÚÖ¬óÈąÿÃóâóÿÂöćãèÃîÈ
ÂòÛÖäóëõÚÅóìäøîÝæõÖáòÔÒ° Ì÷ćÈÉñØČóĂìÝúÛäõāáÅäúë÷ÂâòćÚĂÉ áóÅáúâõĂÉ ÖøćÚÿÖÚ ÕòÈÚòĈÚÚòÂÂóäÖæóÕ
ÅèäâöÂóäāÇêÔóØöćÖîÈëäóÈÅèóâäúë÷ÂÃîÈÝúÛäõāáÅĂìÿËøćîâāãÈÂòÛÖäó ÿßøćîëäóÈÅèóâÝúÂßòÚØóÈ
îóäâÔ°Ì÷ćÈÂ¬îĂìÿÂõÕÅèóâáòÂÕöĂÚÖäóëõÚÅó 

ÚòÂÂóäÖæóÕÉČóÿÜ»ÚÖîÈé÷ÂêóÜ¹ÉÉòãØöćë¬ÈÝæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîëõÚÅóÃîÈÝúÛäõāáÅ 
Ì÷ćÈăÕĀÂ¬Ü¹ÉÉòãáóãÚîÂ Ü¹ÉÉòãáóãĂÚ äèâØòĈÈÜ¹ÉÉòãë¬èÚÛùÅÅæ Ì÷ćÈÉñÿìĆÚăÕè¬óÜ¹ÉÉòãÖ¬óÈą ÿìæ¬óÚöĈâö
îõØÙõßæÖ¬îæòÂêÔñÅèóâëÚĂÉÃîÈÝúÛäõāáÅ ÚòÂÂóäÖæóÕÅèäÚČóÜ¹ÉÉòãÖ¬óÈąÚöĈăÜÜäòÛĂËÂòÛ
ÝæõÖáòÔÒ°ĂÚÕóÚäóÅó ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ĀæñÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ ÿßøćîëäóÈĂì
ÝúÛäõāáÅÿÂõÕØòéÚÅÖõØöćÕöÖ¬îÖòèÝæõÖáòÔÒ° 

ÉóÂÂóäé÷ÂêóĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛßåÖõÂääâÝúÛäõāáÅ ÝúèõÉòãăÕÚČóĀÚèÅõÕĀæñ
ØåêÏößåÖõÂääâÝúÛäõāáÅÃîÈ éõäõèääÔ ÿëäöäòÖÚ° ĀæñÅÔñ (2560) Âæ¬óèè¬ó ĂÚÂóäèõÿÅäóñì°ÖæóÕ
ĀæñßåÖõÂääâÃîÈÝúÛäõāáÅÚòĈÚâöÅČó×óâ 7 ÜäñÂóä ìäøî 6Ws Āæñ 1H ÿßøćîÅÚìóÅČóÖîÛ  
7 ÜäñÂóä ìäøî 7Os ÿÂöćãèÂòÛßåÖõÂääâÝúÛäõāáÅ âóîóÈîõÈĂÚÂóäÖòĈÈÅČó×óâĂÚÕóÚßåÖõÂääâ 
ăÕĀÂ¬ Åèóâ×öćĂÚÂóäĂËÛäõÂóä ÉČóÚèÚÿÈõÚØöćĂËÉ¬óãĂÚÂóäÌøĈîÖ¬îÅäòĈÈ ÜäñÿáØÝæõÖáòÔÒ°ØöćÌøĈî
Û¬îãÅäòĈÈØöćëùÕ ë×óÚØöćØöćÌøĈî ÿìÖùÝæØöćÌøĈî èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä ĀæñÝúâöîõØÙõßæĂÚÂóäĂË
ÛäõÂóä ÿßøćîĂìØäóÛ×÷ÈßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅË¬èÈîóãùÿÉÚèóã ĂÚ
ÿÃÖÂäùÈÿØßâìóÚÅä 
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ÜäñèòÖõĀæñÅèóâÿÜ»ÚâóÃîÈäóÚîóàÿÖîä° ãú (After You) 
ÜäñèòÖõÅèóâÿÜ»Úâó 
ÛäõêòØ îóàÿÖîä° ãú ÉČóÂòÕ (âìóËÚ) ÜäñÂîÛÂõÉÂóäâóÂÂè¬ó 10 Ü£ ÕČóÿÚõÚÙùäÂõÉÂóä

ĂìÛäõÂóäÕóÚÃÚâìèóÚ ĀæñÿÅäøćîÈÕøćâÖ¬óÈą áóãĂÖËøćîäóÚîóàÿÖîä° ãú āÕãÿäõćâÖÚÉóÂÅèóâÅõÕ 
ÅèóâÞ¹ÚÃîÈÅùÔÂùæßòËä° ÂÚÂèòÓÚóèääÔ ìäøîÅùÔÿâ ĀæñâöÅùÔĀâ¬Øòß Ö.ëùèääÔ ìäøîÅùÔìâõÈ 
ÿÜ»ÚÝúÕČóÿÚõÚÙùäÂõÉ  

îóàÿÖîä° ãú ÿäõćâÿÜ¢ÕëóÃóĀäÂ ÿâøćîèòÚØöć 1 ÖùæóÅâ ß.é.2550 Øöć ÿÉ îÿèÚõè ØîÈìæ¬î 
ĀæñÿÃóÉÕØñÿÛöãÚĂÚÖæóÕìæòÂØäòßã°Āì¬ÈÜäñÿØéăØã ÖòĈÈĀÖ¬èòÚØöć 23 ÙòÚèóÅâ ß.é. 2559 ØòĈÈÚöĈ
ãòÈâöāäÈÈóÚÂóäÝæõÖØöćăÕâóÖäÑóÚîãú¬ĂÚÚõÅâîùÖëóìÂääâÉòÈìèòÕëâùØäëÈÅäóâ ÉèÛÉÚÜ¹ÉÉùÛòÚ
äóÚîóàÿÖîä° ãú âöëóÃóĂìÛäõÂóääèâØòĈÈëõĈÚ 30 ëóÃó ÕòÈÚöĈ (1) ëöæâÅîâÿßæĆÂÌ° (2) ÿîĆâÛöÿÅ  
ÿÌĆÚÿÖîä° (3) Ø¬óâìóäóË (4)    ëãóâëĀÅèä°èòÚ (5) ëãóâßóäóÂîÚ (6) ÿÌĆÚØäòæÿèõæÕ° (7) ÿÌĆÚØäòæ
ÿèõæÕ°îîàà¢é (8) ÿØîâõÚîæ21 (îāéÂ) (9) ÿÌĆÚØäòæßæóÌ¬ó Ü¢¼ÚÿÂæó (10) îõÚØ° - îõÚÿÖîä°ÿÌÅ 
ßäñäóâ 3 (11) æó èõææ¬ó îóäöã° (ßìæāãÙõÚ) (12) ÿÉ îÿèÚõè ØîÈìæ¬î 13 (13) ÿîëßæóÚóÕ 
äòËÕóáõÿêÂ (14) Bangkok Plaza āäÈßãóÛóæÂäùÈÿØß (15) ÿÌĆÚØäòæßæóÌ¬ó ßäñäóâ 2 (16) ÿÕîñ
âîææ° ÛóÈĀÅ (17) ÿÕîñ ÅäõëÖòæ äóËßåÂê° (18) ÿÌĆÚØäòæßæóÌ¬ó æóÕßäóè (19) ÿÌĆÚØäòæ ÛóÈÚó 
(20) ÿÕîñâîææ° ÛóÈÂñÜ¢ (21) ÿÕîñ ÅäõëÖòæ (22) ÌöÅîÚëĀÅèä° éäöÚÅäõÚØä° (23) ÿÌĆÚØäòæßæóÌ¬ó 
ÿèëÖ°ÿÂÖ (24) ÿâÂóÛóÈÚó (25) ÿÕîñ ßîä°Øîæ ÿâøîÈØîÈÙóÚö ËòĈÚ 1 (26) ÿÕîñßäîâóÚóÕ (27) 
ëÿÜææ° à¢èÿÉîä°ßóä°Å (28) ÿÕîñâîææ°āÅäóË (29) ÿÌĆÚØäòæßæóÌ¬ó îùÕäÙóÚö Āæñ(30) ÿÌĆÚØäòæ 
ÿàëÖõèòæ ÿËöãÈĂìâ¬ 

ÚāãÛóãĂÚÂóäÕČóÿÚõÚÈóÚÃîÈÛäõêòØ Åøî ÂóäÿÜ»ÚÝúĂìÛäõÂóä îòÚÕòÛ 1 ÕóÚÃÚâ
ìèóÚĀæñÿÅäøćîÈÕøćâÖ¬óÈ ą äóÚîóàÿÖîä° ãú âöÿâÚúØöćÂæóãÿÜ»ÚØöćäúÉòÂâóÂâóã îóØõ ËõÛúãó ïòÚÚöćāØëÖ° 
ËĆîÅāÂĀæÖæóèó ÅóÅõāÂäõ ðæð îöÂØòĈÈâöĀÝÚØöćÉñÃãóãÈóÚĂÚë¬èÚÖ¬óÈ ą îã¬óÈÖ¬îÿÚøćîÈ ÿË¬Ú  
ÂóäßòÓÚóÛùÅæóÂäĂìâöâóÖäÑóÚ ÿßöãÈßîÖ¬îÂóäĂìÛäõÂóä Øöâ R&D ÅõÕÅÚÿâÚúĂìâ¬ØùÂÿÕøîÚÛÚ
ßøĈÚÑóÚÃîÈÃîâúæÿËõÈë×õÖõ ÂóäÃãóãÉČóÚèÚëóÃóĂÚÿÃÖËóÚÿâøîÈ ĀæñÖ¬óÈÉòÈìèòÕ ÚāãÛóãìæòÂ
ÃîÿÕöãèØöćÿÜ»ÚĀäÈÝæòÂÕòÚÙùäÂõÉÖòĈÈĀÖ¬èòÚĀäÂ×÷ÈÜ¹ÉÉùÛòÚ Åøî Âóäë¬ÈâîÛÅèóâëùÃÝ¬óÚäëËóÖõÃÚâ
ĀæñÂóäÛäõÂóäĂìÂòÛæúÂÅóØùÂØ¬óÚ äèâ×÷ÈÅèóâÌøćîëòÖã° ÅèóâÉäõÈĂÉØöćâöÖ¬îæúÂÅó É÷ÈØČóĂìîóà
ÿÖîä° ãú ÂæóãÿÜ»ÚäóÚÃÚâØöćăÕäòÛÅèóâÚõãâÿßõćââóÂÃ÷ĈÚÿäøćîã ą ØòĈÈÉóÂËóèăØã äèâ×÷È
ËóèÖ¬óÈËóÖõØöćÿÕõÚØóÈâóØ¬îÈÿØöćãèĂÚÿâøîÈăØãîöÂÕèã (Afteryoudessert, 2561: îîÚăæÚ°) 

ëČóìäòÛÅú¬ĀÃ¬ÈÙùäÂõÉÃîÈäóÚîóàÿÖîä° ãú ØöćÿÜ»ÚØöćäúÉòÂÂòÚÕöÃîÈÂæù¬âÝúÛäõāáÅ ăÕĀÂ¬ 
Hollys Coffee, Mr.Jones³ Orphanage, Kyo Roll En, Pancake CafŦ Āæñ Cookies Crust  
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ÿÜ»ÚÖÚ Ì÷ćÈäóÚÿìæ¬óÚöĈâöìæóãëóÃóÂóäĂìÛäõÂóä ØòĈÈÖòĈÈîãú¬ĂÚìóÈëääßëõÚÅóĀæñÅîââúÚõÖöĈâîææ° 
ßãóãóâëäóÈÿâÚúÃÚâìèóÚÃ÷ĈÚâóÿÜ»ÚÿâÚúÌõÂÿÚÿÉîä°ÜäñÉČóäóÚÃîÈÖÚ ĀÖ¬äóÚîóàÿÖîä° ãú âö 
ÂæãùØÙ°ØöćâùÈÿÚÚăÜãòÈÅèóâëùÃÃîÈÝúÛäõāáÅâóÂÂè¬óãîÕÃóã ÂóäÛäõÂóäØöćÚ÷Â×÷ÈæúÂÅóÿÜ»ÚîòÚÕòÛ
ĀäÂ ëîÕÅæîÈÂòÛëāæĀÂÚĂÚÂóäĂìÛäõÂóäØöćè¬ó îãóÂĂìÅÚÛäõÂóäÿäóĀÛÛăìÚ ÿäóÂĆÅèäØČóÂòÛÿÃó
ĀÛÛÚòĈÚ äèâăÜ×÷ÈÂóääòÛà¹ÈÜ¹ÎìóæúÂÅó ÂóääòÂêóâóÖäÑóÚÃîÈëõÚÅó ÂóäĂËèòÖ×ùÕõÛØöćÕö Ăë¬ĂÉ
ÜäóÔöÖîóìóäĀÛÛÉóÚÖ¬îÉóÚ ÿÚøćîÈÉóÂâùââîÈØöćè¬ó ÂóäÂĆîÜÜ£½äëËóÖõîóÉØČóăÕāÕãÈ¬óã ĀÖ¬Õèã
äóãæñÿîöãÕìæóãìæ¬óÈØöćÿæöãÚĀÛÛăâ¬ăÕ ÕèãÿìÖùÝæÿìæ¬óÚöĈ ÿâøćîĂìÝúÛäõāáÅÿæøîÂäóÚÅ¬óÿà§ÃÚâ
ìèóÚØöćËøćÚËîÛ ìäøîÚ÷Â×÷È ÿËøćîè¬óìæóãÅÚÉñÚ÷Â×÷ÈËøćîÃîÈ After You ÿÜ»ÚîòÚÕòÛÖÚą îã¬óÈ
ĀÚ¬ÚîÚ (Themomentum, 2018: îîÚăæÚ°) 

ÝæõÖáòÔÒ°Ö¬óÈ ą ÃîÈäóÚîóàÿÖîä° ãú 

 

 

 

 

 

 

 

 

 

 

 

 

áóßÜäñÂîÛ 9 ÿâÚúÿÅäøćîÈÕøćâÃîÈäóÚîóàÿÖîä° ãú 
 

Øöćâó: January (2018). ËöĈÿÜ¨ó āßãÿâÚúäóÅóäóÚîóàÿÖîä°ãú After You 
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áóßÜäñÂîÛ 10 ÿâÚúÃîÈìèóÚÃîÈäóÚîóàÿÖîä° ãú 
 

Øöćâó: January (2018). ËöĈÿÜ¨ó āßãÿâÚúäóÅóäóÚîóàÿÖîä°ãú After You 
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áóßÜäñÂîÛ 11 ÿâÚúāØëÖ°Ö¬óÈą ÃîÈäóÚîóàÿÖîä° ãú 
 
Øöćâó: January (2018). ËöĈÿÜ¨ó āßãÿâÚúäóÅóäóÚîóàÿÖîä°ãú After You 

 

 

áóßÜäñÂîÛ 12 ÿâÚúîóìóäÿËóÃîÈäóÚîóàÿÖîä° ãú 
 

Øöćâó: January (2018). ËöĈÿÜ¨ó āßãÿâÚúäóÅóäóÚîóàÿÖîä°ãú After You 
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ÚîÂÉóÂØöćÂæ¬óèÃóÈÖÚ äóÚîóàÿÖîä° ãú ãòÈäòÛÉòÕ Snack Box ìäøî Catering ÈóÚÉòÕ
ÿæöĈãÈÖ¬óÈą ĀæñáóãĂÚäóÚãòÈâöëõÚÅóØöćÚîÂÿìÚøîÉóÂÃÚâìèóÚ ÿÅäøćîÈÕøćâ ăÕĀÂ¬ ëâùÕāÚ®Ö ÂäñÿÜªó
Ýó ÿëøĈîãøÕØöÿËõĈÖ ĀæñĀÂèÚĈČó ĂÚĀÛäÚÕ°îóàÿÖîä° ãú îöÂÕèã (Afteryoudessert, 2561: îîÚăæÚ°) 

 
ÈóÚèõÉòãØöćÿÂöćãèÃîÈ 

ÉóÂÂóäÅÚÅèóÈóÚèõÉòãÿÂöćãèÃîÈÂòÛÂóäèõÉòãÿäøćîÈÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ°ĀæñÅùÔÅ¬ó 
ÖäóëõÚÅóØöćë¬ÈÝæÖ¬îßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä°ãú ÃîÈÝúÛäõāáÅÿÉÚèóãĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä ßÛÈóÚèõÉòãØöćëîÕÅæîÈÕòÈÚöĈ 

ăßæõÚ èòÓÚóéäöāäÉÚ° (2560) ăÕé÷Âêóë¬èÚÜäñëâØóÈÂóäÖæóÕÛäõÂóäĀæñÅùÔÅ¬óÖäó
ëõÚÅóÃîÈāÅäÈÂóäÛäõÂóäîóìóäĀæñÃÚâîÛ HOME BAKERY âìóèõØãóæòãëèÚÕùëõÖØöćâöîõØÙõßæ
Ö¬îßåÖõÂääâÂóäÌøĈîÝæõÖáòÔÒ°ÿÛÿÂîäöćÃîÈÝúÛäõāáÅĂÚÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó 
ÝúÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãù 31-40 Ü£ Âóäé÷ÂêóäñÕòÛÜäõÎÎóÖäö îóËößÚòÂÿäöãÚ / ÚõëõÖ / 
ÚòÂé÷Âêó ĀæñâöäóãăÕÖ¬îÿÕøîÚÖćČóÂè¬óìäøîÿØ¬óÂòÛ 10,000 ÛóØ Åèóâ×öćĂÚÂóäÌøĈîÝæõÖáòÔÒ° 
ÿÛÿÂîäöćÿÊæöćãÖ¬îëòÜÕóì° ÜäñâóÔ 3 ÅäòĈÈ ĀæñÅ¬óĂËÉ¬óãÿÊæöćãĂÚÂóäÌøĈîÿÛÿÂîäöćÖ¬îëòÜÕóì°ÿØ¬óÂòÛ 
330.22 ÛóØ 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó ÝúÛäõāáÅØöćâöîóãù äñÕòÛÂóäé÷Âêó îóËöß ĀæñäóãăÕ
ÿÊæöćãÖ¬îÿÕøîÚ ĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÌøĈîÝæõÖáòÔÒ°ÿÛÿÂîäöćÃîÈÝúÛäõāáÅĂÚÂäùÈÿØßâìóÚÅä 
ÕóÚÅèóâ×öćĂÚÂóäÌøĈî ĀæñÅ¬óĂËÉ¬óãĂÚÂóäÌøĈîĀÖÂÖ¬óÈÂòÚ  

ë¬èÚÜäñëâØóÈÂóäÖæóÕ ÜäñÂîÛÕèã ÕóÚÝæõÖáòÔÒ° ÕóÚßÚòÂÈóÚÝúĂìÛäõÂóä  
ÕóÚæòÂêÔñØóÈÂóãáóß ĀæñÕóÚÂäñÛèÚÂóä âöîõØÙõßæÖ¬îßåÖõÂääâÂóäÌøĈîÝæõÖáòÔÒ°ÿÛÿÂîäöć
ÃîÈāÅäÈÂóäÛäõÂóäîóìóäĀæñÃÚâîÛ HOME BAKERY âìóèõØãóæòãëèÚÕùëõÖÃîÈÝúÛäõāáÅĂÚ
ÂäùÈÿØßâìóÚÅäÕóÚÅèóâ×öćĂÚÂóäÌøĈî Āæñë¬èÚÜäñëâØóÈÂóäÖæóÕ ÕóÚÝæõÖáòÔÒ° ÕóÚäóÅó 
ÕóÚßÚòÂÈóÚÝúĂìÛäõÂóä ÕóÚÂäñÛèÚÂóä ĀæñÕóÚæòÂêÔñØóÈÂóãáóß âöîõØÙõßæÖ¬îßåÖõÂääâ
ÂóäÌøĈîÝæõÖáòÔÒ°ÿÛÿÂîäöćÃîÈāÅäÈÂóäÛäõÂóäîóìóäĀæñÃÚâîÛ HOME BAKERY âìóèõØãóæòã
ëèÚÕùëõÖÃîÈÝúÛäõāáÅĂÚÂäùÈÿØßâìóÚÅäÕóÚÅ¬óĂËÉ¬óãĂÚÂóäÌøĈî  

ÅùÔÅ¬óÖäóëõÚÅóÃîÈ HOME BAKERY āÕãäèââöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÌøĈî
ÝæõÖáòÔÒ°ÿÛÿÂîäöćÃîÈāÅäÈÂóäÛäõÂóäîóìóäĀæñÃÚâîÛ HOME BAKERY âìóèõØãóæòãëèÚÕùëõÖ 
ÕóÚÅèóâ×öćĂÚÂóäÌøĈî ĀæñÕóÚÅ¬óĂËÉ¬óãĂÚÂóäÌøĈî  
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ÙõÖõ æóáËúëÈ¬ó (2559) ăÕé÷ÂêóÅùÔÅ¬óÖäóëõÚÅóĀæñÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ°ØöćâöÝæÖ¬îÂóä
ÖòÕëõÚĂÉÌøĈîÿÅäøćîÈÕøćâà¹ÈÂ°ËòćÚÚòæÕäõĈÈÅ°ãöćìî ÿ́ÌĆÜÿÜ¨ ÛõèÖõ ÕäõĈÈÅ°µ ÃîÈÝúÛäõāáÅÿßéìÎõÈĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó ÝúÛäõāáÅë¬èÚĂìÎ¬îóãù 15 - 24 Ü£ ë×óÚáóßāëÕ Âóäé÷Âêó
äñÕòÛÜäõÎÎóÖäö îóËößßÚòÂÈóÚÛäõêòØÿîÂËÚ / æúÂÉóÈ äóãăÕ 20,001 · 30,000 ÛóØ 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó ÝúÛäõāáÅÿßéìÎõÈØöćâöäñÕòÛÂóäé÷Âêó ĀæñäóãăÕÿÊæöćã
Ö¬îÿÕøîÚØöćĀÖÂÖ¬óÈÂòÚ âöÂóäÖòÕëõÚĂÉÌøĈîÿÅäøćîÈÕøćâà¹ÈÂ°ËòćÚÚòæÕäõĈÈÅ°ãöćìî ÿÌĆÜÿÜ¨ ÛõèÖõ ÕäõĈÈÅ°ĀÖÂÖ¬óÈ
ÂòÚ 

ÅùÔÅ¬óÖäóëõÚÅó ăÕĀÂ¬ ÕóÚÅùÔáóßØöćæúÂÅóăÕäòÛ ÕóÚÂóäÿÜ»Úë¬èÚä¬èâĂÚÖäóëõÚÅó 
ÕóÚÅèóâáòÂÕöÖ¬îëõÚÅó ĀæñÕóÚÂóääòÛäúĂÚÖäóëõÚÅó âöÅèóâëòâßòÚÙ°ÂòÛÂóäÖòÕëõÚĂÉÌøĈî
ÿÅäøćîÈÕøćâà¹ÈÂ°ËòćÚÚòæÕäõĈÈÅ°ãöćìî ÿÌĆÜÿÜ¨ ÛõèÖõÕäõĈÈÅ° ÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä  

Ü¹ÉÉòãÕóÚÝæõÖáòÔÒ° ăÕĀÂ¬ ÕóÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ ÕóÚÜäñāãËÚ°ìæòÂ ÕóÚÅùÔáóß
ÝæõÖáòÔÒ° ĀæñÕóÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ° âöÅèóâëòâßòÚÙ°ÂòÛÂóäÖòÕëõÚĂÉÌøĈîÿÅäøćîÈÕøćâà¹ÈÂ°ËòćÚ
ÚòæÕäõĈÈÅ° ÿÌĆÜÿÜ¨ ÛõèÖõÕäõĈÈÅ° ÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä 

ÿÃâõÂó ëùÂäõÚØä° (2557) ăÕØČóÂóäèõÉòãÿäøćîÈÿÉÖÅÖõĀæñßåÖõÂääâÂóäĂËÛäõÂóääóÚÂóĀà
ĀæñÃÚâìèóÚØöćâöÂóäë¬ÈÿëäõâÂóäÖæóÕÝ¬óÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°ÃîÈÝúÛäõāáÅĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅäÉóÂÂóäé÷ÂêóßÛè¬ó Âæù¬âÖòèîã¬óÈë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãùäñìè¬óÈ 20 · 30 Ü£ 
äñÕòÛÂóäé÷ÂêóÜäõÎÎóÖäö îóËößßÚòÂÈóÚìäøîæúÂÉóÈÛäõêòØÿîÂËÚ äóãăÕë¬èÚÖòèÿÊæöćãÖ¬îÿÕøîÚ 
10,001 · 20,000 ÛóØ Åèóâ×öćØöćĂËÈóÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°āÕãÿÊæöćãâóÂÂè¬ó 7 ÅäòĈÈ 
Ö¬îëòÜÕóì° Ë¬èÈÿèæóØöćĂËÈóÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°Û¬îãØöćëùÕÅøî 18.01 · 00.00 Ú. Āæñ
äñãñÿèæóĂÚÂóäĂËÈóÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°Ö¬îæñÅäòĈÈÅøî 16 · 30 ÚóØö èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂË
ÛäõÂóääóÚÂóĀàĀæñÃÚâìèóÚÅøî ÿßøćîäòÛÜäñØóÚÂóĀàĀæñÃÚâìèóÚ ÉČóÚèÚÝúä¬èâĂËÛäõÂóä
ÅäòĈÈæñ 1 - 2 ÅÚ ë¬èÚÿÉÖÅÖõÖ¬îÂóäë¬ÈÿëäõâÂóäÖæóÕÝ¬óÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°ÃîÈÝúÛäõāáÅĂÚ
ÿÃÖÂäùÈÿØßâìóÚÅä ÕóÚÂóäëøćîëóäÃîâúæØóÈÂóäÖæóÕÕóÚÂóäëäóÈáóßæòÂêÔ°ØöćÕöĂìäóÚ  
ÕóÚÂóäë¬ÈÿëäõâÂóäÃóã ĀæñÕóÚÂóäÛäõìóäæúÂÅóëòâßòÚÙ°āÕãäèâîãú¬ĂÚäñÕòÛÕö 

ÜèöÔó ÕèÈÅČóÉòÚØä° (2555) ăÕé÷ÂêóëøćîîîÚăæÚ°ĀæñÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ°ØöćâöÝæÖ¬î
ßåÖõÂääâÂóäÌøĈîÿÅäøćîÈÕøćâËóÿÃöãèîîä°ĀÂÚõÅ î́õËõÖòÚµ ÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä  
ÉóÂÂóäé÷ÂêóßÛè¬ó ÝúÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãùäñìè¬óÈ 15-30 Ü£ äñÕòÛÂóäé÷Âêó
ÜäõÎÎóÖäö ĀæñâöäóãăÕÿÊæöćãÖ¬îÿÕøîÚ 10,000 · 20,000 ÛóØ āÕãÝúÛäõāáÅâöèòÖ×ùÜäñëÈÅ°ĂÚÂóä
ÌøĈîÿÅäøćîÈÕøćâËóÿÃöãèîîä°ĀÂÚõÅîõËõÖòÚÿßøćîÕòÛÂäñìóã Āæñë×óÚØöćØöćÝúÛäõāáÅÌøĈîÛ¬îãØöćëùÕÅøî  
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äóÚ Seven Eleven / âõÚõØóä°Ø āÕãÿÅäøćîÈÕøćâËóÿÃöãèãöćìîØöćÌøĈîÛ¬îãØöćëùÕ Åøî āîîõËõ ĀæñÛùÅÅæØöć
ÿÜ»ÚÝúØäÈîõØÙõßæÖ¬îÂóäÌøĈî ăÕĀÂ¬ ÖòèÝúÛäõāáÅÿîÈ ĀæñÌøĈîĂÚË¬èÈÿèæó 12.01 Ú · 15.00 Ú ÜäõâóÔ
ÂóäÌøĈîāÕãÿÊæöćã 1 ÃèÕÖ¬îÅäòĈÈ ĀæñÜäñâóÔ 2 ÅäòĈÈÖ¬îëòÜÕóì° 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬óÝúÛäõāáÅØöćâöîóãù äñÕòÛÂóäé÷Âêó îóËöß ĀÖÂÖ¬óÈÂòÚ âö
ßåÖõÂääâÂóäÌøĈîÿÅäøćîÈÕøćâËóÿÃöãèîîä°ĀÂÚõÅîõËõÖòÚÕóÚÅèóâ×öćĂÚÂóäÌøĈîØöćĀÖÂÖ¬óÈÂòÚ Āæñ
ÝúÛäõāáÅâöÅèóâÅõÕÿìĆÚÕóÚëøćîîîÚăæÚ° ĀæñÕóÚÜ¹ÉÉòãÝæõÖáòÔÒ°āÕãäèâ âöÅèóâëòâßòÚÙ°ØõéØóÈ
ÿÕöãèÂòÚÂòÛßåÖõÂääâÂóäÌøĈîÿÅäøćîÈÕøćâËóÿÃöãèîîä°ĀÂÚõÅîõËõÖòÚ  

éäòÔÎ° Üùäóáó (2555) ăÕé÷ÂêóÅùÚÅ¬óÖäóëõÚÅó Åèóâß÷ÈßîĂÉÕóÚë¬èÚÜäñëâØóÈ
ÂóäÖæóÕĀæñßåÖõÂääâÂóäÌøĈî âöîõØÙõßæÖ¬îĀÚèāÚâßåÖõÂääâÂóäÌøĈîëõÚÅóÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°
ÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó ÝúÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ  
îóãùäñìè¬óÈ 20 · 27 Ü£ Âóäé÷ÂêóäñÕòÛÜäõÎÎóÖäö îóËößßÚòÂÈóÚÛäõêòØÿîÂËÚ / æúÂÉóÈ âöäóãăÕ
ÿÊæöćãÖ¬îÿÕøîÚâóÂÂè¬ó 30,000 ÛóØ ÚòÛ×øîéóëÚóßùØÙ 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó ÅùÔÅ¬óÖäóëõÚÅóÕóÚÂóäÖäñìÚòÂäúĂÚÖäóëõÚÅó  
ÕóÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅó ĀæñÕóÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅó âöîõØÙõßæÖ¬îĀÚèāÚâßåÖõÂääâ
ÂóäÌøĈîëõÚÅóÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ÃîÈÝúÛäõāáÅÕóÚÂóäÌøĈîÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ĂÚîÚóÅÖ ÅùÔÅ¬ó
ÖäóëõÚÅóÕóÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅó ĀæñÕóÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅóâöîõØÙõßæÖ¬îĀÚèāÚâ
ßåÖõÂääâÂóäÌøĈîÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ÃîÈÝúÛäõāáÅÕóÚÂóäĀÚñÚČóÝúîøćÚĂìâóÌøĈîÝæõÖáòÔÒ°ÿÛöãä°
ëõÈì° ÅùÔÅ¬óÖäóëõÚÅóÕóÚÂóäÖäñìÚòÂäúĂÚÖäóëõÚÅó ÕóÚÅèóâÿËøćîâāãÈĂÚÖäóëõÚÅó ĀæñÕóÚ
ÅèóâáòÂÕöÖ¬îÖäóëõÚÅó âöîõØÙõßæÖ¬îĀÚèāÚâßåÖõÂääâÂóäÌøĈîëõÚÅóÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ÃîÈ
ÝúÛäõāáÅÕóÚÂóäÌøĈîÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°îã¬óÈÖ¬îÿÚøćîÈ  

Åèóâß÷ÈßîĂÉë¬èÚÜäñëâØóÈÂóäÖæóÕ ÜäñÂîÛÕèã ÕóÚÝæõÖáòÔÒ° ĀæñÕóÚäóÅó  
âöîõØÙõßæÖ¬îĀÚèāÚâßåÖõÂääâÂóäÌøĈîëõÚÅóÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ĂÚîÚóÅÖ ë¬èÚÅèóâß÷ÈßîĂÉ
ë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚÝæõÖáòÔÒ° ĀæñÕóÚäóÅó âöîõØÙõßæÖ¬îĀÚèāÚâßåÖõÂääâÂóäÌøĈî
ëõÚÅóÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ÃîÈÝúÛäõāáÅÕóÚÂóäĀÚñÚČóÝúîøćÚĂìâóÌøĈîÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°  
ĀæñÅèóâß÷ÈßîĂÉë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚÝæõÖáòÔÒ° ÕóÚäóÅó âöîõØÙõßæÖ¬îĀÚèāÚâ
ßåÖõÂääâÂóäÌøĈîëõÚÅóÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ÃîÈÝúÛäõāáÅÕóÚÂóäÌøĈîÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°îã¬óÈ
Ö¬îÿÚøćîÈ  

āÊâÊóã āÊâÊóã (2555) ăÕé÷ÂêóÅùÔÅ¬óÖäóëõÚÅóĀæñÜ¹ÉÉòãØóÈÂóäÖæóÕØöćâöÝæÖ¬î
ßåÖõÂääâÂóäÿæøîÂĂËÛäõÂóääóÚîóìóäëöà¨óÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷Âêó
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ßÛè¬ó ÝúÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ ëáóÚáóßāëÕ îóãù 25 - 34 Ü£ äñÕòÛÂóäé÷ÂêóÜäõÎÎóÖäö 
îóËößßÚòÂÈóÚÛäõêòØÿîÂËÚ äóãăÕÖòĈÈĀÖ¬ 40,001 ÛóØÃ÷ĈÚăÜ Åèóâ×öćĂÚÂóäĂËÛäõÂóäÖ¬î 3 ÿÕøîÚ 
Åøî 71 ÅäòĈÈ āÕãÿÊæöćãâöÉČóÚèÚÅäòĈÈĂÚÂóäÿÃóâóĂËÛäõÂóäîãú¬Øöć 6.11 ÅäòĈÈ Ì÷ćÈÅ¬óĂËÉ¬óãÿÊæöćãĂÚÂóä
ÛäõāáÅëúÈëùÕîãú¬Øöć 2,000 ÛóØÖ¬îÅäòĈÈ ĀæñÅ¬óĂËÉ¬óãÿÊæöćãĂÚÂóäÛäõāáÅÖ¬îÅäòĈÈÿØ¬óÂòÛ 553.21 ÛóØ 
āÕãÝúÛäõāáÅë¬èÚĂìÎ¬âóäòÛÜäñØóÚÂòÛÅäîÛÅäòè ëóÃóØöćĂËÛäõÂóäÛ¬îãØöćëùÕÅøî  
ëóÃóëãóâëĀÅèä° ÿìÖùÝæØöćÿæøîÂĂËÛäõÂóä ÿÚøćîÈÉóÂäëËóÖõîóìóäĀæñÿÅäøćîÈÕøćââöÅèóâîä¬îã 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó ÝúÛäõāáÅØöćâöë×óÚáóß îóãùĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâĂÚ
ÂóäÿæøîÂĂËÛäõÂóääóÚîóìóäëöà¨óÕóÚÅ¬óĂËÉ¬óãÿÊæöćãĂÚÂóäÛäõāáÅÖ¬îÅäòĈÈĀÖÂÖ¬óÈÂòÚ  
ë¬èÚÝúÛäõāáÅØöćâöäñÕòÛÂóäé÷ÂêóĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâĂÚÂóäÿæøîÂĂËÛäõÂóääóÚîóìóäëöà¨óÕóÚ
Åèóâ×öćĀÖÂÖ¬óÈÂòÚ ĀæñÝúÛäõāáÅØöćâöîóãù ë×óÚáóß îóËöß ĀæñäóãăÕĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâĂÚ
ÂóäÿæøîÂĂËÛäõÂóääóÚîóìóäëöà¨óÕóÚÛùÅÅæØöćä¬èâäòÛÜäñØóÚĀÖÂÖ¬óÈÂòÚ ÝúÛäõāáÅØöćâöë×óÚáóß 
îóãù ĀæñîóËößĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâĂÚÂóäÿæøîÂĂËÛäõÂóääóÚîóìóäëöà¨ó ÕóÚäúÜĀÛÛØöćâóĂË
ÛäõÂóäÿÜ»ÚÜäñÉČóÖ¬óÈÂòÚ ĀæñÝúÛäõāáÅØöćâöë×óÚáóß îóãù äñÕòÛÂóäé÷Âêó îóËöß ĀæñäóãăÕ
ĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâĂÚÂóäÿæøîÂĂËÛäõÂóääóÚîóìóäëöà¨ó ÕóÚëóÃóØöćĂËÛäõÂóäÛ¬îãëùÕ
ĀÖÂÖ¬óÈÂòÚ 

Ü¹ÉÉòãÕóÚë¬èÚÜäñëâØóÈÂóäÖæóÕ ëóâóä×ØČóÚóãßåÖõÂääâÂóäÿæøîÂĂËÛäõÂóä
äóÚîóìóäëöà¨óÃîÈÝúÛäõāáÅ ÕóÚÅèóâ×öćĂÚÂóäĂËÛäõÂóäÖ¬î 3 ÿÕøîÚăÕ  

ÅùÔÅ¬óÖäóëõÚÅóÕóÚÅèóâÝúÂßòÚĀæñÕóÚÅèóâáòÂÕöÂòÛÖäóëõÚÅó âöÅèóâëòâßòÚÙ°ÂòÛ
ßåÖõÂääâÂóäÿæøîÂĂËÛäõÂóääóÚîóìóäëöà¨ó ÕóÚÅèóâ×öćĂÚÂóäĂËÛäõÂóäÖ¬î 3 ÿÕøîÚ  

ÅùÔÅ¬óÖäóëõÚÅóÕóÚÅùÔáóßØöćäòÛäúâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÿæøîÂĂËÛäõÂóä
äóÚîóìóäëöà¨óÕóÚÅóĂËÉ¬óãÿÊæöćãĂÚÂóäÛäõāáÅÖ¬îÅäòĈÈ  

ÚòÚØõëóä° æøîÂõÖõăÂä (2554) ăÕé÷ÂêóÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ°ØöćâöÝæÖ¬îßåÖõÂääâÂóäÿæøîÂ
ÌøĈîÚĈČóÉõĈâëùÂöĈÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó ÝúÛäõāáÅë¬èÚĂìÎ¬ÿÜ»Ú 
ÿßéìÎõÈ îóãùÖćČóÂè¬óìäøîÿØ¬óÂòÛ 35 Ü£ îóËößäòÛÉóÈĀæñßÚòÂÈóÚÛäõêòØÿîÂËÚ âöäóãăÕÿÊæöćãÖ¬î
ÿÕøîÚ 20.001 · 25,000 ÛóØ ÉČóÚèÚëâóËõÂĂÚÅäîÛÅäòè 5 · 6 ÅÚ āÕãÝúÛäõāáÅë¬èÚĂìÎ¬ÿæøîÂÌøĈî
ÚĈČóÉõĈâëùÂöĈãöćìîßòÚØóãÚäëõÈì°âóÂØöćëùÕ ë×óÚØöćØöćÿæøîÂÌøĈîÛ¬îãØöćëùÕÅøî ÕõëÿÅóÚ°ëāÖä°  
(ÿË¬Ú ÿØëāÂāæÖòë Åóä°àúä° ÛõĉÂÌö) āÕãÿæøîÂÌøĈîäëËóÖõÚĈČóÉõĈâëùÂöĈëúÖäÂèóÈÖùÈâóÂØöćëùÕ Åèóâ×öćĂÚÂóä
ÿæøîÂÌøĈîÚĈČóÉõĈâëùÂöĈāÕãÿÊæöćã 1 - 3 ÅäòĈÈÖ¬îÿÕøîÚ Āæñë¬èÚĂìÎ¬ÿæøîÂÌøĈîÃÚóÕÛääÉùáòÔÒ°ÃîÈ 
ÚĈČóÉõĈâëùÂöĈÃÚóÕ 301 · 400 âõææõæõÖäâóÂØöćëùÕ 



  60 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó ÝúÛäõāáÅØöćâöÿßéĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÿæøîÂÌøĈî
ÚĈČóÉõĈâëùÂöĈÕóÚãöćìîĂÚÂóäÿæøîÂÌøĈî ÕóÚë×óÚØöćÿæøîÂÌøĈî ÕóÚäëËóÖõÚĈČóÉõĈâëùÂöĈ ĀæñÕóÚÃÚóÕÛääÉù
áòÔÒ°ØöćÿæøîÂÌøĈîĀÖÂÖ¬óÈÂòÚ ë¬èÚÝúÛäõāáÅØöćâöîóãùĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÿæøîÂÌøĈîÚĈČóÉõĈâëùÂöĈ
ÕóÚÅèóâ×öćØöćÌøĈîāÕãÿÊæöćã ĀæñÕóÚÃÚóÕÛääÉùáòÔÒ°ØöćÿæøîÂÌøĈîĀÖÂÖ¬óÈÂòÚ ÝúÛäõāáÅØöćâöîóËöß
ĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÿæøîÂÌøĈîÚĈČóÉõĈâëùÂöĈÕóÚãöćìîĂÚÂóäÿæøîÂÌøĈî ÕóÚë×óÚØöćÿæøîÂÌøĈî ÕóÚ
äëËóÖõÚĈČóÉõĈâëùÂöĈ ĀæñÕóÚÕóÚÅèóâ×öćØöćÌøĈîāÕãÿÊæöćãĀÖÂÖ¬óÈÂòÚ ĀæñÝúÛäõāáÅØöćâöäóãăÕĀÖÂÖ¬óÈÂòÚ 
âößåÖõÂääâÂóäÿæøîÂÌøĈîÚĈČóÉõĈâëùÂöĈÕóÚë×óÚØöćÿæøîÂÌøĈî ĀæñÕóÚäëËóÖõÚĈČóÉõĈâëùÂöĈĀÖÂÖ¬óÈÂòÚ  

Ü¹ÉÉòãÕóÚÝæõÖòÔÒ°ÕóÚËøćîÿëöãÈÖäóëõÚÅóâöÅèóâëòâßòÚÙ°Ö¬îßåÖõÂääâÂóäÌøĈîÚĈČóÉõĈâëùÂöĈ 
ĂÚÕóÚãöćìîØöćÿæøîÂÌøĈî ÕóÚÅèóâ×öćØöćÌøĈîāÕãÿÊæöćã ĀæñÕóÚÃÚóÕÛääÉùáòÔÒ°ØöćÿæøîÂÌøĈî ë¬èÚÜ¹ÉÉòã
ÕóÚÝæõÖáòÔÒ°ÕóÚÅùÔáóßÝæõÖáòÔÒ° âöÅèóâëòâßòÚÙ°Ö¬îßåÖõÂääâÂóäÌøĈîÚĈČóÉõĈâëùÂöĈ ĂÚÕóÚãöćìîØöć
ÿæøîÂÌøĈî ÕóÚäëËóÖõÚĈČóÉõĈâëùÂöĈ ĀæñÕóÚÅèóâ×öćØöćÌøĈîāÕãÿÊæöćã ĀæñÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° 
ÕóÚÛääÉùáòÔÒ° âöÅèóâëòâßòÚÙ°Ö¬îßåÖõÂääâÂóäÌøĈîÚĈČóÉõĈâëùÂöĈÕóÚãöćìîØöćÿæøîÂÌøĈî ÕóÚÕóÚÅèóâ×öć
ØöćÌøĈîāÕãÿÊæöćã ĀæñÕóÚÃÚóÕÛääÉùáòÔÒ°ØöćÿæøîÂÌøĈî 

Âòæãó ÚèÖäñÂúæßõëùØÙõċ (2552) ăÕé÷ÂêóÜ¹ÉÉòãØóÈÂóäÖæóÕĀæñÅùÔÅ¬óÖäóëõÚÅó 
ØöćâöÝæÖ¬îßåÖõÂääâÂóäÌøĈîëõÚÅóÖäó ã́úāä¬µ ÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷Âêó
ßÛè¬ó ÝúÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãùäñìè¬óÈ 35 - 44 Ü£ ë×óÚáóßāëÕ âöäñÕòÛÂóäé÷Âêó
ÜäõÎÎóÖäö îóËößßÚòÂÈóÚÿîÂËÚ äóãăÕÖ¬îÿÕøîÚ 40,000 ÛóØ ÝúÛäõāáÅÌøĈîëõÚÅóÂæù¬âÿÅÂëúÈëùÕ 
Āæñë×óÚØöćØöćÌøĈîÛ¬îãØöćëùÕÅøî ÕõëÿÅóÚ°ëāÖä° - ÌùÜÿÜîä°âóä°ÿÂĆÖ ÖòÕëõÚĂÉÌøĈîÕèãÖòèÿîÈāÕãÅČóÚ÷È×÷È
Ü¹ÉÉòãÕóÚäëËóÖõâóÂØöćëùÕ ÌøĈîÜäñâóÔ 2 ÅäòĈÈÖ¬îÿÕøîÚ  

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó ÝúÛäõāáÅØöćâöÿßé îóãù ĀæñäóãăÕĀÖÂÖ¬óÈÂòÚ âö
ßåÖõÂääâÂóäÌøĈîëõÚÅóÖäóãúāä¬ ÕóÚÅèóâ×öćāÕãÿÊæöćãĂÚÂóäÌøĈîĀÖÂÖ¬óÈÂòÚ ë¬èÚÝúÛäõāáÅØöćâöîóãù 
äñÕòÛÂóäé÷Âêó ĀæñäóãăÕĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÌøĈîëîÚÅóÖäóãúāä¬ÕóÚĀÚèāÚâÂóäÌøĈî
ëõÚÅóĂÚîÚóÅÖĀÖÂÖ¬óÈÂòÚ 

Ü¹ÉÉòãØóÈÂóäÖæóÕāÕãäèâ ĀæñÅùÔÅ¬óÖäóëõÚÅóâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÌøĈî
ëõÚÅóÖäóãúāä¬ ÕóÚÅèóâ×öćāÕãÿÊæöćãĂÚÂóäÌøĈî ĀæñÕóÚĀÚèāÚâÂóäÌøĈîëõÚÅóĂÚîÚóÅÖ  

äòÖÚó ÂöćÿîöćãÚ (2552) ăÕé÷ÂêóÅùÔÅ¬óÖäóëõÚÅó ĀæñÜ¹ÉÉòãØóÈÂóäÖæóÕØöćë¬ÈÝæÖ¬îÂóä
ÖòÕëõÚĂÉÌøĈîÃîÈÝúÛäõāáÅÝæõÖáòÔÒ°ÿÛÿÂîäöć äóÚ ßòà ĀîÚÕ° ßóã ÉóÂÂóäé÷ÂêóßÛè¬ó ÝúÛäõāáÅ 
ë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãù 30 - 40 Ü£ îóËößäòÛÉóÈ / ßÚòÂÈóÚÛäõêòØÿîÂËÚ ĀæñâöäóãăÕ 
15,001 - 25,000 ÛóØ āÕãÝúÛäõāáÅâöÅèóâ×öćĂÚÂóäÌøĈî 2 ÅäòĈÈÖ¬îÿÕøîÚ Å¬óĂËÉ¬óãÿÊæöćãÖ¬îÿÕøîÚ
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ÜäñâóÔ 128 ÛóØ äñãñÿèæóÿÊæöćãĂÚÂóäÌøĈîÜäñâóÔ 2 Ü£ 7 ÿÕøîÚ āÕãâöÂóäÌøĈîÿÛÿÂîäöć 
Âæù¬âÃÚâÜ¹ÈÿÜ»ÚÜäñÉČó äëËóÖõØöćîä¬îãÃîÈÿÛÿÂîäöćßòßà« ĀîÚÕ° ßóã ÿÜ»ÚÜ¹ÉÉòãØöćØČóĂìÿÂõÕÂóä
ÖòÕëõÚĂÉÌøĈî Âæù¬âÝúÛäõāáÅâöĀÚèāÚâÛäõāáÅâóÂÃ÷ĈÚ ÖæîÕÉÚâöÂóäÛîÂÖ¬îÛùÅÅæîøćÚĂìÌøĈîÕèã  
āÕãÝúÛäõāáÅâöÅèóâÅõÕÿìĆÚÕóÚÂóääúÉòÂÖäóëõÚÅó ÕóÚÅèóâëòâßòÚÙ°ÂòÛÖäóëõÚÅó ĀæñÕóÚÅèóâ
áòÂÕöÖ¬îÖäóëõÚÅóĂÚäñÕòÛÜóÚÂæóÈ ë¬èÚÕóÚÅùÔáóßØöćÿÂõÕÉóÂÂóääòÛäúÖäóëõÚÅóîãú¬ĂÚäñÕòÛÕö 
ÅèóâÅõÕÿìĆÚÿÂöćãèÂòÛÜ¹ÉÉòãØóÈÂóäÖæóÕÃîÈÝúÛäõāáÅÝæõÖáòÔÒ°ÿÛÿÂîäöć āÕãäèâĀæñäóãÕóÚ  
îãú¬ĂÚäñÕòÛÜóÚÂæóÈ 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó ÝúÛäõāáÅØöćâöÿßéĀÖÂÖ¬óÈÂòÚ âöÝæÖ¬îßåÖõÂääâÂóäÌøĈî 
ÕóÚÜ¹ÉÉòãØöćëČóÅòÎĂÚÂóäÖòÕëõÚĂÉÌøĈî ĀæñÕóÚÂóäÛîÂÖ¬îĂìÛùÅÅæîøćÚÌøĈîĀÖÂÖ¬óÈÂòÚ ÝúÛäõāáÅØöćâö
îóËößĀÖÂÖ¬óÈÂòÚ âöÝæÖ¬îßåÖõÂääâÂóäÌøĈîÕóÚÜ¹ÉÉòãØöćëČóÅòÎĂÚÂóäÖòÕëõÚĂÉÌøĈî ĀæñÕóÚ
ĀÚèāÚâĀÚèāÚâÂóäÌøĈîĂÚîÚóÅÖĀÖÂÖ¬óÈÂòÚ ë¬èÚÝúÛäõāáÅØöćâöîóãù ĀæñäóãăÕÿÊæöćãÖ¬îÿÕøîÚ
ĀÖÂÖ¬óÈÂòÚ âöÝæÖ¬îßåÖõÂääâÂóäÌøĈîĂÚÕóÚÅ¬óĂËÉ¬óãĂÚÂóäÌøĈî ĀæñÕóÚÜ¹ÉÉòãØöćëČóÅòÎĂÚÂóä
ÖòÕëõÚĂÉÌøĈîĀÖÂÖ¬óÈÂòÚ 

ÅùÔÅ¬óÖäóëõÚÅó ăÕĀÂ¬ ÕóÚÅèóâäúÉòÂÖäóËøćîëõÚÅó ÕóÚÅùÔáóßØöćÿÂõÕÉóÂÂóääòÛäú 
ÖäóëõÚÅó ÕóÚÅèóâëòâßòÚÙ°ÂòÛÖäóëõÚÅó ĀæñÕóÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅó âöÅèóâëòâßòÚÙ°ÂòÛ 
ßåÖõÂääâÂóäÌøĈîÿÛÿÂîäöćäóÚ ßòàà« ĀîÚÕ° ßóã ÕóÚÅèóâ×öćĂÚÂóäÌøĈî 

Ü¹ÉÉòãÂóäÖæóÕ ăÕĀÂ¬ ÕóÚÝæõÖáòÔÒ° ÕóÚäóÅó ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã  
âöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÖòÕëõÚĂÉÌøĈîÿÛÿÂîäöćäóÚ ßòàà« ĀîÚÕ° ßóã ÕóÚÅèóâ×öćĂÚÂóäÌøĈî
ÃîÈÝúÛäõāáÅ  

îäØòã ßäéõäõÜäñÿëäõÑ (2552) ăÕé÷ÂêóÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ°ØöćâöÝæÖ¬îßåÖõÂääâÂóäÌøĈî
ÃÚâÛõëÂõÖÃîÈÝúÛäõāáÅĂÚÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó ÝúÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ  
îóãù 26 · 30 Ü£ âöäñÕòÛÂóäé÷ÂêóĂÚäñÕòÛÜäõÎÎóÖäö îóËößßÚòÂÈóÚÿîÂËÚ äóãăÕÿÊæöćãÖ¬îÿÕøîÚ 
10,001 · 15,000 ÛóØ ÖäóëõÚÅóÃîÈÃÚâÛõëÂõÖØöćÝúÛäõāáÅÿÅãÌøĈîâóÂØöćëùÕ ăÕĀÂ¬ āîäõāî  
ÜäñÿáØÃÚâÛõëÂõÖØöćÛäõāáÅÛ¬îãØöćëùÕ Åøî ÃÚâÛõëÂõÖÜäñÿáØÅùÂÂöĈ äëËóÖõØöćÌøĈîÛ¬îãØöćëùÕÅøî  
äëìèóÚ āÕãÉČóÚèÚÅäòĈÈØöćÌøĈîÖ¬îÿÕøîÚāÕãÿÊæöćãÅøî 3.6 ÅäòĈÈ Å¬óĂËÉ¬óãĂÚÂóäÌøĈîÖ¬îÅäòĈÈÿØ¬óÂòÛ  
58.52 ÛóØ èòÖ×ùÜäñëÈÅ°ĂÚÂóäÌøĈîÅøî äòÛÜäñØóÚÿßøćîäîÈØîÈ Ü¹ÉÉòãÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÃÚâ
ÛõëÂõÖ Åøî Ü¹ÉÉòãÕóÚäëËóÖõ äóÚÅóØöćÌøĈîăÕĀÂ¬ äóÚÅóÜäñÿáØäóÚëñÕèÂÌøĈî āÕãÜ¹ÉÉòãÕóÚ
ÝæõÖáòÔÒ°ØöćÝúÛäõāáÅĂìÅèóâëČóÅòÎÿÜ»Úîã¬óÈâóÂ ăÕĀÂ¬ ÕóÚÃîÈÅùÔáóß ÕóÚæòÂêÔñØóÈ
Âóãáóß ÕóÚÛääÉùáòÔÒ° ĀæñÕóÚÅèóâìæóÂìæóãÃîÈÝæõÖáòÔÒ°  
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ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó ÝúÛäõāáÅØöćâöîóãùĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÌøĈîÃÚâ
ÛõëÂõÖÃîÈÝúÛäõāáÅĂÚÂäùÈÿØßâìóÚÅäÕóÚÜäñÿáØÃÚâÛõëÂõÖØöćÌøĈî ÕóÚäëËóÖõØöćÌøĈî  
ÕóÚèòÖ×ùÜäñëÈÅ°ĂÚÂóäÌøĈî ÕóÚÂóäÌøĈîĂìĂÅäÛäõāáÅ ÕóÚÜ¹ÉÉòãĂÚÂóäÌøĈî ĀæñÕóÚäóÚÅóØöćÌøĈî
ĀÖÂÖ¬óÈÂòÚ ÝúÛäõāáÅØöćâöäñÕòÛÂóäé÷ÂêóĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÌøĈîÃÚâÛõëÂõÖÃîÈÝúÛäõāáÅĂÚ
ÂäùÈÿØßâìóÚÅäÕóÚÜ¹ÉÉòãĂÚÂóäÌøĈîĀÖÂÖ¬óÈÂòÚ ë¬èÚÝúÛäõāáÅØöćâöîóËößĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâ
ÂóäÌøĈîÃÚâÛõëÂõÖÃîÈÝúÛäõāáÅĂÚÂäùÈÿØßâìóÚÅäÕóÚèòÖ×ùÜäñëÈÅ°ĂÚÂóäÌøĈî ÕóÚÜ¹ÉÉòãĂÚÂóäÌøĈî 
ĀæñÕóÚäóÚÅóØöćÌøĈîĀÖÂÖ¬óÈÂòÚ ĀæñÝúÛäõāáÅØöćâöäóãăÕāÕãÿÊæöćãÖ¬îÿÕøîÚĀÖÂÖ¬óÈÂòÚ  
âößåÖõÂääâÂóäÌøĈîÃÚâÛõëÂõÖÃîÈÝúÛäõāáÅĂÚÂäùÈÿØßâìóÚÅäÕóÚÜäñÿáØÃÚâÛõëÂõÖØöćÌøĈî  
ÕóÚÜ¹ÉÉòãĂÚÂóäÌøĈî ĀæñÕóÚäóÚÅóØöćÌøĈîĀÖÂÖ¬óÈÂòÚ 

Ü¹ÉÉòãÕóÚÝæõÖáòÔÒ° ăÕĀÂ¬ ÕóÚÅùÔáóßÃîÈÝæõÖáòÔÒ° ÕóÚæòÂêÔñØóÈÂóãáóßÃîÈ
ÝæõÖáòÔÒ° ÕóÚÛääÉùáòÔÒ° ĀæñÕóÚÅèóâìæóÂìæóãÃîÈÝæõÖáòÔÒ° âöÅèóâëòâßòÚÙ°ÂòÛ
ßåÖõÂääâÂóäÌøĈîÃÚâÛõëÂõÖÃîÈÝúÛõëÂõÖÃîÈÝúÛäõāáÅÕóÚÉČóÚèÚÅäòĈÈĂÚÂóäÌøĈîÃÚâÛõëÂõÖÖ¬îÿÕøîÚ 
äèâ×÷ÈÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ°ĂÚÕóÚÖäóëõÚÅóÃîÈÝæõÖáòÔÒ° ăâ¬âöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóä
ÌøĈîÃÚâÛõëÂõÖÃîÈÝúÛäõāáÅ ÕóÚÉČóÚèÚÅäòĈÈĂÚÂóäÌøĈîÃÚâÛõëÂõÖÖ¬îÿÕøîÚ ĀæñÕóÚÅ¬óĂËÉ¬óãÖ¬îÅäòĈÈ
ĂÚÂóäÌøĈîÃÚâÛõëÂõÖ 

ßåÖõÂääâÂóäÌøĈîÃÚâÛõëÂõÖÕóÚÉČóÚèÚÅäòĈÈĂÚÂóäÌøĈîÖ¬îÿÕøîÚ ĀæñÕóÚÅ¬óĂËÉ¬óãÖ¬îÅäòĈÈ
ĂÚÂóäÌøĈî âöÅèóâëòâßòÚÙ°ÂòÛĀÚèāÚâÂóäÌøĈîÃÚâÛõëÂõÖÃîÈÝúÛäõāáÅ  

ÚõÙõËó ÕöÿØöćãÈÙääâ (2551) ăÕé÷ÂêóÖČóĀìÚ¬ÈÖäóëõÚÅó ÅùÔÅ¬óÖäóëõÚÅó ßåÖõÂääâ 
ÂóäÌøĈîÚâ×òćèÿìæøîÈÖäóāàä°āâëÖ°ăïăàè°ĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó ÝúÛäõāáÅ 
ë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãùăâ¬ÿÂõÚ 25 Ü£ îóËößÚòÂÿäöãÚ ÚòÂé÷Âêó âöäóãăÕăâ¬ÿÂõÚ 10,000 ÛóØ 
āÕãÅ¬óĂËÉ¬óãĂÚÂóäÌøĈîÖ¬îÿÕøîÚăâ¬ÿÂõÚ 113.75 ÛóØ ÉČóÚèÚ 4 Âæ¬îÈÖ¬îÿÕøîÚ ë¬èÚĂìÎ¬Úõãâ 
ÌøĈîÚâ×òćèÿìæøîÈÖäóāàä°āâëÖ°ËÚõÕÂæ¬îÈÃÚóÕ 230 âõææõæõÖä äëÙääâËóÖõâóÂØöćëùÕ ÛùÅÅæØöćâö
îõØÙõßæĂÚÂóäÌøĈîÅøî ÿßøćîÚìäøîÅÚäúÉòÂ āÕãÉñÌøĈîÉóÂäóÚëñÕèÂÌøĈîÿÜ»Úë¬èÚĂìÎ¬ 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó ÝúÛäõāáÅØöćâöîóËöß ĀæñäóãăÕĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâ
ÂóäÌøĈîÚâ×òćèÿìæøîÈÖäóāàä°āâëÖ°ăïăàè° ÕóÚÉČóÚèÚÿÈõÚØöćÌøĈî ĀæñÕóÚÜäõâóÔÂóäÌøĈîĀÖÂÖ¬óÈÂòÚ 

ÅùÔÅ¬óÖäóëõÚÅó ăÕĀÂ¬ ÕóÚäúÉòÂÖäóëõÚÅó ÕóÚÅùÔáóßØöćäòÛäú ÕóÚÅèóâÝúÂßòÚÂòÛÖäó
ëõÚÅó ÕóÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅó ĀæñÖČóĀìÚ¬ÈÖäóëõÚÅó ăÕĀÂ¬ ĀäÈÉúÈĂÉĂÚÂóäÌøĈî Åèóâß÷È
ßîĂÉĂÚÂóäÌøĈî âöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÌøĈîÚâ×òćèÿìæøîÈÖäóāàä°āâëÖ°ăïăàè°ÕóÚÉČóÚèÚ
ÿÈõÚØöćÌøĈî ĀæñÕóÚÜäõâóÔÂóäÌøĈî  
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ÿäøîÈåØÙõċ ÉòÚØä°ßõäõãñßä (2551) ăÕØČóÂóäèõÉòãÿäøćîÈØòéÚÅÖõĀæñßåÖõÂääâÝúÛäõāáÅØöćâö 
ÝæÖ¬îĀÚèāÚâÂóäâóĂËÛäõÂóääóÚ Coffee Alley ÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä  
ÉóÂÂóäé÷ÂêóßÛè¬ó ÝúÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãùäñìè¬óÈ 26 - 35 Ü£ Âóäé÷ÂêóäñÕòÛ
ÜäõÎÎóÖäöìäøîÿØöãÛÿØ¬ó ë×óÚáóßāëÕ îóËößßÚòÂÈóÚÛäõêòØÿîÂËÚ äóãăÕÿÊæöćãÖ¬îÿÕøîÚÖćČóÂè¬ó
ìäøîÿØ¬óÂòÛ 15,000 ÛóØ  Ë¬èÈÿèæóØöćÿÃóâóĂËÛäõÂóäâóÂØöćëùÕÅøî ĂÚÿèæóÿãĆÚ (ìæòÈ 16.01 Ú.) 
ë¬èÚĂìÎ¬ÉñâóĂËÛäõÂóäÂòÛÂæù¬âÿßøćîÚ Åèóâ×öćĂÚÂóäĂËÛäõÂóäÿÊæöćã 4.43 ÅäòĈÈÖ¬îÿÕøîÚ Å¬óĂËÉ¬óã
āÕãÿÊæöćãÜäñâóÔ 100.86 ÛóØÖ¬îÅäòĈÈ ÝúÛäõāáÅâöäñÕòÛĀäÈÉúÈĂÉĂÚÂóäĂËÛäõÂóäÕóÚÉõÖèõØãó 
ĀæñÕóÚÿìÖùÝæāÕãäèâîãú¬ĂÚäñÕòÛâóÂ ë¬èÚÕóÚëòÈÅâîãú¬ĂÚäñÕòÛÜóÚÂæóÈ ÝúÛäõāáÅâöäñÕòÛ
Åèóâß÷ÈßîĂÉÖ¬îÂóäĂËÛäõÂóäāÕãäèâîãú¬ĂÚäñÕòÛßîĂÉ āÕãÕóÚëõÚÅó ÕóÚäóÅó ÕóÚë×óÚØöć
ĂìÛäõÂóä ÕóÚÛùÅæóÂä ÕóÚÛäõÂóä ĀæñÕóÚæòÂêÔñØóÈÂóãáóßîãú¬ĂÚäñÕòÛßîĂÉ ë¬èÚÕóÚÂóä
ë¬ÈÿëäõâÂóäÖæóÕîãú¬ĂÚäñÕòÛÜóÚÂæóÈ ÝúÛäõāáÅâöĀÚèāÚâĂÚÂóäĀÚñÚČóÛùÅÅæîøćÚâóĂËÛäõÂóä
ĀæñÂóäÂæòÛâóĂËÛäõÂóäÌĈČóĂÚÅäòĈÈÖ¬îăÜ  

ÉóÂÂóäé÷ÂêóÈóÚèõÉòãØöćÿÂöćãèÃîÈÃóÈÖÚ ÉñÿìĆÚăÕè¬óÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬ó
ÖäóëõÚÅó âöÅèóâëČóÅòÎĀæñâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÃîÈÝúÛäõāáÅĂÚÂóäÛäõāáÅÝæõÖáòÔÒ°
ìäøîÂóäĂËÛäõÂóäÖ¬óÈą ÕòÈÚòĈÚÝúèõÉòãÉ÷ÈăÕÚČóÿîóØåêÏöĀæñĀÚèÅèóâÅõÕ äèâ×÷ÈÈóÚèõÉòãØöćÿÂöćãèÃîÈ
ÚöĈ âóĂËÿÜ»ÚĀÚèØóÈĂÚÂóäÂČóìÚÕÂäîÛĀÚèÅõÕÂóäèõÉòã ÂóäëäóÈĀÛÛëîÛ×óâ ÿßøćîÂóäîáõÜäóã
Ýæ äèâ×÷ÈÃîÿëÚîĀÚñÖ¬óÈą ĂÚÂóäØČóèõÉòãÅäòĈÈÚöĈ 
 
 



 

ÛØØöć 3 
èõÙöÕČóÿÚõÚÂóäèõÉòã 

 
ĂÚÂóäé÷ÂêóèõÉòãÿäøćîÈ Ǘ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÖäóëõÚÅóØöćâöîõØÙõßæÖ¬î

ßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅäµ 
āÕãâöëóäñëČóÅòÎ×÷ÈèõÙöÂóäÕČóÿÚõÚÂóäèõÉòãîã¬óÈÿÜ»ÚÃòĈÚÖîÚ ÿßøćîĂìăÕÌ÷ćÈăÕÃîâúæÉóÂÂæù¬âÖòèîã¬óÈ 
ĀæñÉñÚČóăÜèõÿÅäóñì°ÕèãèõÙöØóÈë×õÖõÖ¬îăÜ Ì÷ćÈÝúèõÉòãăÕÕČóÿÚõÚÂóäé÷ÂêóÅÚÅèóÖóâÃòĈÚÖîÚÖ¬óÈ ą 
ÕòÈÚöĈ 

1. ÂóäÂČóìÚÕÜäñËóÂäĀæñÂóäÿæøîÂÂæù¬âÖòèîã¬óÈ 
2. ÂóäëäóÈÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã 
3. ÂóäÿÂĆÛäèÛäèâÃîâúæ  
4. ÂóäÉòÕÂäñØČóĀæñÂóäèõÿÅäóñì°Ãîâúæ 
5. ë×õÖõØöćĂËĂÚÂóäèõÿÅäóñì°Ãîâúæ 
 

ÂóäÂČóìÚÕÜäñËóÂäĀæñÂóäÿæøîÂÂæù¬âÖòèîã¬óÈ 
ÃîÛÿÃÖÃîÈÿÚøĈîìóĂÚÂóäèõÉòã 
ÃîÛÿÃÖÂóäèõÉòãĂÚÅäòĈÈÚöĈâù¬Èé÷Âêó×÷ÈÜ¹ÉÉòãÕóÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÖäóëõÚÅóØöćâö

îõØÙõßæÖ¬îßåÖõÂääâÂóäĂËÛäõÂóääóÚîóàÿÖîä° ãú ÃîÈÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä 

 
ÜäñËóÂäØöćĂËĂÚÂóäèõÉòã 
ÜäñËóÂäØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈÅøî ÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãØöćÿÂõÕäñìè¬óÈ 

Ü£ ß.é. 2523 - 2537 îóãùäñìè¬óÈ 24 - 38 Ü£ ØöćĂËÛäõÂóä ìäøîÿÅãĂËÛäõÂóääóÚîóàÿÖîä° ãú ĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä Ì÷ćÈăâ¬ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ 

 
Âæù¬âÖòèîã¬óÈØöćĂËĂÚÂóäèõÉòã 
Âæù¬âÖòèîã¬óÈØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈÅøî ÝúÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóã îóãùäñìè¬óÈ  

24 - 38 Ü£ ØöćĂËÛäõÂóä ìäøîÿÅãĂËÛäõÂóääóÚîóàÿÖîä° ãú ĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÿÚøćîÈÉóÂÝúèõÉòãăâ¬
ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚÉ÷ÈÂČóìÚÕÃÚóÕÖòèîã¬óÈ āÕãĂËëúÖäÂóäÅČóÚèÔÃÚóÕÂæù¬â
Öòèîã¬óÈ ĂÚÂäÔöØöćăâ¬ØäóÛÉČóÚèÚÜäñËóÂä (Âòæãó èóÚõËã°ÛòÎËó, 2550) āÕãØöćäñÕòÛÅèóâ



 


