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This research aimed to study the product factors and brand values influencing the service 

usage behaviors of generation Y consumers at the After You cafe in the Bangkok metropolitan area. The 
sample group used in the research consisted 400 of generation Y consumers in an age range of 24-38 years 
old who regularly consume or have ever eaten at the After You cafe. A questionnaire was used as a tool for 
data collection. The statistics for the analysis of the data included percentage, mean and standard deviation. 
The statistics for hypothesis testing included t·test, one·way analysis of variance and multiple regression 
analysis. The results were as follows: consumers had differences in term of gender, income and occupations 
had different service usage behaviors at the After You cafe with a frequency per month and an average 
expense per time at a statistically significant level of 0.01. The differences in term of education levels had 
different service usage behaviors at the After You cafe with a frequency per month and an average expense 
per time at a statistically significant level of 0.01 and 0.05, respectively. The product factors in the categories 
of core products, augmented products, tangible products and expected products affected the service usage 
behavior of Generation Y consumers at the After You cafe with a frequency per month at a statistically 
significant level of 0.01 and 0.05, respectively. The product factors in the categories of core products, 
tangible products, augmented products and expected products affected the service usage behavior of 
Generation Y consumers at the After You cafe with an average expense per time at statistically significant 
levels of 0.01 and 0.05, respectively. The brand equity in the categories of brand awareness, brand loyalty, 
brand association, perceived quality and other proprietary brand assets affected the service usage behavior 
of Generation Y consumers at the After You cafe with a frequency per month at a statistically significant level 
of 0.05 and 0.01, respectively. The brand equity in the categories of brand awareness, other proprietary 
brand assets, perceived quality, brand association and brand loyalty affected the service usage behavior of 
Generation Y consumers at the After You cafe with an average expense per time at statistically significant 
levels of 0.05 and 0.01, respectively. 
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ÛØØöć 1 
ÛØÚČó 

 
áúâõìæòÈ 

ÃÚâìèóÚ×øîÿÜ»Úë¬èÚìÚ÷ćÈĂÚËöèõÖÜäñÉČóèòÚÃîÈâÚùêã° ÖòĈÈĀÖ¬îÕöÖÉÚ×÷ÈÜ¹ÉÉùÛòÚ ×÷ÈĀâ­è¬ó
ãùÅëâòãÉñÿÜæöćãÚĀÜæÈăÜ ĀÖ¬ÂóääòÛÜäñØóÚÃÚâìèóÚãòÈÅÈÿÜ»ÚØöćÚõãâîãú¬ÿëâî îóÉÿÜ»Úÿßäóñ
äëËóÖõØöćîä¬îã ĀæñäúÜä¬óÈØöćâöÅèóâëèãÈóâ Ú¬óäòÛÜäñØóÚ ĂÚÜ¹ÉÉùÛòÚÝú­ÛäõāáÅâöØóÈÿæøîÂĂÚÂóä
ÛäõāáÅÃÚâìèóÚØöćìæóÂìæóãâóÂÃ÷ĈÚ ìÚ÷ćÈĂÚØóÈÿæøîÂÚòĈÚÅøî ÂóäĂË­ÛäõÂóäÉóÂÅóÿà§Ö°ÃÚâìèóÚ 
(Dessert Cafe) ØöćâöëóÃóîãú¬ØòćèăÜ āÕãÿÜ»Úä­óÚØöćÿÚ­ÚÃóãÃÚâìèóÚ ÿË¬Ú ÿÛÿÂîäöć ÿÅ­Â ăîéÅäöâ 
ÅèÛÅú¬ăÜÂòÛÿÅäøćîÈÕøćâØöćâöĂì­ÿæøîÂìæóÂìæóãËÚõÕ ÜäñÂîÛÂòÛÅèóâÅóÕìèòÈÃîÈÝú­ÛäõāáÅØöć
Ö­îÈÂóäÅèóâëñÕèÂëÛóã ÂóäăÕ­äòÛÂóäÛäõÂóäØöćÕöÉóÂßÚòÂÈóÚáóãĂÚä­óÚ äèâăÜ×÷ÈÛääãóÂóé
ØöćÕöÃîÈÖòèä­óÚ ØČóĂì­Åóÿà§Ö°ÃÚâìèóÚÚòĈÚÂæóãÿÜ»ÚîöÂë×óÚØöćìÚ÷ćÈØöćĂË­ĂÚÂóäÚòÕßÛ ëòÈëääÅ°  
ÚòćÈØČóÈóÚ Āâ­ÂäñØòćÈĂË­ÛäõÂóäÿßøćîßòÂÝ¬îÚìã¬îÚĂÉ 

ÿÜ»ÚØöćãîâäòÛè¬óë×óÚÂóäÔ°ÂóäĀÃ¬ÈÃòÚÃîÈä­óÚÅóÿà§Ö°ÃÚâìèóÚĂÚÜäñÿØéăØã âöîòÖäó
ÂóäĀÃ¬ÈÃòÚØöćëúÈâóÂ âöÅ¬óÿà§Ö°ÃÚâìèóÚÜäñÿáØÖ¬óÈ ą ÿÂõÕÃ÷ĈÚâóÂâóãĂÚË¬èÈìæóãÜ£ØöćÝ¬óÚâó 
ëČóìäòÛâúæÅ¬óÖæóÕÅóÿà§Ö°ÃÚâìèóÚĂÚăØã ÅóÕè¬óÉñâöâúæÅ¬óÿßõćâÃ÷ĈÚÉóÂÿÕõâ 9,993.60 æ­óÚÛóØ 
ÿÜ»Ú 10,172.30 æ­óÚÛóØ ĂÚÜ£ 2562 ìäøîÅõÕÿÜ»ÚîòÖäóÂóäÿÖõÛāÖëñëâÿÊæöćãäñìè¬óÈÜ£  
2558 · 2562 Øöćä­îãæñ 2.31 Ö¬îÜ£ Ì÷ćÈĀÚèāÚ­âÂóäÿÖõÛāÖÃîÈÙùäÂõÉÿìæ¬óÚöĈÉñÃ÷ĈÚîãú¬ÂòÛáóèñ
ÿéäêÑÂõÉ Åèóâëóâóä×ĂÚÂóäÉòÛÉ¬óãĂË­ëîãÃîÈÝú­ÛäõāáÅ äèâăÜ×÷ÈÅèóâăèĂÚÂóäÜäòÛÖòèÃîÈ
Ýú­ÜäñÂîÛÂóäÖ¬îßåÖõÂääâÝú­ÛäõāáÅØöćâöÂóäÿÜæöćãÚĀÜæÈîãú¬ÖæîÕÿèæó (foodstory, 2561: 
îîÚăæÚ°) 

ä­óÚîóàÿÖîä° ãú ×øîÿÜ»ÚÅóÿà§Ö°ØöćÉČóìÚ¬óãÃÚâìèóÚ ĀæñÿÅäøćîÈÕøćâÖ¬óÈą āÕãÿÜ»ÚÅ¬óÿà§Ö°
Øöćîãú¬ĂÚÂäñĀëÃîÈÝú­ÛäõāáÅĂÚæČóÕòÛÖ­Úą ĂÚÃÔñØöćÅú¬ĀÃ¬ÈĂÚÖæóÕÿßõćâÃ÷ĈÚ âöÂóäÃãóãëóÃóîã¬óÈ
äèÕÿäĆè ØòĈÈĂÚÂäùÈÿØßâìóÚÅä ĀæñÖ¬óÈÉòÈìèòÕ äèâëóÃóØöćâöĂì­ÛäõÂóäØòĈÈëõĈÚ 30 ëóÃó 
(Afteryoudessert, 2561: îîÚăæÚ°) ØòĈÈÚöĈÚîÂÉóÂäëËóÖõØöćîä¬îãÃîÈÃÚâìèóÚ ÿÅäøćîÈÕøćâÃîÈä­óÚ
îóàÿÖîä° ãú Āæ­è ÛääãóÂóéáóãĂÚä­óÚÂĆÝ¬óÚÂóäÖÂĀÖ¬Èîã¬óÈØòÚëâòã ÂóäĂì­ÛäõÂóäØöćÕöÃîÈ
ßÚòÂÈóÚÖòĈÈĀÖ¬ÂóääòÛîîÿÕîä° ÉèÛÉÚÂäñØòćÈÃòĈÚÖîÚÂóäÿëõä°à ØČóĂì­ä­óÚîóàÿÖîä° ãú ÿÜ»ÚØöćäú­ÉòÂĂÚ
Âæù¬âÝú­ÛäõāáÅ ÂäñĀëë¬èÚìÚ÷ćÈâóÉóÂāæÂîîÚăæÚ° ĀæñîöÂë¬èÚìÚ÷ćÈÿÜ»ÚÂóäāÜäāâØÃîÈÝú­ØöćâóĂË­
ÛäõÂóäĀÛÛÜóÂÖ¬îÜóÂ Ì÷ćÈÖäÈÂòÛèòÖ×ùÜäñëÈÅ°ÃîÈä­óÚÅøî ăâ¬Ö­îÈÂóäāÇêÔóĀÛÛØù¬âØùÚ  
ĀÖ¬Ö­îÈÂóäĂì­ä­óÚîóàÿÖîä° ãú ÿÜ»ÚØöćäú­ÉòÂ ßúÕ×÷È āÕãÉùÕÜäñëÈÅ°ìæòÂÃîÈä­óÚîóàÿÖîä° ãú Åøî 
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é÷ÂêóßåÖõÂääâÃîÈÝú­ÛäõāáÅ ìóèõÙöØöćØČóĂì­Ýú­ÛäõāáÅÿÃ­ó×÷ÈÝæõÖáòÔÒ°ăÕ­È¬óãØöćëùÕ ăâ¬ÿßöãÈĀÖ¬âù¬ÈÿÚ­Ú
ÂóäÿßõćâäóãăÕ­ÿßöãÈÿØ¬óÚòĈÚ (ÚóÚó ÖõäăßÛúæã°, 2559) ÿâøćîßõÉóäÔóÝæÜäñÂîÛÂóäÃîÈÛäõêòØ  
îóàÿÖîä° ãú ÉČóÂòÕ ßÛè¬ó âöÂČóăäÿßõćâëúÈÃ÷ĈÚÿäøćîã ą ĂÚØùÂÜ£ âöÂóääñÕâØùÚāÕãÂóäÿÃ­óÉÕØñÿÛöãÚ
ĂÚÖæóÕìæòÂØäòßã°Āì¬ÈÜäñÿØéăØã ÿâøćîèòÚØöć 23 ÙòÚèóÅâ ß.é. 2559 ÿÃ­óÌøĈîÃóãĂÚÖæóÕ
ìæòÂØäòßã° ÿîĆâ ÿî ăîÿÜ»ÚèòÚĀäÂ ÉČóÚèÚ 165 æ­óÚìù­Ú (Afteryoudessert, 2561: îîÚăæÚ°) ØČóĂì­
Ýú­ÛäõāáÅâòćÚĂÉăÕ­è¬óÙùäÂõÉ  Åóÿà§Ö°ÃÚâìèóÚîóàÿÖîä° ãú ÂČóæòÈăÜăÕ­Õö ĀæñâöÂóäÃãóãëóÃóØöć
ÿßõćâÃ÷ĈÚîã¬óÈĀÚ¬ÚîÚĂÚîÚóÅÖ 

Õ­óÚÂóäĀÃ¬ÈÃòÚĂÚÖæóÕÅóÿà§Ö°ÃÚâìèóÚÃîÈîóàÿÖîä° ãú ÚòĈÚãòÈâöÖäóëõÚÅ­óîøćÚ ą ÿË¬Ú  
Kyo Roll En, Pancake CafŦ, Cookies Crust, Hollys Coffee, Mr. Jones³ Orphanage ÿÜ»ÚÖ­Ú 
Ì÷ćÈÖäóëõÚÅ­óÿìæ¬óÚöĈæ­èÚĀæ­èĀÖ¬ÿÜ»ÚØöćäú­ÉòÂîã¬óÈÕöĂÚÂæù¬âÝú­ÛäõāáÅØöćËøćÚËîÛÃÚâìèóÚ  
(ÚóÚó ÖõäăßÛúæã°, 2559) ÉóÂÂóäèõÿÅäóñì°āîÂóëØóÈÂóäÖæóÕØöćÿÂõÕÉóÂèõ×öËöèõÖØöćÿÜæöćãÚĀÜæÈ
ăÜÃîÈÝú­ÛäõāáÅÚòĈÚ ØČóĂì­ĂÚĀÖ¬æñÙùäÂõÉÉñÖ­îÈÜäòÛÿÜæöćãÚÂæãùØÙ°ØóÈÂóäÖæóÕ ØòĈÈäúÜĀÛÛÿâÚú 
ÃÚóÕÝæõÖáòÔÒ° ĀæñÂóäÉòÕØČóāÜäāâËòćÚë¬ÈÿëäõâÂóäÃóãâóÂÃ÷ĈÚ ÿßøćîÖîÛëÚîÈÂòÛÅèóâÖ­îÈÂóä
ÃîÈÝú­ÛäõāáÅ ĀæñÂóäÅäîÈë¬èÚĀÛ¬ÈÖæóÕÙùäÂõÉÅ¬óÿà§Ö°ÃÚâìèóÚØöćâóÂØöćëùÕ ìäøîăâ¬ÿßöãÈĀÖ¬Ü¹ÉÉòã
Õ­óÚäóÅó ØöćØóÈÙùäÂõÉÅóÿà§Ö°ÃÚâìèóÚÉñÖ­îÈĂË­ÿÜ»ÚÂæãùØÙ°ĂÚÂóäĀÃ¬ÈÃòÚĀæ­è Ýú­ÜäñÂîÛÂóäÅèä
ßõÉóäÔóÜ¹ÉÉòãÕ­óÚîøćÚ ą ä¬èâÕ­èã ÿÚøćîÈÉóÂÉñÿìĆÚăÕ­è¬ó ÛóÈä­óÚ×÷ÈÉñâöäóÅóÃîÈÃÚâìèóÚ  
ìäøîÿÅäøćîÈÕøćâØöćÅ¬îÚÃ­óÈëúÈ ĀÖ¬ãîÕÃóãÃîÈä­óÚÚòĈÚÂĆëúÈÕ­èãÿË¬ÚÂòÚ Âæ¬óèÅøî Ýú­ÛäõāáÅâöÅèóâ 
ÿÖĆâĂÉØöćÉñÉ¬óãÿÈõÚÉČóÚèÚÿØ¬óÚòĈÚ ÿÜ»ÚäóÅóØöćÝú­ÛäõāáÅãîâäòÛăÕ­ ÿßøćîĀæÂâóÂòÛÅùÔæòÂêÔñÛóÈ
ÜäñÂóäÃîÈÝæõÖáòÔÒ° ÂóäÛäõÂóäØöćÿßõćââóÂÃ÷ĈÚÂè¬óÖäóëõÚÅ­óîøćÚ ìäøîîóÉÿÜ»ÚÿßäóñÜ¹ÉÉòã 
Õ­óÚîøćÚ ą Øöćë¬ÈÿëäõâĂì­ÃÚâìèóÚáóãĂÖ­ÖäóëõÚÅ­óÚòĈÚÕúâöâúæÅ¬óÿßõćââóÂÃ÷ĈÚĂÚâùââîÈÃîÈÝú­ÛäõāáÅ 
äèâăÜ×÷ÈÂóäÿËøćîâāãÈäñìè¬óÈÝú­ÛäõāáÅÂòÛÖäóëõÚÅ­ó Âóäëä­óÈÅèóâÜäñØòÛĂÉĂì­Ýú­ÛäõāáÅÂæòÛâó
ĂË­ÛäõÂóäîöÂ ÿäöãÂăÕ­è¬óÿÜ»ÚÂóäÿßõćâÅèóâăÕ­ÿÜäöãÛĂÚÂóäĀÃ¬ÈÃòÚ ÿßøćîëä­óÈáóßæòÂêÔ°áóßæòÂêÔ°
ØöćÕöĂì­ÿÜ»ÚØöćÉÕÉČóĀÂ¬Ýú­ÛäõāáÅ ĀæñÚČóăÜëú¬ÂóäÿÜ»ÚÖäóëõÚÅ­óĂÚĂÉØöćÝú­ÛäõāáÅÚ÷Â×÷È 

ÉóÂØöćÂæ¬óèâóÃ­óÈÖ­Ú ØČóĂì­Ýú­èõÉòãÿæĆÈÿìĆÚ×÷ÈÅèóâëČóÅòÎÃîÈÜ¹ÉÉòãÕ­óÚÖ¬óÈ ą Øöćâö
îõØÙõßæÖ¬îÝæõÖáòÔÒ°ÃîÈä­óÚîóàÿÖîä° ãú ØöćÚîÂÿìÚøîÉóÂÜ¹ÉÉòãÕ­óÚäóÅó îãóÂØäóÛè¬óÜ¹ÉÉòã
îñăäØöćØČóĂì­Ýú­ÛäõāáÅÚòĈÚÿâøćîÚ÷Â×÷ÈÃÚâìèóÚ ãòÈÅÈÚ÷Â×÷ÈÖäóëõÚÅ­óîóàÿÖîä° ãú ÿÜ»ÚæČóÕòÛ 
Ö­Ú ą ÕòÈÚòĈÚÝú­ØČóÂóäèõÉòãÉ÷ÈâöÅèóâëÚĂÉØöćÉñé÷Âêó×÷ÈÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÖäóëõÚÅ­ó
ØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä Ì÷ćÈÝú­èõÉòãăÕ­ÿæøîÂÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÿÚøćîÈÉóÂ
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Ë¬èÈîóãùÿÉÚÿÚîÿäËòćÚèóãÂæù¬âÚöĈ ÚîÂÉóÂÉñâöÅèóâÿÜ»ÚÿîÂæòÂêÔ°ÃîÈÖòèÿîÈëúÈ âöÂóäÿäöãÚäú­ÿäĆè 
ÜäòÛÖòèÿÃ­óÂòÛë×óÚÂóäÔ°Ö¬óÈą ØöćÿÂõÕÃ÷ĈÚăÕ­Õö ãòÈÿÜ»ÚÂæù¬âÅÚØöćăïÿØÅāÚāæãö ĀæñËîÛÂóäßúÕÅùã 
ßÛÜñëòÈëääÅ° Ì÷ćÈëîÕÅæ­îÈÂòÛÙùäÂõÉÅ¬óÿà§Ö°ÃÚâìèóÚ ØöćÜ¹ÉÉùÛòÚāæÂāÌÿËöãæâöÿÕöãÿÃ­óâóâöÛØÛóØ
ĂÚÂóäÖòÕëõÚĂÉĂÚÂóäĂË­ÛäõÂóäâóÂÃ÷ĈÚ ĀæñÅóÿàÖ°ÃÚâìèóÚãòÈÖîÛāÉØã°ĂÚÂóäÿÜ»Úë×óÚØöćÚòÕ
ÿÉî ëòÈëääÅ°Ö¬óÈ ą îöÂÕ­èã äèâ×÷ÈĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÿÜ»ÚÿâøîÈìæèÈØöćÿÜ»ÚéúÚã°ÂæóÈØóÈ
ÿéäêÑÂõÉ âöÅèóâìæóÂìæóãÃîÈÝú­ØöćÿÃ­óâóßòÂîóéòã ĀæñÉČóÚèÚëóÃóë¬èÚâóÂÃîÈä­óÚ 
îóàÿÖîä° ãú ÂĆîãú¬ĂÚÿÃÖÂäùÈÿØßâìóÚÅäÿË¬ÚÂòÚ āÕãÃ­îâúæØöćăÕ­ÉóÂÂóäèõÉòã ÚČóâóÿÜ»ÚĀÚèØóÈĂì­
Ýú­ÜäñÂîÛÂóäÅóÿà§Ö°ÃÚâìèóÚ ìäøîÝú­ØöćëÚĂÉĂÚÂóäÂČóìÚÕÂæãùØÙ°ØóÈÂóäÖæóÕ äèâ×÷ÈÜäòÛÜäùÈ 
ĀæñßòÓÚóÝæõÖáòÔÒ°Ăì­ëóâóä×ĀÃ¬ÈÃòÚĂÚÖæóÕăÕ­ ĀæñÖäÈÂòÛÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅâóÂ
ØöćëùÕ 

 
Åèóââù¬ÈìâóãÃîÈÂóäèõÉòã 

ĂÚÂóäèõÉòãÅäòĈÈÚöĈÝú­èõÉòãăÕ­ÖòĈÈÅèóââù¬Èìâóãăè­ÕòÈÚöĈ 
1.ÿßøćîé÷ÂêóßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóã

ĂÚÿÃÖÂäùÈÿØßâìóÚÅä 
2.ÿßøćîé÷ÂêóßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóã

ĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÉČóĀÚÂÖóâæòÂêÔñÜäñËóÂäéóëÖä°  
3. ÿßøćîé÷ÂêóÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ÜäñÂîÛÕ­èã Õ­óÚÜäñāãËÚ°ìæòÂÃîÈÝæõÖáòÔÒ° 

Õ­óÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ° Õ­óÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ ĀæñÕ­óÚÝæõÖáòÔÒ°ÅèÛØöćâöîõØÙõßæÖ¬î
ßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä°ãúÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä   

4. ÿßøćîé÷ÂêóÅùÔÅ¬óÖäóëõÚÅ­ó ÜäñÂîÛÕ­èã Õ­óÚÂóääú­ÉòÂÖäóëõÚÅ­ó Õ­óÚÅùÔáóß
ÂóääòÛäú­ Õ­óÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó Õ­óÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó ĀæñÕ­óÚëõÚØäòßã°ÜäñÿáØ
îøćÚ ą ÃîÈÖäóëõÚÅ­ó ØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä°ãúÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãù
ÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä  

  
ÅèóâëČóÅòÎÃîÈÂóäèõÉòã 

1. ÛäõêòØ îóàÿÖîä° ãú ÉČóÂòÕ ëóâóä×ÚČóÝæèõÉòãăÜÜäñãùÂÖ°ĂË­ ßòÓÚóÜäòÛÜäùÈÖäóëõÚÅ­ó 
Ăì­ÿÜ»ÚØöćäú­ÉòÂîã¬óÈĀßä¬ìæóãâóÂÃ÷ĈÚ èõÿÅäóñì°ÉùÕĀÃĆÈ ÉùÕî¬îÚÃîÈÖäóëõÚÅ­ó ÿßøćîÚČóăÜĂË­ÜäñāãËÚ°
ĂÚÂóäèóÈĀÝÚÂóäÖæóÕ ÜäòÛÜäùÈĀæñßòÓÚóÂæãùØÙ° ÿßøćîĂì­ëîÕÅæ­îÈÂòÛÅèóâÖ­îÈÂóäÃîÈ
Ýú­ÛäõāáÅ 
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2. Ýú­ØöćëÚĂÉØöćÉñÜäñÂîÛÙùäÂõÉä­óÚÅóÿà§ ä­óÚîóìóä ä­óÚÃÚâìèóÚÖ¬óÈ ą ëóâóä×ÚČó
ÝæÂóäèõÉòãăÜĂË­ĂÚÂóäèõÿÅäóñì° é÷Âêóè¬ó ÛäõêòØ îóàÿÖîä° ãú ÉČóÂòÕ âöÂæãùØÙ°ĂÚÂóäÛäõìóäÉòÕÂóä
îã¬óÈăä ×÷ÈăÕ­ÿÜ»ÚØöćäú­ÉòÂ ĀæñâöÖäóëõÚÅ­óØöćĀÃĆÈĀäÈÉÚëóâóä×ÅäîÈĂÉÝú­ÛäõāáÅăÕ­ÿÜ»ÚæČóÕòÛÖ­Ú ą 
ÃîÈÖæóÕÃÚâìèóÚĀæñÿÛÿÂîäöć  

3. ÿßøćîÿÜ»ÚÃ­îâúæßøĈÚÑóÚĀæñÿÜ»ÚÜäñāãËÚ°ØóÈèõËóÂóäĀÂ¬Ýú­ØöćëÚĂÉĂÚÈóÚèõÉòãØöć
ÿÂöćãèÃ­îÈÂòÛÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÃîÈÖäóëõÚÅ­ó ØöćâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäĂË­
ÛäõÂóää­óÚÃÚâìèóÚ āÕãëóâóä×ÚČóăÜÜäòÛÜäùÈ ëä­óÈëääÅ° ĀæñĂË­ÿÜ»ÚĀÚèØóÈĂÚÂóäßõÉóäÔó
èóÈĀÝÚÈóÚĂÚîÚóÅÖ 

 
ÃîÛÿÃÖÃîÈÂóäèõÉòã 

ÜäñËóÂäØöćĂË­ĂÚÂóäèõÉòã 
ÜäñËóÂäØöćĂË­ĂÚÂóäèõÉòãÅäòĈÈÚöĈÅøî Ýú­ÛäõāáÅË¬èÈîóãùÿÉÚèóã (Generation Y) ØöćÿÂõÕ

äñìè¬óÈÜ£ ß.é. 2523 - 2537 Ì÷ćÈâöîóãùäñìè¬óÈ 24 - 38 Ü£ (Úäõéó ëùäñèõÎ±ú, 2559) ØöćĂË­ ìäøîÿÅã
ĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ĂÚÿÃÖÂäùÈÿØßâìóÚÅä Ì÷ćÈăâ¬ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ 

Âæù¬âÖòèîã¬óÈØöćĂË­ĂÚÂóäèõÉòã 
Âæù¬âÖòèîã¬óÈØöćĂË­ĂÚÂóäèõÉòãÅäòĈÈÚöĈÅøî Ýú­ÛäõāáÅË¬èÈîóãùÿÉÚèóã ØöćÿÂõÕäñìè¬óÈ 

Ü£ ß.é. 2523 - 2537 Ì÷ćÈâöîóãùäñìè¬óÈ 24 - 38 Ü£ ØöćĂË­ ìäøîÿÅãĂË­ÛäõÂóää­óÚîóàÿÖîä°ãúÌ÷ćÈăâ¬ØäóÛ
ÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ É÷ÈÂČóìÚÕÃÚóÕÖòèîã¬óÈ āÕãĂË­ëúÖäÂóäÅČóÚèÔÃÚóÕÂæù¬âÖòèîã¬óÈĂÚ
ÂäÔöØöćăâ¬ØäóÛÉČóÚèÚÜäñËóÂä (Âòæãó èóÚõËã°ÛòÎËó, 2550) ØöćäñÕòÛÅèóâÿËøćîâòćÚ 95% Āæñ
ÅèóâÝõÕßæóÕëúÈëùÕØöćãîâäòÛĂì­ÿÂõÕ 5% ăÕ­ÉČóÚèÚÂæù¬âÖòèîã¬óÈ 385 Öòèîã¬óÈ ĀæñëČóäîÈ
Öòèîã¬óÈăè­ÉČóÚèÚ 15 Öòèîã¬óÈ äèâÿÜ»ÚÂæù¬âÖòèîã¬óÈØòĈÈëõĈÚ 400 Öòèîã¬óÈ 

èõÙöÂóäëù¬âÖòèîã¬óÈ 
èõÙöÂóäëù¬âÖòèîã¬óÈÉñĂË­èõÙöÿæøîÂĀÛÛìæóãÃòĈÚÖîÚ (Multi Stage Random 

Sampling) ÕòÈÚöĈ 
ÃòĈÚØöć 1 èõÙöÂóäëù¬âÖòèîã¬óÈĀÛÛÈ¬óã (Simple random sampling) āÕãÂóäÉòÛ

ÊæóÂäóãËøćîëóÃóîóàÿÖîä° ãú âó 5 ëóÃó ÉóÂäóãËøćîä­óÚîóàÿÖîä° ãú ØöćâöëóÃóØòĈÈìâÕĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä ÉñăÕ­äóãËøćîëóÃóÕòÈÚöĈ Åøî ëãóâëĀÅèä°èòÚ ÿÌĆÚØäòæÛóÈÚó ÌöÅîÚëĀÅèä° 
éäöÚÅäõÚØä° ÿÌĆÚØäòæëöæâÅîâÿßæĆÂÌ° ĀæñÿØîâõÚîæ 21 ÉóÂÚòĈÚÃòĈÚØöć 2 èõÙöÂóäëù¬âĀÛÛāÅèÖ­ó 
(Quota Sampling) āÕãØČóÂóäÿÊæöćãÃÚóÕÖòèîã¬óÈĂì­ăÕ­ëóÃóæñÿØ¬óąÂòÚ ÉóÂÉČóÚèÚëóÃóØöćëù¬âăÕ­
ØòĈÈìâÕ 5 ëóÃóÃ­óÈÖ­Ú ÉñăÕ­Öòèîã¬óÈëóÃóæñ 80 Öòèîã¬óÈ äèâÿÜ»Ú 400 Öòèîã¬óÈĀæñ  
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ÃòĈÚØöć 3 èõÙöÂóäëù¬âÖòèîã¬óÈÖóâÅèóâëñÕèÂ (Convenience Sampling) āÕãØČóÂóäĀÉÂ
ĀÛÛëîÛ×óâĂì­ÂòÛÝú­ÛäõāáÅÿÉÚèóã ØöćĂË­ìäøîÿÅãĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÖóâëóÃóØöćäñÛùăè­
Ã­óÈÖ­ÚÉÚÅäÛ 

 
ÖòèĀÜäØöćĂË­ĂÚÂóäé÷Âêó  

ÖòèĀÜäîõëäñ (Independent Variables) ĀÛ¬ÈîîÂÿÜ»ÚÕòÈÚöĈ 

1. æòÂêÔñÜäñËóÂäéóëÖä° ÜäñÂîÛÕ­èã 

1.1 ÿßé 
1.1.1 Ëóã 
1.1.2 ìÎõÈ 

1.2 äñÕòÛÂóäé÷Âêó  
1.2.1 ÖćČóÂè¬óÜäõÎÎóÖäö 
1.2.2 ÜäõÎÎóÖäö 
1.2.3 ëúÈÂè¬óÜäõÎÎóÖäö 

1.3 äóãăÕ­ÿÊæöćãÖ¬îÿÕøîÚ  
1.3.1 ÖćČóÂè¬ó ìäøîÿØ¬óÂòÛ 10,000 ÛóØ 
1.3.2 10,001 · 20,000 ÛóØ 
1.3.3 20,001 · 30,000 ÛóØ 
1.3.4 30,001 · 40,000 ÛóØ 
1.3.5 40,001 ÛóØÃ÷ĈÚăÜ 

1.4 îóËöß 
1.4.1 ÜäñÂîÛÙùäÂõÉë¬èÚÖòè / ÿÉ­óÃîÈÂõÉÂóä 
1.4.2 Ã­óäóËÂóä / ßÚòÂÈóÚäòÑèõëóìÂõÉ 
1.4.3 ßÚòÂÈóÚÛäõêòØÿîÂËÚ 
1.4.4 îóËößîõëäñ 
1.4.5 îøćÚ ą āÜäÕäñÛù ¦¦¦¦¦¦¦¦.. 

2. Ü¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° 
2.1 Õ­óÚÜäñāãËÚ°ìæòÂ 
2.2 Õ­óÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ°  
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2.3 Õ­óÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ 
2.4 Õ­óÚÝæõÖáòÔÒ°ÅèÛ 

3. ÅùÔÅ¬óÖäóëõÚÅ­ó 
3.1 Õ­óÚÂóääú­ÉòÂÖäóëõÚÅ­ó 
3.2 Õ­óÚÅùÔáóßÂóääòÛäú­ 
3.3 Õ­óÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó 
3.4 Õ­óÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó 
3.5 Õ­óÚëõÚØäòßã°ÜäñÿáØîøćÚ ą ÃîÈÖäóëõÚÅ­ó 
 

ÖòèĀÜäÖóâ (Dependent Variable) ăÕ­ĀÂ¬  
ßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖ

ÂäùÈÿØßâìóÚÅä 
 

ÚõãóâéòßØ°ÿÊßóñ 
1. ä­óÚîóàÿÖîä° ãú Åøî ä­óÚØöćĂì­ÛäõÂóäÕ­óÚÃÚâìèóÚ ĀæñÿÅäøćîÈÕøćâÖ¬óÈą 

ÜäñÂîÛÕ­èã ÝæõÖáòÔÒ°Ö¬óÈ ą ÜäñÂîÛÕ­èã ÝæõÖáòÔÒ°ÜäñÿáØÿÅäøćîÈÕøćâ (Beverages) 
ÝæõÖáòÔÒ°ÜäñÿáØÃîÈìèóÚ (Desserts) ÝæõÖáòÔÒ°ÜäñÿáØÃÚâÜ¹ÈāØëÖ° (Toast) ĀæñÝæõÖáòÔÒ°
ÜäñÿáØĀßÚÿÅ­Â (Pancakes) ÿÜ»ÚÖ­Ú  

2. æòÂêÔñÜäñËóÂäéóëÖä° ÜäñÂîÛÕ­èãÃ­îâúæë¬èÚÛùÅÅæÃîÈÝú­ÛäõāáÅ ăÕ­ĀÂ¬ ÿßé 
äñÕòÛÂóäé÷ÂêóëúÈëùÕ äóãăÕ­ÿÊæöćãÖ¬îÿÕøîÚ ĀæñîóËöß 

3. Ü¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ìâóã×÷È îÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ°ØöćĂË­ĂÚÂóäÂČóìÚÕ
æòÂêÔñÝæõÖáòÔÒ° ÿßøćîÖîÛëÚîÈÅèóâÖ­îÈÂóäÃîÈÖæóÕ āÕãÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ°ĀÛ¬ÈîîÂÿÜ»Ú 
4 äñÕòÛ ăÕ­ĀÂ¬  

3.1 Õ­óÚÜäñāãËÚ°ìæòÂ ìâóã×÷È äëËóÖõÝæõÖáòÔÒ°ÃîÈä­óÚîóàÿÖîä° ãú âöÅèóâîä¬îã 
âöäëËóÖõØöćÿÜ»ÚâóÖäÑóÚÿìâøîÚÂòÚØùÂëóÃó èòÖ×ùÕõÛØöćÚČóâóĂË­âöÅèóâëñîóÕ ×úÂìæòÂîÚóâòã  
äèâăÜ×÷ÈÝæõÖáòÔÒ°âöÅèóâëÕĂìâ¬  

3.2 Õ­óÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ° ìâóã×÷È ÜäñÿáØ ìäøîäëËóÖõÃîÈÝæõÖáòÔÒ°ä­óÚ
îóàÿÖîä° ãú âöĂì­ÿæøîÂìæóÂìæóã âöÿâÚúîîÂĂìâ¬ëâćČóÿëâî ÝæõÖáòÔÒ°âöÂóäÖÂĀÖ¬ÈëèãÈóâ ëöëòÚ
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Ú¬óäòÛÜäñØóÚ áóËÚñĀæñÛääÉùáòÔÒ°âöÅèóâëñÕèÂĂÚÂóäÛäõāáÅ âöÕöăÌÚ°ØöćØòÚëâòã ĀæñÿÜ»Ú 
ÖäóëõÚÅ­óØöćÝú­ÛäõāáÅäú­ÉòÂÿÜ»Úîã¬óÈÕö 

3.3 Õ­óÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ ìâóã×÷È ÝæõÖáòÔÒ°ØöćăÕ­äòÛâöÅèóâÅù­âÅ¬óÂòÛäóÅó 
ëóÃóĂÚÂóäĂì­ÛäõÂóäâöîã¬óÈØòćè×÷È ÝæõÖáòÔÒ°âöÉČóìÚ¬óãÿßöãÈßîÖ¬îÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅ  

3.4 Õ­óÚÝæõÖáòÔÒ°ÅèÛ ìâóã×÷È ÂóäÖ­îÚäòÛĀæñÂóäĂì­ÛäõÂóäØöćÕöÃîÈßÚòÂÈóÚ
ÖòĈÈĀÖ¬ÃòĈÚÖîÚÂóäÉÕæČóÕòÛÅõè ÂóääòÛîîÿÕîä° Âóäÿëõä°àîóìóä äèâ×÷ÈÂóäĂì­ÛäõÂóäÖ¬óÈ ą ĀæñâöëõćÈ
îČóÚèãÅèóâëñÕèÂĂÚÂóääòÛÜäñØóÚ ÿË¬Ú Ë­îÚ ë­îâ âöÕ ÂäñÕóêØõËËú¬ ìäøîÚĈČóËóØöćâöÛäõÂóä
ÿßöãÈßîÖ¬îÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅ  

4. ÅùÔÅ¬óÖäóëõÚÅ­ó ìâóã×÷È ÂóäÿÂõÕÅèóâäú­ë÷ÂÿËõÈÛèÂĂÚëóãÖóÃîÈÝú­ÛäõāáÅÖ¬î
ÅùÔëâÛòÖõ ÿîÂæòÂêÔ°ØöćāÕÕÿÕ¬ÚÃîÈÖäóëõÚÅ­óîóàÿÖîä° ãú ÂóäØöćÝú­ÛäõāáÅëòâÝòë×÷ÈÅèóâĀÖÂÖ¬óÈ
ÂòÛÖäóëõÚÅ­óîøćÚ ÿÂõÕÅèóâÿËøćî×øî âòćÚĂÉ×÷ÈÅùÔáóßÃîÈÝæõÖáòÔÒ°ØùÂÅäòĈÈÿâøćîÚ÷Â×÷È āÕãĀÛ¬È
îîÂÿÜ»Ú 5 Õ­óÚ ăÕ­ĀÂ¬  

4.1 Õ­óÚÂóääú­ÉòÂÖäóëõÚÅ­ó ìâóã×÷È Åèóâëóâóä×ÃîÈÝú­ÛäõāáÅĂÚÂóäÉÕÉČóÃ­îâúæ
ÿÂöćãèÂòÛÖäóëõÚÅ­ó îóàÿÖîä° ãú îòÚăÕ­ĀÂ¬ ÂóäÅù­ÚÿÅãÂòÛÖäóëõÚÅ­óÚöĈâóÂÂè¬óÖäóëõÚÅ­óîøćÚ ĂÚÂóä
ÛäõāáÅÃÚâìèóÚÉñÚ÷Â×÷Èä­óÚîóàÿÖîä° ãú ÿÜ»ÚîòÚÕòÛĀäÂ Âóääú­ÉòÂÖäóëõÚÅ­óâóÂÂè¬óÅú¬ĀÃ¬È  
ÂóääòÛäú­ÅèóâāÕÕÿÕ¬Ú ÂóäâöÿîÂæòÂêÔ° äòÛäú­ËøćîÿëöãÈ ÿæñëóâóä×îÙõÛóã ÉÕÉČó ëòÎæòÂêÔ°ÿÊßóñ
ÃîÈÖäóëõÚÅ­óîóàÿÖîä° ãú ăÕ­ÿÜ»Úîã¬óÈÕö 

4.2 Õ­óÚÅùÔáóßÂóääòÛäú­ ìâóã×÷È ÂóäØöćÝú­ÛäõāáÅäòÛäú­×÷ÈÅùÔëâÛòÖõ ĀæñÜäñāãËÚ°
ÉóÂÂóäÛäõāáÅ ăÕ­ĀÂ¬ ÿÚøĈîëòâÝòëØöćÕöÃîÈÝæõÖáòÔÒ° äëËóÖõÂæ¬îâÂæâ âöÅèóâÿÜ»ÚÿîÂæòÂêÔ°
ÿÊßóñÖòè ÝæõÖáòÔÒ°âöâóÖäÑóÚĂÚÂóäÝæõÖ âöÅèóâäú­ë÷ÂÜæîÕáòã ĀæñÿËøćîâòćÚĂÚÖäóëõÚÅ­ó 
îóàÿÖîä° ãú 

4.3 Õ­óÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó ìâóã×÷È ØùÂëõćÈØöćÿËøćîâÖ¬îÖäóëõÚÅ­óÂòÛÅèóâ
ØäÈÉČóÃîÈÝú­ÛäõāáÅ ØČóĂì­Ýú­ÛäõāáÅâöØòéÚÅÖõØöćÕöÖ¬îÖäóëõÚÅ­óîóàÿÖîä° ãú Ý¬óÚÂóäÿËøćîâāãÈÕ­óÚ
ÅèóâÿËøćîâòćÚĂÚäëËóÖõÅèóâîä¬îã ÅùÔáóßÃîÈèòÖ×ùÕõÛĀæñÝæõÖáòÔÒ° ÂóääòÛäú­×÷ÈâóÖäÑóÚĂÚÂóä
ÝæõÖØöćÕöÂè¬óÖäóëõÚÅ­óîøćÚ âöáóßæòÂêÔ°ØöćÕöĂÚâùââîÈÃîÈÝú­ÛäõāáÅ äèâăÜ×÷ÈëøćîÖ¬óÈą ØöćË¬èãĂì­
Ýú­ÛäõāáÅäú­ÉòÂÖäóëõÚÅ­óîóàÿÖîä° ãú âóÂÃ÷ĈÚ 

4.4 Õ­óÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó ìâóã×÷È ëõćÈØöćã÷ÕâòćÚÝú­ÛäõāáÅÂòÛÖäóëõÚÅ­ó  
îóàÿÖîä° ãú ăÕ­ĀÂ¬ Ýú­ÛäõāáÅÌøĈîĀæñĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÿÜ»ÚÜäñÉČó ÂóäÿÖĆâĂÉØöćÉñÛîÂÖ¬îĂì­
Ýú­îøćÚĂì­âóĂË­ÛäõÂóäĀæñÛäõāáÅÝæõÖáòÔÒ°îóàÿÖîä° ãú äèâØòĈÈãòÈÅÈîùÕìÚùÚĂË­ÛäõÂóää­óÚ 



  8 

îóàÿÖîä° ãú Ö¬îăÜĀâ­è¬óÅú¬ĀÃ¬ÈĂÚÖæóÕÉñâöÂóäÉòÕāÜäāâËòćÚÖ¬óÈą ìäøîÛùÅÅæîøćÚĀÚñÚČóĂì­ÛäõāáÅ
ÃÚâìèóÚÖäóëõÚÅ­óîøćÚ ĀæñĂÚÂóäĂË­ÛäõÂóää­óÚÃÚâìèóÚØùÂÅäòĈÈãòÈÅÈÿæøîÂĂË­ÛäõÂóää­óÚ 
îóàÿÖîä° ãú 

4.5  Õ­óÚëõÚØäòßã°ÜäñÿáØîøćÚ ą ÃîÈÖäóëõÚÅ­ó ìâóã×÷È ÿÅäøćîÈìâóãÂóäÅ­ó æõÃëõØÙõċ 
áóãĂÖ­ÖäóëõÚÅ­ó îóàÿÖîä° ãú ØöćÿÜ»ÚØöćäú­ÉòÂÂòÚāÕãØòćè âöÅùÔÅ¬óÖ¬îÂóäÉÕÉČó ëñØ­îÚ×÷ÈâóÖäÑóÚĂÚ
ÂóäÝæõÖØöćÝú­ÛäõāáÅÿÂõÕÂóäãîâäòÛ äèâØòĈÈÝæõÖáòÔÒ°âöÅùÔáóßăÕ­âóÖäÑóÚ 

5. Ýú­ÛäõāáÅÿÉÚÿÚîÿäËòćÚèóã (Generation Y) ìâóã×÷È ÛùÅÅæØöćÿÂõÕäñìè¬óÈÜ£ 
ß.é. 2523 · 2537 ĂÚÜ¹ÉÉùÛòÚâöîóãùäñìè¬óÈ 24 · 38 Ü£ ØöćĂË­ ìäøîÿÅãĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú  

6. ßåÖõÂääâÂóäĂË­ÛäõÂóä ìâóã×÷È æòÂêÔñÂóäÌøĈîìäøîĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú 
āÕãßõÉóäÔóÉóÂÅèóâ×öćĂÚÂóäĂË­ÛäõÂóä ÉČóÚèÚÿÈõÚØöćĂË­É¬óãĂÚÂóäÌøĈîÖ¬îÅäòĈÈ ÜäñÿáØÝæõÖáòÔÒ°
ØöćÌøĈîÛ¬îãÅäòĈÈØöćëùÕ ë×óÚØöćØöćÌøĈî ÿìÖùÝæØöćÌøĈî èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂË­ÛäõÂóä ĀæñÝú­âöîõØÙõßæĂÚÂóä 
ĂË­ÛäõÂóä 
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ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã 
ĂÚÂóäé÷ÂêóÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÖäóëõÚÅ­óØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóäĂË­

ÛäõÂóää­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä âöÂäîÛĀÚèÅõÕĂÚ
ÂóäèõÉòã ÕòÈÚöĈ 

                                    ÖòèĀÜäîõëäñ                        ÖòèĀÜäÖóâ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

áóßÜäñÂîÛ 1 ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã 
 

1. æòÂêÔñÜäñËóÂäéóëÖä° 
¶ÿßé 
¶äñÕòÛÂóäé÷Âêó 
¶äóãăÕ­ 
¶îóËöß 

2. Ü¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° (Product Factor) 

¶Õ­óÚÜäñāãËÚ°ìæòÂ 

¶Õ­óÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ° 

¶Õ­óÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ 

¶Õ­óÚÝæõÖáòÔÒ°ÅèÛ 

 
 
 
 
 
 
 

 
 

ßåÖõÂääâÂóäĂË­ÛäõÂóä 

ä­óÚîóàÿÖîä° ãú 

ÃîÈÝú­ÛäõāáÅ 
ĂÚË¬èÈîóãùÿÉÚèóã 

ĂÚÿÃÖÂäùÈÿØßâìóÚÅä 

 
 

3. ÅùÔÅ¬óÖäóëõÚÅ­ó (Brand Equity) 

¶Õ­óÚÂóääú­ÉòÂÖäóëõÚÅ­ó 

¶Õ­óÚÅùÔáóßÂóääòÛäú­ 

¶Õ­óÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó 

¶Õ­óÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó 

¶Õ­óÚëõÚØäòßã°ÜäñÿáØîøćÚą ÃîÈÖäó
ëõÚÅ­ó 
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ëââÖõÑóÚÂóäèõÉòã 
1.  Ýú­ÛäõāáÅØöćâöæòÂêÔñÜäñËóÂäéóëÖä° ÜäñÂîÛÕ­èã ÿßé äñÕòÛÂóäé÷Âêó äóãăÕ­ÿÊæöćã

Ö¬îÿÕøîÚ ĀæñîóËöß ØöćĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ĀÖÂÖ¬óÈÂòÚ 
2.  Ü¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ÜäñÂîÛÕ­èã Õ­óÚÜäñāãËÚ°ìæòÂ Õ­óÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ° 

Õ­óÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ ĀæñÕ­óÚÝæõÖáòÔÒ°ÅèÛ âöîõØÙõßæÖ¬îßåÖõÂääâÂóäĂË­ÛäõÂóä 
ä­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä  

3. ÅùÔÅ¬óÖäóëõÚÅ­ó ÜäñÂîÛÕ­èã Õ­óÚÂóääú­ÉòÂÖäóëõÚÅ­ó Õ­óÚÅùÔáóßÂóääòÛäú­  
Õ­óÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó Õ­óÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó ĀæñÕ­óÚëõÚØäòßã°ÜäñÿáØîøćÚą ÃîÈ
ÖäóëõÚÅ­ó âöîõØÙõßæÖ¬îßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚ
ÿÃÖÂäùÈÿØßâìóÚÅä  

 
 



 

ÛØØöć 2 
ÿîÂëóäĀæñÈóÚèõÉòãØöćÿÂöćãèÃ­îÈ 

 
Âóäé÷ÂêóÿäøćîÈ Ǘ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÖäóëõÚÅ­óØöćâöÅèóâëòâßòÚÙ°ÂòÛ

ßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅäµ  
âöĀÚèÅõÕØåêÏöĀæñÈóÚèõÉòãØöćÿÂöćãèÃ­îÈ Ì÷ćÈëîÕÅæ­îÈÂòÛÈóÚèõÉòã ÕòÈÚöĈ 

1.  ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜäñËóÂäéóëÖä° 
2.  ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° 
3.  ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÅùÔÅ¬óÖäóëõÚÅ­ó 
4.  ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛßåÖõÂääâÝú­ÛäõāáÅ 
5.  ĀÚèÅõÕĀæñØåê ÏöÿÂöćãèÂòÛÝú­ÛäõāáÅÿÉÚèóã 
6.  ÜäñèòÖõĀæñÅèóâÿÜ»ÚâóÃîÈä­óÚÃÚâìèóÚîóàÿÖîä° ãú 
7.  ÈóÚèõÉòãØöćÿÂöćãèÃ­îÈ 
 

ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜäñËóÂäéóëÖä° 
ÅèóâìâóãĀæñæòÂêÔñÜäñËóÂäéóëÖä° 
éõäõèääÔ  ÿëäöäòÖÚ°ĀæñÅÔñ (2560) Âæ¬óèè¬ó æòÂêÔñØóÈÜäñËóÂäéóëÖä°

ÜäñÂîÛÕ­èã îóãù ÿßé äóãăÕ­ îóËöß Âóäé÷Âêó ÃÚóÕìäøîë×óÛòÚÅäîÛÅäòè æòÂêÔñÿìæ¬óÚöĈ×øî
ÿÜ»ÚëõćÈëČóÅòÎØöćÚõãâĂË­ÿÜ»ÚÿÂÔÒ°ĂÚÂóäĀÛ¬Èë¬èÚØóÈÂóäÖæóÕÖóâÜäñËóÂäéóëÖä° 
(Demographic segmentation) ĀæñÿÜ»ÚÖòèË¬èãĂÚÂóäÂČóìÚÕÖæóÕÿÜ¨óìâóã ìäøîÿÜ»ÚÂóäĀÛ¬È
ë¬èÚÖæóÕÖóâāÅäÈëä­óÈ ÃÚóÕ ĀæñÂóäÂäñÉóãÃîÈÜäñËóÂä ÂóäĀÛ¬Èë¬èÚÖæóÕÖóâÜ¹ÉÉòãØóÈ
ÜäñËóÂäéóëÖä°ØöćÚõãâĂË­ÂòÚîã¬óÈĀßä¬ìæóã āÕãĂË­ĂÚÂóäĀãÂÅèóâĀÖÂÖ¬óÈÃîÈÂæù¬âÝú­ÛäõāáÅ 
āÕãã÷ÕÅèóâÖ­îÈÂóä ĀæñßåÖõÂääâÂóäĂË­ÝæõÖáòÔÒ°ÃîÈÝú­ÛäõāáÅÿÜ»ÚìæòÂ ÖòèĀÜäØóÈÕ­óÚ
ÜäñËóÂäéóëÖä°ØöćëČóÅòÎ âöÕòÈÚöĈ 

1.  îóãù (Age) Ýú­ÛäõāáÅØöćâöîóãùĀÖÂÖ¬óÈÂòÚ âòÂâöÅèóâËîÛÅèóâÖ­îÈÂóäĂÚ
ÝæõÖáòÔÒ°ØöćĀÖÂÖ¬óÈÂòÚ äèâ×÷ÈÅèóâëóâóä×ÃîÈæúÂÅ­óØöćÿÜæöćãÚĀÜæÈăÜÖóâîóãù ÚòÂÂóäÖæóÕÉ÷È
âù¬ÈÅèóâëČóÅòÎĂÚÜ¹ÉÉòãÚöĈ ÿÚøćîÈÉóÂĂË­ÜäñāãËÚ°ÉóÂÖòèĀÜäÜäñËóÂäéóëÖä°Õ­óÚîóãù ÿÜ»ÚÖòèĀÛ¬È
ÅèóâĀÖÂÖ¬óÈÃîÈë¬èÚÖæóÕ ĀÖ¬îã¬óÈăäÂĆÖóâÖòèĀÜäÚöĈîóÉÿÜ»ÚÖòèĀÜäæèÈăÕ­ ÿË¬Ú ÂóäÃóãëõÚÅ­ó
ØöćâöÂæù¬âæúÂÅ­óÿÜ»ÚÅÚèòãìÚù¬âëóèÿÜ»ÚÂæù¬âÿÜ¨óìâóã ĀÖ¬ÂæòÛâöÝú­ëúÈîóãùâóÌøĈîĀØÚ ëóÿìÖùâóÉóÂ
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ÖæóÕÿÜ¨óìâóãÚòĈÚăâ¬ăÕ­ÿÜ»ÚÂæù¬âØöćâöîóãùÖ¬óÈÂòÚÖóâÜ£ÿÂõÕ ĀÖ¬ÿÂõÕÉóÂÉõÖèõØãóáóãĂÚÃîÈÅÚÿäóØöć
ÅõÕè¬óÖòèÿîÈãòÈÿÜ»ÚìÚù¬âëóèîãú¬ 

2.  ÃòĈÚÃîÈèÈÉäËöèõÖ (Life - cycle stage) ÃòĈÚÃîÈèÈÉäËöèõÖëóâóä×ÿÜ»ÚÖòè
îÙõÛóã×÷ÈßåÖõÂääâĀæñÅèóâÖ­îÈÂóäÃîÈÛùÅÅæÖ¬óÈąăÕ­ ÿË¬Ú ë×óÚñáóßāëÕ ĀÖ¬ÈÈóÚ èòãäù¬Ú 
Ýú­ëúÈîóãù ÿÜ»ÚÖ­Ú ÛùÅÅæØöćîãú¬ĂÚÃòĈÚÃîÈèÈÉäËöèõÖÿÕöãèÂòÚîóÉâößåÖõÂääâ ìäøîÅèóâÖ­îÈÂóäØöć
ĀÖÂÖ¬óÈÂòÚ ÚòÂÂóäÖæóÕëóâóä×ÚČóëõćÈÿìæ¬óÚöĈâóëä­óÈāîÂóëĂÚÂóäÿëÚîÝæõÖáòÔÒ° ĀæñÛäõÂóäØöć
ëóâóä×ÖîÛëÚîÈÅèóâÖ­îÈÂóäÃîÈÖæóÕăÕ­  

3.  ÿßé (Gender) ĂÚÜ¹ÉÉùÛòÚÖòèĀÜäÜäñËóÂäéóëÖä°Õ­óÚÿßéâöÝæÖ¬î
ÿÜæöćãÚĀÜæÈßåÖõÂääâÂóäÛäõāáÅ āÕãØöćØòéÚÅÖõĀæñßåÖõÂääâÃîÈÿßéìÎõÈĀæñÿßéËóãâö
ĀÚèāÚ­âØöćĀÖÂÖ¬óÈîîÂăÜ ÿßéìÎõÈÉñâöÅèóâæñÿîöãÕî¬îÚÅ¬îÚÃ­óÈëúÈ âöÂóäëøÛÅ­ÚÃ­îâúæÖ¬óÈą 
Â¬îÚØČóÂóäÖòÕëõÚĂÉ ë¬èÚÝú­ËóãâòÂÉñâöÅèóâÿËøćîâòćÚĂÚÖòèÿîÈëúÈ âöÅèóââù¬ÈâòćÚÂòÛÛóÈëõćÈÛóÈîã¬óÈ
ØöćÉñË¬èãĂì­ÿÃóëóâóä×ÛääæùÖóâèòÖ×ùÜäñëÈÅ°ăÕ­ ÕòÈÚòĈÚÚòÂÂóäÖæóÕÉ÷ÈăÕ­ÚČóæòÂêÔñÅèóâ
ĀÖÂÖ¬óÈØóÈÕ­óÚÿßéÚöĈâóÜäòÛĂË­ÂòÛÝæõÖáòÔÒ°ÛóÈÜäñÿáØ äèâØòĈÈÂóäÉòÕèóÈÖČóĀìÚ¬ÈÝæõÖáòÔÒ°
Ăì­âöæòÂêÔñØöćÿìâóñëâÂòÛÅèóâÿÜ»ÚìÎõÈìäøîÅèóâÿÜ»ÚËóã ÿË¬Ú ÂóäîîÂĀÛÛÿëøĈîÝ­ó 
ÿÅäøćîÈëČóîóÈ ØäÈÝâ ÿÜ»ÚÖ­Ú  

4.  äóãăÕ­ (Income) ÿÜ»ÚÖòèĀÜäëČóÅòÎĂÚÂóäÂČóìÚÕë¬èÚÂóäÖæóÕëČóìäòÛ
ëõÚÅ­óĀæñÛäõÂóä îã¬óÈăäÂĆÖóâ Ü¹ÉÉòãÕ­óÚäóãăÕ­ăâ¬ëóâóä×Û¬ÈÛîÂăÕ­è¬óëČóìäòÛÝæõÖáòÔÒ°ÚòĈÚą
ĂÅäÿÜ»ÚæúÂÅ­óØöćÕöØöćëùÕ Ì÷ćÈÜ¹ÎìóØöćëČóÅòÎĂÚÂóäĀÛ¬Èë¬èÚÂóäÖæóÕāÕã×øîÿÂÔÒ°äóãăÕ­îã¬óÈÿÕöãèÂĆ
Åøî ×÷ÈĀâ­è¬óäóãăÕ­ÉñÿÜ»ÚÖòèËöĈèòÕÅèóâëóâóä×ĂÚÂóäÉ¬óã ĀÖ¬ĂÚÃÔñÿÕöãèÂòÚÂóäÿæøîÂÌøĈîëõÚÅ­ó
îóÉâöÅèóâÿÂöćãèÃ­îÈÂòÛÜ¹ÉÉòãîøćÚ ÿË¬Ú äúÜĀÛÛÂóäÕČóäÈËöèõÖ äëÚõãâ îóËöß Âóäé÷Âêó ÿÜ»ÚÖ­Ú ØČó
Ăì­ÚòÂÂóäÖæóÕë¬èÚĂìÎ¬ÉñÖ­îÈÿËøćîâāãÈÜ¹ÉÉòãÕ­óÚäóãăÕ­äèâÂòÛÖòèĀÜäÕ­óÚÜäñËóÂäéóëÖä°
îøćÚą ÿßøćîĂì­ÿÜ¨óìâóãØóÈÂóäÖæóÕâöÅèóâËòÕÿÉÚâóÂãõćÈÃ÷ĈÚ 

5.  ãùÅëâòãÃîÈÅÚ (Generation) ÿâøćîÿÂõÕÂóäÿÜæöćãÚĀÜæÈÃîÈãùÅëâòã Éñâö
îõØÙõßæÖ¬îÅèóâëÚĂÉ ßåÖõÂääâÃîÈÅÚĂÚĀÖ¬æñäù¬Ú ØČóĂì­âöÅèóâËîÛ ÅèóâëÚĂÉ ìäøîßåÖõÂääâ
ØöćĀÖÂÖ¬óÈÂòÚîîÂăÜ ĂÚÕ­óÚÕÚÖäö áóßãÚÖä° ìäøîÂóäÿâøîÈ Ô Ë¬èÈÿèæóĂÕÿèæóìÚ÷ćÈ ëóâóä×
Âæ¬óèăÕ­è¬óÿÜ»ÚÂæù¬âÅÚāÕãØöćëâóËõÂĂÚÂæù¬ââöÜäñëÛÂóäÔ°ĂÚÿäøćîÈÖ¬óÈą ä¬èâÂòÚ âöÅ¬óÚõãâ âùââîÈ
ØöćÿìâøîÚÂòÚ ÚòÂÂóäÖæóÕÉ÷ÈâòÂÚČóëõćÈÖ¬óÈą ØöćÿÂöćãèÃ­îÈÂòÛÜäñëÛÂóäÔ°ÃîÈÂæù¬âÅÚÿìæ¬óÚöĈâóĂË­ĂÚ
ÂóäāÇêÔó ăâ¬è¬óÉñÿÜ»Ú äúÜáóß ëòÎæòÂêÔ° Ì÷ćÈÉñëóâóä×ĀÛ¬ÈÂæù¬âãùÅëâòãăÕ­ÿÜ»Ú 7 Âæù¬â ÕòÈÚöĈ 
(1) Âæù¬âÅÚĂÚãùÅÿéäêÑÂõÉ×Õ×îã (Depression) (2) Âæù¬âÅÚĂÚË¬èÈëÈÅäóâāæÂÅäòĈÈØöć 2  
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(World war II) (3) Âæù¬âÅÚìæòÈëÈÅäóâāæÂ (Postwar) (4) Âæù¬âÅÚĂÚË¬èÈÖ­ÚÂ¬îÚëÈÅäóâāæÂÅäòĈÈ
Øöć 2 (Leading · Edge baby boomer) (5) Âæù¬âÅÚĂÚË¬èÈØ­óãÃîÈëÈÅäóâāæÂÅäòĈÈØöć 2  
(Trailing · Edge baby boomer) (6) Âæù¬âÅÚ Generation X Āæñ (7) Âæù¬âÅÚ Generation Y  

Kotler & keller (2016) ăÕ­Âæ¬óè×÷È æòÂêÔñØóÈÜäñËóÂäéóëÖä° (Demographic 
variables) ăè­è¬ó æòÂêÔñØóÈÜäñËóÂäéóëÖä°ëóâóä×ĀÛ¬ÈîîÂÿÜ»Ú ÿßé îóãù äóãăÕ­ äñÕòÛ
Âóäé÷Âêó îóËöß éóëÚó ÃÚóÕÅäîÛÅäòè èÈËöèõÖÅäîÛÅäòè ÿËøĈîËóÖõ ëòÎËóÖõ Āæñë×óÚñëòÈÅâ 
ÚòÂÂóäÖæóÕÚõãâĂË­æòÂêÔñÖ¬óÈą ÕòÈÂæ¬óèÿËøćîâāãÈÂòÛÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅ ĀæñĀÛ¬Èë¬èÚ
ÖæóÕ (Segment) āÕãæòÂêÔñØóÈÜäñËóÂäéóëÖä°ìæòÂą âöÕòÈÚöĈ 

1. îóãù (Age) Ýú­ÛäõāáÅØöćâöîóãùĀÖÂÖ¬óÈÂòÚ ØČóĂì­ĀÖ¬æñÛùÅÅæâöÅèóâÖ­îÈÂóäØöć

ĀÖÂÖ¬óÈÂòÚîîÂăÜ ÚòÂÂóäÖæóÕÉ÷Èëóâóä×ĂË­ÿÂÔÒ°îóãùĂÚÂóäĀÛ¬Èë¬èÚÖæóÕăÕ­ ÿË¬Ú ÝæõÖáòÔÒ°
Ý­óî­îâ ĂË­ÿÂÔÒ°îóãùĂÚĀÖ¬æñË¬èÈèòãÃîÈÿÕĆÂĂÚÂóäĀÛ¬Èë¬èÚÖæóÕ 

2. ÿßé (Gender) Ýú­ÛäõāáÅĀÖ¬æñÿßéÉñâöØòéÚÅÖõ ĀæñßåÖõÂääâØöćĀÖÂÖ¬óÈÂòÚ 
ë¬èÚìÚ÷ćÈâöëóÿìÖùâóÉóÂßòÚÙùÂääâ ĀæñîöÂë¬èÚâóÉóÂëáóßØóÈëòÈÅâ ÿË¬Ú ĂÚÂóäÌøĈîëõÚÅ­ó  
ÿßéìÎõÈâòÂÉñĂË­îóäâÔ°ĂÚÂóäÖòÕëõÚĂÉÌøĈîëõÚÅ­ó ĀæñâòÂÉñìãõÛÉòÛëõÚÅ­óāÕãÊòÚßæòÚ ĀÖ¬ÿßé
ËóãâòÂÉñâöÂóäî¬óÚÃ­îâúæÿÂöćãèÂòÛëõÚÅ­óÚòĈÚ ą Â¬îÚÖòÕëõÚĂÉÌøĈî  

3. äóãăÕ­ (Income) Ü¹ÉÉòãÕ­óÚäóãăÕ­×úÂÚČóâóĂË­ÿÜ»ÚÿÂÔÒ°ĂÚÂóäĀÛ¬ÈÖæóÕ 
Âæù¬âÿÜ¨óìâóãÜäñÿáØëõÚÅ­ó ÿßøćîÖîÛëÚîÈÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅØöćâöäñÕòÛäóãăÕ­ Āæñ
Åèóâëóâóä×ĂÚÂóäÉòÛÉ¬óãĂË­ëîãØöćĀÖÂÖ¬óÈÂòÚ 

áóèõÔö ÂóÎÉÚóáó (2554) Âæ¬óèè¬ó ìæóÂìæóãÖòèĀÜäØóÈÕ­óÚÜäñËóÂäéóëÖä°Øöć
ÚõãâÚČóâóĂË­ÿÜ»ÚÿÂÔÒ°ĂÚÂóäßõÉóäÔóĀÛ¬Èë¬èÚÖæóÕ âöÕòÈÖ¬îăÜÚöĈ 

1. îóãù îóãù×úÂĂË­ÿÜ»ÚÖòèĀÜäĂÚÂóäĀÛ¬Èë¬èÚÖæóÕëČóìäòÛÝæõÖáòÔÒ°ìæóãËÚõÕ 
ÛùÅÅæØöćâöîóãùĀÖÂÖ¬óÈÂòÚÉñâöÅèóâËîÛìäøîëÚĂÉĂÚÂõÉÂääâØöćÖ¬óÈÂòÚ ĀæñëÚĂÉĂÚÝæõÖáòÔÒ°
Ö¬óÈÜäñÿáØÂòÚăÜĂÚĀÖ¬æñË¬èÈîóãùÃîÈÛùÅÅæ 

1.1 èòãÿÕĆÂ ÿÜ»ÚèòãØöćâöÅèóâëÚĂÉĂÚÝæõÖáòÔÒ°ÜäñÿáØÂóä°ÖúÚ æúÂîâ ÃÚâ
Ö¬óÈą ëøćîØöćÂæù¬âÅÚèòãÚöĈĂì­ÅèóâëÚĂÉÿÜ»ÚßõÿéêâòÂÉñÿÜ»ÚëøćîØóÈāØäØòéÚ° ÿÜ»ÚäóãÂóäëČóìäòÛÿÕĆÂ 
ÿÚ­ÚÅèóâëÚùÂëÚóÚ 

1.2 èòãäù¬Ú ÛùÅÅæĂÚèòãÚöĈâöÅèóâëÚĂÉĂÚÝæõÖáòÔÒ°ØöćâöÅèóâĀÜæÂĂìâ¬ Āæñ
Ăì­ÅèóâÛòÚÿØõÈ ÛùÅÅæÂæù¬âèòãäù¬ÚÚöĈÿÜ»ÚÖæóÕØöćÕöëČóìäòÛÝæõÖáòÔÒ°ÜäñÿáØáóßãÚÖä° ÅîâßõèÿÖîä° 
ÿëøĈîÝ­ó ëøćîÜäñÿáØāØäØòéÚ° ëõćÈßõâß° èõØãù ìäøîîõÚÿØîä°ÿÚĆÖÖ¬óÈą  
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1.3 èòãäù¬ÚÖîÚÜæóã×÷ÈèòãÂæóÈÅÚ Ýú­Øöćîãú¬ĂÚèòãÚöĈÿÜ»ÚÖæóÕØöćÕöëČóìäòÛ
ÝæõÖáòÔÒ°ØöćâöäóÅóÜóÚÂæóÈ×÷ÈäóÅóëúÈ ÿÚøćîÈÉóÂÅÚÂæù¬âÚöĈâöäóãăÕ­ÿÜ»ÚÃîÈÖÚÿîÈ ØòĈÈãòÈÿìâóñ
ÂòÛÝæõÖáòÔÒ°Øöćëóâóä×ĀëÕÈĂì­ÿìĆÚ×÷ÈÝæÃîÈÂóäĂË­ÈóÚ ØöćËñæîìäøîãòÛãòĈÈÂóäÿÃ­óëú¬èòãÂæóÈÅÚ
ÃîÈÖÚÿîÈ ÿË¬Ú ä×ãÚÖ° āØäéòßØ°âøî×øî äèâØòĈÈÖæóÕÿÅäøćîÈëČóîóÈØöćâöÂæù¬âÿÜ¨óìâóãÿÜ»ÚëÖäöèòã
ÂæóÈÅÚ ëøćîØöćÉñĂË­ĂÚÂóäÿÃ­ó×÷ÈÛùÅÅæÂæù¬âÚöĈÉñÿÜ»ÚëøćîÜäñÿáØëõćÈßõâß° āØäØòéÚ°Ö¬óÈą 

1.4 èòãÿÂêöãÔîóãùìäøîèòãËäó ÅÚÂæù¬âÚöĈÿÜ»ÚÂæù¬âÅÚØöćâöäóãăÕ­ăâ¬âóÂÚòÂ 
ÚõãâÿÂĆÛîîâÿßøćîĂË­É¬óãĂÚãóâÉČóÿÜ»Ú ÝæõÖáòÔÒ°ØöćÿìâóñÂòÛÛùÅÅæĂÚèòãÚöĈÉñÿÜ»ÚÝæõÖáòÔÒ°
ÜäñÿáØÿëäõâëä­óÈÅèóâĀÃĆÈĀäÈÃîÈëùÃáóß ÿË¬Ú ë×óÚØöćîîÂÂČóæòÈÂóãÿßøćîÿëäõâëä­óÈëùÃáóß
Ö¬óÈą ÂóäÿÃ­ó×÷ÈÛùÅÅæÂæù¬âÚöĈÉñÖ­îÈîóéòãÅèóâäñâòÕäñèòÈăâ¬Ăì­ÿÂõÕÂóäĀÛ¬ÈĀãÂÃîÈË¬èÈîóãùè¬ó
ÂČóæòÈÉñÿÃ­óëú¬èòãËäóìäøîèòãÿÂêöãÔîóãùîã¬óÈËòÕÿÉÚ ÿßøćîìæöÂÿæöćãÈÂóäÖ¬îÖ­óÚÕ­óÚÂóääòÛäú­ ëøćîØöć
ÿÃ­ó×÷ÈÂæù¬âÛùÅÅæĂÚèòãÚöĈ ÉñÿÜ»ÚëøćîëõćÈßõâß°Ö¬óÈą ìäøîèõØãù 

2. ÿßé ÛùÅÅæØöćâöÿßéĀÖÂÖ¬óÈÂòÚâöĀÚèāÚ­âØöćÉñâöÅèóâëÚĂÉìäøîÅèóâËîÛØöć
ĀÖÂÖ¬óÈÂòÚ ÿË¬Ú ëùáóßëÖäöĂì­ÅèóâëÚĂÉÂöíóÜäñÿáØè¬óãÚĈČó ÿØÚÚõë ìäøîëÚĂÉÝæõÖáòÔÒ°
ÿÂöćãèÂòÛÅèóâëèãÅèóâÈóâÖ¬óÈą ĂÚÃÔñØöćëùáóßÛùäùêĂì­ÅèóâëÚĂÉÂòÛÝæõÖáòÔÒ°ÜäñÿáØÂöíó
ÛóÈÜäñÿáØ ăÕ­ĀÂ¬ ÿÉĆÖëÂö ăÖ¬áúÿÃó É÷ÈÿÜ»ÚāîÂóëØöćÕöëČóìäòÛÚòÂÂóäÖæóÕØöćÉñÉòÕèóÈÝæõÖ
ÝæõÖáòÔÒ°Ăì­âöÅèóâÿìâóñëâ ÿßøćîÖîÛëÚîÈÅèóâÖ­îÈÂóäĀæñÂõÉÂääâÃîÈĀÖ¬æñÿßé ÚîÂÉóÂÚöĈ
ÝæõÖáòÔÒ°ÛóÈËÚõÕâöÂóäĀÛ¬ÈÿßéÃîÈëõÚÅ­óîã¬óÈÿÕ¬ÚËòÕ ÿË¬Ú ÚĈČóìîâ āÕãÚĈČóìîâÂæõćÚÃîÈÝú­ìÎõÈ
ÂòÛÝú­ËóãÉñâöÅèóâĀÖÂÖ¬óÈÂòÚ ÚîÂÉóÂÚöĈÝú­ÛäõāáÅØöćâöÿßéÖ¬óÈÂòÚ ÂóäÿëßëøćîÂĆÉñĀÖÂÖ¬óÈÂòÚ
îîÂăÜÕ­èã Ì÷ćÈÝú­ËóãâöĀÚèāÚ­âØöćÉñëÚĂÉĂÚÚõÖãëóäÿÂöćãèÂòÛÿÅäøćîÈâøîÿÅäøćîÈĂË­ Û­óÚ ÿàîä°ÚõÿÉîä° 
ĂÚÃÔñØöćÝú­ìÎõÈÉñĂì­ÅèóâëÚĂÉĂÚÚõÖãëóäÿßøćîÅèóâëèãÅèóâÈóâÖ¬óÈą 

3. ÿËøĈîËóÖõ ÛùÅÅæØöćâöÿËøĈîËóÖõÿÕöãèÂòÚâòÂÉñâöèõ×öÂóäÕČóÿÚõÚËöèõÖ Å¬óÚõãâ 
èòÓÚÙääâ ÅèóâÿËøćîØöćÿìâøîÚÂòÚ Ì÷ćÈâöÝæÖ¬îÂóäÿæøîÂÌøĈîÝæõÖáòÔÒ° Ì÷ćÈÜ¹ÉÉòãÕ­óÚÿËøĈîËóÖõëóâóä×
ÚČóâóĂË­ÿÜ»ÚÿÂÔÒ°ĂÚÂóäĀÛ¬Èë¬èÚÖæóÕëČóìäòÛÝæõÖáòÔÒ°ÛóÈÜäñÿáØ ÿË¬Ú ÿëøĈîÝ­ó îóìóä 
ÿÅäøćîÈÜäñÕòÛ ÿÜ»ÚÖ­Ú  

4. äóãăÕ­ ÿÜ»ÚÜ¹ÉÉòãØöćëñØ­îÚĂì­ÿìĆÚ×÷ÈîČóÚóÉĂÚÂóäÌøĈîëõÚÅ­óÃîÈÝú­ÛäõāáÅ 
ÚòÂÂóäÖæóÕÉ÷ÈÚõãâĂË­ÿÜ»ÚÿÂÔÒ°ĂÚÂóäĀÛ¬Èë¬èÚÖæóÕ ÚîÂÉóÂÚöĈäóãăÕ­ãòÈâöÝæÖ¬îÜäñÿáØÃîÈ
ÝæõÖáòÔÒ°ØöćÝú­ÛäõāáÅÿæøîÂÌøĈî āÕãÝú­ÛäõāáÅØöćâöäóãăÕ­ëúÈâòÂâöÅèóâëÚĂÉĂÚëõÚÅ­óØöćâöÅùÔáóßÕö Āæñ
ëõÚÅ­óàù§âÿà¥îãâóÂÂè¬óÝú­ÛäõāáÅØöćâöäóãăÕ­ÖćČóØöćĂì­ÅèóâÅèóâëÚĂÉĂÚëõÚÅ­óîùÜāáÅÛäõāáÅØöćÉČóÿÜ»Ú
Ö¬îÂóäÕČóäÈËöèõÖ 
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5. èÈÉäËöèõÖÅäîÛÅäòè ĀÖ¬æñÃòĈÚÖîÚÃîÈèÈÉäËöèõÖÅäîÛÅäòè (Family Life 
Cycle) ÉñÿÜ»ÚÖòèËöĈèòÕè¬óÛùÅÅæĂÕÉñØČóìÚ­óØöćĂÚÂóäÖòÕëõÚĂÉÌøĈîÝæõÖáòÔÒ°ÜäñÿáØÖ¬óÈą ÿË¬Ú 
ĂÚË¬èÈØöćÅäîÛÅäòèâöÛùÖä ÝæõÖáòÔÒ°ØöćëâóËõÂĂÚÅäîÛÅäòèîóÉĂì­ÅèóâëÚĂÉÿÜ»ÚßõÿéêîóÉÿÜ»Ú
ÝæõÖáòÔÒ°ëČóìäòÛÿÕĆÂ ÃîÈÿæ¬Ú ĀæñÿÕĆÂîóÉÿÜ»ÚÛùÅÅæØöćâöîõØÙõßæĂÚÂóäÖòÕëõÚĂÉÌøĈîÝæõÖáòÔÒ° 
ìäøîÅäîÛÅäòèØöćÿßõćÈëâäë Ýú­ØöćâöîõØÙõßæĂÚÂóäÖòÕëõÚĂÉÌøĈîÝæõÖáòÔÒ°îóÉÿÜ»Úëóâöìäøîáääãó ìäøî
ÿÜ»ÚÂóäÖòÕëõÚĂÉä¬èâÂòÚäñìè¬óÈëóâöÂòÛáääãó Ì÷ćÈîóÉÿÜ»ÚÝæõÖáòÔÒ°ØöćâöäóÅóëúÈ ÿË¬Ú Û­óÚ ä×ãÚÖ° 
ÿÜ»ÚÖ­Ú ëČóìäòÛÅäîÛÅäòèØöćëâóËõÂĂÚÅäîÛÅäòèËäóáóßĀæ­èîóÉëÚĂÉÝæõÖáòÔÒ°ØöćâöäóÅóăâ¬ëúÈ
âóÂÚòÂ ĀæñÿÜ»ÚÝæõÖáòÔÒ°ÿßøćîëùÃáóß 

6. ÖòèĀÜäîøćÚą ăÕ­ĀÂ¬ îóËöß äñÕòÛÂóäé÷Âêó ÚòÂÂóäÖæóÕëóâóä×ØöćÉñÿæøîÂĂË­
ÖòèĀÜäÕòÈÂæ¬óèÿÜ»ÚÿÂÔÒ°ĂÚÂóäĀÛ¬Èë¬èÚÖæóÕ ìäøîÂóäĂË­ÖòèĀÜäÕ­óÚÜäñËóÂäéóëÖä°ä¬èâÂòÛ 
ÖòèĀÜäîøćÚą ÿË¬Ú ÖòèĀÜäÕ­óÚáúâõéóëÖä° ĀæñÖòèĀÜäèõ×öÕ­óÚÂóäÕČóÿÚõÚÂóäËöèõÖØöćÿäöãÂè¬ó 
Geodemographic Segmentation 

ÚîÂÉóÂÚöĈÜ¹ÉÉòãØóÈÕ­óÚÜäñËóÂäÚòĈÚãòÈâöæòÂêÔñîøćÚą îöÂ Ì÷ćÈëóâóä×ÚČóâó
èõÿÅäóñì°ÂòÛÂóäëøćîëóäăÕ­ āÕãÛùÅÅæØöćâöÜ¹ÉÉòãØóÈÕ­óÚÜäñËóÂäéóëÖä°ĀÖÂÖ¬óÈÂòÚ ÂĆÉñâö
ĀÚèāÚ­âØöćÅèóâÅõÕÅèóâî¬óÚ ĀæñßåÖõÂääâĀÖÂÖ¬óÈÂòÚÕ­èã  

ÉóÂÂóäé÷ÂêóĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛæòÂêÔñÜäñËóÂäéóëÖä° Ýú­èõÉòãăÕ­ÚČó
ĀÚèÅõÕĀæñØåêÏöÕ­óÚÜäñËóÂäéóëÖä°ÃîÈ áóèõÔö ÂóÎÉÚóáó (2554) Ì÷ćÈÂæ¬óèè¬óìæóÂìæóã
ÖòèĀÜäØóÈÕ­óÚÜäñËóÂäéóëÖä°ØöćÚõãâÚČóâóĂË­ÿÜ»ÚÿÂÔÒ°ĂÚÂóäßõÉóäÔóĀÛ¬Èë¬èÚÖæóÕ ăÕ­ĀÂ¬ 
îóãù ÿßé ÿËøĈîËóÖõ äóãăÕ­ èÈÉäËöèõÖÅäîÛÅäòè ĀæñĀÚèÅõÕØåêÏöÃîÈ Üäâñ ëÖñÿèØõÚ (2546)  
ĂÚÕ­óÚÖòèĀÜäîøćÚ ÿË¬Ú äñÕòÛÂóäé÷Âêó îóËöß ÿÜ»ÚÖ­Ú Ì÷ćÈëîÕÅæ­îÈÂòÛÖòèĀÜäÕ­óÚ
ÜäñËóÂäéóëÖä°ÃîÈÈóÚèõÉòãÚöĈ ăÕ­ĀÂ¬ ÿßé äñÕòÛÂóäé÷Âêó äóãăÕ­ āÕãĀÖ¬æñÛùÅÅæÉñâößåÖõÂääâ
ÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ØöćĀÖÂÖ¬óÈÂòÚăÜÖóâæòÂêÔñØóÈÜäñËóÂäéóëÖä° 

 
ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ°  

ÅèóâìâóãĀæñîÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ° 
ÅîØÿæîä° (Kotler & keller, 2016) ăÕ­Âæ¬óè×÷ÈîÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ° (Product 

Component) ăè­è¬ó ÿÜ»ÚëõćÈØöćÚòÂÂóäÖæóÕÖ­îÈĂì­ÅèóâëČóÅòÎĂÚÂóäßõÉóäÔóÕ­óÚÂóäÚČó
ÝæõÖáòÔÒ°îîÂëú¬ÖæóÕ āÕãâöîÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ°ØöćëČóÅòÎîãú¬ 3 äñÕòÛ (Three Levels of 
Product) ÕòÈäúÜ 
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áóßÜäñÂîÛ 2 îÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ° 

 
Øöćâó: Kotler and Armstrong. Principles of Marketing, 2008 
 
ÉóÂáóßÜäñÂîÛ 2 ëóâóä×îÙõÛóãîÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ°ØòĈÈ 3 äñÕòÛăÕ­ÕòÈÚöĈ 

1. ÝæõÖáòÔÒ°ìæòÂ (Core Product) ìâóã×÷È ÜäñāãËÚ°ßøĈÚÑóÚ ĀæñÅèóâëóâóä×
ĂÚÂóäÜÐõÛòÖõÂóäÃîÈÝæõÖáòÔÒ° ØöćÝú­ÛäõāáÅÉñăÕ­äòÛāÕãÖäÈÉóÂÂóäÌøĈîëõÚÅ­ó 

2. ÝæõÖáòÔÒ°ĀØ­ÉäõÈ (Actual Product) ìâóã×÷È æòÂêÔñØóÈÂóãáóßÃîÈ
ÝæõÖáòÔÒ°ØöćÝú­ÛäõāáÅëóâóä×ëòâÝòëăÕ­Õ­èãÜäñëóØëòâÝòë 

3. ë¬èÚÿßõćâÃîÈÝæõÖáòÔÒ° (Augmented Product) ìâóã×÷È ÛäõÂóäìäøîÜäñāãËÚ°Øöć
Ýú­ÛäõāáÅăÕ­äòÛâóÉóÂÂóäÌøĈîëõÚÅ­óÚòĈÚą 

äñÕòÛÝæõÖáòÔÒ° (Product levels) 
ÊòÖãóßä ÿëâîĂÉ (2556) ăÕ­Âæ¬óè×÷È äñÕòÛÃîÈÝæõÖáòÔÒ°ăè­è¬óìâóã×÷È äñÕòÛ

ÅùÔëâÛòÖõÃîÈÝæõÖáòÔÒ°ØöćÿßõćâÃ÷ĈÚ ÿßøćîÂóäÖîÛëÚîÈÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅÖóâäñÕòÛ āÕã
ÝæõÖáòÔÒ°ÚòĈÚÉñâöîÈÅ°ÜäñÂîÛØöćëóâóä×ĀÛ¬ÈîîÂÿÜ»Ú 5 âõÖõ ăÕ­ÕòÈÖ¬îăÜÚöĈ 
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1. ÅùÔÜäñāãËÚ°ìæòÂ (Core Benefit ìäøî Core Product) ìâóã×÷È ÜäñāãËÚ°
ßøĈÚÑóÚÃîÈÝæõÖáòÔÒ°ØöćÝú­ÛäõāáÅăÕ­äòÛÉóÂÂóäÌøĈîÝæõÖáòÔÒ°āÕãÖäÈ ĂÚÕ­óÚÃîÈÜäñāãËÚ°ĂË­ëîã 
ÂóäÛäõÂóä ÂóäĀÂ­Ü¹ÎìóĂì­ÂòÛæúÂÅ­ó äèâăÜ×÷ÈÅèóâëñÕèÂëÛóã Öòèîã¬óÈÿË¬Ú ÝæÜäñāãËÚ°Øöć
ëČóÅòÎÃîÈä×ãÚÖ° Åøî ÿÜ»ÚßóìÚñÿÕõÚØóÈ ÿË¬Ú ÅùÔÜäñāãËÚ°ìæòÂØöćÝú­ÛäõāáÅÖ­îÈÂóäÉóÂÌøĈî
ä×ãÚÖ° ÂĆÅøî ĂË­ÿÜ»ÚßóìÚñĂÚÂóäÿÕõÚØóÈ ÿÜ»ÚÖ­Ú 

2. äúÜæòÂêÔ°ÝæõÖáòÔÒ° (Formal product ìäøî Tangible product) æòÂêÔñØóÈ
ÂóãáóßØöćÝú­ÛäõāáÅëóâóä×ëòâÝòë ìäøîäòÛäú­ăÕ­ ÿÜ»Úë¬èÚÿëäõâÝæõÖáòÔÒ°Ăì­ØČóìÚ­óØöćëâÛúäÔ°Ã÷ĈÚ 
ìäøîÿËõÎËèÚĂì­Ú¬óĂË­ãõćÈÃ÷ĈÚ ÜäñÂîÛÕ­èã ÅùÔáóß (Quality) äúÜæòÂêÔñ (Feature) äúÜĀÛÛ 
(Style) ÂóäÛääÉùáòÔÒ° (Packaging) ÖäóëõÚÅ­ó (Brand) ĀæñæòÂêÔñØóÈÂóãáóßîøćÚ ą  
(Others physical product) Öòèîã¬óÈÿË¬Ú äúÜæòÂêÔ°ÃîÈä×ãÚÖ° ĂÚÕ­óÚÅùÔáóß ăÕ­ĀÂ¬ äñÕòÛäóÅó 
îóãùÂóäĂË­ÈóÚ ÅèóâÅÈØÚ×óèä ĂÚÕ­óÚæòÂêÔñ ăÕ­ĀÂ¬ äúÜĀÛÛÃîÈä×ãÚÖ° è¬óÿÜ»Úä×ÂäñÛñ ìäøî
ä×ÿÂ¯È ĂÚÕ­óÚÛääÉùáòÔÒ° Åøî ëöÃîÈä×ãÚÖ° ĀæñĂÚÕ­óÚÖäóëõÚÅ­ó ÅøîËøćîĀÛäÚÕ° ÿË¬Ú ÚõëëòÚ āÖ
āãÖ­ó  

3. ÝæõÖáòÔÒ°ØöćÅóÕìèòÈ (Expected Product) ìâóã×÷È ÿÈøćîÚăÃØöćĂË­ÿÜ»ÚÃ­îÖÂæÈ
ÿâøćîâöÂóäÌøĈîÝæõÖáòÔÒ° ĀæñÅùÔëâÛòÖõØöćÝú­ÛäõāáÅÅóÕìèòÈè¬óÉñăÕ­äòÛÚîÂÿìÚøîÉóÂÅùÔÜäñāãËÚ°
ÃîÈÝæõÖáòÔÒ°ßøĈÚÑóÚ āÕãÚòÂÂóäÖæóÕÅèäÅČóÚ÷È×÷ÈÂóäÖîÛëÚîÈÅèóâß÷ÈßîĂÉÃîÈæúÂÅ­óÿÜ»Ú
ìæòÂ (Customer³s satisfaction) ÿË¬Ú ÿâøćîæúÂÅ­óÖòÕëõÚĂÉÌøĈîä×ãÚÖ° ÚîÂÿìÚøîÉóÂÅùÔÜäñāãËÚ°
ìæòÂØöćĂË­ä×ãÚÖ°ÿÜ»ÚßóìÚñĂÚÂóäÿÕõÚØóÈĀæ­è ëõćÈØöćÅóÕìèòÈè¬óÉñăÕ­äòÛÚòĈÚÅøî ÅèóâÜæîÕáòã 
ÅèóâÿËøćî×øî äèâØòĈÈÅèóâëèãÈóâÃîÈäúÜæòÂêÔ°ÃîÈä×ãÚÖ° ÿÜ»ÚÖ­Ú 

4. ÝæõÖáòÔÒ°ë¬èÚÅèÛ (Augmented Product) ìâóã×÷È ÝæÜäñāãËÚ°ÿßõćâÿÖõâ 
ìäøîÂóäÛäõÂóäØöćÝú­ÌøĈîÉñăÕ­äòÛÅèÛÅú¬ăÜÂòÛÂóäÌøĈîëõÚÅ­ó ÜäñÂîÛÕ­èã ÛäõÂóäÂ¬îÚĀæñìæòÈÂóäÃóã 
āÕãë¬èÚĂìÎ¬ÛäõêòØÉñë¬ÈâîÛÝæõÖáòÔÒ°ÅèÛĂì­ÂòÛÝú­ÛäõāáÅĂÚäúÜĀÛÛÖ¬óÈ ą ăÕ­ĀÂ¬ ÂóäÖõÕÖòĈÈ 
(Installation) ÂóäÃÚë¬È (Transportation) ÂóäÜäñÂòÚ (Insurance) ÂóäĂì­ëõÚÿËøćî (Credit) Āæñ
ÂóäĂì­ÛäõÂóäîøćÚ ą (Services)  

5. ÅùÔáóßÝæõÖáòÔÒ° (Potential Product) ìâóã×÷È ë¬èÚÃîÈÝæõÖáòÔÒ°ÅèÛ
ØòĈÈìâÕØöćâöÂóäÿÜæöćãÚĀÜæÈ ìäøîßòÓÚóăÜÿßøćîÖîÛëÚîÈÅèóâÖ­îÈÂóäÃîÈæúÂÅ­óĂÚîÚóÅÖ ĀÖ¬
ÿÚøćîÈÉóÂÂóäĀÃ¬ÈÃòÚÃîÈÙùäÂõÉĂÚÕ­óÚÂóäëä­óÈÅèóâß÷ÈßîĂÉĂì­ĀÂ¬Ýú­ÛäõāáÅ Õ­èãÂóäâîÛ
ÝæõÖáòÔÒ°ÅèÛĂì­ĀÂ¬æúÂÅ­óÉÚîóÉÂæóãÿÜ»ÚëõćÈØöćæúÂÅ­óÅóÕìèòÈè¬óÉñăÕ­ÉóÂÂóäÌøĈî ØČóĂì­Âóä
ßòÓÚó ÿÜæöćãÚĀÜæÈ ÅùÔëâÛòÖõÃîÈÝæõÖáòÔÒ°Ăìâ¬ą ÂæóãÿÜ»ÚëõćÈëČóÅòÎĂÚÂóääîÈäòÛÅèóâ
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Ö­îÈÂóäÃîÈæúÂÅ­óĂÚîÚóÅÖ Ì÷ćÈÂóäëä­óÈÅèóâß÷ÈßîĂÉîã¬óÈÿÕöãèîóÉÉñăâ¬ÿßöãÈßî ÚòÂÂóäÖæóÕ
Ö­îÈëä­óÈÅèóâÜäñØòÛĂÉ (Impression) ĀæñÅèóâÿÛõÂÛóÚĂÉ (Delight) Ăì­ÂòÛæúÂÅ­óÕ­èã  

ÅîØÿæîä°ĀæñÿÅæÿæîä° (Kotler, 2009) ăÕ­Âæ¬óè×÷ÈäñÕòÛëõÚÅ­ó (Product levels) ăè­
è¬ó ĂÚÂóäèóÈĀÝÚØóÈÂóäÖæóÕÚòĈÚ ÚòÂÂóäÖæóÕÅèäßõÉóäÔó×÷ÈäñÕòÛÝæõÖáòÔÒ°ØòĈÈ  
5 äñÕòÛ ăÕ­ĀÂ¬ 

1. äñÕòÛßøĈÚÑóÚ Âæ¬óèÅøî äñÕòÛÃîÈÅùÔÜäñāãËÚ°ìæòÂ (Core Benefit) ÿÜ»Ú
ÛäõÂóäìäøîÜäñāãËÚ°ØöćÝú­ÛäõāáÅăÕ­äòÛÉóÂÂóäÌøĈîëõÚÅ­ó ÿË¬Ú ÅùÔÜäñāãËÚ°ìæòÂÃîÈÂóäÿÃ­óßòÂ
āäÈĀäâ Åøî ÂóäÌøĈîÛäõÂóäëČóìäòÛÂóäÚîÚßòÂÝ¬îÚ 

2. äñÕòÛØöćëîÈ Âæ¬óèÅøî äñÕòÛÃîÈäúÜæòÂêÔ°ÝæõÖáòÔÒ° (Tangible Product) 
āÕãÂóäÿÜæöćãÚÜäñāãËÚ°ìæòÂÚöĈĂì­ÿÜ»ÚÝæõÖáòÔÒ°ÃòĈÚßøĈÚÑóÚ (Basic product) ÿË¬Ú ì­îÈßòÂÃîÈ
āäÈĀäâ ÉñâöÛäõÂóäÖ¬óÈą ÕòÈÚöĈ ÿÖöãÈÚîÚ ì­îÈÚĈČó āÖ®ñĀæñÖú­ÿëøĈîÝ­ó ÿÜ»ÚÖ­Ú 

3. äñÕòÛØöćëóâ Âæ¬óèÅøî äñÕòÛÃîÈÝæõÖáòÔÒ°ØöćÅóÕìèòÈ (Expected Product) 
ÿË¬Ú ÅùÔæòÂêÔñÃîÈÝæõÖáòÔÒ°ØöćÝú­ÛäõāáÅÅóÕìèòÈè¬óÉñăÕ­äòÛìæòÈÉóÂÂóäÌøĈîëõÚÅ­ó ÿË¬Ú Ýú­ÛäõāáÅØöć
ÿÃ­óâóßòÂĂÚāäÈĀäâÖ¬óÈÂĆÅóÕìèòÈØöćÉñăÕ­ì­îÈØöćëñîóÕ Âè­óÈÃèóÈ ÿàîä°ÚõÿÉîä°Ăìâ¬ ÿÜ»ÚÖ­Ú 

4. äñÕòÛØöćëöć Âæ¬óèÅøî äñÕòÛÃîÈÝæõÖáòÔÒ°ÅèÛ (Augmented Product) ÿÜ»Ú
ÅùÔæòÂêÔñØöćÿÂõÚÅèóâÅóÕìèòÈÃîÈæúÂÅ­óĂÚÂóäÌøĈîëõÚÅ­óÚòĈÚą  

5. äñÕòÛØöćì­ó Âæ¬óèÅøî äñÕòÛÃîÈéòÂãáóßÝæõÖáòÔÒ° (Potential Product) Ì÷ćÈ
ÅäîÛÅæùâăÜ×÷ÈÂóäÿëÚîÃóãÝæõÖáòÔÒ° ìäøîÂóäÿÜæöćãÚĀÜæÈÃîÈÝæõÖáòÔÒ°ØöćîóÉÉñÿÂõÕÃ÷ĈÚĂÚ
îÚóÅÖ 

Ì÷ćÈØòĈÈ 5 äñÕòÛ ëóâóä×îÙõÛóãăÕ­ÕòÈäúÜ 
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áóßÜäñÂîÛ 3 îÈÅ°ÜäñÂîÛÃîÈÝæõÖáòÔÒ° 5 äñÕòÛ 
 

Øöćâó: ÊòÖãóßä ÿëâîĂÉ. ÂóäÛäõìóäÂóäÖæóÕ, 2556 
 

ÚîÂÉóÂÚöĈÅèäâöÂóäÂČóìÚÕÅèóâĀÖÂÖ¬óÈÃîÈÝæõÖáòÔÒ°ÿßøćîĂì­âöÅèóâăÕ­ÿÜäöãÛ 
ÿìÚøîÂè¬óÅú¬ĀÃ¬ÈÃòÚĂÚÖæóÕ ĀæñÖ­îÈâöÂóäĀëÕÈÉùÕÿÕ¬Úîã¬óÈËòÕÿÉÚ ÿßøćîĂì­È¬óãÖ¬îÂóäÉÕÉČóÃîÈ
Ýú­ÛäõāáÅ ÉóÂÂóäé÷ÂêóĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° Ýú­èõÉòãăÕ­ÚČóĀÚèÅõÕĀæñ
ØåêÏöÃîÈ (ÊòÖãóßä ÿëâîĂÉ, 2556) ØöćÂæ¬óèè¬ó Ü¹ÉÉòãÕ­óÚÝæõÖáòÔÒ°ÜäñÂîÛÕ­èã 5 Ü¹ÉÉòã ăÕ­ĀÂ¬ 
Ü¹ÉÉòãÕ­óÚÅùÔÜäñāãËÚ°ìæòÂ äúÜæòÂêÔ°ÝæõÖáòÔÒ° ÝæõÖáòÔÒ°ØöćÅóÕìèòÈ ÝæõÖáòÔÒ°ë¬èÚÅèÛ Āæñ
éòÂãáóßÝæõÖáòÔÒ° āÕãÝú­èõÉòãăÕ­ÚČóÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ°ÿßöãÈ 4 Ü¹ÉÉòã âóĂË­î­óÈîõÈĂÚÂóäèõÉòã
ÅèóâÅõÕÿìĆÚÃîÈÝú­ÛäõāáÅØöćâöÖ¬îÝæõÖáòÔÒ°ä­óÚîóàÿÖîä° ãú ăÕ­ĀÂ¬ (1) Ü¹ÉÉòãÕ­óÚÅùÔÜäñāãËÚ°ìæòÂ 
āÕãÂóäé÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝú­ÛäõāáÅØöćâöÖ¬îèòÖ×ùÕõÛĀæñÝæõÖáòÔÒ° ăâ¬è¬óÉñÿÜ»ÚÅèóâëÕĂìâ¬ 
ÂóäÅòÕëääèòÖ×ùÕõÛØöćÕö ĀæñäëËóÖõÃîÈÃÚâìèóÚ (2) äúÜæòÂêÔ°ÝæõÖáòÔÒ° ÿÜ»ÚÂóäé÷ÂêóÅèóâ
ÅõÕÿìĆÚÃîÈÝú­ÛäõāáÅØöćâöÖ¬îÝæõÖáòÔÒ°ä­óÚîóàÿÖîä° ãú ĂÚÕ­óÚÃîÈÜäñÿáØ ÅèóâìæóÂìæóãÃîÈ
ÝæõÖáòÔÒ° ĀæñÂóäîîÂĀÛÛ ÕöăÌÚ°ØöćØòÚëâòã ëóâóä×Õ÷ÈÕúÕĂÉÝú­ÛäõāáÅăÕ­ (3) ÝæõÖáòÔÒ°Øöć
ÅóÕìèòÈ ĂË­é÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝú­ÛäõāáÅĂÚÕ­óÚÅèóâëñÕèÂëÛóãØöćăÕ­äòÛÉóÂÂóäĂË­ÛäõÂóä ăâ¬
è¬óÉñÿÜ»ÚË¬îÈØóÈĂÚÂóäÉòÕÉČóìÚ¬óã ĀæñÉČóÚèÚëóÃóØöćâöĂì­ÛäõÂóä äèâăÜ×÷ÈÂóäé÷ÂêóÅèóâ
ÅõÕÿìĆÚÃîÈÝú­ÛäõāáÅÿÂöćãèÂòÛÅèóâÅù­âÅ¬óØöćăÕ­äòÛÉóÂÝæõÖáòÔÒ°ÃîÈä­óÚîóàÿÖîä° ãú (4) ÝæõÖáòÔÒ°

1. ÜäñāãËÚ°ìæòÂ (Core Product) 
2. äúÜæòÂêÔ°ÝæõÖáòÔÒ° (Tangible Product) 
3. ÝæõÖáòÔÒ°ØöćÅóÕìèòÈ (Expected Product) 
4. ÝæõÖáòÔÒ°ÅèÛ (Augmented Product) 
 

 
 

 5. éòÂãáóßÝæõÖáòÔÒ° (Potential Product) 
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ë¬èÚÅèÛ ĂË­î­óÈîõÈĂÚÂóäé÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝú­ÛäõāáÅØöćâöÖ¬îÂóäĂì­ÛäõÂóäÖ¬óÈą ÂóäÖ­îÚäòÛ
ÃîÈßÚòÂÈóÚä­óÚîóàÿÖîä° ãú ÖòĈÈĀÖ¬ÃòĈÚÖîÚÂóäÉÕæČóÕòÛÅõè ÂóääòÛîîÿÕîä° Âóäÿëõä°àîóìóä Āæñ
ëõćÈîČóÚèãÅèóâëñÕèÂáóãĂÚä­óÚ ÿË¬Ú Ë­îÚ ë­îâ âöÕ ÂäñÕóêØõËËú¬ ìäøîÚĈČóËóØöćâöÛäõÂóäîã¬óÈ
ÿßöãÈßîÂòÛÅèóâÖ­îÈÂóä ĀæñÿÚøćîÈÉóÂÃÚâìèóÚä­óÚîóàÿÖîä° ãú ë¬èÚĂìÎ¬ÿÜ»ÚÝæõÖáòÔÒ°ØöćÅèä
ÛäõāáÅĂì­ìâÕáóãĂÚèòÚÿÕöãè Ýú­ÛäõāáÅëóâóä×ÚòćÈØóÚĂÚä­óÚ ìäøîëóâóä×ÚČóÂæòÛăÜäòÛÜäñØóÚ
ăÕ­ (Take away) ĂÚÛóÈÿâÚú ØČóĂì­ÛääÉùáòÔÒ° ăÕ­ĀÂ¬ ×­èãÛõÈÌúĀÛÛ Take away ìäøîáóËÚñÃîÈ
ÿÅäøćîÈÕøćâÉñăâ¬âöÊæóÂäñÛù×÷Èë¬èÚÜäñÂîÛ ìäøîäñÛùÃ­îâúæØóÈāáËÚóÂóä èòÚìâÕîóãùØöćËòÕÿÉÚ  
ØČóĂì­Ü¹ÉÉòãÝæõÖáòÔÒ°Õ­óÚéòÂãáóßÝæõÖáòÔÒ° ăâ¬×úÂÚČóâóßõÉóäÔó×÷ÈÅèóâëòâßòÚÙ°äñìè¬óÈ
Ü¹ÉÉòãÕ­óÚÝæõÖáòÔÒ°ÂòÛßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ĂÚÅäòĈÈÚöĈ 

 
ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÅùÔÅ¬óÖäóëõÚÅ­ó  

ÅèóâìâóãÃîÈÅùÔÅ¬óÖäóëõÚÅ­ó 
ÚòÚØëóäö ëùÃāÖ (2558) Ăì­ÅèóâìâóãÃîÈÅùÔÅ¬óÖäóëõÚÅ­ó ăè­Åøî ×­óÝú­ÛäõāáÅ 

âöÅèóâËøćÚËîÛ ĀæñáòÂÕöÖ¬îÝæõÖáòÔÒ°ÚòĈÚą ÖäóëõÚÅ­óÉñÿÜ»ÚÝæëČóÿäĆÉÿËõÈÛèÂØöćË¬èãëñØ­îÚ
ÅèóâëČóÿäĆÉÃîÈÖäóëõÚÅ­óÚòĈÚą āÕãØöćÖäóëõÚÅ­óÚòĈÚÉñâöäñÕòÛÃîÈÅùÔÅ¬óØöćĀÖÂÖ¬óÈÂòÚîîÂăÜ 

èõØãó ÉóäùßÈé°āëáÔ (2557)  Âæ¬óèè¬ó ÅùÔÅ¬óÖäóëõÚÅ­ó ÿÜ»ÚÖòèË¬èãëä­óÈÅèóâ
ĀÖÂÖ¬óÈÃîÈÝæõÖáòÔÒ° äñìè¬óÈÝæõÖáòÔÒ°ØöćâöĀÛäÚÕ°ÂòÛÝæõÖáòÔÒ°ăâ¬âöĀÛäÚÕ°Ăì­ÿÂõÕÃ÷ĈÚĂÚĂÉÃîÈ
Ýú­ÛäõāáÅ ×÷ÈĀâ­è¬óÝæõÖáòÔÒ°ØöćâöÖäóëõÚÅ­óØöćĀÖÂÖ¬óÈÂòÚÚòĈÚÉñâöÅùÔëâÛòÖõØöćÿìâøîÚÂòÚØùÂÜäñÂóä 
ĀÖ¬îã¬óÈăäÂĆÖóâ Ýú­ÛäõāáÅÉñäú­ë÷Â×÷ÈÅèóâĀÖÂÖ¬óÈÂòÚ Ì÷ćÈâöÝæâóÉóÂÅèóâß÷ÈßîĂÉĂÚĀÖ¬æñÖäó
ëõÚÅ­ó ĀæñÚČóăÜëú¬ÂóäÖòÕëõÚĂÉÌøĈî äèâ×÷ÈÅèóâÿÖĆâĂÉĂÚÂóäÉ¬óãÃîÈÝú­ÛäõāáÅĂÚØöćëùÕ ÿÚøćîÈÉóÂ
ÝæõÖáòÔÒ°ØöćâöÖäóëõÚÅ­óĀÖÂÖ¬óÈÂòÚÚòĈÚ ëóâóä×ÖîÛëÚîÈÖ¬îÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅ 
ØöćÚîÂÿìÚøîÉóÂÅèóâÖ­îÈÂóäÕ­óÚëõÚÅ­ó ÿË¬Ú ÅèóâÖ­îÈÂóäØóÈÕ­óÚîóäâÔ° (Emotional Benefit) 
ăÕ­ĀÖÂÖ¬óÈÂòÚ 

ëùÕóßä ÂùÔÒæÛùÖä (2557) ăÕ­Ăì­ÅèóâìâóãÃîÈÅùÔÅ¬óÖäóëõÚÅ­óè¬ó ÿÜ»ÚÝæ 
îòÚÿÚøćîÈâóÉóÂÅèóâÚõãâ ìäøîÂóäãîâäòÛÃîÈÝú­ÛäõāáÅ ÿË¬Ú ÂóäãÂã¬îÈÕ­óÚÅùÔáóß  
ÅèóâÉÈäòÂáòÂÕö ÂóääòÛäú­ÖäóëõÚÅ­óÃîÈÝú­ÛäõāáÅ ĀæñëõćÈØöćëóâóä×èòÕâúæÅ¬óăÕ­ ăâ¬è¬óÉñÿÜ»Ú
ÿÅäøćîÈìâóãÂóäÅ­ó ìäøîëõØÙõÛòÖä ÿÜ»ÚÖ­Ú 

ÔÜáó ËèÿæõéëÂùæ (2553) Âæ¬óèè¬ó ÅùÔÅ¬óÖäóëõÚÅ­ó ìâóã×÷È Âæù¬âÃîÈëõÚØäòßã° 
(Asset) ØöćÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó ÿÜ»ÚëòÎæòÂêÔ°Øöćëóâóä×ÿßõćâìäøîæÕâúæÅ¬óÖäóëõÚÅ­ó ĀæñÛäõÂóä
Ăì­ÂòÛÛäõêòØ 
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P. K. Kotler, K.L.,Kotler (2009) Âæ¬óèè¬ó ÖäóëõÚÅ­ó ìâóã×÷È ëõÚØäòßã°Øöćăâ¬
ëóâóä×ÉòÛÖ­îÈăÕ­ âöÅùÔÅ¬óØóÈÉõÖèõØãó ÿÜ»ÚÅùÔÅ¬óØöćÿßõćâÃ÷ĈÚâóĂÚÛäõÂóäĀæñÝæõÖáòÔÒ° îöÂØòĈÈãòÈ
ÿÜ»ÚÿÅäøćîÈëñØ­îÚÃîÈÝú­ÛäõāáÅ è¬óâöÅèóâäú­ë÷ÂÚ÷ÂÅõÕØöćâöÖ¬îÝæõÖáòÔÒ°  

ÅèóâëČóÅòÎÃîÈÖäóëõÚÅ­ó  
èõØãó ÉóäùßÈé°āëáÔ (2557) ÖäóëõÚÅ­óÚîÂÿìÚøîÉóÂÉñëä­óÈÅèóâĀÖÂÖ¬óÈØöć

ÿìÚøîÂè¬óÅú¬ĀÃ¬ÈÃòÚØöćÉČóìÚ¬óãëõÚÅ­óìäøîÛäõÂóäËÚõÕÿÕöãèÂòÚĀæ­è ãòÈÚČóăÜëú¬ÅèóâăÕ­ÿÜäöãÛĂÚÂóä
ĀÃ¬ÈÃòÚÃîÈîÈÅ°ÂäØöćÿßõćââóÂÃ÷ĈÚîöÂÕ­èã äèâăÜ×÷ÈÂóäÚČóăÜëú¬Åèóâß÷ÈßîĂÉØöćÝĆÛäõāáÅâöÖ¬î 
ÖäóëõÚÅ­ó ĀæñÿÂõÕßåÖõÂääâÂóäÖòÕëõÚĂÉÌøĈîĂÚØöćëùÕ ÿÜ»ÚÂóäÚČóâóÌ÷ćÈÝæÖîÛĀØÚØóÈÂóäÿÈõÚ 
ØöćëúÈÃ÷ĈÚ ÉóÂÅèóâÿÖĆâĂÉÉ¬óãÃîÈæúÂÅ­óØöćÿßõćââóÂãõćÈÃ÷ĈÚ (Price Premium) ÅèóâëČóÅòÎÃîÈ 
ÖäóëõÚÅ­ó ĀÛ¬Èëóâóä×ĀÛ¬ÈîîÂăÕ­ÿÜ»Ú 2 ë¬èÚ ÕòÈÚöĈ 

1. ÅèóâëČóÅòÎÃîÈÖäóëõÚÅ­óØöćâöÖ¬îÝú­ÛäõāáÅ 
ëõÚÅ­óÚòĈÚÉñË¬èãĂì­Ýú­ÛäõāáÅëóâóä×äòÛäú­Āìæ¬ÈØöćâóÃîÈëõÚÅ­ó äú­è¬óĂÅäÅøî

Ýú­ÝæõÖ ĀæñĂÅäÿÜ»ÚÝú­äòÛÝõÕËîÛĂÚÂóäÝæõÖëõÚÅ­óÚòĈÚ ą Ì÷ćÈÉñË¬èãæÕÅèóâÿëöćãÈĂÚÂóäÖòÕëõÚĂÉÌøĈî
ëõÚÅ­óìäøîÛäõÂóäÃîÈ ăâ¬è¬óÉñÿÜ»ÚÅèóâÿëöćãÈØöćîóÉÉñÿÂõÕÃ÷ĈÚÉóÂÖòèëõÚÅ­ó ÿË¬Ú ëõÚÅ­óÚòĈÚ
ÜäñëõØÙõáóßăâ¬ÖäÈÂòÛÅèóâÖ­îÈÂóäØöćÖòĈÈăè­ ÅèóâÿëöćãÈØóÈÕ­óÚä¬óÈÂóã ÿË¬Ú ëùÃáóßÿëöãìóã
ìæòÈÉóÂĂË­ëõÚÅ­óÚòĈÚ ą ÅèóâÿëöćãÈØóÈÂóäÿÈõÚ ÿË¬Ú äóÅóØöćÉ¬óãăÜÚòĈÚăâ¬Åù­âÅ¬óÂòÛÅùÔáóßØöć
Ýú­ÛäõāáÅß÷ÈÉñăÕ­äòÛ äèâăÜ×÷ÈÅèóâÿëöćãÈØóÈëòÈÅâìäøîÉõÖĂÉ ĀæñÅèóâÿëöćãÈØóÈÕ­óÚÿèæó ÿÜ»ÚÖ­Ú 
èõÙöæÕÅèóâÿëöćãÈĂÚÂóäÛäõāáÅëõÚÅ­ó Åøî ÂóäÿæøîÂÌøĈîëõÚÅ­óØöćâöÖäóëõÚÅ­óØöćÿÜ»ÚØöćäú­ÉòÂÂòÚÕöĂÚ
Ø­îÈÖæóÕ ÿÚøćîÈÉóÂÝú­ÛäõāáÅăâ¬ÉČóÿÜ»ÚÖ­îÈÅ­ÚìóÃ­îâúæëõÚÅ­óÜäñÂîÛÂóäÖòÕëõÚĂÉÌøĈîâóÂÚòÂ 
āÕãÿÊßóñëõÚÅ­óØöćÝú­ÛäõāáÅÿÅãĂË­âóÂ¬îÚĀæ­è ÅèóâëČóÅòÎØöćâóÂØöćëùÕÃîÈÂóäâöÖäóëõÚÅ­ó Åøî  
ĂÚâùââîÈÃîÈÝú­ÛäõāáÅÖäóëõÚÅ­óÉñÿÜ»ÚëòÎæòÂêÔ°ÃîÈÂóääòÛÜäñÂòÚÅùÔáóß 

2. ÅèóâëČóÅòÎÃîÈÖäóëõÚÅ­óØöćâöÖ¬îîÈÅ°Âä 
ëõÚÅ­óÿÜ»ÚëòÎæòÂêÔ°ĂÚÂóääòÛÜäñÂòÚÅùÔáóßÃîÈëõÚÅ­ó É÷ÈË¬èããÂäñÕòÛ

Åèóâß÷ÈßîĂÉÃîÈæúÂÅ­ó Ë¬èãëä­óÈÅèóâăÕ­ÿÜäöãÛĂÚÂóäĀÃ¬ÈÃòÚĂÚÖæóÕ ÿÚøćîÈÉóÂÖäóëõÚÅ­óÉñ
Ë¬èãÜÂÜ¨îÈÂóäæîÂÿæöãÚĀÛÛëõÚÅ­óÉóÂÅú¬ĀÃ¬ÈÃòÚăÕ­ ĀæñëõćÈØöćëČóÅòÎØöćëùÕÅøî ÖäóëõÚÅ­óØöćâöâúæÅ¬ó 
ÉñÚČóâóÌ÷ćÈÝæÖîÛĀØÚØóÈÂóäÿÈõÚØöćâóÂãõćÈÃ÷ĈÚ ÉóÂÅèóâÿÖĆâĂÉÉ¬óãÃîÈæúÂÅ­óØöćÿßõćââóÂÃ÷ĈÚ 
(Price Premium)  

ÕòÈÚòĈÚ Âóäëä­óÈĀæñÛäõìóäÉòÕÂóäÖäóëõÚÅ­óÉ÷ÈÿÜ»ÚëõćÈØöćëČóÅòÎĂÚÂóäèóÈ
ĀÚèØóÈĀæñÃîÈîÈÅ°Âä Ýú­ÛäõìóäÉñÖ­îÈĂì­ÅèóâĂë¬ĂÉĂÚÂóäÛäõìóäÉòÕÂóäÖäóëõÚÅ­ó āÕãÿäõćâÉóÂ
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ÂóäÂČóìÚÕØõéØóÈ ĀæñáóßæòÂêÔ°ÃîÈÖäóëõÚÅ­ó Ăì­âöÅèóâëîÕÅæ­îÈ ËòÕÿÉÚ ÖäÈÖóâÅèóâ
Ö­îÈÂóäÃîÈÝú­ÛäõāáÅ äèâăÜ×÷ÈÂóä×¬óãāîÚáóßæòÂêÔ°ÖäóëõÚÅ­óÃîÈîÈÅ°ÂäÚòĈÚĂì­ăÜîãú¬ĂÚÅèóâ
ØäÈÉČó Åèóâäú­ë÷ÂÚ÷ÂÅõÕÃîÈÝú­ÛäõāáÅ ĀæñëùÕØ­óãÅøîÂóäÖäèÉëîÛ ÂóäÛäõìóäÉòÕÂóä áóßæòÂêÔ°
ÿìæ¬óÚòĈÚîã¬óÈëâćČóÿëâî 

îÈÅ°ÜäñÂîÛÃîÈÖäóëõÚÅ­ó 
éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) ÖäóëõÚÅ­óâöîÈÅ°ÜäñÂîÛîãú¬ 5 ë¬èÚ 

Åøî Âóääú­ÉòÂÖäóëõÚÅ­ó (Brand Awareness) ÅùÔáóßØöć×úÂäòÛäú­ (Perceived Quality)  
ÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó (Brand Association) ÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó (Brand Loyalty) Āæñ
ëõÚØäòßã°ÜäñÿáØîøćÚ ą ÃîÈÖäóëõÚÅ­ó (Other Proprietary Brand Assets) ÕòÈáóßÜäñÂîÛ 4 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

áóßÜäñÂîÛ 4 îÈÅ°ÜäñÂîÛÅùÔÅ¬óÖäóëõÚÅ­ó 
 

Øöćâó éõäõèääÔ ÿëäöäòÖÚ°; ĀæñÅÔñ. (2554). ÂóäÛäõìóäÖäóÿËõÈÂæãùØÙ°ĀæñÂóäëä­óÈ
ÅùÔÅ¬ó 

ÅùÔÅ¬óÖäóëõÚÅ­ó
5. éòÂãáóß

ÅùÔáóßØöćäòÛäú­ăÕ­ 

ÂóäÿËøćîâāãÈÂòÛÖäó
ëõÚÅ­ó 

ëõÚØäòßã°îøćÚą ÃîÈÖäóëõÚÅ­ó 

ÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó 

ÂóäÖäñìÚòÂäú­ËøćîÖäóëõÚÅ­ó 

ëä­óÈÅùÔÅ¬óĂì­ÂòÛÝú­ÛäõāáÅÕ­èãÂóä
ë¬ÈÿëäõâÝú­ÛäõāáÅÿÂöćãèÂòÛ 

- ÂóäĀÜæÅèóâìâóã / ÂóäÉòÕÂóä

Ã­îâúæÃ¬óèëóä 

- ÅèóââòćÚĂÉĂÚÂóäÖòÕëõÚĂÉÌøĈî

ëõÚÅ­ó 

- âöÅèóâÜäñØòÛĂÉÉóÂÂóäĂË­

ëõÚÅ­ó / ÛäõÂóä 

ëä­óÈÅùÔÅ¬óĂì­ÂòÛÛäõêòØÕ­èãÂóä
ë¬ÈÿëäõâÿÂöćãèÂòÛ 

- āÜäĀÂäâÂóäÖæóÕØöćâö

ÜäñëõØÙõáóßĀæñÜäñëõØÙõÝæ 

- ÉÈäòÂáòÂÕöÖ¬îÖäóëõÚÅ­ó 

- äóÅó / ë¬èÚÖ¬óÈ 

- ÂóäÃãóãÖäóëõÚÅ­ó 

- ÅèóâăÕ­ÿÜäöãÛĂÚÂóäĀÃ¬ÈÃòÚ 
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ÅùÔÅ¬óÖäóëõÚÅ­óæ­èÚÿÜ»ÚëõćÈëČóÅòÎ Ýú­ÛäõāáÅëóâóä×äòÛäú­ÅùÔáóßÃîÈÖäóëõÚÅ­óÝ¬óÚ
ÜäñëÛÂóäÔ°ØöćăÕ­ĂË­ÝæõÖáòÔÒ°ÚòĈÚą âóĀæ­è ÕòÈÚòĈÚÅùÔáóßÃîÈÖäóëõÚÅ­óÉ÷ÈâöÅèóâÿËøćîâāãÈÂòÛ
ÂóäÖòÕëõÚĂÉÌøĈîëõÚÅ­ó ëóâóä×îÙõÛóãäóãæñÿîöãÕăÕ­ÕòÈÚöĈ 

1. Âóääú­ÉòÂÖäóëõÚÅ­ó (Brand Awareness)  
Aaker (1991) ÿÜ»ÚÉùÕÿäõćâÖ­ÚØöćÉñØČóĂì­Ýú­ÛäõāáÅÿÂõÕßåÖõÂäääâÂóäÌøĈîìäøî

ÂóäĂË­ÛäõÂóä ÿÚøćîÈÉóÂÖäóëõÚÅ­óĂÕØöćëóâóä×ÿÃ­óâóîãú¬ĂÚĂÉÃîÈÝú­ÛäõāáÅăÕ­ĂÚÃÔñØöćÝú­ÛäõāáÅ
ÂČóæòÈÚ÷Â×÷ÈëõÚÅ­óËÚõÕÚòĈÚ ą ĀëÕÈè¬óÖäóëõÚÅ­óÚòĈÚĂÚâùââîÈÃîÈÝú­ÛäõāáÅã¬îâăÕ­äòÛÅèóâÚ¬óÿËøćî×øî 
ÕòÈÚòĈÚëõÚÅ­óØöćâöÖäóëõÚÅ­óÉ÷ÈâòÂ×úÂÿæøîÂÌøĈîâóÂÂè¬óëõÚÅ­óØöćăâ¬âöÖäóëõÚÅ­óìäøîăâ¬ÿÜ»ÚØöćäú­ÉòÂ ÕòÈÚòĈÚ
Ýú­ÝæõÖÉñæÕîùÜëääÅĂÚÖæóÕÿäøćîÈÂóäĀÃ¬ÈÃòÚÕ­óÚäóÅó Õ­èãÂóäëä­óÈâúæÅ¬óÿßõćâĂì­ÂòÛÝæõÖáòÔÒ°
Ý¬óÚÅùÔÅ¬óÖäóëõÚÅ­ó  

éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) îÙõÛóãÂóääú­ÉòÂÖäóëõÚÅ­óăè­è¬ó 
Âóääú­ÉòÂÖäóëõÚÅ­óÿÜ»ÚîÈÅ°ÜäñÂîÛìÚ÷ćÈÃîÈÅùÔÅ¬óÖäóëõÚÅ­ó ÂóäØöćÖäóëõÚÅ­óëóâóä×ÿÃ­óăÜîãú¬ĂÚ
ĂÉÃîÈÝú­ÛäõāáÅăÕ­ÚòĈÚÉñØČóĂì­ÿÂõÕßåÖõÂääâÂóäÌøĈîìäøîÂóäĂË­ÛäõÂóäÿÂõÕÃ÷ĈÚ ĀæñÝú­ÛäõāáÅÚòĈÚÉñ
ÿæøîÂÌøĈîÝæõÖáòÔÒ°ØöćâöÖäóëõÚÅ­óâóÂÂè¬óÝæõÖáòÔÒ°ØöćÖäóëõÚÅ­óăâ¬ÿÜ»ÚØöćäú­ÉòÂ ØòĈÚöĈëòÎæòÂêÔ°Öäó
ëõÚÅ­óÉñË¬èãëä­óÈâúæÅ¬óÿßõćâĂì­ÂòÛÝæõÖáòÔÒ°Ý¬óÚÅùÔÅ¬óÖäóëõÚÅ­ó ĀæñâúæÅ¬óÃîÈÖäóëõÚÅ­ó  
Âóääú­ÉòÂÖäóëõÚÅ­óĀÛ¬ÈÿÜ»ÚäñÕòÛÖ¬óÈ ą ăÕ­ĀÂ¬ 

 1.1 Âóääú­ÉòÂ (Recognition) ëñØ­îÚĂì­ÿìĆÚ×÷ÈÅèóâÅù­ÚÿÅãØöćÝú­ÛäõāáÅâö
Ö¬îÖäóëõÚÅ­óÉóÂÜäñëÛÂóäÔ°ØöćÝ¬óÚâó ÕòÈÚòĈÚÿâøćîĂÕÂĆÖóâØöćÖ­îÈÖòÕëõÚĂÉÌøĈîìäøîĂË­ÛäõÂóäÖäó
ëõÚÅ­óØöćâöÅèóâäú­ÉòÂ ÅèóâÅù­ÚÿÅãâóÂÂè¬ó ÖäóëõÚÅ­óÚòĈÚâòÂÉñâöāîÂóë×úÂÿæøîÂÌøĈîăÕ­âóÂÂè¬ó 

1.2 ÂóäÉÕÉČóăÕ­ (Recall) ÂóäÉÕÉČóÖäóëõÚÅ­óăÕ­ã¬îâìâóã×÷È āîÂóëØöć
ÖäóëõÚÅ­óÚòĈÚÉñ×úÂÿæøîÂÌøĈîÉóÂÝú­ÛäõāáÅ Ì÷ćÈÂóäØöćÝú­ÛäõāáÅÉñëóâóä×ÉÕÉČóÖäóëõÚÅ­óĂÕăÕ­ÚòĈÚ
Ã÷ĈÚîãú¬ÂòÛè¬óÖäóëõÚÅ­óÚòĈÚëóâóä×ÅäîÈĂÉÃîÈÝú­ÛäõāáÅăÕ­ìäøîăâ¬  

 1.3 îòÚÕòÛÂóäÅäîÛÅäîÈĂÉÝú­ÛäõāáÅ (Top of Mind) Åèóâëóâóä×ĂÚ
Âóäëä­óÈÂóääòÛäú­ (Awareness) ë¬ÈÝæĂì­ÿÂõÕîòÚÕòÛÝæõÖáòÔÒ°ĂÚĂÉÃîÈÝú­ÛäõāáÅ Ü¹ÉÉùÛòÚëóâóä×
ØČóăÕ­ãóÂ ÿÚøćîÈÉóÂÖäóëõÚÅ­óØöćâöìæóÂìæóãÃ÷ĈÚ 

 1.4 ÂóäâöîČóÚóÉÅäîÛÈČóĂÉÝú­ÛäõāáÅ (Top Dominant) ÿÜ»ÚÜ¹ÉÉòãØöćë¬ÈÝæ
Ăì­äñÕòÛÂóääòÛäú­ÖäóëõÚÅ­óëúÈÃ÷ĈÚ  

Ã­îÕöÃîÈÂóäëä­óÈÖäóëõÚÅ­óĂì­ÿÜ»ÚØöćäú­ÉòÂĀæñÝú­ÛäõāáÅÿÂõÕÅèóâÖäñìÚòÂ×÷È
ÖäóëõÚÅ­ó Åøî ÿÜ»ÚÿÅäøćîÈâøîĂÚÂóäëä­óÈÅèóâÝúÂßòÚÃîÈÖäóëõÚÅ­ó Âæ¬óèÅøî Ýú­ÛäõāáÅÉñÉÕÉČó 
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ÖäóëõÚÅ­óÚòĈÚÃ÷ĈÚĂÉÿÂõÕÅèóâÝúÂßòÚÖ¬îÖäóëõÚÅ­ó ÅèóâÅù­ÚÿÅã ÅèóâäòÛäú­ ÅèóâÿÃ­óĂÉ āÕãÖäó
ëõÚÅ­óØöćÝú­ÛäõāáÅËøćîËîÛĀæñÅù­ÚÿÅãîãú¬Āæ­è Éñëóâóä×ëä­óÈÅèóâÕ÷ÈÕúÕĂÉÝú­ÛäõāáÅĂÚØöćëùÕ Āæñ
ÿËøćîè¬óÉñëóâóä×ÖîÛëÚîÈÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅăÕ­  

2. ÅùÔáóßØöć×úÂäòÛäú­ (Perceived Quality) 
Aaker (1991)ăÕ­Ăì­ÅèóâìâóãÃîÈÅùÔáóßØöć×úÂäòÛäú­ ăè­è¬ó ÿÜ»ÚÅèóâäú­ë÷Â

ÃîÈÝú­ÛäõāáÅØöćäòÛäú­×÷ÈÅùÔáóßÃîÈëõÚÅ­óāÕãäèâ ìäøîÅùÔáóßØöćÿìÚøîÂè¬óëõÚÅ­óÖäóîøćÚ äèâăÜ×÷È
ÅèóâĀÖÂÖ¬óÈÃîÈÖČóĀìÚ¬ÈëõÚÅ­ó āÕãÝú­ÛäõāáÅÉñÅČóÚ÷È×÷ÈÅùÔëâÛòÖõÖ¬óÈ ą ÃîÈëõÚÅ­ó 
èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂË­ÈóÚ ÅùÔáóßØöć×úÂäòÛäú­îóÉÿÜ»ÚÿßöãÈÅèóâÿÃ­óĂÉÖ¬îÅùÔëâÛòÖõÃîÈëõÚÅ­ó  
ØöćÿÂõÕÉóÂÅèóâäú­ë÷ÂØöćâöÖ¬îëõÚÅ­ó ÂóääòÛäú­Ã­îâúæÃ¬óèëóäÖ¬óÈ ą Ì÷ćÈâöîõØÙõßæāÕãÖäÈÂòÛÅèóâáòÂÕö
Ö¬îÖäóëõÚÅ­ó äèâØòĈÈØČóĂì­Ýú­ÛäõāáÅâöÿìÖùÝæØöćÉñÌøĈîëõÚÅ­óÚòĈÚÕ­èã 

éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) ÅùÔáóßÂóääòÛäú­ ÉòÕè¬óÿÜ»Ú
îÈÅ°ÜäñÂîÛîã¬óÈìÚ÷ćÈÃîÈÅùÔÅ¬óÖäóëõÚÅ­ó ÿÜ»ÚÅèóâäú­ë÷ÂÃîÈÝú­ÛäõāáÅØöćäòÛäú­×÷ÈÅùÔáóßëõÚÅ­óØöć
ÿìÚøîÂè¬óÖäóëõÚÅ­óîøćÚ ÿÜ»ÚëõćÈØöćØČóĂì­Ýú­ÛäõāáÅăÕ­äòÛØäóÛ×÷ÈÅèóâĀÖÂÖ¬óÈ Ì÷ćÈÿÜ»ÚÿìÖùØČóĂì­
Ýú­ÛäõāáÅÿÂõÕßåÖõÂääâĂÚÌøĈîëõÚÅ­ó 

Ã­îÕöÉóÂÅùÔáóßØöćäòÛäú­ĂÚÖäóëõÚÅ­ó Åøî ÿÜ»ÚÿìÖùÝæÉúÈĂÉĂì­ÌøĈîëõÚÅ­óÜäñÿáØ
ÚòĈÚ ą ÿÜ»ÚÖòèëä­óÈÅèóâĀÖÂÖ¬óÈĀæñÖòèÂČóìÚÕÖČóĀìÚ¬ÈØóÈÂóäÖæóÕÃîÈëõÚÅ­ó äèâØòĈÈ×­ó
Ýú­ÛäõāáÅâöÂóääòÛäú­ÅùÔáóß ìäøîÅùÔÅ¬óëúÈ Éñë¬ÈÝæĂì­Ýú­ÝæõÖëóâóä×ÖòĈÈäóÅóëõÚÅ­óăÕ­ëúÈÃ÷ĈÚÕ­èã 

3. ÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó (Brand Association)  
Aaker (1991) Âæ¬óèè¬ó ÖäóëõÚÅ­óØöćÿËøćîâāãÈÿÃ­óÂòÛÅèóâØäÈÉČóÃîÈÝú­ÛäõāáÅ 

ÿÜ»ÚÖòèË¬èãĂì­ëõÚÅ­óâöÅèóâĀÖÂÖ¬óÈÉóÂëõÚÅ­óÅú¬ĀÃ¬È Ë¬èãĂì­Ýú­ÛäõāáÅÕ÷ÈÖäóëõÚÅ­óÚòĈÚîîÂâóÉóÂ
ÅèóâØäÈÉČó 

éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) Âæ¬óèè¬ó ÅèóâÿËøćîâāãÈÂòÛ
ÖäóëõÚÅ­ó ìâóã×÷È Ü¹ÉÉòãØöćâöë¬èÚË¬èãĂì­Ýú­ÛäõāáÅëóâóä×Õ÷ÈÃ­îâúæÿÂöćãèÂòÛÖäóëõÚÅ­óÚòĈÚ ą 
îîÂâóÉóÂÅèóâØäÈÉČó ØČóĂì­ëõÚÅ­óÿÂõÕÅèóâĀÖÂÖ¬óÈÉóÂÅú¬ĀÃ¬È ØòĈÈÚöĈãòÈØČóĂì­ÿÂõÕßåÖõÂääâÂóä
ÌøĈîëõÚÅ­óĂÚÝú­ÛäõāáÅ āÕãÂóäëä­óÈØòéÚÅÖõÿËõÈÛèÂĂì­ÂòÛÖäóëõÚÅ­ó ÂóäèòÕáóßæòÂêÔ°ØöćÿËøćîâāãÈ
ÂòÛÖäóëõÚÅ­ó ăÕ­ĀÂ¬ ÂóäèòÕØóÈÖäÈ (Direct Approaches) ÉóÂÂóäëîÛ×óâÅèóâäú­ë÷ÂÚ÷ÂÅõÕÃîÈ
Ýú­ÛäõāáÅ ÖæîÕÉÚØòéÚÅÖõØöćâöÖ¬îÖäóëõÚÅ­óāÕãÖäÈ ĀæñÂóäèòÕØóÈî­îâ (Indirect Approaches) 
āÕãÂČóìÚÕÃîÛÿÃÖĂì­Ýú­ÛäõāáÅÿæøîÂ ÿßøćîëøćî×÷ÈÅèóâÅõÕÿìĆÚ Åèóâäú­ë÷Â ĀæñØòéÚÅÖõØöćâöÖ¬îÖäó
ëõÚÅ­ó 



  25 

Ã­îÕöÃîÈÅèóâÿËøćîâāãÈÖ¬îÖäóëõÚÅ­ó Âæ¬óèÅøî ÿâøćîÝú­ÛäõāáÅÿÂõÕÅèóâ
ÿËøćîâāãÈÂòÛÖäóëõÚÅ­óÉñÿÜ»ÚÿìÖùÉúÈĂÉĂÚÂóäÌøĈî Âóäëä­óÈØòéÚÅÖõØöćÕö Åèóâäú­ë÷ÂØöćÕöØùÂÅäòĈÈØöćĂË­Öäó
ëõÚÅ­óÚòĈÚ ÿÜ»ÚÅèóâÝúÂßòÚĂÚĀÈ¬ÛèÂ äèâăÜ×÷ÈÂóäÃãóãÖäóëõÚÅ­ó ìóÂÝú­ÛäõāáÅâöÅèóâÖ­îÈÂóäØöć
ÉñÌøĈîëõÚÅ­óĂìâ¬ ÂĆÉñÚ÷Â×÷ÈÖäóëõÚÅ­óÚòĈÚ ĀæñÿÉóñÉÈÌøĈîÝæõÖáòÔÒ°ØöćÝú­ÛäõāáÅäú­ë÷ÂÝúÂßòÚ 

4. ÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó (Brand Loyalty)  
Aaker (1991) ÉòÕÿÜ»ÚîÈÅ°ÜäñÂîÛÃîÈÅùÔÅ¬óÖäóëõÚÅ­ó ÿÜ»ÚëõćÈØöćĀëÕÈ×÷È

Åèóâã÷ÕâòćÚØöćÝú­ÛäõāáÅâöÖ¬îÖäóëõÚÅ­ó ÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­óâöÅèóâëČóÅòÎÿÜ»Úîã¬óÈãõćÈ ÿÚøćîÈÉóÂ
ëñØ­îÚĂì­ÿìĆÚ×÷ÈßåÖõÂääâÝú­ÛäõāáÅè¬óÉñÿÜæöćãÚăÜĂË­ÖäóëõÚÅ­óîøćÚìäøîăâ¬ äèâăÜ×÷ÈÝú­ÛäõāáÅâö
ßåÖõÂääâĂÚÂóäÌøĈîìäøîĂË­ÛäõÂóäÚòĈÚÌĈČóîöÂìäøîăâ¬ ÿÜ»ÚëõćÈÛ¬ÈÛîÂĂì­ÿìĆÚ×÷ÈéòÂãáóßØóÈÂóäÖæóÕ
ÃîÈÖäóëõÚÅ­óÚòĈÚ ą 

éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) Âæ¬óè×÷ÈÅèóâáòÂÕöÖ¬î 
ÖäóëõÚÅ­ó è¬óÿÜ»ÚîÈÅ°ÜäñÂîÛÃîÈÅùÔÅ¬óÖäóëõÚÅ­óØöćâöÅèóâëČóÅòÎ ÿßäóñÿÜ»ÚëõćÈØöćĀëÕÈ×÷ÈÅèóâ
ã÷ÕâòćÚ ÅèóâáòÂÕöØöćÝú­ÛäõāáÅâöÖ¬îÖäóëõÚÅ­ó ëñØ­îÚĂì­ÿìĆÚ×÷ÈßåÖõÂääâÝú­ÛäõāáÅ ÅèóâëČóÅòÎÃîÈ
ÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó Åøî Ë¬èãëä­óÈîČóÚóÉØóÈÂóäÅ­ó (Trade Leverage) ÖäóëõÚÅ­óØöćÝú­ÛäõāáÅ
âöÅèóâáòÂÕöÚòĈÚëóâóä×ăÕ­ÿÜäöãÛĂÚÂóäÿÉäÉóÖ¬îäîÈÖČóĀìÚ¬ÈÂóäÉòÕèóÈëõÚÅ­ó ÂòÛË¬îÈØóÈÂóäÉòÕ
ÉČóìÚ¬óã ìäøîä­óÚÅ­óØòćèăÜ ØòĈÈãòÈË¬èãæÕÖ­ÚØùÚØóÈÂóäÖæóÕ (Reduced Marketing Costs) āÕã
ÂóääòÂêóÑóÚæúÂÅ­óÿÂ¬óØöćâöÅèóâáòÂÕöÂòÛÖäóëõÚÅ­ó Ì÷ćÈĂË­Ö­ÚØùÚÖćČóÂè¬óÂóäëä­óÈÑóÚæúÂÅ­óĂìâ¬ 
äèâăÜ×÷ÈË¬èãÕ÷ÈÕúÕÅèóâëÚĂÉÃîÈæúÂÅ­óĂìâ¬ ą (Attracting New Customers) Âóäëä­óÈÅèóâ
âòćÚĂÉĂì­æúÂÅ­óäóãĂìâ¬ëÚĂÉâóæîÈĂË­ ÉóÂÂóäăÕ­ÿìĆÚÛùÅÅæäîÛÃ­óÈĂË­ÖäóëõÚÅ­ó 

ÂóäèòÕÅèóâáòÂÕöâö 3 Õ­óÚ Åøî ÅèóâáòÂÕöÕ­óÚßåÖõÂääâéóëÖä° Åøî Âóä×øî
ìæòÂĂÚÂóäÛäõāáÅîã¬óÈÖ¬îÿÚøćîÈ âöÅèóâ×öćĂÚÂóäÌøĈî ÅèóâáòÂÕöÕ­óÚØòéÚÅÖõÿÜ»ÚäúÜĀÛÛ 
Åèóâß÷ÈßîĂÉ ÅèóâÝúÂßòÚØóÈÕ­óÚÉõÖèõØãó ëõćÈÖ¬óÈ ą ØöćÿÂõÕÃ÷ĈÚÚîÂÿìÚøîÉóÂßåÖõÂääâ  
ĀæñäñÕòÛÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó ÿÜ»Úë¬èÚØöćëñØ­îÚÂóäÖîÛëÚîÈÖ¬îÖäóëõÚÅ­óÃîÈÝú­ÛäõāáÅ  

5. ëõÚØäòßã°ÜäñÿáØîøćÚ ą ÃîÈÖäóëõÚÅ­ó (Other Proprietary Brand Assets)  
Aaker (1991) ÿÜ»ÚëõÚØäòßã°ÃîÈÖäóëõÚÅ­ó ÿË¬Ú ÿÅäøćîÈìâóãÂóäÅ­ó ëõØÙõÛòÖä 

ìäøîË¬îÈØóÈĂÚÂóäÉòÕÉČóìÚ¬óã ÿÜ»ÚÖ­Ú ëõÚØäòßã°ÿìæ¬óÚöĈÉñË¬èãÜÂÜ¨îÈÖäóëõÚÅ­óÉóÂÅú¬ĀÃ¬ÈăÕ­ 
éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) ëõÚØäòßã°ØöćÿÜ»ÚîÈÅ°ÜäñÂîÛ

îã¬óÈìÚ÷ćÈÃîÈÅùÔÅ¬óÖäóëõÚÅ­ó ÿË¬Ú ëõØÙõÛòÖä (Patent) Ü¨îÈÂòÚÅú¬ĀÃ¬ÈØóÈÂóäÅ­óāÕãÖäÈ 
ÿÅäøćîÈìâóãÂóäÅ­ó (Trademarks) āÕãÿÅäøćîÈìâóãÂóäÅ­óÉñË¬èãäòÂêóÅùÔÅ¬óÖäóëõÚÅ­ó Ü¨îÈÂòÚ
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ÅèóâëòÛëÚÃîÈÝú­ÛäõāáÅ ìóÂâöÅú¬ĀÃ¬ÈØöćĂË­ËøćîÖäóëõÚÅ­ó ìäøîâöÛääÉùáòÔÒ°Åæ­óãÅæ÷ÈÂòÚ Āæñ
Ë¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã (Distribute Channel) ÖäóëõÚÅ­óØöćÕöÉñË¬èãĂì­âöîČóÚóÉĂÚÂóäÖ¬îäîÈëúÈ 

ëäùÜăÕ­è¬ó îÈÅ°ÂäØöćâöÅùÔÅ¬óÖäóëõÚÅ­óØöćÕö ÉñÿÜ»ÚÖòèË¬èãĂì­ëõÚÅ­óÃîÈîÈÅ°Âä
ÚòĈÚâöâúæÅ¬óÿßõćâÃ÷ĈÚ îÈÅ°Âäëóâóä×ÂČóìÚÕäóÅóÝæõÖáòÔÒ°ÿîÈăÕ­ Ë¬èãæÕÂóäĀÃ¬ÈÃòÚØóÈÕ­óÚäóÅó 
ĀæñăÕ­äòÛÅèóâÚ¬óÿËøćî×øîÉóÂÝú­ĀØÚÉČóìÚ¬óã ÚîÂÉóÂÚöĈîÈÅ°ÂäÉñÖ­îÈâöÂóäâù¬ÈÿÚ­ÚÂóäèõÉòãĀæñ
ßòÓÚóÝæõÖáòÔÒ° ÿßøćîëä­óÈÅèóâÉÕÉČóĂÚÖòèëõÚÅ­óĂì­ÿÂõÕÃ÷ĈÚĂÚĂÉÃîÈÝú­ÛäõāáÅ  

éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554) āÕãäèâÅùÔÅ¬óÖäóëõÚÅ­óÿÜ»Ú
ÝæÂäñØÛØóÈÂóäÖæóÕØöćÿÂõÕÉóÂÅèóââöæòÂêÔñÿÊßóñÖòèÃîÈÖäóëõÚÅ­ó ĀæñÿÜ»ÚÅùÔÅ¬óÿßõćâ 
(Value Added) ØöćĂë¬ÿÃ­óăÜĂÚÝæõÖáòÔÒ° Âóäé÷ÂêóÿäøćîÈÅùÔÅ¬óÖäóëõÚÅ­ó ë¬èÚĂìÎ¬âòÂÿÚ­ÚăÜĂÚ
âùââîÈÃîÈÝú­ÛäõāáÅÿÜ»ÚìæòÂ ÕòÈáóßÜäñÂîÛ 5 ĀëÕÈÝæä¬èâÂòÚÃîÈÂóäëä­óÈÅùÔÅ¬óÖäóëõÚÅ­ó 

 

 

 

 

 

 

 

 

   
 

 

 

 

 
 

áóßÜäñÂîÛ 5 ĀÛÛÉČóæîÈèõÙöÂóäëä­óÈÅùÔÅ¬óÖäóëõÚÅ­ó 
 

Øöćâó: éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó (2554). ÂóäÛäõìóäÖäóÿËõÈÂæãùØÙ°ĀæñÂóä
ëä­óÈÅùÔÅ¬ó 

Âóä 
ÿËøćîâāãÈ 

ÅùÔÅ¬óÖ¬îÝú­ÛäõāáÅ 
- æÕÂäñÛèÚÂóäÅ­ÚìóÃ­îâúæ 

- ÿËøćîâòćÚÖ¬îÂóäÖòÕëõÚĂÉ 

- ëä­óÈÅèóâß÷ÈßîĂÉĂì­Ýú­ĂË­ 

ÅùÔÅ¬óÖ¬îÂõÉÂóä 
- ÜäñëõØÙõáóß / ÜäñëõØÙõÝæ

Ö¬îÂóäÉòÕÂóäØóÈÂóäÖæóÕ 

- Ýú­ÛäõāáÅâöÅèóâáòÂÕö 

- ëóâóä×ÖòĈÈäóÅóØöćëúÈÃ÷ĈÚăÕ­ 

- ÃãóãÖäóëõÚÅ­óăÜ

ÝæõÖáòÔÒ°îøćÚăÕ­ 

- âöÅèóâăÕ­ÿÜäöãÛĂÚÂóä

ĀÃ¬ÈÃòÚ 

- æÕÖù­ÚØùÚÂóäÖæóÕ 

- ĀäÈÖ­óÚÉóÂÂóäĀÃ¬ÈÃòÚ 

- Ýú­ÛäõāáÅÚ÷Â×÷Èÿëâî 

- ĀäÈÖ­óÚëõÚÅ­óîøćÚ 

- äú­×÷ÈÉùÕÿÕ¬ÚÃîÈëõÚÅ­ó 

- âöÿìÖùÝæĂÚÂóäÌøĈî 

- äóÅóØöćãîâäòÛăÕ­ 

- ÃãóãÖäóëõÚÅ­óăÕ­ 

- äú­×÷ÈÉùÕÿÕ¬ÚÃîÈÖäóëõÚÅ­ó 

- âöÿìÖùÝæĂÚÂóäÌøĈî 

- äóÅóØöćãîâäòÛăÕ­ 

- ÃãóãÖäóëõÚÅ­óăÕ­ 

- ÅèóâăÕ­ÿÜäöãÛĂÚÂóäĀÃ¬ÈÃòÚ 

ÅùÔÅ¬ó 
ÖäóëõÚÅ­ó 

Åèóâ 
áòÂÕö 

ÖäñìÚòÂ
äú­ 

ÅùÔáóß 

Øäòßã°ëõÚ 
îøćÚ 
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ÉóÂáóßÜäñÂîÛ 5 ßÛè¬ó Âóäëä­óÈÅùÔÅ¬óÖäóëõÚÅ­óëóâóä×ØČóăÕ­ÕòÈÚöĈ (èõØãó Éóäù
ßÈé°āëáÔ: 2557) 

1. Âóäëä­óÈÅùÔÅ¬óĂì­ÂòÛÝú­ÛäõāáÅāÕãÂóäÂäñÖù­ÚÝú­ÛäõāáÅ  
1.1 ØČóĂì­ÿÂõÕÂóäÖöÅèóâ ĀæñÂóäÜäñâèæÝæÃîÈÃ­îâúæ Âæ¬óèÅøî Ýú­ÛäõāáÅ

ÉñâöÂóäÖöÅèóâØöćÕö äèâØòĈÈÂóäÛîÂÖ¬îĂÚâùââîÈØöćÕöĂì­ÂòÛÝĆÛäõāáÅäóãĂìâ¬ ÂĆÖ¬îÿâøćîÝú­ÛäõāáÅÚòĈÚ
âîÈÿìĆÚÅùÔÅ¬óÃîÈÖäóëõÚÅ­ó 

1.2 ØČóĂì­ÿÂõÕÅèóâÿËøćîâòćÚĂÚÂóäÖòÕëõÚĂÉÌøĈî Âæ¬óèÅøî Ýú­ÛäõāáÅâîÈÿìĆÚ
ÅùÔÅ¬óĂÚÖäóëõÚÅ­óØČóĂì­ÿÂõÕÅèóâÿËøćîâòćÚĂÚÖäóëõÚÅ­ó 

1.3 ÂóäĂË­ìæòÂÅèóâß÷ÈßîĂÉ Âæ¬óèÅøî ÿâøćîÝú­ÛäõāáÅÿìĆÚ×÷ÈÅùÔÅ¬óÃîÈ 
ÖäóëõÚÅ­ó ÉñØČóĂì­Ýú­ÛäõāáÅÿÂõÕÅèóâß÷ÈßîĂÉáóãìæòÈÂóäĂË­ÛäõÂóä ÿÂõÕÿÜ»ÚÅèóâáòÂÕö ĀæñâöÂóä
ÌøĈîìäøîĂË­ÛäõÂóäÌĈČó Ì÷ćÈÉñë¬ÈÝæĂÚÿËõÈÛèÂÖ¬îÂČóăäÃîÈÙùäÂõÉĂÚäñãñãóè 

2. ÂóäÉòÕìóÅùÔÅ¬óĂì­ÂòÛÙùäÂõÉāÕãÂóäãÂäñÕòÛ  
2.1 Âóäëä­óÈÜäñëõØÙõáóßĀæñÜäñëõØÙõÝæÃîÈāÜäĀÂäâÂóäÖæóÕ ìâóã×÷È 

ÿâøćîÝú­ÛäõāáÅÿìĆÚÅùÔÅ¬óÖäóëõÚÅ­óÉñë¬ÈÝæÖ¬îÂóäĂË­ÛäõÂóäìäøîÌøĈîÌĈČó äèâØòĈÈÂóäÛîÂÖ¬îĀÂ¬
Ýú­ÛäõāáÅäóãĂìâ¬ ë¬ÈÝæĂì­ãîÕÃóãÿßõćâÃ÷ĈÚ Ö­ÚØùÚØóÈÂóäÖæóÕÖćČóæÈ ĀæñâöÂČóăäëúÈÃ÷ĈÚ 

2.2 Âóäëä­óÈÅèóâáòÂÕöÖ¬îÖäó ìâóã×÷È ÿâøćîÝú­ÛäõāáÅÿìĆÚ×÷ÈÅùÔÅ¬óÖäó
ëõÚÅ­óÉñë¬ÈÝæĂì­ÿÂõÕÅèóâáòÂÕö ØòéÚÅÖõØöćÕöØöćÿÂõÕÉóÂÅèóâäú­ë÷ÂØöćÕöØöćâöÖ¬îÖäóëõÚÅ­ó ĀæñâöÅèóâ
áòÂÕöÕ­óÚßåÖõÂääâāÕãÂóäÌøĈîìäøîĂË­ÛäõÂóäÌĈČó 

2.3 ÂóäÖòĈÈäóÅóĀæñÂČóăä ìâóã×÷È ìæòÈÉóÂØöćÝú­ÛäõāáÅÿÂõÕÅèóâáòÂÕöĂÚÖäó
ëõÚÅ­óāÕãâößåÖõÂääâÂóäÌøĈîÌĈČóÚòĈÚ ã¬îâë¬ÈÝæĂì­ãîÕÃóãëúÈÃ÷ĈÚ Ö­ÚØùÚÂóäÖæóÕÖćČóæÈ ØČóĂì­
ëóâóä×ÖòĈÈäóÅóÃóãëúÈÃ÷ĈÚăÕ­ ĀæñØČóĂì­ÿÂõÕÂČóăäëúÈÃ÷ĈÚ 

2.4 ÂóäÃãóãÖäóëõÚÅ­ó ìâóã×÷È ÿâøćîĂÕÂĆÖóâØöćæúÂÅ­óâîÈÿìĆÚÅùÔÅ¬óÖäó
ëõÚÅ­óÚòĈÚ ÉñØČóĂì­ëóâóä×ÃãóãÖäóëõÚÅ­óÚòĈÚÿßõćâÿÖõâăÕ­Õ­èãÂóäÿßõćâëõÚÅ­óĂìâ¬áóãĂÖ­Ëøćî 
ÖäóëõÚÅ­óÿÕõâ 

2.5 ÂóäÃãóãëóãÝæõÖáòÔÒ° ìâóã×÷È Ýú­ÜäñÂîÛÂóäëóâóä×Ããóãëóã
ÝæõÖáòÔÒ°ÿÕõâāÕãĂË­ËøćîÖäóëõÚÅ­óÿÕõâăÕ­ ÿË¬Ú Âóäÿßõćâëö ÂæõćÚ ÃÚóÕ ÛääÉùáòÔÒ°ĂÚäúÜĀÛÛÖ¬óÈą 

2.6 ëáóßÅæ¬îÈØóÈÂóäÅ­ó ìâóã×÷È ÖäóëõÚÅ­óØöćÿÜ»ÚØöćäòÛäú­ÃîÈÝú­ÛäõāáÅ  
ÉñÚČóăÜëú¬ÂóäÌøĈîìäøîÂóäĂË­ÛäõÂóäÌĈČó Ì÷ćÈâöÝæÖ¬îëáóßÅæ¬îÈÃîÈÂČóăäĀæñãîÕÃóã 

ÂóäÛäõìóäÅùÔÅ¬óÖäóëõÚÅ­óĂÚâùââîÈæúÂÅ­ó (èõØãó ÉóäùßÈé°āëáÔ: 2557) 
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1. ÅùÔÅ¬óÃîÈÖäóëõÚÅ­óāÕãã÷ÕæúÂÅ­óÿÜ»ÚéúÚã°ÂæóÈ (Customer · Base Brand 
Equity) 

ÅùÔÅ¬óÃîÈÖäóëõÚÅ­óÿÂõÕÉóÂÂóääòÛäú­ÃîÈæúÂÅ­ó ÖäóëõÚÅ­óÉñâöÅùÔÅ¬óâóÂ 
ÂĆÖ¬îÿâøćîîÈÅ°Âäëóâóä×ëä­óÈÖäóëõÚÅ­óÚòĈÚĂì­âößæòÈĀæñÅèóâĀÃĆÈĀÂä¬ÈâóÂßî āÕãÅèóâĀÃĆÈĀÂä¬È
ÚòĈÚÿÂõÕÉóÂÂóäØöćîÈÅ°ÂäâöÅèóâÿÃ­óĂÉÅèóâÖ­îÈÂóä äèâăÜ×÷ÈßåÖõÂääâÃîÈÝú­ÛäõāáÅîã¬óÈ×¬îÈĀØ­ 
ÿßøćîèóÈĀÚèØóÈĂÚÂóäëøćîëóäáóßæòÂêÔ°ÖäóëõÚÅ­óăÕ­îã¬óÈ×úÂÖ­îÈĀâ¬ÚãČó ÂóäÜäñëÛ
ÅèóâëČóÿäĆÉÃîÈÂóäëä­óÈÅùÔÅ¬óÃîÈÖäóëõÚÅ­ó (Brand Equity) ĂÚâùââîÈæúÂÅ­óÚòĈÚÉñÖ­îÈ
ÜäñÂîÛăÜÕ­èãîÈÅ°ÜäñÂîÛÅäÛØòĈÈ 3 îÈÅ°ÜäñÂîÛ ăÕ­ĀÂ¬ Åèóâäú­ÿÂöćãèÂòÛÖäóëõÚÅ­ó (Brand 
knowledge) ÅèóâĀÖÂÖ¬óÈ (Differentiation) ĀæñÂóäÖîÛëÚîÈÃîÈÝú­ÛäõāáÅ (Consumer 
response) 

             ÅùÔÅ¬óÃîÈÖäóëõÚÅ­óĂÚâùââîÈÃîÈæúÂÅ­ó = ÝæÂäñØÛÃîÈÅèóâĀÖÂÖ¬óÈ        

                                                                (Differentiation) ØöćÿÂõÕÉóÂÂóäëä­óÈÅèóâäú­Øöć  

                                                                             ÿÂöćãèÂòÛÖäóëõÚÅ­ó (Brand Knowledge)  

                                                                             ĀæñâöÝæÖ¬îÂóäÖîÛëÚîÈÃîÈÝú­ÛäõāáÅ   

                                                                             (Consumer Response) Ö¬îÖäóëõÚÅ­óÚòĈÚ ą 

1.1 ÅèóâĀÖÂÖ¬óÈÖ¬óÈÃîÈÖäóëõÚÅ­ó (Brand Differential) 
ÅèóâĀÖÂÖ¬óÈÃîÈÖäóëõÚÅ­óØöćāÕÕÿÕ¬ÚÿìÚøîÅú¬ĀÃ¬È ã¬îâØČóĂì­ÿÂõÕÅùÔÅ¬óÃîÈ

ÖäóëõÚÅ­óÃ÷ĈÚ Ýú­ÛäõāáÅÉñÿÂõÕÅèóâĀãÂĀãñ ÉÕÉČó äñìè¬óÈëõÚÅ­óØöćâöĀÛäÚÕ°ÂòÛëõÚÅ­óØöćăâ¬âöĀÛäÚÕ° 
ĀæñĂÚìæóã ą ÅäòĈÈØöćÝú­ÛäõāáÅâòÂĂË­ÿäøćîÈÅèóâäú­ë÷ÂÿÃ­óâóä¬èâÜäñÂîÛÂóäÖòÕëõÚĂÉ (Feeling 
Adjustment) ÅèóâËîÛ ìäøîăâ¬ËîÛ ăâ¬ÿßöãÈĀÖ¬ÖòÕëõÚØöćÅùÔëâÛòÖõÃîÈëõÚÅ­óÿßöãÈÿØ¬óÚòĈÚ ĀæñÂóä
ÖòÕëõÚĂÉÚòĈÚÿîÈ ÚČóâóÌ÷ćÈÅèóâĀÖÂÖ¬óÈĂì­ÂòÛÖäóëõÚÅ­óÃîÈîÈÅ°Âä ÿË¬Ú ÂóäØÕæîÈĂì­Ýú­ÛäõāáÅÜ¢Õ
ÖóËõâäëËóÖõÿÛöãä° (Blind · Taste Test) ßÛè¬ó ÿâøćîÜ¢ÕÖóÝú­ØÕæîÈĀæ­èØČóÂóäËõâäëËóÖõÿÛöãä° Ýæ
ØöćăÕ­ Åøî Ýú­ØÕæîÈâöĀÚèāÚ­âÿæøîÂÿÛöãä°ØöćâöäëËóÖõÕö ÿÜ»ÚÿÛöãä°ĀÛäÚÕ°ÿÕöãèÂòÚ Ì÷ćÈÝæØöćăÕ­ĀÖÂÖ¬óÈÂòÛ
ÖîÚØöćÝú­ÛäõāáÅËõâÿÛöãä°ĀÛÛÿÜ¢ÕÖóĀæñäòÛäú­×÷ÈÖäóëõÚÅ­óÃîÈÿÛöãä°ĀÖ¬æñËÚõÕ ßÛè¬ó Ýú­ØÕæîÈß÷È
ßîĂÉĂÚäëËóÖõÃîÈÿÛöãä°ÖóâĀÛäÚÕ°ØöćæúÂÅ­óĀÖ¬æñÅÚËøćÚËîÛ ÿÜ»ÚÖ­Ú 

1.2 Âóäëä­óÈÅèóâäú­ØöćÿÂöćãèÂòÛÖäóëõÚÅ­ó (Brand Knowledge) 
ÂóäØöćÝú­ÛäõāáÅÉñëóâóä×ÉÕÉČóëõÚÅ­óÃîÈÛäõêòØăÕ­ ÚòÂÂóäÖæóÕÉñÖ­îÈëä­óÈ

ÅèóâÿËøćîâāãÈØóÈÅèóâÅõÕ Ý¬óÚØóÈÅèóâäú­ë÷ÂÚ÷ÂÅõÕ ÂóäÿäöãÚäú­ ÂóäăÕ­ãõÚ ÂóäâîÈÿìĆÚ ÿÜ»ÚÖ­Ú 
Ăì­ÿÂõÕÃ÷ĈÚĂÚÂæù¬âæúÂÅ­ó ÿßøćîë¬ÈÝ¬óÚÅèóâĀÖÂÖ¬óÈÃîÈëõÚÅ­óĂì­ăÜ×÷ÈÝú­ÛäõāáÅ ÜäñÂîÛÂòÛ
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ÜäñëÛÂóäÔ°āÕãÖäÈĂÚîÕöÖÃîÈÝú­ÛäõāáÅ ìäøîÂóääòÛäú­Ý¬óÚÂóäÛîÂÿæ¬óÉóÂÛùÅÅîøćÚ ÿßøćîĂì­
Ýú­ÛäõāáÅÿÂõÕÂóäÉÕÉČóÖäóëõÚÅ­óÚòĈÚ ĀæñìæÈÿìæøîÿîÂæòÂêÔ°ÅèóâĀÖÂÖ¬óÈÃîÈëõÚÅ­ó Ăì­îãú¬ĂÚĂÉ
ÃîÈÝú­ÛäõāáÅ āÕãÉñÖ­îÈîóéòãîÈÅ°ÜäñÂîÛ 2 ëõćÈ âóË¬èãĂÚÂóäëä­óÈÅèóâÉÕÉČóÃîÈÝú­ÛäõāáÅ 
ăÕ­ĀÂ¬ ÂóääòÛäú­ÖäóëõÚÅ­ó (Brand awareness) ĀæñáóßæòÂêÔ°ÃîÈÖäóëõÚÅ­ó (Brand image) Øöćâö
ÅèóâĀÖÂÖ¬óÈ āÕÕÿÕ¬Úîã¬óÈâöÿîÂæòÂêÔ° Ăì­ÖõÕîãú¬ĂÚÅèóâØäÈÉČóÃîÈÝú­ÛäõāáÅ  

 Åèóâäú­ÿÂöćãèÂòÛÖäóëõÚÅ­ó     =  ÂóääòÛäú­ÃîÈÖäóëõÚÅ­ó  +  áóßæòÂêÔ°ÃîÈÖäóëõÚÅ­ó 

           Brand Knowledge   =  Brand awareness      +   Brand image 

ÚòÂÂóäÖæóÕÖ­îÈìóĀÚèØóÈØöćØČóĂì­Ýú­ÛäõāáÅäòÛäú­ĂÚÖäóëõÚÅ­ó ÉÕÉČó
ÿîÂæòÂêÔ° ĀãÂĀãñ×÷ÈÅèóâĀÖÂÖ¬óÈäñìè¬óÈëõÚÅ­óÃîÈîÈÅ°ÂäÂòÛëõÚÅ­óÅú¬ĀÃ¬ÈăÕ­ āÕãäñÕòÛÂóä
äòÛäú­ÃîÈÝú­ÛäõāáÅĀÛ¬ÈîîÂÿÜ»Ú 2 äúÜĀÛÛ Åøî ÂóäÉÕÉČóÖäóëõÚÅ­óăÕ­ÿâøćîâöëõćÈÂäñÖù­Ú (Brand 
recognition) ĀæñÂóäÉÕÉČóÖäóëõÚÅ­óăÕ­āÕãăâ¬Ö­îÈâöëõćÈÂäñÖù­Ú (Brand Recall) 

ÂóäÉÕÉČóÖäóëõÚÅ­óăÕ­ÿâøćîâöëõćÈÂäñÖù­Ú (Brand recognition) Åøî Ýú­ÛäõāáÅ
ëóâóä×ÉÕÉČóëõÚÅ­óÚòĈÚăÕ­ ÂĆÖ¬îÿâøćîăÕ­äòÛëõćÈÂäñÖù­ÚìäøîăÕ­ÿìĆÚëòÎÎóÔÛóÈîã¬óÈÿÂöćãèÃ­îÈÂòÛÖäó
ëõÚÅ­óÚòĈÚ ÿË¬Ú ÿâøćîÿìĆÚëöÿìæøîÈØöćä­óÚ×¬óãäúÜ ÂĆÉñÚ÷Â×÷Èà¢æ°âāÂÕòÂ (Kodak) ÂóääòÛäú­ĂÚäñÕòÛÚöĈ
ÿìâóñëČóìäòÛëõÚÅ­óØöćÝú­ÛäõāáÅâöÂóäÖòÕëõÚĂÉÌøĈîîã¬óÈÊòÛßæòÚ ăâ¬âöÂóäèóÈĀÝÚĂÚÂóäÌøĈîâóÂ¬îÚ
æ¬èÈìÚ­óÅøî ÿìĆÚĀæ­èÉČóăÕ­  

ÂóäÉÕÉČóÖäóëõÚÅ­óăÕ­āÕãăâ¬Ö­îÈâöëõćÈÂäñÖù­Ú (Brand Recall) Åøî Ýú­ÛäõāáÅ
ëóâóä×äñæ÷ÂÉÕÉČóÖäóëõÚÅ­óăÕ­ ÿßöãÈĀÅ¬ßúÕ×÷ÈÜäñÿáØÃîÈëõÚÅ­óÚòĈÚ ą āÕãăâ¬âöÂóäÂäñÖù­ÚÉóÂëõćÈ
Ö¬óÈ ą ÿË¬Ú ×­óßúÕ×÷Èä×ãÚÖ°ÂĆÉñÚ÷Â×÷È āÖāãÖ­ó (Toyota) Âóääú­ĂÚäñÕòÛÚöĈÿìâóñëČóìäòÛëõÚÅ­óØöć
Ýú­ÛäõāáÅÖ­îÈâöÂóäèóÈĀÝÚÂóäÖòÕëõÚĂÉÌøĈîâóÂ¬îÚæ¬èÈìÚ­ó āÕãÚòÂÂóäÖæóÕìóĀÚèØóÈØöćØČóĂì­
Ýú­ÛäõāáÅÉÕÉČóÖäóëõÚÅ­óăÕ­ ÿßøćîëä­óÈÅèóâăÕ­ÿÜäöãÛĂÚÂóäÿÜ»ÚÖäóëõÚÅ­óæČóÕòÛÖ­Ú ą ØöćÝú­ÛäõāáÅÚ÷Â
×÷ÈÂ¬îÚÂóäÖòÕëõÚĂÉÌøĈî Ì÷ćÈÅèóâăÕ­ÿÜäöãÛĂÚÂóäĀÃ¬ÈÃòÚÃîÈÖäóëõÚÅ­óâöäñÕòÛÂóääòÛäú­îãú¬ 3 äñÕòÛ 
ÕòÈÚöĈ 
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áóßÜäñÂîÛ 6 æČóÕòÛÃòĈÚÃîÈÅèóâăÕ­ÿÜäöãÛĂÚÂóääòÛäú­ÖäóëõÚÅ­ó 
 

Øöćâó: èõØãó ÉóäùßÈé°āëáÔ (2557). ÂæãùØÙ°ÂóäÛäõìóäĀÛäÚÕ° Strategic Brand 
Management 

 
Ã­îăÕ­ÿÜäöãÛÿâøćîÿäöãÚäú­ (Learning Advantage) Åøî ÂóäØöćÚòÂÂóäÖæóÕÜ¨îÚ

Ã­îâúæØöćÿìâóñëâ ×úÂÖ­îÈĂì­ĀÂ¬Ýú­ÛäõāáÅ ØČóĂì­Ýú­ÛäõāáÅÿÂõÕÂóäÉČó ÂóäìóÃ­îâúæĂÚĀÈ¬Ö¬óÈ ą ÃîÈ
ÖäóëõÚÅ­óÚòĈÚ ØČóĂì­Ýú­ÛäõāáÅÿÜ¢ÕĂÉØöćÉñäòÛäóãæñÿîöãÕÃ­îâúæÃîÈÖäóëõÚÅ­óØöćÝú­ÛäõāáÅÅù­ÚÿÅã
âóÂÂè¬óÖäóëõÚÅ­óØöćăâ¬Åù­ÚÿÅã ÿâøćîÝú­ÛäõāáÅâöäñÕòÛÂóääòÛäú­ØöćëúÈ ÉñØČóĂì­Å¬óĂË­É¬óãØöćÖ­îÈĂË­ĂÚÂóä
ëøćîëóäØóÈÂóäÖæóÕæÕæÈ 

Ã­îăÕ­ÿÜäöãÛÿâøćîÿÜ»ÚØóÈÿæøîÂ (Consider Advantage) ÉóÂÂóäé÷Âêó
ßåÖõÂääâÃîÈÝú­ÛäõāáÅ ßÛè¬ó Â¬îÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝú­ÛäõāáÅ ÉñâöÂóäÿäöãÈæČóÕòÛÂóäÚ÷Â×÷È
ëõÚÅ­óÉóÂìâèÕìâú¬Â¬îÚÂóäÚ÷Â×÷ÈÖäóëõÚÅ­óÖ¬óÈ ą ÿË¬Ú ìæòÈÉóÂÿëöãÿìÈøćîÉóÂÂóäÿæ¬ÚÂöíó 
Ýú­ÛäõāáÅÉñÚ÷Â×÷ÈÿÅäøćîÈÕøćâÿÂæøîĀä¬Â¬îÚ ĀæñÚ÷Â×÷ÈÖäóëõÚÅ­óÿÜ»ÚæČóÕòÛ×òÕâó ÿË¬Ú ëÜîÚÿÌîä° 
(Sponsor) ÿÜ»ÚÖ­Ú ÕòÈÚòĈÚÂóäëä­óÈÖäóëõÚÅ­ó ÚòÂÂóäÖæóÕÖ­îÈßãóãóâÝúÂÖäóëõÚÅ­óĂì­ÿÜ»Úë¬èÚ
ìÚ÷ćÈÃîÈë×óÚÂóäÔ° ĀæñâöÂóäÂČóìÚÕìâèÕìâú¬ÜäñÿáØëõÚÅ­ó (Product Category) Øöćÿìâóñëâ 
ÿßøćîëä­óÈāîÂóëĂÚÂóäÿÜ»ÚÖòèÿæøîÂÃîÈÝú­ÛäõāáÅ  

Ã­îăÕ­ÿÜäöãÛÿâøćîÿäöãÚäú­ 
(Learning Advantage) 

Ã­îăÕ­ÿÜäöãÛÿâøćîÿÜ»ÚØóÈÿæøîÂ 
(Consider Advantage) 

Ã­îăÕ­ÿÜäöãÛÿâøćîÖòÕëõÚĂÉÌøĈî 
(Choice Advantage) 
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Ã­îăÕ­ÿÜäöãÛÿâøćîÖòÕëõÚĂÉÌøĈî (Choice Advantage) ìæòÈÉóÂØöćÖäóëõÚÅ­óëó 
âóä×Þ¹Èîãú¬ĂÚÅèóâØäÈÉČó ĀæñÿÜ»ÚìâèÕìâú¬ØöćÝú­ÛäõāáÅÖ­îÈÂóäÌøĈîĀæ­èÚòĈÚ ÃòĈÚÖîÚÚöĈÉñÿÜ»ÚÖòè
ÖòÕëõÚè¬óëõÚÅ­óÉñÃóãăÕ­ìäøîăâ¬ Ì÷ćÈāÕãÜÂÖõÝú­ÛäõāáÅÉñÖòÕëõÚĂÉÌøĈîëõÚÅ­óØöćâöÅèóâÝúÂßòÚÉóÂ
ÜäñëÛÂóäÔ°ÖäÈĂÚîÕöÖìäøîÅèóâÅù­ÚÿÅã ăâ¬è¬óÉñÿÜ»ÚÅèóâÅù­ÚÿÅãÉóÂÂóäăÕ­ãõÚ ÂóääòÛäú­ÉóÂ
ÛùÅÅæîøćÚ ãõćÈëõÚÅ­óØöćÝú­ÛäõāáÅâöÂóääòÛäú­ÖäóëõÚÅ­óØöćëúÈ ÉñãõćÈÿÜ»ÚÜäñāãËÚ°Õ­óÚÅèóâăÕ­ÿÜäöãÛĂÚ
ÂóäĀÃ¬ÈÃòÚÃîÈÖäóëõÚÅ­óĂì­ÿßõćââóÂÃ÷ĈÚ  

1.3 ÂóäÖîÛëÚîÈÃîÈÝú­ÛäõāáÅ (Consumer Response) 
Ýú­ÛäõāáÅÉñâöÂóäÖîÛëÚîÈÖ¬îÂóäëøćîëóäÃîÈÖäóëõÚÅ­óÚòĈÚ ą ØöćĀÖÂÖ¬óÈÂòÚ

ăÜ ăâ¬è¬óÉñÿÜ»ÚÂóäÜÐõÛòÖõ Åèóâëóâóä×ĂÚÂóäÉÕÉČó (Brand Recognition) Âóäà¥½ÚÅèóâØäÈÉČó
ØöćÿÂöćãèÂòÛÖäóëõÚÅ­ó (Brand Recall) ĀæñÅèóâÅõÕÿìĆÚĂÚĀÈ¬Ö¬óÈ ą ØöćâöÖ¬îÖäóëõÚÅ­óÚòĈÚ ĀëÕÈè¬ó
ÖäóëõÚÅ­óÿäõćââöÅùÔÅ¬óĂÚëóãÖóÃîÈÝú­ÛäõāáÅĀæ­èÚòćÚÿîÈ 

ÂóäèòÕÅùÔÅ¬óÖäóëõÚÅ­ó (Measuring Brand Equity) 
éõäõèääÔ ÿëäöäòÖÚ° (2550) ăÕ­Âæ¬óèăè­è¬ó ÂóäèòÕÅùÔÅ¬óÖäóëõÚÅ­óÿÜ»ÚÂóäØČóĂì­ 

ÖäóëõÚÅ­óÚòĈÚÅÈîãú¬ĂÚĂÉÝú­ÛäõāáÅ ëóâóä×ØČóăÕ­ 2 èõÙö ĂÚÂóäèòÕÅùÔÅ¬óÖäóëõÚÅ­ó ÕòÈÚöĈ 
1. èõÙöÂóäÜäñÿâõÚØóÈî­îâ (Indirect approach) ÿÜ»ÚÂóäÜäñÿâõÚéòÂãáóßÃîÈ

ÖäóëõÚÅ­óāÕãÂóäëČóäèÉÅèóâÅõÕÿìĆÚÃîÈÝú­ÛäõāáÅÕ­èãÂóäÂČóìÚÕ ÂóäÖõÕÖóâāÅäÈëä­óÈ
Åèóâäú­ë÷Â Åèóâß÷ÈßîĂÉĂÚÖäóëõÚÅ­ó  

2. èõÙöÂóäÜäñÿâõÚØóÈÖäÈ (Direct approach) ÿÜ»ÚÂóäÜäñÿâõÚÝæÂäñØÛØöć
ÿÂõÕÃ÷ĈÚāÕãÖäÈÉóÂÂóäÖîÛëÚîÈÃîÈÝú­ÛäõāáÅ ĂÚÕ­óÚÂóääòÛäú­ĂÚÖäóëõÚÅ­ó 

 ÉñÿìĆÚăÕ­è¬óÂóäèòÕÅùÔÅ¬óÖäóëõÚÅ­óØòĈÈ 2 èõÙöÚòĈÚ ÚòÂÂóäÖæóÕëóâóä×ÚČóâóĂË­ÿÜ»Ú
ĀÚèØóÈĂÚÂóäÖòÕëõÚĂÉØóÈÂóäÖæóÕ âöÅèóâëČóÅòÎÖ¬îÚòÂÂóäÖæóÕîãú¬ 2 ÜäñÂóäÅøî ÜäñÂóä
ĀäÂ ØČóĂì­ÚòÂÂóäÖæóÕÿÃ­óĂÉÜ¹ÉÉòãÃîÈÅùÔÅ¬óÖäóëõÚÅ­óăÕ­îã¬óÈĀØ­ÉäõÈ ĀæñÿÃ­óĂÉè¬óÅùÔÅ¬ó 
ÖäóëõÚÅ­óÚòĈÚâöÝæÖ¬îßåÖõÂääâ âöÝæÖ¬îÅèóâëÚĂÉÃîÈÝú­ÛäõāáÅîã¬óÈăä ÜäñÂóäØöćëîÈ ØČóĂì­
ÚòÂÂóäÖæóÕëóâóä×äòÛäú­ÅùÔÅ¬óÖäóëõÚÅ­óĂÚâùââîÈÃîÈÝú­ÛäõāáÅØòĈÈĂÚÕ­óÚÂóääòÛäú­ (Perception) 
ÿË¬Ú Âóääú­ÉòÂÖäóëõÚÅ­ó (Brand Awareness) ÅèóâëòâßòÚÙ°ÂòÛÖäóëõÚÅ­ó (Brand Association) 
ĀæñÅùÔÅ¬óØöć×úÂäòÛäú­ (Perceived Quality) ÖæîÕÉÚĂÚÿäøćîÈÃîÈÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó  
(Brand loyalty) 

ÅùÔÅ¬óÃîÈÖäóëõÚÅ­óÿÜäöãÛÿëâøîÚáóßëñØ­îÚÃîÈÂõÉÂääâØóÈÂóäÖæóÕØöćâöÂóä
ëøćîëóäîîÂâóĂì­Ýú­ÛäõāáÅäòÛäú­ āÕãÂóäØČóĂì­ÖäóëõÚÅ­óÿÃ­óăÜîãú¬ĂÚĂÉÃîÈÝú­ÛäõāáÅÉÚÂæóãÿÜ»Ú
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ÖòèÿæøîÂØöćÝú­ÛäõāáÅÚ÷Â×÷ÈÖæîÕÿèæóĂÚÂóäÉñÿæøîÂÌøĈîëõÚÅ­óÜäñÿáØÚòĈÚą Ì÷ćÈÉñØČóĂì­îÈÅ°ÂäăÕ­
ÝæÖîÛĀØÚëúÈĂÚîÚóÅÖ ëäùÜăÕ­è¬óÅùÔÅ¬óÖäóëõÚÅ­óĂÚëóãÖóÃîÈÝú­ÛäõāáÅÚòĈÚ âöÅèóâëČóÅòÎ
îã¬óÈâóÂÂòÛÂóäÖæóÕĂÚãùÅÜ¹ÉÉùÛòÚ äèâØòĈÈãòÈâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâĂÚÂóäÛäõāáÅÃîÈ
Ýú­ÛäõāáÅ ÿÜ»ÚÖòèË¬èãĂì­ÿÂõÕÂóääòÛäú­ ÂóäÉÕÉČóĂÚÖäóëõÚÅ­óÚòĈÚăÕ­Â¬îÚÅú¬ĀÃ¬ÈÃòÚ Ì÷ćÈØČóĂì­ÿÂõÕÅèóâ
ăÕ­ÿÜäöãÛØóÈÂóäÅ­ó 

ÉóÂÂóäé÷ÂêóĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÅùÔÅ¬óÖäóëõÚÅ­ó Ýú­èõÉòãăÕ­ÚČóĀÚèÅõÕ 
ĀæñØåêÏöÕ­óÚÅùÔÅ¬óÖäóëõÚÅ­óÃîÈ (éõäõèääÔ ÿëäöäòÖÚ° ĀæñÜÔõéó âöÉõÚÕó, 2554) Ì÷ćÈÂæ¬óèè¬ó 
ÅùÔÅ¬óÖäóëõÚÅ­ó ÜäñÂîÛÕ­èã Âóääú­ÉòÂÖäóëõÚÅ­ó ÅùÔáóßØöć×úÂäòÛäú­ ÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó 
ÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó ĀæñëõÚØäòßã°ÜäñÿáØîøćÚ ą ÃîÈÖäóëõÚÅ­ó âóÿÜ»ÚĀÚèØóÈĂÚÂóäé÷Âêó×÷È
ÅèóâëòâßòÚÙ°äñìè¬óÈÅùÔÅ¬óÖäóëõÚÅ­óÂòÛßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅ
Ë¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä  āÕãÝú­èõÉòãăÕ­ÚČóÅùÔÅ¬óÖäóëõÚÅ­óØòĈÈ 5 Õ­óÚ âóĂË­ĂÚÂóä
î­óÈîõÈÂóäèõÉòãÕòÈÚöĈ (1) Õ­óÚÂóääú­ÉòÂëõÚÅ­ó é÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝú­ÛäõāáÅ ÿÂöćãèÂòÛÅèóâëóâóä×
ĂÚÂóäÉÕÉČó ÅèóâÅù­ÚÿÅãÂòÛÖäóëõÚÅ­ó äèâØòĈÈÂóääòÛäú­×÷ÈÿîÂæòÂêÔ° ĀæñËøćîÿëöãÈÃîÈÃÚâìèóÚ
ĀÛäÚÕ°îóàÿÖîä° ãú (2) Õ­óÚÅùÔáóßÂóääòÛäú­ é÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝú­ÛäõāáÅĂÚÂóääòÛäú­×÷È
ÅùÔëâÛòÖõ ĀæñÜäñāãËÚ°ÉóÂÂóäÛäõāáÅ ăÕ­ĀÂ¬ ÿÚøĈîëòâÝòëØöćÕöÃîÈÝæõÖáòÔÒ° äëËóÖõÂæ¬îâÂæâ âö
ÅèóâÿÜ»ÚÿîÂæòÂêÔ°ÿÊßóñÖòè ÝæõÖáòÔÒ°âöâóÖäÑóÚĂÚÂóäÝæõÖ âöÅèóâäú­ë÷ÂÜæîÕáòã Āæñ
ÿËøćîâòćÚĂÚÖäóëõÚÅ­óîóàÿÖîä° ãú (3) Õ­óÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó é÷ÂêóÅèóâÅõÕÿìĆÚÃîÈ
Ýú­ÛäõāáÅØöćâöÖ¬îÖäóëõÚÅ­ó ÅèóâÿËøćîâòćÚĂÚäëËóÖõÅèóâîä¬îã ÅùÔáóß äèâØòĈÈÂóääòÛäú­×÷ÈâóÖäÑóÚ 
áóßæòÂêÔ°ØöćÕöØöćÝú­ÛäõāáÅâöÖ¬îÖäóëõÚÅ­óîóàÿÖîä° ãú (4) Õ­óÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó é÷ÂêóÅèóâ
ÅõÕÿìĆÚÃîÈÝú­ÛäõāáÅè¬óâöĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÿÜ»ÚÜäñÉČóìäøîăâ¬ äèâØòĈÈÂóäÿÖĆâĂÉØöćÉñÛîÂÖ¬î
Ăì­Ýú­îøćÚĂì­âóĂË­ÛäõÂóäĀæñîùÕìÚùÚĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú Ö¬îăÜ Āæñ(5) ëõÚØäòßã°ÜäñÿáØîøćÚ ą 
ÃîÈÖäóëõÚÅ­ó é÷ÂêóÅèóâÅõÕÿìĆÚÃîÈÝú­ÛäõāáÅØöćâöÖ¬î ÿÅäøćîÈìâóãÂóäÅ­ó æõÃëõØÙõċ áóãĂÖ­Öäó
ëõÚÅ­ó îóàÿÖîä° ãú ĂÚÕ­óÚÂóäÿÜ»ÚØöćäú­ÉòÂÂòÚāÕãØòćèăÜ âöÅùÔÅ¬óÖ¬îÂóäÉÕÉČó ÿÜ»ÚÖòèÛ¬ÈÛîÂ×÷È
âóÖäÑóÚĂÚÂóäÝæõÖØöćÝú­ÛäõāáÅäòÛäú­ăÕ­ 
 
ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÝú­ÛäõāáÅÿÉÚèóã  

ÅèóâìâóãÃîÈÿÉÿÚîÿäËòćÚ (Generation) 
Úäõéó ëùäñèõÎ±ú (2559) ãùÅëâòãìäøîØöćÿäóÿäöãÂè¬ó ÿÉÚÿÚîÿäËòćÚ (Generation) Éñâö

ßåÖõÂääâ æòÂêÔñÿÕ¬Ú ÂóäĂË­ËöèõÖäúÜĀÛÛĂÚÂóäÕČóäÈËöèõÖÃîÈÅÚĂÚĀÖ¬æñãùÅëâòãâöÅèóâ
ĀÖÂÖ¬óÈÂòÚ Ã÷ĈÚîãú¬ÂòÛÂóäÿÖõÛāÖâóØ¬óâÂæóÈÂòÛëáóßëòÈÅâ ÿØÅāÚāæãö Âóä×úÂÿæöĈãÈÕúÖ¬óÈ ą 
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ÖòĈÈĀÖ¬îÕöÖÉÚ×÷ÈÜ¹ÉÉùÛòÚăÕ­âöÂóäÉòÕĀÛ¬ÈÂæù¬âÅÚîîÂÿÜ»Úäù¬ÚÖ¬óÈ ą ÉČóÚèÚ 8 ÿÉÚÿÚîÿäËòćÚ āÕã 
ÿÉÚÿÚîÿäËòćÚØöćÿÂöćãèÃ­îÈÂòÛèòãØČóÈóÚ ĀæñâöÛØÛóØÂòÛîÈÅ°ÂäĂÚÜ¹ÉÉùÛòÚ ĀÛ¬ÈîîÂÿÜ»Ú 4 ÿÉÚÿÚî
ÿäËòćÚìæòÂ ą ÕòÈÚöĈ 

1. Gen B ìäøî Baby Boomer ìâóã×÷È ÅÚØöćÿÂõÕäñìè¬óÈÜ£ ß.é.2489 · 2507 
ìäøîĂÚãùÅëõĈÚëùÕëÈÅäóâāæÂÅäòĈÈØöć 2 ØöćÿäöãÂè¬ó ÿÛÛöĈÛúâÿâîä° ÿßäóñÜäñËóÂäØöćÿìæøîîãú¬ìæòÈÉóÂ
ëÈÅäóâāæÂÅäòĈÈØöć 2 âöÉČóÚèÚÚ­îã ÅÚĂÚãùÅÚòĈÚÉ÷ÈÖ­îÈâöæúÂìæóã ą ÅÚ ÿßøćîëä­óÈÂČóæòÈÅÚÃ÷ĈÚâó
ßòÓÚóÜäñÿØéËóÖõ ÅÚĂÚãùÅÚöĈÅøîÅÚØöćâöîóãùÖòĈÈĀÖ¬ 54 Ü£Ã÷ĈÚăÜ æòÂêÔñÃîÈÅÚÂæù¬âÚöĈÉñÿÜ»ÚÅÚØöć
Øù¬âÿØÂòÛÂóäØČóÈóÚĀæñîÈÅ°ä âöÅèóâîÕØÚîÕÂæòĈÚëúÈ ÿÅóäßÂÏÂÖõÂó ĀæñÿÜ»ÚÅÚÜäñìãòÕ 
îÕîîâ  

2. Gen X ìäøî Generation X ìâóã×÷È ÅÚØöćÿÂõÕäñìè¬óÈÜ£ ß.é.2508 - 2522 ĂÚ
Ü¹ÉÉùÛòÚâöîóãùäñìè¬óÈ 39 - 53 Ü£ ÿÜ»Úäù¬ÚæúÂÃîÈ Gen-B Ì÷ćÈÅÚ Gen X ÉñË¬èãÿìæøîÖòèÿîÈăÕ­Õö ËîÛ
ßúÕÅùã âöÅèóâÿËøćîâòćÚĂÚÖòèÿîÈëúÈ âöÅèóâÅõÕÂè­óÈ ËîÛëòćÈëâÜäñëÛÂóäÔ° ĂÞ§ìóÅèóâäú­ Ăì­
ÅèóâëČóÅòÎÂòÛÅäîÛÅäòèĀæñÈóÚîã¬óÈÿØ¬óÿØöãâÂòÚ 

3. Gen Y ìäøî Why Generation ìâóã×÷È ÅÚØöćÿÂõÕäñìè¬óÈÜ£ ß.é.2523 · 2537 
ĂÚÜ¹ÉÉùÛòÚâöîóãùäñìè¬óÈ 24 - 38 Ü£ ÅÚÂæù¬âÚöĈÉñâöÿîÂæòÂêÔ°ØöćāÕÕÿÕ¬ÚÿÊßóñÖòè âöâòćÚĂÉĂÚÖòèÿîÈ 
Âæ­óĀëÕÈîîÂ ËîÛÅèóâäèÕÿäĆè ëñÕèÂ ĀæñÿÜ»ÚÅÚăïÿØÅāÚāæãö ßåÖõÂääâë¬èÚĂìÎ¬Éñ
ÿÂöćãèÃ­îÈÂòÛāæÂîõÚÿÖîä°ÿÚĆÖØòĈÈëõĈÚ ÿË¬Ú ëâòÅäÈóÚÝ¬óÚîõÚÿØîä°ÿÚĆÖ ĂË­ĀîßæõÿÅËòćÚÖ¬óÈ ą ÿÜ»ÚÖ­Ú 
äòÂîõëäñ ËîÛÈóÚØöćăâ¬Ö­îÈÿÃ­óîîàà¢é Ăì­èòÕÂòÚØöćÝæÈóÚ ăâ¬ËîÛîãú¬ĂÚÂäîÛ ăâ¬ËîÛÿÈøćîÚăÃ  
×­óÈóÚìÚòÂÅ¬óÖîÛĀØÚÖ­îÈëúÈÖóâØöćßîĂÉ Âóäé÷ÂêóÿÚ­ÚĂË­ÅèóâÿÃ­óĂÉâóÂÂè¬óÂóäÉČó 

4. Generation Z Åøî ÅÚØöćÿÂõÕìæòÈÂæù¬âÿÉÿÚîÿäËòćÚèóãÿÜ»ÚÖ­Úâó ÂóäëøćîëóäÃîÈ
ÅÚÂæù¬âÚöĈë¬èÚĂìÎ¬ÉñëøćîëóäÝ¬óÚÅîâßõèÿÖîä°ìäøîëâóä°ØāàÚ ÿäöãÂăÕ­è¬óÿÜ»ÚãùÅëòÈÅâÂ­âìÚ­ó 
Ö­îÈÂóäØöćÉñÜäñëÛÅèóâëČóÿäĆÉäèÕÿäĆè Âæ­óÅõÕÂæ­ó×óâ âöÅèóâîÕØÚÖćČó ĀæñãòÈÖ­îÈÂóäÅèóâäòÂ
ĀæñÅèóâì¬èÈĂã  
 

ÅùÔæòÂêÔñ ÅèóâÖ­îÈÂóä ĀæñĀäÈÉúÈĂÉĂÚÂóäØČóÈóÚÃîÈÿÉÚÿÚîÿäËòćÚèóã  
Úäõéó ëùäñèõÎ±ú (2559) Âæù¬âÿÉÚÿÚîÿäËòćÚèóãÿÜ»ÚÂæù¬âÛùÅÅæØöćĂË­ëøćîîõÿæĆÂØäîÚõÂë°

ĂÚÂóäÕČóäÈËöèõÖÿÜ»Úë¬èÚĂìÎ¬ ÿäöãÂăÕ­è¬óÿÜ»ÚăïÿØÅāÚāæãö æòÂêÔñÃîÈÅÚÂæù¬âÚöĈÉ÷ÈâöÅèóâ
Åæ¬îÈÖòè ÿäöãÚäú­ÿäĆè ÜäòÛÖòèĂì­ÿÃ­óÂòÛë×óÚÂóäÔ°ăÕ­ÕöäèâØòĈÈÿØÅāÚāæãöÚòĈÚØČóĂì­È¬óãÖ¬îÂóäÿÃ­ó×÷È
ëøćîÖ¬óÈ ą É÷ÈâöāîÂóëâóÂÃ÷ĈÚØöćăÕ­ÿìĆÚÛùÅÅæÚòÂÂöíó ÕóäóìäøîéõæÜ¢ÚØöćÜäñëÛÅèóâëČóÿäĆÉ  
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âöËøćîÿëöãÈ É÷ÈØČóĂì­Âæù¬âÿÉÚÿÚîÿäËòćÚèóãã÷ÕÛùÅÅæÿìæ¬óÚòĈÚÿÜ»ÚĀÛÛîã¬óÈ ĀæñÝæòÂÕòÚĂì­Âæù¬âÿÉÚ
ÿÚîÿäËòćÚèóãâöÅèóâØñÿãîØñãóÚîãóÂØöćÉñÜäñëÛÅèóâëČóÿäĆÉÖóâĀÛÛîã¬óÈØöćÖòĈÈăè­  

ÂóÚÖ°ßõËËó ÿÂ¬ÈÂóäË¬óÈ (2556) Âæ¬óè×÷ÈÿÉîÿÚîÿäËòćÚèóã ăè­è¬ó ÛùÅÅæÂæù¬âÚöĈâöÅèóâ
ÿîÂæòÂêÔ°ÅèóâÿÜ»ÚÖòèÿîÈëúÈ ßä­îâØöćÉñÿäöãÚäú­ăÕ­îã¬óÈäèÕÿäĆè ãîâäòÛÅèóâÅõÕÿìĆÚØöćĀÖÂÖ¬óÈ 
ëóâóä×ÜäòÛÖòèĂÚë×óÚÂóäÔ°Ö¬óÈąØöćÿÂõÕÃ÷ĈÚăÕ­Õö ËîÛÂóäĀÃ¬ÈÃòÚ ÈóÚØöćØ­óØóã ĀæñâöØòÂêñĂÚ
ÂóäĂË­ÈóÚÿØÅāÚāæãöëúÈ āÕãÿØÅāÚāæãöÿÃ­óâóâöÛØÛóØĂÚËöèõÖÜäñÉČóèòÚîã¬óÈâóÂ äèâØòĈÈâöÅèóâ
Ö­îÈÂóä ØöćÉñÜäñëÛÅèóâëČóÿäĆÉĂÚäñãñÿèæóîòÚëòĈÚ āÕãâöÛùÅÅæØöćÜäñëÛÅèóâëČóÿäĆÉ âöËøćîÿëöãÈ
ÿÜ»ÚÖ­ÚĀÛÛ ÚîÂÉóÂÚöĈĂÚÂäÔöØöćÂóäÿÂõÕëÈëòãĀæñÖ­îÈÂóäÅČóÖîÛ ÅÚÂæù¬âÚöĈîóÉÿæøîÂÂóäÌòÂ×óâ
ÿßøćîĂì­ăÕ­âóÌ÷ćÈÅČóÖîÛØöćäèÕÿäĆè ĀæñÜäñìãòÕÿèæóâóÂÂè¬óÿâøćîÿØöãÛÂòÛÂóäÅ­ÚÅè­óìóÅČóÖîÛÕ­èã
ÖÚÿîÈ  

ßëù ÿÕËñäõÚØä° (2552) Âæ¬óè×÷ÈĀäÈÉúÈĂÉØöćëČóÅòÎÃîÈÂæù¬âÅÚÿÉîÿÚîÿäËòćÚèóã Åøî 
ÂóäØČóÈóÚÿÜ»ÚØöâÿèõä°Å ÿÚøćîÈÉóÂÂæù¬âÅÚÿìæ¬óÚöĈËîÛÂóäßúÕÅòã ëòÈëääÅ°ÂòÛÝú­îøćÚ ăâ¬ËîÛîãú¬ĂÚ
ÂäîÛ É÷ÈËîÛÈóÚØöćâöæòÂêÔñÿÜ¢ÕāîÂóëĂì­ëä­óÈÜÐõëòâßòÚÙ°ÂòÛÿßøćîÚä¬èâÈóÚ  

æòÂêÔñÚõëòãĂÚÂóäØČóÈóÚÃîÈ Generation Y (Úäõéó ëùäñèõÎ±ú, 2559) 

1. Ăì­ÅèóâëČóÅòÎÂòÛÈóÚØöćÖòèÿîÈâöÅèóâËøćÚËîÛâóÂÂè¬óëõćÈîøćÚ 
2. âöÅèóâØñÿãîØñãóÚ Ö­îÈÂóäÜäñëÛÅèóâëČóÿäĆÉÿäĆè  
3. ËîÛØöćÉñĂì­ìòèìÚ­óäòÛà¹ÈÅèóâÅõÕÿìĆÚÃîÈÖÚ 
4. ÿâøćîÿäöãÚäú­ÈóÚĀæ­è îãóÂÿÜ»ÚÅÚØöćÉñÖòÕëõÚĂÉÿîÈ 
5. îãóÂâöÂóäÕČóÿÚõÚËöèõÖĀÛÛëâÕùæ ăâ¬ĂË¬Øù¬âÿØĂì­ÂòÛÈóÚØòĈÈìâÕ 
6. Âæ­óĀëÕÈîîÂ âöÿîÂæòÂêÔ°ØöćāÕÕÿÕ¬ÚÿÜ»ÚÃîÈÖòèÿîÈ  
7. ËîÛîãú¬ÂòÛëáóßĀèÕæ­îâØöćăâ¬ÿÅä¬ÈÅäòÕ 

 
äóãăÕ­ÿÊæöćãÃîÈ Generation Y 
èõßääÔ ÜäñÉèÛÿìâóñ (2557) Âæ¬óèè¬ó ×­óÿØöãÛ Ô Ë¬èÈîóãùØöćÿØ¬óÂòÚ Âæù¬âÅÚË¬èÈ

ÿÉÚÿÚîÿäËòćÚäù¬ÚìæòÈÚòĈÚÉñâöäóãăÕ­ ĀæñÂČóæòÈÌøĈîëúÈÃ÷ĈÚÂè¬óÂæù¬âÅÚÿÉÚÿÚîÿäËòćÚĂÚäù¬ÚĀäÂ Âæ¬óèÅøî 
ÿÉÚÿÚîÿäËòćÚÿîÂÌ° ĀæñÿÉÚÿÚîÿäËòćÚèóãâöäóãăÕ­ĀæñÂČóæòÈÌøĈîëúÈÂè¬óÿÛÛöĈ Ûúâÿâîä° āÕãßõÉóäÔó
ÉóÂÂäóàĀØ¬ÈØöćĀëÕÈ×÷ÈäóãăÕ­ÿÊæöćãÃîÈÅÚĀÖ¬æñË¬èÈÿÉÚÿÚîÿäËòćÚ ĀæñÂäóàÿë­ÚØöćĀëÕÈ×÷ÈÅèóâ
ãóÂÉÚ ÕòÈáóßÜäñÂîÛ 7  
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áóßÜäñÂîÛ 7 äóãăÕ­ÿÊæöćãÃîÈÂæù¬âÅÚĀÖ¬æñÿÉÚÿÚîÿäËòćÚ 
 

Øöćâó: èõßääÔ ÜäñÉèÛÿìâóñ (2557) ëČóÚòÂÈóÚÅÔñÂääâÂóä ßòÓÚóÂóäÿéäêÑÂõÉ
ĀæñëòÈÅâĀì¬ÈËóÖõ 

 
ÉóÂáóßÜäñÂîÛ 7 ßÛè¬ó äóãăÕ­ÃîÈÿÉÚÿÚîÿäËòćÚÿîÂÌ°ëúÈÂè¬óÿë­ÚÅèóâãóÂÉÚ 

(Poverty line) āÕãâöäñÕòÛäóãăÕ­ÿÊæöćãîãú¬Øöć 9,949 ÛóØ /ÅÚ /ÿÕøîÚ Ì÷ćÈëîÕÅæ­îÈÂòÛÅ¬óĀäÈÃòĈÚÖćČóÜ£ 
2561 ÃîÈÉòÈìèòÕÂäùÈÿØßâìóÚÅä ØöćÜäòÛÅ¬óĀäÈÃ÷ĈÚÉóÂÿÕõâÿÜ»Ú 325 ÛóØ āÕãÅ¬óĀäÈÿÊæöćãÖ¬î
ÿÕøîÚîãú¬ØöćÜäñâóÔÅÚæñ  9,750  ÛóØ (Ã¬óèăØãßöÛöÿîë, 2561: îîÚăæÚ°)  

ÉóÂÂóäé÷ÂêóĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÝú­ÛäõāáÅÿÉÚèóã (Generation Y) Ýú­èõÉòãăÕ­
ÚČóĀÚèÅõÕĀæñØåêÏöÃîÈ Úäõéó ëùäñèõÎ±ú (2559) ØöćÂæ¬óèăè­è¬ó Ýú­ÛäõāáÅÿÉÚèóãÿÜ»ÚÛùÅÅæØöćÿÂõÕ
äñìè¬óÈÜ£ ß.é.2523 · 2537 ĂÚÜ¹ÉÉùÛòÚâöîóãùäñìè¬óÈ 24 - 38 Ü£ Ì÷ćÈÿÜ»ÚÂæù¬âÝú­ÛäõāáÅØöćÝú­èõÉòãâö
ÅèóâëÚĂÉĂË­ÿÜ»ÚÂæù¬âÖòèîã¬óÈĂÚÂóäØČóèõÉòã 

 
ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛßåÖõÂääâÝú­ÛäõāáÅ (Consumer behavior) 

ÅèóâìâóãÃîÈßåÖõÂääâÝú­ÛäõāáÅ 
éõäõèääÔ  ÿëäöäòÖÚ°ĀæñÅÔñ (2560) ăÕ­Âæ¬óè×÷ÈßåÖõÂääâÝú­ÛäõāáÅ (Consumer 

behavior) ăè­è¬ó ÿÜ»ÚÂóäé÷Âêó×÷ÈßåÖõÂääâÃîÈÂæù¬âÅÚ ÛùÅÅæ ìäøîîÈÅ°Âä (ÅøîÝú­ÛäõāáÅ) ÿÂöćãèÂòÛ
ÂóäÿæøîÂ ÌøĈî ëõÚÅ­óĀæñÛäõÂóä ÿßøćîÖîÛëÚîÈÖ¬îÅèóâÖ­îÈÂóäÃîÈÖÚÿîÈ ÿÜ»ÚÜ¹ÉÉòãØöćëČóÅòÎÖ¬î
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ÚòÂÂóäÖæóÕ ÿÚøćîÈÉóÂ ÉñăÕ­ÉòÕÂæãùâØÙøìäøîëõćÈÂäñÖù­ÚÂóäÖæóÕØöćÿìâóñëâ ÿßøćîëóâóä×ëÚîÈ
Ö¬îÅèóâß÷ÈßîĂÉ ĀæñÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅăÕ­ āÕãÉñâöÝæÖ¬îÅèóâëČóÿäĆÉÃîÈÙîÈÅ°Âä 

èùÓõ ëùÃÿÉäõÎ (2559) Âæ¬óè×÷ÈßåÖõÂääâÝú­ÛäõāáÅè¬ó ÿÜ»ÚÂóäé÷ÂêóÝæäèâÃîÈ
ßåÖõÂääâØóÈÂóäÖæóÕ āÕãăÕ­äòÛîõØÙõßæÉóÂØåêÏöîùÜëÈÅ° (Demand theory) ĀÚèÅõÕ
ßåÖõÂääâÃîÈÝú­ÛäõāáÅăÕ­âöÂóäßòÓÚóÅèÛÅú¬ăÜÂòÛĀÚèÅõÕØóÈÕ­óÚÂóäÖæóÕ ÚòÛè¬óÿÜ»ÚéóëÖä°Øöć
ÿÂöćãèÃ­îÈÂòÛÂóäÖæóÕîã¬óÈĂÂæ­ËõÕ Ì÷ćÈĀÚèÅõÕØóÈÂóäÖæóÕÕòĈÈÿÕõâ (Classical marketing) Éñîãú¬
ÛÚßøĈÚÑóÚÃîÈéóëÖä°ØóÈÕ­óÚëòÈÅâéóëÖä° ÿË¬Ú âóÚùêãèõØãó ÿéäêÑéóëÖä° ĀæñëòÈÅâèõØãó  
Ì÷ćÈÂóäÿÃ­óĂÉßåÖõÂääâÝú­ÛäõāáÅÿÜ»ÚÝæâóÉóÂÂóäëČóäèÉëČóâñāÚÜäñËóÂä ĀæñÂóäëČóäèÉÖæóÕ 

ÅČóÚóã îáõÜäòËÎóëÂùæ (2558) ßåÖõÂääâØöćĀÖ¬æñÛùÅÅæÉñâöĀÖÂÖ¬óÈÂòÚîîÂăÜ  
ĂÚÕ­óÚÂóäăÕ­äòÛ ÂóäĂË­ëõÚÅ­ó äèâăÜ×÷ÈÂäñÛèÚÂóäÖòÕëõÚĂÉ āÕãÜ¹ÉÉòãØöćâöÝæÖ¬îßåÖõÂääâÂóä
ÛäõāáÅÚòĈÚÉñÃ÷ĈÚîãú¬ÂòÛë¬èÚÜäñëâÂóäÖæóÕ (Marketing mix) Ü¹ÉÉòãØóÈÉõÖèõØãó 
(Psychological factors) Ü¹ÉÉòãØóÈëòÈÅâ (Social factors) ĀæñÜ¹ÉÉòãØóÈë×óÚÂóäÔ° 
(Situational factors)  

1.Ýú­ÛäõāáÅ (Consumer) ìäøî Ýú­ÛäõāáÅÅÚëùÕØ­óã (Ultimate consumer) 
ìâóã×÷È Ýú­ĂË­ÝæõÖáòÔÒ° Ýú­ÌøĈîëõÚÅ­óăÜÿßøćîĂË­ë¬èÚÖòè ĀæñÅäîÛÅäòè ìäøîÝú­ÛäõÂóäÝæõÖáòÔÒ°ÃòĈÚ
ëČóìäòÛÖæóÕëõÚÅ­óÛäõāáÅ (Consumer market) 

2. æúÂÅ­ó (Consumer) ìâóã×÷È ÛùÅÅæØöćÌøĈîëõÚÅ­ó ÜäñÂîÛÕ­èã Ýú­ÛäõāáÅ Āæñ
Ýú­ĂË­ØóÈîùÖëóìÂääâ æúÂÅ­óëóâóä×îÙõÛóãăÕ­ 2 æòÂêÔñ Åøî 

2.1 æúÂÅ­óØöćÌøĈîëõÚÅ­óăÜĂË­ë¬èÚÖòè (Personal customer) ÿÜ»ÚÝú­ÛäõāáÅëõÚÅ­ó
ìäøîÝú­ÛäõāáÅÅÚëùÕØ­óã 

2.2 æúÂÅ­óØöćÿÜ»ÚîÈÅ°Âóä (Organizational customer) ÜäñÂîÛÕ­èã ÙùäÂõÉØöć
ìèòÈÂČóăäĀæñăâ¬ìèòÈÂČóăä äóËÂóäĀæñë×óÛòÚØöćÖ­îÈÌøĈîÝæõÖáòÔÒ° èòÖ×ùÕõÛ îùÜÂäÔ° èòëÕùĀæñ
îñăìæ¬ ÿßøćîĂË­ĂÚÂóäÝæõÖìäøîÂóäĂì­ÛäõÂóä æúÂÅ­óØöćÿÜ»ÚîÈÅ°Âóä×øîè¬óÿÜ»Ú Ýú­ĂË­ØóÈîùÖëóìÂääâ 
(Industrial user) 

3. Ýú­ĂË­îùÖëóìÂääâ (Industrial user) ìâóã×÷È Ýú­ÌøĈîëõÚÅ­óăÜÿßøćîĂË­ĂÚÂóäÝæõÖ 
ÂóäĂì­ÛäõÂóä ìäøîÂóäÕČóÿÚõÚÙùäÂõÉ ëČóìäòÛÖæóÕëõÚÅ­óîùÖëóìÂääâ (Industrial market) 

4. Ýú­ÌøĈîäóãÛùÅÅæ (Individual buyer) ÛØÛóØÃîÈÝú­ÌøĈîÿÊßóñäóã îóÉăÕ­äòÛ
ìäøîăâ¬ăÕ­äòÛîõØÙõßæâóÉóÂÛùÅÅæîøćÚĂÚÂóäÖòÕëõÚĂÉÌøĈî ÛäõāáÅ ìäøîĂË­ÛäõÂóäëõÚÅ­ó   
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5. ÛØÛóØßåÖõÂääâÝú­ÛäõāáÅ (Consumer behavior roles) ìâóã×÷È ÛØÛóØ
ÃîÈÝú­ÛäõāáÅĂÚÂóäÖòÕëõÚĂÉÌøĈî ÚòÂÂóäÖæóÕÉñÖ­îÈé÷ÂêóßåÖõÂääâÃîÈÝú­ÛäõāáÅÿßøćîÚČóâó
ÜäñãùÂÖ°ĂË­ÂòÛÂóäÂČóìÚÕÂæãùØÙ°ØóÈÂóäÖæóÕ āÕãÿÊßóñîã¬óÈãõćÈÂæãùØÙ°Õ­óÚÂóäāÇêÔó 

ËúËòã ëâõØÙõăÂä (2558) Âæ¬óèè¬ó ßåÖõÂääâÝú­ÛäõāáÅ ìâóã×÷È ÂóäÂäñØČóØöćÿÂöćãèÃ­îÈ
ÂòÛÂóäÖòÕëõÚĂÉÿæøîÂ (Select) ÂóäÌøĈî (Purchase) ÂóäĂË­ (Use) ĀæñÂóäÂČóÉòÕë¬èÚØöćÿìæøî 
(Dispose) ÃîÈëõÚÅ­óìäøîÛäõÂóäÖ¬óÈą ÃîÈÛùÅÅæ ÿßøćîĂì­ăÕ­âóÌ÷ćÈÅèóâÖ­îÈÂóä ĀæñÅèóâ
Üäóä×ÚóÃîÈÖÚ ëóâóä×îÙõÛóãßåÖõÂääâÿìæ¬óÚöĈāÕãæñÿîöãÕăÕ­ÕòÈÚöĈ 

ÂóäÖòÕëõÚĂÉÿæøîÂ ìâóã×÷È ÂäñÛèÚÂóäĀæñßåÖõÂääâØóÈÉõÖĂÉÃîÈÝú­ÛäõāáÅ  
ØöćÅäîÛÅæùâßåÖõÂääâÖ¬óÈą ÖòĈÈĀÖ¬ÂóäÖäñìÚòÂ×÷ÈÅèóâÖ­îÈÂóä ÂóäÜäñÿâõÚØóÈÿæøîÂÖ¬óÈą  
ÂóäÅ­ÚìóÃ­îâúæ ĀæñÂóäÖòÕëõÚĂÉÌøĈîëõÚÅ­óìäøîÛäõÂóä 

ÂóäÌøĈî ìâóã×÷È ÂóäÕČóÿÚõÚÂóäÃîÈÝú­ÛäõāáÅÿßøćîĂì­ăÕ­âóÌ÷ćÈëõÚÅ­óìäøîÛäõÂóä 
ØöćÖ­îÈÂóä ÖòĈÈĀÖ¬ÂäñÛèÚÂóäÿæøîÂĀìæ¬ÈØöćÉñÌøĈî äèâăÜ×÷ÈèõÙöÂóäËČóäñÅ¬óëõÚÅ­óìäøîÛäõÂóä 

ÂóäĂË­ ìâóã×÷È ÂóääòÛÛäõÂóäÉóÂîÈÅ°Âä ìäøîÂóäØöćÝú­ÛäõāáÅÚČóëõÚÅ­óâóĂË­
ÜäñāãËÚ°ÖóâØöćâù¬ÈìèòÈ  

ÂóäÂČóÉòÕë¬èÚØöćÿìæøî ìâóã×÷È ÂóäÚČóë¬èÚØöćÿìæøîÃîÈÝæõÖáòÔÒ°ăÜÂČóÉòÕØõĈÈ 
Õ­èãèõÙöÂóäÖ¬óÈą ÿË¬Ú ÂóäÚČóÂæòÛâóĂË­Ăìâ¬ (Reuse) ÂóäÚČóăÜÝæõÖĂìâ¬ (Recycle) ìäøîÂóäØõĈÈĂÚ
×òÈÃãñ ÿÜ»ÚÖ­Ú 

 
ÅèóâëČóÅòÎÃîÈßåÖõÂääâÝú­ÛäõāáÅ 
ÅČóÚóã îáõÜäòËÎóëÂùæ (2558) ßåÖõÂääâÃîÈÝú­ÛäõāáÅÿÜ»ÚÿÜ¨óìâóãØöćÚòÂÂóäÖæóÕ

ÅèäĂì­ÅèóâëÚĂÉ ×­óâöÂóäÚČóëõÚÅ­óîîÂëú¬ÖæóÕāÕãăâ¬âöÂóäèõÿÅäóñì°ÖæóÕîã¬óÈÿßöãÈßî  
Éñë¬ÈÝæĂì­ÚòÂÂóäÖæóÕăâ¬ÛääæùÿÜ¨óìâóãØóÈÂóäÖæóÕ ÂóäèõÿÅäóñì°ßåÖõÂääâØČóăÕ­āÕãÂóäĂË­
Ýú­ÛäõāáÅÿÜ»ÚÿÂÔÒ° ÚòÂÂóäÖæóÕÉñÖ­îÈØäóÛ×÷ÈÅèóâÖ­îÈÂóä Åèóâß÷ÈßîĂÉîãú¬ÖæîÕÿèæó 
ÿÚøćîÈÉóÂßåÖõÂÂäâÃîÈÝú­ÛäõāáÅâöÂóäÿÜæöćãÚĀÜæÈîãú¬ÖæîÕÿèæó ÿßøćîØöćÉñÿëÚîÝæõÖáòÔÒ°ăÕ­ÖäÈ
ÂòÛÅèóâÖ­îÈÂóäĂì­âóÂØöćëùÕ ÿßøćîÜÂÜ¨îÈÝæÜäñāãËÚ°ÃîÈÝú­ÛäõāáÅ ĀæñÿßøćîÜäñāãËÚ°ĂÚÕ­óÚ
ÂóäÖæóÕ 
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ÂóäèõÿÅäóñì°ßåÖõÂääâÝú­ÛäõāáÅ 
éõäõèääÔ  ÿëäöäòÖÚ°ĀæñÅÔñ (2560) Âæ¬óèè¬ó ÅČó×óâØöćĂË­ĂÚÂóäèõÿÅäóñì°ßåÖõÂääâ

Ýú­ÛäõāáÅÚòĈÚ âöîãú¬ 7 ÜäñÂóä ìäøî 6Ws ÂòÛ 1H ÿßøćîìóÅČóÖîÛ 7 ÜäñÂóä (7Os) ÕòÈÖóäóÈ
ÕòÈÖ¬îăÜÚöĈ 

 
ÖóäóÈ 1 ĀëÕÈÅČó×óâ 7 ÅČó×óâ ÿßøćîìóÅČóÖîÛ 7 ÜäñÂóä ÿÂöćãèÂòÛßåÖõÂääâÝú­ÛäõāáÅ 

 
 

  ÅČó×óâ (6Ws Āæñ 1H) ÅČóÖîÛØöćÖ­îÈÂóäØäóÛ (7Os) ÂæãùØÙ°ÂóäÖæóÕØöćÿÂöćãèÃ­îÈ 

 

1. ĂÅäîãú¬ĂÚÖæóÕÿÜ¨óìâóã 

 (Who is in the target 

market?)  

æòÂêÔñÂæù¬âÿÜ¨óìâóã 

(Occupants) ăÕ­ĀÂ¬ 

(1) Õ­óÚÜäñËóÂäéóëÖä°  

(2) Õ­óÚáúâõéóëÖä°  

(3) Õ­óÚÉõÖèõØãó ìäøîÉõÖèõÿÅäóñì°                

(4) Õ­óÚßåÖõÂääâéóëÖä°  

ÂæãùØÙ°ÂóäÖæóÕ (4Ps) ÜäñÂîÛÕ­èã           

ÂæãùØÙ°Õ­óÚÝæõÖáòÔÒ° ÂæãùØÙ°Õ­óÚäóÅó 

ÂæãùØÙ°Õ­óÚÂóäÉòÕÉČóìÚ¬óã ĀæñÂæãùØÙ°

Õ­óÚë¬ÈÿëäõâÂóäÖæóÕØöćÿìâóñëâ Āæñ

ëóâóä×ëÚîÈÖîÛÖ¬îÅèóâß÷ÈßîĂÉÃîÈ

Âæù¬âÿÜ¨óìâóãăÕ­ 

2. Ýú­ÛäõāáÅÌøĈîîñăä 

(What does the consumer 

buy?) 

ëõćÈØöćÝú­ÛäõāáÅÖ­îÈÂóäÉóÂ

ÝæõÖáòÔÒ° ìäøîëõćÈØöćÝú­ÛäõāáÅ

Ö­îÈÂóäÌøĈî (Objects) Ì÷ćÈăÕ­ĀÂ¬

îÈÅ°ÜäñÂîÛ ìäøîÅùÔëâÛòÖõÃîÈ

ÝæõÖáòÔÒ° Ì÷ćÈâöÅèóâĀÖÂÖ¬óÈØöć

ÿìÚøîÂè¬óÅú¬ĀÃ¬È 

ÂæãùØÙ°Õ­óÚÝæõÖáòÔÒ° ÜäñÂîÛÕ­èã  

(1) ÝæõÖáòÔÒ°ìæòÂ (2) äúÜæòÂêÔ°

ÝæõÖáòÔÒ° ăÕ­ĀÂ¬ ÂóäÛääÉùáòÔÒ° Öäó

ëõÚÅ­ó äúÜĀÛÛÛäõÂóä ÅùÔáóß  

(3) ÝæõÖáòÔÒ°ÅèÛ (4) ÝæõÖáòÔÒ°Øöć

ÅóÕìèòÈ Āæñ(5) éòÂãáóßÃîÈ

ÝæõÖáòÔÒ° ÅèóâĀÖÂÖ¬óÈØóÈÂóäĀÃ¬ÈÃòÚ 

ÿË¬Ú áóßæòÂêÔ° ÅèóâĀÖÂÖ¬óÈÕ­óÚ

ÝæõÖáòÔÒ° ÛäõÂóä ĀæñßÚòÂÈóÚ 
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ÖóäóÈ 1 (Ö¬î) 

 

 

 

  ÅČó×óâ (6W³s Āæñ 1³H) ÅČóÖîÛØöćÖ­îÈÂóäØäóÛ (7O³s) ÂæãùØÙ°ÂóäÖæóÕØöćÿÂöćãèÃ­îÈ 
 

3. ØČóăâÝú­ÛäõāáÅÉ÷ÈÌøĈî  

(Why does the consumer 

buy?)  

 
 
 

Ýú­ÛäõāáÅÌøĈîëõÚÅ­óÿßøćîÖîÛëÚîÈ

Ö¬îÅèóâÖ­îÈÂóäÃîÈÖÚÿîÈ Ì÷ćÈ

ÚòÂÂóäÖæóÕÉñÖ­îÈé÷Âêó×÷È

Ü¹ÉÉòãØöćâöîõØÙõßæÖ¬îßåÖõÂääâ

ÂóäÌøĈîÃîÈÝú­ÛäõāáÅ Ì÷ćÈăÕ­ĀÂ¬ 

(1) Ü¹ÉÉòãáóãĂÚìäøîÜ¹ÉÉòãÕ­óÚ

ÉõÖèõØãó (2) Ü¹ÉÉòãáóãÚîÂìäøî

Ü¹ÉÉòãÕ­óÚëòÈÅâèòÓÚÙääâ Āæñ 

(3) Ü¹ÉÉòãë¬èÚÛùÅÅæ 

ÂæãùØÙ°ØöćĂË­âóÂÅøî (1) ÂæãùØÙ°Õ­óÚ

ÝæõÖáòÔÒ° (2) ÂæãùØÙ°Âóäë¬Èÿëäõâ

ÂóäÖæóÕ ÜäñÂîÛÕ­èã ÂæãùØÙ°Õ­óÚ

ÂóäāÇêÔó ÂóäÃóãāÕãĂË­ßÚòÂÈóÚ

ÃóãÂóäë¬ÈÿëäõâÂóäÃóã ÂóäĂì­Ã¬óè 

ĀæñÂóäÜäñËóëòâßòÚÙ° (3) ÂæãùØÙ°Õ­óÚ

äóÅó Āæñ(4) ÂæãùØÙ°Õ­óÚË¬îÈØóÈÂóä

ÉòÕÉČóìÚ¬óã  

 

4. ĂÅäâöë¬èÚä¬èâĂÚÂóä

ÖòÕëõÚĂÉÌøĈî  

(Who participates in the 

buying?)  

Âæù¬âÖ¬óÈą (Organizations) Øöćâö

îõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÃîÈ

Ýú­ÛäõāáÅ ăÕ­ĀÂ¬ (1) Ýú­äõÿäõćâ (2) Ýú­

âöîõØÙõßæ (3) Ýú­ÖòÕëõÚĂÉÌøĈî  

(4) Ýú­ÌøĈî Āæñ(5) Ýú­ĂË­  

 ÂæãùØÙ°ØöćÚõãâÚČóâóĂË­âóÂÅøî ÂæãùØÙ°

Õ­óÚÂóäāÇêÔó ĀæñÂæãùØÙ°Õ­óÚÂóä

ë¬ÈÿëäõâÂóäÖæóÕ (Advertising and 

Promotion Strategies)  

 
 

5. Ýú­ÛäõāáÅÌøĈîÿâøćîĂÕ  

(When does consumer 

buy?)  

āîÂóëĂÚÂóäÌøĈîÃîÈÝú­ÛäõāáÅ 

(Occasions) ÿË¬Ú Ë¬èÈÿÕøîÚĂÕ

ÃîÈÜ£ Ë¬èÈåÕúÂóæĂÕÃîÈÜ£ 

āîÂóëßõÿéê ìäøîÿØéÂóæèòÚ

ëČóÅòÎÖ¬óÈą 

ÂæãùØÙ°ØöćÚČóâóĂË­ÂòÚâóÂÅøî ÂæãùØÙ°

Õ­óÚÂóäë¬ÈÿëäõâÂóäÖæóÕ ÿßøćîÉòÕëää

Ë¬èÈÿèæóØöćÿìâóñëâÂòÛāîÂóëĂÚÂóäÌøĈî

ÃîÈÝú­ÛäõāáÅ 



  40 

ÖóäóÈ 1 (Ö¬î) 

 
ÅČóÚóã îáõÜäòËÎóëÂùæ (2558) ăÕ­ĀÛ¬Èë¬èÚÂóäèõÿÅäóñì°ßåÖõÂääâÝú­ÛäõāáÅîîÂÿÜ»Ú 

2 ë¬èÚ ÕòÈÚöĈ 
1. Cardinal approach Åøî Åèóâß÷ÈßîĂÉÃîÈÝú­ÛäõāáÅ Ì÷ćÈëóâóä×ØČóÂóäèòÕăÕ­ 
2. Ordinal approach Åøî èòÕæČóÕòÛÃîÈÅèóâß÷ÈßîĂÉ ÿË¬Ú ËîÛëöÚöĈâóÂÂè¬óîöÂëö

ìÚ÷ćÈ 
ÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅÿÂöćãèÃ­îÈÂòÛÿäøćîÈÃîÈÅèóâÖ­îÈÂóäÿÜ»ÚăÜÖóâÂÏÃîÈÿë­Ú

îùÜëÈÅ° (Demand) Ì÷ćÈâöÅèóâëòâßòÚÙ°ÂòÛäóÅóĀæñÜäõâóÔ ĂÚÿËõÈÝÂÝòÚÂòÚ Ýú­ÛäõāáÅÉñÌøĈîëõÚÅ­óØöć
ÖÚâöÅèóâß÷ÈßîĂÉâóÂØöćëùÕ (Maximize satisfaction) ÿÚøćîÈÉóÂÅèóâăâ¬ÿØ¬óÂòÚÃîÈäóãăÕ­ĀÖ¬æñ
ÛùÅÅæ ÿÜ»ÚÝæĂì­Ýú­ÛäõāáÅÉñÖ­îÈâöÅèóâäú­ĂÚÖòèëõÚÅ­óĀæñÛäõÂóäÿÜ»Úîã¬óÈÕö ÉÚÿÂõÕÂóäèóÈĀÝÚĂÚ
ÂóäÌøĈîëõÚÅ­óĀæñÛäõÂóä äèâăÜ×÷È ÂóäĀÛ¬ÈÜäõâóÔÂóäÌøĈîÚòĈÚîîÂÿÜ»ÚìÚ¬èãã¬îã 

 
 

  ÅČó×óâ (6W³s Āæñ 1³H) ÅČóÖîÛØöćÖ­îÈÂóäØäóÛ (7O³s) ÂæãùØÙ°ÂóäÖæóÕØöćÿÂöćãèÃ­îÈ 
 

6.Ýú­ÛäõāáÅÌøĈîØöćăìÚ  

(Where does the consumer 

buy?)  

Ë¬îÈØóÈìäøîĀìæ¬ÈØöćÝú­ÛäõāáÅØČó

ÂóäÌøĈî ÿË¬Ú ì­óÈëääßëõÚÅ­ó 

ÌùÜÿÜîä°âóä°ÿÂĆÖ ä­óÚÃóãÃîÈËČó 

ÿÜ»ÚÖ­Ú 

ÂæãùØÙ°ØöćÿÂöćãèÃ­îÈ ÅøîÂæãùØÙ°Õ­óÚË¬îÈ

ØóÈÂóäÉòÕÉČóìÚ¬óã ÛäõêòØÚČó

ÝæõÖáòÔÒ°ëú¬ÖæóÕÿÜ¨óìâóãāÕã

ßõÉóäÔóè¬óÉñÝ¬óÚÅÚÂæóÈîã¬óÈăä  

 
7.Ýú­ÛäõāáÅÌøĈîîã¬óÈăä  
(How does the consumer 
buy?)  

ÃòĈÚÖîÚĂÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈ
Ýú­ÛäõāáÅ ÜäñÂîÛÕ­èã  
(1) ÂóääòÛäú­Ü¹Îìó ìäøîÂóääòÛäú­
×÷ÈÅèóâÖ­îÈÂóä  
(2) ÂóäÅ­Ú ìóÃ­îâúæ  
(3) ÂóäÜäñÿâõÚÝæØóÈÿæøîÂ  
(4) ÂóäÖòÕëõÚĂÉÌøĈî  
(5) ßåÖõÂääâáóãìæòÈÂóäÌøĈî 

ÂæãùØÙ°ØöćÚČóâóĂË­ Åøî ÂæãùØÙ°Õ­óÚÂóä
ë¬ÈÿëäõâÂóäÖæóÕ ÜäñÂîÛÕ­èã Âóä
āÇêÔó ÂóäÃóãāÕãĂË­ßÚòÂÈóÚÃóã  
Âóäë¬ÈÿëäõâÂóäÃóã ÂóäĂì­Ã¬óèĀæñÂóä
ÜäñËóëòâßòÚÙ° äèâăÜ×÷ÈÂóäÖæóÕ
ØóÈÖäÈ āÕãÉñÂČóìÚÕèòÖ×ùÜäñëÈÅ°ĂÚ
ÂóäÃóãĂì­ëîÕÅæ­îÈÂòÛèòÖ×ùÜäñëÈÅ°ĂÚ
ÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝú­ÛäõāáÅ 
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Ü¹ÉÉòãØöćâöîõØÙõßæÖ¬îßåÖõÂääâÃîÈÝú­ÛäõāáÅ (ÅČóÚóã îáõÜäòËÎóëÂùæ, 2558) 

1. îõØÙõßæØóÈÿéäêÑÂõÉĀæñØóÈÜäñËóÂäéóëÖä° 
ëáóßĀèÕæ­îâã¬îââöîõØÙõßæÖ¬îßåÖõÂääâĂÚÂóäÛäõāáÅ âöîõØÙõßæÖ¬îÜäñËóÂäØöć

îóéòãîãú¬ĂÚëòÈÅâÚòĈÚ ą āÕãîõØÙõßæØóÈëáóßĀèÕæ­îâÜäñÂîÛăÜÕ­èã îõØÙõßæØóÈÿéäêÑÂõÉ 
ÜäñËóÂä èòÓÚÙääâ ËòĈÚëòÈÅâ Âæù¬âî­óÈîõÈ ÅäîÛÅäòè ĀÛÛÂóäÕČóäÈËöèõÖ ĀæñÛùÅæõÂáóß ÕòÈÚòĈÚ
ÚòÂÂóäÖæóÕÉ÷ÈÉČóÿÜ»ÚÖ­îÈé÷ÂêóîõØÙõßæÕòÈÂæ¬óèÿßøćîÜäñāãËÚ°Ö¬îÂóäèóÈĀÝÚØóÈÂóäÖæóÕ  

1.1 ëáóßØöćÿÂöćãèÃ­îÈÂòÛÅèóâÖòĈÈĂÉĀæñØóÈÿæøîÂÃîÈÝú­ÛäõāáÅ Ýú­ÛäõāáÅØöćâö
ØóÈÿæøîÂìäøîÅèóâÖòĈÈĂÉÌøĈîëõÚÅ­óÚòĈÚ ã¬îâÃ÷ĈÚîãú¬ÂòÛëáóßØöćâù¬ÈìèòÈ ĀæñëáóßØöćăâ¬ăÕ­âù¬ÈìèòÈ 
ëáóßØöćâù¬ÈìèòÈ ăÕ­ĀÂ¬ ÂóäâöîóãùâóÂÃ÷ĈÚÚòćÚìâóã×÷ÈäóãăÕ­ÜäñÉČóÖ¬îÿÕøîÚÃîÈÝú­ÛäõāáÅØöćÉñÿßõćâ
âóÂÃ÷ĈÚÕ­èã ìäøîÂóäâöÈóÚØČóÿßøćîâöäóãăÕ­ ĀæñÜ¹ÉÉòãîøćÚ ą Øöćë¬ÈÝæĂì­ÂóäÖòĈÈĂÉÌøĈîëõÚÅ­óÃîÈ
Ýú­ÛäõāáÅÜäñëÛÝæăÕ­ ĀæñëáóßØöćăâ¬ăÕ­âù¬ÈìèòÈ Âæ¬óèÅøî Ýú­ÛäõāáÅăâ¬ëóâóä×ÉñÿÂõÕÅèóâÖòĈÈĂÉÌøĈî
Ã÷ĈÚâóăÕ­ ÕòÈáóßÜäñÂîÛØöć 8 

 

 

 

 
 

áóßÜäñÂîÛ 8 ĀëÕÈ×÷ÈîõØÙõßæÃîÈëáóßØöćâù¬ÈìèòÈĀæñăâ¬âù¬ÈìèòÈØöćâöÖ¬îÅèóâÖòĈÈĂÉĀæñØóÈÿæøîÂ 
 
Øöćâó ÅČóÚóã îáõÜäòËÎóëÂùæ (2558). ßåÖõÂääâÝú­ÛäõāáÅ Consumer Behavior  
 

1.2 ÂóäèõÿÅäóñì°îõØÙõßæØóÈÿéäêÑÂõÉĀæñÜäñËóÂä ÿÜ»ÚÜ¹ÉÉòãØöćÉñë¬ÈÝæ
Ö¬îßåÖõÂääâĂÚÂóäÌøĈîëõÚÅ­óÃîÈÝú­ÛäõāáÅ ÚòÂÂóäÖæóÕÉČóÿÜ»ÚÖ­îÈÖõÕÖóâîõØÙõßæÕòÈÂæ¬óè 
ÿÚøćîÈÉóÂÉñÿÜ»ÚÜäñāãËÚ°Ö¬îÂóäèóÈĀÝÚØóÈÂóäÖæóÕ  

1.3 Āìæ¬ÈÃ­îâúæØóÈÿéäêÑÂõÉĀæñÜäñËóÂä ÚòÂÂóäÖæóÕëóâóä×ìóÃ­îâúæ
Õ­óÚäóãăÕ­ĀæñÃ­îâúæÿÂöćãèÂòÛÜäñËóÂä ăÕ­ÉóÂëČóâñāÚÅäòèĂÚÿÃÖîČóÿáîÖ¬óÈ ą  

ÅèóâÖòĈÈĂÉ 

ØóÈÿæøîÂ ëáóßØöćăâ¬âù¬ÈìèòÈ 

ëáóßØöćâù¬ÈìèòÈ 

ÖòèĀÜäØóÈëáóßØöćÿÂõÕÃ÷ĈÚĂÚÖòèÛùÅÅæ 
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1.4 îõØÙõßæØóÈÿéäêÑÂõÉ ÿÜ»ÚÜ¹ÉÉòãØöćÚòÂÂóäÖæóÕÅèäĂì­ÅèóâëČóÅòÎ 
ÿÚøćîÈÉóÂÿÜ»ÚÜ¹ÉÉòãâöÝæÖ¬îßåÖõÂääâÝú­ÛäõāáÅîã¬óÈÿìĆÚăÕ­ËòÕ ÿË¬Ú ĂÚÂäÔöØöćÝú­ÛäõāáÅâöäóãăÕ­
ÿßõćâÃ÷ĈÚÉóÂÿÕõâÚòĈÚ ã¬îââöÝæÖ¬îÅèóâëóâóä×ĂÚÂóäÌøĈîØöćëúÈÃ÷ĈÚ ÿÜ»ÚÖ­Ú 

1.5 îõØÙõßæØóÈÜäñËóÂä ÿÜ»ÚÜ¹ÉÉòãØöćâöÝæÖ¬îÂóäÿßõćâîČóÚóÉÌøĈî Ì÷ćÈîõØÙõßæ
ÿìæ¬óÚöĈ ăÕ­ĀÂ¬ ÃÚóÕÃîÈÅäîÛÅäòèØöćÿæĆÂæÈÉñØČóĂì­ÉČóÚèÚÅäîÛÅäòèÿßõćâëúÈÃ÷ĈÚ ë¬ÈÝæĂì­âöÅèóâ
Ö­îÈÂóäâóÂÃ÷ĈÚëČóìäòÛëõÚÅ­óÅäîÛÅäòè Âóäé÷ÂêóØöćëúÈÃ÷ĈÚÃîÈÝú­ÛäõāáÅØČóĂì­ÅèóâÖ­îÈÂóäÿßõćâÃ÷ĈÚ 
ÉČóÚèÚÜäñËóÂäØöćÿßõćââóÂÃ÷ĈÚØČóĂì­âöÅèóâÖ­îÈÂóäâóÂÃ÷ĈÚ ÿÜ»ÚÖ­Ú  

2. îõØÙõßæØóÈèòÓÚÙääâØöćâöÖ¬îßåÖõÂääâÝú­ÛäõāáÅ 
2.1 ÅèóâìâóãĀæñæòÂêÔñÃîÈèòÓÚÙääâ èòÓÚÙääâ ìâóã×÷È Ü¹ÉÉòãØöć

ÿÂöćãèÃ­îÈÂòÛÂóäÿäöãÚäú­ ăâ¬ĂË¬ÿäøćîÈØóÈëòÎËóÖõÎóÔ ÛùÅÅæÉñÖ­îÈâöÂóäÜäòÛÖòèĂì­ÿÃ­óÂòÛëòÈÅâÚòĈÚ 
ą (Socialization) ÿÚøćîÈÉóÂÉñÖ­îÈîãú¬ä¬èâÂòÛÛùÅÅæîøćÚ ĀæñĂÚÃÔñÿÕöãèÂòÚÉñÖ­îÈÿäöãÚäú­äòÛÿîó
èòÓÚÙääâÚòĈÚÿÃ­óâó (Acculturation) Āæ­è×¬óã×îÕÉóÂÅÚäù¬ÚìÚ÷ćÈăÜãòÈîöÂäù¬ÚìÚöćÈÖ¬î ą ÂòÚăÜ  
āÕãÚòÂÂóäÖæóÕÉñĂË­Ü¹ÉÉòãÕ­óÚèòÓÚÙääâÚöĈĂÚÂóäèõÿÅäóñì°ßåÖõÂääâÝú­ÛäõāáÅ ÿßøćîØöćÖ­îÈÂóä
ØäóÛ×÷ÈÅèóâÅõÕ ØòéÚÅÖõ Å¬óÚõãâ ĀæñëòÎæòÂêÔ°îøćÚ ą èòÓÚÙääââöîãú¬ 2 æòÂêÔñ ÅøîĂÚäúÜÙääâ 
ëóâóä×âîÈÿìĆÚăÕ­ ÿË¬Ú äúÜä¬óÈÝæõÖáòÔÒ° ÂóäĀÖ¬ÈÂóã ÿÜ»ÚÖ­Ú ĀæñĂÚäúÜÚóâÙääâ ăâ¬ëóâóä×Éñ
âîÈÿìĆÚăÕ­ ÿË¬Ú ÅèóâÅõÕ Åèóâî¬óÚ ØòéÚÅÖõÖ¬óÈ ą ÿÜ»ÚÖ­Ú 

2.2 Āìæ¬ÈØöćâóÃîÈÛääØòÕÑóÚØóÈèòÓÚÙääâ âöÃ­îëââÖõÑóÚÖ¬óÈ ą ÕòÈÚöĈ 
 2.2.1 èòÓÚÙääâÿÂõÕÉóÂĀÚèØóÈÂóäÖîÛëÚîÈØöćăÕ­ÿäöãÚäú­ ÿâøćîÛùÅÅæăÕ­

ÂäñØČó ìäøîăÕ­ÿäöãÚäú­ĂÚØóÈÜÐõÛòÖõĂÕÿÜ»ÚäñãñÿèæóÖ¬îÿÚøćîÈîãú¬ÿÜ»ÚÜäñÉČóĂÚÂóäÕČóäÈËöèõÖ ÂĆÉñ×úÂ
ëøÛØîÕÂæóãÿÜ»ÚèòÓÚÙääâØöćĂË­Ö¬îÂòÚâóÉóÂäù¬ÚìÚ÷ćÈăÜãòÈîöÂäù¬ÚìÚ÷ćÈ 

 2.2.2 èòÓÚÙääâÿÂõÕÉóÂÅ¬óÚõãâØöćâöÂóäîÛäâìäøîëîÚîãú¬ÿëâî ÿÂõÕÃ÷ĈÚ
ÿÜ»ÚÜäñÉČóÉÚÿÜ»ÚØöćãîâäòÛĂÚëòÈÅâ 

 2.2.3 èòÓÚÙääâÿÂõÕÉóÂÜäóÂÏÂóäÔ°ØóÈëòÈÅâ ÜäóÂÏÂóäÔ°ØöćÿÂõÕĂÚ
Âæù¬âÅÚáóãĂÚëòÈÅâ ÉÚÂæóãÿÜ»ÚèòÓÚÙääâĂÚØöćëùÕ 

 2.2.4 èòÓÚÙääâÿÂõÕÉóÂÂóäÖîÛëÚîÈÅèóâßîĂÉ ÂóäÂäñØČóØöć
ÖîÛëÚîÈÅèóâß÷ÈÃîÈÅÚĂÚëòÈÅâÚòĈÚ×øîè¬óÿÜ»ÚèòÓÚÙääâ 

 2.2.5 èòÓÚÙääâÿÂõÕÉóÂÂäñÛèÚÂóäØöćÜäòÛÖòèîãú¬ÿëâî ×­óĂÚëòÈÅââö
ÂäñÛèÚÂóäÜäòÛÖòèÿÂõÕÃ÷ĈÚ ÂĆëóâóä×ØöćÉñÿÂõÕèòÓÚÙääâĂìâ¬ 
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2.3 Âóäé÷ÂêóèòÓÚÙääâ 
 ÚòÂÂóäÖæóÕÅèäâöÂóäé÷ÂêóÜ¹ÉÉòãÕ­óÚèòÓÚÙääâ ÿÚøćîÈÉóÂßåÖõÂääâ

ÃîÈÝú­ÛäõāáÅë¬èÚĂìÎ¬ăÕ­äòÛîõØÙõßæâóÉóÂèòÓÚÙääâ Âóäé÷ÂêóèòÓÚÙääâ ëóâóä×é÷ÂêóÉóÂÈóÚ
áóÅëÚóâ ÂóäèõÿÅäóñì°ÿÚøĈîÿäøćîÈ Âóäé÷ÂêóáóÅÖòÕÃèóÈ ĀæñÂóäé÷ÂêóÖóâĀÚèãóèÃîÈÅ¬óÚõãâ 

2.4 èòÓÚÙääâã¬îãĀæñèòÓÚÙääâØöćÖ¬óÈÂòÚ 
 ĂÚëòÈÅâÉñÜäñÂîÛÕ­èãèòÓÚÙääâìæòÂ ĀæñèòÓÚÙääâã¬îã ÚòÂÂóä

ÖæóÕÅèäØöćÉñèõÿÅäóñì°è¬ó Ýú­ÛäõāáÅâößåÖõÂääâ Å¬óÚõãâ ëõćÈÉúÈĂÉ ÂóäÖòÕëõÚĂÉÌøĈî ĀæñÂóäĂË­ÅÚ
ÂæóÈÚòĈÚâöÅèóâĀÖÂÖ¬óÈÂòÚîã¬óÈăä 

2.5 ÛØÛóØÃîÈèòÓÚÙääâØöćâöÖ¬îÂóäÖæóÕ 
 ÚòÂÂóäÖæóÕÅèäÖäñìÚòÂ×÷ÈÜ¹ÉÉòãÕ­óÚèòÓÚÙääâ ÿÚøćîÈÉóÂÉñÿÜ»ÚĀÚè

ÜÐõÛòÖõĂÚÂóäÂČóìÚÕäóÅó ÂóäÖõÕÖ¬îëøćîëóä äèâ×÷ÈÿÜ»ÚĀÚèØóÈĂÚÂóäĂË­ÛäõÂóä 
3. ËòĈÚëòÈÅâ 

3.1 ÅèóâìâóãĀæñæòÂêÔñÃîÈËòĈÚëòÈÅâ ËòĈÚëòÈÅâ ìâóã×÷È ÂóäĀÛ¬ÈÂæù¬â
ĂÚëòÈÅâăÜÖóâÅèóâëÚĂÉ Å¬óÚõãâÕČóäÈËöèõÖ ßåÖõÂääâØöćÿìâøîÚìäøîÅæ­óãÅæ÷ÈÂòÚ 

3.2 ÖòèÂČóìÚÕËòĈÚëòÈÅâ ăÕ­ĀÂ¬ îóËöß äóãăÕ­ ßåÖõÂääâë¬èÚÛùÅÅæ ÿÃ­óÂòÛ
Å¬óÚõãâ äèâăÜ×÷ÈÂóäÅäîÛÅäîÈØäòßã°ëõÚ ÿÜ»ÚÖ­Ú 

3.3 ËòĈÚëòÈÅâÂòÛÂóäÖæóÕ ĀÖ¬æñËòĈÚëòÈÅâã¬îââöÅèóâĀÖÂÖ¬óÈĂÚÿäøćîÈÃîÈ
ÂóäÖòÕëõÚ ìäøîßåÖõÂääâĂÚÂóäÌøĈîëõÚÅ­ó āÕãÃ÷ĈÚîãú¬ÂòÛëõćÈÉúÈĂÉ ÂäñÛèÚÂóäÖòÕëõÚĂÉ ÂóäìãòćÈäú­ 
ÛùÅæõÂáóß Āìæ¬ÈëóäëÚÿØé ÿÜ»ÚÖ­Ú ÚòÂÂóäÖæóÕÉ÷ÈÅèäèõÿÅäóñì° é÷Âêó ĀæñĂì­ÅèóâëČóÅòÎ 
ÿÚøćîÈÉóÂËòĈÚëòÈÅâÿÜ»ÚÜ¹ÉÉòãØöćÿÂöćãèÃ­îÈÂòÛÂóäĀÛ¬Èë¬èÚÖæóÕ  

4. Âæù¬âî­óÈîõÈĀæñÅäîÛÅäòè  
4.1 æòÂêÔñĀæñìÚ­óØöćÃîÈÂæù¬âî­óÈîõÈ Âæù¬âî­óÈîõÈ Åøî Âæù¬âÖ¬óÈ ą Øöćîãú¬ĂÚ

ëòÈÅâ Ýú­ÛäõāáÅØöćÉñÿÃ­óä¬èâÂæù¬âî­óÈîõÈÉñÖ­îÈßõÉóäÔóÖòèÿîÈÕ­èãè¬óëóâóä×ÿÃ­óÂòÛëâóËõÂÛùÅÅæ
îøćÚĂÚÂæù¬âăÕ­ìäøîăâ¬ āÕãÂæù¬âî­óÈîõÈâöìÚ­óØöć Åøî ÿÜ»ÚÖòèÂČóìÚÕÛääØòÕÑóÚÃîÈÂæù¬â ÿßøćîĂì­ëâóËõÂ
ĂÚÂæù¬âÜÐõÛòÖõÖóâ ĀæñÿÜ»ÚëøćîÂæóÈëČóìäòÛÛùÅÅæÖ¬óÈ ą  

4.2 ÜäñāãËÚ°ÃîÈÂæù¬âî­óÈîõÈØöćâöÖ¬îÖæóÕ Åøî Ë¬èãĂì­ÚòÂÂóäÖæóÕäú­è¬óëõÚÅ­ó
ĂÕÿÜ»ÚØöćÖ­îÈÂóäÃîÈÂæù¬âî­óÈîõÈ ÅèäâöÂóäÖõÕÖ¬îëøćîëóäÂòÛÝú­ÚČóÂæù¬âîã¬óÈăä äèâØòĈÈØäóÛ×÷È
ë¬èÚÜäñÂîÛāÅäÈëä­óÈäñÛÛÛäõāáÅĂÚëòÈÅâÚòĈÚ ą Ì÷ćÈÉñË¬èãĂì­ÚòÂÂóäÖæóÕèóÈĀÝÚ ĀæñÚČó
ëõÚÅ­óăÜÿëÚîÃóãăÕ­ÖäÈÂòÛÅèóâÖ­îÈÂóä ĀæñÿÃ­ó×÷ÈÂæù¬âî­óÈîõÈăÕ­âóÂÃ÷ĈÚ 
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4.3 ÅèóâìâóãĀæñæòÂêÔñÃîÈÅäîÛÅäòè ÅäîÛÅäòèÿÜ»Úë×óÛòÚëóÂæØöćØùÂ
Āì¬ÈìÚÖ­îÈâö ØČóìÚ­óØöćÿÜ»ÚëøćîÂæóÈĂÚÂóäÂæòćÚÂäîÈÛääØòÕÑóÚ āÕãÅäîÛÅäòèëóâóä×ĀÛ¬È
îîÂÿÜ»ÚÅäîÛÅäòèèÈĂÚ Ì÷ćÈìâóã×÷È ß¬î Āâ¬ æúÂ ë¬èÚÅäîÛÅäòèèÈÚîÂ ìâóã×÷È Üú§ ã¬ó Öó ãóã 
ìæóÚ 

4.4 îõØÙõßæÃîÈÅäîÛÅäòèØöćâöÖ¬îëóäëÚÿØéĀæñÜäñëÛÂóäÔ°ÃîÈÛùÅÅæ 
Âæ¬óèÅøî ÅäîÛÅäòèÿÜ»ÚÖòèÂæóÈëČóÅòÎØöćË¬èãĂÚÂóääòÛË¬èÈÉóÂäñÛÛëòÈÅâØöćĂìÎ¬Âè¬ó ÅäîÛÅäòèÉ÷È
îõØÙõßæÖ¬îëâóËõÂÿÜ»Úîã¬óÈâóÂĂÚÂóä×¬óã×îÕÜäñëÛÂóäÔ° Ã­îâúæëóäëÚÿØéÖ¬óÈą   

4.5 āÅäÈëä­óÈÃîÈÛØÛóØĂÚÅäîÛÅäòèâöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉ ÛØÛóØĂÚ
ÅäîÛÅäòèØöćĀÖÂÖ¬óÈÂòÚ ÿÂõÕÉóÂāÅäÈëä­óÈáóãĂÚÅäîÛÅäòèØöćĀÖÂÖ¬óÈÂòÚ āÅäÈëä­óÈÛØÛóØĂÚ
ÅäîÛÅäòè âöîãú¬ 5 ÜäñÿáØ ăÕ­ĀÂ¬ æòÂêÔñîõëäñ Åøî îČóÚóÉĂÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈëóâöáääãóÿÜ»Ú
îõëäñÖ¬îÂòÚ ëóâöÅäîÛÅäîÈ Åøî îČóÚóÉĂÚÂóäÖòÕëõÚĂÉÌøĈîÿÜ»ÚÃîÈëóâö áääãóÅäîÛÅäîÈ Åøî 
îČóÚóÉĂÚÂóäÖòÕëõÚĂÉÌøĈîÿÜ»ÚÃîÈáääãó ÛùÖäâöë¬èÚä¬èâ Åøî ÛùÖäâöë¬èÚä¬èâĂÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈ
ÅäîÛÅäòè ĀæñæòÂêÔñä¬èâÂòÚ îČóÚóÉĂÚÂóäÖòÕëõÚĂÉÌøĈîÿÜ»ÚÃîÈëóâöáääãóä¬èâÂòÚ ØòĈÈÚöĈÚòÂÂóä
ÖæóÕÅèäé÷ÂêóāÅäÈëä­óÈÛØÛóØĂÚÅäîÛÅäòèè¬óĂÅäÿÜ»ÚÝú­âöÛØÛóØâóÂØöćëùÕ ĀæñîČóÚóÉĂÚÂóä
ÌøĈîÿÜ»ÚÃîÈÛùÅÅæĂÕ Ì÷ćÈÉñÿÜ»ÚÜäñāãËÚ°Ăì­ÚòÂÂóäÖæóÕÿÃ­ó×÷ÈÝú­ØöćâöîõØÙõßæĂÚÂóäÌøĈîăÕ­âóÂÃ÷ĈÚ 

4.6 ÜäñāãËÚ°ÃîÈāÅäÈëä­óÈÛØÛóØĂÚÅäîÛÅäòèØöćâöÖ¬îÂóäÖæóÕ Âóääú­
āÅäÈëä­óÈÃîÈÛØÛóØĂÚÅäîÛÅäòè Ë¬èãĂì­ÚòÂÂóäÖæóÕÿÃ­ó×÷ÈÝú­ØöćâöîõØÙõßæĂÚÂóäÖòÕëõÚĂÉÌøĈîăÕ­
îã¬óÈ×úÂÖ­îÈ  

5. ĀÛÛÂóäÕČóäÈËöèõÖĀæñÛùÅæõÂáóßÃîÈÝú­ÛäõāáÅ 
5.1 ĀÚèÅèóâÅõÕÿÂöćãèÂòÛÂóäÕČóäÈËöèõÖ ÂóäÕČóäÈËöèõÖ ìâóã×÷È ĀÛÛĀÝÚĂÚ

ÂóäĂË­ËöèõÖÜäñÉČóèòÚÃîÈÝú­ÛäõāáÅ Ì÷ćÈÉñĀÖÂÖ¬óÈÂòÚîîÂăÜÖóâÂóäĂË­ËöèõÖ ØòĈÈãòÈâöÂóäÜäòÛÖòè
ÿßøćîĂì­ÿÃ­óÂòÛëòÈÅâÚòĈÚ ą ăÕ­ āÕãÂóäÕČóäÈËöèõÖÃîÈĀÖ¬æñÛùÅÅæÉñâöÝæÖ¬îÂóäÖòÕëõÚĂÉÃîÈ
Ýú­ÛäõāáÅ ÿÚøćîÈÉóÂÛùÅÅæÿÂõÕÂóäÿäöãÚäú­ÉóÂëáóßĀèÕæ­îâØóÈëòÈÅâ Āæ­èÂæòćÚÂäîÈÿÜ»ÚÅ¬óÚõãâ 
ĀÛÛÂóäÕČóäÈËöèõÖĀæñÛùÅæõÂáóß 

5.2 Ü¹ÉÉòãØöćÂČóìÚÕĀÛÛÂóäÕČóäÈËöèõÖ ĀÛÛÂóäÕČóäÈËöèõÖÃîÈĀÖ¬æñÛùÅÅæÉñ
ăÕ­äòÛîõØÙõßæâóÉóÂÅäîÛÅäòè éóëÚó Å¬óÚõãâ Āæñë×óÛòÚÂóäé÷Âêó Å¬óÚõãâÿÂõÕÉóÂÿäöãÚäú­ 
ÜäñëÛÂóäÔ° āÕãØöćÅ¬óÚõãâØöćĀÖÂÖ¬óÈÂòÚë¬ÈÝæĂì­ÂóäÕČóäÈËöèõÖĀÖÂÖ¬óÈÂòÚÕ­èã  

5.3 ÛùÅæõÂáóß ìâóã×÷È ëõćÈØöćÿÂõÕÃ÷ĈÚáóãĂÚÖòèÛùÅÅæ ăÕ­ĀÂ¬ æòÂêÔñ
ÿÊßóñÖòè ëòÈÅâÉõÖèõØãó ØåêÏöÉõÖèõÿÅäóñì°  
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5.4 ÂóäÅóÕÅñÿÚßåÖõÂääâÝú­ÛäõāáÅ ÚòÂÂóäÖæóÕÅèäÅóÕÅñÿÚßåÖõÂääâ
ÃîÈÝú­ÛäõāáÅĂÚÿäøćîÈÃîÈ ÂóäÿæøîÂÌøĈîëõÚÅ­ó ÿæøîÂÖäóëõÚÅ­ó îõØÙõßæØóÈëòÈÅâØöćâöÝæÖ¬îÝú­ÛäõāáÅ 
ÿßøćîÜäñāãËÚ°ĂÚÂóäèóÈĀÝÚØóÈÂóäÖæóÕ 

5.5 ÂóäĂË­ÛùÅæõÂáóßÿßøćîÂóäĀÛ¬Èë¬èÚÖæóÕ ÚòÂÂóäÖæóÕÅèäèõÿÅäóñì°
ÛùÅÅæØöćâöæòÂêÔñÛùÅæõÂáóßØöćÿìâøîÚÂòÚÉòÕĂì­îãú¬Âæù¬âÿÕöãèÂòÚ ĂÚÿäøćîÈÃîÈîóãù äóãăÕ­ Ö¬óÈ ą 
ÿÚøćîÈÉóÂÛùÅæõÂáóßÃîÈÝú­ÛäõāáÅØöćĀÖÂÖ¬óÈÂòÚ ÉñâößåÖõÂääâĂÚÂóäÌøĈî Åèóâß÷ÈßîĂÉ ØöćĀÖÂÖ¬óÈ
ÂòÚ 

6. Âæù¬âîõØÙõßæØöćâöÝæÖ¬îßåÖõÂääâÂóäÌøĈîëõÚÅ­ó Âæù¬âîõØÙõßæ Åøî ÛùÅÅæÖòĈÈĀÖ¬
ëîÈÛùÅÅæÃ÷ĈÚăÜ ÜäñÿâõÚÉóÂÜÐõÂõäõãóäñìè¬óÈÂòÚ ĀæñØöćâöÅèóâäú­ë÷ÂÿÂöćãèÃ­îÈÂòÚ âöÉùÕâù¬Èìâóã
ÿÕöãèÂòÚ āÕãßåÖõÂääâĂÚÂóäÛäõāáÅÉñăÕ­äòÛîõØÙõßæâóÉóÂÜ¹ÉÉòãáóãĂÚ ăÕ­ĀÂ¬ Ü¹ÉÉòãÿÊßóñ
ÛùÅÅæ ìäøîÜ¹ÉÉòãáóãÚîÂ ăÕ­ĀÂ¬ Ü¹ÉÉòãÕ­óÚëòÈÅâĀæñèòÓÚÙääâ Ì÷ćÈÜ¹ÉÉòãÕ­óÚëòÈÅâØöćÿÜ»Ú
ÖòèÂČóìÚÕßåÖõÂääâÃîÈÛùÅÅæ ÜäñÂîÛÕ­èã ÅäîÛÅäòè ÿßøćîÚ ËòĈÚëòÈÅâ èòÓÚÙääâäèâăÜ×÷È
èòÓÚÙääâÂæù¬âã¬îã 

āâÿÕæßåÖõÂääâÝú­ÛäõāáÅ (Consumer Behavior Model) 
éõäõèääÔ  ÿëäöäòÖÚ°ĀæñÅÔñ (2560) ăÕ­Âæ¬óè×÷ÈāâÿÕæßåÖõÂääâÃîÈÝú­ÛäõāáÅăè­è¬ó 

ÜäñÂîÛÕ­èã 3 ë¬èÚ Åøî Ü¹ÉÉòãÚČóÿÃ­ó ÂäñÛèÚÂóä ĀæñÝææòßÙ° āÕãâöäóãæñÿîöãÕÕòÈÚöĈ  
1. Ü¹ÉÉòãÚČóÿÃ­ó (Input) ÿÜ»ÚÜ¹ÉÉòãØöćâöÝæÖ¬îÅ¬óÚõãâ ØòéÚÅÖõ ĀæñßåÖõÂääâÃîÈ

Ýú­ÛäõāáÅØöćÿÂöćãèÃ­îÈÂòÛÝæõÖáòÔÒ° ÜäñÂîÛÕ­èãë¬èÚëČóÅòÎ 2 ë¬èÚ Åøî ÂõÉÂääâë¬èÚÜäñëâØóÈ
ÂóäÖæóÕ ĀæñëáóßĀèÕæ­îâØóÈëòÈÅâĀæñèòÓÚÙääâ Ì÷ćÈÜ¹ÉÉòãØòĈÈ 2 ÜäñÂóäÚöĈâöÝæÂäñØÛÖ¬î
ÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝú­ÛäõāáÅ ÕòÈÚöĈ 

1.1 Ü¹ÉÉòãÚČóÿÃ­óÕ­óÚë¬èÚÜäñëâØóÈÂóäÖæóÕ (Market mix input) ÿÜ»Ú
ÂõÉÂääâØöćÂóäĀÉ­ÈÃ¬óèëóä Āæñëä­óÈĀäÈÉúÈĂÉĂì­Ýú­ÛäõāáÅÿÂõÕÅèóâÖ­îÈÂóäÌøĈî ìäøîĂË­ÝæõÖáòÔÒ° 
ÜäñÂîÛÕ­èã 

1.1.1 ÂæãùØÙ°Õ­óÚÝæõÖáòÔÒ° (Product strategy) ÂóäÂČóìÚÕÅùÔëâÛòÖõ
ÃîÈÝæõÖáòÔÒ°Ăì­ĀÖÂÖ¬óÈÿìÚøîÅú¬ĀÃ¬ÈÃòÚ äèâØòĈÈÂóäîîÂĀÛÛÝæõÖáòÔÒ°Ăì­âöÅèóâÕ÷ÈÕúÕ Ú¬óëÚĂÉ 

1.1.2 ÂæãùØÙ°Õ­óÚäóÅó (Price strategy) āÕãÂóäÂČóìÚÕäóÅóÿßøćî
ÂäñÖù­ÚĂì­Ýú­ÛäõāáÅÿÂõÕÅèóâÖ­îÈÂóäÌøĈî 

1.1.3 ÂæãùØÙ°Õ­óÚÂóäÉòÕÉČóìÚ¬óã (Place strategy) āÕãÂóäÂäñÉóã
Ë¬îÈØóÈÂóäÉòÕÉČóìÚ¬óãĂì­Øòćè×÷È ĀæñÿÃ­ó×÷ÈăÕ­È¬óã ÿßøćîÅèóâëñÕèÂĀÂ¬Ýú­ÛäõāáÅĂÚÂóäìóÌøĈîëõÚÅ­ó 
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1.1.4 ÂæãùØÙ°Õ­óÚÂóäë¬ÈÿëäõâÂóäÖæóÕ (Promotion strategy) 
ÜäñÂîÛÕ­èã ÂæãùØÙ°Õ­óÚÂóäāÇêÔó (Advertising strategy) āÕãÂóäāÇêÔóÝ¬óÚëøćîÖ¬óÈą 
ÿßøćîĂì­Ýú­ÛäõāáÅäú­ÉòÂĀæñÉÕÉČóëõÚÅ­óăÕ­ ÂæãùØÙ°Õ­óÚÂóäÃóãāÕãĂË­ßÚòÂÈóÚÃóã (Personal selling 
strategy) āÕãÂóäĂË­Åèóâëóâóä×ÃîÈßÚòÂÈóÚÃóã Ô ÉùÕÃóã ÿßøćîÂäñÖù­ÚĂì­Ýú­ÛäõāáÅÿÂõÕÂóä
ÖòÕëõÚĂÉÌøĈîëõÚÅ­ó ÂæãùØÙ°Õ­óÚÂóäë¬ÈÿëäõâÂóäÃóã (Sales promotion strategy) ăÕ­ĀÂ¬ ÂóäæÕ 
ĀæÂ ĀÉÂ Ā×âÖ¬óÈą ÿÜ»ÚÖ­Ú ÂæãùØÙ°Õ­óÚÂóäĂì­Ã¬óè ĀæñÜäñËóëòâßòÚÙ° (Publicity and public 
relation strategy) āÕãÂóäÿëäõâëä­óÈáóßæòÂêÔ°ØöćÕöĂì­ÂòÛÝæõÖáòÔÒ°ĀæñîÈÅ°Âä ĀæñÂæãùØÙ°Õ­óÚ
ÂóäÖæóÕØóÈÖäÈ (Direct marketing strategy) ăÕ­ĀÂ¬ ÉÕìâóãÖäÈ ÂóäĂË­ĀÅÖÖóæĆîÂ ìäøîÂóä
ÃóãÝ¬óÚØóÈÿèĆÛăÌÖ° ÿÜ»ÚÖ­Ú 

 ÚîÂÉóÂÚòĈÚãòÈâöëõćÈÂäñÖù­ÚîøćÚą ØöćâöÝæÂäñØÛÖ¬îßåÖõÂääâÝú­ÛäõāáÅ ĀæñÿÜ»ÚëõćÈ
ØöćÚîÂÿìÚøîÂóäÅèÛÅùâÃîÈîÈÅ°Âä ăÕ­ĀÂ¬ ÿéäêÑÂõÉ ÿØÅāÚāæãö ÂÏìâóãĀæñÂóäÿâøîÈ èòÓÚÙääâ 
ÿÜ»ÚÖ­Ú 

2. ÂäñÛèÚÂóä (Process) ìäøîÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝú­ÛäõāáÅ 
(Consumer decision making process) ÿÜ»ÚÃòĈÚÖîÚØöćÿÂöćãèÃ­îÈÂòÛÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈ
Ýú­ÛäõāáÅ ÜäñÂîÛÕ­èã ÂóääòÛäú­Ü¹ÎìóìäøîÂóääòÛäú­×÷ÈÅèóâÖ­îÈÂóä ÂóäÅ­ÚìóÃ­îâúæ ĀæñÂóä
ÜäñÿâõÚÝæØóÈÿæøîÂ Ì÷ćÈÉñÖ­îÈßõÉóäÔó×÷ÈÜ¹ÉÉòãë¬èÚÛùÅÅæØöćâöîõØÙõßæÖ¬îßåÖõÂääâÝú­ÛäõāáÅ 
ÜäñÂîÛÕ­èã îóãù Âóäé÷Âêó îóËöß èÈÉäËöèõÖÅäîÛÅäòè äóãăÕ­ Å¬óÚõãâ äúÜĀÛÛÂóäÕČóäÈËöèõÖ 
ÖæîÕÉÚÜ¹ÉÉòãÕ­óÚÉõÖèõØãó Ì÷ćÈæ­èÚĀÖ¬âöÝæÂäñØÛÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝú­ÛäõāáÅ 

3. ÝææòßÙ° (Output) ÉñÿÂöćãèÃ­îÈÂòÛÂõÉÂääâ 2ÜäñÂóä Åøî ÂóäÖòÕëõÚĂÉÌøĈî 
(Purchase decision) ĀæñßåÖõÂääâáóãìæòÈÂóäÌøĈî (Post purchase behavior) āÕãÚòÂÂóä
ÖæóÕÉČóÿÜ»ÚÖ­îÈÜäñÿâõÚÝæáóãìæòÈÂóäÌøĈîÃîÈÝú­ÛäõāáÅ ÿßøćîÚČóăÜßòÓÚóÜäòÛÜäùÈÝæõÖáòÔÒ°Ăì­
ëîÕÅæ­îÈÂòÛÅèóâÖ­îÈÂóäÃîÈÝú­ÛäõāáÅ 

 
Ü¹ÉÉòãØöćâöîõØÙõßæÖ¬îßåÖõÂääâÝú­ÛäõāáÅ 
éõäõèääÔ ÿëäöäòÖÚ° ĀæñÅÔñ (2560) Âæ¬óèè¬ó Ü¹ÉÉòãØöćâöØöćâöîõØÙõßæÖ¬îßåÖõÂääâ

Ýú­ÛäõāáÅ ăÕ­ĀÂ¬ Ü¹ÉÉòãáóãÚîÂ Ü¹ÉÉòãë¬èÚÛùÅÅæ ĀæñÜ¹ÉÉòãáóãĂÚ Ì÷ćÈîÙõÛóãăÕ­ÕòÈÚöĈ 
 

Ü¹ÉÉòãáóãÚîÂØöćâöîõØÙõßæÖ¬îßåÖõÂääâÝú­ÛäõāáÅ  
ăÕ­ĀÂ¬ Ü¹ÉÉòãÕ­óÚëòÈÅâĀæñèòÓÚÙääâ (Social and cultural factors) ìÚ­óØöćÃîÈ

ÚòÂÂóäÖæóÕÅøî Âóäé÷ÂêóæòÂêÔñ Åèóâäú­ë÷ÂÚ÷ÂÅõÕÃîÈÂæù¬âÝú­ÛäõāáÅØöćÿÜ»ÚÿÜ¨óìâóã Ì÷ćÈÉñâö
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ÜäñāãËÚ°ĂÚÕ­óÚÃîÈÂóäÉòÕë¬èÚÜäñëâØóÈÂóäÖæóÕÖ¬óÈą Ăì­ÿìâóñÂòÛÅèóâÖ­îÈÂóäÃîÈ
Ýú­ÛäõāáÅăÕ­îã¬óÈÿìâóñëâ 

æòÂêÔñÃîÈÝú­ÌøĈîØöćăÕ­äòÛîõØÙõßæÉóÂÜ¹ÉÉòãÕ­óÚëòÈÅâĀæñèòÓÚÙääâ âöäóãæñÿîöãÕ
ÕòÈÚöĈ 

1. Ü¹ÉÉòãÕ­óÚèòÓÚÙääâ (Cultural factors) ÜäñÂîÛÕ­èã  
1.1 èòÓÚÙääâßøĈÚÑóÚ (Culture) ÿÜ»ÚÜ¹ÉÉòãØöćÿÜ»ÚÖòèÂČóìÚÕÅèóâÖ­îÈÂóä

ĀæñßåÖõÂääâÃîÈÛùÅÅæ âöäóÂÑóÚâóÉóÂÅäîÛÅäòè ÖæîÕÉÚë×óÛòÚØóÈëòÈÅâîøćÚą Ì÷ćÈÚòÂÂóä
ÖæóÕÖ­îÈé÷Âêó×÷ÈÅèóâäú­ë÷ÂÚ÷ÂÅõÕÃîÈÛùÅÅæĂÚëòÈÅâ ăÕ­ĀÂ¬ Å¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îÖÚÿîÈ 
Å¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îÝú­îøćÚ Å¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îîÈÅ°Âóä Å¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îëòÈÅâ 
Å¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îÙääâËóÖõ ĀæñÅ¬óÚõãâÃîÈÛùÅÅæØöćâöÖ¬îâèæâÚùêãËóÖõ  

1.2 èòÓÚÙääâã¬îã (Subculture) ÿÜ»ÚÂæù¬âÛùÅÅæÿæĆÂą Øöćîãú¬ĂÚèòÓÚÙääâ
ìÚ÷ćÈØöćâöÅ¬óÚõãâ ÅèóâÿËøćî ÛääØòÕÑóÚ äúÜĀÛÛßåÖõÂääâØöćĀÖÂÖ¬óÈăÜÉóÂèòÓÚÙääâìæòÂØöćßèÂ
ÿÃóîãú¬ āÕãÉñâöæòÂêÔñÿÊßóñØöćĀÖÂÖ¬óÈÂòÚăÜëČóìäòÛëâóËõÂĂÚÂæù¬âÚòĈÚą ĀæñÿâøćîÂæù¬âÃîÈ
èòÓÚÙääâã¬îãâöÃÚóÕĂìÎ¬Ã÷ĈÚ ØČóĂì­ÂČóæòÈÌøĈîâöâóÂÃ÷ĈÚÕ­èã îÈÅ°ÂäÅèäâöÂóäèóÈĀÝÚÂóäÖæóÕ
ĀÛÛÂäñÉóãÖòè (Diversity marketing) ÿßøćîëÚîÈÖîÛÖ¬îÅèóâÖ­îÈÂóäØöćĀÖÂÖ¬óÈÂòÚÃîÈĀÖ¬æñ
Âæù¬âèòÓÚÙääâã¬îã 

1.3 ËòĈÚÃîÈëòÈÅâ (Social Class) ×øîÿÜ»ÚîöÂÜ¹ÉÉòãìÚ÷ćÈØöćâöîõØÙõßæÖ¬îÂóä
ÖòÕëõÚĂÉÌøĈîÃîÈÝú­ÛäõāáÅ ĂÚĀÖ¬æñëòÈÅâÉñâöÂóäĀÛ¬ÈëâóËõÂîîÂÿÜ»ÚäñÕòÛËòĈÚ āÕãÉñ×øîÿÂÔÒ° 
äóãăÕ­ ÑóÚñ Âóäé÷Âêó îóËöß ÖäñÂúæ Ì÷ćÈĀÖ¬æñËòĈÚÃîÈëòÈÅâÉñâöæòÂêÔñÅ¬óÚõãâ ßåÖõÂääâÂóä
ÛäõāáÅÅèóâëÚĂÉØöćÅæ­óãÅæ÷ÈÂòÚ ÚòÂÂóäÖæóÕÅèäßõÉóäÔó×÷ÈËòĈÚëòÈÅâÿßøćîÿÜ»ÚĀÚèØóÈĂÚÂóä
ÂČóìÚÕÖæóÕÿÜ¨óìâóã ÂČóìÚÕë¬èÚĀÛ¬ÈÖæóÕ ÂČóìÚÕÖČóĀìÚ¬ÈÝæõÖáòÔÒ° äèâØòĈÈÉòÕë¬èÚÜäñëâ
ÂóäÖæóÕĂì­ÖîÛëÚîÈÖ¬îÅèóâÖ­îÈÂóäÃîÈÅÚĂÚĀÖ¬æñËòĈÚëòÈÅâăÕ­îã¬óÈÿìâóñëâ  

2. Ü¹ÉÉòãÕ­óÚëòÈÅâ (Social factors) ÿÜ»ÚÜ¹ÉÉòãØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóäÌøĈî
ÃîÈÝú­ÛäõāáÅØòĈÈØóÈÖäÈĀæñØóÈî­îâ ÜäñÂîÛÕ­èã ÅäîÛÅäòè Âæù¬âî­óÈîõÈ ÛØÛóØ Āæñë×óÚñÃîÈ
Ýú­ÌøĈî 

2.1 Âæù¬âî­óÈîõÈ (Reference groups) ìâóã×÷È Âæù¬âØöćÛùÅÅæØöćâöîõØÙõßæØòĈÈ
ØóÈÖäÈĀæñØóÈî­îâÖ¬îßåÖõÂääâ ĀæñØòéÚÅÖõÃîÈÝú­ÛäõāáÅĂÚÕ­óÚßåÖõÂääâĀæñäúÜĀÛÛÂóä
ÕČóäÈËöèõÖ ØòéÚÅÖõ ĀæñĀÚèÅõÕÃîÈÛùÅÅæ Ì÷ćÈăÕ­ĀÂ¬  
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2.1.1 Âæù¬âëâóËõÂ (Membership groups) Ì÷ćÈÿÜ»ÚÂæù¬âØöćâöîõØÙõßæ
āÕãÖäÈÂòÛÝú­ÛäõāáÅ ÜäñÂîÛÕ­èã Âæù¬âÜÑâáúâõ ăÕ­ĀÂ¬ ÅäîÛÅäòè ÿßøćîÚ ìäøîÿßøćîÚä¬èâÈóÚ Ì÷ćÈÉñ
ßÛÜñÂòÚîã¬óÈÖ¬îÿÚøćîÈĀÛÛăâ¬ÿÜ»ÚØóÈÂóä ĀæñÂæù¬âØùÖõãáúâõ ăÕ­ĀÂ¬ Âæù¬âéóëÚó Âæù¬âÂóäÅ­ó  
Ì÷ćÈâòÂÉñÖõÕÖ¬îÂòÚĀÛÛÿÜ»ÚØóÈÂóä ĀæñâöÅèóâÖ¬îÿÚøćîÈÚ­îãÂè¬óÂæù¬âÜÑâáúâõ 

2.1.2 Âæù¬âØöćĂÞ§Þ¹Ú (Aspirational groups) ìâóã×÷È Âæù¬âØöćÛùÅÅæ
Ö­îÈÂóäÚČóâóÿÜ»ÚĀÛÛîã¬óÈ ìäøîÜäóä×ÚóØöćÉñÿÃ­óä¬èâÿÜ»ÚëâóËõÂÕ­èã ÿË¬Ú Âæù¬âÛùÅÅæØöćâö
ËøćîÿëöãÈ ÚòÂĀëÕÈ ÚòÂÂöíó ÿÜ»ÚÖ­Ú 

2.1.3 Âæù¬âØöćăâ¬ß÷ÈÜäñëÈÅ° (Dissociation groups) ìâóã×÷È Âæù¬âØöć
ÛùÅÅæăâ¬Üäóä×ÚóØöćÉñÿÂöćãèÃ­îÈÕ­èã ĀÖ¬Âæù¬âØöćăâ¬ß÷ÈÜäñëÈÅ°ëČóìäòÛÅÚìÚ÷ćÈîóÉÿÜ»ÚÂæù¬âØöćĂÞ§Þ¹Ú
ëČóìäòÛîöÂÅÚìÚ÷ćÈÂĆăÕ­ 

2.2 ÅäîÛÅäòè (Family) ìâóã×÷È ÛùÅÅæÌ÷ćÈÿÂöćãèÃ­îÈÂòÚØóÈëóãāæìõÖ Âóä
ĀÖ¬ÈÈóÚ ìäøîÂóääòÛîùÜÂóäñĂì­ÿÃ­óâóîãú¬Õ­èãÂòÚ āÕãÅäîÛÅäòèÉñÜäñÂîÛÕ­èã ÛõÕó âóäÕó  
ßöćÚ­îÈ Ì÷ćÈÚòÛè¬óÿÜ»ÚÂæù¬âØöćâöîõØÙõßæâóÂØöćëùÕÖ¬îÅèóâÅõÕÿìĆÚ ØòéÚÅÖõ ĀæñÅ¬óÚõãâÃîÈÛùÅÅæ Ì÷ćÈ
ë¬ÈÝæÖ¬îßåÖõÂääâÂóäÌøĈîÃîÈÝú­ÛäõāáÅ 

2.3 ÛØÛóØĀæñë×óÚáóß (Roles and Statuses) āÕãÛùÅÅæÉñâöÛØÛóØ
Āæñë×óÚáóßØöćĀÖÂÖ¬óÈÂòÚĂÚĀÖ¬æñÂæù¬âëòÈÅâ ĀæñÝú­ÛäõāáÅë¬èÚĂìÎ¬âòÂÉñÿæøîÂÌøĈîëõÚÅ­óØöć
ëóâóä×ëøćî×÷ÈÛØÛóØ ë×óÚáóßÃîÈÖÚÿîÈĂÚëòÈÅâ  

 
Ü¹ÉÉòãë¬èÚÛùÅÅæØöćâöîõØÙõßæÖ¬îßåÖõÂääâÝú­ÛäõāáÅ (Personal factors influencing 

consumer behavior)  
ÂóäÖòÕëõÚĂÉÃîÈÝú­ÌøĈîăÕ­äòÛîõØÙõßæÉóÂæòÂêÔñë¬èÚÛùÅÅæÃîÈÅÚĂÚÕ­óÚÖ¬óÈą ÕòÈÚöĈ 

1. îóãù (Age) ÛùÅÅæØöćâöîóãùĀÖÂÖ¬óÈÂòÚÉñâöÅèóâÖ­îÈÂóäĂÚëõÚÅ­óĀæñÛäõÂóä
Ö¬óÈÂòÚ ÿË¬Ú Âæù¬âèòãäù¬Ú ÉñËîÛØÕæîÈëõćÈĀÜæÂĂìâ¬ ËîÛëõÚÅ­óÜäñÿáØĀàËòćÚ ë¬èÚÂæù¬âÝú­ëúÈîóãù
ÉñëÚĂÉëõÚÅ­óÿÂöćãèÂòÛëùÃáóßĀæñÅèóâÜæîÕáòã ÿÜ»ÚÖ­Ú 

2. èÈÉäËöèõÖÅäîÛÅäòè (Family Life Cycle: FLC) ÿÜ»ÚÃòĈÚÖîÚÂóäÕČóäÈËöèõÖÃîÈ
ÛùÅÅæ Ì÷ćÈâöÝæÖ¬îÂóäÕČóäÈËöèõÖ ØČóĂì­ÿÂõÕÅèóâÖ­îÈÂóäĂÚÝæõÖáòÔÒ°ĀæñßåÖõÂääâÂóäÌøĈîØöć
ĀÖÂÖ¬óÈÂòÚ 

3. îóËöß (Occupation) Ýú­ÛäõāáÅØöćâöîóËößĀÖÂÖ¬óÈÂòÚ ØČóĂì­ÿÂõÕÅèóâÖ­îÈÂóä
ëõÚÅ­óĀæñÛäõÂóäØöćĀÖÂÖ¬óÈÂòÚ ìÚ­óØöćÃîÈÚòÂÂóäÖæóÕÅøî ÉñÖ­îÈé÷Âêóè¬óëõÚÅ­óĀæñÛäõÂóäÚòĈÚ
ÿÜ»ÚØöćÖ­îÈÂóäÃîÈÂæù¬âîóËößĂÕ ÿßøćîØöćÉñăÕ­ÉòÕÿÖäöãâëõÚÅ­óĂì­ëîÕÅæ­îÈÿìâóñëâÂòÛÅèóâ
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Ö­îÈÂóäÃîÈÝú­ÛäõāáÅăÕ­æÈÖòèØöćëùÕ ÿË¬Ú ÚòÂÙùäÂõÉìäøîÝú­ÛäõìóäÉñÌøĈîëõÚÅ­óÿßøćîÿëäõâëä­óÈÛùÅæõÂáóß
ìäøîáóßæòÂêÔ°ÃîÈÖÚÿîÈ ĂÚÃÔñØöćæúÂÉ­óÈāÕãØòćèăÜÉñÌøĈîëõÚÅ­óØöćÉČóÿÜ»ÚÖ¬îÂóäÅäîÈËöß  

4. ë×óÚáóßØóÈÿéäêÑÂõÉ (Economic circumstances) ìäøîäóãăÕ­ (Income) 
Ü¹ÉÉòãÿìæ¬óÚöĈÉñâöÝæÂäñØÛÖ¬îëõÚÅ­óĀæñÛäõÂóä Ì÷ćÈÚòÂÂóäÖæóÕÖ­îÈëÚĂÉĂÚĀÚèāÚ­âÃîÈäóãăÕ­
ë¬èÚÛùÅÅæ ÿÚøćîÈÉóÂÜ¹ÉÉòãÕ­óÚäóãăÕ­ÉñâöÝæÖ¬îîČóÚóÉÂóäÌøĈî 

5. Âóäé÷Âêó (Education) Ýú­ØöćâöÂóäé÷ÂêóëúÈâòÂÉñâöîóËößØöćëóâóä×ëä­óÈäóãăÕ­
ëúÈÂè¬óÝú­ØöćâöÂóäé÷ÂêóÚ­îãÂè¬ó É÷ÈâöĀÚèāÚ­âĂÚÛäõāáÅÝæõÖáòÔÒ°ĀæñÛäõÂóäØöćâöÅùÔáóßâóÂÂè¬ó
ìäøîâöØóÈÿæøîÂâóÂÂè¬óÚòćÚÿîÈ 

6. Å¬óÚõãâìäøîÅùÔÅ¬ó ĀæñäúÜĀÛÛÂóäÕČóäÈËöèõÖ (Value and Lifestyle: VALs) 
Å¬óÚõãâ (Value) ìâóã×÷È ÅèóâÿËøćî ìäøîÅèóâÅõÕØöćâöÝæÖ¬îßåÖõÂääâĀæñÂóäÖòÕëõÚĂÉÃîÈÛùÅÅæ 
ë¬èÚ äúÜĀÛÛÂóäÕČóäÈËöèõÖ (Lifestyle) ìâóã×÷È äúÜĀÛÛÂóäÕČóäÈËöèõÖÃîÈÛùÅÅæ āÕãÿÂöćãèÃ­îÈÂòÛ
ÂõÉÂääâ ØöćÛùÅÅæÚòĈÚëÚĂÉ 

Ü¹ÉÉòãáóãĂÚØöćâöîõØÙõßæÖ¬îßåÖõÂääâÝú­ÛäõāáÅ 
ăÕ­ĀÂ¬ Ü¹ÉÉòãØóÈÉõÖèõØãó (Psychological Factor) ÿÜ»ÚÜ¹ÉÉòãáóãĂÚØöćâöîõØÙõßæÖ¬î

ßåÖõÂääâÂóäÌøĈîĀæñÂóäĂË­ëõÚÅ­ó āÕãÉñÿÂöćãèÃ­îÈÂòÛÅèóâäú­ë÷ÂÚ÷ÂÅõÕÃîÈÝú­ÛäõāáÅ Ü¹ÉÉòãáóãĂÚ
ìäøîÜ¹ÉÉòãÕ­óÚÉõÖèõØãó ÜäñÂîÛÕ­èã ÂóäÉúÈĂÉ ÂóääòÛäú­ ÅèóâÿËøćî×øî ØòéÚÅÖõ ÛùÅæõÂáóß Āæñ
ĀÚèÅõÕÃîÈÖÚÿîÈ āÕãâöäóãæñÿîöãÕÕòÈÚöĈ 

1 .ÂóäÉúÈĂÉ (Motivation) ìâóã×÷È ÅèóâÖ­îÈÂóäØöćăÕ­äòÛÂóäÂäñÖù­ÚÉóÂáóãĂÚ
ìäøîáóãÚîÂÛùÅÅæ ÿË¬Ú ËòĈÚÃîÈëòÈÅâ èòÓÚÙääâìäøîÿÅäøćîÈâøîØóÈÂóäÖæóÕ Ì÷ćÈÿÜ»ÚĀäÈÝæòÂÕòÚ
Ăì­ÿÂõÕßåÖõÂääâÿßøćîĂì­ÛääæùÿÜ¨óìâóã  

2. ÂóääòÛäú­ (Perception) ÿÜ»ÚÂäñÛèÚÂóäÌ÷ćÈĀÖ¬æñÛùÅÅæÉñÖöÅèóâìâóã
ÿÂöćãèÂòÛëõćÈÂäñÖù­Ú āÕãîóéòãÜäñëóØëòâÝòëØòĈÈ 5 ăÕ­ĀÂ¬ ÂóäăÕ­ÿìĆÚ ăÕ­ÂæõćÚ ăÕ­ãõÚ ăÕ­äëËóÖõ ĀæñăÕ­
äú­ë÷Â  

3. ÂóäÿäöãÚäú­ (Learning) ìâóã×÷È ÜäñëÛÂóäÔ°ÃîÈÝú­ÛäõāáÅ ÂóäÿäöãÚäú­ØČóĂì­
ÿÂõÕÂóäÿÜæöćãÚĀÜæÈĂÚßåÖõÂääâ ÂóäÿäöãÚäú­ÃîÈÛùÅÅæÉñÿÂõÕÃ÷ĈÚÿâøćîÛùÅÅæÚòĈÚăÕ­äòÛëõćÈÂäñÖù­ÚĀæñ
ÿÂõÕÂóäÖîÛëÚîÈ Ì÷ćÈÿäóÿäöãÂè¬ó ØåêÏöëõćÈÂäñÖù­Ú - ÂóäÖîÛëÚîÈ (Stimulus · Response: SR 
theory) ÚòÂÂóäÖæóÕăÕ­ÜäñãùÂÖ°ĂË­ØåêÏöÚöĈāÕãÂóäÉòÕÂõÉÂääâÂóäë¬ÈÿëäõâÂóäÃóãĂÚäúÜĀÛÛ
Ö¬óÈą ÂóäāÇêÔóÌĈČóą ÿßøćîØČóĂì­Ýú­ÛäõāáÅÿÂõÕÂóäÖòÕëõÚĂÉÌøĈîĀæñĂË­ÛäõÂóäëõÚÅ­ó 
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4. ÅèóâÿËøćî×øî (Beliefs) ìâóã×÷È ÅèóâÅõÕØöćÛùÅÅæã÷Õ×øîÿÂöćãèÂòÛëõćÈĂÕëõćÈìÚ÷ćÈ 
Ì÷ćÈÿÜ»ÚÝæâóÉóÂÜäñëÛÂóäÔ°ĂÚîÕöÖ ĀæñÜ¹ÉÉòãÕ­óÚÅèóâÿËøćî×øîâöÝæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÃîÈ
Ýú­ÛäõāáÅ  

5. ØòéÚÅÖõ (Attitudes) ìâóã×÷È Åèóâäú­ë÷ÂÕ­óÚîóäâÔ°ØöćÛùÅÅæâöÖ¬îëõćÈĂÕëõćÈìÚ÷ćÈ 
ĀëÕÈ×÷ÈÅèóâß÷ÈßîĂÉìäøîăâ¬ß÷ÈßîĂÉ āÕãÜ¹ÉÉòãÕ­óÚØòéÚÅÖõÃîÈÝú­ÛäõāáÅÉñâöÅèóâëòâßòÚÙ°ÂòÛ
ÂóäÖòÕëõÚĂÉÌøĈîëõÚÅ­ó Ì÷ćÈØòéÚÅÖõÚòĈÚÃ÷ĈÚîãú¬ÂòÛÃ­îâúæØöćăÕ­äòÛÃîÈĀÖ¬æñÛùÅÅæ ÚòćÚÂĆÅøîÜäñëÛÂóäÔ°
ØöćÝ¬óÚâóĂÚîÕöÖ ×­óÖ­îÈÂóäĂì­ëõÚÅ­óÿÜ»ÚØöćÖ­îÈÂóäÃîÈÝú­ÛäõāáÅ ëõćÈØöćÚòÂÂóäÖæóÕÅèäØČóÅøî ëä­óÈ
ØòéÚÅÖõÃîÈÝú­ÛäõāáÅĂì­ëîÕÅæ­îÈÂòÛëõÚÅ­óÃîÈîÈÅ°Âä āÕãÂóäßõÉóäÔóè¬óØòéÚÅÖõÃîÈÝú­ÛäõāáÅ
ÿÜ»Úîã¬óÈăä Āæ­èÉ÷ÈßòÓÚóëõÚÅ­óĂì­ëîÕÅæ­îÈÂòÛØòéÚÅÖõÃîÈÝú­ÛäõāáÅ Ì÷ćÈÿÜ»ÚèõÙöØöćÈ¬óãÂè¬óÂóä
ÿÜæöćãÚĀÜæÈØòéÚÅÖõÃîÈÝú­ÛäõāáÅĂì­ÿÂõÕÅèóâÖ­îÈÂóäĂÚÖòèëõÚÅ­óÿÚøćîÈÉóÂÖ­îÈĂË­ÿèæóÚóÚ Ì÷ćÈ
îÈÅ°ÜäñÂîÛÃîÈÂóäÿÂõÕØòéÚÅÖõâö 3 ÜäñÂóä ÕòÈÚöĈ 

 
5.1 ë¬èÚÃîÈÅèóâÿÃ­óĂÉ (Cognitive component) ÿÜ»ÚÂóäĀëÕÈ×÷ÈÂóääòÛäú­ 

ĀæñÅèóâÿËøćî×øîÃîÈÝú­ÛäõāáÅ Ì÷ćÈÂĆÅøîÅèóâäú­ÅèóâÿÃ­óĂÉÿÂöćãèÂòÛÝæõÖáòÔÒ° 
5.2 ë¬èÚÃîÈÅèóâäú­ë÷Â (Affective component) ìâóã×÷È ë¬èÚØöćëñØ­îÚ×÷È

îóäâÔ°Åèóâäú­ë÷ÂÃîÈÝú­ÛäõāáÅ ĀëÕÈîîÂ×÷ÈÅèóâËîÛìäøîÅèóâăâ¬ËîÛ Ì÷ćÈÂĆÅøîÅèóâäú­ë÷ÂØöćâöÖ¬î
ÝæõÖáòÔÒ° 

5.3 ë¬èÚÃîÈßåÖõÂääâ (Behavior component) ìâóã×÷È Ü¹ÉÉòãØöćÿÜ»Ú
ÖòèÂČóìÚÕßåÖõÂääâÃîÈÝú­ÛäõāáÅØöćâöÖ¬îÝæõÖáòÔÒ°ìäøîÖäóëõÚÅ­ó Ì÷ćÈĀÚèāÚ­âÂóäÂäñØČóÃîÈ
Ýú­ÛäõāáÅÿÂõÕÉóÂØòéÚÅÖõØöćâöÖ¬îëõćÈÚòĈÚą Ì÷ćÈÚòÂÂóäÖæóÕëóâóä×ĂË­ëõćÈÂäñÖù­ÚØóÈÂóäÖæóÕ ÿË¬Ú 
ÂóäāÇêÔó ÂóäÃóãāÕãĂË­ßÚòÂÈóÚÃóã Âóäë¬ÈÿëäõâØóÈÂóäÖæóÕ ÿÜ»ÚÖ­Ú ÿßøćîĂì­Ýú­ÛäõāáÅÿÂõÕ
ßåÖõÂääâÂóäÌøĈî  

6. ÛùÅæõÂáóß (Personality) ĂË­ÿÜ»ÚÖòèĀÜäĂÚÂóäèõÿÅäóñì°ßåÖõÂääâÝú­ÛäõāáÅĂÚ
ÂóäÿæøîÂÖäóëõÚÅ­ó ÚòÂÂóäÖæóÕÖ­îÈßãóãóâëä­óÈÛùÅæõÂÃîÈÖäóëõÚÅ­óĂì­ÖäÈÂòÛÛùÅæõÂáóßÃîÈ
Ýú­ÛäõāáÅØöćÿÜ»ÚÂæù¬âÿÜ¨óìâóã 

7. ĀÚèÅõÕÃîÈÖÚÿîÈ (Self - Concept) Åèóâäú­ë÷ÂÚ÷ÂÅõÕØöćÛùÅÅæâöÖ¬îÖÚÿîÈ ìäøî
ÛùÅÅæîøćÚâöÖ¬îÖÚÿîÈ Ì÷ćÈÉñâöîõØÙõßæÖ¬îßåÖõÂääâĂÚÂóäÛäõāáÅ āÕãã÷ÕìæòÂè¬ó ´We are what we 
haveµ ìäøî ë́õćÈØöćÿäóâöîãú¬Û¬ÈÛîÂÅèóâÿÜ»ÚÖòèÿäóµ ĀÚèÅõÕÃîÈÖÚÿîÈÜäñÂîÛÕ­èã 
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7.1 ĀÚèÅõÕØöćĀØ­ÉäõÈÃîÈÖÚÿîÈ (Real self) Åøî ÅèóâÅõÕØöćÛùÅÅæâîÈÖÚÿîÈØöć
ĀØ­ÉäõÈ  

7.2 ĀÚèÅõÕÃîÈÖÚÿîÈĂÚîùÕâÅÖõ (Ideal self) Åøî Åèóâäú­ë÷ÂÚ÷ÂÅõÕØöćÛùÅÅæ
ĂÞ§Þ¹ÚîãóÂĂì­ÖÚÿÜ»ÚÿË¬ÚÚòĈÚ É÷ÈâòÂØČóĂì­ßåÖõÂääâëîÕÅæ­îÈÂòÛÅèóâÅõÕĂÚîùÕâÅÖõ 

7.3 ĀÚèÅõÕÃîÈÖÚÿîÈØöćÖ­îÈÂóäĂì­ÛùÅÅæîøćÚìäøîëòÈÅââîÈÖÚÿîÈØöćĀØ­ÉäõÈ 
(Real other) Åøî áóßæòÂêÔ°ØöćÛùÅÅæÅČóÚ÷Èè¬óëòÈÅâìäøîÛùÅÅæîøćÚÉñâîÈÖÚÿîÈîã¬óÈăä 

7.4 ĀÚèÅõÕÃîÈÖÚÿîÈØöćÖ­îÈÂóäĂì­ÛùÅÅæîøćÚìäøîëòÈÅâÅõÕÿÂöćãèÂòÛÖÚÿîÈĂÚ
îùÕâÅÖõ (Ideal other) Åøî ÂóäØöćÛùÅÅæÖ­îÈÂóäĂì­ÛùÅÅæîøćÚìäøîëòÈÅâÅõÕ×÷ÈÿÃóĂÚâùââîÈĂÕ
âùââîÈìÚ÷ćÈ 

8. îóäâÔ° (Emotions) Ýú­ÛäõāáÅÉñâöÂóäÖîÛëÚîÈĂÚÕ­óÚÖ¬óÈąÿÃ­óâóÿÂöćãèÃ­îÈ
ÂòÛÖäóëõÚÅ­óìäøîÝæõÖáòÔÒ° Ì÷ćÈÉñØČóĂì­Ýú­ÛäõāáÅäú­ë÷ÂâòćÚĂÉ áóÅáúâõĂÉ ÖøćÚÿÖ­Ú ÕòÈÚòĈÚÚòÂÂóäÖæóÕ
ÅèäâöÂóäāÇêÔóØöćÖ­îÈëä­óÈÅèóâäú­ë÷ÂÃîÈÝú­ÛäõāáÅĂì­ÿËøćîâāãÈÂòÛÖäó ÿßøćîëä­óÈÅèóâÝúÂßòÚØóÈ
îóäâÔ°Ì÷ćÈÂ¬îĂì­ÿÂõÕÅèóâáòÂÕöĂÚÖäóëõÚÅ­ó 

ÚòÂÂóäÖæóÕÉČóÿÜ»ÚÖ­îÈé÷ÂêóÜ¹ÉÉòãØöćë¬ÈÝæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîëõÚÅ­óÃîÈÝú­ÛäõāáÅ 
Ì÷ćÈăÕ­ĀÂ¬Ü¹ÉÉòãáóãÚîÂ Ü¹ÉÉòãáóãĂÚ äèâØòĈÈÜ¹ÉÉòãë¬èÚÛùÅÅæ Ì÷ćÈÉñÿìĆÚăÕ­è¬óÜ¹ÉÉòãÖ¬óÈą ÿìæ¬óÚöĈâö
îõØÙõßæÖ¬îæòÂêÔñÅèóâëÚĂÉÃîÈÝú­ÛäõāáÅ ÚòÂÂóäÖæóÕÅèäÚČóÜ¹ÉÉòãÖ¬óÈąÚöĈăÜÜäòÛĂË­ÂòÛ
ÝæõÖáòÔÒ°ĂÚÕ­óÚäóÅó Õ­óÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ĀæñÕ­óÚÂóäë¬ÈÿëäõâÂóäÖæóÕ ÿßøćîëä­óÈĂì­
Ýú­ÛäõāáÅÿÂõÕØòéÚÅÖõØöćÕöÖ¬îÖòèÝæõÖáòÔÒ° 

ÉóÂÂóäé÷ÂêóĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛßåÖõÂääâÝú­ÛäõāáÅ Ýú­èõÉòãăÕ­ÚČóĀÚèÅõÕĀæñ
ØåêÏößåÖõÂääâÝú­ÛäõāáÅÃîÈ éõäõèääÔ ÿëäöäòÖÚ° ĀæñÅÔñ (2560) Âæ¬óèè¬ó ĂÚÂóäèõÿÅäóñì°ÖæóÕ
ĀæñßåÖõÂääâÃîÈÝú­ÛäõāáÅÚòĈÚâöÅČó×óâ 7 ÜäñÂóä ìäøî 6Ws Āæñ 1H ÿßøćîÅ­ÚìóÅČóÖîÛ  
7 ÜäñÂóä ìäøî 7Os ÿÂöćãèÂòÛßåÖõÂääâÝú­ÛäõāáÅ âóî­óÈîõÈĂÚÂóäÖòĈÈÅČó×óâĂÚÕ­óÚßåÖõÂääâ 
ăÕ­ĀÂ¬ Åèóâ×öćĂÚÂóäĂË­ÛäõÂóä ÉČóÚèÚÿÈõÚØöćĂË­É¬óãĂÚÂóäÌøĈîÖ¬îÅäòĈÈ ÜäñÿáØÝæõÖáòÔÒ°ØöćÌøĈî
Û¬îãÅäòĈÈØöćëùÕ ë×óÚØöćØöćÌøĈî ÿìÖùÝæØöćÌøĈî èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂË­ÛäõÂóä ĀæñÝú­âöîõØÙõßæĂÚÂóäĂË­
ÛäõÂóä ÿßøćîĂì­ØäóÛ×÷ÈßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅË¬èÈîóãùÿÉÚèóã ĂÚ
ÿÃÖÂäùÈÿØßâìóÚÅä 
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ÜäñèòÖõĀæñÅèóâÿÜ»ÚâóÃîÈä­óÚîóàÿÖîä° ãú (After You) 
ÜäñèòÖõÅèóâÿÜ»Úâó 
ÛäõêòØ îóàÿÖîä° ãú ÉČóÂòÕ (âìóËÚ) ÜäñÂîÛÂõÉÂóäâóÂÂè¬ó 10 Ü£ ÕČóÿÚõÚÙùäÂõÉÂóä

Ăì­ÛäõÂóäÕ­óÚÃÚâìèóÚ ĀæñÿÅäøćîÈÕøćâÖ¬óÈą áóãĂÖ­Ëøćîä­óÚîóàÿÖîä° ãú āÕãÿäõćâÖ­ÚÉóÂÅèóâÅõÕ 
ÅèóâÞ¹ÚÃîÈÅùÔÂùæßòËä° ÂÚÂèòÓÚóèääÔ ìäøîÅùÔÿâ ĀæñâöÅùÔĀâ¬Øòß Ö.ëùèääÔ ìäøîÅùÔìâõÈ 
ÿÜ»ÚÝú­ÕČóÿÚõÚÙùäÂõÉ  

îóàÿÖîä° ãú ÿäõćâÿÜ¢ÕëóÃóĀäÂ ÿâøćîèòÚØöć 1 ÖùæóÅâ ß.é.2550 Øöć ÿÉ îÿèÚõè ØîÈìæ¬î 
ĀæñÿÃ­óÉÕØñÿÛöãÚĂÚÖæóÕìæòÂØäòßã°Āì¬ÈÜäñÿØéăØã ÖòĈÈĀÖ¬èòÚØöć 23 ÙòÚèóÅâ ß.é. 2559 ØòĈÈÚöĈ
ãòÈâöāäÈÈóÚÂóäÝæõÖØöćăÕ­âóÖäÑóÚîãú¬ĂÚÚõÅâîùÖëóìÂääâÉòÈìèòÕëâùØäëÈÅäóâ ÉèÛÉÚÜ¹ÉÉùÛòÚ
ä­óÚîóàÿÖîä° ãú âöëóÃóĂì­ÛäõÂóääèâØòĈÈëõĈÚ 30 ëóÃó ÕòÈÚöĈ (1) ëöæâÅîâÿßæĆÂÌ° (2) ÿîĆâÛöÿÅ  
ÿÌĆÚÿÖîä° (3) Ø¬óâìóäóË (4)    ëãóâëĀÅèä°èòÚ (5) ëãóâßóäóÂîÚ (6) ÿÌĆÚØäòæÿèõæÕ° (7) ÿÌĆÚØäòæ
ÿèõæÕ°îîàà¢é (8) ÿØîâõÚîæ21 (îāéÂ) (9) ÿÌĆÚØäòæßæóÌ¬ó Ü¢¼ÚÿÂæ­ó (10) îõÚØ° - îõÚÿÖîä°ÿÌÅ 
ßäñäóâ 3 (11) æó èõææ¬ó îóäöã° (ßìæāãÙõÚ) (12) ÿÉ îÿèÚõè ØîÈìæ¬î 13 (13) ÿîëßæóÚóÕ 
äòËÕóáõÿêÂ (14) Bangkok Plaza āäÈßãóÛóæÂäùÈÿØß (15) ÿÌĆÚØäòæßæóÌ¬ó ßäñäóâ 2 (16) ÿÕîñ
âîææ° ÛóÈĀÅ (17) ÿÕîñ ÅäõëÖòæ äóËßåÂê° (18) ÿÌĆÚØäòæßæóÌ¬ó æóÕßä­óè (19) ÿÌĆÚØäòæ ÛóÈÚó 
(20) ÿÕîñâîææ° ÛóÈÂñÜ¢ (21) ÿÕîñ ÅäõëÖòæ (22) ÌöÅîÚëĀÅèä° éäöÚÅäõÚØä° (23) ÿÌĆÚØäòæßæóÌ¬ó 
ÿèëÖ°ÿÂÖ (24) ÿâÂóÛóÈÚó (25) ÿÕîñ ßîä°Øîæ ÿâøîÈØîÈÙóÚö ËòĈÚ 1 (26) ÿÕîñßäîâóÚóÕ (27) 
ëÿÜææ° à¢èÿÉîä°ßóä°Å (28) ÿÕîñâîææ°āÅäóË (29) ÿÌĆÚØäòæßæóÌ¬ó îùÕäÙóÚö Āæñ(30) ÿÌĆÚØäòæ 
ÿàëÖõèòæ ÿËöãÈĂìâ¬ 

ÚāãÛóãĂÚÂóäÕČóÿÚõÚÈóÚÃîÈÛäõêòØ Åøî ÂóäÿÜ»ÚÝú­Ăì­ÛäõÂóä îòÚÕòÛ 1 Õ­óÚÃÚâ
ìèóÚĀæñÿÅäøćîÈÕøćâÖ¬óÈ ą ä­óÚîóàÿÖîä° ãú âöÿâÚúØöćÂæóãÿÜ»ÚØöćäú­ÉòÂâóÂâóã îóØõ ËõÛúãó ïòÚÚöćāØëÖ° 
ËĆîÅāÂĀæÖæóèó ÅóÅõāÂäõ ðæð îöÂØòĈÈâöĀÝÚØöćÉñÃãóãÈóÚĂÚë¬èÚÖ¬óÈ ą îã¬óÈÖ¬îÿÚøćîÈ ÿË¬Ú  
ÂóäßòÓÚóÛùÅæóÂäĂì­âöâóÖäÑóÚ ÿßöãÈßîÖ¬îÂóäĂì­ÛäõÂóä Øöâ R&D ÅõÕÅ­ÚÿâÚúĂìâ¬ØùÂÿÕøîÚÛÚ
ßøĈÚÑóÚÃîÈÃ­îâúæÿËõÈë×õÖõ ÂóäÃãóãÉČóÚèÚëóÃóĂÚÿÃÖËóÚÿâøîÈ ĀæñÖ¬óÈÉòÈìèòÕ ÚāãÛóãìæòÂ
Ã­îÿÕöãèØöćÿÜ»ÚĀäÈÝæòÂÕòÚÙùäÂõÉÖòĈÈĀÖ¬èòÚĀäÂ×÷ÈÜ¹ÉÉùÛòÚ Åøî Âóäë¬ÈâîÛÅèóâëùÃÝ¬óÚäëËóÖõÃÚâ
ĀæñÂóäÛäõÂóäĂì­ÂòÛæúÂÅ­óØùÂØ¬óÚ äèâ×÷ÈÅèóâÌøćîëòÖã° ÅèóâÉäõÈĂÉØöćâöÖ¬îæúÂÅ­ó É÷ÈØČóĂì­îóà
ÿÖîä° ãú ÂæóãÿÜ»Úä­óÚÃÚâØöćăÕ­äòÛÅèóâÚõãâÿßõćââóÂÃ÷ĈÚÿäøćîã ą ØòĈÈÉóÂËóèăØã äèâ×÷È
ËóèÖ¬óÈËóÖõØöćÿÕõÚØóÈâóØ¬îÈÿØöćãèĂÚÿâøîÈăØãîöÂÕ­èã (Afteryoudessert, 2561: îîÚăæÚ°) 

ëČóìäòÛÅú¬ĀÃ¬ÈÙùäÂõÉÃîÈä­óÚîóàÿÖîä° ãú ØöćÿÜ»ÚØöćäú­ÉòÂÂòÚÕöÃîÈÂæù¬âÝú­ÛäõāáÅ ăÕ­ĀÂ¬ 
Hollys Coffee, Mr.Jones³ Orphanage, Kyo Roll En, Pancake CafŦ Āæñ Cookies Crust  
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ÿÜ»ÚÖ­Ú Ì÷ćÈä­óÚÿìæ¬óÚöĈâöìæóãëóÃóÂóäĂì­ÛäõÂóä ØòĈÈÖòĈÈîãú¬ĂÚì­óÈëääßëõÚÅ­óĀæñÅîââúÚõÖöĈâîææ° 
ßãóãóâëä­óÈÿâÚúÃÚâìèóÚÃ÷ĈÚâóÿÜ»ÚÿâÚúÌõÂÿÚÿÉîä°ÜäñÉČóä­óÚÃîÈÖÚ ĀÖ¬ä­óÚîóàÿÖîä° ãú âö 
ÂæãùØÙ°Øöćâù­ÈÿÚ­ÚăÜãòÈÅèóâëùÃÃîÈÝú­ÛäõāáÅâóÂÂè¬óãîÕÃóã ÂóäÛäõÂóäØöćÚ÷Â×÷ÈæúÂÅ­óÿÜ»ÚîòÚÕòÛ
ĀäÂ ëîÕÅæ­îÈÂòÛëāæĀÂÚĂÚÂóäĂì­ÛäõÂóäØöćè¬ó îãóÂĂì­ÅÚÛäõÂóäÿäóĀÛÛăìÚ ÿäóÂĆÅèäØČóÂòÛÿÃó
ĀÛÛÚòĈÚ äèâăÜ×÷ÈÂóääòÛà¹ÈÜ¹ÎìóæúÂÅ­ó ÂóääòÂêóâóÖäÑóÚÃîÈëõÚÅ­ó ÂóäĂË­èòÖ×ùÕõÛØöćÕö Ăë¬ĂÉ
ÜäóÔöÖîóìóäĀÛÛÉóÚÖ¬îÉóÚ ÿÚøćîÈÉóÂâùââîÈØöćè¬ó ÂóäÂĆîÜÜ£½äëËóÖõîóÉØČóăÕ­āÕãÈ¬óã ĀÖ¬Õ­èã
äóãæñÿîöãÕìæóãìæ¬óÈØöćÿæöãÚĀÛÛăâ¬ăÕ­ Õ­èãÿìÖùÝæÿìæ¬óÚöĈ ÿâøćîĂì­Ýú­ÛäõāáÅÿæøîÂä­óÚÅ¬óÿà§ÃÚâ
ìèóÚØöćËøćÚËîÛ ìäøîÚ÷Â×÷È ÿËøćîè¬óìæóãÅÚÉñÚ÷Â×÷ÈËøćîÃîÈ After You ÿÜ»ÚîòÚÕòÛÖ­Úą îã¬óÈ
ĀÚ¬ÚîÚ (Themomentum, 2018: îîÚăæÚ°) 

ÝæõÖáòÔÒ°Ö¬óÈ ą ÃîÈä­óÚîóàÿÖîä° ãú 

 

 

 

 

 

 

 

 

 

 

 

 

áóßÜäñÂîÛ 9 ÿâÚúÿÅäøćîÈÕøćâÃîÈä­óÚîóàÿÖîä° ãú 
 

Øöćâó: January (2018). ËöĈÿÜ¨ó āßãÿâÚúäóÅóä­óÚîóàÿÖîä°ãú After You 
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áóßÜäñÂîÛ 10 ÿâÚúÃîÈìèóÚÃîÈä­óÚîóàÿÖîä° ãú 
 

Øöćâó: January (2018). ËöĈÿÜ¨ó āßãÿâÚúäóÅóä­óÚîóàÿÖîä°ãú After You 
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áóßÜäñÂîÛ 11 ÿâÚúāØëÖ°Ö¬óÈą ÃîÈä­óÚîóàÿÖîä° ãú 
 
Øöćâó: January (2018). ËöĈÿÜ¨ó āßãÿâÚúäóÅóä­óÚîóàÿÖîä°ãú After You 

 

 

áóßÜäñÂîÛ 12 ÿâÚúîóìóäÿË­óÃîÈä­óÚîóàÿÖîä° ãú 
 

Øöćâó: January (2018). ËöĈÿÜ¨ó āßãÿâÚúäóÅóä­óÚîóàÿÖîä°ãú After You 
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ÚîÂÉóÂØöćÂæ¬óèÃ­óÈÖ­Ú ä­óÚîóàÿÖîä° ãú ãòÈäòÛÉòÕ Snack Box ìäøî Catering ÈóÚÉòÕ
ÿæöĈãÈÖ¬óÈą ĀæñáóãĂÚä­óÚãòÈâöëõÚÅ­óØöćÚîÂÿìÚøîÉóÂÃÚâìèóÚ ÿÅäøćîÈÕøćâ ăÕ­ĀÂ¬ ëâùÕāÚ®Ö ÂäñÿÜªó
Ý­ó ÿëøĈîãøÕØöÿËõĈÖ ĀæñĀÂ­èÚĈČó ĂÚĀÛäÚÕ°îóàÿÖîä° ãú îöÂÕ­èã (Afteryoudessert, 2561: îîÚăæÚ°) 

 
ÈóÚèõÉòãØöćÿÂöćãèÃ­îÈ 

ÉóÂÂóäÅ­ÚÅè­óÈóÚèõÉòãÿÂöćãèÃ­îÈÂòÛÂóäèõÉòãÿäøćîÈÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ°ĀæñÅùÔÅ¬ó 
ÖäóëõÚÅ­óØöćë¬ÈÝæÖ¬îßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä°ãú ÃîÈÝú­ÛäõāáÅÿÉÚèóãĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä ßÛÈóÚèõÉòãØöćëîÕÅæ­îÈÕòÈÚöĈ 

ăßæõÚ èòÓÚóéäöāäÉÚ° (2560) ăÕ­é÷Âêóë¬èÚÜäñëâØóÈÂóäÖæóÕÛäõÂóäĀæñÅùÔÅ¬óÖäó
ëõÚÅ­óÃîÈāÅäÈÂóäÛäõÂóäîóìóäĀæñÃÚâîÛ HOME BAKERY âìóèõØãóæòãëèÚÕùëõÖØöćâöîõØÙõßæ
Ö¬îßåÖõÂääâÂóäÌøĈîÝæõÖáòÔÒ°ÿÛÿÂîäöćÃîÈÝú­ÛäõāáÅĂÚÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó 
Ýú­ÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãù 31-40 Ü£ Âóäé÷ÂêóäñÕòÛÜäõÎÎóÖäö îóËößÚòÂÿäöãÚ / ÚõëõÖ / 
ÚòÂé÷Âêó ĀæñâöäóãăÕ­Ö¬îÿÕøîÚÖćČóÂè¬óìäøîÿØ¬óÂòÛ 10,000 ÛóØ Åèóâ×öćĂÚÂóäÌøĈîÝæõÖáòÔÒ° 
ÿÛÿÂîäöćÿÊæöćãÖ¬îëòÜÕóì° ÜäñâóÔ 3 ÅäòĈÈ ĀæñÅ¬óĂË­É¬óãÿÊæöćãĂÚÂóäÌøĈîÿÛÿÂîäöćÖ¬îëòÜÕóì°ÿØ¬óÂòÛ 
330.22 ÛóØ 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó Ýú­ÛäõāáÅØöćâöîóãù äñÕòÛÂóäé÷Âêó îóËöß ĀæñäóãăÕ­
ÿÊæöćãÖ¬îÿÕøîÚ ĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÌøĈîÝæõÖáòÔÒ°ÿÛÿÂîäöćÃîÈÝú­ÛäõāáÅĂÚÂäùÈÿØßâìóÚÅä 
Õ­óÚÅèóâ×öćĂÚÂóäÌøĈî ĀæñÅ¬óĂË­É¬óãĂÚÂóäÌøĈîĀÖÂÖ¬óÈÂòÚ  

ë¬èÚÜäñëâØóÈÂóäÖæóÕ ÜäñÂîÛÕ­èã Õ­óÚÝæõÖáòÔÒ° Õ­óÚßÚòÂÈóÚÝú­Ăì­ÛäõÂóä  
Õ­óÚæòÂêÔñØóÈÂóãáóß ĀæñÕ­óÚÂäñÛèÚÂóä âöîõØÙõßæÖ¬îßåÖõÂääâÂóäÌøĈîÝæõÖáòÔÒ°ÿÛÿÂîäöć
ÃîÈāÅäÈÂóäÛäõÂóäîóìóäĀæñÃÚâîÛ HOME BAKERY âìóèõØãóæòãëèÚÕùëõÖÃîÈÝú­ÛäõāáÅĂÚ
ÂäùÈÿØßâìóÚÅäÕ­óÚÅèóâ×öćĂÚÂóäÌøĈî Āæñë¬èÚÜäñëâØóÈÂóäÖæóÕ Õ­óÚÝæõÖáòÔÒ° Õ­óÚäóÅó 
Õ­óÚßÚòÂÈóÚÝú­Ăì­ÛäõÂóä Õ­óÚÂäñÛèÚÂóä ĀæñÕ­óÚæòÂêÔñØóÈÂóãáóß âöîõØÙõßæÖ¬îßåÖõÂääâ
ÂóäÌøĈîÝæõÖáòÔÒ°ÿÛÿÂîäöćÃîÈāÅäÈÂóäÛäõÂóäîóìóäĀæñÃÚâîÛ HOME BAKERY âìóèõØãóæòã
ëèÚÕùëõÖÃîÈÝú­ÛäõāáÅĂÚÂäùÈÿØßâìóÚÅäÕ­óÚÅ¬óĂË­É¬óãĂÚÂóäÌøĈî  

ÅùÔÅ¬óÖäóëõÚÅ­óÃîÈ HOME BAKERY āÕãäèââöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÌøĈî
ÝæõÖáòÔÒ°ÿÛÿÂîäöćÃîÈāÅäÈÂóäÛäõÂóäîóìóäĀæñÃÚâîÛ HOME BAKERY âìóèõØãóæòãëèÚÕùëõÖ 
Õ­óÚÅèóâ×öćĂÚÂóäÌøĈî ĀæñÕ­óÚÅ¬óĂË­É¬óãĂÚÂóäÌøĈî  
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ÙõÖõ æóáËúëÈ¬ó (2559) ăÕ­é÷ÂêóÅùÔÅ¬óÖäóëõÚÅ­óĀæñÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ°ØöćâöÝæÖ¬îÂóä
ÖòÕëõÚĂÉÌøĈîÿÅäøćîÈÕøćâà¹ÈÂ°ËòćÚÚòæÕäõĈÈÅ°ãöćì­î ÿ́ÌĆÜÿÜ¨ ÛõèÖõ ÕäõĈÈÅ°µ ÃîÈÝú­ÛäõāáÅÿßéìÎõÈĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó Ýú­ÛäõāáÅë¬èÚĂìÎ¬îóãù 15 - 24 Ü£ ë×óÚáóßāëÕ Âóäé÷Âêó
äñÕòÛÜäõÎÎóÖäö îóËößßÚòÂÈóÚÛäõêòØÿîÂËÚ / æúÂÉ­óÈ äóãăÕ­ 20,001 · 30,000 ÛóØ 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó Ýú­ÛäõāáÅÿßéìÎõÈØöćâöäñÕòÛÂóäé÷Âêó ĀæñäóãăÕ­ÿÊæöćã
Ö¬îÿÕøîÚØöćĀÖÂÖ¬óÈÂòÚ âöÂóäÖòÕëõÚĂÉÌøĈîÿÅäøćîÈÕøćâà¹ÈÂ°ËòćÚÚòæÕäõĈÈÅ°ãöćì­î ÿÌĆÜÿÜ¨ ÛõèÖõ ÕäõĈÈÅ°ĀÖÂÖ¬óÈ
ÂòÚ 

ÅùÔÅ¬óÖäóëõÚÅ­ó ăÕ­ĀÂ¬ Õ­óÚÅùÔáóßØöćæúÂÅ­óăÕ­äòÛ Õ­óÚÂóäÿÜ»Úë¬èÚä¬èâĂÚÖäóëõÚÅ­ó 
Õ­óÚÅèóâáòÂÕöÖ¬îëõÚÅ­ó ĀæñÕ­óÚÂóääòÛäú­ĂÚÖäóëõÚÅ­ó âöÅèóâëòâßòÚÙ°ÂòÛÂóäÖòÕëõÚĂÉÌøĈî
ÿÅäøćîÈÕøćâà¹ÈÂ°ËòćÚÚòæÕäõĈÈÅ°ãöćì­î ÿÌĆÜÿÜ¨ ÛõèÖõÕäõĈÈÅ° ÃîÈÝú­ÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä  

Ü¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ăÕ­ĀÂ¬ Õ­óÚÝæõÖáòÔÒ°ØöćÅóÕìèòÈ Õ­óÚÜäñāãËÚ°ìæòÂ Õ­óÚÅùÔáóß
ÝæõÖáòÔÒ° ĀæñÕ­óÚäúÜæòÂêÔ°ÃîÈÝæõÖáòÔÒ° âöÅèóâëòâßòÚÙ°ÂòÛÂóäÖòÕëõÚĂÉÌøĈîÿÅäøćîÈÕøćâà¹ÈÂ°ËòćÚ
ÚòæÕäõĈÈÅ° ÿÌĆÜÿÜ¨ ÛõèÖõÕäõĈÈÅ° ÃîÈÝú­ÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä 

ÿÃâõÂó ëùÂäõÚØä° (2557) ăÕ­ØČóÂóäèõÉòãÿäøćîÈÿÉÖÅÖõĀæñßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚÂóĀà
ĀæñÃÚâìèóÚØöćâöÂóäë¬ÈÿëäõâÂóäÖæóÕÝ¬óÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°ÃîÈÝú­ÛäõāáÅĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅäÉóÂÂóäé÷ÂêóßÛè¬ó Âæù¬âÖòèîã¬óÈë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãùäñìè¬óÈ 20 · 30 Ü£ 
äñÕòÛÂóäé÷ÂêóÜäõÎÎóÖäö îóËößßÚòÂÈóÚìäøîæúÂÉ­óÈÛäõêòØÿîÂËÚ äóãăÕ­ë¬èÚÖòèÿÊæöćãÖ¬îÿÕøîÚ 
10,001 · 20,000 ÛóØ Åèóâ×öćØöćĂË­ÈóÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°āÕãÿÊæöćãâóÂÂè¬ó 7 ÅäòĈÈ 
Ö¬îëòÜÕóì° Ë¬èÈÿèæóØöćĂË­ÈóÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°Û¬îãØöćëùÕÅøî 18.01 · 00.00 Ú. Āæñ
äñãñÿèæóĂÚÂóäĂË­ÈóÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°Ö¬îæñÅäòĈÈÅøî 16 · 30 ÚóØö èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂË­
ÛäõÂóää­óÚÂóĀàĀæñÃÚâìèóÚÅøî ÿßøćîäòÛÜäñØóÚÂóĀàĀæñÃÚâìèóÚ ÉČóÚèÚÝú­ä¬èâĂË­ÛäõÂóä
ÅäòĈÈæñ 1 - 2 ÅÚ ë¬èÚÿÉÖÅÖõÖ¬îÂóäë¬ÈÿëäõâÂóäÖæóÕÝ¬óÚÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°ÃîÈÝú­ÛäõāáÅĂÚ
ÿÃÖÂäùÈÿØßâìóÚÅä Õ­óÚÂóäëøćîëóäÃ­îâúæØóÈÂóäÖæóÕÕ­óÚÂóäëä­óÈáóßæòÂêÔ°ØöćÕöĂì­ä­óÚ  
Õ­óÚÂóäë¬ÈÿëäõâÂóäÃóã ĀæñÕ­óÚÂóäÛäõìóäæúÂÅ­óëòâßòÚÙ°āÕãäèâîãú¬ĂÚäñÕòÛÕö 

ÜèöÔó Õ­èÈÅČóÉòÚØä° (2555) ăÕ­é÷ÂêóëøćîîîÚăæÚ°ĀæñÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ°ØöćâöÝæÖ¬î
ßåÖõÂääâÂóäÌøĈîÿÅäøćîÈÕøćâËóÿÃöãèîîä°ĀÂÚõÅ î́õËõÖòÚµ ÃîÈÝú­ÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä  
ÉóÂÂóäé÷ÂêóßÛè¬ó Ýú­ÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãùäñìè¬óÈ 15-30 Ü£ äñÕòÛÂóäé÷Âêó
ÜäõÎÎóÖäö ĀæñâöäóãăÕ­ÿÊæöćãÖ¬îÿÕøîÚ 10,000 · 20,000 ÛóØ āÕãÝú­ÛäõāáÅâöèòÖ×ùÜäñëÈÅ°ĂÚÂóä
ÌøĈîÿÅäøćîÈÕøćâËóÿÃöãèîîä°ĀÂÚõÅîõËõÖòÚÿßøćîÕòÛÂäñìóã Āæñë×óÚØöćØöćÝú­ÛäõāáÅÌøĈîÛ¬îãØöćëùÕÅøî  



  58 

ä­óÚ Seven Eleven / âõÚõØóä°Ø āÕãÿÅäøćîÈÕøćâËóÿÃöãèãöćì­îØöćÌøĈîÛ¬îãØöćëùÕ Åøî āîîõËõ ĀæñÛùÅÅæØöć
ÿÜ»ÚÝúØäÈîõØÙõßæÖ¬îÂóäÌøĈî ăÕ­ĀÂ¬ ÖòèÝú­ÛäõāáÅÿîÈ ĀæñÌøĈîĂÚË¬èÈÿèæó 12.01 Ú · 15.00 Ú ÜäõâóÔ
ÂóäÌøĈîāÕãÿÊæöćã 1 ÃèÕÖ¬îÅäòĈÈ ĀæñÜäñâóÔ 2 ÅäòĈÈÖ¬îëòÜÕóì° 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬óÝú­ÛäõāáÅØöćâöîóãù äñÕòÛÂóäé÷Âêó îóËöß ĀÖÂÖ¬óÈÂòÚ âö
ßåÖõÂääâÂóäÌøĈîÿÅäøćîÈÕøćâËóÿÃöãèîîä°ĀÂÚõÅîõËõÖòÚÕ­óÚÅèóâ×öćĂÚÂóäÌøĈîØöćĀÖÂÖ¬óÈÂòÚ Āæñ
Ýú­ÛäõāáÅâöÅèóâÅõÕÿìĆÚÕ­óÚëøćîîîÚăæÚ° ĀæñÕ­óÚÜ¹ÉÉòãÝæõÖáòÔÒ°āÕãäèâ âöÅèóâëòâßòÚÙ°ØõéØóÈ
ÿÕöãèÂòÚÂòÛßåÖõÂääâÂóäÌøĈîÿÅäøćîÈÕøćâËóÿÃöãèîîä°ĀÂÚõÅîõËõÖòÚ  

éäòÔÎ° Üùäóáó (2555) ăÕ­é÷ÂêóÅùÚÅ¬óÖäóëõÚÅ­ó Åèóâß÷ÈßîĂÉÕ­óÚë¬èÚÜäñëâØóÈ
ÂóäÖæóÕĀæñßåÖõÂääâÂóäÌøĈî âöîõØÙõßæÖ¬îĀÚèāÚ­âßåÖõÂääâÂóäÌøĈîëõÚÅ­óÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°
ÃîÈÝú­ÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó Ýú­ÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ  
îóãùäñìè¬óÈ 20 · 27 Ü£ Âóäé÷ÂêóäñÕòÛÜäõÎÎóÖäö îóËößßÚòÂÈóÚÛäõêòØÿîÂËÚ / æúÂÉ­óÈ âöäóãăÕ­
ÿÊæöćãÖ¬îÿÕøîÚâóÂÂè¬ó 30,000 ÛóØ ÚòÛ×øîéóëÚóßùØÙ 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó ÅùÔÅ¬óÖäóëõÚÅ­óÕ­óÚÂóäÖäñìÚòÂäú­ĂÚÖäóëõÚÅ­ó  
Õ­óÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó ĀæñÕ­óÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó âöîõØÙõßæÖ¬îĀÚèāÚ­âßåÖõÂääâ
ÂóäÌøĈîëõÚÅ­óÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ÃîÈÝú­ÛäõāáÅÕ­óÚÂóäÌøĈîÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ĂÚîÚóÅÖ ÅùÔÅ¬ó
ÖäóëõÚÅ­óÕ­óÚÅèóâÿËøćîâāãÈÂòÛÖäóëõÚÅ­ó ĀæñÕ­óÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­óâöîõØÙõßæÖ¬îĀÚèāÚ­â
ßåÖõÂääâÂóäÌøĈîÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ÃîÈÝú­ÛäõāáÅÕ­óÚÂóäĀÚñÚČóÝú­îøćÚĂì­âóÌøĈîÝæõÖáòÔÒ°ÿÛöãä°
ëõÈì° ÅùÔÅ¬óÖäóëõÚÅ­óÕ­óÚÂóäÖäñìÚòÂäú­ĂÚÖäóëõÚÅ­ó Õ­óÚÅèóâÿËøćîâāãÈĂÚÖäóëõÚÅ­ó ĀæñÕ­óÚ
ÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó âöîõØÙõßæÖ¬îĀÚèāÚ­âßåÖõÂääâÂóäÌøĈîëõÚÅ­óÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ÃîÈ
Ýú­ÛäõāáÅÕ­óÚÂóäÌøĈîÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°îã¬óÈÖ¬îÿÚøćîÈ  

Åèóâß÷ÈßîĂÉë¬èÚÜäñëâØóÈÂóäÖæóÕ ÜäñÂîÛÕ­èã Õ­óÚÝæõÖáòÔÒ° ĀæñÕ­óÚäóÅó  
âöîõØÙõßæÖ¬îĀÚèāÚ­âßåÖõÂääâÂóäÌøĈîëõÚÅ­óÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ĂÚîÚóÅÖ ë¬èÚÅèóâß÷ÈßîĂÉ
ë¬èÚÜäñëâØóÈÂóäÖæóÕÕ­óÚÝæõÖáòÔÒ° ĀæñÕ­óÚäóÅó âöîõØÙõßæÖ¬îĀÚèāÚ­âßåÖõÂääâÂóäÌøĈî
ëõÚÅ­óÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ÃîÈÝú­ÛäõāáÅÕ­óÚÂóäĀÚñÚČóÝú­îøćÚĂì­âóÌøĈîÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°  
ĀæñÅèóâß÷ÈßîĂÉë¬èÚÜäñëâØóÈÂóäÖæóÕÕ­óÚÝæõÖáòÔÒ° Õ­óÚäóÅó âöîõØÙõßæÖ¬îĀÚèāÚ­â
ßåÖõÂääâÂóäÌøĈîëõÚÅ­óÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°ÃîÈÝú­ÛäõāáÅÕ­óÚÂóäÌøĈîÝæõÖáòÔÒ°ÿÛöãä°ëõÈì°îã¬óÈ
Ö¬îÿÚøćîÈ  

āÊâÊóã āÊâÊóã (2555) ăÕ­é÷ÂêóÅùÔÅ¬óÖäóëõÚÅ­óĀæñÜ¹ÉÉòãØóÈÂóäÖæóÕØöćâöÝæÖ¬î
ßåÖõÂääâÂóäÿæøîÂĂË­ÛäõÂóää­óÚîóìóäëöà¨óÃîÈÝú­ÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷Âêó
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ßÛè¬ó Ýú­ÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ ëáóÚáóßāëÕ îóãù 25 - 34 Ü£ äñÕòÛÂóäé÷ÂêóÜäõÎÎóÖäö 
îóËößßÚòÂÈóÚÛäõêòØÿîÂËÚ äóãăÕ­ÖòĈÈĀÖ¬ 40,001 ÛóØÃ÷ĈÚăÜ Åèóâ×öćĂÚÂóäĂË­ÛäõÂóäÖ¬î 3 ÿÕøîÚ 
Åøî 71 ÅäòĈÈ āÕãÿÊæöćãâöÉČóÚèÚÅäòĈÈĂÚÂóäÿÃ­óâóĂË­ÛäõÂóäîãú¬Øöć 6.11 ÅäòĈÈ Ì÷ćÈÅ¬óĂË­É¬óãÿÊæöćãĂÚÂóä
ÛäõāáÅëúÈëùÕîãú¬Øöć 2,000 ÛóØÖ¬îÅäòĈÈ ĀæñÅ¬óĂË­É¬óãÿÊæöćãĂÚÂóäÛäõāáÅÖ¬îÅäòĈÈÿØ¬óÂòÛ 553.21 ÛóØ 
āÕãÝú­ÛäõāáÅë¬èÚĂìÎ¬âóäòÛÜäñØóÚÂòÛÅäîÛÅäòè ëóÃóØöćĂË­ÛäõÂóäÛ¬îãØöćëùÕÅøî  
ëóÃóëãóâëĀÅèä° ÿìÖùÝæØöćÿæøîÂĂË­ÛäõÂóä ÿÚøćîÈÉóÂäëËóÖõîóìóäĀæñÿÅäøćîÈÕøćââöÅèóâîä¬îã 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó Ýú­ÛäõāáÅØöćâöë×óÚáóß îóãùĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâĂÚ
ÂóäÿæøîÂĂË­ÛäõÂóää­óÚîóìóäëöà¨óÕ­óÚÅ¬óĂË­É¬óãÿÊæöćãĂÚÂóäÛäõāáÅÖ¬îÅäòĈÈĀÖÂÖ¬óÈÂòÚ  
ë¬èÚÝú­ÛäõāáÅØöćâöäñÕòÛÂóäé÷ÂêóĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâĂÚÂóäÿæøîÂĂË­ÛäõÂóää­óÚîóìóäëöà¨óÕ­óÚ
Åèóâ×öćĀÖÂÖ¬óÈÂòÚ ĀæñÝú­ÛäõāáÅØöćâöîóãù ë×óÚáóß îóËöß ĀæñäóãăÕ­ĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâĂÚ
ÂóäÿæøîÂĂË­ÛäõÂóää­óÚîóìóäëöà¨óÕ­óÚÛùÅÅæØöćä¬èâäòÛÜäñØóÚĀÖÂÖ¬óÈÂòÚ Ýú­ÛäõāáÅØöćâöë×óÚáóß 
îóãù ĀæñîóËößĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâĂÚÂóäÿæøîÂĂË­ÛäõÂóää­óÚîóìóäëöà¨ó Õ­óÚäúÜĀÛÛØöćâóĂË­
ÛäõÂóäÿÜ»ÚÜäñÉČóÖ¬óÈÂòÚ ĀæñÝú­ÛäõāáÅØöćâöë×óÚáóß îóãù äñÕòÛÂóäé÷Âêó îóËöß ĀæñäóãăÕ­
ĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâĂÚÂóäÿæøîÂĂË­ÛäõÂóää­óÚîóìóäëöà¨ó Õ­óÚëóÃóØöćĂË­ÛäõÂóäÛ¬îãëùÕ
ĀÖÂÖ¬óÈÂòÚ 

Ü¹ÉÉòãÕ­óÚë¬èÚÜäñëâØóÈÂóäÖæóÕ ëóâóä×ØČóÚóãßåÖõÂääâÂóäÿæøîÂĂË­ÛäõÂóä
ä­óÚîóìóäëöà¨óÃîÈÝú­ÛäõāáÅ Õ­óÚÅèóâ×öćĂÚÂóäĂË­ÛäõÂóäÖ¬î 3 ÿÕøîÚăÕ­  

ÅùÔÅ¬óÖäóëõÚÅ­óÕ­óÚÅèóâÝúÂßòÚĀæñÕ­óÚÅèóâáòÂÕöÂòÛÖäóëõÚÅ­ó âöÅèóâëòâßòÚÙ°ÂòÛ
ßåÖõÂääâÂóäÿæøîÂĂË­ÛäõÂóää­óÚîóìóäëöà¨ó Õ­óÚÅèóâ×öćĂÚÂóäĂË­ÛäõÂóäÖ¬î 3 ÿÕøîÚ  

ÅùÔÅ¬óÖäóëõÚÅ­óÕ­óÚÅùÔáóßØöćäòÛäú­âöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÿæøîÂĂË­ÛäõÂóä
ä­óÚîóìóäëöà¨óÕ­óÚÅ­óĂË­É¬óãÿÊæöćãĂÚÂóäÛäõāáÅÖ¬îÅäòĈÈ  

ÚòÚØõëóä° æøîÂõÖõăÂä (2554) ăÕ­é÷ÂêóÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ°ØöćâöÝæÖ¬îßåÖõÂääâÂóäÿæøîÂ
ÌøĈîÚĈČóÉõĈâëùÂöĈÃîÈÝú­ÛäõāáÅĂÚÿÃÖÂäùÈÿØßìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó Ýú­ÛäõāáÅë¬èÚĂìÎ¬ÿÜ»Ú 
ÿßéìÎõÈ îóãùÖćČóÂè¬óìäøîÿØ¬óÂòÛ 35 Ü£ îóËößäòÛÉ­óÈĀæñßÚòÂÈóÚÛäõêòØÿîÂËÚ âöäóãăÕ­ÿÊæöćãÖ¬î
ÿÕøîÚ 20.001 · 25,000 ÛóØ ÉČóÚèÚëâóËõÂĂÚÅäîÛÅäòè 5 · 6 ÅÚ āÕãÝú­ÛäõāáÅë¬èÚĂìÎ¬ÿæøîÂÌøĈî
ÚĈČóÉõĈâëùÂöĈãöćì­îßòÚØ­óãÚäëõÈì°âóÂØöćëùÕ ë×óÚØöćØöćÿæøîÂÌøĈîÛ¬îãØöćëùÕÅøî ÕõëÿÅóÚ°ëāÖä°  
(ÿË¬Ú ÿØëāÂ­āæÖòë Åóä°àúä° ÛõĉÂÌö) āÕãÿæøîÂÌøĈîäëËóÖõÚĈČóÉõĈâëùÂöĈëúÖäÂèóÈÖù­ÈâóÂØöćëùÕ Åèóâ×öćĂÚÂóä
ÿæøîÂÌøĈîÚĈČóÉõĈâëùÂöĈāÕãÿÊæöćã 1 - 3 ÅäòĈÈÖ¬îÿÕøîÚ Āæñë¬èÚĂìÎ¬ÿæøîÂÌøĈîÃÚóÕÛääÉùáòÔÒ°ÃîÈ 
ÚĈČóÉõĈâëùÂöĈÃÚóÕ 301 · 400 âõææõæõÖäâóÂØöćëùÕ 



  60 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó Ýú­ÛäõāáÅØöćâöÿßéĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÿæøîÂÌøĈî
ÚĈČóÉõĈâëùÂöĈÕ­óÚãöćì­îĂÚÂóäÿæøîÂÌøĈî Õ­óÚë×óÚØöćÿæøîÂÌøĈî Õ­óÚäëËóÖõÚĈČóÉõĈâëùÂöĈ ĀæñÕ­óÚÃÚóÕÛääÉù
áòÔÒ°ØöćÿæøîÂÌøĈîĀÖÂÖ¬óÈÂòÚ ë¬èÚÝú­ÛäõāáÅØöćâöîóãùĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÿæøîÂÌøĈîÚĈČóÉõĈâëùÂöĈ
Õ­óÚÅèóâ×öćØöćÌøĈîāÕãÿÊæöćã ĀæñÕ­óÚÃÚóÕÛääÉùáòÔÒ°ØöćÿæøîÂÌøĈîĀÖÂÖ¬óÈÂòÚ Ýú­ÛäõāáÅØöćâöîóËöß
ĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÿæøîÂÌøĈîÚĈČóÉõĈâëùÂöĈÕ­óÚãöćì­îĂÚÂóäÿæøîÂÌøĈî Õ­óÚë×óÚØöćÿæøîÂÌøĈî Õ­óÚ
äëËóÖõÚĈČóÉõĈâëùÂöĈ ĀæñÕ­óÚÕ­óÚÅèóâ×öćØöćÌøĈîāÕãÿÊæöćãĀÖÂÖ¬óÈÂòÚ ĀæñÝú­ÛäõāáÅØöćâöäóãăÕ­ĀÖÂÖ¬óÈÂòÚ 
âößåÖõÂääâÂóäÿæøîÂÌøĈîÚĈČóÉõĈâëùÂöĈÕ­óÚë×óÚØöćÿæøîÂÌøĈî ĀæñÕ­óÚäëËóÖõÚĈČóÉõĈâëùÂöĈĀÖÂÖ¬óÈÂòÚ  

Ü¹ÉÉòãÕ­óÚÝæõÖòÔÒ°Õ­óÚËøćîÿëöãÈÖäóëõÚÅ­óâöÅèóâëòâßòÚÙ°Ö¬îßåÖõÂääâÂóäÌøĈîÚĈČóÉõĈâëùÂöĈ 
ĂÚÕ­óÚãöćì­îØöćÿæøîÂÌøĈî Õ­óÚÅèóâ×öćØöćÌøĈîāÕãÿÊæöćã ĀæñÕ­óÚÃÚóÕÛääÉùáòÔÒ°ØöćÿæøîÂÌøĈî ë¬èÚÜ¹ÉÉòã
Õ­óÚÝæõÖáòÔÒ°Õ­óÚÅùÔáóßÝæõÖáòÔÒ° âöÅèóâëòâßòÚÙ°Ö¬îßåÖõÂääâÂóäÌøĈîÚĈČóÉõĈâëùÂöĈ ĂÚÕ­óÚãöćì­îØöć
ÿæøîÂÌøĈî Õ­óÚäëËóÖõÚĈČóÉõĈâëùÂöĈ ĀæñÕ­óÚÅèóâ×öćØöćÌøĈîāÕãÿÊæöćã ĀæñÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° 
Õ­óÚÛääÉùáòÔÒ° âöÅèóâëòâßòÚÙ°Ö¬îßåÖõÂääâÂóäÌøĈîÚĈČóÉõĈâëùÂöĈÕ­óÚãöćì­îØöćÿæøîÂÌøĈî Õ­óÚÕ­óÚÅèóâ×öć
ØöćÌøĈîāÕãÿÊæöćã ĀæñÕ­óÚÃÚóÕÛääÉùáòÔÒ°ØöćÿæøîÂÌøĈî 

Âòæãó ÚèÖäñÂúæßõëùØÙõċ (2552) ăÕ­é÷ÂêóÜ¹ÉÉòãØóÈÂóäÖæóÕĀæñÅùÔÅ¬óÖäóëõÚÅ­ó 
ØöćâöÝæÖ¬îßåÖõÂääâÂóäÌøĈîëõÚÅ­óÖäó ã́úāä¬µ ÃîÈÝú­ÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷Âêó
ßÛè¬ó Ýú­ÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãùäñìè¬óÈ 35 - 44 Ü£ ë×óÚáóßāëÕ âöäñÕòÛÂóäé÷Âêó
ÜäõÎÎóÖäö îóËößßÚòÂÈóÚÿîÂËÚ äóãăÕ­Ö¬îÿÕøîÚ 40,000 ÛóØ Ýú­ÛäõāáÅÌøĈîëõÚÅ­óÂæù¬âÿÅ­ÂëúÈëùÕ 
Āæñë×óÚØöćØöćÌøĈîÛ¬îãØöćëùÕÅøî ÕõëÿÅóÚ°ëāÖä° - ÌùÜÿÜîä°âóä°ÿÂĆÖ ÖòÕëõÚĂÉÌøĈîÕ­èãÖòèÿîÈāÕãÅČóÚ÷È×÷È
Ü¹ÉÉòãÕ­óÚäëËóÖõâóÂØöćëùÕ ÌøĈîÜäñâóÔ 2 ÅäòĈÈÖ¬îÿÕøîÚ  

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó Ýú­ÛäõāáÅØöćâöÿßé îóãù ĀæñäóãăÕ­ĀÖÂÖ¬óÈÂòÚ âö
ßåÖõÂääâÂóäÌøĈîëõÚÅ­óÖäóãúāä¬ Õ­óÚÅèóâ×öćāÕãÿÊæöćãĂÚÂóäÌøĈîĀÖÂÖ¬óÈÂòÚ ë¬èÚÝú­ÛäõāáÅØöćâöîóãù 
äñÕòÛÂóäé÷Âêó ĀæñäóãăÕ­ĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÌøĈîëîÚÅ­óÖäóãúāä¬Õ­óÚĀÚèāÚ­âÂóäÌøĈî
ëõÚÅ­óĂÚîÚóÅÖĀÖÂÖ¬óÈÂòÚ 

Ü¹ÉÉòãØóÈÂóäÖæóÕāÕãäèâ ĀæñÅùÔÅ¬óÖäóëõÚÅ­óâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÌøĈî
ëõÚÅ­óÖäóãúāä¬ Õ­óÚÅèóâ×öćāÕãÿÊæöćãĂÚÂóäÌøĈî ĀæñÕ­óÚĀÚèāÚ­âÂóäÌøĈîëõÚÅ­óĂÚîÚóÅÖ  

äòÖÚó ÂöćÿîöćãÚ (2552) ăÕ­é÷ÂêóÅùÔÅ¬óÖäóëõÚÅ­ó ĀæñÜ¹ÉÉòãØóÈÂóäÖæóÕØöćë¬ÈÝæÖ¬îÂóä
ÖòÕëõÚĂÉÌøĈîÃîÈÝú­ÛäõāáÅÝæõÖáòÔÒ°ÿÛÿÂîäöć ä­óÚ ßòà ĀîÚÕ° ßóã ÉóÂÂóäé÷ÂêóßÛè¬ó Ýú­ÛäõāáÅ 
ë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãù 30 - 40 Ü£ îóËößäòÛÉ­óÈ / ßÚòÂÈóÚÛäõêòØÿîÂËÚ ĀæñâöäóãăÕ­ 
15,001 - 25,000 ÛóØ āÕãÝú­ÛäõāáÅâöÅèóâ×öćĂÚÂóäÌøĈî 2 ÅäòĈÈÖ¬îÿÕøîÚ Å¬óĂË­É¬óãÿÊæöćãÖ¬îÿÕøîÚ
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ÜäñâóÔ 128 ÛóØ äñãñÿèæóÿÊæöćãĂÚÂóäÌøĈîÜäñâóÔ 2 Ü£ 7 ÿÕøîÚ āÕãâöÂóäÌøĈîÿÛÿÂîäöć 
Âæù¬âÃÚâÜ¹ÈÿÜ»ÚÜäñÉČó äëËóÖõØöćîä¬îãÃîÈÿÛÿÂîäöćßòßà« ĀîÚÕ° ßóã ÿÜ»ÚÜ¹ÉÉòãØöćØČóĂì­ÿÂõÕÂóä
ÖòÕëõÚĂÉÌøĈî Âæù¬âÝú­ÛäõāáÅâöĀÚèāÚ­âÛäõāáÅâóÂÃ÷ĈÚ ÖæîÕÉÚâöÂóäÛîÂÖ¬îÛùÅÅæîøćÚĂì­ÌøĈîÕ­èã  
āÕãÝú­ÛäõāáÅâöÅèóâÅõÕÿìĆÚÕ­óÚÂóääú­ÉòÂÖäóëõÚÅ­ó Õ­óÚÅèóâëòâßòÚÙ°ÂòÛÖäóëõÚÅ­ó ĀæñÕ­óÚÅèóâ
áòÂÕöÖ¬îÖäóëõÚÅ­óĂÚäñÕòÛÜóÚÂæóÈ ë¬èÚÕ­óÚÅùÔáóßØöćÿÂõÕÉóÂÂóääòÛäú­ÖäóëõÚÅ­óîãú¬ĂÚäñÕòÛÕö 
ÅèóâÅõÕÿìĆÚÿÂöćãèÂòÛÜ¹ÉÉòãØóÈÂóäÖæóÕÃîÈÝú­ÛäõāáÅÝæõÖáòÔÒ°ÿÛÿÂîäöć āÕãäèâĀæñäóãÕ­óÚ  
îãú¬ĂÚäñÕòÛÜóÚÂæóÈ 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó Ýú­ÛäõāáÅØöćâöÿßéĀÖÂÖ¬óÈÂòÚ âöÝæÖ¬îßåÖõÂääâÂóäÌøĈî 
Õ­óÚÜ¹ÉÉòãØöćëČóÅòÎĂÚÂóäÖòÕëõÚĂÉÌøĈî ĀæñÕ­óÚÂóäÛîÂÖ¬îĂì­ÛùÅÅæîøćÚÌøĈîĀÖÂÖ¬óÈÂòÚ Ýú­ÛäõāáÅØöćâö
îóËößĀÖÂÖ¬óÈÂòÚ âöÝæÖ¬îßåÖõÂääâÂóäÌøĈîÕ­óÚÜ¹ÉÉòãØöćëČóÅòÎĂÚÂóäÖòÕëõÚĂÉÌøĈî ĀæñÕ­óÚ
ĀÚèāÚ­âĀÚèāÚ­âÂóäÌøĈîĂÚîÚóÅÖĀÖÂÖ¬óÈÂòÚ ë¬èÚÝú­ÛäõāáÅØöćâöîóãù ĀæñäóãăÕ­ÿÊæöćãÖ¬îÿÕøîÚ
ĀÖÂÖ¬óÈÂòÚ âöÝæÖ¬îßåÖõÂääâÂóäÌøĈîĂÚÕ­óÚÅ¬óĂË­É¬óãĂÚÂóäÌøĈî ĀæñÕ­óÚÜ¹ÉÉòãØöćëČóÅòÎĂÚÂóä
ÖòÕëõÚĂÉÌøĈîĀÖÂÖ¬óÈÂòÚ 

ÅùÔÅ¬óÖäóëõÚÅ­ó ăÕ­ĀÂ¬ Õ­óÚÅèóâäú­ÉòÂÖäóËøćîëõÚÅ­ó Õ­óÚÅùÔáóßØöćÿÂõÕÉóÂÂóääòÛäú­ 
ÖäóëõÚÅ­ó Õ­óÚÅèóâëòâßòÚÙ°ÂòÛÖäóëõÚÅ­ó ĀæñÕ­óÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó âöÅèóâëòâßòÚÙ°ÂòÛ 
ßåÖõÂääâÂóäÌøĈîÿÛÿÂîäöćä­óÚ ßòàà« ĀîÚÕ° ßóã Õ­óÚÅèóâ×öćĂÚÂóäÌøĈî 

Ü¹ÉÉòãÂóäÖæóÕ ăÕ­ĀÂ¬ Õ­óÚÝæõÖáòÔÒ° Õ­óÚäóÅó Õ­óÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã  
âöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÖòÕëõÚĂÉÌøĈîÿÛÿÂîäöćä­óÚ ßòàà« ĀîÚÕ° ßóã Õ­óÚÅèóâ×öćĂÚÂóäÌøĈî
ÃîÈÝú­ÛäõāáÅ  

îäØòã ßäéõäõÜäñÿëäõÑ (2552) ăÕ­é÷ÂêóÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ°ØöćâöÝæÖ¬îßåÖõÂääâÂóäÌøĈî
ÃÚâÛõëÂõÖÃîÈÝú­ÛäõāáÅĂÚÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó Ýú­ÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ  
îóãù 26 · 30 Ü£ âöäñÕòÛÂóäé÷ÂêóĂÚäñÕòÛÜäõÎÎóÖäö îóËößßÚòÂÈóÚÿîÂËÚ äóãăÕ­ÿÊæöćãÖ¬îÿÕøîÚ 
10,001 · 15,000 ÛóØ ÖäóëõÚÅ­óÃîÈÃÚâÛõëÂõÖØöćÝú­ÛäõāáÅÿÅãÌøĈîâóÂØöćëùÕ ăÕ­ĀÂ¬ āîäõāî  
ÜäñÿáØÃÚâÛõëÂõÖØöćÛäõāáÅÛ¬îãØöćëùÕ Åøî ÃÚâÛõëÂõÖÜäñÿáØÅù­ÂÂöĈ äëËóÖõØöćÌøĈîÛ¬îãØöćëùÕÅøî  
äëìèóÚ āÕãÉČóÚèÚÅäòĈÈØöćÌøĈîÖ¬îÿÕøîÚāÕãÿÊæöćãÅøî 3.6 ÅäòĈÈ Å¬óĂË­É¬óãĂÚÂóäÌøĈîÖ¬îÅäòĈÈÿØ¬óÂòÛ  
58.52 ÛóØ èòÖ×ùÜäñëÈÅ°ĂÚÂóäÌøĈîÅøî äòÛÜäñØóÚÿßøćîäîÈØ­îÈ Ü¹ÉÉòãÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÃÚâ
ÛõëÂõÖ Åøî Ü¹ÉÉòãÕ­óÚäëËóÖõ ä­óÚÅ­óØöćÌøĈîăÕ­ĀÂ¬ ä­óÚÅ­óÜäñÿáØä­óÚëñÕèÂÌøĈî āÕãÜ¹ÉÉòãÕ­óÚ
ÝæõÖáòÔÒ°ØöćÝú­ÛäõāáÅĂì­ÅèóâëČóÅòÎÿÜ»Úîã¬óÈâóÂ ăÕ­ĀÂ¬ Õ­óÚÃîÈÅùÔáóß Õ­óÚæòÂêÔñØóÈ
Âóãáóß Õ­óÚÛääÉùáòÔÒ° ĀæñÕ­óÚÅèóâìæóÂìæóãÃîÈÝæõÖáòÔÒ°  
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ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó Ýú­ÛäõāáÅØöćâöîóãùĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÌøĈîÃÚâ
ÛõëÂõÖÃîÈÝú­ÛäõāáÅĂÚÂäùÈÿØßâìóÚÅäÕ­óÚÜäñÿáØÃÚâÛõëÂõÖØöćÌøĈî Õ­óÚäëËóÖõØöćÌøĈî  
Õ­óÚèòÖ×ùÜäñëÈÅ°ĂÚÂóäÌøĈî Õ­óÚÂóäÌøĈîĂì­ĂÅäÛäõāáÅ Õ­óÚÜ¹ÉÉòãĂÚÂóäÌøĈî ĀæñÕ­óÚä­óÚÅóØöćÌøĈî
ĀÖÂÖ¬óÈÂòÚ Ýú­ÛäõāáÅØöćâöäñÕòÛÂóäé÷ÂêóĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâÂóäÌøĈîÃÚâÛõëÂõÖÃîÈÝú­ÛäõāáÅĂÚ
ÂäùÈÿØßâìóÚÅäÕ­óÚÜ¹ÉÉòãĂÚÂóäÌøĈîĀÖÂÖ¬óÈÂòÚ ë¬èÚÝú­ÛäõāáÅØöćâöîóËößĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâ
ÂóäÌøĈîÃÚâÛõëÂõÖÃîÈÝú­ÛäõāáÅĂÚÂäùÈÿØßâìóÚÅäÕ­óÚèòÖ×ùÜäñëÈÅ°ĂÚÂóäÌøĈî Õ­óÚÜ¹ÉÉòãĂÚÂóäÌøĈî 
ĀæñÕ­óÚä­óÚÅ­óØöćÌøĈîĀÖÂÖ¬óÈÂòÚ ĀæñÝú­ÛäõāáÅØöćâöäóãăÕ­āÕãÿÊæöćãÖ¬îÿÕøîÚĀÖÂÖ¬óÈÂòÚ  
âößåÖõÂääâÂóäÌøĈîÃÚâÛõëÂõÖÃîÈÝú­ÛäõāáÅĂÚÂäùÈÿØßâìóÚÅäÕ­óÚÜäñÿáØÃÚâÛõëÂõÖØöćÌøĈî  
Õ­óÚÜ¹ÉÉòãĂÚÂóäÌøĈî ĀæñÕ­óÚä­óÚÅ­óØöćÌøĈîĀÖÂÖ¬óÈÂòÚ 

Ü¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ăÕ­ĀÂ¬ Õ­óÚÅùÔáóßÃîÈÝæõÖáòÔÒ° Õ­óÚæòÂêÔñØóÈÂóãáóßÃîÈ
ÝæõÖáòÔÒ° Õ­óÚÛääÉùáòÔÒ° ĀæñÕ­óÚÅèóâìæóÂìæóãÃîÈÝæõÖáòÔÒ° âöÅèóâëòâßòÚÙ°ÂòÛ
ßåÖõÂääâÂóäÌøĈîÃÚâÛõëÂõÖÃîÈÝú­ÛõëÂõÖÃîÈÝú­ÛäõāáÅÕ­óÚÉČóÚèÚÅäòĈÈĂÚÂóäÌøĈîÃÚâÛõëÂõÖÖ¬îÿÕøîÚ 
äèâ×÷ÈÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ°ĂÚÕ­óÚÖäóëõÚÅ­óÃîÈÝæõÖáòÔÒ° ăâ¬âöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóä
ÌøĈîÃÚâÛõëÂõÖÃîÈÝú­ÛäõāáÅ Õ­óÚÉČóÚèÚÅäòĈÈĂÚÂóäÌøĈîÃÚâÛõëÂõÖÖ¬îÿÕøîÚ ĀæñÕ­óÚÅ¬óĂË­É¬óãÖ¬îÅäòĈÈ
ĂÚÂóäÌøĈîÃÚâÛõëÂõÖ 

ßåÖõÂääâÂóäÌøĈîÃÚâÛõëÂõÖÕ­óÚÉČóÚèÚÅäòĈÈĂÚÂóäÌøĈîÖ¬îÿÕøîÚ ĀæñÕ­óÚÅ¬óĂË­É¬óãÖ¬îÅäòĈÈ
ĂÚÂóäÌøĈî âöÅèóâëòâßòÚÙ°ÂòÛĀÚèāÚ­âÂóäÌøĈîÃÚâÛõëÂõÖÃîÈÝú­ÛäõāáÅ  

ÚõÙõËó ÕöÿØöćãÈÙääâ (2551) ăÕ­é÷ÂêóÖČóĀìÚ¬ÈÖäóëõÚÅ­ó ÅùÔÅ¬óÖäóëõÚÅ­ó ßåÖõÂääâ 
ÂóäÌøĈîÚâ×òćèÿìæøîÈÖäóāàä°āâëÖ°ăïăàè°ĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÉóÂÂóäé÷ÂêóßÛè¬ó Ýú­ÛäõāáÅ 
ë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãùăâ¬ÿÂõÚ 25 Ü£ îóËößÚòÂÿäöãÚ ÚòÂé÷Âêó âöäóãăÕ­ăâ¬ÿÂõÚ 10,000 ÛóØ 
āÕãÅ¬óĂË­É¬óãĂÚÂóäÌøĈîÖ¬îÿÕøîÚăâ¬ÿÂõÚ 113.75 ÛóØ ÉČóÚèÚ 4 Âæ¬îÈÖ¬îÿÕøîÚ ë¬èÚĂìÎ¬Úõãâ 
ÌøĈîÚâ×òćèÿìæøîÈÖäóāàä°āâëÖ°ËÚõÕÂæ¬îÈÃÚóÕ 230 âõææõæõÖä äëÙääâËóÖõâóÂØöćëùÕ ÛùÅÅæØöćâö
îõØÙõßæĂÚÂóäÌøĈîÅøî ÿßøćîÚìäøîÅÚäú­ÉòÂ āÕãÉñÌøĈîÉóÂä­óÚëñÕèÂÌøĈîÿÜ»Úë¬èÚĂìÎ¬ 

ÝæÂóäØÕëîÛëââÖõÑóÚßÛè¬ó Ýú­ÛäõāáÅØöćâöîóËöß ĀæñäóãăÕ­ĀÖÂÖ¬óÈÂòÚ âößåÖõÂääâ
ÂóäÌøĈîÚâ×òćèÿìæøîÈÖäóāàä°āâëÖ°ăïăàè° Õ­óÚÉČóÚèÚÿÈõÚØöćÌøĈî ĀæñÕ­óÚÜäõâóÔÂóäÌøĈîĀÖÂÖ¬óÈÂòÚ 

ÅùÔÅ¬óÖäóëõÚÅ­ó ăÕ­ĀÂ¬ Õ­óÚäú­ÉòÂÖäóëõÚÅ­ó Õ­óÚÅùÔáóßØöćäòÛäú­ Õ­óÚÅèóâÝúÂßòÚÂòÛÖäó
ëõÚÅ­ó Õ­óÚÅèóâáòÂÕöÖ¬îÖäóëõÚÅ­ó ĀæñÖČóĀìÚ¬ÈÖäóëõÚÅ­ó ăÕ­ĀÂ¬ ĀäÈÉúÈĂÉĂÚÂóäÌøĈî Åèóâß÷È
ßîĂÉĂÚÂóäÌøĈî âöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÌøĈîÚâ×òćèÿìæøîÈÖäóāàä°āâëÖ°ăïăàè°Õ­óÚÉČóÚèÚ
ÿÈõÚØöćÌøĈî ĀæñÕ­óÚÜäõâóÔÂóäÌøĈî  
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ÿäøîÈåØÙõċ ÉòÚØä°ßõäõãñßä (2551) ăÕ­ØČóÂóäèõÉòãÿäøćîÈØòéÚÅÖõĀæñßåÖõÂääâÝú­ÛäõāáÅØöćâö 
ÝæÖ¬îĀÚèāÚ­âÂóäâóĂË­ÛäõÂóää­óÚ Coffee Alley ÃîÈÝú­ÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä  
ÉóÂÂóäé÷ÂêóßÛè¬ó Ýú­ÛäõāáÅë¬èÚĂìÎ¬ÿÜ»ÚÿßéìÎõÈ îóãùäñìè¬óÈ 26 - 35 Ü£ Âóäé÷ÂêóäñÕòÛ
ÜäõÎÎóÖäöìäøîÿØöãÛÿØ¬ó ë×óÚáóßāëÕ îóËößßÚòÂÈóÚÛäõêòØÿîÂËÚ äóãăÕ­ÿÊæöćãÖ¬îÿÕøîÚÖćČóÂè¬ó
ìäøîÿØ¬óÂòÛ 15,000 ÛóØ  Ë¬èÈÿèæóØöćÿÃ­óâóĂË­ÛäõÂóäâóÂØöćëùÕÅøî ĂÚÿèæóÿãĆÚ (ìæòÈ 16.01 Ú.) 
ë¬èÚĂìÎ¬ÉñâóĂË­ÛäõÂóäÂòÛÂæù¬âÿßøćîÚ Åèóâ×öćĂÚÂóäĂË­ÛäõÂóäÿÊæöćã 4.43 ÅäòĈÈÖ¬îÿÕøîÚ Å¬óĂË­É¬óã
āÕãÿÊæöćãÜäñâóÔ 100.86 ÛóØÖ¬îÅäòĈÈ Ýú­ÛäõāáÅâöäñÕòÛĀäÈÉúÈĂÉĂÚÂóäĂË­ÛäõÂóäÕ­óÚÉõÖèõØãó 
ĀæñÕ­óÚÿìÖùÝæāÕãäèâîãú¬ĂÚäñÕòÛâóÂ ë¬èÚÕ­óÚëòÈÅâîãú¬ĂÚäñÕòÛÜóÚÂæóÈ Ýú­ÛäõāáÅâöäñÕòÛ
Åèóâß÷ÈßîĂÉÖ¬îÂóäĂË­ÛäõÂóäāÕãäèâîãú¬ĂÚäñÕòÛßîĂÉ āÕãÕ­óÚëõÚÅ­ó Õ­óÚäóÅó Õ­óÚë×óÚØöć
Ăì­ÛäõÂóä Õ­óÚÛùÅæóÂä Õ­óÚÛäõÂóä ĀæñÕ­óÚæòÂêÔñØóÈÂóãáóßîãú¬ĂÚäñÕòÛßîĂÉ ë¬èÚÕ­óÚÂóä
ë¬ÈÿëäõâÂóäÖæóÕîãú¬ĂÚäñÕòÛÜóÚÂæóÈ Ýú­ÛäõāáÅâöĀÚèāÚ­âĂÚÂóäĀÚñÚČóÛùÅÅæîøćÚâóĂË­ÛäõÂóä
ĀæñÂóäÂæòÛâóĂË­ÛäõÂóäÌĈČóĂÚÅäòĈÈÖ¬îăÜ  

ÉóÂÂóäé÷ÂêóÈóÚèõÉòãØöćÿÂöćãèÃ­îÈÃ­óÈÖ­Ú ÉñÿìĆÚăÕ­è¬óÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬ó
ÖäóëõÚÅ­ó âöÅèóâëČóÅòÎĀæñâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÃîÈÝú­ÛäõāáÅĂÚÂóäÛäõāáÅÝæõÖáòÔÒ°
ìäøîÂóäĂË­ÛäõÂóäÖ¬óÈą ÕòÈÚòĈÚÝú­èõÉòãÉ÷ÈăÕ­ÚČóÿîóØåêÏöĀæñĀÚèÅèóâÅõÕ äèâ×÷ÈÈóÚèõÉòãØöćÿÂöćãèÃ­îÈ
ÚöĈ âóĂË­ÿÜ»ÚĀÚèØóÈĂÚÂóäÂČóìÚÕÂäîÛĀÚèÅõÕÂóäèõÉòã Âóäëä­óÈĀÛÛëîÛ×óâ ÿßøćîÂóäîáõÜäóã
Ýæ äèâ×÷ÈÃ­îÿëÚîĀÚñÖ¬óÈą ĂÚÂóäØČóèõÉòãÅäòĈÈÚöĈ 
 
 



 

ÛØØöć 3 
èõÙöÕČóÿÚõÚÂóäèõÉòã 

 
ĂÚÂóäé÷ÂêóèõÉòãÿäøćîÈ Ǘ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÖäóëõÚÅ­óØöćâöîõØÙõßæÖ¬î

ßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖÂäùÈÿØßâìóÚÅäµ 
āÕãâöëóäñëČóÅòÎ×÷ÈèõÙöÂóäÕČóÿÚõÚÂóäèõÉòãîã¬óÈÿÜ»ÚÃòĈÚÖîÚ ÿßøćîĂì­ăÕ­Ì÷ćÈăÕ­Ã­îâúæÉóÂÂæù¬âÖòèîã¬óÈ 
ĀæñÉñÚČóăÜèõÿÅäóñì°Õ­èãèõÙöØóÈë×õÖõÖ¬îăÜ Ì÷ćÈÝú­èõÉòãăÕ­ÕČóÿÚõÚÂóäé÷ÂêóÅ­ÚÅè­óÖóâÃòĈÚÖîÚÖ¬óÈ ą 
ÕòÈÚöĈ 

1. ÂóäÂČóìÚÕÜäñËóÂäĀæñÂóäÿæøîÂÂæù¬âÖòèîã¬óÈ 
2. Âóäëä­óÈÿÅäøćîÈâøîØöćĂË­ĂÚÂóäèõÉòã 
3. ÂóäÿÂĆÛäèÛäèâÃ­îâúæ  
4. ÂóäÉòÕÂäñØČóĀæñÂóäèõÿÅäóñì°Ã­îâúæ 
5. ë×õÖõØöćĂË­ĂÚÂóäèõÿÅäóñì°Ã­îâúæ 
 

ÂóäÂČóìÚÕÜäñËóÂäĀæñÂóäÿæøîÂÂæù¬âÖòèîã¬óÈ 
ÃîÛÿÃÖÃîÈÿÚøĈîìóĂÚÂóäèõÉòã 
ÃîÛÿÃÖÂóäèõÉòãĂÚÅäòĈÈÚöĈâù¬Èé÷Âêó×÷ÈÜ¹ÉÉòãÕ­óÚÝæõÖáòÔÒ° ĀæñÅùÔÅ¬óÖäóëõÚÅ­óØöćâö

îõØÙõßæÖ¬îßåÖõÂääâÂóäĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ÃîÈÝú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä 

 
ÜäñËóÂäØöćĂË­ĂÚÂóäèõÉòã 
ÜäñËóÂäØöćĂË­ĂÚÂóäèõÉòãÅäòĈÈÚöĈÅøî Ýú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóãØöćÿÂõÕäñìè¬óÈ 

Ü£ ß.é. 2523 - 2537 îóãùäñìè¬óÈ 24 - 38 Ü£ ØöćĂË­ÛäõÂóä ìäøîÿÅãĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä Ì÷ćÈăâ¬ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ 

 
Âæù¬âÖòèîã¬óÈØöćĂË­ĂÚÂóäèõÉòã 
Âæù¬âÖòèîã¬óÈØöćĂË­ĂÚÂóäèõÉòãÅäòĈÈÚöĈÅøî Ýú­ÛäõāáÅĂÚË¬èÈîóãùÿÉÚèóã îóãùäñìè¬óÈ  

24 - 38 Ü£ ØöćĂË­ÛäõÂóä ìäøîÿÅãĂË­ÛäõÂóää­óÚîóàÿÖîä° ãú ĂÚÿÃÖÂäùÈÿØßâìóÚÅä ÿÚøćîÈÉóÂÝú­èõÉòãăâ¬
ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚÉ÷ÈÂČóìÚÕÃÚóÕÖòèîã¬óÈ āÕãĂË­ëúÖäÂóäÅČóÚèÔÃÚóÕÂæù¬â
Öòèîã¬óÈ ĂÚÂäÔöØöćăâ¬ØäóÛÉČóÚèÚÜäñËóÂä (Âòæãó èóÚõËã°ÛòÎËó, 2550) āÕãØöćäñÕòÛÅèóâ



 


