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The focal point of this research is to evaluate the communication strategy of online travel
influencers that affect consumer purchasing decisions of electronic devices. The research samples
included 400 of active social media users that are actively using social media on a daily basis, and
follow online travel influencers on mainstream platforms such as Facebook and YouTube, through the
usage of online questionnaires as the main source of data gathering. The percentage, mean, and
standard deviation statistics were employed in the data analysis. Using independent samples to test
hypotheses and multiple regression analysis with One-Way Variance. In order to illustrate the
correlation between the independent variables and dependent variables, the statistical significance of
0.05, the research indicated the following hypotheses. First, the difference in gender drastically affects
the purchasing decisions of electronic devices introduced by online travel influencers. Females are
more susceptible to the influence than male. Second, the positive variables of purchasing decision
presented by the online travel influencers are the constant value of communication type of online travel
influencers is the factor that determines the purchasing decision of electronic devices that online travel
influencers promote. If every aspect of the communication of the influencer was constant. Consumers
made decisions to buy electronic equipment, equal to 2.967. The constant value of communication
style of the influencerincreased by one, it would cause consumers to make decisions to buy electronic

products by 0.155 units given, that three values of the online travel influencers were constant

Keyword : Communication of online travel influencers, Purchasing decisions, Electronic products,

Communication styles
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