.OOO....
~h

:

yaa a [y A N aa
ﬂq?@@ﬂLLUUqﬁ:ﬂ LLUUT@QHNﬂWﬁW@ﬁquﬂquQqN(Beauty Influencersﬂu@‘ﬂ%‘ﬁa@mLm?_l

IDENTITY DESIGN OF BEAUTY INFLUENCERS IN SOCIAL MEDIA

Hefa91 anannyaed

TURRINGAE NUNINENRATUATUNTI 135

2564



yala a v dl = a A
n1seenuUUglLuLYeENanEwas uANNenn (Beauty Influencers)lude lnimaaiine

efa37 anavnyaed

¥ !
Anstinusililudauntlsnasnisdnaunangns
AatlAnansuniinga g1an3en1seanuuLiNegsna
MFLUTANIINABAIAIAN NUMINYAEFFUATUN T L9o
= =
tnnsAnmn 2564

-

AUANTUDINPIN AL ATUATUNTI 1760



IDENTITY DESIGN OF BEAUTY INFLUENCERS IN SOCIAL MEDIA

PEVARA ARJHARNWONG

A Master’s Project Submitted in Partial Fulfillment of the Requirements
for the Degree of MASTER OF ARTS
(Master of Arts (Design for Business))
College of Social Communication Innovation, Srinakharinwirot University
2021

Copyright of Srinakharinwirot University



ANFUNUT
-
1384
yala a v dl = a A
N199eNLULULULRERENENAAIUAININH (Beauty Influencers) luda lmimaaine)
SN

Tefn91 arauoyaed

IH5ueuiRaniudmnendeliiududeuniiaasnisdnsauvangas
sy Aataansuniiugin arandsiniseaniuuiiegsne

YAINMNINLNAEIATUATUN T 195

(3p9F8mT1An s Waunneansde lenilysynana)

AL AU AINEINAE

AUENTINNITAR LU NILAN A FUNLET

.............................................. RUTnHIUAN RO 7Y 1

(HHqeransIIanse AT UNAY BUNFIUNT) (e

.............................................. NITNNIT

NEANERTIANTE M99 WANLIUUN)



A A yala o % o
G GIEGN n1seanuULILLLLIeSHENENARNWA9TNINH (Beauty Influencers) lu@e
Tmdasdina
AeRgd TeM9 ananneyasd
Sy AatlANanINv TR
Tns@nmn 2564
b’d‘ E 2N s a 6o &
819197eMLFNE ETN8ANERIANTE AT, UNAR BUNTIUNT
ao d yein o o 4o o
N19998Ta N19eenkULILULILENENENAAIUAINIIN (Beauty Influencers) Tudalaiaaa
AN a Ao Ao A A a o yaa o o A g o
Hhy AInnUszaedlun1sdde A 1NaTLATITHANHEENANTNAAIUAIINAIN KATINEAT LA NN

a v

stluuugRangnasuamen un1sAnENTIRININ TATEIENFENENAALAMNIINA UL 13 AL
IpaIangenann 3 ‘I/]qthﬁ pratl 1)1/1q1:fﬁ Influencers Marketing “SEED Strategy” #Wu318n15kdn1e1l
4 da AN YR T P o <
nisaearsniadriduiuiecdrladng ndneasdamefAnw JANTEI TR bATAIINE TS
= o , = = o = I~ e Ty =
wresda1aiduetnem 2)nauni1siaszifaazas wudiideyanadeaNnuANA1eTY LHAUNA
o g . T W 4 .
wWanuwazan BNAUIUNNATULNIENTNAAIUAINIINWANANNTL WARAINTUTE LRI A LAINAYY
"y Y A a Ly A a oo =
AYNHIIN WAZNNTUANUIEN MIeAUARINET NI AR AANN IR HAdinassla neeldnsenn uas 3)
nEnN1988413 SMCR wudn Idnawamanidiladng uansdudniseriamisiiddunisys Sz
P~ o = o ] v A = o = A
HANTTR9LATRNE129Y LAZNTUASUTINHMATANIZFY §1N1TORAIAALITEAINNAINITDIBIAY
aanuuaraNIIndeasetdntslaraeidlnald way nsidadaiunm Inentslduuuasunni
wraadaluniaiusmusandeyadusinanelu Generation Y angszndng 21-37 U anduag luiun
NIANWHIIUAT AIU9U 100 AB WU FUslnalipudAtyiugluuunisiiauannign 389a9u1A8
a dld 1 Ad’-l/ 1 dll A ° a 3 = ca K
yaannnia Anxtaulazesiieniwazaniidenalunisdiiauedusn waziinisdunisnlidean
L Y o 1 ! A Y A A nﬂy a v aa ¥ a a ¥
AuduslnAduIu 5 Au nudinguit unnaAe LT lnAReNTaRUAIMINNTTIN LRI IBNINAAIUAIIN
2 R S e 4 o4
nutiuarisznaudag wsesdianaiieanusie Ll FeIF1819NeNNAINATEIN WAZLATEIEIRNNNe

o a a4 & a T ] = o A o & .
LN Lﬂﬁ‘!ﬂ\lﬂiuﬂqﬂ@@ﬂ&ﬁ@Lﬂﬂqqﬂﬂ")qﬂuqlﬁﬂﬂﬂ WUQqLﬂiﬂQ@qﬂqQﬂﬂLﬂuﬂqum@ﬂﬂqiwuﬁquiﬂmqﬂ

Autadeugiuresnyed Idtsneuausdlusiuauseinisauiuatwazlaends Idnimeuauss

v
o

Ao liimuies Behlndniuduslnadasaanisimundnaninlunisussuiuasuilatfoymaniniioes
a A

E]ML@QIMWIML?@EI"I ‘W‘]_J’)’WB;ll‘]_lﬂ‘IﬂﬂB’l@ﬂﬂﬁﬂﬁ@%ﬁ‘\‘imﬂﬁ&muﬁE’]"IWEJZJ’&’JEI NIAE YAANA NAIINUUILTEND

= o 1 IS nI/ a
HBRNTHUUU ngmzmuuﬁﬁq Apnusiulaluswes tavassla

ANENATY : ANINBNBNAAIUANNIIN, LATEIAIEN, AN



Title IDENTITY DESIGN OF BEAUTY INFLUENCERS IN SOCIAL MEDIA
Author PEVARA ARJHARNWONG

Degree MASTER OF ARTS

Academic Year 2021

Thesis Advisor Assistant Professor Dr. Noppadol Inchan

The objectives of the identity design of beauty influencers in social media research are to analyze the characteristics of beauty influencers and
to create and develop a pattern of beauty influencers. The research was qualitative research and analyzed 13 beauty influencers and consisted of three theories: (1)
the marketing theory of influencers of SEED Strategy found that senders used communicative language that was friendly, understandable, the courage to reveal
themselves, and knowledge of and expertise in cosmetics; (2) the character analysis found that there was different social information, but they all had different turning
points and starting points to be beauty influencers but had a passion for beauty and a love for makeup. The psychological information included having a good
personality, speaking well, being sincere, and straightforward. In addition, SMCR communication theory showed that using simple and understandable language to
express facial expressions or gestures had a pleasant rhythm and knowledge of cosmetics. Make up with unique techniques that can bring out their strengths or
abilities, and can be used to communicate with the hearts of consumers. This quantitative research used online questionnaires as a data collection tool for 100
consumers in Generation Y, aged between 21 and 37 years old and lived in the Bangkok metropolitan area. It was found that consumers valued presentation style the
most, followed by the good personality of a beauty influencer, the appeal of the content and the reliability of product presentations, respectively. Additionally, there
were five consumers with in-depth interviews, found that the target audience were consumers, who purchased cosmetics based on reviews by beauty influencers that
include the following: cosmetics for facial makeup, cleaning cosmetics, and skincare cosmetics. The reasons for purchase are due to reliable consumer reviews. It
was found that cosmetics are considered a fundamental requirement, not unlike the basic human factors. This helps meet their security and safety needs and a love
response for the self. Moreover, consumers want to develop their makeup potential and solve their skin condition problems. It was found that consumers want beauty
influencers to be good-looking, smile beautifully, have perfect skin, have a good personality, be reliable, contain social information, a sense of humor, to be able to

speak fluently, and be confident and sincere.

Keyword : Beauty Influencers, Cosmetics, Beauty



naenssNUsznA

3

anstinusarfuiidnifaganslisananungunetegaain anansel faoaa1ansnansel

A UNAR BuNFAUNS anansemisnmansinug uazidqaAansanse ng.1sdu uwnauur 7

v 1
o A o a

Idngun@aaaznanduiAiususBusuaniaia anysallunislianlsnmn Avuusinng

' e 1 A ?/ ¥ ' Y a ] dl
QMF]WLL@ZLﬂuﬂﬁ‘ZIﬂﬁuﬁmﬁlm@@ AIINEBAL TAINNN LLﬁl“]J“I.Iﬂ‘LIﬂW?@\‘] TANANATIAF N GRS

1 v
a 2N o Y

dszTamflunisvnanstinusaiiutasneds §3desAn 91ua9luaANARINgNT Laza8nIL

waunszAnutiuetnegelin lanal
6 I dl v v 2/:// = =®
2RIBLNITAUANIATENNTINUN ITAINNART AN via Tunang e sunenis
dszgnadldlunisdjiRuazaareunmidnninfnnnvinundes dsza1uanu uazaiuienanu
| vy  Caw | Ny A o X N ~
AzAINGNT) WIBNT AT ReAREALANEN AATINEHIBNINL LR LNTEAMEAT W13 7

Ilinnsatiuanu daasn niauiadly Aaslalinasnun saudaieuiane waziieu] 1an

g mfuiinla Amsnan wazAtuuziinfne] ndoudasll arstinusianianysal sandegmey
1 dl v 1 A dl o £ v
wuugaunNnvinunaaziaan ausuialunisney wuuaeuniiveinin ldudayaly

N34 LATIRTeLANANAuTatRey NN Idlge N1 s NtaaE

Tefaan a1aunyed



A19100y

v
WU
LMARRBNNINIIE oo g
LNAREBN T VEINE oo q
LTI T S =22 Lal PR UURRRSSS !
BVTITEL oottt i
Al TN WA Lo o N OO al
atiun ... S 8 aAe . . B 2y
2
YA T U B oW, SRS T W s 1
dl o o/
NUWAZANNAVATUTBITEUMY oo 1
TV L TURNAT ..o 5
L NI T2 LSRR 2L 3 USRS 5
I I T L BIN L oottt ettt ettt ettt et e et et et oot et ettt ettt 6
TR A LI NUARE -+t ee e et r et 7
U LU N AN AT VAL T oo, 8
~ o A 1
LN 2 LANAITUAI TR DT oottt ee e e eeeeeet et et r e ee s e e eeeeeeens 9
1. BRBNTNA (INFIUBNCETS) ... 10
1.1 AYTHAHNLVBIHBNTNA (INFIUSNCEIS) ovvvvvoovveee s 10
1.2 USZANIDIHBNBIA ..o 11
1.3 GRANBWATUITARUIU ..o 14
1.4 GHBNBWARTUAVIIINN oo 16
2 RBTTLEATIIE ..ottt 17

2.1 ATHANNEIURIR D TR AR oo 17



2.2 FACEDOOK ... e 18

2.3 INSTAGIAIM it a e 19
2ANYOUTUDE e 20

B MTTUAEIATE e 21
3.1 wqwﬁmﬁmm:ﬁﬁqmm (Character Analysis) ...cccccoovvveeiieeiiieecieeece e, 21

3.2 MEYAVTHNINELA oo 24

3.3 quﬁﬂﬂﬁ?%ﬂ@%‘ (COMMUNICALION) ..o 31

3.4 NOHHANUNITAAIA (MArKeting TREOMY) w.....vvveerveiiveeessreeeecesenecsseneeen 36

3.5 WWAAANAANITHELTINA (Consumer BENAVIOD .........covvverververrericnrrrcr 39

A SRR EIITOY oo e 42
LI 3 AN VA e e e 44
NITNUBALIZTINTUAENITENAVBEIN oo 44
Usvaigms ® . W® % L 1 W 1 1 e 44
NATRBNNANABL N 1oovoovsveeseeess e 44
inoailunefmdendL lnAA NULLAUA N FNASDT 5 AU ..o 47
IR AR R TNV oo 48
AR DT I NV IRE oo 48
DT AN TITETIADI N oo 48
ARSI DR I NV TARENTAUTUND oo 48
MINTFVLTVHLBER oo 48
NN9AANTENNTDYAUAENNTHATIZITBYA ... 48
BRI TSIV e 49

LN 4 RN T AN IR oo 50



23

4.1 TAIZWENIBNTNAAIUAINIIN AU 13 AU A 50
4.2 MaiUIUNTayaaINEUTINATAE T UULRBUDNN oo 196
4.3 FUNHOILTINA AIUIUE A 207
Uil 5 A7 AAUINHHA WAZTBUAUBUUWY oo 227
ATUNANNTTREL oot 227
BAVLTVEIBIR . 230
TBURUBUI ..ot 235
LITTOUNHNTH oottt ettt 236
DVARUIN. .o b s Tl P ceee ot e P et v 239



AN9UTUA519

B39 1 ANDNT LN AU AN B WSO ANITHELFTIAA oo 40
A9 2 ARINURINNG 1) Influencer Marketing “SEED Strategy” 1 Hanuil
(NISAMANEE_NULL) ... 56
a I3 aa o . v A =
A3 3 AATITHRNNNG B IAITUAIALAT (Character Analysis) 1n HaNild
(NISAMANEE_NULL) ...ttt 57
A9 4 AATTHRINNG¥N19Rea1IN0 1] SMCR 1in Hanal (nisamanee_nutt) ......... 58
199 5 '?mmw’qu‘]:rﬁ Influencer Marketing “SEED Strategy” Widid 81111
(nn.lardapha) S & =2 & w0 TR EE . m WM 64
a I3 aa o o .
MN314 6 AATITHRANNNYBIATZUANALAT (Character Analysis) Wil A7)0
T E=T o =T o) T SRRSO 65
A9 7 AAIIEURNNNGEIN19RRA1INOHT) SMCR Uit a0 (nn.lardapha)................ 66
kN 83Lm’1w’qu‘krﬁ Influencer Marketing “SEED Strategy” WK NTI9904
(GAMKOLCNA) ..ttt ettt et ettt ettt 71
PN 93Lmﬁw’quwﬁﬁmmw’ﬁq@:m (Character Analysis) Wix NE99901
(GAMKOLICNA) ..ttt ettt 72
F11974 10 AATIEHRNNNGEIN1980ANINY =T SMCR Ui N19930u (gamkotcha) ............. 73
F1379 11 ’Qam'mzﬁﬁl’quwﬁ Influencer Marketing “SEED Strategy” auAas aaln
(JUEPAKOTICIAN) . .vee it 78
A3 12 3LmﬁzﬁquwﬁﬁLmﬁzﬁﬁqmm (Character Analysis) labAaF aa11n
(JUEPAKOTFICIAN) ...t 79
A9 13 TATIZHANNNG BN19AeANINYET) SMCR tawaas aaiin (juepakofficial) ....... 81

FI19 14 3uAFIeRNNG =) Influencer Marketing “SEED Strategy” 6 #931w{ (Soundtiss)



FI19 15 AATITHRINNG ) IAIIeFaazAs (Character Analysis) 5 433Un7 (Soundtiss)

........................................................................................................................................... 89
F1379 16 TATIEURNNNG HNNIAA1IN 1) SMCR 5 895UNT (Soundtiss)..................... 90
F1379 17 ATz iRNn ) Influencer Marketing “SEED Strategy” e nains

(UL ] ale [ aeT=T= ol o) TR PRRRRRRRI 98
FI19 18 AATITRNNg ) IAIIeFiaazAs (Character Analysis) W N3

(UL ] ale [ aeT=T= o o) T URRPRRRTRRRI 99
FI1974 19 AAITHRNNGHYN1TRDANING =Y SMCR W1 NTn3 (Wonderpeach) ........... 100

F1979 20 FiAsziRINnE e Influencer Marketing “SEED Strategy” lai n3m1 (Icepadie)

AN 22 AAITHANNGYN1TRDANING =) SMCR lod n13a (Icepadie) ................. 110

FIN9N 23 APIERNNG =) Influencer Marketing “SEED Strategy” 81 @sieyn (Mintchyy)

......................................................................................................................................... 116
AN 24 WATITHRINNG B IATIEIFIaTAT (Character Analysis) H1 @3iaayn (Mintchyy)

......................................................................................................................................... 117
AN 25 AATITHANNNGHYN1TADANINGHY SMCR [ 43381 (Mintchyy).......cveeee. 119

FIN94 26 WATIEHRNNG R Influencer Marketing “SEED Strategy” 11 uwanaf (Nune

N\ ToToToT=1 U Te] 4 ISR 126

AN 27 ATITHRNNNG I AATIERIaz AT (Character Analysis) 11 Wnaneal (Nune

N\ ToT o7 T=1 U Te] 4 ISP 127
A9 28 WATITHRNNG ] N198eA1IN =) SMCR 11 unanend (Nune Noppaluck) . 129

FI1974 29 ALATIEHRNNG R Influencer Marketing “SEED Strategy” @17 81611 (Archita

S 0N ) e e e 136



511379 30 TATIEHRNNNG ATz AT (Character Analysis) 81T 818R1 (Archita

SEAION) e e e 137
FI19 31 AAITRNNGYN1TReANING =) SMCR 813 21351 (Archita Station)........ 138

FI1979 32 ATz iRun e Influencer Marketing “SEED Strategy” wasdl NAREN (Amy

......................................................................................................................................... 163
A9 37 AATITHANNNGHYN1TRDANINGE SMCR 218AN AATIA (Eyeta)............... 155
FI1974 38 ALATIERNNG R Influencer Marketing “SEED Strategy” Tuiu Wiiaas
(Dailycherie) . W% @ o S ... 00 e, & M 161
A9 39 AATITHRNNNG ) IATIEIFIaZAT (Character Analysis) T wiidas
(Dailycherie) .......... . .. Y8 5 . 0.0 0% 0 162
FI194 40 AFITHRNNNGYN1TADANING =Y SMCR T wiigas (Dailycherie)............. 163

FI1974 41 3uATIeRNNG R Influencer Marketing “SEED Strategy” BnsSBnanan1uaAy

QVHANUA T3 P oo 165

AN 42 AATITHRNNNG = FATITIFIazAT (Character Analysis) HNINENENARIWAIN

QAUHATHIU 1B AT oot 174
FIN9 43 ATLUNGEIN1TRDANIN ] SMCR HNINENTNARIUAINIINAIUIN 13 AY..... 188
MN979 44 NANFAIDENG AVUUNATHENP ..o 197

M99 45 ATUNGNAIDLNG AVWBNATHBVL ..o 197



&2

M9 46 ATUNGNAIDLN AVWBNATHAD VNI oo 198
F1N979 47 ATUNGUAEINT AVUUNANNTEAUNIANEY ..o 198
F119719 48 ATUNGHADBEINT AVUNAMHBVTIN........ooooooeee e 198
M1919 49 A7LUNQNARBEN ULV IERREFFOU oo 199
1974 50 AFUNANFAIDLN AVWBNATHTOINWNAVTAARTH ..o 200
M99 51 A7UNANAILN AWUNATNTIIAT TUNITLANABUINUA . ..o 201
P97 52 (NTTBVBNATRAATMVIDIAN oo 201
M1919 53 A7UNqNARBEN fiﬁLLuﬂmumam@ﬁLaﬂﬂﬁmmu .............................................. 202

FIN919 54 NMsFnAUlATRRUAFNATLLEINLRIANIBNENARWAIINN (Beauty Influencers)

AN99 55 UsLnNLATAIRIDITADNTRFBEABL .o ovovoe oo, 203

F119719 56 A7UNGNADAEINT AUUNAINAINDTUNNTaLATEIEN1819FE T RBUATNATLULEYN

WIBANNNNTINNVBNENTIBNBNARILAIINIIN (Beauty INUENCETS)......vvvveee 204

v v '
o Gl o

511979 57 A7UNgNAY8ENY ATUUNAINIIANLRALFBATINTELATENAIIANNTINTBIETI

BNBIAATUADTHITVH ..ottt e ettt e e ettt 205
M1314 58 ﬁ@@”ﬂﬁ'mm@m’@m@ﬁmmmi{mq%maﬁwmﬁmqum ....................................... 206
AN 59 AN 6 W 1 H AUTIITN oo 208
P1319 60 NIEAufianelazes Maslow's Theory Motivation AT ... 209
A9 61 '3LmﬁxﬁquwﬁiLmﬁzﬁﬁm:m (Character Analysis) AUTINTN oo 210
A9 62 6W 1H ﬂuﬁ'mm ................................................................................................ 210
P1919 63 N uftanelazes Maslow's Theory Motivation AWTARS ................. 212
FN919 64 3Lmﬁ:ﬁquwﬁﬁLmﬁzﬁﬁqmm (Character Analysis) AUTIARY oo 212
A1979 65 6W 1H ﬂuﬁ'mm ................................................................................................ 213

FIN974 66 N E)AIINNINE A28 Maslow's Theory Motivation AURRIN ..., 215



B3N 67 ELmq:ﬁquwﬁﬁLm'}zﬁﬁqmm (Character Analysis) AT oo 215
/1978 68 6W 1H ﬂu‘ﬁ'?ﬁl .................................................................................................... 216
179 69 wqwﬁmmﬁqwﬂwm Maslow’s Theory Motivation ﬂu‘ﬁ?il ............................ 218
F1379 70 TATIEURNNNG ATz AT (Character Analysis) AURR oo 218
AN 71 AAOAN 6 W A H AT oo 219
P19 72 Nopeiiarufianelazes Maslow's Theory Motivation AR ..........ooc..... 221
A1919 73 '3Lmﬁzﬁmumqﬁﬁﬁmmzﬁﬁm:m (Character Analysis) AT o 221
B39 74 ATUNGHY BWIH ELTINA 5 AL oo 222
FI1974 75 AgUngegAnuianalazes Maslow's Theory Motivation H15tnA 5 Ak.......... 224

FIN974 76 AgUngeAingziiaazAs (Character Analysis)JUEINA 5 AW .cooooovvvvvvecnenne, 226



ANFUTUMN

nU
Awdsznay 1 naRulnaeenatnAda s lulsemelng. ann aa3ea UsULNWSU New
Normal sianaaaxe I nelugaladn-19. Tne marketeeronling.co..........ccoovvvvcerrrvvc. 3
NMNLgzNaL 2 AVERAGE PRICE PER POST FOR EACH NICHE <o) 4
ATNUTENDL 3 NTDLIBARG LLIIVIIRE v 7
NINUILNAL 4 The State of INFIUENCEN TREOMY ......viveeeeeeeeeeeeeeeeeeeeeeeee e 11
Awdsznau 5 me-i’m@wq‘]:rﬁ SMCR UBILLBFLR ..o, 33

nwdszney 6 29ALlsEnaunsReaIANNN BRI AR A. AVAIAR occoccccer 35



UNN 1

UNU

AxuazAMNIIA AR TN

v
o %

= o o L R pRp
AMNNIENTTag Lkl ase9dsAN mﬂﬁﬂuimﬂ@uﬁﬂuqum\‘]LLm@ﬁmﬂQﬁ@ﬂuuWNﬂq?

17 ¥

Wrsulsandeanaiugni@nunlaunass aufsgnidaawamnenfuydunduaulnesn

o

duu ufine “liasnezan puumezuse” Wugnidanegdiuauinasuwslusog

o

=® o Y v N~ 1 dl dl 1 o
natfaqiii anndszlaatneriuansliiiugd avuannduzesnagaiunyse lungannase
QI dl v o (%3 [ [ %4 v dJ [~3 d?l
duganlasuane o) auliaandrAndudususu o 39aduateaanignanautu

dszisulug)ludann masznnauidouliroudAnyuazilssaounlupauans annAy

a

nuresguiagnididuirsestiiuennegauzuazunsizesadl vinandaulaninsseasy

L4 U

a [

AdanldfunimnanauIuLarTuay HeANAINTESENLIgNANANTIRENININNNE

o u

neludsan nsldan lulaqiu adddarnimlaslddnGesaonuansanuauiulid

o o ! o a  aa ! o v rd‘ . = <
ANANATYABNITAEUTIA waituiTaqiiulANngws 309 Real Size Beauty Nignanauun
Wudszidudsanainnisanauaininly Miss Universe 2021 TasiLauTa aNan-LANAA

Inaqlddn auedldlduisannluganeizesiamans o au uifidsesnidiuianlusanis

a

v P2 Ao o ' A Y a
FRNNIRFN LL@ZIF]@\?ﬂ’]?LL@ﬂ\‘iGLMLﬂﬂHVWQWﬂ’]@\WSTWLﬂM@’]Q’J’]WQﬂLﬂWNWN’]?ﬂL@@ﬂL’&uVH\‘]Lﬂu

o

w9TRRFAes 1A Dewidnmalildacsuuunavitian udwaneafarnnsagilalusaesls

2 1
' v A

Taild i e ausnaaminiun liaanuaulaluBealud s nan0 NN 1N AT AL

o

LGBTQ+ firiunnaulalumasiliiuninaudoniduiy (93a1 yoydau Beauty Editor 1110

3

1419 THE STANDARD,2020) n1sguanued linaatiananamulziugauiiFaumiiau

o

1 dl % [ . . :// dl
dudsepaunsniieadrapainiseivlausnwy (First Impression) A9tiuEeaIAINAE
AINaNATH A ud ATy e andnadedunuguresn e (Maslow's hierarchy of

2 oy Wy T 2. 7 o '
needs Theory) wanantuAuss il Ididuiesdeninenegadaumintu uidadugou
Ay luniaiiuanndulagsuyaanamliiuilaanyans mnugasenluilaqiinlyls

=® = = ¥ dl = 1 = 1 =2 a |

wnne e Tuninnasseninesatinauneg udsanllne nesuw sallan waznisusanis
= | A o g uA a P
NazdaudsuiniyAannInng

dl v o [ %3 [ ] dl a dldd o v a a dgl

WanyedlianudrAyiuanuanniasldlazesypanninnaasin liiiagsiaau

4 !

14 FSLETNANY TNVHN T9NED LaznIImUnTasATasd a9 luanmn1sueantinly

TunaRLINAaNn U uNzw 1 Il ndnas el ndsanduasutlsazidunislguTen g


https://thestandard.co/author/phurita/

anwouzidudauuds o) dhnngalidumenaniudy awliddusesisamidsuam aee

Y@ o

wruasataneiia daudtnaziuudunszanwd o FaldAdnllssiuuunseany Aazld

'
=

ARPADNNI AUNTALUAIRLIALUAIENTNF19919 Nelutatsauuan wazynlilenT

v &

aun1 Taqiiuf lain19imuATed19199 I uAUaNTR 31A7 uaTAININ HAI

azaanaung pavlantdronusiesnisaesduiinaldiduetsnuazasaungunnanu laidnas

¥

Huarasdranadmsugudgs daie iwAniauaen veeianzasiefu dunaneau JAnuuang

U

QI ti?j 1 & dl o < v o = o 1
NANLNTINEUITU LLW@ZZLL‘LI‘EI“L&@Lﬂﬁ“ﬂ\‘l@’\ﬂ’]\‘iﬂi@ﬂﬂ’]?uﬁLWﬂIuI@ﬂLL@tu@ﬁmﬁ‘ﬁ‘NI‘MN ]

1 ¥
a

dl g Y ¥ K 1 v =

e WA Denguiunnglfdnessa
a dll o ¥ = % ] b3 1 a dl o

ganalATasd1a1 N dunLmEIn g ataqiudana liyarngsnairzasdnasly

dszmalnaduwalilumulnacnsaiias i livindnduaaianiidumuewas inasTag

1 |
a =

AANAAINNIN INLAaaana s tR 1 uNRn AU Tnestsallasnnaas 1wl 2561 nanm
P3evd1a N ulssmalnaiyarngon 2.76 uAUAIULIN INTWATN 10 % anTnaunii
Tpeutialudndaunisnata lulszimna 1.81 haUa UL LaTAAIARIBAN 9.5 UHWATULIN
p ] o Ly =y 2 e 0 = = ala o
wardaandaanuanaa il aadwsias (i AW ReAWIN INIMa uasHalTud

UANAINUUEINLIAN 2 hauusnaest] 2562 UsemanadduAdeaanfuiinguiasasdians

o

LAININ 16,160 A1ULIN TUALIANINTINALINUIAITNUAIDE 20% WIUZNLATAIZI

[

Tulsymalnun lduimuiniuga 7.7% Inend

1

TFadauluniaannisdasanssludiiu 1,500

=R

2l

U1 wazdulddauudasnigaaunlaiuiniu (FU699A 4Ud9y 2949198 1UARA AR T
dl o Z’/ =) 1 % a 1
13ead1an9ne, 2562) aniilutl 2562 yarn 218,000 aruum HUTs 6.7% luyadinig

wulangandinantanninismnlames 5.5%



2555
2556
2557
2558
2559
2560
2561

2563

oaanowowine  afunas 9.19 siuduuin
1avfa wnlku
aanafan I hhonn_S1%
\avla hsorome  12%
v 6%
o3

ngoidu 1%

anunns 42y, 1AW 2.68 riludwuin

ndulkulkniao

= SUAUIN 254
\) avm 17%
eidu 1%

nn

waadwriguaiduny 3.3 kil

AW 124

o quana:Urgoiduny 82%

Awdsznay 1 nsRulnveenatnmda s lulssmelng. aan aa3ea UsuLNsy New

Normal aa1aaaxea neluealadn-19. Tne marketeeronline.co

o a

genaArasaaniugsnanddnsnisasyiiunuazaenagaisluazssilssma

[

= Ny oa = o = v =
iHasandguFinasuauuinfanlalumesninued waziaaudeanisivainuane
Taqiiumatulatiiiaanianduarnisimunlletneseiiias lnaanizdaedsnanaaulall

| alld a a 1 d' ¥ KX a T & o v 4?/
Lﬂu‘ﬁ‘ﬂﬂ%’m%mﬂ’]ﬁ‘mi‘mL[f]‘]_lilﬂ‘ﬂil’]\‘m’ﬁﬂ Lu‘ﬂ\‘i’Q’Wﬂﬂ’]'fJ‘L°1IWﬂx‘lﬂum‘ﬂﬂum@W&JW?DVI’]i@\‘l’]EI"]JH

2
v o KX a

139 UATIIANGNAY ANTTAIENTRENAMNARAITTRUAY I ieReLALeIAINABINIIYRY

2 cJ 1 o =K = aa K o a v 1 1 =§ & =; =§/ a a
ANANLANFNNL ANHAUBBNNITIVINAIALAIFN °]mum\mm@uvl,aumumﬂmumﬁmﬂ

2%
a 3 o

nsldenu assnAn azizanyAramatiudl “Dafudaninad (Beauty Blogger)” @vilaqi]

=

1 % a v

& o= = = Yo oo & : = &
vaeninefieduednludnaiveelaliiug@auuden qaiEusudauninaeanisduiion
<3 co A dl dll o dl o 1 A
vaeninefiniinaniduyarannasivaluezesdians seunnaesezasdiandlu o) vive
duieeldnandusinvasatiauazundauiiedidszaunisaizasnuies watialunig

Pe = v 1 s ' e X A oS A
wsianiinsing < visenissmsedalenazueniandsraunialasiuin lulnmealinu e
111 www.youtube.com W a@1]n UAaN A1NN133981929 Nielsen Global Online Consumer

Survey (2552 §14u pingn genurdy, 2556) wuda fuilnadenede i ludessinu

1Y a ¥

o Iy 4 A o o A o a a = 9
TRERAY 62 LLmNU?Tﬂﬂ?@ﬂ@Z 90 EL‘VW’]Q']NLsﬂ@ﬂ@ﬂqLLuzuqﬂﬂ\?uﬂﬂ@@u (HV]?\?@WﬁW@) IVFAN

u
'

W auiuaugAny AunieAnaengeEnsnanilszdnsnan uazAntieda Ao

¥

gniesiazANtmaleesdaya 1aslsznauiu (TmE novid, 2554) TTaqiiusnels

nsinamaaauan Influencers 1 Instagram aa9tlszimAaininiaz ldluiedangy 271

a


http://www.youtube.com/

a

Wity ABaaTansT wWratlsruan 9,500 U LHaga uIuANatgRnn1NeaazagLAd

o

1
o Y a A

fardaamEnsuuninle Bslaglfaaaanninsnuinauming
Influencers NHEAARINTaEN3 1,000 AW Ao aldeansalnasagn $82.60

(Ugzunnd 2,800 Un)

Influencers NHGFAARIN 1,000 — 9,999 AU Asnaliiadasalnadagn $107.50

u

(Uazannd 3,700 1)
Influencers NAEFRAAN 10,000 — 99,999 Au Ve eleiadasialnasasn $240.20

(Ugzunnd 8,300 U)

a

Influencers NHERARINNINNTT 100,000 A Hereliadesalnasdatn $ 763.30
(Uszunnd 26,500 UM) (8K1ANT LAFgAQTE, 2017)

patiunigidli Influencers 218NN RUIARNUIUNAN FININAIUAN

. AVERAGE PRICE PER POST FOR EACH NICHE

Modeling
Photography
Food

Pets

Fitness

Fashion/Design | I
Beauty

Travel
Music I I
Lifestyle & I

®*Qr §

nwisznau 2 AVERAGE PRICE PER POST FOR EACH NICHE
un: http://blog.influence.co/instagram-influencers/

IMYIRYNITAANT HUINLIRLNRAN (CMMU) AAZNNUINITAAA “Such Seed
Marketing: 2019 Influencer A3891H04” Tnaiy oy e A9a1915Ms Handrarainisaann

v 1
ANY1FUN1IAANIT NUINEFENTAAA (CMMU) NA1291 Useinalnaduuwiudssinani

=)

1 dl ¥a & aa o o = a A dl ! ¥ a
Aaannsldaumesidn favalas warlsduaiinegangnaadlan danalingsfamdoy

ee

&
JU

=

ANIMNE wazAevssliunagninisnana liwinviulailalagaesdusinanintiaau



ANTBYANUINUNIAAIATLNGNELTINA AU 1,031 AU Wudn Ussanauauauiesay
92.8 anunanidiedumesiin uazlnFuailifie dnwatesiiedidnnsaindsing 7 lnaut
aanilu ﬂ@:uﬁﬁﬂﬂﬂ@ﬁﬂuﬂi:ﬁﬂ%ﬁu suaudenar 48.5 nqudieaulamawinm uay
reuneu ifesannlianunsnldadnenfleansifezudneinenu swaufenas 35.9 uasdild

] ¥ ! a o o v % a
bIRNTAINLTN LL@Z?ZV?’]\?L@MYI’NVL‘]JV]’N’]H AMUIUTRERT 8.4 @Wﬂmm@wqmn?'a“mﬂi:mﬁmu

' v
a o o o

nlasuldaugaady duiduqaulasundidnysesnisantiugsia Inawiuldiindndu

nsnatnaaulal Inaanwizaneie n1snainaauladnsudiananaunlanlaidaa vsa
aungiauimad (Influencer Marketing) AN WiANANNA19N19195 U HId8Raulafnm
! o

N7LUAUNITIUNNTa5F 19 TaaanwuU AR N 171l Beauty Bloggers #38 Beauty

Y 2 o

Influencers atindls MR aRANanlanaz@ne nseanuuugluuugRanEnas1u

u

oY

dll = al a dl a aa a v
AN (Beauty Influencers) Tug@elaimeadithe 1iNadLAT 1S NENENAAIUAIININ

o

(Beauty Influencers) wanainuudssasnisaduazwmungluuusesd aninasuaanu

914 (Beauty Influencers)

ngiszaen

|
=

1. INILATIARNHTULHNENENAAIUAMNNTN (Beauty Influencers)

'
A ¥ o

2. ieaF s UuULERENENaAIUAINNIN (Beauty Influencers)

YALLUAYAINIFIAE

|
=

N1IANENEEY “N1908nuuLILLLTBEHENENARIAIINATN (Beauty Influencers)
Tudelndaaiine” fadelsAne uaauaanis@nmlnaniivuanga saating Al
= Y a A 1 . =
1. yaraiduduslnanaglu Generation Y inAnys 118uay LGBTQ+ 81
' = o dld o 1 1 dl o c
se1de 21-37 U andeaglulanngannuviuasiinisiudnansiudedenusaulaiuas
TRLATANA1D1991INNNT AARNNYTATNANNAULELNT8Y Beauty Influencers uazngugising
dl = a a kg o
AnAelnTEANALAILAININ AW 100 AL

a

2. AW NBNENAN19AIN9HN (Beauty Influencers) wazfu3lnaainae
al a A £ A wd‘d a dl
Tn@aaiive dunonnanlulszmalnalaai@aananngflaauiionlunisandegegna

ANUIU 13 AL



RLTNANNLRNE

v
o o ¥

=3 dDBA vl o o o rai U =K dl dl
NITANHIATIU A1 Mmumiﬂ’mummmummmmmwmmmmmiﬂﬂmmmm (AN

1 4
a o o

[ di ¥ = [ ¥ 1
11L@WWZLW@F‘W’]NL°]J’]1"Wlmﬁﬂﬂu“ﬂ@ﬂ‘ﬂ@iﬁj@iuﬂ’]ﬁ"ﬁﬂ ﬂ\‘iﬁlﬂ‘l‘ﬂ

D,

12

vala a ¥ =2 vala a dld 1
HEBNTNAATUAITNINN UNIEON HHANTWAATUAITNITHNURSHAARIVIHNAFD

= ~ o o ¥ = Ly a o4 = =
ﬂ’]‘é‘@‘ﬂ@’]ﬁ“ﬂ?‘ﬂﬂqﬁ‘ﬂ?3‘1/]’]‘1’]@’]11’1ﬁ‘ﬂ@ﬁ‘ﬁﬂﬂ’]?Lﬂ@ﬂuLLﬂﬂ\‘]LLﬂf{;lj‘]_lﬁ‘Iﬂﬂ V?‘ﬂﬂﬂuﬂﬂﬂiﬂuﬁﬁﬂﬂu\‘i

v
¥ o v o

MAaadaeianeiuiAuaR n1anszin ANFAn reusinsziansdnaulaludesine o was

A k%

denalunisnszausaypaiiu o Auana lidaidunistdntinla 4nqe vivendesmnin

u

&

4 Y  a = a Y £ A va 4 \
an1eduanla wazniseanasundasnginssy usy TalnusRERARINAILS
1 vitupnay T udesniveaulailsing o

delmdaadifeg vu1aDe da9ni19aanlaiilszinn Facebook, YouTube LAY

Instagram



NIAULUIAA LUUIRE

LAZAIAIDNY

HNFIANENAMUAINIIN

(Beauty Influencers)

1. qu*trﬁ Influencers Marketing “SEED Strategy”
- S : Sincere (AMNA391A)
- E : Expertise (mmﬁjlmsmmmwwﬁm)
- E : Engagement (miL"fJ"ﬁ\‘i)
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2. MENITIRIZIFIaTAT (Character Analysis)
- Appearances
- Background

- Point of view

3. nfn13dea1s (Communication)
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- Sender
- Message
- Channel

- Receiver
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- Background

- Point of view
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