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The aim of this research is to study the influence of brand image and satisfaction
with brand loyalty among Zara customers in the Bangkok metropolitan area. The samples in
this research consisted of four hundred consumers who purchased Zara products in the
Bangkok metropolitan area. A questionnaire was used as the tool for data collection. The
statistics used for data analysis included percentage, mean and standard deviation. The
hypotheses were tested by Multiple Regression Analysis and Tree Decision.The results of the
research were as follows:Most of consumers were female, aged between twenty-one and thirty
years old, single, held a Bachelor's degree as a maximum education level, worked as
employees in private companies and had an average monthly income of between twenty
thousand and one to thirty thousand Baht.The opinions of the consumers regarding the brand
image of Zara in the aspects of utilitarian or functional attributes, experiential or aesthetic
attributes and value-expressive or symbolic attributes were at a good level. The satisfaction
level of consumers regarding Zara products and services and a loyalty level of the consumers
regarding the brand were high.The aspects of brand image and satisfaction had an influence
on the loyalty of Zara customers in the Bangkok metropolitan area. The brand image of Zara
in the aspect of experiential or aesthetic attributes was the most influential variable following
satisfaction with Zara products and services, and the brand image in the aspect of utilitarian
or functional attributes, respectively. These variables can be explained with a percentage of
fifty-one.Consumers in the Bangkok metropolitan area of a different gender, age, status,
maximum education level, occupation and average monthly income had no different brand

loyalty to Zara.
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nmsgu e ldutlapanunniavesdieyasing o) Wgns Al (Taen anfiadiiyen. 2544: 49)

SD. =
A .o
e SD. = ALIELUNIATFIY
D x? = HATINTANAZLUULARZANUNANAIADY
2 _ :; ° o
Qx)* = HATINTDIAZL LU NN ALINNIAIADY
n _ NuUIUALIUNGNAIREN

A

2. 40AN inAaa AN INIIAIANNITENY (Reliability) 1eauuuganniy Ineldas
mAdNLse@nsiaann (Alpha - coefficient) 184ATAUITA (Cronbach) (Aaa1 Attty

2546: 449-450)

kcovariance/variance
Cronbach’s alpha (X) =

1+(k—1)covariance/variance

A ' 4 o
LHA 08 = ATAINHLTIAN UL LU ADUNN

K = RIUIUADN



72
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AaLAaU
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TayaaNHUNNLsEIINSAERS AU (AN) Fasay
4. SEAUMSANHFIER
FnintBeycynss 47 11.8
1BoyyFIvzeLneauLin 199 49.8
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AN 2 UAASANRRE ANEILTELUNIAIIW UAZITALANARLTIUTaIN N RE TN se

ANNANHOIABIATIAUAT Zara AN UTIEAWLAZNTNTIN

o > FTALIAINN
ANANHULBIAIIAUAT Zara X S.D. .
ARLAU
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AuaNTNnl (Experiential or aesthetic attributes) 4.16 0.523 R
Audtyanenl (Value-expressive or symbolic 4.16 0.572 B
attributes)

993 4.08 0.464 A

ANAITIY 2 mmﬁmmzﬁﬂgmLﬁmﬁmwﬁ“ummﬁmLﬁummﬂziuﬁq@ﬂwﬁﬁﬁiﬂ
NINANBITAIAIIAUAT Zara AIUUNETUINUAIUILAZNINIIN WL RBLLLLABLINNT
ANNAALAUABNTWANHDIIB9RI1AUAN Zara Tnan wsaneslusziun el
4.08 ileRansasdusedou wudn HABULLILAILNINHANAAWILFNWAN B DITDMIT
AuUA" Zara A1ua1Tund (Experiential or aesthetic attributes) kazAudtyanind (Value-
expressive or symbolic attributes) Lmzc’-ﬁmﬂmmﬁﬁ (Utilitarian or functional attributes)
ag/luseAud TnadAadnmiaty 4.16, 4.16 uaz 3.99 audiy lneflafiansaniuse

v
[ %

v a Y ¥ =
ﬁ’]u@ﬂ:@’m’]ﬁ‘ﬂ‘)mﬁ"ﬁ:ﬁﬂﬂ%@i@ U
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AN 3 UAASANRRE ANEILTELUNIAITIUN UAZITALANARLTTIUTRINqNFIR LTI se

NNANHRIIBIRIAUAT Zara AuAnaNLR (Utilitarian or functional attributes)

o . FLAUAINN
ANANHDIIAATNAUAN Zara % S.D. o
ARLIL
ﬁﬂuqmﬂuﬁa (Utilitarian or functional attributes)
e a Ao A a v = = =
1. TQALNINNINARRWAIAN Zara HADNING 4.39 0.655 ANIN
2. AuR1man Zara ANIRTFIUNNIFRELTR 3.92 0.795 A
3. AUAIMIN Zara An1geanuuuliidasanig 3.60 0.901 A
aonldvisaldan
4. AUAIMII Zara FANNUNIUFADNIT1EI1 3.95 0.777 A
=
79U 3.99 0.589 A

AINAN9N 3 NAN1IIATITTaY AN ALsEAUANAATIuLEING NI DL HF Y

NNANHDIYBINIIRUAT Zara AUAMANLF (Utilitarian or functional attributes) Wu91

a

Y - A , o il P dl . P
f{ﬂm@uLL‘UU@@UQ']NNﬂqqmﬁﬁLuutﬂﬂ?QN@ﬂmiu?gﬁﬁuﬁ Iﬁﬂﬂxjﬂﬂfﬂ@ﬂlﬁﬂqﬂu 3.99 LlHANANTTUN
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ANUBNTHIY (Experiential or aesthetic attributes)
5. inuanaAaluginduundu weadwld vse 3.93 0.714 A
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L < | A qya v =

6. vinuzandula WeadnldvseliduaAni Zara 4.22 0.646 AN
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L. . FZAUAIN
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AALUU
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@3 Zara ‘Lﬁgﬁuﬂa
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AAUN 2 HANSTILATIENTAYALTIDYNIUNENARDUANNAF Y

unstiauenan ImageLaNNAgIw Fatlsznavldfoe ANNAFIU AU 2 T
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Zara 9995LT N A TUAANIINNNYIUAT
a?qm*umﬁﬁﬁﬂmﬂ?ﬂummmmumuuﬁgm AB N193LATITRAINNANDEILTS
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Aensauilsdastidinanniananendngis Enter izdunauideiu 95% ﬁqifu%ﬂﬁmﬁ
ANNAFIUNAN (H,) uazeaufuanNmgIuses (H,) Fraiile Sig. fdndiaundn 0.05 wanas
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F1979 8 UAAIHANNIIATIZTANDADas TN AL uLE LRI TaIANNSNR B M
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LRRIVDINNN Sum of Squares df Mean Square F Sig.
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a o
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=
=
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o
=
2
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=
)
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AINANIIN 8 NANTIATIEI WU nquaassutlsaass THun nndnsaiuazaay

Wanala Huasdenduinasens1@usi Zara 1e9fusinaluwnngamnuniuns atnad

F11999 9 LAPNNANNIILATIETAINANARBAIIALAN Zara 189513 TnA lWIANgINNENIUAT
Tne 13539 vinnunanaaL@anians (Multiple Regression Analysis) Tugtuiuang

a ¥ yas A (g a I 1% ax
ANDANRELTNLAURAN ae NN saenALlsfaseIinanunInANeaALas Enter

uils B Beta SE t Sig.
fesf (constant) 1.189 - 0.181 7,376 0.000
mwanwalasaTEue Zara 0.067 0.080 0.038 1.763" 0.079
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. 3
FHETTHRE (X)
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. [ 3
FURAN AL ()

audianeladaFudiua: 0.314 0.245 0.043 7.230% 0.000

UEAIFVTINTIRUAT Zara ()

R = 0718 Adjusted R®* = 0.510

R? = 0515 B8E = 0.348

YERIAUNIIRDANIZAU 0.1

*
fd )

]
Aad o

NIRDANIZAU 0.01

°
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)
€ 4
2 2

2
= =

(HURAYNIFAANINIFINVD99IUIBRBEN IO 0.05)
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o o o a
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o

o o a a % ¥ a %A
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NU?TﬂﬂINLﬂWﬂNLW‘W NUAT IRAAT

u
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