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This research had the objectives of studying title factors influencing intention 

to use krungthai PromptPay (KTB PromptPay) among serviced user in Thailand. The 
example used in this research included customers who had experience with using KTB 
PromptPay among serviced user in Thailand. The questionnaire was used as a tool to 
collect information. The statistics used for analysis such as percentage, mean, standard 
deviation, a t-test (independent group), Decision tree and multiple regression analysis 
with the enter method. The result of the research found that most of customers were 
female, aged between twenty-one to thirty years old with a highest education level of 
undergraduates, Government officials / state enterprises income 20,001 · 30,000 Bath 
and lived in Bangkok.The result of the hypothesis testing found that different personal 
factors who intention to use KTB PromptPay had no different. The subjective norm 
factor, The job relevance factor, The output quality factor, The result demonstrability 
factor were influenced by the perceived usefulness at a statistically significant level of 
0.05. The perceived ease to use factor influenced perceived usefulness and their 
intention to use KTB PromptPay among serviced user in Thailand at a statistically 
significant level of 0.05. The perceived usefulness factor intention to use KTB PromptPay 
among serviced user in Thailand at a statistically significant level of 0.05. 

 
Keyword : perceived ease to use perceived usefulness krungthai PromptPay 
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ÛØØöć 1  
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áúâõìæòÈ 
ÂóäāîÚÿÈõÚÿÜĆÚÛäõÂóäËČóäñÿÈõÚØóÈîõÿæĆÂØäîÚõÂë°ÃòĈÚßøĈÚÑóÚØöćâöÅèóâëČóÅòÎÖ¬îÂóä

ÿÅæøćîÚãóãÿÈõÚĂÚäñÛÛÿéäêÑÂõÉÃîÈÜäñÿØé ĀæñâöÅèóâÿÂöćãèÃîÈÂòÛØùÂáóÅë¬èÚ ÿË¬Ú ÂóäāîÚ
ÿÈõÚäñìè¬óÈÛùÅÅæÃîÈÜäñËóËÚ ÂóäāîÚÿÈõÚÿßøćîËČóäñÅ¬óëõÚÅóĀæñÛäõÂóäÃîÈáóÅÙùäÂõÉ äèâ×÷È
ÂóäāîÚÿÈõÚëèòëÕõÂóäĀæñÅ¬óĂËÉ¬óãÖ¬óÈ ą ÃîÈáóÅäòÑ ÂóäâöÛäõÂóäāîÚÿÈõÚØöćëñÕèÂ äèÕÿäĆè Āæñ
ÜæîÕáòãÉ÷ÈÿÜĆÚÿÅäøćîÈâøîØöćÉñË¬èãĂìÂõÉÂääâØóÈÿéäêÑÂõÉÕČóÿÚõÚăÜăÕîã¬óÈÅæ¬îÈÖòè äèâ×÷ÈË¬èã
ÿßõćâéòÂãáóßÂóäĀÃ¬ÈÃòÚØóÈÙùäÂõÉÃîÈÜäñÿØé 

āÅäÈÂóä National e-Payment ÿÜĆÚäñÛÛÂóäËČóäñÿÈõÚĀÛÛîõÿæĆÂØäîÚõÂë°ØöćäòÑÛóæÂČóæòÈ
ßãóãóâÝæòÂÕòÚ ÿßøćîĂìâöäñÛÛäîÈäòÛÂóäËČóäñÿÈõÚØóÈîõÿæĆÂØäîÚõÂë°ØöćăÕâóÖäÑóÚ ëîÕÅæîÈÂòÛ
ÂóäĂËÈóÚÿØÅāÚāæãöāÕãÿÊßóñîõÚÿÖîä°ÿÚĆÖĀæñāØäéòßØ°âøî×øîØöćÃãóãèÈÂèóÈÃ÷ĈÚ ĀæñâöÂóäÚČó
ÿØÅāÚāæãöÿÃóâóĂËÿßøćîÜäñāãËÚ°ØóÈÿéäêÑÂõÉāÕãäèâ äòÑÛóæāÕãÂäñØäèÈÂóäÅæòÈÉ÷ÈăÕäõÿäõćâ
ÝæòÂÕòÚĀÚèÅõÕ National e-Payment Ã÷ĈÚÖòĈÈĀÖ¬ĂÚË¬èÈÜö 2558 ØöćÝ¬óÚâó Ì÷ćÈāÅäÈÂóäÚöĈÿäõćâÿÜĆÚäúÜ
ÿÜĆÚä¬óÈÃ÷ĈÚîã¬óÈËòÕÿÉÚÿâøćîèòÚØöć 22 ÙòÚèóÅâ 2558 Ì÷ćÈÅÔñäòÑâÚÖäöâöâÖõÿìĆÚËîÛĂÚìæòÂÂóäĀÝÚ
ãùØÙéóëÖä°ÂóäßòÓÚóāÅäÈëäóÈßøĈÚÑóÚäñÛÛÂóäËČóäñÿÈõÚĀÛÛîõÿæĆÂØäîÚõÂë°Āì¬ÈËóÖõ Āæñ
âîÛìâóãìÚ¬èãÈóÚØöćÿÂöćãèÃîÈÿä¬ÈÕČóÿÚõÚÂóäÖóâĀÝÚãùØÙéóëÖä°ð ÚöĈ Ì÷ćÈÂČóìÚÕĂìâöÂóä
ÕČóÿÚõÚÂóäāÅäÈÂóäëČóÅòÎÅú¬ÃÚóÚÂòÚăÜĂÚìèÈÿèæóÿÕöãèÂòÚ 4 āÅäÈÂóä ăÕĀÂ¬ äñÛÛäòÛĀæñāîÚ
ÿÈõÚßäîâÿßã° ÂóäÃãóãÂóäĂËÛòÖäîõÿæĆÂØäîÚõÂë° äñÛÛáóêöĀæñÿîÂëóäÙùäÂääâîõÿæĆÂØäîÚõÂë° 
ĀæñāÅäÈÂóä e-Payment áóÅäòÑ 

äñÛÛäòÛĀæñāîÚÿÈõÚßäîâÿßã° ÿÜĆÚāÅäÈÂóäĀäÂëČóìäòÛÂóäßòÓÚóäñÛÛÂóäËČóäñÿÈõÚ
ÂæóÈÃîÈÜäñÿØéăØãĂìëóâóä×äîÈäòÛÂóäāîÚÿÈõÚäñìè¬óÈë×óÛòÚÂóäÿÈõÚăÕîã¬óÈëñÕèÂ äèÕÿäĆè 
ÜæîÕáòã āÕãĂËÿæÃÜäñÉČóÖòèÜäñËóËÚ ìâóãÿæÃāØäéòßØ°ÿÅæøćîÚØöć ìâóãÿæÃÂäñÿǕ óÿÈõÚ
îõÿæĆÂØäîÚõÂë° (e-Wallet ID) ÿæÃØöćÛòÎËöÙÚóÅóä ìäøîØöćîãú¬ăÜäêÔöã°îõÿæĆÂØäîÚõÂë° (e-mail 
address) ĂÚÂóääñÛùÝúäòÛāîÚØöćăÕæÈØñÿÛöãÚăèÂòÛë×óÛòÚÂóäÿÈõÚ äèâ×÷ÈäîÈäòÛÂóääòÛËČóäñÿÈõÚ
ÃîÈäóÚÅó ĀæñÙùäÂõÉßóÔõËã°îõÿæĆÂØäîÚõÂë° (e-Commerce) ÕèãÖÚØùÚØöćÖČćóæÈ ĀæñÿÜĆÚË¬îÈØóÈ
ĂÚÂóäÉ¬óãÿÈõÚëèòëÕõÂóäÉóÂáóÅäòÑëú¬ÜäñËóËÚăÕîã¬óÈâöÜäñëõØÙõáóßâóÂãõćÈÃ÷ĈÚ āÕãĂÚäñãñĀäÂ
ÉñÿäõćâÖÚÉóÂìâóãÿæÃÜäñÉČóÖòèÜäñËóËÚ ĀæñìâóãÿæÃāØäéòßØ°ÿÅæøćîÚØöćÂ¬îÚ Ì÷ćÈÉñË¬èãĂì

http://www.epayment.go.th/home/app/project-1
http://www.epayment.go.th/home/app/project-1
http://www.epayment.go.th/home/app/project-2
http://www.epayment.go.th/home/app/project-3
http://www.epayment.go.th/home/app/project-4
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ÜäñËóËÚÿÃó×÷ÈÛäõÂóäØóÈÂóäÿÈõÚăÕëñÕèÂâóÂãõćÈÃ÷ĈÚ äèâØòĈÈÿÜĆÚßøĈÚÑóÚÃîÈÛäõÂóäØóÈÂóäÿÈõÚ
Ö¬óÈ ą ĂÚîÚóÅÖ (National e-Payment, 2560) 

PromptPay (ßäîâÿßã°) ăÕÿäõćâĂìÛäõÂóäāîÚÿÈõÚÖòĈÈĀÖ¬èòÚØöć 27 âÂäóÅâ 2560 āÕãÉñ
āîÚÿÈõÚÝ¬óÚßäîâÿßã°ăÕÖóâË¬îÈØóÈÖ¬óÈ ą ÃîÈÙÚóÅóä Åøî Mobile Banking, Internet Banking 
Āæñ Öú ATM Ì÷ćÈæúÂÅóÖîÈâöäìòë Username / Password ìäøîâöÛòÖäĀæñäìòë ATM É÷ÈÉñëóâóä×
ĂËÛäõÂóäăÕ āÕãäñãñÿèæóÖòĈÈĀÖ¬æÈØñÿÛöãÚÉÚ×÷ÈÿäõćâĂìÛäõÂóääòÛ-āîÚÿÈõÚäñÛÛßäîâÿßã°ÉñÿÜĆÚ
Ë¬èÈÿèæóØöćĂìÃîâúæÅèóâäúĀÂ¬ÜäñËóËÚÿßøćîØČóÅèóâäúÉòÂ é÷ÂêóĀæñÿÃóĂÉèõÙöÂóäĂËÈóÚßäîâÿßã°Øöć
×úÂÖîÈ äèâØòĈÈÂóääòÂêóÅèóâÜæîÕáòãĂÚÂóäĂËÛäõÂóä ÿßøćîĂìâöÅèóâßäîâĂÚÂóäĂËÛäõÂóäîã¬óÈ
èóÈĂÉ ĀæñÜæîÕáòã Ì÷ćÈÜòÉÉùÛòÚâöë×óÛòÚÂóäÿÈõÚØöćÿÜõÕĂìÛäõÂóäāîÚÿÈõÚÝ¬óÚäñÛÛßäîâÿßã°
ÜäñÂîÛÕèã ÙÚóÅóäßóÔõËã°ÉÕØñÿÛöãÚĂÚÜäñÿØé ÙÚóÅóäßóÔõËã°ÿßøćîäóãã¬îã ÙÚóÅóä
Ö¬óÈÜäñÿØé Āæñë×óÛòÚÂóäÿÈõÚÿÊßóñÂõÉ (ÙÚóÅóäĀì¬ÈÜäñÿØéăØã, 2560) 

ÙÚóÅóäÂäùÈăØã ÿÜĆÚìÚ÷ćÈĂÚÙÚóÅóäØöćÿÃóä¬èâĂÚÂóäßòÓÚóāÅäÈÂóääñÛÛËČóäñÿÈõÚÃîÈ
ÜäñÿØé áóãĂÖĀÝÚãùØÙéóëÖä° National e-Payment ÃîÈäòÑÛóæĀæñÂäñØäèÈÂóäÅæòÈ áóãĂÖ
Ëøćî ÂäùÈăØãßäîâÿßã° (KTB PromptPay) ÿÚøćîÈÉóÂÙÚóÅóäÂäùÈăØãăÕÿæĆÈÿìĆÚ×÷ÈāîÂóë ĂÚÂóä
äòÂêóĀæñÃãóãÑóÚæúÂÅóĂËÛäõÂóäÝ¬óÚîõÿæĆÂØäîÚõÂë° ÙÚóÅóäÉ÷ÈăÕÉòÕØČóäóãÂóäë¬ÈÿëäõâĂì
ÜäñËóËÚĂËÛäõÂóä PromptPay Ý¬óÚÙÚóÅóäÂäùÈăØãâóÂÃ÷ĈÚ āÕãăÕÉòÕÂõÉÂääâ ÂäùÈăØãßäîâ
ÿßã° æùÚàäö ĂÉÕöÉòÈ 
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áóßÜäñÂîÛ 1 äóãÂóäë¬ÈÿëäõâĂìÜäñËóËÚĂËÛäõÂóä PromptPay Ý¬óÚ ÂäùÈăØãßäîâÿßã°  
(KTB PromptPay) 

 
 Øöćâó : Checkraka.com. (2560). äòÛëõØÙõċæùÚāËÅĂìÎ¬Â¬îÚĂÅä ÿâøćîÚČóÿÛîä°âøî×øî ìäøî 

ÿæÃÛòÖäÜäñËóËÚ ÝúÂÛòÎËöÂòÛ ẤäùÈăØã ßäîâÿßã°µ 
 
ĂÚÃÔñØöćäòÑÛóæ ĀæñìÚ¬èãÈóÚÝúĂìÛäõÂóäßäîâÿßã°ë¬ÈÿëäõâÂóäĂËÛäõÂóäßäîâÿßã°ÚòĈÚ 

ëČóÚòÂÈóÚë×õÖõĀì¬ÈËóÖõăÕÉòÕØČóäóãÈóÚÝæÂóäëČóäèÉÅèóâÅõÕÿìĆÚÃîÈÜäñËóËÚÖ¬îÂóä
ÛäõìóäÈóÚÃîÈäòÑÛóæ ß.é. 2560 Ãî 3.4.5 āÅäÈÂóäÛäõÂóäßäîâÿßã°ÃîÈáóÅäòÑ ßÛè¬óÜäñËóËÚ
äîãæñ 30.3 äñÛùè¬óÖîÈÂóäĂËÛäõÂóäßäîâÿßã° ÃÔñØöćâöäîãæñ 69.7 äñÛùè¬óăâ¬ÖîÈÂóäĂËÛäõÂóä 
ëČóìäòÛÝúØöćäñÛùè¬óÖîÈÂóäĂËÛäõÂóäð ĂìÿìÖùÝæØöćëóÅòÎ Åøî ØČóĂìëñÕèÂăâ¬ÖîÈ×øîÿÈõÚëÕĂÚâøî 
ëñÕèÂăâ¬ÖîÈÿÕõÚØóÈăÜÙÚóÅóäÕèãÖÚÿîÈ ĀæñØČóĂìÿÂõÕÅèóâÜæîÕáòãÉóÂâõÉÊóËöß ÿÜĆÚÖÚ 
ë¬èÚÝúØöćäñÛùè¬óăâ¬ÖîÈÂóäĂËÛäõÂóäð ĂìÿìÖùÝæØöćëČóÅòÎ Åøî ăâ¬ëñÕèÂÉñĂË ËîÛĂËĀÛÛÿÕõâÕöÂè¬ó 
ăâ¬âòćÚĂÉĂÚÅèóâÜæîÕáòãĂÚÂóäÝúÂÛòÎËöÿÈõÚÞóÂÙÚóÅóäÂòÛìâóãÿæÃÛòÖäÜäñËóËÚìäøîÿÛîä°
āØäéòßØ°âøî×øî ÂæòèâõÉÊóËößÜæîâĀÜæÈăÕ Āæñăâ¬âöÿÛîä°āØäéòßØ°âøî×øîĂË ÿÜĆÚÖÚ 
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áóßÜäñÂîÛ 2 ĀÝÚáúâõĀëÕÈäîãæñÃîÈÜäñËóËÚ ÉČóĀÚÂÖóâÅèóâÖîÈÂóäÉñĂËÛäõÂóäßäîâ

ÿßã° ÿÜĆÚäóãáóÅ 
 

Øöćâó : äóãÈóÚÝæÂóäëČóäèÉÅèóâÅõÕÿìĆÚÃîÈÜäñËóËÚÖ¬îÂóäÛäõìóäÈóÚÃîÈäòÑÛóæ 
ß.é. 2560 .ëČóÚòÂÈóÚë×õÖõĀì¬ÈËóÖõÂäñØäèÈÕõÉõØòæÿßøćîÿéäêÑÂõÉĀæñëòÈÅâ. www.nso.go.th 

 
ÉóÂÝæÂóäëČóäèÉÅèóâÅõÕÿìĆÚÃîÈÜäñËóËÚÖ¬îÅèóâÖîÈÂóäĂËÛäõÂóäßäîâÿßã° ßÛè¬ó

Ýúăâ¬ÖîÈÂóäĂËÛäõÂóäâóÂÂè¬óÝúÖîÈÂóäĂËÛäõÂóä ÿÚøćîÈÉóÂãòÈăâ¬âòćÚĂÉĂÚÂóäĂËÛäõÂóäßäîâÿßã° 
Ì÷ćÈîóÉë¬ÈÝæÖ¬îâùââîÈ ĀæñÅèóâÖîÈÂóäÂóäĂËÛäõÂóäßäîâÿßã°Ý¬óÚÙÚóÅóäÂäùÈăØãÕèã ÝúèõÉòã
âîÈÿìĆÚ×÷ÈÜòÉÉòãÕóÚîøćÚØöćîóÉë¬ÈÝæÖ¬îÂóäĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB PromptPay) É÷ÈăÕ
ÉòÕØČóÈóÚèõÉòãÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB PromptPay) ÃîÈ
ÝúĂËÛäõÂóäĂÚÜäñÿØéăØã āÕãĂËØåêÏöÂóäãîâäòÛÿØÅāÚāæãö 2 (Technology Acceptance 
Model 2) è¬óâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB PromptPay) ÃîÈ
ÝúĂËÛäõÂóäĂÚÜäñÿØéăØãìäøîăâ¬ Ì÷ćÈÉóÂÂóäèõÉòãëóâóä×ÚČóâóÿÜĆÚÃîâúæßøĈÚÑóÚëČóìäòÛ
ÙÚóÅóäÂäùÈăØã ØČóĂìÙÚóÅóäÂäùÈăØãØäóÛ×÷ÈëõćÈØöćÅèäßòÓÚó ĀæñëõćÈØöćÅèäÜäòÛÜäùÈĂÚÖòè
ÝæõÖáòÔÒ°ÕòÈÂæ¬óè ÿßøćîäòÂêóĀæñÃãóãÑóÚæúÂÅóĂìâöÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØãßäîâÿßã° 
(KTB PromptPay) ĀæñÛäõÂóäØóÈÿÈõÚÕóÚîøćÚÃîÈæúÂÅóĂÚîÚóÅÖ 
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Åèóââù¬ÈìâóãÃîÈÂóäèõÉòã 
ĂÚÂóäèõÉòãÅäòĈÈÚöĈÝúèõÉòãăÕÖòĈÈÅèóââùÈìâóãăèÕòÈÚöĈ 

1. ÿßøćîé÷ÂêóæòÂêÔñÕóÚÜäñËóÂäéóëÖä° ØöćĀÖÂÖ¬óÈÂòÚ âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂË
ÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã ØöćĀÖÂÖ¬óÈÂòÚ 

2. ÿßøćîé÷ÂêóÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm), ÕóÚáóßæòÂêÔ° 
(Image), ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance), ÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ 
(Output Quality), ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability), ÕóÚÂóääòÛäúÅèóâ
È¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ 
(Perceived Usefulness) 

3. ÿßøćîé÷ÂêóÜòÉÉòãÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) 
ĀæñÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂË
ÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

 
ÅèóâëČóÅòÎÃîÈÂóäèõÉòã 

1. ØČóĂìØäóÛ×÷ÈæòÂêÔñÕóÚÜäñËóÂäéóëÖä° ØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóä
ÂäùÈăØãßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

2. ØČóĂìØäóÛ×÷ÈÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) âöîõØÙõßæÖ¬îÂóä
äòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 

3. ØČóĂìØäóÛ×÷ÈÜòÉÉòãÕóÚáóßæòÂêÔ° (Image) âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóä
ĂËÈóÚ (Perceived Usefulness) 

4. ØČóĂìØäóÛ×÷ÈÜòÉÉòãÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) âöîõØÙõßæ
Ö¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 

5. ØČóĂìØäóÛ×÷ÈÜòÉÉòãÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) âöîõØÙõßæÖ¬îÂóä
äòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 

6. ØČóĂìØäóÛ×÷ÈÜòÉÉòãÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) âöîõØÙõßæÖ¬îÂóä
äòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 

7. ØČóĂìØäóÛ×÷ÈÜòÉÉòãÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use)  
âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 
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8.ØČóĂìØäóÛ×÷ÈÜòÉÉòãÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness)  
âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã 

9. ØČóĂìØäóÛ×÷ÈÜòÉÉòãÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use)  
âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã 

 
ÃîÛÿÃÖĂÚÂóäØČóèõÉòã 

Âóäé÷ÂêóèõÉòãÅäòĈÈÚöĈé÷ÂêóÂæù¬âÖòèîã¬óÈØöćÿÜĆÚÝúĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB 
PromptPay) ĂÚÜäñÿØéăØã Øöćîóéòãîãú¬ÜäñÿØéăØã āÕãÂóäØČóèõÉòãÅäòĈÈÚöĈ Éñâù¬Èé÷ÂêóĂÚë¬èÚÃîÈ 
ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚ
ÜäñÿØéăØã āÕãĂËØåêÏöÂóäãîâäòÛÿØÅāÚāæãö 2 (Technology Acceptance Model 2 

ÜäñËóÂä  
ë¬èÚÜäñËóÂäØöćĂËĂÚÂóäé÷Âêó Åøî ÝúĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB PromptPay) 

ĂÚÜäñÿØéăØã Øöćîóéòãîãú¬ÜäñÿØéăØã 
Âæù¬âÖòèîã¬óÈ  
Öòèîã¬óÈØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈ Åøî ÝúĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB PromptPay) 

ĂÚÜäñÿØéăØã Øöćîóéòãîãú¬ÜäñÿØéăØã Ì÷ćÈăâ¬ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ ÕòÈÚòĈÚÝúèõÉòãÉ÷È
ÂČóìÚÕÃÚóÕÃîÈÂæù¬âÖòèîã¬óÈāÕãĂËëúÖäÅČóÚèÔìóÃÚóÕÖòèîã¬óÈĂÚÂäÔöØöćăâ¬ØäóÛÜäñËóÂäØöć
ĀÚ¬ÚîÚ (Âòæãó èóÔõËã°ÛòÎËó, 2545) ÅČóÚèÔÂæù¬âÖòèîã¬óÈÕèãëúÖäÃîÈØóāä¬ ãóâóÿÚ¬ ØöćäñÕòÛ
ÅèóâÿËøćîâòćÚ 95% ĀæñÅèóâÅæóÕÿÅæøćîÚâóÂØöćëùÕØöćãîâäòÛăÕ 5% ìäøî 0.05 ÉóÂëúÖäØöćÅČóÚèÔ
ÉñăÕÂæù¬âÖòèîã¬óÈ 385 ÅÚ ĀæñÝúèõÉòãăÕÿßõćâÉČóÚèÚÂæù¬âÖòèîã¬óÈÿØ¬óÂòÛ 4% ÃîÈÂæù¬âÖòèîã¬óÈ
ÿØ¬óÂòÛ 15 ÅÚäèâÿÜĆÚÂæù¬âÖòèîã¬óÈØòĈÈìâÕ 400 ÅÚ 

ÖòèĀÜäØöćĂËĂÚÂóäé÷Âêó 
Âóäé÷ÂêóèõÉòãÚöĈ âöÂóäØÕëîÛëââÖõÑóÚèõÉòã Ì÷ćÈÜäñÂîÛÕèãÖòèĀÜäÖÚ 

(Independent Variables) ĀæñÖòèĀÜäÖóâ (Dependent Variables) ÕòÈÚöĈ 
1. ÖòèĀÜäÖÚ (Independent Variables) ăÕĀÂ¬ 

1.1 ÕóÚÜäñËóÂäéóëÖä° 
1.1.1 ÿßé äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÚóâÛòÎÎòÖõ (Nominal scale) 

1.1.1.1 Ëóã 
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1.1.1.2 ìÎõÈ 
1.1.2 îóãù äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÿäöãÈæČóÕòÛ (Ordinal scale) 

1.1.2.1 ÖČćóÂè¬óìäøîÿØ¬óÂòÛ 20 Üö 
1.1.2.2 21 - 30 Üö 
1.1.2.3 31 - 40 Üö 
1.1.2.4 41 - 50 Üö 
1.3.2 51 ÜöÃ÷ĈÚăÜ 

1.1.3 äñÕòÛÂóäé÷ÂêóëùÈëùÕ äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÿäöãÈæČóÕòÛ 
(Ordinal scale) 

1.1.3.1 ÖČćóÂè¬óÜäõÎÎóÖäö 
1.1.3.2 ÜäõÎÎóÖäö 
1.1.3.3 ëúÈÂè¬óÜäõÎÎóÖäö 

1.1.4 îóËöß äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÚóâÛòÎÎòÖõ (Nominal scale) 
1.1.4.1 ÚòÂÿäöãÚ / ÚõëõÖ / ÚòÂé÷Âêó 
1.1.4.2 ÃóäóËÂóä / äòÑèõëóìÂõÉ 
1.1.4.3 ßÚòÂÈóÚÛäõêòØÿîÂËÚ 
1.1.4.4 ÜäñÂîÛÙùäÂõÉë¬èÚÖòè/îõëäñ 
1.1.5.5 îøćÚą 

1.1.5 äóãăÕÿÊæöćãÖ¬îÿÕøîÚ äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÿäöãÈæČóÕòÛ 
(Ordinal scale) 

1.1.5.1 ÖČćóÂè¬óìäøîÿØ¬óÂòÛ 15,000 ÛóØ 
1.1.5.2 15,001 - 30,000 ÛóØ 
1.1.5.3 30,001 - 50,000 ÛóØ 
1.1.5.4 50,001 - 100,000 ÛóØ 
1.1.5.5 100,001 ÛóØÃ÷ĈÚăÜ 

1.1.6 áúâõæČóÿÚó äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÚóâÛòÎÎòÖõ (Nominal 
scale) 

1.1.6.1 ÂäùÈÿØßâìóÚÅä 
1.1.6.2 áóÅÂæóÈ 
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1.1.6.3 áóÅÿìÚøî 
1.1.6.4 áóÅÖñèòÚîîÂÿÊöãÈÿìÚøî 
1.1.6.5 áóÅĂÖ 

1.2 ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) 
1.3 ÕóÚáóßæòÂêÔ° (Image) 
1.4 ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) 
1.5 ÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) 
1.6 ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) 
1.7 ÕóÚÂóäãîâäòÛÿØÅāÚāæãö (Technology Acceptance Model) 

1.7.1 ÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 
1.7.2 ÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) 

2. ÖòèĀÜäÖóâ (Dependent Variables) ÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° 
(KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

 
ÚõãóâÅČóéòßØ°ÿÊßóñ 

1. ÝúĂËÛäõÂóä ìâóã×÷È ÝúØöćÿÅãĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ĂÚ
ÜäñÿØéăØã 

2. ßäîâÿßã° (PromptPay) ìâóã×÷È ìÚ÷ćÈĂÚÛäõÂóäØöćäòÑÛóæâîÛìâóãĂì 
ÂäñØäèÈÂóäÅæòÈ ĀæñáóÅÙÚóÅóää¬èââøîÂòÚßòÓÚóÃ÷ĈÚÿßøćîëÚòÛëÚùÚāÅäÈÂóääñÛÛËČóäñÿÈõÚÃîÈ
ÜäñÿØé áóãĂÖĀÝÚãùØÙéóëÖä° National e-Payment ÃîÈäòÑÛóæ Ì÷ćÈÿÜĆÚÛäõÂóäØöćâöÅèóâäèÕÿäĆè 
×úÂÖîÈ Āæñëóâóä×ÖäèÉëîÛäóãÂóäãîÚìæòÈăÕ  

3. ÂäùÈăØãßäîâÿßã° (KTB PromptPay) ìâóã×÷È ÂóäÛäõÂóäØöćÙÚóÅóäÂäùÈăØãăÕ
ä¬èââøîÂäñØäèÈÂóäÅæòÈ ÿßøćîëÚòÛëÚùÚāÅäÈÂóääñÛÛËČóäñÿÈõÚÃîÈÜäñÿØé áóãĂÖĀÝÚ
ãùØÙéóëÖä° National e-Payment ÃîÈäòÑÛóæÌ÷ćÈÿÜĆÚÛäõÂóäØöćâöÅèóâäèÕÿäĆè ×úÂÖîÈ Āæñëóâóä×
ÖäèÉëîÛäóãÂóäãîÚìæòÈăÕ 

4. ÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) Åøî ÂóäØöćĀÖ¬æñÛùÅÅæÿËøćîè¬óÂóäĂËÈóÚ
ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) âóÉóÂÂóäÅÚäîÛÃóÈØöćâöîõØÙõßæìäøîâöÅèóâëČóÅòÎÂòÛÖÚ 

5. áóßæòÂêÔ° (Image) ìâóã×÷È ÂóäØöćĀÖ¬æñÛùÅÅæÿËøćîè¬óÂóäĂËÂäùÈăØã ßäîâÿßã° 
(KTB PromptPay) ÉñË¬èããÂäñÕòÛÖòèÿîÈìäøîë×óÚñØóÈëòÈÅâ 
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6. Job Relevance (ÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ) Åøî ÅèóâÿÂöćãèÃîÈäñìè¬óÈÂóäĂË
ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ØöćîóÉÂäñØÛÂòÛÂóäØČóÈóÚ 

7. Output Quality (ÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ) Åøî ÂóääòÛäúÃîÈĀÖ¬æñÛùÅÅæè¬óÂóäĂË
ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) Éñëóâóä×ØČóĂìÛääæùèòÖ×ùÜäñëÈÅ°ØöćÖîÈÂóäăÕÿÜĆÚîã¬óÈÕö 

8. Result Demonstrability (ÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ) Åøî ÝæØöćëóâóä×ßõëúÉÚ°ăÕÉóÂ
ÂóäĂËÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 

9. ÂóääòÛäúÜäñāãËÚ°ÂóäĂËÈóÚ ìâóã×÷È ÅèóââöÜäñāãËÚ°ÃîÈÂóäĂËÛäõÂóäÂäùÈăØã
ßäîâÿßã° (KTB PromptPay) ÉñÿÜĆÚÖòèÂČóìÚÕÂóääòÛäúĂÚäñÕòÛÛùÅÅæÂæ¬óèÅøîĀÖ¬æñÅÚÂĆÉñäòÛäú
ăÕè¬óÿØÅāÚāæãöëóäëÚÿØé è¬óÉñâöë¬èÚË¬èãîČóÚèãÅèóâëñÕèÂ ĀæñâöÜäñāãËÚ°Ö¬îÝúÛäõāáÅ
îã¬óÈăäÛóÈ 

10. ÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ ìâóã×÷È ÅèóâÈ¬óãĂÚÂóäĂËÛäõÂóäÂäùÈăØãßäîâ
ÿßã° (KTB PromptPay) ÉñÿÜĆÚÖòèÂČóìÚÕÂóääòÛäúĂÚĀÈ¬ÃîÈÜäõâóÔìäøîÅèóâëČóÿäĆÉØöćÉñăÕäòÛè¬ó
ÖäÈÂòÛØöćÖîÈÂóäìäøîăâ¬ÈóÚÉñëČóÿäĆÉÖäÈÖóâØöćÅóÕăèìäøîăâ¬ 

11. ÅèóâÖòĈÈĂÉ ìâóã×÷È ÅèóâßãóãóâÃîÈÝúÛäõāáÅĂÚÂóäĂËÛäõÂóäÂäùÈăØãßäîâÿßã° 
(KTB PromptPay) Ì÷ćÈîóÉâöÂóäèóÈĀÝÚăèĀæèìäøîăâ¬ÂĆăÕ āÕãÉñĂËÈóÚÿâøćîÝúÛäõāáÅÅõÕăèè¬óÿÜĆÚ
ëõćÈØöćÕö ÅùâÅ¬ó ĀæñËøćÚËîÛØöćëùÕĂÚË¬èÈÿèæóÚòĈÚ Ì÷ćÈîóÉë¬ÈÝæÖ¬îÉČóÚèÚĂËĂÚĀÖ¬æñÅäòĈÈÕèã 
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ÂäîÛĀÚèÅõÕĂÚÂóäØČóèõÉòã 
ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈ

ÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 
 
 
 
 
 
 
 
 
 

 
áóßÜäñÂîÛ 3 ÂäîÛĀÚèÅõÕĂÚÂóäØČóèõÉòãÿËõÈÿÜäöãÛÿØöãÛ 

 
ÂäîÛĀÚèÅõÕĂÚÂóäØČóèõÉòã (Ö¬î) 

ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈ
ÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

 
 
 
 
 
 
 
 
 
 
 

áóßÜäñÂîÛ 4 ÂäîÛĀÚèÅõÕĂÚÂóäØČóèõÉòãÿËõÈëóÿìÖù 
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ëââÖõÑóÚÂóäèõÉòã 
1. ÜòÉÉòãÕóÚÜäñËóÂäéóëÖä°ØöćÜäñÂîÛăÜÕèã ÿßé îóãù äñÕòÛÂóäé÷Âêó îóËöß äóãăÕ

Ö¬îÿÕøîÚ ĀæñáúâõæČóÿÚó ØöćĀÖÂÖ¬óÈÂòÚ âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) ØöćĀÖÂÖ¬óÈÂòÚ 

2. ÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°
ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 

3. ÜòÉÉòãÕóÚáóßæòÂêÔ° (Image) âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ 
(Perceived Usefulness) 

4. ÜòÉÉòãÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) âöîõØÙõßæÖ¬îÂóääòÛäú
ÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 

5. ÜòÉÉòãÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°
ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 

6. ÜòÉÉòãÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) âöîõØÙõßæÖ¬îÂóääòÛäú
ÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 

7. ÜòÉÉòãÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) âöîõØÙõßæÖ¬îÂóä
äòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 

8. ÜòÉÉòãÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) âöîõØÙõßæÖ¬îÅèóâ
ÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

9. ÜòÉÉòãÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) âöîõØÙõßæÖ¬îÅèóâ
ÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

 
 
 
 
 
 
 
 
 



 

ÛØØöć 2 
ÿîÂëóäĀæñÈóÚèõÉòãØöćÿÂöćãèÃîÈ 

 
ĂÚÂóäé÷ÂêóÅÚÅèóÿßøćîØČóÂóäèõÉòãÅäòĈÈÚöĈ ÝúèõÉòãăÕé÷ÂêóÿîÂëóäĀæñÈóÚèõÉòãØöćÿÂöćãèÃîÈ

äèâ×÷ÈÃîâúæÿÂöćãèÂòÛØåêÏöÖ¬óÈ ą Ì÷ćÈâöÕòÈÖ¬îăÜÚöĈ 
1. ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜäñËóÂäéóëÖä° 
2. ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÂóäãîâäòÛÿØÅāÚāæãö 
3. ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÅèóâÖòĈÈĂÉ 
4. ÃîâúæÿÂöćãèÂòÛßäîâÿßã° (PromptPay) 
5. ÜäñèòÖõÙÚóÅóäÂäùÈăØã 
6. ÈóÚèõÉòãØöćÿÂöćãèÃîÈ 
 

1. ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÜäñËóÂäéóëÖä° 
ÜäñËóÂäéóëÖä° ìâóã×÷È æòÂêÔñÃîÈĀÖ¬æñÛùÅÅæĀÖÂÖ¬óÈÂòÚăÜ āÕãÅèóâĀÖÂÖ¬óÈ

ØóÈÜäñËóÂäéóëÖä° ÉñâöîõØÙõßæÖ¬îÂóäëøćîëóä æòÂêÔñÜäñËóÂäéóëÖä° Åøî (ßäØõßã° èäÂõÉāá
ÅóØä, 2529) 

1. ÿßé (Sex) âöÈóÚèõÉòãØöćßõëúÉÚ°è¬óÅùÔæòÂêÔñÛóÈîã¬óÈÃîÈÿßéËóã ĀæñÿßéìÎõÈ
ØöćÖ¬óÈÂòÚ ë¬ÈÝæĂìÂóäëøćîëóäÃîÈËóãĀæñìÎõÈÖ¬óÈÂòÚ ÿË¬Ú ÂóäèõÉòãÂóäËâáóßãÚÖä°āØäØòéÚ°ÃîÈ
ÿÕĆÂèòãäù¬Ú ßÛè¬óÿÕĆÂèòãäù¬ÚËóãëÚĂÉáóßãÚÖä°ëÈÅäóâĀæñÉóäÂääââóÂØöćëùÕ ë¬èÚÿÕĆÂèòãäù¬ÚìÎõÈ
ëÚĂÉ áóßãÚÖä°èõØãóéóëÖä°âóÂØöćëùÕ ĀÖ¬ÂĆâöÈóÚèõÉòãìæóãËõĈÚØöćĀëÕÈè¬ó ËóãĀæñìÎõÈâöÂóä
ëøćîëóäĀæñäòÛëøćîăâ¬Ö¬óÈÂòÚ  

2. îóãù (Age) ÂóäÉñëîÚÝúØöćîóãùÖ¬óÈÂòÚĂìÿËøćîàòÈ ìäøîÿÜæöćãÚØòéÚÅÖõìäøîÿÜæöćãÚ
ßåÖõÂääâ ÚòĈÚâöÅèóâãóÂÈ¬óãÖ¬óÈÂòÚ ãõćÈâöîóãùâóÂÂè¬óØöćÉñëîÚĂìÿËøćîàòÈ ĂìÿÜæöćãÚØòéÚÅÖõĀæñ
ÿÜæöćãÚ ßåÖõÂääâÂĆãõćÈãóÂÃ÷ĈÚ ÂóäèõÉòãāÕã Ìö.ÿâÿÛõæ (C.Maple) Āæñăî Āîæ ÿÉÚõë ĀæñÕöÿäà° 
(I.L.Janis; & D.Rife) ăÕØČóÂóäèõÉòãĀæñĂìÝæëäùÜè¬ó ÂóäËòÂÉúÈÉõÖĂÉìäøîāÚâÚóèÉõÖĂÉÃîÈÅÚ Éñ
ãóÂÃ÷ĈÚÖóâîóãù ÃîÈÅÚØöćÿßõćâÃ÷ĈÚ îóãùãòÈâöÅóâëòâßòÚÙ°ÃîÈÃ¬óèëóä ĀæñëøćîîöÂÕèã ÿË¬Ú áóêóØöćĂË
ĂÚèòãÖ¬óÈÂòÚ ÂĆãòÈâö ÅèóâÖ¬óÈÂòÚ āÕãÉñßÛè¬óáóêóĂìâ¬ ą ĀÜæÂ ą ÉñßÛĂÚÅÚìÚù¬âëóè ëúÈÂè¬ó
ÝúëúÈîóãù ÿÜĆÚÖÚ (Ìö.ÿâÿÛõæ (C.Maple) Āæñăî Āîæ ÿÉÚõë ĀæñÕöÿäà° (I.L.Janis; & D.Rife) îóÈ×÷È
ĂÚ ßäØõßã° èäÂõÉāáÅóØä, 2529) 
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3. Âóäé÷Âêó (Education) Âóäé÷ÂêóÿÜĆÚÖòèĀÜäØöćëČóÅòÎâóÂØöćâöÝæÖ¬îÜäñëõØÙõáóß
ÃîÈÂóä ëøćîëóäÃîÈÝúäòÛëóä ÕòÈÈóÚèõÉòãìæóãËõĈÚØöćËöĈè¬ó Âóäé÷ÂêóÃîÈÝúäòÛëóäÚòĈÚØČóĂìÝúäòÛëóäâö
ßåÖõÂääâÂóä ëøćîëóäÖ¬óÈÂòÚăÜ ÿË¬Ú ÛùÅÅæØöćâöÂóäé÷ÂêóëúÈ ÉñëÚĂÉÃ¬óèëóä ăâ¬Å¬îãÿËøćîîñăä
È¬óãą ĀæñâòÂÿÜõÕäòÛëøćîëõćÈßõâß°âóÂ 

4. ÑóÚñØóÈëòÈÅâĀæñÿéäêÑÂõÉ (Social and Economic Status) ìâóã×÷È îóËöß 
äóãăÕ ÿËøĈîËóÖõ ÖæîÕÉÚáúâõìæòÈÃîÈÅäîÛÅäòè ÿÜĆÚÜòÉÉòãØöćâöîõØÙõßæÖ¬îØòéÚÅÖõĀæñßåÖõÂääâ
ÃîÈÛùÅÅæ āÕã âöäóãÈóÚìæóãÿäøćîÈØöćăÕßõëúÉÚ°Āæèè¬ó ÑóÚñØóÈëòÈÅâĀæñÿéäêÑÂõÉÚòĈÚ âöîõØÙõßæ
Ö¬îØòéÚÅÖõĀæñßåÖõÂääâÃîÈÅÚ 

ÂóäĀÛ¬Èë¬èÚÖæóÕÖóâÖòèĀÜäÕóÚÜäñËóÂäéóëÖä° ÜäñÂîÛÕèã ÿßé îóãù 
ë×óÚáóßÅäîÛÅäòè ÉČóÚèÚëâóËõÂĂÚÅäîÛÅäòè äñÕòÛÂóäé÷Âêó îóËöß ĀæñäóãăÕÖ¬îÿÕøîÚ 
æòÂêÔñØóÈÕóÚÜäñËóÂäéóëÖä°ÿÜĆÚæòÂêÔñØöćëČóÅòÎ Āæñë×õÖõØöćèòÕăÕÃîÈÜäñËóÂäË¬èãĂÚÂóä
ÂČóìÚÕÖæóÕÿÜóìâóã ĂÚÃÔñØöćæòÂêÔñÕóÚÉõÖèõØãóĀæñëòÈÅâèòÓÚÙääâË¬èãîÙõÛóã×÷È 
ÅèóâÅõÕĀæñÅèóâäúë÷ÂÃîÈÂæù¬âÿÜóìâóãÚòĈÚ ÃîâúæÕóÚÜäñËóÂäÉñëóâóä×ÿÃó×÷ÈĀæñâö
ÜäñëõØÙõÝæÖ¬îÂóäÂČóìÚÕÖæóÕÿÜóìâóã (éõäõèääÔ ÿëäöäòÖÚ° ĀæñÅÚîøćÚą, 2539) 

ÅÚØöćâöæòÂêÔñÜäñËóÂäéóëÖä°Ö¬óÈÂòÚ ÉñâöæòÂêÔñØóÈÉõÖèõØãóÖ¬óÈÂòÚ āÕãèõÿÅäóñì°
ÉóÂÜòÉÉòã ÕòÈÚöĈ (Üäâñ ëÖñÿèØõÚ, 2533)  

1. ÿßé ÅèóâĀÖÂÖ¬óÈØóÈÿßé ØČóĂìÛùÅÅæâößåÖõÂääâÃîÈÂóäÖõÕÖ¬îëøćîëóäÖ¬óÈÂòÚ 
Åøî ÿßéìÎõÈâöĀÚèāÚââöÅèóâÖîÈÂóäØöćÉñäòÛĀæñë¬ÈÃ¬óèëóäâóÂÂè¬óÿßéËóã ĂÚÃÔñØöćÿßéËóã
ăâ¬ăÕâöÅèóâÖîÈÂóäØöćÉñäòÛë¬ÈÃ¬óèëóäÿßöãÈîã¬óÈÿÕöãèÿØ¬óÚòĈÚ ĀÖ¬âöÅèóâÖîÈÂóäØöćÉñëäóÈ
ÅèóâëòâßòÚÙ°îòÚÕöĂìÿÂõÕÃ÷ĈÚÉóÂÂóääòÛë¬ÈÃ¬óèëóäÚòĈÚÕèã èõææ° āÂæÕ°èîÿÖîä° ĀæñãóØë° (Will; 
Goldwater; and Yates. 1980, p. 87 îóÈ×÷ÈĂÚ Üäâñ ëÖñÿèØõÚ, 2533) 

ÚîÂÉóÂÚöĈÿßéìÎõÈĀæñÿßéËóãâöÅèóâĀÖÂÖ¬óÈÂòÚîã¬óÈâóÂĂÚÿäøćîÈÅèóâÅõÕ 
Å¬óÚõãâ ĀæñØòéÚÅÖõ ØòĈÈÚöĈÿßäóñèòÓÚÙääâĀæñëòÈÅâ ÂČóìÚÕÛØÛóØĀæñÂõÉÂääâÃîÈÅÚëîÈÿßé
ăèÖ¬óÈÂòÚ 

2. îóãù ÿÜĆÚÜòÉÉòãØöćØČóĂìÅÚâöÅèóâĀÖÂÖ¬óÈÂòÚĂÚÿäøćîÈÃîÈÅèóâÅõÕĀæñßåÖõÂääâ 
ÅÚØöćîóãùÚîãâòÂÉñâöÅèóâÅõÕÿëäöÚõãâ ã÷Õ×øîîùÕâÂóäÔ°ĀæñâîÈāæÂĂÚĀÈ¬ÕöâóÂÂè¬óÅÚØöćâöîóãù
âóÂ ĂÚÃÔñØöćÅÚØöćâöîóãùâóÂâòÂÉñâöÅèóâÅõÕØöćîÚùäòÂê°Úõãâ ã÷Õ×øîÜÐõÛòÖõ äñâòÕäñèòÈ âîÈāæÂĂÚ
ĀÈ¬äóãÂè¬óÅÚØöćâöîóãùÚîã ÿÚøćîÈÉóÂâöÜäñëÛÂóäÔ°ËöèõÖØöćĀÖÂÖ¬óÈÂòÚ æòÂêÔñÂóäĂËëøćîâèæËÚÂĆ
ĀÖÂÖ¬óÈÂòÚ ÅÚØöćâöîóãùâóÂâòÂĂËëøćîÿßøćîĀëèÈìóÃ¬óèëóäìÚòÂ ą âóÂÂè¬óÅèóâÛòÚÿØõÈ  
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3. Âóäé÷Âêó ÿÜĆÚÜòÉÉòãØöćØČóĂìÅÚâöÅèóâÅõÕ Å¬óÚõãâ ØòéÚÅÖõĀæñßåÖõÂääâ
ĀÖÂÖ¬óÈÂòÚ ÅÚØöćâöÂóäé÷ÂêóëúÈÂè¬óÉñăÕÿÜäöãÛîã¬óÈâóÂĂÚÂóäÿÜĆÚÝúäòÛëóäØöćÕö ÿßäóñÿÜĆÚÝúØöćâö
ÅèóâÂèóÈÃèóÈĀæñÿÃóĂÉëóäăÕÕö ĀÖ¬ÉñÿÜĆÚÅÚØöćăâ¬ÿËøćîîñăäÈ¬óãą ×óăâ¬âöìæòÂÑóÚìäøîÿìÖùÝæ
ÿßöãÈßî ĂÚÃÔñØöćÅÚâöÂóäé÷ÂêóÖČćóâòÂÉñĂËëøćîÜäñÿáØ èõØãù āØäØòéÚ° ĀæñáóßãÚÖä° ìóÂÝúâö
Âóäé÷ÂêóëúÈâöÿèæóè¬óÈßîÂĆÉñĂËëøćîëõćÈßõâß° èõØãù āØäØòéÚ° ĀæñáóßãÚÖä° ĀÖ¬ìóÂâöÿèæóÉČóÂòÕÂĆ
âòÂÉñĀëèÈìóÃ¬óèëóäÉóÂëõćÈßõâß°âóÂÂè¬óÜäñÿáØîøćÚ 

4. ë×óÚáóßØóÈëòÈÅâ ĀæñÿéäêÑÂõÉ ìâóã×÷È îóËöß äóãăÕ Āæñë×óÚáóßØóÈ
ëòÈÅâÃîÈÛùÅÅæ âöîõØÙõßæîã¬óÈëČóÅòÎÖ¬îÜÐõÂõäõãóÃîÈÝúäòÛëóäØöćâöÖ¬îÝúë¬Èëóä ÿßäóñĀÖ¬æñÅÚâö
èòÓÚÙääâ ÜäñëÛÂóäÔ° ØòéÚÅÖõÅ¬óÚõãâ ĀæñÿÜóìâóãØöćÖ¬óÈÂòÚ  

ÉóÂØåêÏöĀæñĀÚèÅèóâÅõÕßøĈÚÑóÚÿÂöćãèÂòÛÜäñËóÂäéóëÖä°ØöćÂæ¬óèâóÃóÈÖÚ ÝÚèÂ
ÂòÛëõćÈØöćÖîÈÂóäèõÉòãÅøî ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB 
PromptPay) ÃîÈÝúĂËÛäõÂóäÙÚóÅóäĂÚÜäñÿØéăØã ÝúèõÉòãĂËĀÚèÅõÕÃîÈ Üäâñ ëÖñÿèØõÚ (2533) 
ĀæñÂČóìÚÕëââÖõÑóÚÂóäèõÉòãè¬ó ÝúĂËÛäõÂóäÙÚóÅóäĂÚÜäñÿØéăØã ØöćâöæòÂêÔñØóÈ
ÜäñËóÂäéóëÖä°ØöćÜäñÂîÛăÜÕèã ÿßé îóãù äñÕòÛÂóäé÷ÂêóëúÈëùÕ îóËöß äóãăÕÿÊæöćãÖ¬îÿÕøîÚ 
ĀæñáúâõæČóÿÚó âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB PromptPay) ÃîÈ
ÝúĂËÛäõÂóäÙÚóÅóäĂÚÜäñÿØéăØã 

 
2. ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÂóäãîâäòÛÿØÅāÚāæãö 

ÜòÉÉùÛòÚāæÂÿÂõÕÂóäßòÓÚóĂÚìæóãą ÕóÚ Ì÷ćÈÂóäßòÓÚóëČóìäòÛÂóäÿÖõÛāÖØóÈÙùäÂõÉ
âòÂÉñìÚöăâ¬ßÚÿØÅāÚāæãö ÿßøćîÅèóâÂóèìÚó ÅèóâäèÕÿäĆè Āâ¬ÚãČóĂÚÂóääòÛ Āæñë¬ÈÖ¬îëóäìäøî
ÃîâúæÖ¬óÈą îòÚÉñØČóĂìÿÂõÕÅèóâăÕÿÜäöãÛØóÈÙùäÂõÉ É÷ÈØČóĂìÿÂõÕÂóäßòÓÚóØóÈÕóÚÿØÅāÚāæãö
Ã÷ĈÚ ÿßøćîäîÈäòÛÅèóâÖîÈÂóäÃîÈâÚùêã° ÿâøćîÿÂõÕÿØÅāÚāæãöÃ÷ĈÚÿÜĆÚÉČóÚèÚâóÂ ÛóÈÿØÅāÚāæãöîóÉ
×úÂãîâäòÛĂËÂòÚîã¬óÈÂèóÈÃèóÈ ÿßäóñëóâóä×ØČóăÕÈ¬óã ëñÕèÂ Āæñăâ¬ãù¬ÈãóÂ ĀÖ¬ĂÚØóÈÂæòÛÂòÚ
ÛóÈÿØÅāÚāæãöîóÉăâ¬ÿÜĆÚØöćãîâäòÛ ÿÚøćîÈÕèãÅèóâãóÂĂÚÂóäĂËÈóÚ ÂäñÛèÚÂóäØČóÈóÚØöćÌòÛÌîÚ 
ìäøîÿìÖùÝæîøćÚą É÷ÈØČóĂìÿÂõÕÂóäÅõÕÅÚĀæñßòÓÚó ÿßøćîØÕëîÛè¬óÿØÅāÚāæãöØöćÿÂõÕÃ÷ĈÚâöÅèóâ
ÿìâóñëâÖ¬îÂóäĂËÈóÚ ĀæñÿÜĆÚØöćãîâäòÛìäøîăâ¬ 

Davis (1989) ăÕÅõÕÅÚĀæñßòÓÚó ĀÛÛÉČóæîÈÕóÚÂóäãîâäòÛÿØÅāÚāæãö Ã÷ĈÚâóÌ÷ćÈÿÜĆÚ
ØåêÏöØöćÚõãâĂËĂÚÜòÉÉùÛòÚÿßøćîîÙõÛóãßåÖõÂääâÂóäãîâäòÛÃîÈÛùÅÅæäñÛÛÿØÅāÚāæãö ìäøî
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ëóäëÚÿØéĂìâ¬âóĂË ÂóäØČóÅèóâÿÃóĂÉĂÚÿØÅāÚāæãöĀæñÂóäÖòÕëõÚĂÉØöćÉñãîâäòÛÿØÅāÚāæãö Āæè
ÚČóÿØÅāÚāæãöÚòĈÚâóĂËĂÚËöèõÖÜäñÉČóèòÚ 

ØåêÏöÂóäãîâäòÛÿØÅāÚāæãö (Technology Acceptance Model) ăÕĀëÕÈĂìÿìĆÚè¬ó
ßåÖõÂääâØöćÿÉÖÚóìäøîÖòĈÈĂÉĂË (Behavioral intention to use) Ã÷ĈÚÂòÛÂóääòÛäú 2 ÿäøćîÈ Åøî 

1. ÂóääòÛäúÜäñāãËÚ°ÉóÂÂóäĂËÈóÚ ìâóã×÷È ÂóäØöćÛùÅÅæäòÛäúè¬óäñÛÛëóäëÚÿØéØöć
ÚČóâóĂËÚòĈÚÂ¬îĂìÿÂõÕÜäñāãËÚ°Ì÷ćÈÂóääòÛäúÜäñāãËÚ°âöîõØÙõßæāÕãÖäÈÖ¬îÅèóâÖòĈÈĂÉĂËäñÛÛ
ëóäëÚÿØé (Agarwal & Prasad, 1999; Davis et al.,1989; Jackson et al., 1997;Venkatesh, 
1999 îóÈ×÷ÈĂÚ ëõÈìñ ÊèöëùÃ Āæñ ëùÚòÚØó èÈé°ÉÖùäáòØä, 2555) ëäóÈÅèóâß÷ÈßîĂÉÃîÈÝúĂËĂì
ëóâóä×ĂËÈóÚăÕîã¬óÈëñÕèÂ ÕòÈÚòĈÚÂóääòÛäúÜäñāãËÚ°ÿÜĆÚÜòÉÉòãëČóÅòÎØöćÛ¬ÈËöĈ×÷ÈÅèóâÖòĈÈĂÉĂË
ÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ° 

2. ÂóääòÛäúè¬óÈ¬óãÖ¬îÂóäĂËÈóÚ ìâóã×÷È äñÕòÛÅèóâÿËøćîÃîÈÝúĂËÈóÚØöćÅóÕìèòÈÖ¬î
äñÛÛëóäëÚÿØéØöćâöÂóäßòÓÚóÃ÷ĈÚâó ÿßøćîĂìÿÂõÕÅèóâÈ¬óãăâ¬ÌòÛÌîÚ Āæñăâ¬ÖîÈîóéòãÅèóâäú
Åèóâëóâóä× Ö¬îÂóäÿäöãÚäúØöćÉñĂËÈóÚ ÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚâöîõØÙõßæØóÈÖäÈÖ¬îÂóäĂË
äñÛÛ (Agarwal & Prasad. 1999; Davis, Bagozzi & Warshaw. 1989; Jackson, Chow & 
Leitch. 1997; Venkatesh.1999 îóÈ×÷ÈĂÚ ëõÈìñ ÊèöëùÃ Āæñ ëùÚòÚØó èÈé°ÉÖùäáòØä, 2555) 

 
 
 
 
 
 
 
 
áóßÜäñÂîÛ 5 Technology Acceptance Model (TAM 1) 

 
Øöćâó : F. D. Davis, ´Perceived Usefulness, Perceived Ease of Use, and User 

Acceptance of Information Technology,µ MIS Quarterly vol. 13 no. 3, pp. 319-339, 1989. 
Āæñ V. Venkatesh, M. Morris, and G. B. Davis, ´User acceptance of information 
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technology: Toward a unified view,µ MIS Quarterly, vol. 27, no. 3, pp. 425-478, Sep. 
2003. 

ÉóÂáóß ÉñÿìĆÚè¬óĀÛÛÉČóæîÈ TAM ĀëÕÈĂìÿìĆÚ×÷ÈÂóääòÛäú×÷ÈÜäñāãËÚ° (Perceived 
usefulness) ĀæñÂóääòÛäúè¬óÈ¬óãÖ¬îÂóäĂËÈóÚ (Perceived ease to use) ë¬ÈÝæÖ¬îßåÖõÂääâ 
ÅèóâÖòĈÈĂÉØöćÉñĂË ĀæñØóãØöćëùÕØČóĂìÿÂõÕÂóäĂËÈóÚäñÛÛØöćĀØÉäõÈ 

Venkatesh and Davis (2000) ăÕÿëÚîè¬óÿßøćîĂìëóâóä×îÙõÛóãÿìÖùÝæÃîÈÛùÅÅæĂÚ
ÂóääòÛäú×÷ÈÜäñāãËÚ°ØöćăÕäòÛÉóÂäñÛÛëóäëÚÿØé É÷ÈÚČóăÜëú¬ÂóäßòÓÚóĀÛÛÉČóæîÈ TAM 2 ÿßøćî
ßòÓÚóÃãóãÿßõćâÿÖõâĀÛÛÉČóæîÈ TAM Ăìëóâóä×Ë¬èãßãóÂäÔ°ßåÖõÂääâÂóäĂËäñÛÛëóäëÚÿØé
ăÕËòÕÿÉÚãõćÈÃ÷ĈÚ 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

áóßÜäñÂîÛ 6 Technology Acceptance Model (TAM 2) 
 
Øöćâó : V. Venkatesh, F. Davis. (2000). A theoretical extension of the technology 

acceptance model: for longitudinal field studies.  Management Science, vol. 46, no. 2, 
pp. 186-204, 2000. 
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ÉóÂäúÜĀÛÛÉČóæîÈ TAM 2 ăÕäòÛÂóäÜäòÛÜäùÈØöćÖòèĀÜäáóãÚîÂ ĀæñÜòÉÉòãØöćÿÂõÕÂ¬îÚ 
(Antecedents) ØöćâöîõØÙõßæÖ¬îÂóääòÛäú×÷ÈÜäñāãËÚ°ØöćăÕäòÛÉóÂÿØÅāÚāæãöëóäëÚÿØé ĀæñÂóääòÛäú
è¬óÿÜĆÚäñÛÛØöćÈ¬óãÖ¬îÂóäĂËÈóÚëĂìâöÅèóâØòÚëâòãâóÂãõćÈÃ÷ĈÚ ĀæñÉóÂÂóäèõÉòãßÛè¬ó 
ÂäñÛèÚÂóäÃîÈîõØÙõßæÉóÂëòÈÅâ (Social influence process) ÿË¬Ú ÛääØòÕÑóÚÃîÈÛùÅÅæØöćîãú¬
āÕãäîÛ ÂóäĀëÕÈßåÖõÂääâ ÅèóâëâòÅäĂÉ (Voluntariness) ĀæñáóßæòÂêÔ° (Image) ÖæîÕØòĈÈ
ÂäñÛèÚÂóäĂËÜòÎÎó (cognitive instrumental process) ÿË¬Ú ÅèóâÿÂöćãèÃîÈëòâßòÚÙ°ÂòÛÈóÚ 
(Job relevance) ÅùÔáóßÃîÈÝææòßÙ° (Output quality) ÝææòßÙ°Øöćëóâóä×ĀëÕÈĂìÿìĆÚÂ¬îÚăÕ
(Results demonstrability) ĀæñÂóääòÛäúè¬óÿÜĆÚäñÛÛØöćÈ¬óãÖ¬îÂóäĂËÈóÚ ÿÜĆÚÖÚ Ö¬óÈÿÜĆÚÜòÉÉòãØöć
ÿîøĈîÖ¬îÂóäãîâäòÛÿØÅāÚāæãöĂìâ¬ (ëõÈìñ ÊèöëùÃ Āæñ ëùÚòÚØó èÈé°ÉÖùäáòØä, 2555) 

ÚîÂÉóÂÚöĈ TAM 2 ăÕÚČóÿëÚîĀÚèÅõÕĂìâ¬è¬ó ÛääØòÕÑóÚÃîÈÛùÅÅæØöćîãú¬āÕãäîÛÂóä
ĀëÕÈßåÖõÂääâ ÿÜĆÚÜòÉÉòãìæòÂØöćÂČóìÚÕ ÅèóâÖòĈÈĂÉØöćÉñĂËÈóÚ (Intention to use) ĀæñâöîõØÙõßæ
Ö¬îÂóääòÛäú×÷ÈÜäñāãËÚ°ØöćăÕäòÛÉóÂÿØÅāÚāæãöëóäëÚÿØé ĀæñáóßæòÂêÔ°ĂÚÿËõÈÛèÂ ëČóìäòÛ
ÝæÂäñØÛÃîÈÖòèĀÜäÿëäõâ/ÖòèÝòÚĀÜä (Moderating variable) (ÜäñëÛÂóäÔ° ĀæñÅèóâëâòÅäĂÉ) 
ÿÂõÕÅèÛÅú¬ ĀæñâöÅèóâÿËøćîâāãÈäñìè¬óÈÛääØòÕÑóÚÃîÈÛùÅÅæØöćîãú¬ āÕãäîÛÂóäĀëÕÈßåÖõÂääâ 
ĀæñÅèóâÖòĈÈĂÉØöćÉñĂËÈóÚ ÚîÂÉóÂÚöĈ ãòÈßÛè¬óÜòÉÉòãØöćÿÂõÕÂ¬îÚÌ÷ćÈăÕĀÂ¬ ÅèóâÿÂöćãèÃîÈëòâßòÚÙ°
ÂòÛÈóÚ ÅùÔáóßÃîÈÝææòßÙ° ĀæñÝææòßÙ°Øöćëóâóä×ĀëÕÈĂìÿìĆÚÂ¬îÚăÕ âöîõØÙõßæÖ¬îÂóääòÛäú×÷È
ÜäñāãËÚ°ØöćăÕäòÛÉóÂÿØÅāÚāæãöëóäëÚÿØéĂÚÿËõÈÛèÂ ĀæñßÛîöÂè¬óáóãĂÖÿÈøćîÚăÈÂóäĂËÈóÚāÕã
ÛòÈÅòÛ ĀæñÝúĂËÈóÚâöÜäñëÛÂóäÔ°ÉČóÂòÕ ÛääØòÕÑóÚÃîÈÛùÅÅæØöćîãú¬āÕãäîÛÂóäĀëÕÈßåÖõÂääâ
ÉñâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉ ØöćÉñĂËÈóÚĂÚÿËõÈÛèÂ (ëõÈìñ ÊèöëùÃ Āæñ ëùÚòÚØó èÈé°ÉÖùäáòØä, 2555) 
Ì÷ćÈÜòÉÉòãØöćÿÂõÕÂ¬îÚ (Antecedents) ØöćâöîõØÙõßæÖ¬îÂóääòÛäú×÷ÈÜäñāãËÚ°ØöćăÕäòÛÉóÂÿØÅāÚāæãö
ëóäëÚÿØé âöÅèóâìâóã ÕòÈÚöĈ 

Subjective Norm (ÛääØòÕÑóÚÿËõÈÉõÖèõëòã) Åøî ÂóäØöćĀÖ¬æñÛùÅÅæÿËøćîè¬óÂóäĂËÈóÚ
ÿØÅāÚāæãö âóÉóÂÂóäÅÚäîÛÃóÈØöćâöîõØÙõßæìäøîâöÅèóâëČóÅòÎÂòÛÖÚ (Fishbein and Ajzen. 
1975, p. 302 îóÈ×÷ÈĂÚ  Venkatesh & Davis, 2000) 

Image (áóßæòÂêÔ°) Åøî ÂóäØöćĀÖ¬æñÛùÅÅæÿËøćîè¬óÂóäĂËÿØÅāÚāæãöÉñË¬èããÂäñÕòÛ
ÖòèÿîÈìäøîë×óÚñØóÈëòÈÅâ (Moore and Benbasat. 1991, p. 195 îóÈ×÷ÈĂÚVenkatesh & 
Davis, 2000) 
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Job Relevance (ÅèóâÿÂöćãèÃîÈÂòÛÈóÚ) Åøî ÂóääòÛäúÃîÈĀÖ¬æñÛùÅÅæè¬óÂóäĂË
ÿØÅāÚāæãöÉñëóâóä×ĂËăÕÂòÛÈóÚÃîÈÿÃó ĀæñØČóĂìÿßõćâÜäñëõØÙõáóßĂÚÂóäØČóÈóÚ (Venkatesh 
& Davis, 2000) 

Output Quality (ÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ) Åøî ÂóääòÛäúÃîÈĀÖ¬æñÛùÅÅæè¬óÂóäĂË
ÿØÅāÚāæãöÉñëóâóä×ØČóĂìÛääæùèòÖ×ùÜäñëÈÅ°ØöćÖîÈÂóäăÕÿÜĆÚîã¬óÈÕö (Venkatesh & Davis, 
2000) 

Result Demonstrability (ÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ) Åøî ÝæØöćëóâóä×ßõëúÉÚ°ăÕ
ÉóÂÂóäĂËÿØÅāÚāæãö (Moore and Benbasat. 1991, p. 203 îóÈ×÷ÈĂÚ Venkatesh & Davis, 
2000) 

ÉóÂØåêÏöĀæñĀÚèÅèóâÅõÕßøĈÚÑóÚÿÂöćãèÂòÛÕóÚÂóäãîâäòÛÿØÅāÚāæãöØöćÂæ¬óèâóÃóÈÖÚ 
ÝÚèÂÂòÛëõćÈØöćÖîÈÂóäèõÉòãÅøî ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB 
PromptPay) ÃîÈÝúĂËÛäõÂóäÙÚóÅóäĂÚÜäñÿØéăØã ÝúèõÉòãĂËĀÚèÅõÕÃîÈ Venkatesh Āæñ Davis 
(2000) ØöćăÕÅõÕÅÚĀæñßòÓÚó ĀÛÛÉČóæîÈÕóÚÂóäãîâäòÛÿØÅāÚāæãö Ã÷ĈÚâóÌ÷ćÈÿÜĆÚØåêÏöØöćÚõãâĂË
ĂÚÜòÉÉùÛòÚÿßøćîîÙõÛóãßåÖõÂääâÂóäãîâäòÛÃîÈÛùÅÅæäñÛÛÿØÅāÚāæãöìäøîëóäëÚÿØéĂìâ¬ âóĂË
ÂóäØČóÅèóâÿÃóĂÉĂÚÿØÅāÚāæãöĀæñÂóäÖòÕëõÚĂÉØöćÉñãîâäòÛÿØÅāÚāæãö ĀæèÚČóÿØÅāÚāæãöâóĂËĂÚ
ËöèõÖÜäñÉČóèòÚ  ăÕĀÂ¬ ØåêÏöÂóäãîâäòÛÿØÅāÚāæãö 2 (Technology Acceptance Model 2) ăÕ
ĀëÕÈĂìÿìĆÚè¬óßåÖõÂääâØöćÿÉÖÚóìäøîÖòĈÈĂÉĂË (Behavioral intention to use) Ã÷ĈÚÂòÛÂóääòÛäú 2 
ÿäøćîÈ Åøî ÂóääòÛäúÜäñāãËÚ°ÉóÂÂóäĂËÈóÚ ĀæñÂóääòÛäúè¬óÈ¬óãÖ¬îÂóäĂËÈóÚ ĀæñÂČóìÚÕëââÖõÑóÚ
ÂóäèõÉòãè¬ó ÜòÉÉòãÕóÚÂóäãîâäòÛÿØÅāÚāæãö âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØãßäîâÿßã° 
(KTB PromptPay) 

 
3. ĀÚèÅõÕĀæñØåêÏöÿÂöćãèÂòÛÅèóâÖòĈÈĂÉ 

ÅèóâÖòĈÈĂÉÌøĈîÃîÈÝúÛäõāáÅ (Purchase Intention) Åøî ÅèóâßãóãóâÃîÈÝúÛäõāáÅĂÚÂóä
ÌøĈîëõÚÅó Ì÷ćÈîóÉâöÂóäèóÈĀÝÚăèĀæèìäøîăâ¬ÂĆăÕ āÕãÉñÿæøîÂÌøĈîëõÚÅóØöćÝúÛäõāáÅÅõÕăèè¬óÿÜĆÚëõćÈØöćÕö 
ÅùâÅ¬ó ĀæñËøćÚËîÛØöćëùÕĂÚË¬èÈÿèæóÚòĈÚ Ì÷ćÈîóÉë¬ÈÝæÖ¬îÉČóÚèÚÂóäÌøĈîĂÚĀÖ¬æñÅäòĈÈÕèã ÕòÈÿË¬Ú  
Howard (1994) ăÕĂìÅèóâìâóãÃîÈÅèóâÖòĈÈĂÉÌøĈîăèè¬ó ÅèóâÖòĈÈĂÉÌøĈîÿÜĆÚÂäñÛèÚÂóäØöć
ÿÂöćãèÃîÈÂòÛÉõÖĂÉØöćÛ¬ÈÛîÂ×÷ÈÂóäèóÈĀÝÚÂóäÃîÈÝúÛäõāáÅØöćÉñÌøĈîëõÚÅóĂÚÖäóëõÚÅóĂÕëõÚÅóìÚ÷ćÈ 
ĂÚË¬èÈÿèæóĂÕÿèæóìÚ÷ćÈ Āæñ Das (2014) îÙõÛóãè¬ó ÅèóâÖòĈÈĂÉÌøĈî Åøî ÅèóâßãóãóâÃîÈ
ÝúÛäõāáÅĂÚÂóäÌøĈîëõÚÅóìäøîÛäõÂóäāÕãÅèóâÖòĈÈĂÉÌøĈîÉñë¬ÈÝæÖ¬îÜäõâóÔÂóäÌøĈîëõÚÅóìäøîÛäõÂóä
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ÉóÂÝúÉòÕÉČóìÚ¬óã Ì÷ćÈÅèóâÖòĈÈĂÉÌøĈîÉñÿÂõÕÃ÷ĈÚáóãìæòÈÉóÂØöćÝúÛäõāáÅăÕäòÛäú×÷ÈÅùÔÅ¬ó Āæñ
ÜäñāãËÚ°ÃîÈëõÚÅóìäøîÛäõÂóäÚòĈÚą   

äèâ×÷È ßõÛúæ ØöÜñÜóæ (2543) Âæ¬óèè¬ó ÅèóâÖòĈÈĂÉÌøĈîÿßöãÈîã¬óÈÿÕöãèăâ¬ăÕÿÜĆÚÿìÖùĂì
ÿÂõÕÂóäÌøĈîÿëâîăÜ ÿÚøćîÈÉóÂãòÈâöÜòÉÉòãÝæòÂÕòÚîøćÚą ØöćÿÃóâóË¬èãĂÚÂóäëÚòÛëÚùÚÂóäÖòÕëõÚĂÉÌøĈî 
äèâăÜ×÷ÈÅèóâßäîâÃîÈÝúÛäõāáÅĂÚÂóäÖòÕëõÚĂÉÌøĈî āÕãÝúÛäõāáÅÉñÖòÕëõÚĂÉÌøĈîÕèãÂóäÿæøîÂ
ØóÈÿæøîÂØöćăÕÂČóìÚÕăèĀæè ÿæøîÂØóÈÿæøîÂØöćÝúÛäõāáÅÅõÕè¬óÕöØöćëùÕ ëîÕÅæîÈÂòÛ  
éùáä ÿëäöäòÖÚ° (éùáä ÿëäöäòÖÚ°, 2540) Âæ¬óèè¬ó ÅèóâÖòĈÈĂÉÌøĈîØöćăâ¬ăÕâöÂóäÅóÕìâóãâóÂ¬îÚÉñâö
îõØÙõßæÖ¬î ÂóäÖòÕëõÚĂÉÌøĈîÌ÷ćÈÝúÛäõāáÅÉñÿæøîÂØóÈÿæøîÂØöćâóÉóÂÂóäÜäñâèæÝæÕèãÃîâúæØöćâöîãú¬ 
ÉóÂÚòĈÚÉ÷ÈÿæøîÂÌøĈîëõÚÅó ìäøîÛäõÂóäØöćÖäÈÂòÛÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅâóÂØöćëùÕ āÕãë¬èÚâóÂ
ÝúÛäõāáÅÉñÜäñâèæÝæÃîâúæÃîÈëõÚÅóìäøîÛäõÂóäÕèãÂóäÉòÕæČóÕòÛÅèóâËîÛÉóÂÖäóëõÚÅó Āæè
É÷ÈÿæøîÂÌøĈî ÖäóëõÚÅóØöćÝúÛäõāáÅâöÅèóâËøćÚËîÛëúÈëùÕ 

ÅèóâÖòĈÈĂÉÌøĈîÃîÈÝúÛäõāáÅÿÜĆÚÜòÉÉòãìÚ÷ćÈØöćâöÅèóâëČóÅòÎÿÜĆÚîã¬óÈâóÂØöćÚòÂÂóäÖæóÕ
ÖîÈÂóäØöćÉñé÷Âêó ĀæñØČóÅèóâÿÃóĂÉ ÿßäóñÅèóâÖòĈÈĂÉÌøĈî ÿÜäöãÛÿëâøîÚ ĀÚèØóÈĂÚÂóäØČóÚóã
ìäøî ÂóäÅóÕÂóäÔ°ßåÖõÂääâÂóäÌøĈîÃîÈÝúÛäõāáÅĂÚîÚóÅÖ ÅèóâÖòĈÈĂÉÌøĈî ÚõãâĂËÂòÚîã¬óÈ
Āßä¬ìæóãĂÚÂóäßãóÂäÔ°ÂóäÌøĈîÉóÂÂóäé÷Âêó âöÝæÂóäé÷ÂêóëÚòÛëÚùÚÅèóâÅõÕØöćè¬ó 
áóßæòÂêÔ° ÿÜĆÚë¬èÚÜäñÂîÛØöćëČóÅòÎÖ¬îÂóäÌøĈîëõÚÅóîã¬óÈÖ¬îÿÚøćîÈĀæñëâČćóÿëâî 

 
4. ÃîâúæÿÂöćãèÂòÛßäîâÿßã° (PromptPay) 

PROMPTPAY Åøî ÛäõÂóäāîÚÿÈõÚĀæñäòÛÿÈõÚāîÚĀÛÛĂìâ¬  āÕãÝúÂÛòÎËöÿÈõÚÞóÂÙÚóÅóä
ÂòÛ ìâóãÿæÃÛòÖäÜäñËóËÚ ìäøî ÿÛîä°āØäéòßØ°âøî×øî Ì÷ćÈÉñØČóĂìÜäñËóËÚāîÚÿÈõÚëñÕèÂÈ¬óãÃ÷ĈÚ 
ĀÅ¬ÉČóìâóãÿæÃÛòÖäÜäñËóËÚÜæóãØóÈØöćÉñāîÚ ìäøîÉČóìâóãÿæÃāØäéòßØ°âøî×øî ăâ¬ÖîÈÉÕ
ìâóãÿæÃÛòÎËöÿÈõÚÞóÂÙÚóÅóäØöćãóèĀæñÉČóãóÂ ÛäõÂóäÚöĈÕČóÿÚõÚÂóäāÕãÙÚóÅóäĀì¬ÈÜäñÿØéăØã
ĀæñÙÚóÅóäßóÔõËã°ØùÂĀì¬È ăÕä¬èââøîßòÓÚóÃ÷ĈÚ ÿßøćîëÚòÛëÚùÚäñÛÛÂóäËČóäñÿÈõÚĀÛÛ Any ID 
áóãĂÖāÅäÈÂóä National e-Payment æÕÂóäĂËÿÈõÚëÕĂÚÂóäßÂÿÈõÚÿãîñą ĂËÉ¬óãÝ¬óÚØóÈ e-
payment âóÂÃ÷ĈÚÈ¬óãÕèãÜæóãÚõĈè (ăîØö 24 ËòćèāâÈ ÿØÅāÚāæãöĂÂæÖòè ÿßøćîËöèõÖØöćÕöÃ÷ĈÚ, 2559) 

PROMPT PAY ×úÂäõÿäõćâāÕãäòÑÛóæăØãĀæñÂäñØäèÈÂóäÅæòÈ ØöćÖòĈÈĂÉÉñÿÜæöćãÚĀÜæÈ
äñÛÛÂóäËČóäñÿÈõÚĀÛÛĂìâ¬ āÕãÛòÖäÜäñËóËÚĀÛÛËõß (SmartCard) āÕãĂËËøćîè¬ó Any ID Â¬îÚØöć
ÉñâóÿÜĆÚËøćî PROMPT PAY (ßäîâÿßã° ) Ì÷ćÈÜäñÿØéăØãâöĀÚèÅõÕë¬ÈÿëäõâÿÂöćãèÂòÛ Digital 
Economy (ÿéäêÑÂõÉÕõÉõØòæ) ØČóĂìÂäñØäèÈÂóäÅæòÈÝæòÂÕòÚäñÛÛÂóäËČóäñÿÈõÚĀÛÛîõÿæĆÂØäîÚõÂë°
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Āì¬ÈËóÖõ National e-Payment āÕãÛäõÂóä PROMPT PAY (ßäîâÿßã°) ËøćîÿÕõâÅøî Any ID ×øîÿÜĆÚ
āÅäÈĀäÂĂÚ ãùØÙéóëÖä° National e-Payment ÃîÈäòÑÛóæăØã ÿßøćîîČóÚèãÅèóâëñÕèÂØòĈÈ
ÜäñËóËÚĂÚÂóäāîÚÿÈõÚ ĀæñáóÅäòÑĂÚÂóäÉ¬óãëèòëÕõÂóäÃîÈäòÑ ĀæñÿÂöćãèÂòÛÂóäÅøÚÿÈõÚáóêöĀÂ¬
ÜäñËóËÚÕèã 

ßäîâÿßã° É÷ÈÿÜĆÚÛäõÂóäØóÈÿæøîÂĂìâ¬ĂìÜäñËóËÚ ÙùäÂõÉ ĀæñìÚ¬èãÈóÚÖ¬óÈą ĂËĂÚÂóä
āîÚÿÈõÚĀæñäòÛÿÈõÚ ÿÜĆÚÛäõÂóäÿßõćâÉóÂÂóäāîÚÿÈõÚĀÛÛÿÕõâ ØöćĂìÜäñËóËÚÿæøîÂĂËăÕ ĀæñØČóĂì
ÝúĂËâöÅèóâëñÕèÂâóÂÃ÷ĈÚ ÿßäóñäñÛÛßäîâÿßã°ÉñĂËÿæÃÜäñÉČóÖòèÜäñËóËÚ ìäøî ìâóãÿæÃ
āØäéòßØ°âøî×øîÃîÈÝúäòÛÿÈõÚĀØÚăÕ ØČóĂìëñÕèÂ ĀæñÈ¬óãÖ¬îÂóäÉÕÉČó ÉóÂÿÕõâØöćÖîÈäúÿæÃØöćÛòÎËö
ÿÈõÚÞóÂÙÚóÅóäÉ÷ÈÉñāîÚÿÈõÚĂìăÕ ÕòÈÚòĈÚßäîâÿßã°É÷ÈÿÜĆÚÛäõÂóäØóÈÿæøîÂĂìÂòÛÜäñËóËÚ āÕãØùÂ
ÅÚăâ¬ÉČóÿÜĆÚÖîÈâóæÈØñÿÛöãÚ ĀÖ¬ÝúØöćâöÂóäāîÚÿÈõÚäòÛÿÈõÚÛ¬îã ą ÅèäâóæÈØñÿÛöãÚĂËßäîâÿßã° 
ÿßäóñÉñăÕäòÛÜäñāãËÚ°ÉóÂÅ¬óÙääâÿÚöãâØöć×úÂæÈâóÂ 

ÿßøćîÿÜĆÚÂóäÿßõćâØóÈÿæøîÂĀæñÅèóâëñÕèÂĂÚÂóäāîÚÿÈõÚ äòÛÿÈõÚĂìÜäñËóËÚ ĀæñË¬èã
æÕÅèóâÿëöćãÈĂÚÂóä×øîÿÈõÚëÕØöćîóÉëúÎìóã æÕáóäñĀæñÖÚØùÚĂÚÂóäÛäõìóäÉòÕÂóäĀæñßõâß°
ÙÚÛòÖäÃîÈÜäñÿØé  ĂÚäñãñÖ¬îăÜäòÑÛóæÉñÕúĀæÜäñËóËÚÕóÚëèòëÕõÂóäāÕãÉ¬óãÿÈõÚÝ¬óÚ
Ë¬îÈØóÈßäîâÿßã°Õèã ØČóĂìÜäñËóËÚăÕäòÛÿÈõÚäèÕÿäĆèĀæñØòćè×÷È âöØóÈÿæøîÂĂÚÂóäĂËÛäõÂóäāîÚ
ÿÈõÚâóÂÃ÷ĈÚ Āæñëóâóä×ĂËßäîâÿßã°ĂÚËöèõÖÜäñÉČóèòÚ ăâ¬è¬óÉñÿÜĆÚÂóäāîÚÿÈõÚÅ¬óÿæ¬óÿäöãÚ 
Å¬óÛäõÂóäÖ¬óÈ ą ìäøîÂóäÉ¬óãÅ¬óîóìóä ĀæñØöćëČóÅòÎÕèãÅ¬óÛäõÂóäØöć×úÂæÈÂè¬óÛäõÂóäāîÚÿÈõÚ
ĀÛÛÿÕõâ 

ìóÂÜäñËóËÚÖîÈÂóäĂËÛäõÂóäßäîâÿßã° ÝúĂËÖîÈâóæÈØñÿÛöãÚÿßøćîÝúÂÛòÎËöØöćâöîãú¬ÂòÛ
ÙÚóÅóäÚòĈÚÿÃóÂòÛÿæÃÜäñÉČóÖòèÜäñËóËÚ ìäøî ìâóãÿæÃāØäéòßØ°âøî×øî āÕãÙÚóÅóäÉñâöÂóä
ÖäèÉëîÛÿîÂëóäìæòÂÑóÚÖ¬óÈ ą è¬óÿÜĆÚÿÉóÃîÈÖòèÉäõÈ  ăâ¬âöÂóäÜæîâĀÜæÈ ÿßøćîÕúĀæÅèóâ
ÜæîÕáòãĂìÜäñËóËÚ ĀæñìæòÈÉóÂæÈØñÿÛöãÚĀæè ÙÚóÅóäÉñâöÂóäĀÉÈãøÚãòÚè¬óÝ¬óÚÂóä
æÈØñÿÛöãÚìäøîăâ¬ āÕãØùÂÙÚóÅóäÉñÿÜõÕĂìæÈØñÿÛöãÚ ÖòĈÈĀÖ¬èòÚØöć 15 ÂäÂÏóÅâ 2559 ÿÜĆÚÖÚăÜ 
Ý¬óÚ Mobile Banking, Internet Banking Öú ATM ĀæñëóÃóÙÚóÅóä āÕãÜäñËóËÚëóâóä×âó
æÈØñÿÛöãÚÿâøćîăìä¬ÂĆăÕ ÖóâÅèóâëñÕèÂĀæñÅèóâßäîâÃîÈÜäñËóËÚ Ì÷ćÈÙÚóÅóäÛóÈĀì¬ÈØöćâö
ÅèóâßäîâăÕÿÜõÕæÈØñÿÛöãÚ ÖòĈÈĀÖ¬ 1 ÂäÂÏóÅâ 2559 

ëČóìäòÛÝúØöćâöÛòÎËöÿÈõÚÞóÂÙÚóÅóäìæóãÛòÎËö ăâ¬ÉČóÿÜĆÚÖîÈâóæÈØñÿÛöãÚßäîâÿßã°ØùÂ
ÛòÎËö ĀÖ¬îóÉÿæøîÂÛòÎËöĂÕÛòÎËöìÚ÷ćÈăèëČóìäòÛäòÛÿÈõÚÕèãßäîâÿßã°ÂĆăÕ (Öòèîã¬óÈÂäÔöÚóã Â) 
ìäøîĂÚÂäÔöØöćîãóÂĂËßäîâÿßã°ÂòÛìæóãÛòÎËö ÂĆëóâóä×ÿæøîÂÝúÂÿæÃÜäñÉČóÖòèÜäñËóËÚÂòÛÛòÎËö
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Øöć 1 ĀæñÝúÂÿÛîä°āØäéòßØ°âøî×øîÂòÛÛòÎËöØöć 2 ÂĆăÕ (Öòèîã¬óÈÂäÔöÚóã Ã ĀæñÚóã Å)  ĀæñÖîÈäñèòÈ
è¬óìâóãÿæÃÿÕöãèÂòÚÝúÂÌČĈóÿÂõÚÂè¬ó 1 ÛòÎËöăâ¬ăÕ ÕòÈäúÜ 

 
 
 
 
 
 
 
 
 
 
 

áóßÜäñÂîÛ 7 Öòèîã¬óÈÂóäÝúÛòÎËößäîâÿßã° 
 
Øöćâó : ÙÚóÅóäĀì¬ÈÜäñÿØéăØã. îãóÂĂËßäîâÿßã°ØČóîã¬óÈăä. https://www.bot.or.th 
 
ßäîâÿßã° ăÕÿäõćâĂìÛäõÂóäāîÚÿÈõÚÖòĈÈĀÖ¬èòÚØöć 27 âÂäóÅâ 2560 āÕãÉñāîÚÿÈõÚÝ¬óÚ

ßäîâÿßã°ăÕÖóâË¬îÈØóÈÖ¬óÈ ą ÃîÈÙÚóÅóä Åøî Mobile Banking, Internet Banking Āæñ Öú 
ATM Ì÷ćÈæúÂÅóÖîÈâöäìòë Username / Password ìäøîâöÛòÖäĀæñäìòë ATM É÷ÈÉñëóâóä×ĂË
ÛäõÂóäăÕ āÕãäñãñÿèæóÖòĈÈĀÖ¬æÈØñÿÛöãÚÉÚ×÷ÈÿäõćâĂìÛäõÂóääòÛ-āîÚÿÈõÚäñÛÛßäîâÿßã°ÉñÿÜĆÚ
Ë¬èÈÿèæóØöćĂìÃîâúæÅèóâäúĀÂ¬ÜäñËóËÚÿßøćîØČóÅèóâäúÉòÂ é÷ÂêóĀæñÿÃóĂÉèõÙöÂóäĂËÈóÚßäîâÿßã°Øöć
×úÂÖîÈ äèâØòĈÈÂóääòÂêóÅèóâÜæîÕáòãĂÚÂóäĂËÛäõÂóä ÿßøćîĂìâöÅèóâßäîâĂÚÂóäĂËÛäõÂóäîã¬óÈ
èóÈĂÉĀæñÜæîÕáòã 

äñÛÛßäîâÿßã°âöÂóäÕúĀæÅèóâÜæîÕáòãÖòĈÈĀÖ¬ÃòĈÚÖîÚÂóäæÈØñÿÛöãÚØöćäòÕÂùâ Âóä
ßòÓÚóäñÛÛÂæóÈØöćâòćÚÅÈÜæîÕáòã ĀæñÂóäĂËÈóÚÃîÈÜäñËóËÚÝúāîÚÿÈõÚîã¬óÈ×úÂÖîÈ ÕòÈÚöĈ 

æÈØñÿÛöãÚäòÕÂùâ : ÙÚóÅóäÉñâöÂóäÖäèÉëîÛÖòèÖÚÃîÈæúÂÅóĀæñÅèóâÿÜĆÚÿÉóÃîÈ
ìâóãÿæÃāØäéòßØ°âøî×øîîã¬óÈäòÕÂùâ ÚîÂÉóÂÚöĈ ÙÜØ. ăÕÂČóËòÛĂìÙÚóÅóäÜÐõÛòÖõÖóâĀÚèØóÈØöć
ÂČóìÚÕĂÚÂóääòÛæÈØñÿÛöãÚßäîâÿßã° Ì÷ćÈăÕîîÂăÜÿâøćîèòÚØöć 29 âõ.ã. 59 ÿßøćîĂìÂóäæÈØñÿÛöãÚ 
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âöÅèóâÜæîÕáòã ÿÜĆÚâóÖäÑóÚ ĀæñëäóÈÅèóâÿËøćîâòćÚĂìÂòÛÜäñËóËÚ äèâØòĈÈ ÙÜØ. 
âöÂóäÖäèÉëîÛÃòĈÚÖîÚĀæñÂóäÅèÛÅùâÕúĀæäñÛÛÂóäæÈØñÿÛöãÚßäîâÿßã°ÿÜĆÚÂóäÿÊßóñ ÿßøćîĂì
âòćÚĂÉĂÚÅèóââòćÚÅÈÜæîÕáòã ĀæñÅèóâßäîâĂËÈóÚ 

äñÛÛÂæóÈâòćÚÅÈÜæîÕáòã : ßäîâÿßã°ÿÜĆÚäñÛÛØöćßòÓÚóÿßõćâÉóÂäñÛÛāîÚÿÈõÚØöćĂË
îãú¬ÜòÉÉùÛòÚ É÷ÈâöÅèóâÜæîÕáòãăâ¬ÕîãÂè¬óÛäõÂóäāîÚÿÈõÚĂÚÜòÉÉùÛòÚ ÿÜĆÚäñÛÛØöćÿËøćîâäñìè¬óÈ
ÙÚóÅóäÂòÛÝúĂìÛäõÂóääñÛÛÂæóÈßäîâÿßã°ÃîÈÜäñÿØé Åøî ÛäõêòØ NITMX É÷ÈÿÜĆÚäñÛÛÜõÕØöćâö
ÂóäÕúĀæäòÂêóÅèóâÜæîÕáòãÖóââóÖäÑóÚëóÂæ ÅÚáóãÚîÂăâ¬ëóâóä×Ö¬îÿÃóÂòÛäñÛÛÚöĈÝ¬óÚ
Ë¬îÈØóÈ Internet ØòćèăÜăÕ Āæñ ÙÜØ. ăÕÖõÕÖóâÕúĀæÂóäßòÓÚóäñÛÛÕóÚÅèóââòćÚÅÈÜæîÕáòã
Õèã  

ÚîÂÉóÂÚöĈ ăÕâöÂóäÿÖäöãâÂóääîÈäòÛĂÚÕóÚÅèóâÜæîÕáòã äèâ×÷ÈÂóäÕúĀæäñÛÛ
ëóäëÚÿØé (IT) ĂÚÿäøćîÈâóÖäÑóÚÅèóâÜæîÕáòã âóÖäÑóÚÅèóâ×úÂÖîÈ ÅèóâßäîâĂËÃîÈäñÛÛ 
ÂóäÕúĀæÂóäÿÃó×÷ÈÃîâúæ ÂóäëČóäîÈÃîâúæ ĀæñÂóäâöĀÝÚäîÈäòÛÂäÔöÊùÂÿÊõÚ äñÛÛÂæóÈÃîÈßäîâ
ÿßã° ăÕ×úÂîîÂĀÛÛĀæñßòÓÚóāÕãÛäõêòØØöćÿÜĆÚÝúÿËöćãèËóÎÕóÚäñÛÛÂóäËČóäñÿÈõÚ ĀæñÿÜĆÚ
ÝúßòÓÚóäñÛÛÂóäËČóäñÿÈõÚØöćĂËĂÚÜäñÿØéÖ¬óÈ ą āÕãâöâóÖäÑóÚÅèóâÜæîÕáòãëúÈäñÕòÛëóÂæ 
ĀæñãòÈâöäñÛÛÖõÕÖóâĀæñÜîÈÂòÚÂóäØùÉäõÖÿßøćîÿßõćâÅèóâÜæîÕáòãÕèã  

ØòĈÈÚöĈ ÝúĂìÛäõÂóääñÛÛÂæóÈ ăÕĂìÛäõÂóäĂÚäñÛÛØöćâöâóÖäÑóÚÅèóâÜæîÕáòãÕóÚ
ÿØÅāÚāæãöĀæñëóäëÚÿØé ÖóââóÖäÑóÚ ISO-27001 Ì÷ćÈÿÜĆÚØöćãîâäòÛĂÚäñÛÛëóÂæ ĀæñâöÂóä
ÖäèÉëîÛÜäñÿâõÚÅèóâÜæîÕáòãÉóÂìÚ¬èãÈóÚáóãÚîÂØöćăÕäòÛÂóääòÛäîÈîöÂËòĈÚìÚ÷ćÈ 
ÚîÂÿìÚøîÉóÂÅèóâÜæîÕáòãÃîÈäñÛÛÂæóÈĀæè ăÕâöÂóäîîÂĀÛÛÅèóâÜæîÕáòãĂÚë¬èÚÃîÈ
ÂäñÛèÚÂóäÿÃóĂËÈóÚ Âæ¬óèÅøî ÝúĂËÛäõÂóäØöćØùÂÙÚóÅóä ÉñÖîÈâöÂóäĂë¬ÿæÃäìòëìäøî Password 
ĀæñâöÂóäãøÚãòÚäóãÂóäÂ¬îÚØČóÂóäāîÚØùÂÅäòĈÈ ÕòÈäúÜ 
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áóßÜäñÂîÛ 8 áóßäèâÃîÈÛäõÂóäßäîâÿßã° 
 
Øöćâó : ÙÚóÅóäĀì¬ÈÜäñÿØéăØã. ßäîâÿßã°ÜæîÕáòãìäøîăâ¬. https://www.bot.or.th 
 
Å¬óÙääâÿÚöãâëČóìäòÛÂóäĂËÛäõÂóäĀÛ¬ÈîîÂÿÜĆÚ 2 Âæù¬âÕòÈÚöĈ 

1. Å¬óÙääâÿÚöãâÂóäāîÚÿÈõÚäñìè¬óÈÛùÅÅæ 
 
 
 
 
 
 
 

áóßÜäñÂîÛ 9 Å¬óÙääâÿÚöãâÂóäāîÚÿÈõÚäñìè¬óÈÛùÅÅæ  
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2. Å¬óÙääâÿÚöãâÂóäāîÚÿÈõÚäñìè¬óÈÚõÖõÛùÅÅæ 
 
 
 
 
 
 

áóßÜäñÂîÛ 10 Å¬óÙääâÿÚöãâÂóäāîÚÿÈõÚäñìè¬óÈÚõÖõÛùÅÅæ 
 

5. ÜäñèòÖõÙÚóÅóäÂäùÈăØã 
5.1. ÜäñèòÖõÙÚóÅóäÂäùÈăØã 
ÕèãäóÂÑóÚØöćâòćÚÅÈâóÿÂøîÛÅä÷ćÈéÖèääê ÙÚóÅóäÂäùÈăØãâù¬ÈâòćÚØöćÉñÿÜĆÚÙÚóÅóäØöć

ĀëÚëñÕèÂ ĀæñâòćÚÅÈØöćÜäñËóËÚĂÚØùÂáúâõáóÅăèèóÈĂÉĂÚÛäõÂóäØöćÿÜĆÚÿæõéÃîÈÙÚóÅóäÂäùÈăØã
ÕèãÿÅäøîÃ¬óãÅäîÛÅæùâØùÂîČóÿáîØòćèÜäñÿØé ăâ¬è¬óÅùÔÉñîãú¬ÖäÈăìÚÃîÈÜäñÿØé ÙÚóÅóäÂäùÈăØã
ÂĆßäîâØöćÉñĂìÛäõÂóäÅùÔĂÚØùÂäñÕòÛ ØòĈÈæúÂÅóÛùÅÅæ æúÂÅóîÈÅ°Âä æúÂÅóë×óÛòÚæúÂÅóáóÅäòÑìäøî
äòÑèõëóìÂõÉĀæñæúÂÅóÙùäÂõÉØùÂÃÚóÕăâ¬ÿßöãÈĀÖ¬ÜäñèòÖõéóëÖä°ĂÚÂóäÕČóÿÚõÚÈóÚØöćáóÅáúâõĂÉÿØ¬óÚòĈÚ 
ÙÚóÅóäÂäùÈăØããòÈßäîâØöćÉñÅøÚÂČóăäëú¬ëòÈÅâ ĀæñëõćÈĀèÕæîâÕèãÂõÉÂääâëäóÈØùÚÜòÎÎóØöćăâ¬è¬ó
ÅùÔÉñîãú¬áóÅĂÕÃîÈëòÈÅâ ÅùÔÉñăÕäòÛÝæÖîÛĀØÚîã¬óÈÿØ¬óÿØöãâÂòÚ 

ÿ́ãóèäóËµ Åøî ×ÚÚëóãÿéäêÑÂõÉÿëÚëČóÅòÎÚòÛÖòĈÈĀÖ¬Øöć×ÚÚÿëÚÚöĈăÕ×úÂëäóÈÃ÷ĈÚĂÚ
ëâòãßäñ ÛóØ ëâÿÕĆÉßäñÉîâÿÂæóÿÉóîãú¬ìòè ×ÚÚĀì¬ÈÚöĈÿÜĆÚ ØöćÖòĈÈÃîÈËùâËÚËóèÉöÚĀæñÖóâÖČóäó
áúâõéóëÖä°ßãóÂäÔ° (ïèÈÉùã) ÂĆÛîÂăèè¬ó×ÚÚëóãÚöĈÅøîØČóÿæâòÈÂäØîÈ ÕòÈÚòĈÚÙÚóÅóäìæóãĀì¬ÈÉ÷È
×øîÂČóÿÚõÕÃ÷ĈÚ ÛÚ×ÚÚëóãÿéäêÑÂõÉÿëÚÚöĈÿË¬ÚÿÕöãèÂòÛ Ù́ÚóÅóäÂäùÈăØãµ ÅäòĈÈĀäÂØöć
ÙÚóÅóäÂäùÈăØãÿäõćâÿÜõÕÕČóÿÚõÚÂõÉÂóäÅøî  èòÚØöć 14 âöÚóÅâ 2509 ÉóÂÂóäÅèÛäèâ 2 ÙÚóÅóäØöć
äòÑÛóæÿÜĆÚÝú×øîìùÚĂìÎ¬ĂÚÃÔñÚòĈÚ ăÕĀÂ¬  ÙÚóÅóäÿÂêÖä ÉČóÂòÕĀæñÙÚóÅóäâÔÒæ ÉČóÂòÕ Āæè
Â¬îÖòĈÈÃ÷ĈÚ ÿÜĆÚ Ù́ÚóÅóäÂäùÈăØãÉČóÂòÕµ (Krung Thai Bank Limited) ØòĈÈÚöĈÿßøćîĂìâöÑóÚñØóÈ
ÂóäÿÈõÚØöćâòćÚÅÈëóâóä×ÅùâÅäîÈÝúÞóÂÿÈõÚ ĀæñÛäõÂóäæúÂÅóăÕÂèóÈÃèóÈ ĀæñâöÛØÛóØË¬èã
ßòÓÚóÿéäêÑÂõÉÃîÈÜäñÿØéăÕâóÂÃ÷ĈÚÕèã āÕãâöëóÃóĀäÂÖòĈÈîãú¬ÛÚ×ÚÚÿãóèäóË Ì÷ćÈÿÜĆÚ
ëČóÚòÂÈóÚĂìÎ¬ÿÕõâÃîÈÙÚóÅóäÿÂêÖä 
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ÖòĈÈĀÖ¬ÿäõćâĀäÂØöćÙÚóÅóäÂäùÈăØãÿÜõÕÕČóÿÚõÚÂóä ÝæÂóäÕČóÿÚõÚÈóÚÃîÈÙÚóÅóäÂĆăÕ
ÃãóãÖòèÃ÷ĈÚ ÖóâÜäõâóÔ ÙùäÂõÉØöćÿßõćâÃ÷ĈÚ ÉóÂÂóäÿÉäõÎÿÖõÛāÖ ÃîÈÿéäêÑÂõÉĂÚÜäñÿØéăØã ÿâøćî
ÿæĆÈÿìĆÚĀæèè¬ó ßøĈÚØöćëČóÚòÂÈóÚĂìÎ¬ ØöćÖòĈÈîãú¬ÛÚ×ÚÚÿãóèäóË ÅòÛĀÅÛăâ¬ëñÕèÂÖ¬îÂóäĂìÛäõÂóä
ĀæñÜÐõÛòÖõÈóÚĀæè èòÚØöć 26 ßåéÉõÂóãÚ 2525 ÙÚóÅóäÂäùÈăØã É÷ÈăÕãóãëČóÚòÂÈóÚĂìÎ¬âóîãú¬ 
Ô îóÅóäÿæÃØöć 35 ×ÚÚëùÃùâèõØ ĀæñĂËÿÜĆÚØöćØČóÂóäëČóÚòÂÈóÚ ĂìÎ¬ âóÉÚÂäñØòćÈÜòÉÉùÛòÚ Âóä
ÕČóÿÚõÚÙùäÂõÉÃîÈÙÚóÅóäÂäùÈăØãÿÉäõÎÿÖõÛāÖ îã¬óÈâòćÈÅÈĀæñÖ¬îÿÚøćîÈ ÂóäÜäòÛÜäùÈĀæñÃãóã 
îÈÅ°ÂäÈóÚ Ăìâ¬ÿÜĆÚăÜîã¬óÈëâČćóÿëâî É÷ÈØČóĂìëóâóä×ÛäõÂóäæúÂÅóăÕäèÕÿäĆèĀæñØòćè×÷È 
ÉÚÂäñØòćÈ ĂÚÿÕøîÚâöÚóÅâ 2530 ØóÈÙÚóÅóäăÕäòÛâîÛìâóã ĂìÿÃóăÜË¬èãÛäõìóäÈóÚĂÚ 
ā́ÅäÈÂóä 4 ÿâêóµ Ö¬îÉóÂÙÚóÅóäĀì¬ÈÜäñÿØéăØã āÕãÿÚÚĂÚÿËõÈÙùäÂõÉ Ì÷ćÈÿØ¬óÂòÛè¬ó
ÙÚóÅóäÂäùÈăØãăÕâöÛØÛóØ ëČóÅòÎĂÚÂóäË¬èãĀÂăÃÜòÎìóèõÂåÖÿéäêÑÂõÉ ÅäòĈÈëČóÅòÎ ÅäòĈÈìÚ÷ćÈ
ÃîÈăØã ÉóÂÚòĈÚÿÕøîÚëõÈìóÅâ ĂÚÜöÿÕöãèÂòÚ ÖóâÚāãÛóãÃîÈÂäñØäèÈÂóäÅæòÈ ÙÚóÅóä ÂäùÈăØã 
ăÕäòÛāîÚØäòßã°ëõÚĀæñìÚöĈëõÚ ÃîÈÙÚóÅóäëãóâ ÉČóÂòÕ ØöćÂČóæòÈâöÜòÎìóÉóÂÂóäÅèÛäèâÅäòĈÈÚöĈ 
ÙÚóÅóä ÂäùÈăØãÿÜĆÚÙÚóÅóäØöćâö Øäòßã°ëõÚâóÂÿÜĆÚîòÚÕòÛ 2 ÃîÈÜäñÿØé ëóâóä×ÖîÛëÚîÈ
ÚāãÛóãÂóäÿÈõÚ ÂóäÅæòÈÃîÈÜäñÿØé ĀæñĀëÕÈÛØÛóØÅèóâÿÜĆÚ Ù́ÚóÅóäÚČóµ (Lead Bank) ăÕ 

ĂÚÜö ß.é. 2531 ÙÚóÅóäÂäùÈăØãăÕÃãóãëóÃóîîÂăÜ ÅäîÛÅæùâØùÂÉòÈìèòÕÃîÈ
ÜäñÿØé ×øîè¬óÿÜĆÚ ÙÚóÅóäßóÔõËã° Āì¬ÈÿÕöãèĂÚÃÔñÚòĈÚØöćëóâóä×ÃãóãéòÂãáóßÂóäĂìÛäõÂóä 
ÜäñËóËÚ ăÕîã¬óÈØòćè×÷È ăâ¬ÿßöãÈĀÖ¬ÂóäÃãóãëóÃóØòćè ÜäñÿØéÿØ¬óÚòĈÚ ÙÚóÅóäÂäùÈăØããòÈăÕÚČó
ÿØÅāÚāæãöëâòãĂìâ¬ âóĂËÂòÛ ÈóÚĂìÛäõÂóäæúÂÅó ĀæñÂóäÜÐõÛòÖõÈóÚáóãĂÚ ĂÚÜöÿÕöãèÂòÚÚöĈ
ÙÚóÅóäăÕÖõÕÖòĈÈäñÛÛîîÚăæÚ° Āæñ ÿÅäøćîÈ ÿîØöÿîĆâ Ì÷ćÈ×øîè¬óÿÜĆÚÙÚóÅóäĀì¬ÈĀäÂØöćëóâóä×ÖõÕÖòĈÈ
ăÕ ÅäÛØùÂÉòÈìèòÕ îöÂÂóèØöćëČóÅòÎÿÂõÕÃ÷ĈÚÿâøćîăÕÚČóìùÚÃîÈÙÚóÅóäÿÃóëú¬ÖæóÕ ìæòÂØäòßã°Āì¬È
ÜäñÿØéăØãĂÚèòÚØöć 26 âõ×ùÚóãÚ 2532 ÚòÛÿÜĆÚäòÑèõëóìÂõÉĀì¬ÈĀäÂØöćÚČóìùÚÿÃóÌøĈî-ÃóãĂÚÖæóÕ 
ìæòÂØäòßã°ð āÕãÿäõćâÿÜõÕÂóäÌøĈî-ÃóãìùÚÃîÈÙÚóÅóäÖòĈÈĀÖ¬ èòÚØöć 2 ëõÈìóÅâ 2532 ÉÚÂäñØòćÈĂÚ
èòÚØöć 24 âöÚóÅâ 2537 ÙÚóÅóäÂäùÈăØãÂĆăÕĀÜäëáóßÿÜĆÚÛäõêòØâìóËÚáóãĂÖËøćî 
Ù́ÚóÅóäÂäùÈăØã ÉČóÂòÕ (âìóËÚ)µ ĂËËøćîáóêóîòÈÂåêè¬ó Ḱrung Thai Bank Public Company 
Limitedµ 

ìæòÈÉóÂèõÂåÖØóÈÂóäÿÈõÚØöćë¬ÈÝæĂìÿéäêÑÂõÉÃîÈāæÂ ÌÛÿÌóĂÚÜö 2540 ë×óÛòÚ
ÂóäÿÈõÚë¬èÚĂìÎ¬ ÜäñëÛÜòÎìó ÂóäÃóÕÅèóâÿËøćîâòćÚĂÚë×óÛòÚÂóäÿÈõÚ ĀÖ¬ÙÚóÅóäÂäùÈăØã ÂĆãòÈ
ëóâóä×àòÚÞ¬óîùÜëääÅ ĂÚË¬èÈØöćâöëáóèñÿéäêÑÂõÉĀæñ ÂóäÿÈõÚÃîÈÜäñÿØéĀØÛÉñæâæñæóãâó
ăÕ ĂÚÜö 2546 ÙÚóÅóäÂäùÈăØãÿÜĆÚÙÚóÅóäßóÔõËã°Āì¬ÈĀäÂØöćëóâóä× É¬óãÿÈõÚÜòÚÝæĂìÂòÛÝú×øî
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ìùÚăÕ ĀæñãòÈÿÜĆÚÝúÚČóĂÚÂóääòÂêó äñÕòÛîòÖäóÕîÂÿÛöĈãÿÈõÚÞóÂ āÕãßãóãóâÖä÷ÈîòÖäóÕîÂÿÛöĈã Ăì
îãú¬ĂÚäñÕòÛ ÿÕõâ ÿÜĆÚÙÚóÅóäëùÕØóãĂÚäñÛÛÙÚóÅóä ßóÔõËã°ØöćÜäñÂóéæÕîòÖäóÕîÂÿÛöĈãÿÈõÚÞóÂ
æÈ ĀæñÂĆãòÈÿÜĆÚ ÝúÚČóĂÚÂóääÔäÈÅ°ĂìÜäñËóËÚìòÚâóäòÂêóĀæñÿÜõÕÿÝã ÃîâúæÿÅäÕõÖÃîÈÖÚÿîÈ
ÿßøćîÜäñāãËÚ°ĂÚÂóä ÃîëõÚÿËøćî ĀæñĂÚÜöÿÕöãèÂòÚÚöĈ ÙÚóÅóäăÕÚČóÿîóìùÚîîÂÉČóìÚ¬óãĂìÂòÛ 
ÚòÂæÈØùÚØòĈÈĂÚĀæñÖ¬óÈÜäñÿØé îöÂÅäòĈÈ ÿßøćîÿÜĆÚÂóäÿßõćâ ÜäõâóÔìùÚØöćÌøĈî-ÃóãĂÚÖæóÕìæòÂØäòßã°ð 
Ì÷ćÈÜäóÂÏè¬óìùÚ ÃîÈÙÚóÅóäăÕ äòÛÅèóâëÚĂÉĀæñÅèóâÿËøćîâòćÚÉóÂÚòÂæÈØùÚ ÿÜĆÚîã¬óÈâóÂ ìùÚØöć
ÿÜõÕĂìÉîÈÌøĈîìùÚÃîÈÙÚóÅóäÂäùÈăØã âóÂÂè¬ó ëòÕë¬èÚØöćÿëÚîÃóã ×÷îè¬óÿÜĆÚÅèóâëČóÿäĆÉîöÂÂóè
ìÚ÷ćÈ ÃîÈÙÚóÅóäØöćăÕäòÛÅèóâăèèóÈĂÉ ÉóÂÚòÂæÈØùÚØòĈÈĂÚĀæñ Ö¬óÈÜäñÿØéìæòÈÉóÂØöćß÷ćÈÝ¬óÚßÚ
èõÂåÖÿéäêÑÂõÉâó ÜæóãÜö 2547 ăÕÿÂõÕâìòÚÖáòãÅæøćÚãòÂê°ë÷ÚóâõĂÚ 6 ÉòÈìèòÕáóÅĂÖ ØČóæóãËöèõÖ
ÝúÅÚĀæñØäòßã°ëõÚ îã¬óÈâìóéóæ ØóÈÙÚóÅóä ÂäùÈăØãăÕîîÂâóÖäÂóäË¬èãÿìæøîæúÂÅóØöćăÕäòÛ
ÝæÂäñØÛ ØòĈÈāÕãÖäÈ ĀæñāÕãîîâ ßäîâÂòÚÚöĈÂĆãòÈăÕÛäõÉóÅÿÈõÚÿßøćî Ë¬èãÿìæøîÝúÜäñëÛáòã ÿÜĆÚ
ÉČóÚèÚÿÈõÚ 100 æóÚÛóØ îöÂÕèã 

ÜòÉÉùÛòÚ ÙÚóÅóäãòÈÅÈÿÖõÛāÖĀæñßäîâÿÕõÚÿÅöãÈÃóÈëòÈÅâăØã āÕãăÕÜäòÛèõëòãØòéÚ°
Ăìâ¬ÿßøćîĂìëîÕÅæîÈÂòÛëáóèñÂóäĀÃ¬ÈÃòÚ āÕãÿÜæöćãÚÉóÂ "ÙÚóÅóäĀëÚëñÕèÂ" ìäøî"The 
Convenience Bank" Øöć×øîÿÜĆÚâóÖäÑóÚÛäõÂóäÃîÈÙÚóÅóäĂÚÜòÉÉùÛòÚ ëú¬ĀÚèÅõÕ "ÂäùÈăØã Âóè
ăÂæ ăÜÂòÛÅùÔ" ìäøî "Growing Together" îòÚÿÜĆÚÅèóââù¬ÈâòćÚØöćÉñßòÓÚóéòÂãáóßÃîÈÛùÅæóÂä
ĀæñëäóÈÂóäÛäõÂóäØöćâöÅùÔÅ¬ó ÿßøćîëÚòÛëÚùÚÂóäÿÖõÛāÖĀæñÅèóââòćÈÅòćÈĀÂ¬æúÂÅó ëäóÈÅùÔáóßØöćÕö
Ã÷ĈÚĀÂ¬ëòÈÅâ ÖæîÕÉÚëäóÈÝæÖîÛĀØÚØöćÕöîã¬óÈãòćÈãøÚĀÂ¬Ýú×øîìùÚ 

5.2. ÝæÂóäÕČóÿÚõÚÈóÚ Üö 2559 
ÙÚóÅóäÂäùÈăØãâöÂČóăäÉóÂÂóäÕČóÿÚõÚÈóÚĂÚÜö 2559 ÉČóÚèÚ 74,030 æóÚÛóØ âö

ÂČóăäÉóÂÂóäÕČóÿÚõÚÈóÚ 74,030 æóÚÛóØ ìæòÈìòÂëČóäîÈìÚöĈëúÎĀæñáóêöÿÈõÚăÕ ÙÚóÅóäâöÂČóăä
ëùØÙõë¬èÚØöćÿÜĆÚÃîÈÙÚóÅóä 32,278 æóÚÛóØ ÉóÂÂóäÃãóãÖòèÃîÈäóãăÕÕîÂÿÛöĈãëùØÙõĀæñäóãăÕ
Øöćăâ¬ĂË¬ÕîÂÿÛöĈã Å¬óĂËÉ¬óãĂÚÂóäÕČóÿÚõÚÈóÚØäÈÖòè ĀæñâöÂóäÛäõìóäÖÚØùÚØöćÿìâóñëâ 

ÙÚóÅóäÂäùÈăØã ĀÉÈÝæÜäñÂîÛÂóäĂÚÜö 2559 ÿÜäöãÛÿØöãÛÂòÛÜö 2558 è¬óÙÚóÅóä
ĀæñÛäõêòØã¬îãâöÂČóăäÉóÂÂóäÕČóÿÚõÚÈóÚ 74,030 æóÚÛóØ ÿßõćâÃ÷ĈÚ 8,343 æóÚÛóØ ìäøîäîãæñ 
12.70 ìæòÈìòÂëČóäîÈìÚöĈëúÎĀæñáóêöÿÈõÚăÕ âöÂČóăäëùØÙõë¬èÚØöćÿÜĆÚÃîÈÙÚóÅóä 32,278 æóÚÛóØ 
ÿßõćâÃ÷ĈÚ 3,784 æóÚÛóØ ìäøîäîãæñ 13.28 ØòĈÈÚöĈäóãăÕìæòÂãòÈÿÖõÛāÖÃ÷ĈÚîã¬óÈÖ¬îÿÚøćîÈ āÕãäóãăÕ
ÕîÂÿÛöĈãëùØÙõÿßõćâÃ÷ĈÚ 6,098 æóÚÛóØ äóãăÕÅ¬óÙääâÿÚöãâĀæñÛäõÂóäëùØÙõÿßõćâÃ÷ĈÚ 699 æóÚÛóØ  
ĀæñäóãăÕÉóÂÂóäÕČóÿÚõÚÈóÚîøćÚ ą ÿßõćâÃ÷ĈÚ 1,264 æóÚÛóØ ÚîÂÉóÂÚöĈ ÉóÂÂóäÛäõìóäÖÚØùÚØóÈ
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ÂóäÿÈõÚîã¬óÈÿìâóñëâ ØČóĂìîòÖäóÝæÖîÛĀØÚëùØÙõÖ¬îëõÚØäòßã°ØöćÂ¬îĂìÿÂõÕäóãăÕ (NIM) ÿØ¬óÂòÛ
äîãæñ 3.30 ÿßõćâÃ÷ĈÚÉóÂÜö 2558 Ì÷ćÈÿØ¬óÂòÛäîãæñ 3.02 

Ô 31 ÙòÚèóÅâ 2559 ÙÚóÅóäĀæñÛäõêòØã¬îãâöÿÈõÚĂìëõÚÿËøćî 1,904,089 æóÚÛóØ 
æÕæÈ 123,351 æóÚÛóØ āÕãæÕæÈÉóÂæúÂÅóØùÂÂæù¬âĀæñÉóÂÅèóâäñâòÕäñèòÈĂÚÂóäßõÉóäÔó
ëõÚÿËøćî âöÿÈõÚÞóÂ 1,972,404 æóÚÛóØ æÕæÈ 163,094 æóÚÛóØ ÉóÂëõĈÚÜö 2558 ÙÚóÅóäĀæñ
ÛäõêòØã¬îãăÕÂòÚëČóäîÈìÚöĈëúÎ ĀæñÃóÕØùÚÉóÂÂóäÕîãÅ¬óÉČóÚèÚ 33,429 æóÚÛóØ ÿßõćâÃ÷ĈÚ 
2,888 æóÚÛóØ ÿßøćîĂìëîÕÅæîÈÂòÛÉČóÚèÚÿÈõÚĂìëõÚÿËøćîĀÂ¬æúÂìÚöĈØöćâöîãú¬ ĂÚÃÔñØöćÖòĈÈëČóäîÈ
ßõÿéêæÕæÈÛóÈë¬èÚ ĀæñâöîòÖäóë¬èÚÿÈõÚëČóäîÈÅ¬óÿÝøćîìÚöĈëÈëòãÉñëúÎÖ¬îëõÚÿËøćîÕîãÅùÔáóß ÈÛ
ÂóäÿÈõÚÿÊßóñÙÚóÅóäÿØ¬óÂòÛäîãæñ 121.30 ÿßõćâÃ÷ĈÚÉóÂäîãæñ 110.54 Ô 31 ÙòÚèóÅâ 2558 

ÙÚóÅóäĀæñÛäõêòØã¬îãâöëõÚÿËøćîÕîãÅùÔáóß (NPL)  Ô 31 ÙòÚèóÅâ 2559 ÉČóÚèÚ 
91,128 æóÚÛóØ ÿßõćâÃ÷ĈÚ 14,757 æóÚÛóØ ìäøîäîãæñ 19.32 îòÖäóë¬èÚëõÚÿËøćîÕîãÅùÔáóß 
(NPL Ratio net) ÿØ¬óÂòÛäîãæñ 1.81 NPL Ratio gross ÿØ¬óÂòÛäîãæñ 3.97 ØòĈÈÚöĈÙÚóÅóäăÕ
ÜäòÛÜäùÈèõÙöÜÐõÛòÖõĂÚÂóäÉòÕËòĈÚëõÚÿËøćîĂìîãú¬ĂÚĀÚèØóÈØöćäñâòÕäñèòÈ ÚîÂÉóÂÚöĈ ãòÈĂìÅèóâëČóÅòÎ
ĂÚÂóäÖõÕÖóâìÚöĈîã¬óÈäèÕÿäĆè äèâØòĈÈÂóäÜäòÛāÅäÈëäóÈìÚöĈÖóâÅèóâÿìâóñëâ 

 ëČóìäòÛÿÈõÚÂîÈØùÚÖóâÈÛÂóäÿÈõÚÿÊßóñÙÚóÅóä ÿÈõÚÂîÈØùÚËòĈÚØöć 1 ØöćÿÜĆÚë¬èÚÃîÈ
ÿÉóÃîÈĀæñÿÈõÚÂîÈØùÚËòĈÚØöć 1 ÿØ¬óÂòÛ 243,254 æóÚÛóØ ìäøîäîãæñ 12.98 ÃîÈëõÚØäòßã°×¬èÈ
ÚČĈóìÚòÂÖóâÿÂÔÒ°ÅèóâÿëöćãÈ ĀæñÿÈõÚÂîÈØùÚØòĈÈëõĈÚÿØ¬óÂòÛ 316,295 æóÚÛóØ ìäøîäîãæñ 16.88 
Ì÷ćÈÅČóÚèÔÖóâÿÂÔÒ° Basel III ØöćÙÚóÅóäĀì¬ÈÜäñÿØéăØãÂČóìÚÕ 

ØòĈÈÚöĈ ĂÚÜö 2560 ÙÚóÅóäãòÈÅÈÿÜóìâóãĂÚÂóäÿÖõÛāÖĂÚëõÚØäòßã°ÃîÈÙÚóÅóä ÿßøćî
ĂìÝæÂóäÕČóÿÚõÚÈóÚâöÅèóâÿÖõÛāÖîã¬óÈãòćÈãøÚ āÕãâöÜäñâóÔÂóäÔ°ÖòèÿæÃØóÈÂóäÿÈõÚÕòÈÚöĈ îòÖäó 
GDP äîãæñ 3.4 îòÖäóÿÖõÛāÖÃîÈëõÚÿËøćîäîãæñ 4-6 äóãăÕÉóÂÅ¬óÙääâÿÚöãâÿÖõÛāÖäîãæñ 3-5 
ĀæñäòÂêóäñÕòÛÃîÈÅùÔáóßëõÚØäòßã° NPL Ratio gross Ăìîãú¬ĂÚäñÕòÛÿÕõâ(ÙÚóÅóäÂäùÈăØã, 
2560b) 

5.3 ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 
ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÿÜĆÚìÚ÷ćÈĂÚÛäõÂóäØöćáóÅÙÚóÅóää¬èââøîÂòÚ

ßòÓÚóÃ÷ĈÚÿßøćîëÚòÛëÚùÚāÅäÈÂóääñÛÛËČóäñÿÈõÚÃîÈÜäñÿØé áóãĂÖĀÝÚãùØÙéóëÖä° National e-
Payment ÃîÈäòÑÛóæÌ÷ćÈÿÜĆÚÛäõÂóäØöćâöÅèóâäèÕÿäĆè ×úÂÖîÈ Āæñëóâóä×ÖäèÉëîÛäóãÂóä
ãîÚìæòÈăÕ îòÚÿÜĆÚÂóäË¬èãæÕÅ¬óĂËÉ¬óãĂÚÂóäÛäõìóäÉòÕÂóäÿÈõÚëÕĀæñÿßõćâéòÂãáóßÂóäĀÃ¬ÈÃòÚ
ÃîÈÜäñÿØé ĂÚÃÔñÿÕöãèÂòÚ ÂäùÈăØã ßäîâÿßã° ãòÈîČóÚèãÅèóâëñÕèÂĂÚÂóäāîÚÿÈõÚĀæñäòÛāîÚ
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ÿÈõÚØöćäèÕÿäĆèãõćÈÃ÷ĈÚ äèâØòĈÈÂóääòÛÿÈõÚëèòëÕõÂóäÖ¬óÈą ÉóÂáóÅäòÑ ÚîÂÉóÂÚöĈãòÈăÕäòÛëõØÙõÜäñāãËÚ°
ÉóÂÂóäÅõÕÅ¬óÙääâÿÚöãâØöć×úÂæÈîöÂÕèã (ÙÚóÅóäÂäùÈăØã, 2560a) 

ÙÚóÅóäÂäùÈăØãÿÜõÕĂìæÈØñÿÛöãÚÂóäĂË ßäîâÿßã° ÿâøćîèòÚØöć 1 ÂäÂÏóÅâ 2559 
Āæñëóâóä×ĂËÛäõÂóäăÕÉäõÈÖòĈÈĀÖ¬èòÚØöć 31 ÖùæóÅâ 2559 ÿÜĆÚÖÚăÜ Ì÷ćÈÜäñËóËÚëóâóä×ëâòÅä
ßäîâÿßã°ÃîÈÙÚóÅóäÂäùÈăØãăÕ 3 Ë¬îÈØóÈ ÕòÈÚöĈ 

 
 
 
 
 
 

 
áóßÜäñÂîÛ 11 Ë¬îÈØóÈÂóäëâòÅäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 

 
Øöćâó : ÙÚóÅóäÂäùÈăØãăØã. ÂäùÈăØã ßäîâÿßã° (KTB PromptPay). 

http://www.ktb.co.th 
 

6. ÈóÚèõÉòãØöćÿÂöćãèÃîÈ 
ÝúØČóèõÉòãăÕØČóÂóäÅÚÅèóÖ¬óÈ ą  ăÕĀÂ¬ èõØãóÚõßÚÙ° ëóäÚõßÚÙ° áóÅÚõßÚÙ° èóäëóä 

ÿîÂëóäèõËóÂóä ĀæñìÚòÈëøîßõâß°Ö¬óÈ ą ØöćÿÂöćãèÃîÈÂòÛÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóäÖòĈÈĂÉĂËÛäõÂóä
ßäîâÿßã°ÙÚóÅóäÂäùÈăØã ÃîÈÜäñËóËÚ ÕòÈÚöĈ  

Chismar and Wiley-Patton (2002) ăÕé÷ÂêóÿäøćîÈ ÂóäØÕëîÛäúÜĀÛÛÂóäãîâäòÛ
ÿØÅāÚāæãöëČóìäòÛîõÚÿØîä°ÿÚĆÖĂÚÂùâóäÿèËéóëÖä° (Test of the Technology Acceptance Model 
for the Internet in Pediatrics) āÕãĂËāâÿÕæ TAM 2 ÉóÂÂóäé÷ÂêóßÛè¬ó ÅèóâÿÂöćãèÃîÈëòâßòÚÙ°
ÂòÛÈóÚ Āæñ ÅùÔáóßÃîÈÝææòßÙ° ë¬ÈÝæÖ¬îÂóääòÛäúÅèóâÈ¬óãÃîÈÂóäĂËÈóÚ îã¬óÈâöÚòãëČóÅòÎØöćØöć
äñÕòÛë×õÖõØöć 0.05 ĀæñÂóääòÛäú×÷ÈÅèóâÈ¬óãĂÚÂóäĂËÈóÚë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉĂÚÂóäĂËÿØÅāÚāæãö
ëČóìäòÛîõÚÿØîä°ÿÚĆÖĂÚÂùâóäÿèËéóëÖä°  

Chismar and Wiley-Patton (2003) ăÕé÷ÂêóÿäøćîÈ äúÜĀÛÛÂóäÃãóãÂóäãîâäòÛ
ÿØÅāÚāæãöØóÈÂóäĀßØã° (Does the Extended Technology Acceptance Model Apply to 
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Physicians) ÉóÂÂóäé÷ÂêóßÛè¬ó āÕãĂËāâÿÕæ TAM 2 ÉóÂÂóäé÷ÂêóßÛè¬ó ÅèóâÿÂöćãèÃîÈ
ëòâßòÚÙ°ÂòÛÈóÚ Āæñ ÅùÔáóßÃîÈÝææòßÙ° ë¬ÈÝæÖ¬îÂóääòÛäúÅèóâÈ¬óãÃîÈÂóäĂËÈóÚ îã¬óÈâö
ÚòãëČóÅòÎØöćØöćäñÕòÛë×õÖõØöć 0.05 ĀæñÂóääòÛäú×÷ÈÅèóâÈ¬óãĂÚÂóäĂËÈóÚë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉĂÚÂóä
ĂËÿØÅāÚāæãöëČóìäòÛîõÚÿØîä°ÿÚĆÖĂÚØóÈÂóäĀßØã° 

Elizabeth White Baker, Said S. Al-Gahtani, Geoffrey S. Hubona (2010) ăÕ
é÷ÂêóÿäøćîÈÝæÂäñØÛØóÈèòÓÚÙääâÖ¬îÂóäãîâäòÛĀæñãîâäòÛÿØÅāÚāæãöëóäëÚÿØéĂÚÜäñÿØé
ÂČóæòÈßòÓÚó āÕãĂËāâæÿÕæ ÂóäãîâäòÛÿØÅāÚāæãö (TAM2) ÝæÂóäé÷ÂêóßÛè¬ó ÕóÚáóßæòÂêÔ°
ë¬ÈÝæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 ÕóÚÝææòßÙ°Øöć
ëóâóä×ßõëúÉÚ°ăÕë¬ÈÝæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.01 
ÕóÚÂóääòÛäúÅèóâÈ¬óã ë¬ÈÝæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 
0.01 ĀæñÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚĀæñÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ ë¬ÈÝæÖ¬î
ÂóäãîâäòÛĀæñãîâäòÛÿØÅāÚāæãöëóäëÚÿØéĂÚÜäñÿØéÂČóæòÈßòÓÚó îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöć
äñÕòÛ 0.01 

Mei-Ying Wu, Han-Ping Chou, Yung-Chien Weng, Yen-Han Huang (2011) ăÕ
é÷ÂêóÿäøćîÈ ÂóäĂË TAM2 ÿßøćîé÷ÂêóßåÖõÂääâÝúĂËÿèĆÛăÌÖ° āÕãĂËÿèĆÛ 2.0 ÿÜĆÚÿèĆÛăÌÖ°Öòèîã¬óÈ 
(TAM2-based Study of Website User BehaviorU̧sing Web 2.0 Websites as an 
Example) āÕãĂËāâæÿÕæ ÂóäãîâäòÛÿØÅāÚāæãö (TAM2) ÝæÂóäé÷ÂêóßÛè¬ó ÕóÚÛääØòÕÑóÚÿËõÈ
ÉõÖèõëòã ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ ÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ ÕóÚÝææòßÙ°Øöćëóâóä×
ßõëúÉÚ°ăÕ ë¬ÈÝæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.01 ĀæñÕóÚ
ÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚĀæñÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ ë¬ÈÝæÖ¬îÂóäãîâäòÛĀæñ
ãîâäòÛÿØÅāÚāæãöëóäëÚÿØéĂÚÜäñÿØéÂČóæòÈßòÓÚó îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.01 

Venkatesh and Davis (2000) ăÕé÷ÂêóÿäøćîÈ ÂóäÃãóãÖòèØóÈØåêÏöÃîÈäúÜĀÛÛ
ÂóäãîâäòÛÿØÅāÚāæãö : ÉóÂ 4 ÂäÔöé÷Âêó (A Theoretical Extension of the Technology 
Acceptance Model : Four Longitudinal Field Studies) ÉóÂÂóäÿëÚîĂÚÈóÚèõÉòãĀæñßòÓÚó 
ĀæñØÕëîÛØåêÏöÂóäÖòĈÈĂÉĂÚÂóäãîâäòÛÿØÅāÚāæãö ĂÚÛäõÛØØöćâöîõØÙõßæÉóÂëòÈÅâ Āæñ
ÂäñÛèÚÂóäÂóääòÛäúØóÈÜòÎÎó āÕãâöÂóäîóÈ×÷È TAM 2 ĂËĂÚÂóäØÕëîÈÃîâúæØöćÿÂĆÛâóÉóÂ 4 
äñÛÛØöćĀÖÂÖ¬óÈÂòÚÉóÂ 4 îÈÅ°Âä āÕãĀÛ¬ÈÂæù¬âÝúĂËÿÜĆÚ 2 Âæù¬â Åøî 2 Âæù¬âØöćëâòÅäĂÉ Āæñ 2 Âæù¬âØöć
ÛòÈÅòÛĂË ĂÚäúĀÜÛÛÚöĈëóâóä×èòÕăÕ 3 Ë¬èÈÿèæóèòÕÝæĀÖ¬æñîÈÅ°ÂäāÕãèòÕÝæÂ¬îÚÂóäÿäõćâĂËÈóÚ, 
ìÚ÷ćÈÿÕøîÚìæòÈÉóÂÿäõćâĂËÈóÚ ĀæñëóâÿÕøîÚìæòÈÉóÂØöćÿäõćâÂóäĂËÈóÚ āÕãăÕäòÛÂóäëÚòÛëÚùÚāâÿÕæ
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ÉóÂÂóäëòÚÛëÚùÚ ÉóÂ 4  îÈÅ°ÂäĂÚ 3 Ë¬èÈÿèæóØöćăÕèòÕÝæîîÂâó Å¬óÅèóâĀÜäÜäèÚÜäñâóÔ 
40% - 60% ÉóÂÜòÉÉòãÖ¬óÈąØöćâöÝæÖ¬îÂóääòÛäú×÷ÈÜäñāãËÚ°ĂÚÂóäãîâäòÛÿØÅāÚāæãöâóĂË ĀæñÅ¬ó
ÅèóâĀÜäÜäèÚ ëČóìäòÛÅ¬óÅèóâÖòĈÈĂÉĂÚÂóäĂËÈóÚÿØÅāÚāæãöÜäñâóÔ 34% - 52% āÕãØòĈÈëîÈ
ÜòÉÉòãÿÂõÕÉóÂÂäñÛèÚÂóäØóÈëòÈÅâØöćâöîõØÙõßæ āÕãÿÂõÕÉóÂÝúâöîõØÙõßæÖ¬îÝúĂËÈóÚ (Subjective 
Norm), ÅèóâëâòÅäĂÉÃîÈÝúĂË (Voluntariness), áóßæòÂêÔ°ĂÚëòÈÅâÃîÈÝúĂË (Image) ĀæñÝæØöć
ÿÂõÕÉóÂÂóäÜòÉÉòãÉóÂÿÅäøćîÈâøîØČóĂìÿÂõÕÝæØóÈÜòÎÎó ÅøîÂóäÿÃóĂÉ ĀæñâöÅèóâäúĂÚÿÅäøćîÈâøîØöć
ĂËÿÂöćãèÂòÛÈóÚÃîÈÖÚÿîÈ (Job Relevance), ÝæÃîÈÈóÚØöćâöÅùÔáóßÿâøćîâöÅèóâÿÃóĂÉĂÚäñÛÛ
ÿØÅāÚāæãö (Output Quality), Åèóâëóâóä×ØöćîëÕÈîîÂăÕîã¬óÈâöÜäñëõØÙõáóßÃîÈÝæÂóäĂË
ÚèòÖÂääâ (Results Demonstrability) ĀæñÝúĂËÿÂõÕÂóäãîâäòÛè¬óäñÛÛÿØÅāÚāæãöëóâóä×ĂËÈóÚ
ăÕÈ¬óãĀæñëñÕèÂĂÚÂóäĂË (Perceived Ease of Use) Ì÷ćÈÿÜĆÚÜòÉÉòãØ¬âöÝæÖ¬îÝúĂËĂÚÂóäãîâäòÛ
ÿØÅāÚāæãö ĀæñâöÂóäìóßòÓÚóØåêÏö āÕãâöÉùÕÜäñëÈÅ°ÿßøćîé÷Âêó ĀæñØČóÅèóâÿÃóĂÉĂÚ
æòÂêÔÙÚõëòãÃîÈÝúãîâäòÛÂóäĂËÿØÅāÚāæãö (Venkatesh & Davis, 2000 îóÈ×÷ÈĂÚ èòæãó ÿÉäõÎéäö
ëòÚÖ°, 2553) 

èòæãó ÿÉäõÎéäöëòÚÖ° (2553) ăÕé÷ÂêóÿäøćîÈ ÂóäãîâäòÛĀæñĂËÈóÚäñÛÛÛäõìóäÂóä
èóÈĀÝÚØäòßãóÂä (Enterprise Resource Planning System) ÂäÔöé÷Âêó ÛäõêòØÿèËáòÔÒ°Āì¬È
ìÚ÷ćÈ ÉóÂÝæÂóäé÷ÂêóßÛè¬ó ÜòÉÉòãÕóÚÂóääòÛäú×÷ÈÜäñāãËÚ° (Perceived Usefulness) ĀæñÜòÉÉòã
ÕóÚÜäñëÛÂóäÔ° (Experience) âöÅèóâëòâßòÚÙ°āÕãÖäÈÜòÉÉòãÕóÚÅèóâÖòĈÈĂÉ ìäøîÿÉÖÚóØöćÉñĂË
ÿØÅāÚāæãö āÕãØöćÜòÉÉòãÕóÚÝæëČóÿäĆÉÃîÈÈóÚØöćĀëÕÈăÕîã¬óÈËòÕÿÉÚ (Result Demonstrability), 
ÜòÉÉòãÂóääòÛäú×÷ÈÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease of Use : PEOU), ÜòÉÉòãÕóÚ
ÜäñëÛÂóäÔ° (Experience) ĀæñÜòÉÉòãÕóÚÝæØöćĀëÕÈÉóÂÂäñÛèÚÂóäÉòÕÂóäëóäëÚÿØéØöćâö
ÅùÔáóßÕöÃ÷ĈÚ (Output Quality) âöÅèóâëòâßòÚÙ° āÕãîîâăÜãòÈÜòÉÉòãÕóÚÅèóâÖòĈÈĂÉ ìäøîÿÉÖÚóØöć
ÉñĂËÿØÅāÚāæãö ERP āÕãÝ¬óÚÜòÉÉòãÂæóÈÅøî ÜòÉÉòãÕóÚÂóääòÛäú×÷ÈÜäñāãËÚ° (Perceived 
Usefulness) ÂóäãîâäòÛÂóäĂËäñÛÛÿØÅāÚāæãö ERP Ã÷ĈÚîãú¬ÂòÛÂóääòÛäú×ùÈÜäñāãËÚ°ØöćÉñăÕäòÛÃîÈ
äñÛÛÿØÅāÚāæãö ĀæñÜäñëÛÂóäÔ°ÃîÈßÚòÂÈóÚÖ¬îäñÛÛÚòĈÚą Ì÷ćÈÂóääòÛäú×÷ÈÜäñāãËÚ°ÚòĈÚăÕäòÛÝæ
âóÉóÂÅùÔáóßÃîÈäñÛÛÿØÅāÚāæãöëóäëÚÿØé ÅùÔáóßÃîÈÃîâúæìäøîÅèóâäúÃîÈÈóÚØöćăÕÿßõćâÃ÷ĈÚ 
ĀæñÅèóâÈ¬óã ëñÕèÂĂÚÂóäĂËäñÛÛ ÉñØČóĂìÿÂõÕÂóäãîâäòÛĀæñĂËÈóÚäñÛÛÛäõìóäÂóäèóÈĀÝÚ
ØäòßãóÂä (Enterprise Resource Planning System) 

Úßâóé ÿëöãâăìâ (2554) ăÕé÷ÂêóÿäøćîÈ Âóäé÷ÂêóÂóäãîâäòÛĂÚÂóäĂËÿØÅāÚāæãö
ëóäëÚÿØé e-Government (G2E) ÃîÈÃóäóËÂóääñÕòÛÜÐõÛòÖõÂóä ÂäÔöé÷Âêó : ëČóÚòÂ
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ÜæòÕÂäñØäèÈâìóÕăØã ÂòÛëČóÚòÂÜæòÕÂäñØäèÈÿØÅāÚāæãöëóäëÚÿØéĀæñÂóäëøćîëóä ÉóÂÝæ
Âóäé÷ÂêóßÛè¬ó ĂÚáóßäèâÝúÜÐõÛòÖõÈóÚë¬èÚĂìÎ¬âöÂóäãîâäòÛĂÚÂóäĂËÿØÅāÚāæãöëóäëÚÿØé e-
Government (G2E) îãú¬ĂÚäñÕòÛëúÈ ßÛè¬óÂóääòÛäú×÷ÈÅèóâÈ¬óãĂÚÂóäĂËë¬ÈÝæÖ¬îÂóääòÛäúÃîÈ
ÜäñāãËÚ° îöÂØòĈÈãòÈâöÜòÉÉòãáóãÚîÂØöćë¬ÈÝæÂäñØÛÖ¬îÂóääòÛäú×÷ÈÜäñāãËÚ°ÃîÈÿØÅāÚāæãö
ëóäëÚÿØé e-Government (G2E) ĂÚâùââîÈÃîÈÅèóâĀÖÂÖ¬óÈäñìè¬óÈÛùÅÅæ ÅøîÕóÚÅèóâ
âù¬ÈâòćÚÃîÈÝúÜÐõÛòÖõÈóÚ ĀæñäñÕòÛÂóäé÷Âêó ĂÚâùââîÈÃîÈÅèóâÿÂöćãèÃîÈÂòÛÈóÚÜòÉÉòãØöćë¬ÈÝæÖ¬î
ÂóääòÛäú×÷ÈÜäñāãËÚ°ÃîÈÿØÅāÚāæãöëóäëÚÿØé e-Government (G2E) ÅøîÕóÚÅèóâëòâßòÚÙ°
ÿÂöćãèÃîÈÂòÛÈóÚ ÕóÚÅùÔáóßÃîÈÈóÚĀæñÕóÚÝææòßÙ°ÉóÂÂóäĂËÿØÅāÚāæãöëóäëÚÿØé ĀæñĂÚ
âùââîÈÃîÈëáóßĀèÕæîâ ÜòÉÉòãØöćë¬ÈÝæÖ¬îÂóääòÛäú×÷ÈÜäñāãËÚ°ÃîÈÿØÅāÚāæãöëóäëÚÿØé e-
Government (G2E) ÅøîÕóÚèòÓÚÙääâîÈÅ°Âä ÕóÚÛääØòÕÑóÚ ĀæñÕóÚÂóäëÚòÛëÚùÚÉóÂîÈÅ°Âä 
îöÂØòĈÈ ÜòÉÉòãØöćë¬ÈÝæÂäñØÛÖ¬îÂóääòÛäúè¬óÿØÅāÚāæãöëóäëÚÿØéĂËÈóÚÈ¬óãĂÚâùââîÈÃîÈÅèóâ
ĀÖÂÖ¬óÈäñìè¬óÈÛùÅÅæ Åøî ĂÚÕóÚÜäñëÛÂóäÔ°ÃîÈÝúÜÐõÛòÖõÈóÚ 

ßäËÚÂ ßæóÛúæã° (2558) ăÕé÷ÂêóÿäøćîÈ ÂóäãîâäòÛÚèòÖÂääâĀæñÿØÅāÚāæãö ÂóäĂË
ÿØÅāÚāæãö ĀæñßåÖõÂääâÝúÛäõāáÅØöćë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉ ÃîÈÜäñËóËÚĂÚÂóäĂËÛäõÂóäÙùäÂääâ
ØóÈÂóäÿÈõÚÝ¬óÚäñÛÛßäîâÿßã° (PromptPay) ÃîÈ äòÑÛóæăØã ÉóÂÝæÂóäé÷ÂêóßÛè¬ó Âæù¬â
Öòèîã¬óÈØöćé÷Âêóë¬èÚĂìÎ¬ÿÜĆÚÿßéìÎõÈ âöîóãù 20-25 Üö âöÂóäé÷Âêó ĂÚäñÕòÛÜäõÎÎóÖäö âöîóËöß
ÃóäóËÂóä âöäóãăÕÖ¬îÿÕøîÚ 15,000 · 25,000 ÛóØ Āæñë¬èÚĂìÎ¬äúÉòÂ ÛäõÂóäßäîâÿßã°ÉóÂ TV 
ë¬èÚÝæÂóäØÕëîÛëââÖõÑóÚ ßÛè¬ó ÂóääòÛäúÅèóâÈ¬óãÖ¬îÂóäĂËÈóÚ ĀäÈÉúÈĂÉÕóÚîóäâÔ° 
îõØÙõßæÃîÈëòÈÅâ ÂóääòÛäú×÷ÈÜäñāãËÚ° ëõćÈîČóÚèãÅèóâëñÕèÂĂÚÂóäĂËÈóÚ ë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉ
ÃîÈÜäñËóËÚĂÚÂóäĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚÝ¬óÚäñÛÛßäîâÿßã°ÃîÈäòÑÛóæ ăØã äîãæñ 69 
îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöć .05 

 
 
 
 
 
 
 



 

ÛØØöć 3 
èõÙöÂóäÕČóÿÚõÚÂóäèõÉòã 

 
ĂÚÂóäé÷ÂêóèõÉòãÿäøćîÈ ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB 

PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã ÿÜĆÚÂóäé÷ÂêóÿËõÈÜäõâóÔ (Quantitative Research) 
āÕãÂóäèõÉòãÿËõÈëČóäèÉ (Survey Research) ÕèãèõÙöÂóäÿÂĆÛäèÛäèâÃîâúæÉóÂĀÛÛëîÛ×óâ 
(Questionnaire) Ì÷ćÈÝúèõÉòãăÕÕČóÿÚõÚÂóäé÷ÂêóÅÚÅèóÖóâÃòĈÚÖîÚÖ¬óÈą ÕòÈÚöĈ 

1. ÂóäÂČóìÚÕÜäñËóÂäĀæñÂóäëù¬âÂæù¬âÖòèîã¬óÈ 
2. ÂóäëäóÈÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã 
3. ÃòĈÚÖîÚÂóäëäóÈÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã 
4. ÂóäÿÂĆÛäèÛäèâÃîâúæ 
5. ÂóäÉòÕÂäñØČóĀæñÂóäèõÿÅäóñì°Ãîâúæ 
6. ë×õÖõØöćĂËĂÚÂóäèõÿÅäóñì°Ãîâúæ 
7. ÂóäØÕëîÛëââÖõÑóÚ 
 

1. ÂóäÂČóìÚÕÜäñËóÂäĀæñÂóäÿæøîÂÂæù¬âÖòèîã¬óÈ 
ÜäñËóÂäØöćĂËĂÚÂóäèõÉòã 
ÜäñËóÂäØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈ Åøî ÝúĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB PromptPay) 

ĂÚÜäñÿØéăØã Øöćîóéòãîãú¬ÜäñÿØéăØã Ì÷ćÈăâ¬ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ 
Âæù¬âÖòèîã¬óÈØöćĂËĂÚÂóäèõÉòã 
Öòèîã¬óÈØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈ Åøî ÝúĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB PromptPay) 

ĂÚÜäñÿØéăØã Øöćîóéòãîãú¬ÜäñÿØéăØã Ì÷ćÈăâ¬ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ ÕòÈÚòĈÚÝúèõÉòãÉ÷È
ÂČóìÚÕÃÚóÕÃîÈÂæù¬âÖòèîã¬óÈāÕãĂËëúÖäÅČóÚèÔìóÃÚóÕÖòèîã¬óÈĂÚÂäÔöØöćăâ¬ØäóÛÜäñËóÂäØöć
ĀÚ¬ÚîÚ (Âòæãó èóÔõËã°ÛòÎËó, 2545) ÅČóÚèÔÂæù¬âÖòèîã¬óÈÕèãëúÖäÃîÈØóāä¬ ãóâóÿÚ¬ ØöćäñÕòÛ
ÅèóâÿËøćîâòćÚ 95% ĀæñÅèóâÅæóÕÿÅæøćîÚâóÂØöćëùÕØöćãîâäòÛăÕ 5% ìäøî 0.05 ÉóÂëúÖäØöćÅČóÚèÔ
ÉñăÕÂæù¬âÖòèîã¬óÈ 385 ÅÚ ĀæñÝúèõÉòãăÕÿßõćâÉČóÚèÚÂæù¬âÖòèîã¬óÈÿØ¬óÂòÛ 4% ÃîÈÂæù¬âÖòèîã¬óÈ
ÿØ¬óÂòÛ 15 ÅÚäèâÿÜĆÚÂæù¬âÖòèîã¬óÈØòĈÈìâÕ 400 ÅÚ 
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ὲ
ὴήὤ  

Ὁ
 

 

ĀØÚÅ¬ó ὲ = ÃÚóÕÃîÈÂæù¬âÖòèîã¬óÈ 

  ὤ = äñÕòÛÅèóâÿËøćîâòćÚ 

  Ὁ = ÝõÕßæóÕëúÈëùÕØöćãîâĂìÿÂõÕÃ÷ĈÚăÕ 

  ὴ = ëòÕë¬èÚÃîÈÂæù¬âÖòèîã¬óÈ 

  ή = ëòÕë¬èÚ 1 · ὴ 
ëČóìäòÛÂäÔöÚöĈăâ¬ØäóÛÅ¬ó p Āæñ q ĀÖ¬ÿÚøćîÈÉóÂÅ¬ó p Āæñ q ÉñâöÅ¬óëúÈëùÕ ÿâøćî p = 

0.5 Āæñ q = 0.5 

ÂČóìÚÕĂì ɻ = 0.05  

ÉñăÕ : = 0.95 âöÅ¬óÿØ¬óÂòÛ 1.96 

  % = 0.05 ìäøî 5 % 

ĀØÚÅ¬óĂÚëúÖä 
Ȣ Ȣ Ȣ Ȣ

Ȣ Ȣ
 

   
Ȣ Ȣ

Ȣ
 

Î = 384.16 ìäøî 385 Öòèîã¬óÈ 
ÉóÂÂóäÅČóÚèÔăÕÂæù¬âÖòèîã¬óÈØòĈÈìâÕ 385 Öòèîã¬óÈ ĀæñÝúèõÉòãăÕÿßõćâÉČóÚèÚÂæù¬â

Öòèîã¬óÈÿØ¬óÂòÛ 4% ÃîÈÂæù¬âÖòèîã¬óÈÿØ¬óÂòÛ 15ÅÚ ÿßøćîĂìÂæù¬âÖòèîã¬óÈâöÅèóâëâÛúäÔ°âóÂãõćÈÃ÷ĈÚ 
É÷ÈäèâÃÚóÕÂæù¬âÖòèîã¬óÈØòĈÈìâÕÿØ¬óÂòÛ 400 Öòèîã¬óÈ 

èõÙöÂóäëù¬âÖòèîã¬óÈ 
ÃòĈÚÖîÚØöć 1 Âóäëù¬âÖòèîã¬óÈĀÛÛÿÉóñÉÈ (Purposive Sampling) āÕãÉñÿÉóñÉÈÂæù¬â

Öòèîã¬óÈØöćîóéòãîãú¬ĂÚÜäñÿØéăØã ĀæñâöÜäñëâÂóäÔ°ÂóäĂËÈóÚÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) 

ÃòĈÚÖîÚØöć 2 Âóäëù¬âÖòèîã¬óÈĀÛÛëñÕèÂ (Convenience Sampling) ÉñÕČóÿÚõÚÂóä
ÿÂĆÛÃîâúæÉóÂÂæù¬âÖòèîã¬óÈ ÕèãèõÙöîîÚăæÚ° ÿË¬Ú ÂóäèóÈæõÈÅ°ÿèĆÛăÌÖ°ÃîÈĀÛÛëîÛ×óâăèØöć 
ÿàÌÛù®Å ăæÚ°ĀîßßæõÿÅËòćÚ ØèõÖÿÖîä° ìäøîÿèĆÛăÌÖ°ßòÚÙù°Øõßã° ÿÜĆÚÖÚ āÕãØöćÂæù¬âÖòèîã¬óÈÖîÈÿÖĆâĂÉ
ĀæñëñÕèÂÉñĂìÃîâúæĂÚÂóäÖîÛĀÛÛëîÛ×óâÉČóÚèÚ 400 Öòèîã¬óÈ 
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2. ÂóäëäóÈÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã 
ÿÅäøćîÈâøîĀæñÃòĈÚÖîÚÂóäëäóÈÿÅäøćîÈâøî Åøî ÂóäîîÂĀÛÛëîÛ×óâÿßøćîĂËĂÚÂóäÿÂĆÛ

ÃîâúæÂóäÕČóÿÚõÚÂóäëäóÈâöÃòĈÚÖîÚĂÚÂóäëäóÈÿÅäøćîÈâøî ÕòÈÖ¬îăÜÚöĈ 
1. é÷ÂêóÿîÂëóäÃîâúæÉóÂÿîÂëóäĀæñÈóÚèõÉòãØöćÿÂöćãèÃîÈÖ¬óÈą ÿßøćîĂËÿÜĆÚĀÚèØóÈ

ĂÚÂóäëäóÈĀÛÛëîÛ×óâ 
2. ëäóÈĀÛÛëîÛ×óâāÕãÃîÛÿÃÖÃîÈĀÛÛëîÛ×óâÉñÿÜĆÚÃîâúæØóÈ ÕóÚ

ÜäñËóÂäéóëÖä° ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) ÕóÚáóßæòÂêÔ°ÖäóëõÚÅó 
(Brand Image) ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) ÕóÚÅùÔáóßÃîÈÝææòßÙ°Øöć
ăÕ (Output Quality) ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) ÕóÚÂóäãîâäòÛ
ÿØÅāÚāæãö (Technology Acceptance Model) ĀæñÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) ÃîÈÝúĂËÛäõÂóäÙÚóÅóäĂÚÜäñÿØéăØã 

ë¬èÚØöć1 ÿÜĆÚÅČó×óâØóÈÕóÚÜäñËóÂäéóëÖä° ØöćÿÂöćãèÃîÈÂòÛÃîâúæë¬èÚÛùÅÅæÃîÈ
ÝúÖîÛĀÛÛëîÛ×óâ ăÕĀÂ¬ ÿßé îóãù äñÕòÛÂóäé÷ÂêóëùÈëùÕ îóËöß äóãăÕÖ¬îÿÕøîÚ ĀæñáúâõæČóÿÚó 
ÜäñÂîÛÕèãĀÛÛëîÛ×óâØöćâöÅČó×óâĀÛÛÜæóãÜõÕ ÉČóÚèÚ 6 Ãî âöäñÕòÛÂóäèòÕÃîâúæ ÕòÈÖ¬îăÜÚöĈ 

1.1 ÿßé äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÚóâÛòÎÎòÖõ (Nominal scale) 
1.1.1 Ëóã 
1.1.2 ìÎõÈ 

1.2 îóãù äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÿäöãÈæČóÕòÛ (Ordinal scale) 
1.2.1 ÖČćóÂè¬óìäøîÿØ¬óÂòÛ 20 Üö 
1.2.2 21 - 30 Üö 
1.2.3 31 - 40 Üö 
1.2.4 41 - 50 Üö 
1.2.5 51 ÜöÃ÷ĈÚăÜ 

1.3 äñÕòÛÂóäé÷ÂêóëùÈëùÕ äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÿäöãÈæČóÕòÛ (Ordinal 
scale) 

1.3.1 ÖČćóÂè¬óÜäõÎÎóÖäö 
1.3.2 ÜäõÎÎóÖäö 
1.3.3 ëúÈÂè¬óÜäõÎÎóÖäö 

1.4 îóËöß äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÚóâÛòÎÎòÖõ (Nominal scale) 
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1.4.1 ÚòÂÿäöãÚ / ÚõëõÖ / ÚòÂé÷Âêó 
1.4.2 ÃóäóËÂóä / äòÑèõëóìÂõÉ 
1.4.3 ßÚòÂÈóÚÛäõêòØÿîÂËÚ 
1.4.4 ÜäñÂîÛÙùäÂõÉë¬èÚÖòè/îõëäñ 
1.4.5 îøćÚą 

1.5 äóãăÕÿÊæöćãÖ¬îÿÕøîÚ äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÿäöãÈæČóÕòÛ (Ordinal scale) 
1.5.1 ÖČćóÂè¬óìäøîÿØ¬óÂòÛ 15,000 ÛóØ 
1.5.2 15,001 - 30,000 ÛóØ 
1.5.3 30,001 - 50,000 ÛóØ 
1.5.4 50,001 - 100,000 ÛóØ 
1.5.5 100,001 ÛóØÃ÷ĈÚăÜ 

1.6 áúâõæČóÿÚó äñÕòÛÂóäèòÕÃîâúæÜäñÿáØÚóâÛòÎÎòÖõ (Nominal scale) 
1.6.1 ÂäùÈÿØßâìóÚÅä 
1.6.2 áóÅÂæóÈ 
1.6.3 áóÅÿìÚøî 
1.6.4 áóÅÖñèòÚîîÂÿÊöãÈÿìÚøî 
1.6.5 áóÅĂÖ 
 

ë¬èÚØöć 2 ÿÜĆÚÅČó×óâÿÂöćãèÂòÛÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) ÉČóÚèÚ 
2 Ãî âöäñÕòÛÂóäèòÕÃîâúæÜäñÿáØ îòÚÖäáóÅ (Interval scale) 5 äñÕòÛāÕãâöÂóäÂČóìÚÕÂóäĂì
ÅñĀÚÚ ÕòÈÚöĈ 

äñÕòÛ 5  ìâóã×÷È  âóÂØöćëùÕ 
äñÕòÛ 4  ìâóã×÷È  âóÂ 
äñÕòÛ 3  ìâóã×÷È ÜóÚÂæóÈ 
äñÕòÛ 2  ìâóã×÷È Úîã  
äñÕòÛ 1  ìâóã×÷È ÚîãØöćëùÕ 
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ëäùÜÿÂÔÒ°ÂóäĀÜæÅèóâìâóãÃîÈÅñĀÚÚäñÕòÛÅèóâÅõÕÿìĆÚ 
ÅñĀÚÚÿÊæöćã  äñÕòÛÅèóâÿìĆÚ 

4.51 - 5.00  âóÂØöćëùÕ 
3.51 - 4.50  âóÂ 
2.51 - 3.50  ÜóÚÂæóÈ 
1.51 - 2.50  Úîã 
1.00 - 1.50  ÚîãØöćëùÕ 
 

ë¬èÚØöć 3 ÿÜĆÚÅČó×óâÿÂöćãèÂòÛÕóÚáóßæòÂêÔ° (Image) ÉČóÚèÚ 4 Ãî âöäñÕòÛÂóäèòÕ
ÃîâúæÜäñÿáØ îòÚÖäáóÅ (Interval scale) 5 äñÕòÛāÕãâöÂóäÂČóìÚÕÂóäĂìÅñĀÚÚ ÕòÈÚöĈ 

äñÕòÛ 5  ìâóã×÷È  âóÂØöćëùÕ 
äñÕòÛ 4  ìâóã×÷È  âóÂ 
äñÕòÛ 3  ìâóã×÷È ÜóÚÂæóÈ 
äñÕòÛ 2  ìâóã×÷È Úîã  
äñÕòÛ 1  ìâóã×÷È ÚîãØöćëùÕ 
ëäùÜÿÂÔÒ°ÂóäĀÜæÅèóâìâóãÃîÈÅñĀÚÚäñÕòÛÅèóâÅõÕÿìĆÚ 
ÅñĀÚÚÿÊæöćã  äñÕòÛÅèóâÿìĆÚ 

4.51 - 5.00  âóÂØöćëùÕ 
3.51 - 4.50  âóÂ 
2.51 - 3.50  ÜóÚÂæóÈ 
1.51 - 2.50  Úîã 
1.00 - 1.50  ÚîãØöćëùÕ 
 

ë¬èÚØöć 4 ÿÜĆÚÅČó×óâÿÂöćãèÂòÛÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) 
ÉČóÚèÚ 2 Ãî âöäñÕòÛÂóäèòÕÃîâúæÜäñÿáØ îòÚÖäáóÅ (Interval scale) 5 äñÕòÛāÕãâöÂóä
ÂČóìÚÕÂóäĂìÅñĀÚÚ ÕòÈÚöĈ 

äñÕòÛ 5  ìâóã×÷È  âóÂØöćëùÕ 
äñÕòÛ 4  ìâóã×÷È  âóÂ 
äñÕòÛ 3  ìâóã×÷È ÜóÚÂæóÈ 
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äñÕòÛ 2  ìâóã×÷È Úîã  
äñÕòÛ 1  ìâóã×÷È ÚîãØöćëùÕ 
ëäùÜÿÂÔÒ°ÂóäĀÜæÅèóâìâóãÃîÈÅñĀÚÚäñÕòÛÅèóâÅõÕÿìĆÚ 
ÅñĀÚÚÿÊæöćã  äñÕòÛÅèóâÿìĆÚ 

4.51 - 5.00  âóÂØöćëùÕ 
3.51 - 4.50  âóÂ 
2.51 - 3.50  ÜóÚÂæóÈ 
1.51 - 2.50  Úîã 
1.00 - 1.50  ÚîãØöćëùÕ 
 

ë¬èÚØöć 5 ÿÜĆÚÅČó×óâÿÂöćãèÂòÛÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) ÉČóÚèÚ 
4 Ãî âöäñÕòÛÂóäèòÕÃîâúæ ÜäñÿáØ îòÚÖäáóÅ (Interval scale) 5 äñÕòÛāÕãâöÂóäÂČóìÚÕÂóäĂì
ÅñĀÚÚ ÕòÈÚöĈ 

äñÕòÛ 5  ìâóã×÷È  âóÂØöćëùÕ 
äñÕòÛ 4  ìâóã×÷È  âóÂ 
äñÕòÛ 3  ìâóã×÷È ÜóÚÂæóÈ 
äñÕòÛ 2  ìâóã×÷È Úîã  
äñÕòÛ 1  ìâóã×÷È ÚîãØöćëùÕ 
ëäùÜÿÂÔÒ°ÂóäĀÜæÅèóâìâóãÃîÈÅñĀÚÚäñÕòÛÅèóâÅõÕÿìĆÚ 
ÅñĀÚÚÿÊæöćã  äñÕòÛÅèóâÿìĆÚ 

4.51 - 5.00  âóÂØöćëùÕ 
3.51 - 4.50  âóÂ 
2.51 - 3.50  ÜóÚÂæóÈ 
1.51 - 2.50  Úîã 
1.00 - 1.50  ÚîãØöćëùÕ 
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ë¬èÚØöć 6 ÿÜĆÚÅČó×óâÿÂöćãèÂòÛÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result 
Demonstrability) ÉČóÚèÚ 4 Ãî âöäñÕòÛÂóäèòÕÃîâúæ ÜäñÿáØ îòÚÖäáóÅ (Interval scale) 5 
äñÕòÛāÕãâöÂóäÂČóìÚÕÂóäĂìÅñĀÚÚ ÕòÈÚöĈ 

äñÕòÛ 5  ìâóã×÷È  âóÂØöćëùÕ 
äñÕòÛ 4  ìâóã×÷È  âóÂ 
äñÕòÛ 3  ìâóã×÷È ÜóÚÂæóÈ 
äñÕòÛ 2  ìâóã×÷È Úîã  
äñÕòÛ 1  ìâóã×÷È ÚîãØöćëùÕ 
ëäùÜÿÂÔÒ°ÂóäĀÜæÅèóâìâóãÃîÈÅñĀÚÚäñÕòÛÅèóâÅõÕÿìĆÚ 
ÅñĀÚÚÿÊæöćã  äñÕòÛÅèóâÿìĆÚ 

4.51 - 5.00  âóÂØöćëùÕ 
3.51 - 4.50  âóÂ 
2.51 - 3.50  ÜóÚÂæóÈ 
1.51 - 2.50  Úîã 
1.00 - 1.50  ÚîãØöćëùÕ 
 

ë¬èÚØöć 7 ÿÜĆÚÅČó×óâÿÂöćãèÂòÛÕóÚÂóäãîâäòÛÿØÅāÚāæãö (Technology Acceptance 
Model) ÜäñÂîÛÕèã ÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ ĀæñÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ ÉČóÚèÚ 
8 Ãî âöäñÕòÛÂóäèòÕÃîâúæ ÜäñÿáØ îòÚÖäáóÅ (Interval scale) 5 äñÕòÛāÕãâöÂóäÂČóìÚÕÂóäĂì
ÅñĀÚÚ ÕòÈÚöĈ 

äñÕòÛ 5  ìâóã×÷È  âóÂØöćëùÕ 
äñÕòÛ 4  ìâóã×÷È  âóÂ 
äñÕòÛ 3  ìâóã×÷È ÜóÚÂæóÈ 
äñÕòÛ 2  ìâóã×÷È Úîã  
äñÕòÛ 1  ìâóã×÷È ÚîãØöćëùÕ 
ëäùÜÿÂÔÒ°ÂóäĀÜæÅèóâìâóãÃîÈÅñĀÚÚäñÕòÛÅèóâÅõÕÿìĆÚ 
ÅñĀÚÚÿÊæöćã  äñÕòÛÅèóâÿìĆÚ 

4.51 - 5.00  âóÂØöćëùÕ 
3.51 - 4.50  âóÂ 
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2.51 - 3.50  ÜóÚÂæóÈ 
1.51 - 2.50  Úîã 
1.00 - 1.50  ÚîãØöćëùÕ 

 
ë¬èÚØöć 8 ÿÜĆÚĀÛÛëîÛ×óâÃîâúæÿÂöćãèÂòÛ ÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° 

(KTB PromptPay) ÃîÈÝúĂËÛäõÂóäÙÚóÅóäĂÚÜäñÿØéăØã ÿÜĆÚÅČó×óâÜæóãÜõÕ ÉČóÚèÚ 4 Ãî âö
äñÕòÛÂóäèòÕÃîâúæ ÜäñÿáØîòÚÖäáóÅ (Interval scale) 5 äñÕòÛāÕãâöÂóäÂČóìÚÕÂóäĂìÅñĀÚÚ 
ÕòÈÚöĈ 

äñÕòÛ 5  ìâóã×÷È     äñÕòÛÅèóâÖòĈÈĂÉĂËĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° âóÂØöćëùÕ 
äñÕòÛ 4  ìâóã×÷È     äñÕòÛÅèóâÖòĈÈĂÉĂËĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° âóÂ 
äñÕòÛ 3  ìâóã×÷È     äñÕòÛÅèóâÖòĈÈĂÉĂËĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° ÜóÚÂæóÈ 
äñÕòÛ 2  ìâóã×÷È     äñÕòÛÅèóâÖòĈÈĂÉĂËĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° Úîã 
äñÕòÛ 1  ìâóã×÷È     äñÕòÛÅèóâÖòĈÈĂÉĂËĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° ÚîãØöćëùÕ 
ëäùÜÿÂÔÒ°ÂóäĀÜæÅèóâìâóãÃîÈÅñĀÚÚäñÕòÛÅèóâÅõÕÿìĆÚ 
ÅñĀÚÚÿÊæöćã  äñÕòÛÅèóâÿìĆÚ 

4.51 - 5.00  âóÂØöćëùÕ 
3.51 - 4.50  âóÂ 
2.51 - 3.50  ÜóÚÂæóÈ 
1.51 - 2.50  Úîã 
1.00 - 1.50  ÚîãØöćëùÕ 

 
3. ÃòĈÚÖîÚĂÚÂóäëäóÈÿÅäøćîÈØöćĂËĂÚÂóäèõÉòã 

ÝúèõÉòãăÕÕČóÿÚõÚÂóäëäóÈÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈ 
1. é÷ÂêóÿîÂëóä ĀæñÈóÚèõÉòãØöćÿÂöćãèÃîÈÖ¬óÈą ÉóÂÖČóäó ìÚòÈëøî ÿîÂëóä ĀÚèÅõÕ

ØåêÏöĀæñÈóÚèõÉòã ØöćÿÂöćãèÃîÈÂòÛÖòèĀÜäØöćÉñé÷Âêó ÿßøćîÚČóâóĂËÿÜĆÚĀÚèØóÈĂÚÂóäëäóÈ
ĀÛÛëîÛ×óâ 

2. äèÛäèâëóäñĀæñÿÚøĈîìóÖ¬óÈą ØöćăÕ ÚČóâóëäóÈĀÛÛëîÛ×óâÿÂöćãèÂòÛÜòÉÉòãØöćâö
îõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäÙÚóÅóäĂÚ
ÜäñÿØéăØã 
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3. ÚČóĀÛÛëîÛ×óâÿëÚîÖ¬îîóÉóäã°ÿßøćîÖäèÉëîÛÅèóâ×úÂÖîÈÃîÈÅČóĀÚñÚČó Āæñ
ÿßøćîÚČóÂæòÛâóÜäòÛÜäùÈĀÂăÃ 

4. ÚČóĀÛÛëîÛ×óâØöćăÕÜäòÛÜäùÈĀæèÿëÚîÖ¬îîóÉóäã°ÿßøćîßõÉóäÔóÖäèÉëîÛîöÂÅäòĈÈ 
ĂìëâÛúäÔ°Â¬îÚÚČóăÜØČóÂóäØÕæîÈ 

5. ÚČóĀÛÛëîÛ×óâăÜØÕæîÈĂËÂòÛÂæù¬âÖòèîã¬óÈÉČóÚèÚ 30 äóã ÿßøćîØÕëîÛĀæñÚČó
ÝæĀÛÛëîÛ×óâØöćăÕăÜìóÅùÔáóßÃîÈÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã Å¬óÅèóâÿËøćîâòćÚÃîÈËùÕÅČó×óâ 
(Reliability of the test) āÕãÂóäĂËëúÖäëòâÜäñëõØÙõċîòæà¬ó ( -Coefficient) ÕèãèõÙöÅäîÚÛòÅ 
(Cronbach³s alpha) (Âòæãó èóÔõËã°ÛòÎËó, 2545) 


Ὧὅέὲ ÖÁÒ ὥὲὧὩȾὠὥὶ ὥὲὧὩ

ρ Ὧ ρὅέὲ ÖÁÒ ὥὲὧὩȾὠὥὶ ὥὲὧὩ
 

ÿâøćî   ĀØÚ Å¬óÅèóâÿËøćîâòćÚÃîÈĀÛÛëîÛ×óâĂÚë¬èÚØöć
ÂČóìÚÕ 

  Ὧ  ĀØÚ ÉČóÚèÚÅČó×óâÃîÈĀÛÛëîÛ×óâ 

ὅέὲ ÖÁÒὥὲὧὩ ĀØÚ Å¬óÿÊæöćãÃîÈÅ¬óĀÜäÜäèÚäñìè¬óÈÅČó×óâÖ¬óÈ ą 

ὠὥὶ ὥὲὧὩ  ĀØÚ Å¬óÿÊæöćãÃîÈÅ¬óĀÜäÜäèÚÃîÈÅČó×óâ 
 

4. ÂóäÿÂĆÛäèâäèâÃîâúæ 
ĂÚÂóäé÷ÂêóÅäòĈÈÚöĈ  ÝúèõÉòãăÕÿÂĆÛäèÛäèâÃîâúæ ÉóÂĀÛÛëîÛ×óâÂòÛÂæù¬âÖòèîã¬óÈÖóâ

ÜäñËóÂäØöćÂČóìÚÕăè āÕãÉñÚČóĀÛÛëîÛ×óâĂìÂæù¬âÖòèîã¬óÈÖîÛßäîâØòĈÈîÙõÛóã ĀæñĂì
ÅČóĀÚñÚČóĂÚÂóäÖîÛÌ÷ćÈÂóäèõÉòãÅäòĈÈÚöĈâù¬Èé÷ÂêóÿäøćîÈ ǗòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóä
ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäÙÚóÅóäĂÚÜäñÿØéăØãµ ĂËèõÙöÂóäÿÂĆÛ
äèÛäèâÃîâúæÉóÂĀìæ¬ÈÃîâúæØöćëČóÅòÎ 2 Āìæ¬È ÕòÈÚöĈ 

1. Āìæ¬ÈÃîâúæØùÖõãáúâõ (Secondary Data) ÿÜĆÚÂóääèÛäèâÃîâúæÃ¬óè ÛØÅèóâ 
ÿîÂëóäØóÈèõËóÂóä ìÚòÈëøîÈóÚèõÉòãĂÚîÕöÖ ĀæñÃîâúæØöćÿÝãĀßä¬Ý¬óÚëøćîîõÚÿÖîä°ÿÚĆÖØöćÿÂöćãèÃîÈ 

2. Āìæ¬ÈÃîâúæÜÑâáúâõ (Primary Data) ÿÜĆÚÂóääèÛäèâÃîâúæØöćăÕÉóÂÂóäĂË
ĀÛÛëîÛ×óâÿÂĆÛÃîâúæÂæù¬âÖòèîã¬óÈ 
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5. ÂóäÉòÕÂäñØČóĀæñÂóäèõÿÅäóñì°Ãîâúæ 
ÂóäÉòÕÂäñØČóÃîâúæ 
ÿâøćîÝúèõÉòãăÕÿÂĆÛäèÛäèâÃîâúæāÕãĂËĀÛÛëîÛ×óâÅøÚâóĀæè ÝúèõÉòãÕČóÿÚõÚÂóäÂòÛ

Ãîâúæ ÕòÈÚöĈ 
1. ÚČóÿëÚîĀÛÛëîÛ×óâØöćÝ¬óÚÂóäÖäèÉëîÛĀæñĀÂăÃĀæè ăÜØÕæîÈĂËÂòÛÂæù¬â

Öòèîã¬óÈÉČóÚèÚ 40 ÅÚ ÿßøćîìóÅèóâÿËøćîâòćÚāÕãĂËèõÙöìóÅ¬óëòâÜäñëõØÙõċĀîæà¬ó ÃîÈÅäîÚÛòÅ āÕã
Å¬óÅèóâÿËøćîâòćÚîãú¬äñìè¬óÈ 0.00 ×÷È 1.00 ĀæñÅ¬óÅèóâÿËøćîâòćÚØöćãîâäòÛØòćèăÜâöÅ¬óÖòĈÈĀÖ¬ 0.7 Ã÷ĈÚăÜ 
(Âòæãó èóÚõËÛòÎËó, 2545) āÕãÝæÂóäØÕëîÛÅèóâÿËøćîâòćÚ âöÕòÈÚöĈ 

 
ÖóäóÈ 1ÖóäóÈĀëÕÈÅ¬óÅèóâÿËøćîâòćÚāÕãĂËèõÙöìóÅ¬óëòâÜäñëõØÙõċĀîæà¬ó ÃîÈÅäîÚÛòÅ 
 

ÜòÉÉòã Å¬óÅèóâÿËøćîâòćÚ 
ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã 

(Subjective Norm) 

0.810 

ÕóÚáóßæòÂêÔ° (Image) 0.807 

ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛ
ÈóÚ  

(Job Relevance) 

0.760 

ÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output 
Quality) 

0.840 

ÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ  
(Result Demonstrability) 

0.909 

ÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂË
ÈóÚ 

 (Perceived Usefulness) 

0.903 

ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂË
ÈóÚ  

(Perceived Ease to Use) 

0.931 
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ÿâøćîÿÂĆÛäèÛäèâĀÛÛëîÛ×óâăÕÅäÛÉČóÚèÚ 400 ËùÕĀæè ÚČóâóÖäèÉÕúÅèóâ
ëâÛúäÔ°ĀæèÉ÷ÈÚČóâóæÈäìòë ÿßøćîÜäñâèæÝæÃîâúæÕèãÅîâßõèÿÖîä° 

2. ÂóäÂČóìÚÕäìòëĀÜæÃîâúæÉóÂÃîÅèóâÿÜĆÚÖòèÿæÃÿßøćîĂËĂÚÂóäÅČóÚèÔ 
3. ÚČóÃîâúæØöćæÈäìòëĀæè ÛòÚØ÷ÂæÈāÜäĀÂäâ SPSS/PC (Statistical Package for 

the Social Science) ÿßøćîÅČóÚèÔÅ¬óØóÈë×õÖõÃîÈÃîâúæĀæñØÕëîÛëââÖõÑóÚ 
ÂóäèõÿÅäóñì°Ãîâúæ 
ë×õÖõÿËõÈßääÔÚó (Descriptive Statistics) ÿÜĆÚÂóäîÙõÛóãÃîâúæÿÛøĈîÈÖÚÿÂöćãèÂòÛ

Âæù¬âÖòèîã¬óÈ ÕòÈÚöĈ 
1. ÂóäèõÿÅäóñì°ÃîâúæÿÂöćãèÂòÛæòÂêÔñÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúÛäõāáÅ ăÕĀÂ¬ 

ÿßé îóãù äñÕòÛÂóäé÷ÂêóëúÈëùÕ îóËöß äóãăÕÖ¬îÿÕøîÚ ĀæñáúâõæČóÿÚó āÕãÂóäÚČóÿëÚîÃîâúæĂÚ
äúÜĀÛÛÃîÈÅèóâ×öć (Frequency) Āæñ äîãæñ (Percentage) 

2. ÂóäèõÿÅäóñì°ÃîâúæÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) āÕãÝæ
ÂóäèõÿÅäóñì°ÉñØČóÂóäĀÉÂĀÉÈÿÜĆÚÅ¬óÅñĀÚÚÿÊæöćãĀæñÅ¬óÿÛöćãÈÿÛÚâóÖäÑóÚ 

3. ÂóäèõÿÅäóñì°ÃîâúæÕóÚáóßæòÂêÔ° (Image) āÕãÝæÂóäèõÿÅäóñì°ÉñØČóÂóä
ĀÉÂĀÉÈÿÜĆÚÅ¬óÅñĀÚÚÿÊæöćãĀæñÅ¬óÿÛöćãÈÿÛÚâóÖäÑóÚ 

4. ÂóäèõÿÅäóñì°ÃîâúæÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) āÕãÝæ
ÂóäèõÿÅäóñì°ÉñØČóÂóäĀÉÂĀÉÈÿÜĆÚÅ¬óÅñĀÚÚÿÊæöćãĀæñÅ¬óÿÛöćãÈÿÛÚâóÖäÑóÚ 

5. ÂóäèõÿÅäóñì°ÃîâúæÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) āÕãÝæ
ÂóäèõÿÅäóñì°ÉñØČóÂóäĀÉÂĀÉÈÿÜĆÚÅ¬óÅñĀÚÚÿÊæöćãĀæñÅ¬óÿÛöćãÈÿÛÚâóÖäÑóÚ 

6. ÂóäèõÿÅäóñì°ÃîâúæÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) 
āÕãÝæÂóäèõÿÅäóñì°ÉñØČóÂóäĀÉÂĀÉÈÿÜĆÚÅ¬óÅñĀÚÚÿÊæöćãĀæñÅ¬óÿÛöćãÈÿÛÚâóÖäÑóÚ 

7. ÂóäèõÿÅäóñì°ÃîâúæÕóÚÂóäãîâäòÛÿØÅāÚāæãö (Technology Acceptance 
Model) āÕãÝæÂóäèõÿÅäóñì°ÉñØČóÂóäĀÉÂĀÉÈÿÜĆÚÅ¬óÅñĀÚÚÿÊæöćãĀæñÅ¬óÿÛöćãÈÿÛÚâóÖäÑóÚ 

8. ÂóäèõÿÅäóñì°ÃîâúæÿÂöćãèÂòÛÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã 
ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäÙÚóÅóäĂÚÜäñÿØéăØã āÕãÝæÂóäèõÿÅäóñì°ÉñØČó
ÂóäĀÉÂĀÉÈÿÜĆÚÅ¬óÅñĀÚÚÿÊæöćãĀæñÅ¬óÿÛöćãÈÿÛÚâóÖäÑóÚ 

ë×õÖõÿËõÈîÚùâóÚ (Inferential Statistics) ÿÜĆÚÂóäèõÿÅäóñì°ÃîâúæÿßøćîØÕëîÛ
ëââÖõÑóÚāÕãÿæøîÂĂËë×õÖõ ÕòÈÚöĈ 
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ëââÖõÑóÚØöć 1 ÜòÉÉòãÕóÚÜäñËóÂäéóëÖä°ØöćÜäñÂîÛăÜÕèã ÿßé îóãù äñÕòÛ
Âóäé÷Âêó îóËöß äóãăÕÖ¬îÿÕøîÚ ĀæñáúâõæČóÿÚó ØöćĀÖÂÖ¬óÈÂòÚ âöÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã 
ßäîâÿßã° (KTB PromptPay) ØöćĀÖÂÖ¬óÈÂòÚ ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî èõÿÅäóñì°ĀÛÛÉČóæîÈ
ĀÝÚáúâõÖÚăâ (Decision tree model) 

ëââÖõÑóÚØöć 2 ÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) âöîõØÙõßæ
Ö¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî Âóä
èõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 3 ÜòÉÉòãÕóÚáóßæòÂêÔ° (Image) âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚ
ÂóäĂËÈóÚ (Perceived Usefulness) ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî ÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ 
(Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 4 ÜòÉÉòãÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) âö
îõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî 
ÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 5 ÜòÉÉòãÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) âöîõØÙõßæ
Ö¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî Âóä
èõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 6 ÜòÉÉòãÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) 
âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî 
ÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 7 ÜòÉÉòãÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) 
âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness)  ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî 
ÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 8 ÜòÉÉòãÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 
âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî ÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: 
MRA) 

ëââÖõÑóÚØöć 9 ÜòÉÉòãÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) 
âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
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ăØã ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî ÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: 
MRA) 

 
 

6. ë×õÖõØöćĂËĂÚÂóäèõÿÅäóñì°Ãîâúæ 
1. ë×õÖõßøĈÚÑóÚ  

1.1 ÂóäìóÅ¬óäîãæñ (Percentage) (Âòæãó èóÔõËã°ÛòÎËó, 2545) 

ὖ  
Ὢ

ὼ
Ø ρππ 

ÿâøćî P ĀØÚ Å¬óäîãæñìäøî % (Percentage) 
 f ĀØÚ Å¬óÅèóâ×öćÃîÈÅñĀÚÚØöćÖîÈÂóäĀÜæÈÅ¬óÿÜĆÚäîãæñ 
 n ĀØÚ Å¬óÅèóâ×öćØòĈÈìâÕÃîÈÂæù¬âÖòèîã¬óÈ 

1.2 ÂóäìóÅ¬óÅñĀÚÚÿÊæöćã (Mean) (Âòæãó èóÔõËã°ÛòÎËó, 2545) 

ὢ
Вὼ

ὲ
 

ÿâøćî ὢ ĀØÚ   Å¬óÅñĀÚÚÿÊæöćã 

 Вὼ  ĀØÚ   ÝæäèâÃîÈÅñĀÚÚØòĈÈìâÕ 

 ὲ ĀØÚ   ÃÚóÕÃîÈÂæù¬âÖòèîã¬óÈ 
1.3 Å¬óÿÛöćãÈÿÛÚâóÖäÑóÚ (Standard Deviation : SD) (Âòæãó èóÔõËã°ÛòÎËó, 

2545) 

ὛȢὈȢ
ὲ Вὼ  Вὼ 

ὲὲ ρ
 

ÿâøćî ὛȢὈȢ  ĀØÚ Å¬óÿÛöćãÈÿÛÚâóÖäÑóÚ 

 ὼ  ĀØÚ ÅñĀÚÚĀÖ¬æñÖòèĂÚÂæù¬âÖòèîã¬óÈ 

 ὲ  ĀØÚ ÉČóÚèÚÝúÖîÛĀÛÛëîÛ×óâ 

     Вὼ   ĀØÚ ÝæäèâÃîÈÅñĀÚÚØòĈÈìâÕãÂÂČóæòÈëîÈ 

           Вὼ  ĀØÚ ÝæäèâÃîÈÅñĀÚÚĀÖ¬æñÖòèãÂÂČóæòÈëîÈ 
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2. ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅèóâÿËøćîâòćÚÃîÈĀÛÛëîÛ×óâ 
Å¬óÅèóâÿËøćîâòćÚÃîÈËùÕÅČó×óâ (Reliability of the test) āÕãÂóäĂËëúÖäëòâÜäñëõØÙõċ

îòæà¬ó ( -Coefficient) ÕèãèõÙöÅäîÚÛòÅ (Cronbach³s alpha) (Âòæãó èóÔõËã°ÛòÎËó, 2545) 


Ὧὅέὲ ÖÁÒ ὥὲὧὩȾὠὥὶ ὥÎὧὩ

ρ Ὧ ρὅέὲ ÖÁÒ ὥὲὧὩȾὠὥὶ ὥὲὧὩ
 

ÿâøćî   ĀØÚ Å¬óÅèóâÿËøćîâòćÚÃîÈĀÛÛëîÛ×óâĂÚë¬èÚØöć
ÂČóìÚÕ 

  Ὧ  ĀØÚ ÉČóÚèÚÅČó×óâÃîÈĀÛÛëîÛ×óâ 

ὅέὲ ÖÁÒ ὥὲὧὩ ĀØÚ Å¬óÿÊæöćãÃîÈÅ¬óĀÜäÜäèÚäñìè¬óÈÅČó×óâÖ¬óÈ ą 

ὠὥὶ ὥὲὧὩ  ĀØÚ Å¬óÿÊæöćãÃîÈÅ¬óĀÜäÜäèÚÃîÈÅČó×óâ 
3. ë×õÖõØöćĂËØÕëîÛëââÖõÑóÚ 

3.1 ĂËë×õÖõÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: MRA) 
ÉóÂëâÂóäĀëÕÈÅèóâëòâßòÚÙ°äñìè¬óÈÖòèĀÜäÖóâ (Y) ĀæñÖòèĀÜäîõëäñ (X) ÃîÈ

ÜäñËóÂäÉñÿìĆÚè¬óÂæù¬âÖòèĀÜäîõëäñ                                                        ëóâóä×îÙõÛóãÂóä
ÿÜæöćãÚĀÜæÈÅ¬óÃîÈÖòèĀÜäÖóâăÕë¬èÚìÚ÷ćÈ ĂÚë¬èÚÃîÈÂóäÿÜæöćãÚĀÜæÈØöćăâ¬ëóâóä×îÙõÛóãăÕÚöĈ 

ÿäöãÂè¬ó Å¬óÅèóâÅæóÕÿÅæøćîÚĂÚÂóäßãóÂäÔ° (Error ‐) ÂóäèõÿÅäóñì°ÿËõÈ×Õ×îãĀÛÛßìùÅúÔÉñ

ÿÜĆÚÂóäßãóÂäÔ°ìóÅ¬óëòâÜäñëõØÙõċ ɻ Āæñ ÉóÂÅ¬óë×õÖõ a Āæñ b ØöćăÕÉóÂÂóäÅČóÚèÔāÕã
Âæù¬âÖòèîã¬óÈ āÕãìæòÂÂóäèõÿÅäóñì° Åøî Å¬óëòâÜäñëõØÙõċØöćÅČóÚèÔăÕÉñÖîÈÿÜĆÚÅ¬óëòâÜäñëõØÙõċØöćØČó
Ăì ëâÂóäÕòÈÂæ¬óèâöÅèóâÅæóÕÿÅæøćîÚÂČóæòÈëîÈäèâÂòÚÚîãØöćëùÕ (Ordinary Least Square : 
OLS) 

ëâÂóä×Õ×îãÿËõÈßìùÅúÔÃîÈÜäñËóÂä 

ὣ  ὢ ὢ Ễ ὢ ‐ 
 
ëâÂóä×Õ×îãÿËõÈßìùÅúÔÃîÈÂæù¬âÖòèîã¬óÈ 

ὣ ὥ ὦὢ ὦὢ Ễ ὦὢ  
 

āÕãØöć ὢ ĀØÚ ÖòèĀÜäîõëäñ 

  ὣ ĀØÚ ÖòèĀÜäÖóâ 

  Ὧ ĀØÚ ÉČóÚèÚÖòèĀÜäîõëäñ 
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ÿâøćî ɻ  Āæñ a ÿÜĆÚÉùÕÖòÕĀÂÚ Y ÃîÈëâÂóä×Õ×îãìäøîÅ¬óÃîÈ Y ÿâøćîĂìÖòèĀÜä
îõëäñØòĈÈìâÕÿØ¬óÂòÛéúÚã° 

ë¬èÚ ɼ Āæñ b ÿÜĆÚëòâÜäñëõØÙõċ×Õ×îã (Partial regression coefficient) ÃîÈÖòè
ĀÜäîõëäñĀÖ¬æñÖòè Ì÷ćÈìâóã×÷ÈîòÖäóÂóäÿÜæöćãÚĀÜæÈÃîÈÖòèĀÜäÖóâ (Y) ÿâøćîÖòèĀÜäîõëäñÚòĈÚ
ÿÜæöćãÚăÜ 1 ìÚ¬èã āÕãÖòèĀÜäîõëäñÖòèîøćÚâöÅ¬óÅÈØöć 

āÕãØöćÅ¬óëòâÜäñëõØÙõċ a Āæñ b ëóâóä×ÅČóÚèÔăÕÉóÂëúÖä ÕòÈÚöĈ 

ὥ ὣ ὦὢ ὦὢ Ễ ὦὢ  
 

ὦ
Вὢὣ ВὢВὣ

ὲВὢ Вὢ
 

 
ÂóäèõÿÅäóñì°ÿËõÈ×Õ×îãÿËõÈßìùÅúÔâöÿÈøćîÚăÃØöćëČóÅòÎ Åøî 

1. ÅèóâÝõÕßæóÕ (Error) ÖîÈÿÜĆÚÖòèĀÜäëù¬â ĀæñâöÂóäĀÉÂĀÉÈĀÛÛāÅÈ
ÜÂÖõ 

2. ÅèóâĀÜäÜäèÚÃîÖòèĀÜäÖóâ (Y) ĂÚØùÂÅ¬óÃîÈÖòèĀÜäîõëäñ (X) 
ÉñÖîÈÿØ¬óÂòÚ 

3. Å¬óÅèóâÝõÕßæóÕÃîÈÖòèĀÜäÖóâ (Y) ĀÖ¬æñÅ¬óÿÜĆÚîõëäñÂòÚ 
4. ÖòèĀÜäîõëäñØöćÚČóâóèõÿÅäóñì°ÉñÖîÈÿÜĆÚîõëäñÂòÚ 

3.2 ĀÛÛÉČóæîÈĀÝÚáúâõÖÚăâ (Decision tree model)  
ÿÜĆÚèõÙöìÚ÷ćÈØöćëČóÅòÎĂÚÂóäÉČóĀÚÂÂÏ āÕãÉñâöæòÂêÔñÿÜĆÚÂóäØČóÈóÚÿìâøîÚ

āÅäÈëäóÈÖÚăâ ØöćĀÖ¬æñāìÚÕ (Node) ĀëÕÈÅùÔæòÂêÔñ (Attribute) ØöćĂËØÕëîÛÃîâúæĀÖ¬æñÂõćÈ
ĀëÕÈÝæĂÚÂóäØÕëîÛĀæñæöàāìÚÕ (Leaf Node) ĀëÕÈÂæù¬âìäøîÅæóë (Class) ØöćÂČóìÚÕăè Ì÷ćÈ
ÖÚăâÖòÕëõÚĂÉÚöĈÈ¬óãÖ¬îÂóäÿÃóĂÉĀæñÂóäÜäòÛÿÜæöćãÚÿÜĆÚÂÏÂóäÉČóĀÚÂ (Classification Rules) 
āÕãîòæÂîäõØ÷âßøĈÚÑóÚÃîÈÂóäëäóÈÖÚăâÖòÕëõÚĂÉ Åøî îòæÂîäõØ÷âæñāâÛ (Greedy Algorithm) 
āÕãÉñëäóÈÖÚăâÉóÂÛÚæÈæ¬óÈĀÛÛèÚÌČĈó (Recursive) ÕèãèõÙöÂóäĀÛ¬ÈÜòÎìóĂìÎ¬ÿÜĆÚÜòÎìó
ã¬îã (Divide-and-Conquer) Ì÷ćÈäúÜĀÛÛÃîÈÖÚăâÉñÜäñÂîÛÕèãāìÚÕĀäÂëùÕØöćÿäöãÂè¬ó Root 
Node ÉóÂ Root Node ÂĆÉñĀÖÂîîÂÿÜĆÚāìÚÕæúÂ ĀæñØöćāìÚÕæúÂÂĆÉñâöæúÂÃîÈÖòèÿîÈÌ÷ćÈāìÚÕĂÚ
äñÕòÛëùÕØóãÉñÿäöãÂè¬ó Leaf Node 

ÖÚăâÖòÕëõÚĂÉ (Decision Tree) ÿÜĆÚÿØÅÚõÅØöćÅ¬îÚÃóÈĀßä¬ìæóã ÿÚøćîÈÉóÂÝúĂË
ëóâóä×ØČóÅèóâÿÃóĂÉÝææòßÙ°ăÕÈ¬óã ÿØÅÚõÅÖÚăâÖòÕëõÚĂÉÉñÉČóÂòÕÃîâúæØöćÿÜĆÚÖòèĀÜäÖóâ 
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(Dependent Variable) 1 ÖòèÖ¬î 1 ĀÛÛÉČóæîÈ ×óÖîÈÂóäØČóÚóãÖòèĀÜäÖóâìæóãą Öòè ÉñÖîÈ
ëäóÈĀÛÛÉČóæîÈ ëČóìäòÛÖòèĀÜäÖóâĀÖ¬æñÖòèîòæÂîäõØ÷âÃîÈÿØÅÚõÅĀÛÛÖÚăâÖòÕëõÚĂÉ ë¬èÚĂìÎ¬
ăâ¬äîÈäòÛĀÛÛÖ¬îÿÚøćîÈ (Continuous Data) ÉñÖîÈâöÂóäĀÛ¬ÈĂìÿÜĆÚÃîâúæĀÛÛăâ¬Ö¬îÿÚøćîÈ 
(Discrete Data) ÿëöãÂ¬îÚ Öòèîã¬óÈîòæÂîäõØ÷â ÿË¬Ú Classification and Regression Trees 
(CART), ID3, C4.5 Āæñ C5.0 ÿÜĆÚÖÚ 

îòæÂîäõØ÷â CHAID (Chi-Square Automatic Interaction Detection) ÚČóÿëÚî
āÕã Kass (1980) ÿÜĆÚîòæÂîäõØ÷âØöćÚõãâĀæñäúÉòÂîã¬óÈÂèóÈÃèóÈØöćăÕäòÛÂóäßòÓÚóÉóÂîòæÂîäõØ÷â 
THAID ØöćßòÓÚóāÕã Morgan and Messenger (1973) ÿÜĆÚë×õÖõÚîÚßóäóÿâÖäõÂ ØöćĂËĂÚÂóä
èõÿÅäóñì° ĂÚÂóäÉČóĀÚÂÂæù¬âÃîâúæ ëóâóä×ëäóÈĀÛÛÉČóæîÈÂóäÉČóĀÚÂĀÛÛßìùáóÅ (Multi-
branch Tree) Ì÷ćÈÿìâóñîã¬óÈãõćÈëČóìäòÛÂóäèõÿÅäóñì°ËùÕÃîâúæÃÚóÕĂìÎ¬ āÕãîòæÂîäõØ÷â CHAID 
ØöćâöÃîâúæÖòèĀÜäÖóâÿÜĆÚÖòèĀÜäÿËõÈÅùÔáóß ÉñĂËÅ¬óÖòèë×õÖõØÕëîÛÿßöãä°ëòÚăÅëĀÅèä° (Pearson 
Chi-square Statistic) ÿÜĆÚÿÈøćîÚăÃĂÚÂóäÉČóĀÚÂÂæù¬â Ì÷ćÈæòÂêÔñÃîâúæÖòèĀÜäîõëäñØöćĂËÂòÛ
îòæÂîäõØ÷â CHAID ÉñäîÈäòÛĀÅ¬ÖòèĀÜäîõëäñÿËõÈÅùÔáóß æČóÕòÛìäøîÖòèĀÜäîõëäñÿËõÈÅùÔáóß
ÉČóĀÚÂÜäñÿáØ ÿâøćîÖòèĀÜäîõëäñÿÜĆÚÖòèĀÜäÿËõÈÜäõâóÔÖ¬îÿÚøćîÈ ÖîÈØČóÂóäĀÜæÈÿÜĆÚÖòèĀÜäîõëäñ
ÿËõÈÅùÔáóßæČóÕòÛÂ¬îÚØöćÉñÚČóâóèõÿÅäóñì°  

ÃòĈÚÖîÚĂÚÂóäÉČóĀÚÂÂæù¬âÃîâúæÿßøćîÉñăÕâóÌ÷ćÈÝææòßÙ°ØöćâöÜäñëõØÙõáóß Â¬îÚ
ÚČóăÜĂËØóÈÂóäÖæóÕ Ì÷ćÈÉñÖîÈÝ¬óÚÃòĈÚÖîÚÂäñÛèÚÂóäØöćìæóÂìæóã ĂËîòæÂîäõØ÷â CHAID ĂÚ
ÂóäÉČóĀÚÂÂæù¬âÃîâúæ ĀæñĂËĂÚÂóäèõÿÅäóñì°ÃîâúæÿËõÈÂæù¬âÖóâÃîÛÿÃÖÃîÈÈóÚèõÉòã Ì÷ćÈÿìâóñëâ
ØöćÉñĂËèõÿÅäóñì°Ãîâúæ ÿßøćîìóÿÂÔÒ°ÂóäÖòÕëõÚĂÉĀæñÂæù¬â (Segment) ØöćâöÝæÖ¬îÂóäÛäõāáÅëõÚÅó
ĀæñÛäõÂóäÖóâÖæóÕÿÜóìâóãØöćÂČóìÚÕÿØÅÚõÅ 

ÂóäèõÿÅäóñì°îõØÙõßæ (Path Analysis) 
ÂóäèõÿÅäóñì°îõØÙõßæ (path analysis) ÿÜĆÚë×õÖõèõÿÅäóñì°ÃòĈÚëúÈØöćăÕäòÛÂóäßòÓÚóÃ÷ĈÚ

ÿßøćîé÷ÂêóÅèóâëòâßòÚÙ°ÿËõÈëóÿìÖù (causal relationship) äñìè¬óÈÖòèĀÜäĂÚÂóäèõÉòãëČóäèÉëóÿìÖù 
(causal surveyresearch) ĀæñĂÚÂóäèõÉòãØöćÚòÂèõÉòãăâ¬ëóâóä×ÕČóÿÚõÚÂóäèõÉòãØÕæîÈ 
(experimental research) ăÕ 

ÿâøćîßõÉóäÔóÖóâìæòÂÂóäèõÉòã ÂóäèõÉòãØÕæîÈÚòÛÿÜĆÚÂóäèõÉòãØöćâöÜäñëõØÙõáóßĀæñ
ÜäñëõØÙõÝæëúÈëùÕĂÚÂóäé÷ÂêóÅèóâëòâßòÚÙ°ÿËõÈëóÿìÖù ÿÚøćîÈÉóÂÚòÂèõÉòãëóâóä×îîÂĀÛÛÂóäèõÉòã
ØÕæîÈÿßøćîÅèÛÅùâÖòèĀÜäĀØäÂÌîÚÖóâÿÈøćîÚăÃØöćÉČóÿÜĆÚ (necessary condition) ÃîÈÂóäé÷Âêó
ÅèóâëòâßòÚÙ°ÿËõÈëóÿìÖùäñìè¬óÈ X ÂòÛ Y äèâ 3 ÜäñÂóäăÕ Åøî Â) X ÖîÈÿÂõÕÂ¬îÚ Y Ã) X Āæñ Y 
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ÖîÈĀÜäÝòÚä¬èâÂòÚ Āæñ Å) ÖîÈăâ¬âöÖòèĀÜäîøćÚĂÕâóÿÂöćãèÃîÈìäøîîÙõÛóãÅèóâĀÜäÜäèÚĂÚ Y 
ÚîÂÉóÂ X ĂÚÂóäîîÂĀÛÛÂóäèõÉòãÿËõÈØÕæîÈÿâøćîÚòÂèõÉòãâöëââùÖõÑóÚèõÉòãè¬ó ÖòèĀÜä X ÿÜĆÚ
ëóÿìÖùØČóĂìÿÂõÕÅèóâĀÖÂÖ¬óÈĂÚÖòèĀÜä Y ÚòÂèõÉòãëóâóä×ĂËÂäñÛèÚÂóäëù¬â (randomization) 
ÉòÕĂìâöÂæù¬âØÕæîÈ (experimental group = E) ĀæñÂæù¬âÅèÛÅùâ (control group = C) Øöćâö
æòÂêÔñÿØ¬óÿØöãâ/ÅæóãÅæ÷ÈÂòÚ Ì÷ćÈÚòÂèõÉòãîóÉØČóÂóäØÕëîÛÂ¬îÚ(pretest) ÿßøćîÖäèÉëîÛè¬ó
Å¬óÿÊæöćãÖòèĀÜä Y Â¬îÚØÕæîÈÃîÈÂæù¬â E Āæñ C ĀÖÂÖ¬óÈÂòÚîã¬óÈăâ¬âöÚòãëČóÅòÎØóÈë×õÖõ ÉóÂÚòĈÚ
ÚòÂèõÉòãĂìÖòèĀÜäÉòÕÂäñØČó (treatment X) ĀÂ¬Âæù¬âØÕæîÈ ĀæèÉ÷ÈØČóÂóäØÕëîÛìæòÈ (posttest) 
ÿßøćîÖäèÉëîÛè¬óÅ¬óÿÊæöćãÖòèĀÜä Y ÃîÈÂæù¬âØÕæîÈĀÖÂÖ¬óÈÉóÂÂæù¬âÅèÛÅùâîã¬óÈâöÚòãëČóÅòÎØóÈ
ë×õÖõâóÂÚîãÿßöãÈăä ÅèóâĀÖÂÖ¬óÈÃîÈÅ¬óÿÊæöćãÝæÂóäØÕëîÛìæòÈÕòÈÂæ¬óèÿÜĆÚÂóäßõëúÉÚ°×÷È
îõØÙõßæÿËõÈëóÿìÖùÃîÈÖòèĀÜä X ØöćâöÖ¬îÖòèĀÜä Y ÚòÂèõÉòãĂìÅèóâëČóÅòÎÂòÛÂóäèõÉòãØÕæîÈĂÚ
Âóäé÷ÂêóÅèóâëòâßòÚÙ°ÿËõÈëóÿìÖùÂòÚâóÂ âöÂóäîîÂĀÛÛÂóäèõÉòãØÕæîÈìæóãĀÛÛ ĀÛÛÂóäèõÉòã
ØÕæîÈØöćĂËÂòÚâóÂØöćëùÕ Åøî ĀÛÛÂóäèõÉòãËÚõÕâöÂæù¬âÅèÛÅùâÂóäØÕëîÛÂ¬îÚ-ìæòÈ ĀÛÛëù¬â 
(randomized pretest-posttest, control group design) ĀÛÛÂóäèõÉòãØöćÕöØöćëùÕÅøî ĀÛÛÂóäèõÉòã
ËÚõÕëöÂæù¬âÃîÈāÌāæâîÚ (Solomon, four group design) Ì÷ćÈăâ¬ÿÜĆÚØöćÚõãâĂËÿßäóñĂËÂæù¬â
Öòèîã¬óÈ 4 Âæù¬â ĀØÚØöćÉñĂË 2 Âæù¬â 

ÝæÂóäèõÉòãØÕæîÈ Āâè¬óÉñăÕäòÛÂóäãîâäòÛè¬óëóâóä×ÖîÛÅČó×óâÿÂöćãèÂòÛ
ÅèóâëòâßòÚÙ°ÿËõÈëóÿìÖùăÕÕöØöćëùÕ ĀÖ¬ĂÚØóÈÜÐõÛòÖõãòÈâöÃîÉČóÂòÕÖäÈØöćë×óÚÂóäÔ°ĂÚÂóäØÕæîÈăâ¬
ÿÜĆÚăÜÖóâÙääâËóÖõÿßäóñâöÂóäé÷ÂêóÖòèĀÜäØöćÿÜĆÚëóÿìÖùăÕăâ¬âóÂÿØ¬óÖòèĀÜäØöćÿÜĆÚëóÿìÖùÉäõÈÌ÷ćÈ
âöìæóÂìæóã ÚòÂèõÉòãăÕßòÓÚóë×õÖõèõÿÅäóñì°ÿßøćîĂËĂÚÂóäé÷ÂêóÅèóâëòâßòÚÙ°ÿËõÈëóÿìÖùĂÚÂóä
èõÉòãëČóäèÉ îòÚÉñË¬èãĂìÚòÂèõÉòãëóâóä×é÷Âêóë×óÚÂóäÔ°ăÕÖóâØöćÿÜĆÚÉäõÈĂÚÙääâËóÖõ ë×õÖõ
èõÿÅäóñì°ØöćăÕäòÛÂóäßòÓÚóÃ÷ĈÚÚöĈÅøî ÂóäèõÿÅäóñì°îõØÙõßæ 

ÂóäèõÿÅäóñì°îõØÙõßæÂòÛÂóäèõÿÅäóñì°×Õ×îãßìùÅúÔ 
ÂóäèõÿÅäóñì°îõØÙõßæÿÜĆÚë×õÖõèõÿÅäóñì°ØöćÿÜĆÚáóÅÃãóã (extension) ÃîÈÂóä

èõÿÅäóñì°×Õ×îãßìùÅúÔ ÚòÂë×õÖõÿìĆÚÃîÉČóÂòÕÃîÈÂóäèõÿÅäóñì°×Õ×îãßìùÅúÔĂÚÂóäÖîÛÅČó×óâ
èõÉòãÿÂöćãèÂòÛÅèóâëòâßòÚÙ°ÿËõÈëóÿìÖù ĀæñăÕßòÓÚóÿØÅÚõÅÂóäèõÿÅäóñì°ÃîâúæÿßøćîæÕÃîÉČóÂòÕ
ÕòÈÂæ¬óè îòÚë¬ÈÝæØČóĂìâöÂóäßòÓÚóÿÜĆÚÂóäèõÿÅäóñì°îõØÙõßæĂÚØöćëùÕ ÕòÈÉñĀëÕÈĂìÿìĆÚ×÷È
ÃîÉČóÂòÕĂÚÂóäèõÿÅäóñì°×Õ×îãßìùÅúÔ ĀæñÝæÂóäèõÿÅäóñì°ÉóÂÂóäèõÿÅäóñì°îõØÙõßæØöćëóâóä×
ÖîÛÅČó×óâÂóäèõÉòãăÕÕöÃ÷ĈÚ ÕòÈÚöĈ 
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áóßÜäñÂîÛ 12 āâÿÕæÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã°  
(KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

 
ÉóÂāâÿÕæÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB 

PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã ÖòèĀÜäÖÚÜäñÂîÛăÜÕèã ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã 
(Subjective Norm) ĀØÚÕèã X1, áóßæòÂêÔ° (Image) ĀØÚÕèã X2, ÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛ
ÈóÚ (Job Relevance) ĀØÚÕèã X3, ÅùÔáóßÃîÈ ÝææòßÙ°ØöćăÕ (Output Quality) ĀØÚÕèã X4, 
ÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) ĀØÚÕèã X5, ÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂË
ÈóÚ (Perceived Ease of Use) ĀØÚÕèã X6, ÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived 
Usefulness) ĀØÚÕèã X7, ĀæñÖòèĀÜäÖóâ Åøî ÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) ĀØÚÕèã Y îÙõÛóãăÕè¬ó X1, X2, X3, X4, X5, X6 âöîõØÙßõæÖ¬î X7 Āæñ X6, X7 
âîöØõÙßõæÖ¬î Y É÷ÈßòÓÚóèõÙöÂóäèõÿÅäóñì°îõØÙõßæāÕã ëäóÈËùÕÃîÈëâÂóäāÅäÈëäóÈÖóâāâÿÕæØöćăÕ
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ÉóÂØåêÏö ĀæñĀÂëâÂóäßäîâÂòÚÖóâìæòÂÂóäĀÂ ëâÂóä simultaneous linear equation 
æòÂêÔñÃîÈëâÂóäāÅäÈëäóÈÖóâāâÿÕæ ÜäñÂîÛăÜÕèã ëâÂóäāÅäÈëäóÈäèâ 2 ëâÂóä ÕòÈÚöĈ 

X5 = 0̡+ ̡ 1X1+ ̡2X2+ ̡3X3+ ̡4X4+ ̡5X5+ ̡6X6+e1 

 Y = 0̡+ ̡ 6X6+̡7X7+e1 
èõÙöÂóäèõÿÅäóñì°îõØÙõßæ 
ÂóäèõÿÅäóñì°îõØÙõßæ âöÉùÕâù¬ÈìâóãÿßøćîßòÓÚóāâÿÕæÅèóâëòâßòÚÙ°ÿËõÈëóÿìÖùäñìè¬óÈ

ÖòèĀÜäé÷ÂêóîõØÙõßæØóÈÖäÈ ĀæñîõØÙõßæØóÈîîâ äñìè¬óÈÖòèĀÜä ĀæñèõÿÅäóñì°ÖäèÉëîÛÅèóâ
ÖäÈÃîÈØåêÏöìäøîØÕëîÛÅèóâëîÕÅæîÈäñìè¬óÈāâÿÕæØöćßòÓÚóÃ÷ĈÚÂòÛÃîâúæÿËõÈÜäñÉòÂê°
èòÖ×ùÜäñëÈÅ°ÃîÈÂóäèõÿÅäóñì°îõØÙõßæëäùÜăÕÿÜĆÚ 3 ÜäñÂóä Åøî 1) ÿßøćîØÕëîÛØåêÏö 2) ÿßøćî
ßòÓÚó (develop) ĀæñÖäèÉëîÛÅèóâÖäÈÃîÈāâÿÕæÿËõÈëóÿìÖù (causal model validation) Āæñ 
3) ÿßøćîé÷ÂêóäúÜĀÛÛ āÅäÈëäóÈ ÃÚóÕ ĀæñØõéØóÈÃîÈîõØÙõßæØòĈÈØóÈÖäÈĀæñØóÈîîâ ÿßøćîîÙõÛóã 
ßãóÂäÔ°ĀæñÅèÛÅùâÜäóÂÐÂóäÔ° 

ÂóäÕČóÿÚõÚÂóäèõÿÅäóñì°Ãîâúæ ÕČóÿÚõÚÂóäÿÜĆÚÃòĈÚÖîÚ áóßÜäñÂîÛ 13 āÕãÖîÈ
ÿäõćâÖÚ ÉóÂÂóäëäóÈāâÿÕæÖóâØåêÏö Ì÷ćÈÖîÈâöÂóäé÷ÂêóÿîÂëóäØöćÿÂöćãèÃîÈÂòÛÂóäèõÉòãîã¬óÈÿÃâ 
ÂóääèÛäèâÃîâúæÿßøćîìóÿâØäõÂÌ°ëìëòâßòÚÙ°ÉóÂÃîâúæÉäõÈ ÂóäëäóÈëâÂóäāÅäÈëäóÈÖóâāâÿÕæ
ÿßøćîìóÿâØäõÂÌ°ëìëòâßòÚÙ°ØöćÅČóÚèÔăÕÖóâāâÿÕæ ÂóäØÕëîÛÿÜäöãÛÿØöãÛÅèóâĀÖÂÖ¬óÈäñìè¬óÈ
ÿâØäõÂÌ°ÉóÂÃîâúæĀæñÿâØäõÂÌ°ØöćÅČóÚèÔăÕ ìóÂÝæÂóäèõÿÅäóñì°ßÛè¬óâöÅèóâĀÖÂÖ¬óÈÂòÚîã¬óÈâö
ÚòãëČóÅòÎØóÈë×õÖõ ĀÜæè¬óāâÿÕæăâ¬ëîÕÅæîÈÂòÛÃîâúæÿËõÈÜäñÉòÂê° ÖîÈÜäòÛÿëÚîõØÙõßæĂÚāâÿÕæ
ØöćÿÜĆÚÂóäÝ¬îÚÅæóãÃîÖÂæÈÿÛøĈîÈÖÚ āÕãăâ¬ÅèäÜäòÛÿëÚØóÈîõØÙõßæÖóâØåêÏö ĀæèèõÿÅäóñì°
Ăìâ¬îöÂäîÛìÚ÷ćÈ ìóÂÝæÂóäèõÿÅäóñì°ßÛè¬óâöÅèóâĀÖÂÖ¬óÈÂòÚîã¬óÈăâ¬âöÚòãëČóÅòÎØóÈë×õÖõ 
ĀÜæè¬óāâÿÕæëîÕÅæîÈÂòÛÃîâúæÿËõÈÜäñÉòÂê° ØåêÏöâöÅèóâÖäÈëóâóä×é÷ÂêóäúÜĀÛÛîõØÙõßæ 
ĀæñĀÜæÅèóâìâóãîõØÙõßæØóÈÖäÈ ØóÈîîâÖ¬îăÜ 
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áóßÜäñÂîÛ 13 ÃòĈÚÖîÚÂóäèõÿÅäóñì°îõØÙõßæ ìäøîÂóäèõÿÅäóñì° SEM 
 

æòÂêÔñÃîâúæØöćÿìâóñëâëČóìäòÛÂóäèõÿÅäóñì°îõØÙõßæ Åøî ÖòèĀÜäÅèäÿÜĆÚÖòèĀÜä
ĀÛÛÿâÖäõÂ(metric variable) ìóÂÿÜĆÚÖòèĀÜäÉòÕÜäñÿáØ (categorical or non-metric variable) 
ÅèäÿÜæöćãÚäúÜÿÜĆÚÖòèĀÜäÕòââöć ìäøîĂËÂóäèõÿÅäóñì° SEM āÕãĂËëìëòâßòÚÙ°ØöćÿìâóñÂòÛäñÕòÛÂóä
èòÕÃîÈÖòèĀÜä ĂÚāÜäĀÂäâLISREL ìäøîāÜäĀÂäâîøćÚą ÚîÂÉóÂÚöĈÚòÂèõÉòãÖîÈÖäèÉëîÛÃîÖÂæÈ
ÿÛøĈîÈÖÚÂ¬îÚÂóäèõÿÅäóñì°ÃîâúæÃîÖÂæÈÿÛøĈîÈÖÚØöćëČóÅòÎ ăÕĀÂ¬ 1) ÅèóâëòâßòÚÙ°ØóÈÿÕöãè ĀÛÛ
ÿëÚÖäÈĀæñĀÛÛÛèÂ 2) ÿØîâÅèóâÅæóÕÿÅæøćîÚ (error) âöÂóäÂäñÉóãāÅÈÜÂÖõ âöÅèóâĀÜäÜäèÚ
ÅÈØöć (homoscedascity) 3) ÿØîâÅèóâÅæóÕÿÅæøćîÚÿÜĆÚîõëäñäñìè¬óÈìÚ¬èãÂóäèõÿÅäóñì° Āæñ
äñìè¬óÈÖòèĀÜä (independent error across cases, and across variables) 4) ÂäÔöÂóä
èõÿÅäóñì°îõØÙõßæĀÛÛăâ¬âöÖòèĀÜäĀÞÈ ÖòèĀÜäØùÂÖòèÖîÈăâ¬âöÅèóâÅæóÕÿÅæøćîÚĂÚÂóäèòÕ 
(measurement error) 5) ÃîâúæĂÚÂóäèõÿÅäóñì°ăâ¬âöÜòÎìóáóèñä¬èâÿëÚÖäÈßìù 
(multicollinearity) Āæñ 6) āâÿÕæÿÜĆÚāâÿÕæÿËõÈëóÿìÖùĀÛÛÜõÕ (casual closure model) 
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7. ÂóäØÕëîÛëââÖõÑóÚ (Hypothesis Tests) 
ëââÖõÑóÚØöć 1 ÜòÉÉòãÕóÚÜäñËóÂäéóëÖä°ØöćÜäñÂîÛăÜÕèã ÿßé îóãù äñÕòÛÂóäé÷Âêó 

îóËöß äóãăÕÖ¬îÿÕøîÚ ĀæñáúâõæČóÿÚó ØöćĀÖÂÖ¬óÈÂòÚ âöÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° 
(KTB PromptPay) ØöćĀÖÂÖ¬óÈÂòÚ ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî èõÿÅäóñì°ĀÛÛÉČóæîÈĀÝÚáúâõÖÚăâ 
(Decision tree model) 

ëââÖõÑóÚØöć 2 ÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) âöîõØÙõßæÖ¬îÂóä
äòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî ÂóäèõÿÅäóñì°Âóä
×Õ×îãßìùÅúÔ (Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 3 ÜòÉÉòãÕóÚáóßæòÂêÔ° (Image) âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂË
ÈóÚ (Perceived Usefulness) ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî ÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ 
(Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 4 ÜòÉÉòãÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) âöîõØÙõßæÖ¬î
ÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî ÂóäèõÿÅäóñì°
Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 5 ÜòÉÉòãÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) âöîõØÙõßæÖ¬îÂóä
äòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî ÂóäèõÿÅäóñì°Âóä
×Õ×îãßìùÅúÔ (Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 6 ÜòÉÉòãÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) âö
îõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî 
ÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 7 ÜòÉÉòãÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) âö
îõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness)  ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî 
ÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: MRA) 

ëââÖõÑóÚØöć 8 ÜòÉÉòãÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) âö
îõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî ÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: 
MRA) 

ëââÖõÑóÚØöć 9 ÜòÉÉòãÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) âö
îõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
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ăØã ë×õÖõØöćĂËĂÚÂóäØÕëîÛÅøî ÂóäèõÿÅäóñì°Âóä×Õ×îãßìùÅúÔ (Multiple Regression Analysis: 
MRA) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

ÛØØöć 4 
ÝæÂóäèõÿÅäóñì°Ãîâúæ 

 

ÂóäèõÿÅäóñì°Ãîâúæ ĀæñÂóäĀÜäÅèóâìâóãÃîÈÝæÂóäèõÿÅäóñì°ÃîâúæĂÚÈóÚèõÉòã ÿäøćîÈ
ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚ
ÜäñÿØéăØã ÝúèõÉòãăÕÂČóìÚÕëòÎæòÂêÔ°Ö¬óÈą ØöćĂËĂÚÂóäèõÿÅäóñì°Ãîâúæ ÕòÈÚöĈ 

ëòÎæòÂêÔ°ØöćĂËĂÚÂóäèõÿÅäóñì°Ãîâúæ 
 n ĀØÚ  ÉČóÚèÚÂæù¬âÖòèîã¬óÈ 
   ĀØÚ  Å¬óÿÊæöćãÃîÈÂæù¬âÖòèîã¬óÈ (Mean) 
 % ĀØÚ  Å¬óäîãæñ (Percent) 
 S.D. ĀØÚ  Å¬óÿÛöćãÈÿÛÚâóÖäÑóÚ (Standard Deviation) 
 t  ĀØÚ  Å¬óë×õÖõØöćĂËßõÉóäÔóĂÚ t-distribution 
 df ĀØÚ  ËòĈÚÃîÈÅèóâÿÜĆÚîõëäñ (Degree of freedom) 
 MS ĀØÚ  Å¬óÿÊæöćãÃîÈÝæÛèÂÂČóæòÈëîÈÅñĀÚÚ (Mean of  

     Square) 
 F-Test ĀØÚ  Å¬óØöćĂËßõÉóäÔóĂÚ F-distribution 
 r  ĀØÚ  Å¬óëòâÜäñëõØÙõċëìëòâßòÚÙ° 
 Sig ĀØÚ  äñÕòÛÚòãëČóÅòÎØóÈë×õÖõÉóÂÂóäØÕëîÛØöćāÜäĀÂäâ 

     SPSS ÅČóÚèÔăÕ ĂËĂÚÂóäëäùÜÝæÂóäØÕëîÛ  
    ëââÖõÑóÚ 

 Beta ĀØÚ  Å¬óëòâÜäñëõØÙõċÂóä×Õ×îã (Standardized) 
 B ĀØÚ Å¬óëòâÜäñëõØÙõċÂóä×Õ×îã (Unstandardized) 
 R2 ĀØÚ  Å¬óëòâÜäñëõØÙõċÂóäÖòÕëõÚĂÉÃîÈë×õÖõèõÿÅäóñì°Åèóâ

     ×Õ×îãßìùÅúÔ 
 H0  ĀØÚ  ëââÖõÑóÚìæòÂ (Null Hypothesis) 
 H1  ĀØÚ  ëââÖõÑóÚäîÈ (Alternative Hypothesis) 
 *  ĀØÚ  âöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 
 **  ĀØÚ  âöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.01 
 Y ĀØÚ  ÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã°   

     (KTB PromptPay) 
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 X1 ĀØÚ  ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã 
 X2 ĀØÚ  ÕóÚáóßæòÂêÔ° 
 X3 ĀØÚ  ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ 
 X4 ĀØÚ  ÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ 
 X5 ĀØÚ  ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ 
 X6 ĀØÚ  ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ 
 X7 ĀØÚ  ÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ 

 
ÂóäÚČóÿëÚîÝæÂóäèõÿÅäóñì°Ãîâúæ 

ÂóäèõÿÅäóñì°Ãîâúæ ÝúèõÉòãăÕÚČóÿëÚîÝæÖóâÅèóââù¬ÈìâóãÃîÈÂóäèõÉòã āÕãÂóäĀÛ¬ÈÂóä
ÚČóÿëÚîîîÂÿÜĆÚ 10 ë¬èÚ ÖóâæČóÕòÛ ÕòÈÚöĈ 

ë¬èÚØöć 1 ÂóäèõÿÅäóñì°Ãîâúæ ÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóäÙÚóÅóäĂÚÜäñÿØé
ăØã 

ë¬èÚØöć 2 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛÛääØòÕÑóÚÿËõÈ
ÉõÖèõëòã (Subjective Norm) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived 
Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

ë¬èÚØöć 3 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛáóßæòÂêÔ° 
(Image) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóä
ĂÚÜäñÿØéăØã 

ë¬èÚØöć 4 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛÅèóâëòâßòÚÙ°
ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived 
Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

ë¬èÚØöć 5 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛÅùÔáóßÃîÈ
ÝææòßÙ°ØöćăÕ (Output Quality) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived 
Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

ë¬èÚØöć 6 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛÅùÔáóßÃîÈ
ÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂË
ÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 
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ë¬èÚØöć 7 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛÅùÔáóßÃîÈ
ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚ
ÂóäĂËÈóÚ (Perceived Usefulness) Āæñë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB 
PromrtPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

ë¬èÚØöć 8 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛÅùÔáóßÃîÈ
ÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóä
ÂäùÈăØã ßäîâÿßã° (KTB PromrtPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

ë¬èÚØöć 9 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØãØöćâöÖ¬îÅèóâ
ÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromrtPay) 

ë¬èÚØöć 10 ÂóäèõÿÅäóñì°ÃîâúæÿßøćîØÕëîÛëââÖõÑóÚ 
 

ÝæÂóäèõÿÅäóñì°Ãîâúæ 
ë¬èÚØöć 1 ÂóäèõÿÅäóñì°Ãîâúæ ÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóä ÉČóĀÚÂÖóâ 

ÿßé îóãù äñÕòÛÂóäé÷ÂêóëúÈëùÕ îóËöß äóãăÕÿÊæöćãÖ¬îÿÕøîÚ Āæñ áúâõæČóÿÚó āÕãĀÉÂĀÉÈ
ÉČóÚèÚ Åèóâ×öćĀæñÅ¬óäîãæñ ÕòÈäóãæñÿîöãÕÖ¬îăÜÚöĈ 
 
ÖóäóÈ 2 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóäÉČóĀÚÂÖóâÿßé 
 

ÕóÚÜäñËóÂäéóëÖä° ÉČóÚèÚÅÚ äîãæñ 
ÿßé    

 Ëóã 169 42.2 
 ìÎõÈ 231 57.8 
 äèâ 400 100 

 
ÉóÂÖóäóÈ 2 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóä Øöć

ĂËÿÜĆÚÂæù¬âÖòèîã¬óÈĂÚÂóäé÷ÂêóÅäòĈÈÚöĈ ÉČóÚèÚ 400 ÅÚ ÉČóĀÚÂÖóâÿßé ßÛè¬ó ÝúĂËÛäõÂóäë¬èÚ
ĂìÎ¬ÿÜĆÚÿßéìÎõÈ âöÉČóÚèÚ 231 ÅÚ ÅõÕÿÜĆÚäîãæñ 57.8 ĀæñÿßéËóã âöÉČóÚèÚ 169 ÅÚ ÅõÕÿÜĆÚ
äîãæñ 42.2 ÖóâæČóÕòÛ 
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ÖóäóÈ 3 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóäÉČóĀÚÂÖóâîóãù 
 

ÕóÚÜäñËóÂäéóëÖä° ÉČóÚèÚÅÚ äîãæñ 
îóãù    

 ÖČćóÂè¬ó 20 Üö 44 11.0 
 21 - 30 Üö 155 38.8 

 
31 - 40 Üö 
41 - 50 Üö 
51 ÜöÃ÷ĈÚăÜ 

90 
46 
65 

22.5 
11.5 
16.2 

 äèâ 400 100 

 
ÉóÂÖóäóÈ 3 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóä Øöć

ĂËÿÜĆÚÂæù¬âÖòèîã¬óÈĂÚÂóäé÷ÂêóÅäòĈÈÚöĈ ÉČóÚèÚ 400 ÅÚ ÉČóĀÚÂÖóâîóãù ßÛè¬ó ÝúĂËÛäõÂóäë¬èÚ
ĂìÎ¬ îóãù 21 · 30 Üö âöÉČóÚèÚ 155 ÅÚ ÅõÕÿÜĆÚäîãæñ 38.8 äîÈæÈâóÅøî ÝúĂËÛäõÂóäØöćâöîóãù 31 · 
40 Üö âöÉČóÚèÚ 90 ÅÚ ÅõÕÿÜĆÚäîãæñ 22.5 ÝúĂËÛäõÂóäØöćâöîóãù 51 ÜöÃ÷ĈÚăÜ âöÉČóÚèÚ 65 ÅÚ ÅõÕÿÜĆÚ
äîãæñ 16.3 ÝúĂËÛäõÂóäØöćâöîóãù 41 - 50 Üö âöÉČóÚèÚ 46 ÅÚ ÅõÕÿÜĆÚäîãæñ 11.5 ÝúĂËÛäõÂóäØöćâö
îóãùÖČćóÂè¬ó 20 Üö âöÉČóÚèÚ 44 ÅÚ ÅõÕÿÜĆÚäîãæñ 11.0 ÖóâæČóÕòÛ 
 
ÖóäóÈ 4 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóäÉČóĀÚÂÖóâäñÕòÛ
Âóäé÷ÂêóëúÈëùÕ 
 

ÕóÚÜäñËóÂäéóëÖä° ÉČóÚèÚÅÚ äîãæñ 
äñÕòÛÂóäé÷ÂêóëúÈëùÕ   
 ÖČćóÂè¬óÜäõÎÎóÖäö 57 14.2 
 ÜäõÎÎóÖäö 274 68.5 
 ëúÈÂè¬óÜäõÎÎóÖäö 69 17.3 
 äèâ 400 100 

 
ÉóÂÖóäóÈ 4 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóä

ÉČóĀÚÂÖóâäñÕòÛÂóäé÷ÂêóëúÈëùÕ ßÛè¬ó ÝúĂËÛäõÂóäë¬èÚĂìÎ¬âöäñÕòÛÂóäé÷ÂêóëúÈëùÕ Åøî äñÕòÛ
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ÜäõÎÎóÖäö âöÉČóÚèÚ 274 ÅÚ ÅõÕÿÜĆÚäîãæñ 68.5 äîÈæÈâó Åøî ëúÈÂè¬óÜäõÎÎóÖäö âöÉČóÚèÚ 69 
ÅÚ ÅõÕÿÜĆÚäîãæñ 17.3 ÖČćóÂè¬óÜäõÎÎóÖäö âöÉČóÚèÚ 57 ÅÚ ÅõÕÿÜĆÚäîãæñ 14.2 ÖóâæČóÕòÛ 

 
ÖóäóÈ 5 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóäÉČóĀÚÂÖóâîóËöß 
 

ÕóÚÜäñËóÂäéóëÖä° ÉČóÚèÚÅÚ äîãæñ 
îóËöß    
 ÚòÂÿäöãÚ/ÚõëõÖ/ÚòÂé÷Âêó 44 11.0 
 ÃóäóËÂóä/äòÑèõëóìÂõÉ 185 46.3 
 ßÚòÂÈóÚÛäõêòØÿîÂËÚ 96  24.0 
 ÜäñÂîÛÙùäÂõÉë¬èÚÖòè/îõëäñ 42 10.5 
 îøćÚą  33 8.2 
 äèâ 400 100 

 
ÉóÂÖóäóÈ 5 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóä

ÉČóĀÚÂÖóâîóËöß ßÛè¬ó ÝúĂËÛäõÂóäë¬èÚĂìÎ¬âöîóËößÿÜĆÚÃóäóËÂóä/äòÑèõëóìÂõÉ âöÉČóÚèÚ 185 
ÅÚ ÅõÕÿÜĆÚäîãæñ 46.3 äîÈæÈâó ÅøîÝúĂËÛäõÂóäØöćâöîóËößÿÜĆÚßÚòÂÈóÚÛäõêòØÿîÂËÚ âöÉČóÚèÚ 96 
ÅÚ ÅõÕÿÜĆÚäîãæñ 24.0 ÚòÂÿäöãÚ/ÚõëõÖ/ÚòÂé÷Âêó âöÉČóÚèÚ 44 ÅÚ ÅõÕÿÜĆÚäîãæñ 11.0 ÜäñÂîÛ
ÙùäÂõÉë¬èÚÖòè/îõëäñ âöÉČóÚèÚ 42 ÅÚ ÅõÕÿÜĆÚäîãæñ 10.5 Āæñ îóËößîøćÚą âöÉČóÚèÚ 33 ÅÚ ÅõÕÿÜĆÚ
äîãæñ 8.2 ÖóâæČóÕòÛ 
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ÖóäóÈ 6 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóäÉČóĀÚÂÖóâ
äóãăÕÿÊæöćãÖ¬îÿÕøîÚ 
 

ÕóÚÜäñËóÂäéóëÖä° ÉČóÚèÚÅÚ äîãæñ 
äóãăÕÿÊæöćãÖ¬îÿÕøîÚ   
 ÖČćóÂè¬ó 10,000 ÛóØ 42 10.5 
 10,001 · 20,000 ÛóØ 47 11.8 
 20,001 · 30,000 ÛóØ 115 28.7 
 30,001 · 40,000 ÛóØ 92 23.0 
 40,001 Ã÷ĈÚăÜ 104 26.0 
 äèâ 400 100 

 
ÉóÂÖóäóÈ 6 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóä

ÉČóĀÚÂÖóâäóãăÕÿÊæöćãÖ¬îÿÕøîÚ ßÛè¬ó ÝúĂËÛäõÂóäë¬èÚĂìÎ¬âöäóãăÕÿÊæöćãÖ¬îÿÕøîÚ 20,001 · 
30,000 ÛóØ âöÉČóÚèÚ 115 ÅÚ ÅõÕÿÜĆÚäîãæñ 28.7 äîÈæÈâó ÅøîÝúĂËÛäõÂóäØöćâöäóãăÕÿÊæöćãÖ¬î
ÿÕøîÚ 40,001 Ã÷ĈÚăÜ âöÉČóÚèÚ 104 ÅÚ ÅõÕÿÜĆÚäîãæñ 26.0 äóãăÕÿÊæöćãÖ¬îÿÕøîÚîãú¬Øöć 30,001 · 
40,000 ÛóØ âöÉČóÚèÚ 92 ÅÚ ÅõÕÿÜĆÚäîãæñ 23.0 äóãăÕÿÊæöćãÖ¬îÿÕøîÚ 10,001 · 20,000 ÛóØ âö
ÉČóÚèÚ 47 ÅÚ ÅõÕÿÜĆÚäîãæñ 11.8 äóãăÕÿÊæöćãÖ¬îÿÕøîÚÖČćóÂè¬ó 10,000 ÛóØ âöÉČóÚèÚ 42 ÅÚ ÅõÕ
ÿÜĆÚäîãæñ 10.5 ÖóâæČóÕòÛ 
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ÖóäóÈ 7 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóäÉČóĀÚÂÖóâ
áúâõæČóÿÚó 
 

ÕóÚÜäñËóÂäéóëÖä° ÉČóÚèÚÅÚ äîãæñ 
áúâõæČóÿÚó   
 ÂäùÈÿØßâìóÚÅä 98 24.5 
 áóÅÂæóÈ 76 19.0 
 áóÅÿìÚøî 71 17.8 
 áóÅÖñèòÚîîÂÿÊöãÈÿìÚøî 90 22.5 
 áóÅĂÖ 65 16.2 
 äèâ 400 100 

 
ÉóÂÖóäóÈ 7 ĀëÕÈÉČóÚèÚĀæñäîãæñÃîÈÃîâúæÕóÚÜäñËóÂäéóëÖä°ÃîÈÝúĂËÛäõÂóä

ÉČóĀÚÂÖóâáúâõæČóÿÚó ßÛè¬ó ÝúĂËÛäõÂóäë¬èÚĂìÎ¬áúâõæČóÿÚóîãú¬ØöćÂäùÈÿØßâìóÚÅä ÉČóÚèÚ 98 ÅÚ 
ÅõÕÿÜĆÚäîãæñ 24.5 äîÈæÈâó ÅøîÝúĂËÛäõÂóäØöćâöáúâõæČóÿÚóîãú¬ØöćáóÅÖñèòÚîîÂÿÊöãÈÿìÚøî ÉČóÚèÚ 
90 ÅÚ ÅõÕÿÜĆÚäîãæñ 22.5 áúâõæČóÿÚóîãú¬ØöćáóÅÂæóÈ ÉČóÚèÚ 76 ÅÚ ÅõÕÿÜĆÚäîãæñ 19.0 
áúâõæČóÿÚóîãú¬ØöćáóÅÿìÚøî ÉČóÚèÚ 71 ÅÚ ÅõÕÿÜĆÚäîãæñ 17.8 áúâõæČóÿÚóîãú¬ØöćáóÅĂÖ ÉČóÚèÚ 65 ÅÚ 
ÅõÕÿÜĆÚäîãæñ 16.2 ÖóâæČóÕòÛ 
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ë¬èÚØöć 2 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îÛääØòÕÑóÚÿËõÈ
ÉõÖèõëòã (Subjective Norm) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ ÃîÈÝúĂËÛäõÂóä
ĂÚÜäñÿØéăØã āÕãĀÉÂĀÉÈÿÜĆÚÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÕòÈäóãæñÿîöãÕ
Ö¬îăÜÚöĈ 
 
ÖóäóÈ 8 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã 
(Subjective Norm) 
 

ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) ἦ S.D. äñÕòÛÅèóâ
ÅõÕÿìĆÚ 

1. ÛùÅÅæäîÛÃóÈÃîÈØ¬óÚĂËÛäõÂóä ÂäùÈăØã ßäîâÿßã° 
(KTB PromptPay) 

3.95 .777 âóÂ 

2. ÛùÅÅæäîÛÃóÈÃîÈØ¬óÚëÚòÛëÚùÚĂìØ¬óÚĂËÛäõÂóä
ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 

3.75 .847 âóÂ 

äèâ 3.85 .812 âóÂ 

 
ÉóÂÖóäóÈ 8 ÝæÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóä ÜòÉÉòãÕóÚÛääØòÕÑóÚ

ÿËõÈÉõÖèõëòã (Subjective Norm) ßÛè¬ó âöÝæäèâîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 3.85 ÿâøćî
ßõÉóäÔóäóãÃîßÛè¬ó ĂÚÃîÛùÅÅæäîÛÃóÈÃîÈØ¬óÚĂËÛäõÂóä ÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 3.95 ĂÚÃîÛùÅÅæ
äîÛÃóÈÃîÈØ¬óÚëÚòÛëÚùÚĂìØ¬óÚĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÝúĂËÛäõÂóäĂì
ÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 3.75 ÖóâæČóÕòÛ 
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ë¬èÚØöć 3 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛ
áóßæòÂêÔ° (Image) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ ÃîÈÝúĂËÛäõÂóäĂÚ
ÜäñÿØéăØã āÕãĀÉÂĀÉÈÿÜĆÚÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÕòÈäóãæñÿîöãÕ
Ö¬îăÜÚöĈ 
 
ÖóäóÈ 9 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÜòÉÉòãÕóÚáóßæòÂêÔ° (Image) 
 

ÕóÚáóßæòÂêÔ° (Image) 8 S.D. 
äñÕòÛÅèóâ
ÅõÕÿìĆÚ 

1. ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÿÜĆÚØöćäúÉòÂ
āÕãØòćèăÜ 

 4.02 .739 âóÂ 

2. ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÿÜĆÚÝæõÖáòÔÒ° 
ØöćØòÚëâòã 

 3.87 .658 âóÂ 

3. ÂóäØöćØ¬óÚĂËÂäùÈăØã ßäîâÿßã° (KTB PromptPay)  
ÉñØČóĂìăÕäòÛÂóäãîâäòÛè¬óÿÜĆÚÅÚØòÚëâòã 

 3.97 .707 
 

âóÂ 

4. Ø¬óÚâöÅèóâáúâõĂÉÖ¬îÅÚäîÛÃóÈ ÿâøćîØ¬óÚĂËÂäùÈăØã 
ßäîâÿßã° (KTB PromptPay) 

 4.04 .771 âóÂ 

äèâ  3.98 .719 âóÂ 

 
ÉóÂÖóäóÈ 9 ÝæÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóä ÜòÉÉòãÕóÚáóßæòÂêÔ° 

(Image) ßÛè¬ó âöÝæäèâîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 3.98 ÿâøćîßõÉóäÔóäóãÃîßÛè¬ó 
ĂÚÃîÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÿÜĆÚØöćäúÉòÂāÕãØòćèăÜ ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚ
äñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.02 ĂÚÃîÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÿÜĆÚÝæõÖáòÔÒ°
ØöćØòÚëâòã ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 3.87 ĂÚÃîÂóäØöćØ¬óÚ
ĂËÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÉñØČóĂìăÕäòÛÂóäãîâäòÛè¬óÿÜĆÚÅÚØòÚëâòã ÝúĂËÛäõÂóä
ĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 3.97 ĂÚÃîØ¬óÚâöÅèóâáúâõĂÉÖ¬îÅÚäîÛÃóÈ 
ÿâøćîØ¬óÚĂËÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ āÕã
âöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.04 ÖóâæČóÕòÛ 
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ë¬èÚØöć 4 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îÅèóâëòâßòÚÙ°
ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ ÃîÈ
ÝúĂËÛäõÂóäĂÚÜäñÿØéăØã āÕãĀÉÂĀÉÈÿÜĆÚÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÕòÈ
äóãæñÿîöãÕÖ¬îăÜÚöĈ 

 
ÖóäóÈ 10 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÜòÉÉòãÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ 
(Job Relevance) 
 

ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) 8 S.D. 
äñÕòÛÅèóâ
ÅõÕÿìĆÚ 

1. ÂóäĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay)  
ØČóĂìË¬èãæÕÃòĈÚÖîÚĂÚÂóäØČóÈóÚØöćăâ¬ÉČóÿÜĆÚæÈ ÿË¬Ú ăâ¬
ÖîÈÿÕõÚăÜØČóÙùäÂääâØöćëóÃó ÿÜĆÚÖÚ 

 4.30 .790 âóÂ 

2. ÂóäĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay)  
ØČóĂìË¬èãæÕäñãñÿèæóĂÚÂóäØČóÙùäÂääâæÈ ÿË¬Úăâ¬ÖîÈ
äîÅõèÿâøćîăÜØČóÙùÂääâØöćëóÃó ÿÜĆÚÖÚ 

 4.17 .900                                             âóÂ 

äèâ  4.23 .823 âóÂ 

 
ÉóÂÖóäóÈ 10 ÝæÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóä ÜòÉÉòãÕóÚ

ÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) ßÛè¬ó âöÝæäèâîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćã
ÿØ¬óÂòÛ 4.23 ÿâøćîßõÉóäÔóäóãÃîßÛè¬ó ĂÚÃîÂóäĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 
ØČóĂìË¬èãæÕÃòĈÚÖîÚĂÚÂóäØČóÈóÚØöćăâ¬ÉČóÿÜĆÚæÈ ÿË¬Ú ăâ¬ÖîÈÿÕõÚăÜØČóÙùäÂääâØöćëóÃó ÿÜĆÚÖÚ 
ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.30 ĂÚÃîÂóäĂËÛäõÂóäÂäùÈăØã 
ßäîâÿßã° (KTB PromptPay) ØČóĂìË¬èãæÕäñãñÿèæóĂÚÂóäØČóÙùäÂääâæÈ ÿË¬Úăâ¬ÖîÈäîÅõèÿâøćîăÜ
ØČóÙùÂääâØöćëóÃó ÿÜĆÚÖÚ ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.17 
ÖóâæČóÕòÛ 
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ë¬èÚØöć 5 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛÅùÔáóß
ÃîÈÝææòßÙ°ØöćăÕ (Output Quality) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ ÃîÈ
ÝúĂËÛäõÂóäĂÚÜäñÿØéăØã āÕãĀÉÂĀÉÈÿÜĆÚÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÕòÈ
äóãæñÿîöãÕÖ¬îăÜÚöĈ 
 

ÖóäóÈ 11 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÜòÉÉòãÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ 
(Output  Quality) 
 

ÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality)  8 S.D. 
äñÕòÛ
Åèóâ
ÅõÕÿìĆÚ 

1. ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ëóâóä×ÖîÛëÚîÈ 
ĂÚÕóÚÂóäāîÚÿÈõÚ/ËČóäñëõÚÅóĀæñÛäõÂóäăÕîã¬óÈâö
ÜäñëõØÙõáóß 

 4.12 .787 âóÂ 

2. Ø¬óÚëóâóä×ÖäèÉëîÛÂóäÂóäāîÚÿÈõÚ/ËČóäñëõÚÅóĀæñ
ÛäõÂóäÝ¬óÚ ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 
ãîÚìæòÈăÕ 

 4.11 .725 âóÂ 

3.Ø¬óÚăâ¬ßÛÜòÎìó ÿâøćîĂËÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) 

 3.86 .752 âóÂ 

4. ÝææòßÙ°ÉóÂÂóäĂËÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 
ÿÜĆÚăÜÖóâØöćØ¬óÚÅóÕìèòÈ 

 4.12 .788 âóÂ 

äèâ  4.05 .763 âóÂ 

 
ÉóÂÖóäóÈ 11 ÝæÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóä ÕóÚÅùÔáóßÃîÈ

ÝææòßÙ°ØöćăÕ (Output Quality) ßÛè¬ó âöÝæäèâîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.05 ÿâøćî
ßõÉóäÔóäóãÃîßÛè¬ó ĂÚÃîÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ëóâóä×ÖîÛëÚîÈĂÚÕóÚÂóä
āîÚÿÈõÚ/ËČóäñëõÚÅóĀæñÛäõÂóäăÕîã¬óÈâöÜäñëõØÙõáóß ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ 
āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.12 ĂÚÃîØ¬óÚëóâóä×ÖäèÉëîÛÂóäÂóäāîÚÿÈõÚ/ËČóäñëõÚÅóĀæñÛäõÂóä
Ý¬óÚ ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ãîÚìæòÈăÕ ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ 
âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.11 ĂÚÃîØ¬óÚăâ¬ßÛÜòÎìó ÿâøćîĂËÂäùÈăØã ßäîâÿßã° (KTB 
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PromptPay) ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 3.86 ĀæñĂÚÃî
ÝææòßÙ°ÉóÂÂóäĂËÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÿÜĆÚăÜÖóâØöćØ¬óÚÅóÕìèòÈ ÝúĂËÛäõÂóäĂì
ÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.12 ÖóâæČóÕòÛ 

 
ë¬èÚØöć 6 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛÃîÈÕóÚ

ÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚ
ÂóäĂËÈóÚ ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã āÕãĀÉÂĀÉÈÿÜĆÚÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚ
âóÖäÑóÚ ÕòÈäóãæñÿîöãÕÖ¬îăÜÚöĈ 
 

ÖóäóÈ 12 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÜòÉÉòãÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ 
(Result Demonstrability) 
 

ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) 8 S.D. 
äñÕòÛÅèóâ
ÅõÕÿìĆÚ 

1. ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ØČóĂìØ¬óÚ
ëóâóä×æÕÅèóâÿëöćãÈĂÚÂóäßÂßóÿÈõÚëÕØöćîóÉ 
ëúÎìóãăÕ 

 4.21 .816 âóÂ 

2. ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ØČóĂìØ¬óÚ
ëóâóä×äòÛÿÈõÚÉóÂáóÅäòÑăÕāÕãÖäÈ ĀæñäèÕÿäĆè ÿË¬Ú 
ÂóäãøćÚÃîÅøÚáóêöÿÈõÚăÕÛùÅÅæÙääâÕó ÿÜĆÚÖÚ 

 4.22 .809 âóÂ 

3. ÝææòßÙ°ÉóÂÂóäĂËÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) ÿÜĆÚÜäñāãËÚ°Ö¬îÂóäĂËËöèõÖÜäñÉČóèòÚ 
ÃîÈØ¬óÚ 

 4.24 .847 âóÂ 

4. Ø¬óÚăâ¬æČóÛóÂĂÉØöćÉñÛîÂÝææòßÙ°ÉóÂÂóäĂËÂäùÈăØã 
ßäîâÿßã° (KTB PromptPay) ÂòÛÝúîøćÚ 

 4.41 .821 âóÂ 

äèâ  4.27 .823 âóÂ 

 
ÉóÂÖóäóÈ 12 ÝæÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóä ÕóÚÝææòßÙ°Øöć

ëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) ßÛè¬ó âöÝæäèâîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćã
ÿØ¬óÂòÛ 4.27 ÿâøćîßõÉóäÔóäóãÃîßÛè¬ó ĂÚÃîÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ØČóĂìØ¬óÚ
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ëóâóä×æÕÅèóâÿëöćãÈĂÚÂóäßÂßóÿÈõÚëÕØöćîóÉëúÎìóãăÕ ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ 
âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.21 ĂÚÃîÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ØČóĂìØ¬óÚëóâóä×
äòÛÿÈõÚÉóÂáóÅäòÑăÕāÕãÖäÈ ĀæñäèÕÿäĆè ÿË¬Ú ÂóäãøćÚÃîÅøÚáóêöÿÈõÚăÕÛùÅÅæÙääâÕó ÿÜĆÚÖÚ 
ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.22 ĂÚÃîÝææòßÙ°ÉóÂÂóäĂË
ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÿÜĆÚÜäñāãËÚ°Ö¬îÂóäĂËËöèõÖÜäñÉČóèòÚÃîÈØ¬óÚ ÝúĂËÛäõÂóä
ĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.24 ĀæñĂÚÃîØ¬óÚăâ¬æČóÛóÂĂÉØöćÉñÛîÂ
ÝææòßÙ°ÉóÂÂóäĂËÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÂòÛÝúîøćÚ ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚ
äñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.41 ÖóâæČóÕòÛ 

 
ë¬èÚØöć 7 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛÕóÚÂóä

äòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) ØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚ
ÂóäĂËÈóÚĀæñâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 
ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã  āÕãĀÉÂĀÉÈÿÜĆÚÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ 
ÕòÈäóãæñÿîöãÕÖ¬îăÜÚöĈ 
 

ÖóäóÈ 13 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÜòÉÉòãÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ 
(Perceived Ease to Use) 
 

ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ  
(Perceived Ease to Use) 8 S.D. 

äñÕòÛÅèóâ
ÅõÕÿìĆÚ 

1. Ø¬óÚßÛè¬óÂóäĂËÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 
ØČóĂìØ¬óÚëóâóä×ØČóÙùäÂääâăÕÈ¬óããõćÈÃ÷ĈÚ 

 4.33 .721 âóÂ 

2. Ø¬óÚÅõÕè¬óÂóäĂËÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 
ăâ¬ÖîÈĂËÅèóâßãóãóââóÂ 

 4.31 .724 âóÂ 

3. Ø¬óÚØäóÛè¬óÃòĈÚÖîÚÂóäëâòÅäĂË ÂäùÈăØã ßäîâÿßã° 
(KTB PromptPay) ëóâóä×ØČóăÕÈ¬óã 

 4.54 .644 âóÂØöćëùÕ 

4. Ø¬óÚØäóÛè¬óÂäùÈăØã ßäîâÿßã° (KTB PromptPay) È¬óã
Ö¬îÂóäĂËÈóÚ 

 4.31 .690 âóÂ 

äèâ  4.37 .694 âóÂØöćëùÕ 
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ÉóÂÖóäóÈ 13 ÝæÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóä ÕóÚÂóääòÛäúÅèóâ
È¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) ßÛè¬ó âöÝæäèâîãú¬ĂÚäñÕòÛ âóÂØöćëùÕ āÕãâöÅ¬óÿÊæöćã
ÿØ¬óÂòÛ 4.37 ÿâøćîßõÉóäÔóäóãÃîßÛè¬ó ĂÚÃîØ¬óÚßÛè¬óÂóäĂËÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) ØČóĂìØ¬óÚëóâóä×ØČóÙùäÂääâăÕÈ¬óããõćÈÃ÷ĈÚ ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ 
âóÂØöćëùÕ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.33 ĂÚÃîØ¬óÚÅõÕè¬óÂóäĂËÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 
ăâ¬ÖîÈĂËÅèóâßãóãóââóÂ ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂØöćëùÕ āÕãâöÅ¬óÿÊæöćã
ÿØ¬óÂòÛ 4.31 ĂÚÃîØ¬óÚØäóÛè¬óÃòĈÚÖîÚÂóäëâòÅäĂË ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 
ëóâóä×ØČóăÕÈ¬óã ÝúĂËÛäõÂóäĂìÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂØöćëùÕ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.54 Āæñ
ĂÚÃîØ¬óÚØäóÛè¬óÂäùÈăØã ßäîâÿßã° (KTB PromptPay) È¬óãÖ¬îÂóäĂËÈóÚ ÝúĂËÛäõÂóäĂì
ÅèóâëČóÅòÎîãú¬ĂÚäñÕòÛ âóÂØöćëùÕ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.31 ÖóâæČóÕòÛ 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



  68 

ë¬èÚØöć 8 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛÕóÚÂóä
äòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóä
ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã āÕãĀÉÂĀÉÈÿÜĆÚ
Å¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÕòÈäóãæñÿîöãÕÖ¬îăÜÚöĈ 
 

ÖóäóÈ 14 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÜòÉÉòãÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ 
(Perceived Usefulness) 
 

ÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ  
(Perceived Usefulness) 

 
8 S.D. 

äñÕòÛ 
Åèóâ 
ÖòĈÈĂÉĂË   

1. Ø¬óÚÅõÕè¬óÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÉñØČóĂì
Ø¬óÚăÕäòÛÅèóâëñÕèÂĂÚÂóäØČóÙùäÂääâ 

 4.32 0.758 âóÂ 

2. Ø¬óÚÅõÕè¬óÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÉñØČóĂì
Ø¬óÚÜäñìãòÕÿèæóĂÚÂóäØČóÙùäÂääâ 

 4.37 0.681 âóÂ 

3. Ø¬óÚÅõÕè¬óÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÉñØČóĂì
Ø¬óÚÿëöãÅ¬óÙääâÿÚöãâĂÚÂóäØČóÙùäÂääâÚîãæÈ 

 4.43 0.804 âóÂ 

4. Ø¬óÚäòÛäú×÷ÈÅèóââöÜäñāãËÚ°ÃîÈÂóäĂËÂäùÈăØã ßäîâÿßã° 
(KTB PromptPay) 

 4.46 0.731 âóÂ 

äèâ  4.40 0.743 âóÂ 
 

ÉóÂÖóäóÈ 14 ÝæÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóä ÕóÚÂóääòÛäú
ÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ßÛè¬ó âöÝæäèâîãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćã
ÿØ¬óÂòÛ 4.40 ĂÚÃîØ¬óÚÅõÕè¬óÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÉñØČóĂìØ¬óÚăÕäòÛÅèóâ
ëñÕèÂĂÚÂóäØČóÙùäÂääâ îãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.32 ĂÚÃîØ¬óÚÅõÕè¬óÂäùÈăØã 
ßäîâÿßã° (KTB PromptPay) ÉñØČóĂìØ¬óÚÜäñìãòÕÿèæóĂÚÂóäØČóÙùäÂääâ îãú¬ĂÚäñÕòÛ âóÂ āÕã
âöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.37 ĂÚÃîØ¬óÚÅõÕè¬óÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÉñØČóĂìØ¬óÚÿëöã
Å¬óÙääâÿÚöãâĂÚÂóäØČóÙùäÂääâÚîãæÈ îãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.43 ĀæñØ¬óÚäòÛäú
×÷ÈÅèóââöÜäñāãËÚ°ÃîÈÂóäĂËÂäùÈăØã ßäîâÿßã° (KTB PromptPay) îãú¬ĂÚäñÕòÛ âóÂ āÕãâö
Å¬óÿÊæöćãÿØ¬óÂòÛ 4.46 ÖóâæČóÕòÛ 
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ë¬èÚØöć 9 ÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóäØöćâöÖ¬îäñÕòÛÕóÚÅèóâ
ÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) āÕãĀÉÂĀÉÈÿÜĆÚÅ¬óÿÊæöćãĀæñÅ¬ó
ë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÕòÈäóãæñÿîöãÕÖ¬îăÜÚöĈ 
 

ÖóäóÈ 15 ĀëÕÈÅ¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÜòÉÉòãÕóÚÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã 
ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

 

ÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã°  
(KTB PromptPay) 

 
8 S.D. 

äñÕòÛ 
Åèóâ 
ÖòĈÈĂÉĂË   

1. Ø¬óÚâöÅèóâßãóãóâØöćÉñĂËÛäõÂóä ÂäùÈăØã ßäîâÿßã°    
  (KTB PromptPay) 

 4.34 0.763 âóÂ 

2. Ø¬óÚâöÅèóâãõÚÕöØöćÉñĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB  
  PromptPay) 

 4.48 0.759 âóÂ 

3. ìóÂØ¬óÚâöāîÂóëÉñËèÚÅÚäîÛÃóÈ ĂËÛäõÂóäÂäùÈăØã  
  ßäîâÿßã° (KTB PromptPay) 

 4.54 0.655 âóÂØöćëùÕ 

4. Ø¬óÚâöÅèóâÖòĈÈĂÉØöćÉñĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB  
  PromptPay) ÌČĈó ĂÚîÚóÅÖîã¬óÈĀÚ¬ÚîÚ 

 4.60 0.715 âóÂØöćëùÕ 

äèâ  4.49 0.723 âóÂ 

 
ÉóÂÖóäóÈ 15 ÝæÂóäèõÿÅäóñì°Ãîâúæ ÅèóâÅõÕÿìĆÚÃîÈÝúĂËÛäõÂóä ÅèóâÖòĈÈĂÉĂËÛäõÂóä

ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóä ßÛè¬ó âöÝæäèâîãú¬ĂÚäñÕòÛ âóÂ āÕãâö
Å¬óÿÊæöćãÿØ¬óÂòÛ 4.49 ĂÚÃîØ¬óÚâöÅèóâßãóãóâØöćÉñĂËÛäõÂóä ÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) îãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.34 ĂÚÃîØ¬óÚâöÅèóâãõÚÕöØöćÉñĂËÛäõÂóä
ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) îãú¬ĂÚäñÕòÛ âóÂ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.48 ĂÚÃîìóÂØ¬óÚ
âöāîÂóëÉñËèÚÅÚäîÛÃóÈ ĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) îãú¬ĂÚäñÕòÛ âóÂØöćëùÕ 
āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.54 ĀæñĂÚÃîØ¬óÚâöÅèóâÖòĈÈĂÉØöćÉñĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) ÌČĈóĂÚîÚóÅÖîã¬óÈĀÚ¬ÚîÚ îãú¬ĂÚäñÕòÛ âóÂØöćëùÕ āÕãâöÅ¬óÿÊæöćãÿØ¬óÂòÛ 4.60 
ÖóâæČóÕòÛ 
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ë¬èÚØöć 10 ÂóäèõÿÅäóñì°ÃîâúæÿßøćîØÕëîÛëââÖõÑóÚ 
ÂóäØÕëîÛëââÖõÑóÚ ÝúèõÉòãăÕÂóäèõÿÅäóñì°ÃîâúæÖóâæČóÕòÛÕòÈÚöĈ 
ëââÖõÑóÚÃîØöć 1 ÝúĂËÛäõÂóäĂÚÜäñÿØéăØãØöćâöæòÂêÔñØóÈÜäñËóÂäéóëÖä°Øöć

ÜäñÂîÛăÜÕèã ÿßé îóãù äñÕòÛÂóäé÷Âêó îóËöß äóãăÕÿÊæöćãÖ¬îÿÕøîÚ ĀæñáúâõæČóÿÚó ØöćĀÖÂÖ¬óÈ
ÂòÚ âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ØöćĀÖÂÖ¬óÈÂòÚ 
ëóâóä×ÿÃöãÚÿÜĆÚëââÖõÑóÚØóÈë×õÖõăÕ ÕòÈÚöĈ 

H0 = æòÂêÔñØóÈÜäñËóÂäéóëÖä°ØöćÜäñÂîÛăÜÕèã ÿßé îóãù äñÕòÛÂóäé÷Âêó 
îóËöß äóãăÕÿÊæöćãÖ¬îÿÕøîÚ ĀæñáúâõæČóÿÚó ØöćĀÖÂÖ¬óÈÂòÚ ăâ¬âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóä
ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

H1 = æòÂêÔñØóÈÜäñËóÂäéóëÖä°ØöćÜäñÂîÛăÜÕèã ÿßé îóãù äñÕòÛÂóäé÷Âêó 
îóËöß äóãăÕÿÊæöćãÖ¬îÿÕøîÚ ĀæñáúâõæČóÿÚó ØöćĀÖÂÖ¬óÈÂòÚ âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã 
ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

āÕãĂËÂóäèõÿÅäóñì° ĀÛÛÉČóæîÈĀÝÚáúâõÖÚăâ (Decision tree model) āÕãØöć 
Decision node ĀëÕÈÕèãëòÎæòÂêÔ°ëöćÿìæöćãâ (¶) ÿÜĆÚÉùÕĀãÂĀëÕÈØóÈÿæøîÂÖ¬óÈą Øöćëóâóä×
îÙõÛóãÅèóâĀÖÂÖ¬óÈÃîÈæòÂêÔñÜäñËóÂä ÂòÛÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã Ì÷ćÈÜäóÂÐÝæÂóäèõÿÅäóñì° ÕòÈÚöĈ 

 
 
 
 
 

áóßÜäñÂîÛ 14 ĀÛÛÉČóæîÈĀÝÚáúâõÖÚăâ ĀëÕÈÂóäèõÿÅäóñì°ØóÈÿæøîÂÃîÈæòÂêÔñÜäñËóÂóä
éóëÖä° Ì÷ćÈÜäñÂîÛÕèã ÿßé îóãù äñÕòÛÂóäé÷Âêó îóËöß äóãăÕÿÊæöćãÖ¬îÿÕøîÚ ĀæñáúâõæČóÿÚó Øöć
ĀÖÂÖ¬óÈÂòÚ âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈ
ÝúĂËÛäõÂóäĂÚÜäñÿØéăØã Øöćăâ¬ĀÖÂÖ¬óÈÂòÚ 
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ëââÖõÑóÚÃîØöć 2 ÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) âö
îõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã ëóâóä×ÿÃöãÚëââÖõÑóÚØóÈë×õÖõăÕ ÕòÈÚöĈ 

H0: ÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) ăâ¬âöîõØÙõßæÖ¬îÂóä
äòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

H1: ÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) âöîõØÙõßæÖ¬îÂóääòÛäú
ÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

 
ëââÖõÑóÚÃîØöć 3 ÜòÉÉòãÕóÚáóßæòÂêÔ° (Image) âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°

ĂÚÂóäĂË ÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã ëóâóä×ÿÃöãÚëââÖõÑóÚ
ØóÈë×õÖõăÕ ÕòÈÚöĈ 

H0: ÜòÉÉòãÕóÚáóßæòÂêÔ° (Image) ăâ¬âöîõØÙõßæÝæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóä
ĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

H1: ÜòÉÉòãÕóÚáóßæòÂêÔ° (Image) âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ 
(Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

 
ëââÖõÑóÚÃîØöć 4 ÜòÉÉòãÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) âö

îõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂË ÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã ëóâóä×ÿÃöãÚëââÖõÑóÚØóÈë×õÖõăÕ ÕòÈÚöĈ 

H0: ÜòÉÉòãÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) ăâ¬âöîõØÙõßæÖ¬î
ÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

H1: ÜòÉÉòãÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) âöîõØÙõßæÖ¬î
ÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

 
ëââÖõÑóÚÃîØöć 5 ÜòÉÉòãÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) âö

îõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã ëóâóä×ÿÃöãÚëââÖõÑóÚØóÈë×õÖõăÕ ÕòÈÚöĈ 

H0: ÜòÉÉòãÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) ăâ¬âöîõØÙõßæÖ¬îÂóä
äòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 
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H1: ÜòÉÉòãÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) âöîõØÙõßæÖ¬îÂóääòÛäú
ÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

 
ëââÖõÑóÚÃîØöć 6 ÜòÉÉòãÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result 

Demonstrability) âöîõØÙõßæÖ¬îÅèóâäòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈ
ÝúĂËÛäõÂóäĂÚÜäñÿØéăØã ëóâóä×ÿÃöãÚëââÖõÑóÚØóÈë×õÖõăÕ ÕòÈÚöĈ 

H0: ÜòÉÉòãÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) ăâ¬âö
îõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã 

H1: ÜòÉÉòãÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) âöîõØÙõßæ
Ö¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 

 
ëââÖõÑóÚÃîØöć 7 ÜòÉÉòãÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease 

to Use) âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚ
ÜäñÿØéăØã ëóâóä×ÿÃöãÚëââÖõÑóÚØóÈë×õÖõăÕ ÕòÈÚöĈ 

H0: ÜòÉÉòãÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) ăâ¬âö
îõØÙõßæÖ¬îÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã 

HƗ: ÜòÉÉòãÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) âö
îõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã 

 
ëââÖõÑóÚÃîØöć 8 ÜòÉÉòãÕóÚÅèóâäòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived 

Usefulness) âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈ
ÝúĂËÛäõÂóäĂÚÜäñÿØéăØã ëóâóä×ÿÃöãÚëââÖõÑóÚØóÈë×õÖõăÕ ÕòÈÚöĈ 

H0: ÜòÉÉòãÕóÚÅèóâäòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ăâ¬âö
îõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã 
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HƗ: ÜòÉÉòãÕóÚÅèóâäòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) âö
îõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã 

 
ëââÖõÑóÚÃîØöć 9 ÜòÉÉòãÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease 

to Use) âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóä
ĂÚÜäñÿØéăØã ëóâóä×ÿÃöãÚëââÖõÑóÚØóÈë×õÖõăÕ ÕòÈÚöĈ 

H0: ÜòÉÉòãÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) ăâ¬âö
îõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã 

HƗ: ÜòÉÉòãÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) âö
îõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã  

ë×õÖõØöćĂËĂÚÂóäØÕëîÛëââÖõÑóÚÃîØöć 2 ëââÖõÑóÚÃîØöć 3 ëââÖõÑóÚÃîØöć 4 ëââÖõÑóÚ
ÃîØöć 5 ëââÖõÑóÚÃîØöć 6 ëââÖõÑóÚÃîØöć 7 ëââÖõÑóÚÃîØöć 8 ëââÖõÑóÚÃîØöć 9 Åøî ÂóäèõÿÅäóñì°
Åèóâ×Õ×îãßìùÅúÔ (Multiple Regression Analysis) āÕãÿæøîÂÖòèĀÜäîõëäñÿÃóëâÂóä×Õ×îã
ÕèãèõÙö Enter ĂËäñÕòÛÅèóâÿËøćîâòćÚ 95% ÕòÈÚòĈÚ ÉñÜÐõÿëÙëââÖõÑóÚìæòÂ (H0) ÂĆÖ¬îÿâøćî Sig.âöÅ¬ó
ÚîãÂè¬ó 0.05 
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ÖóäóÈ 16 ëäùÜÖòèĀÛÛÅèóâëòâßòÚÙ°ÃîÈÖòèĀÜäØòĈÈ 6 Öòè ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective  
Norm) ÕóÚáóßæòÂêÔ° (Image) ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) ÕóÚ
ÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result 
Demonstrability) ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) ØöćÿÃóëâÂóä
Åèóâ×Õ×îãÿËõÈßìù 
 

Āìæ¬ÈÅèóâ
ĀÜäÜäèÚ 

R R Square 
Adjusted R 

Square 
Std Error to the Estimate 

Regression 0.923 0.852 0.850 0.25691 
 

ÉóÂÖóäóÈ 16 ßÛè¬ó Å¬óëòâÜäñëõØÙõċëòâßòÚÙ°ÃîÈÖòèĀÜäØòĈÈ 6 Öòè ØöćÿÃóëâÂóä âö
ÅèóâëòâßòÚÙ°ØöćäñÕòÛ 0.923 ÖòèĀÜäîõëäñëóâóä×ÅèÛÅùâÖòèĀÜäÖóâÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂË
ÈóÚ (Perceived Usefulness) ăÕØöćäñÕòÛäîãæñ 85.2 (Å¬ó R Square ÿØ¬óÂòÛ 0.852) Å¬ó
ÅèóâÅæóÕÿÅæøćîÚâóÖäÑóÚÃîÈÂóäÜäñâóÔ ÿØ¬óÂòÛ 0.25691 
 

ÖóäóÈ 17 Å¬óÅèóâĀÜäÜäèÚä¬èâÖòèĀÜäØöćâöîõØÙõßæÖ¬îÕóÚÅèóâäòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ 
(ANOVA) 
 

Āìæ¬ÈÅèóâĀÜäÜäèÚ 
Sum of 
Squares 

df 
Mean 
Square 

F Sig. 

 

Regression 149.651 6 24.942 377.887 .000 

Residual 25.939 393 0.066     

Total 175.590 399       
 

* âöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 
 

ÉóÂÖóäóÈ 17 ÝæÂóäèõÿÅäóñì°ÅèóâĀÜäÜäèÚä¬èâ (ANOVA) ßÛè¬óâöÖòèĀÜäîõëäñîã¬óÈ
Úîã 1 Öòè ĂÚëâÂóä×Õ×îãëóâóä×ĂËØČóÚóãÅèóâäòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ îã¬óÈâöÚòãëČóÅòÎ
ØóÈë×õÖõ āÕãâöÅ¬ó Sig. ÿØ¬óÂòÛ 0.000 āÕãĂËë×õÖõØÕëîÛ F-test ØöćäñÕòÛÚòãëČóÅòÎØóÈë×õÖõ 0.05 
ÿâøćîÚČóÖòèĀÜäÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) ÕóÚáóßæòÂêÔ° (Image) 
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ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) ÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output 
Quality) ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóä
ĂËÈóÚ (Perceived Ease to Use) ÿÃóëâÂóä ÝæÂóäèõÿÅäóñì°ÅèóâĀÜäÜäèÚä¬èâÕèãë×õÖõ
ØÕëîÛ F-test âöÅ¬óÿØ¬óÂòÛ 377.887 Å¬óÿÊæöćãÂČóæòÈëîÈÿØ¬óÂòÛ 24.942 Å¬ó Sig. ÿØ¬óÂòÛ 0.000 Øöć
äñÕòÛÅèóâÿËøćîâòćÚ äîãæñ 95 

 
ÖóäóÈ 18 ĀëÕÈÂóäèõÿÅäóñì° ÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) ÕóÚ
áóßæòÂêÔ° (Image) ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) ÕóÚÅùÔáóßÃîÈ
ÝææòßÙ°ØöćăÕ (Output Quality) ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) ÕóÚ
ÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) ØöćëÈÝæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂË
ÈóÚ (Perceived Usefulness) ÃîÈÝúĂËÛäõÂóäĂÚÂäùÈÿØßâìóÚÅä āÕãĂËèõÙöÂóäèõÿÅäóñì°×Õ×îã
ÿËõÈßìùÅúÔ (Multiple Regression Analysis) èõÙö Enter 
 

ÜòÉÉòã 
ÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ 

B 
Std. 
Error 

Beta t Sig. 

Å¬óÅÈØöć 
ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (X1) 

0.298 
0.060 

0.110 
0.023 

  
0.065 

2.706 
2.558 

0.007 
0.011 

ÕóÚáóßæòÂêÔ° (X2) 
ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (X3) 

0.053 
0.045 

0.034 
0.021 

0.045 
0.050 

1.570 
2.117 

0.117 
0.035 

ÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ(X4) 0.177 0.037 0.175 4.834 0.000 
ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (X5) 0.177 0.035 0.192 5.006 0.000 
ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (X6) 0.591 0.038 0.522 15.719 0.000 

 
 

ÉóÂÖóäóÈ 16 ßÛè¬ó ÂóäèõÿÅäóñì°Å¬óëòâÜäñëõØÙõċÅèóâ×Õ×îãâóÖäÑóÚ 
(Standardized) äñìè¬óÈÖòèĀÜäîõëäñÂòÛÖòèĀÜäÖóâÃîÈëâÂóä×Õ×îã āÕãèõÙöÂóäèõÿÅäóñì°
×Õ×îãÿËõÈßìùÅúÔ (Multiple Regression Analysis) ØöćäñÕòÛÅèóâÿËøćîâòćÚ 95% ßÛè¬ó ÜòÉÉòãÕóÚ
ÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) ) ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job 
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Relevance) ÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ 
(Result Demonstrability) ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) ÿÜĆÚ
ÜòÉÉòãØöćâöîõØÙõßæÅèóâäòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) îã¬óÈâöÚòãëČóÅòÎØóÈ
ë×õÖõØöćäñÕòÛ 0.05 ĀæñÜòÉÉòãÕóÚáóßæòÂêÔ° (Image) ÿÜĆÚÜòÉÉòãØöćăâ¬âöîõØÙõßæÖ¬îÂóääòÛäú
ÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 

ĀæñÉóÂÂóäèõÿÅäóñì° ßÛè¬ó ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to 
Use) ÿÜĆÚÖòèĀÜäØöćâöîõØÙõßæëúÈëùÕÿÜĆÚæČóÕòÛØöć 1 āÕãâöÅ¬ó Beta ÿØ¬óÂòÛ 0.52 (t = 15.719) ÕóÚ
ÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) ÿÜĆÚÖòèĀÜäØöćâöîõØÙõßæÿÜĆÚæČóÕòÛØöć 2 âöÅ¬ó 
Beta ÿØ¬óÂòÛ 0.192 (t = 5.006) ÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) ÿÜĆÚÖòèĀÜäØöćâö
îõØÙõßæÿÜĆÚæČóÕòÛØöć 3 âöÅ¬ó Beta ÿØ¬óÂòÛ 0.175 (t = 4.834) ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã
(Subjective Norm) ÿÜĆÚÖòèĀÜäØöćâöîõØÙõßæÿÜĆÚæČóÕòÛØöć 4 âöÅ¬ó Beta ÿØ¬óÂòÛ 0.065 (t = 2.558) 
ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance)  ÿÜĆÚÖòèĀÜäØöćâöîõØÙõßæÿÜĆÚæČóÕòÛØöć 5 âöÅ¬ó 
Beta ÿØ¬óÂòÛ 0.050 (t = 2.117) ÖóâæČóÕòÛ ĀæñÕóÚáóßæòÂêÔ° (Image) ÿÜĆÚÜòÉÉòãØöćăâ¬ë¬ÈÝæÖ¬î
ÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ 

 
ÖóäóÈ 19 ëäùÜÖòèĀÛÛÅèóâëòâßòÚÙ°ÃîÈÖòèĀÜäØòĈÈ 2 Öòè ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ  
Perceived Ease to Use) ĀæñÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) Øöć
ÿÃóëâÂóäÅèóâ×Õ×îãÿËõÈßìù 
 

Āìæ¬ÈÅèóâ
ĀÜäÜäèÚ 

R R Square 
Adjusted R 

Square 
Std Error to the Estimate 

Regression 0.875 0.766 0.765 0.31463 

  
ÉóÂÖóäóÈ 19 ßÛè¬ó Å¬óëòâÜäñëõØÙõċëòâßòÚÙ°ÃîÈÖòèĀÜäØòĈÈ 2 Öòè ØöćÿÃóëâÂóä âö

ÅèóâëòâßòÚÙ°ØöćäñÕòÛ 0.875 ÖòèĀÜäîõëäñëóâóä×ÅèÛÅùâÖòèĀÜäÖóâÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã 
ßäîâÿßã° (KTB PromptPay) ăÕØöćäñÕòÛäîãæñ 76.6 (Å¬ó R Square ÿØ¬óÂòÛ 0.766) Å¬ó
ÅèóâÅæóÕÿÅæøćîÚâóÖäÑóÚÃîÈÂóäÜäñâóÔ ÿØ¬óÂòÛ 0.31463 
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ÖóäóÈ 20 Å¬óÅèóâĀÜäÜäèÚä¬èâÖòèĀÜäØöćâöîõØÙõßæÖ¬îÕóÚÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâ
ÿßã° (KTB PromptPay) (ANOVA) 
 

Āìæ¬ÈÅèóâĀÜäÜäèÚ 
Sum of 
Squares 

df 
Mean 
Square 

F Sig. 

 

Regression 128.870 2 64.435 650.921 .000 

Residual 39.299 397 0.099     

Total 168.169 399       
 

* âöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 
 

ÉóÂÖóäóÈ 20 ÝæÂóäèõÿÅäóñì°ÅèóâĀÜäÜäèÚä¬èâ (ANOVA) ßÛè¬óâöÖòèĀÜäîõëäñîã¬óÈ
Úîã 1 Öòè ĂÚëâÂóä×Õ×îãëóâóä×ĂËØČóÚóãÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB 
PromptPay) îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõ āÕãâöÅ¬ó Sig. ÿØ¬óÂòÛ 0.000 āÕãĂËë×õÖõØÕëîÛ F-test Øöć
äñÕòÛÚòãëČóÅòÎØóÈë×õÖõ 0.05 ÿâøćîÚČóÖòèĀÜäÜòÉÉòãÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ 
(Perceived Ease to Use) ĀæñÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ÿÃó
ëâÂóä ÝæÂóäèõÿÅäóñì°ÅèóâĀÜäÜäèÚä¬èâÕèãë×õÖõØÕëîÛ F-test âöÅ¬óÿØ¬óÂòÛ 650.921 
Å¬óÿÊæöćãÂČóæòÈëîÈÿØ¬óÂòÛ 64.435 Å¬ó Sig. ÿØ¬óÂòÛ 0.000 ØöćäñÕòÛÅèóâÿËøćîâòćÚ äîãæñ 95 
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ÖóäóÈ 21 ĀëÕÈÂóäèõÿÅäóñì° ÜòÉÉòãÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to 
Use) ĀæñÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉ
ĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) āÕãĂËèõÙöÂóäèõÿÅäóñì°×Õ×îãÿËõÈßìùÅúÔ 
(Multiple Regression Analysis) èõÙö Enter 
 

ÜòÉÉòã 

ÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã°  
(KTB PromptPay) 

B 
Std. 
Error 

Beta T Sig. 

Å¬óÅÈØöć 0.330 0.119  2.780 0.006 

ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (X6) 0.578 0.057 0.521 10.060 0.000 

ÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (X7) 0.372 0.051 0.381 7.353 0.000 
 

* âöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 
 

ÉóÂÖóäóÈ 21 ßÛè¬ó ÂóäèõÿÅäóñì°Å¬óëòâÜäñëõØÙõċÅèóâ×Õ×îãâóÖäÑóÚ 
(Standardized) äñìè¬óÈÖòèĀÜäîõëäñÂòÛÖòèĀÜäÖóâÃîÈëâÂóä×Õ×îã āÕãèõÙöÂóäèõÿÅäóñì°
×Õ×îãÿËõÈßìùÅúÔ (Multiple Regression Analysis) ØöćäñÕòÛÅèóâÿËøćîâòćÚ 95% ßÛè¬ó ÜòÉÉòãÕóÚ
ÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) ĀæñÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂË
ÈóÚ (Perceived Usefulness) ÿÜĆÚÜòÉÉòãØöćâöîøØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° 
(KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 
 

ĀæñÉóÂÂóäèõÿÅäóñì° ßÛè¬ó ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ ÿÜĆÚÖòèĀÜäØöćâöîõØÙõßæ
ëúÈëùÕÿÜĆÚæČóÕòÛØöć 1 āÕãâöÅ¬ó Beta ÿØ¬óÂòÛ 0.521 (t = 10.060) ÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂË
ÈóÚ ÿÜĆÚÖòèĀÜäØöćâöîõØÙõßæÿÜĆÚæČóÕòÛØöć 2 âöÅ¬ó Beta ÿØ¬óÂòÛ 0.381 (t = 7.353) ÖóâæČóÕòÛ Āæñ
ÝúèõÉòãăÕÚČóÅ¬óëòâÜäñëõØÙõċÃîÈÖòèØČóÚóãâóëäùÜëâÂóäăÕ ÕòÈÚöĈ 

 Y = ÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØãßäîâÿßã° (KTB PromptPay) 
 X1 = ÜòÉÉòãÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã 
 X2 = ÜòÉÉòãÕóÚáóßæòÂêÔ°  
 X3 = ÜòÉÉòãÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ 
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 X4 = ÜòÉÉòãÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ 
 X5 = ÜòÉÉòãÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ 
 X6 = ÜòÉÉòãÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ 
 X7 = ÜòÉÉòãÕóÚÅèóâäòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ 
  
ëâÂóäßãóÂäÔ°Åøî 

 Ȉ = 0.330 + 0.578(X6) + 0.372(X7)  

7=  0.298 + 0.060(X1) + 0.053(X2) + 0.045(X3) + 0.177(X4) + 
0.177(X5) + 0.591(X6) 
 

ÕòÈÚòĈÚ É÷ÈÜÐõÿëÙëââÖõÑóÚìæòÂ (H0) ĀæñãîâäòÛëââÖõÑóÚäîÈ (H1) Ì÷ćÈìâóãÅèóâè¬ó 
ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job 
Relevance) ÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ 
(Result Demonstrability) ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) âö
îõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) ĀæñÜòÉÉòãÕóÚÂóääòÛäúÅèóâ
È¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) ĀæñÕóÚÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived 
Usefulness) ÿÜĆÚÜòÉÉòãØöćâöîõØÙõÖ¬îßæÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) 
ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã ĀæñãîâäòÛëââÖõÑóÚìæòÂ (H0) ĀæñÜÐõÿëÙëââÖõÑóÚäîÈ (H1) 
ĂÚÜòÉÉòãÕóÚáóßæòÂêÔ° (Image) ăâ¬âöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived 
Usefulness) 

 
ëäùÜÝæÂóäØÕëîÛëâÖõÑóÚ 

ÂóäèõÿÅäóñì°îõØÙõßæ ( Path Analysis ) 
ÂóäĂËÿØÅÚõÅ OLS ÚČóâóĂËĂÚÂóäèõÿÅäóñì°ÜòÉÉòãāÕãĂËÂóäèõÿÅäóñì°Âóä×Õ×îã

ßìùÅúÔ (Multiple Regression Analysis: MRA) ÚČóâóĂËÂòÛÂóäèõÿÅäóñì°îõØÙõßæ ( Path 
Analysis ) Ì÷ćÈÂóäèõÿÅäóñì°îõØÙõßæ ( Path Analysis ) ÕČóÿÚõÚÂóäāÕãĂËĀÛÛÉČóæîÈØöćÕöØöćëùÕØöćăÕ
ÉóÂÃòĈÚÖîÚÃóÈÖòÚÿÜĆÚÝæĂìëóâóä×ëäóÈáóßĀëÕÈÂóäèõÿÅäóñì°îõØÙõßæ ( Path Analysis ) āÕã
ĀÝÚáóßÃîÈäúÜÚöĈĀëÕÈĂìÿìĆÚè¬ó 5 ĂÚ 6 ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóääòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ 
(Perceived Usefulness) ( P < 0.05 ) Åøî 1) ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) 2) 
ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) 3) ÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output 
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Quality) 4) ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) 5) ÕóÚÂóääòÛäúÅèóâÈ¬óã
ĂÚÂóäĂËÈóÚ (Perceived Ease to Use) Āæñ âö 2 ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóä
ÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã (P < 0.05) Åøî 1) ÕóÚÂóä
äòÛäúÜäñāãËÚ°ĂÚÂóäĂËÈóÚ (Perceived Usefulness) 2) ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ 
(Perceived Ease to Use) 
 

 
 

áóßÜäñÂîÛ 15 ĀëÕÈÂóäèõÿÅäóñì°îõØÙõßæ (Path Analysis) ÜòÉÉòãØöćë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉĂË
ÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 
 

ÉóÂáóßÜäñÂîÛ 15 âöØòĈÈÜòÉÉòãØóÈÖäÈĀæñÜòÉÉòãØóÈîîâØöćë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉĂË
ÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã ëóâóä×èõÿÅäóñì°
îõØÙõßæ ( Path Analysis) ăÕÕòÈÖ¬îăÜÚöĈ 

ÕóÚÛääØòÕÑóÚÿËõÈÉõÖèõëòã (Subjective Norm) ÿÜĆÚÜòÉÉòãØóÈîîâØöćâöîõØÙõßæ
Ö¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 
ëóâóä×ìóÅ¬ó Beta ăÕāÕã Beta(Subjective Norm) x Beta(Perceived Usefulness) = 0.065x 
0.381 = 0.025 

ÕóÚÅèóâëòâßòÚÙ°ÿÂöćãèÃîÈÂòÛÈóÚ (Job Relevance) ÿÜĆÚÜòÉÉòãØóÈîîâØöćâö
îõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
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ăØã ëóâóä×ìóÅ¬ó Beta ăÕāÕã Beta(Output Job Relevance) x Beta(Perceived Usefulness) 
= 0.050 x 0.381 = 0.019 

ÕóÚÅùÔáóßÃîÈÝææòßÙ°ØöćăÕ (Output Quality) ÿÜĆÚÜòÉÉòãØóÈîîâØöćØöćâöîõØÙõßæ
Ö¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØéăØã 
ëóâóä×ìóÅ¬ó Beta ăÕāÕã Beta(Output Quality) x Beta(Perceived Usefulness) = 0.175 x 
0.381 = 0.067 

ÕóÚÝææòßÙ°Øöćëóâóä×ßõëúÉÚ°ăÕ (Result Demonstrability) ÿÜĆÚÜòÉÉòãØóÈîîâØöć
âöîõØÙõßæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÂäùÈăØã ßäîâÿßã° (KTB PromptPay) ÃîÈÝúĂËÛäõÂóäĂÚÜäñÿØé
ăØã ëóâóä×ìóÅ¬ó Beta ăÕāÕã Beta(Result Demonstrability) x Beta(Perceived Usefulness) 
= 0.192 x 0. 381 = 0.073 

ÕóÚÂóääòÛäúÅèóâÈ¬óãĂÚÂóäĂËÈóÚ (Perceived Ease to Use) ÿÜĆÚØòĈÈÜòÉÉòã
ØóÈÖäÈĀæñÜòÉÉòãØóÈîîâ Ì÷ćÈÜòÉÉòãØóÈÖäÈâöÅ¬ó Beta = 0.521 ĀæñÜòÉÉòãØóÈîîâ ëóâóä×ìó
Å¬ó Beta ăÕāÕã [Beta(Perceived Ease to Use) x Beta(Perceived Usefulness)] + Beta 
(Perceived Ease to Use) = 0.720 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 


