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The objective of this research is to study the model of learning and development in tourism
gastronomy or cooking vacations in Thailand to use the data on consumer behavior affecting cooking
vacation gastronomy to analyze and manage cooking vacation food service businesses. The data was used
to analyze the business factors affecting an analysis management of costs. In order to apply the research
findings and develop strategies suitable for the cooking vacation and food service business marketing plans
by using an online questionnaire and using in-depth online interviews. In this research, the research and
development method were used and was divided into six steps. The results of the study results were as
follows: (1) to study and collect information and to create business development plans. Furthermore, case
studies in Japan, Spain and Thailand found that the most important factors attracted tourists to use the
culinary tourism services of cooking vacation including the uniqueness of the local area by studying with
food experts and supervised staff with fluency in a variety of languages, and the requirements of
good service and friendliness. Furthermore, the ability to make learners or participants understand easily
and an appropriate study period. In the second step, general, Thai and foreign tourists were interviewed and
it was found that they were aged 22-45, while the respondents were female, aged between 22-30, worked in
private sector and had a salary between 15,001-25,000 Baht per month. There were five important processes
that affected consumer decision-making, which were as follows: (1) an analysis of the target audience; (2)
the duration of participation in an activity; (3) The importance of adding social value; (4) communication
suitability skills; and (5) appropriateness in managing the store area. In the third step, three experts were
interviewed and it was found that there were motivation factors for choosing restaurants for reviews and
expectations, service in terms of the staff communication and allocating time to participate in activities. In the
fourth step, the results was divided into two parts: (1) business model canvas; and (2) brand guideline
design. In the fifth step, three experts agreed with the business model and guidelines, with more of a focus

on business identity. The sixth step is data analysis and conclusions to guide the businesses in the future.

Keyword : Cooking Vacation, Tourism gastronomy, Business development plans
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3.10 NMSANEINTUARLSLNALEIR19NS (Generation Yum)
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The Research of “ Learning and Xk
Development in Tourism Gastronomy
about Cooking Vacation in Thailand ”

This questionnaire is a research document of Master's degree students That Studying in Srinakharinwirot
University in Thailand. Therefore would like to ask for cooperation in answering the questionnaires as
detailed in this questionnaire. The researcher kindly asks you to fill out the actual questions. This is to
ensure the completion of the study results. And certify that all of your answers are confidential and thank
you for your cooperation in answering this questionnaire.

What's Cooking Vacation? Cooking Vacation is a form of food tourism that has tourism
characteristics in order to meet the needs of tourists who want to learn how to cook in each
locality, with tourists participating in this type of food tourism.Many are interested in the local
food. And there is a need to be able to cook those food on their own when they return to their
place of residence

® =) Tr & =

https://docs.google.com/forms/d/1Qf6_fE_8tl09AIS1HS{SY2JIBf4H-c-96VIKKBVxBhs/edit 1/10

0o



8/22/2021 The Research of “ Learning and Devel in Tourism G: about Cooking Vacation in Thailand ” - Google Forms

Sex

Male
Female
Prefer not to say

Other...

Age(22-45)*

Short answer text

Education *

1[I
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Bachelor Degree

Master's Degree
PHD

Other...

Career *

Student

Company employees

Civil servant / state enterprise / government employee
Personal business

Freelance

Other...

Income ( per month ) *

Below 500 USD
500 - 800 USD
800 - 1200 USD
1200 - 1500 USD
1500 - 1800 USD

More than 1800 USD

After section 1 Continue to next section v
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><

PART 1: Timing (Duration of Cooking
activities)

Level of satisfaction with the duration of the cooking activity

The Cooking activities should take less than 1 hour to complete the cooking activitiesso ~ *

that you can quickly finish eating and can go on other errands.

Strongly agree
Agree

Neutral
Disagree

Strongly Disagree

The Cooking activities Should take more than 2 hours to do cooking activities to spend
time with the rest and for a long time

Strongly agree
Agree

Neutral

Disagree
Strongly Disagree

The Cooking activities Should take longer than 3 hours to do cooking activities in order to  *

take a long time to study
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Agree
Neutral
Disagree

Strongly Disagree

After section 2 Continue to next section v

PART 2 : Social Value (Adding Social value *
to service users / consumers.)

The importance of adding social value, promoting the image of people who use the service

When using the service, it's can increasing the image of customers to have more positive  *

personality.

Strongly agree
Agree

Neutral
Disagree

Strongly Disagree

There are a variety of special ingredient that match personal preferences and needs, which *
can create a special taste for consumers (such as Special menu that are not available in
another place.)

0o
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Agree

Neutral

Disagree

Strongly Disagree

The restaurant used to have famous people (celebrities, actors, influencers) used before.  *

Create a good image for the brand, which also affects the image of people who use the

Strongly agree
Agree

Neutral
Disagree

Strongly Disagree

After section 3 Continue to next section b &

PART 3 : Easy to Understand ~ ¢
(communication, service and media
usage in restaurants)
The importance of service and easy understanding of food menus or cooking media.
Easy to call Staffs to ask questions. *
Strongly agree
©) 2 Tr & O =
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Neutral
Disagree

Strongly Disagree

Staff are polite. *

Strongly agree
Agree

Neutral
Disagree

Strongly Disagree

Wholehearted service *
Strongly agree
Agree
Neutral
Disagree

Strongly Disagree

Public relations media is easy to read and can be understood to be relevant *

Strongly agree

Agree

® = T & =
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Disagree

Strongly Disagree

The food menu is Easy to understand, not messy. Price is clear. *
Strongly agree
Agree
Neutral
Disagree

Strongly Disagree

After section 4 Continue to next section v

PART 4 :Social Sharing (Providing store <
space that allows images or videos to be
shared via Social Media).

The importance of arranging or decorating a restaurant to be beautiful Ready to take pictures on Social

There should be a place that is suitable for photography. *

Strongly agree
Agree

Neutral

1[I
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Strongly Disagree

There should be beautiful containers suitable for photography. *

Strongly agree
Agree

Neutral
Disagree

Strongly Disagree

Should have beautiful cooking equipment Not too old *

Strongly agree
Agree

Neutral
Disagree

Strongly Disagree

Lighting should be provided to facilitate the shooting and the venue should not be too ¥
dark. For the brightness of photography

Strongly agree
Agree
Neutral

Disagree
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After section 5 Continue to next section v

><

Other Opinions in This Business

Let's me know if there is anything that | can improve my questionnaire

If there is a Cooking Vacation in Thailand, would you be interested in using the service?

Short answer text

If you have any Opinions to Suggest please writing down below.

Short answer text

1[I
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