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The aims of this research are as follows: (1) to examine the level of service quality,
brand equity perception, and brand loyalty in video streaming services
amomg Generation Y consumers in Bangkok; (2) to investigate the correlation and effects between
service quality, brand equity perception, and brand loyalty in video streaming service; and (3) to test
the model with the empirical data. The samples of the study consisted of Generation Y consumers
who are paid video streaming subscribers and the data was collected using an online questionnaire
as a research tool. The results showed that the overall service quality was at a high level and overall
brand equity perception and overall brand loyalty invideo streaming services among
Generation Y consumers in Bangkok were at a high level. The results of structural equation modeling
(SEM) showed that the calculated indices provided a good model fit (Chi-Square = 33.228, df = 26,
p-value = 0.156, Chi-Square/df = 1.278, RMSEA = 0.033, RMR = 0.007, GFI = 0.976, AGFI = 0.949,
CFl = 0.993). All variables in the model could explain brand loyalty by 58.4 percent. The factor of
service quality had a significant positive direct influence on brand equity perception. The brand
equity perception has a direct significant positive influence on the brand loyalty. The service quality
also had a significant positive direct influence on the brand loyalty and indirectly influenced brand

loyalty with brand equity perception.
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111 Parasuraman et al. (1988). SERVQUAL: A Multiple-ltem Scale for Measuring

Consumer Perceptions of Service Quality.
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*® Anchor to which other
associations can be attached
* Familiarity which leads to liking
—— Brand Awareness — |
* Visibility that helps gain

consideration

*® Signal of substance/commitment

Provides value to customers by enhancing

customers’:
* Reason-to-buy

. ® Interpretation/processing of information
*® Channel member interest P P d

*® Create positive attitude/feelings
*® Brand Loyalty

—— Perceived Quality ———|* Differentiation/Position — ¢ Confidence in the purchase decision
* Price *® User Satisfaction

B, ® Basis of extensions

=

o Provides value to firms by enhancing:
L . i i

Help communicate information *® Efficiency and effectiveness of marketing

-g —— Brand Association ————— *® Reason-to-buy

© programs

o
o

® Price/margins

® Reduced marketing costs . Bron )
rand extensions

*® Trade leverage

L]

*® Attracting new customers via Trade leverage

— Brand Loyalty —_

awareness and reassurance ¢ Competitive advantage
* Time to respond to competitive
threats
Other Proprietary
* Competitive advantage
Brand Assets

ndseney 2 99AUTENOUANAINTIAUA
A": Aaker. (2008). Strategic Market Management.
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1.2 MIUATILIRAANNINNITLTNNT N19FLTANAINIIAUAT UATAINN
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(Mean) LLazﬁ’]Lﬁmmummgm (Standard Deviation)
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Ausuanndnlwmnyisnganutlsdsoudanls ﬂgﬁﬂ@'mfiw LULA1ABIAEszL AT lAne R e
t< (12)(ND(NI+1) uagldngaauduiugniamas (Recursive Rule) Managauianly
WLNEN

2.1.2 n13UgzRUAINII AR TR lNea (Parameter Estimation from
The Model) {3seszannipnlnel433 ML (Maximum Likelihood) GaiiliAafidaanuaudu
A991 (Consistency) Ruse@nsn1n wazidudaszanuinsin L ldazuanaliiiug 1) AN
ANNHANNUTTZ NIRRT wazFawlslszand 2) An&uLls2ANE AL AN USIE I as

a

udsuslelumqaniu (Beta, B) 3) A1 fuilsvAna Annuduussz e f Ll s n e uen LAz
wdsuelanieli (Gamma, ¥) 4) A1 R 28981n151A994579 Uaz 5) A1 R 2e9sautlstlseansd
gasmmudsuianig’li uazsaudsudenieuen

2.2 ATIARAUAINNABAARBILRIINLAA (Goodness of Fit Measure) Lﬁl'ﬂ

AnwY nawsaNdndANAsteslinannanuRguiudeyadalszdny Inafiansinann
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Al ArparnndeulugdazuunnansguiAn Ll 2.00 uazneanuany
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ANNANNUTIZUINANNAIARAUALAIAYR INALING (Q-Plot) AR NdulInnd & unueN

yu uaneinlmaiannaennfesiudayaiielsyan (wednund A5de, 2542)
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a o [ j L o o cY Y aa o tﬂ”
NI1TIEATIU mﬂ@ﬂiﬂ Lﬂ?qZMﬁlﬂH@Iﬂﬁlﬁlﬂ]@ﬂm AN
1. ANFLTINTILUN (Descriptive Statistic)

1.1 Anfaraz (Percentage) Auanlianngms (aen antisefinyen, 2555)

f
P=-x100
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1.2 ANleAe (Mean) muanlaanngns (Fasn andfisehinya, 2555)
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e X WY ANAZLULLAAE
v
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n WU TUIATBINANFIBENS

1.3 mmﬁmmummgm (Standard Deviation) ﬁmqmm’mmm (Magn

aaelinyan, 2555)

S.D.=
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n—1 unuauausaulstass
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¥

2.1 ANATALA-dwALT (Chi-Square Statistic: x2) WuA A ldnsaaay
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1% A 1 [ a o 2 PRIV o
ﬂ']ﬂN@'ﬂmﬁ@’ﬂ\iﬂf\]mﬂ@u?:ﬁﬂqqﬂimLﬂ@ﬂ‘i.l"ll'ﬂﬂ;lj@L?Nﬂ?z@ﬂﬁfnuﬂ’]%lﬁ\qmx Vlimﬂuﬂ@"]ﬂquﬂ

o

A05AD NA1 P-value H71N91 0.05
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22 AlA-aunafduing (Normed Chi-Square 138 Relative Chi-Square:

x?/dh Ala-gumasduimsidunisinenla-auaafunsdanesrdass (Degrees of Freedom:
r-ai ya A dld v [ v a o v a dl 1

df) sneusinldnansounae TNmemmmmﬂmmmﬂumm@Lfmﬂ’a‘mn‘lﬂmmum LHAAN
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2.3 ANATRIRTEALANNARAAARY (Goodness of Fit Index: GFI) 1lusadin
AneglungudrinageuniuasnadaauLLdny sl (Absolute Fit Index) Hupfiuansdis
Yunauannuulstsunazaannulslmusnfiesunelddan luing (Diamantopoulos &
Siguaw, 2000) 1eiA GFI fiagazudng 0.09-1.00 uanwin linaflrauaanadesiudaya
\Tedseant

2.4 ANdTiTnANaanAdea Tl LA LA (Adjusted Goodness of Fit
Index: AGFI) \lusailansanilsfidney lunquiaiinaaaunsuaenadesuunduysal
(Absolute Fit Index) A TinanadaBunnauulalmuuazanuulslsmusafiesuns

TasnaTumanlsuuiraaasrn@ase (Diamantopoulos & Siguaw, 2000) laeiA1 AGFI Nag)

21974 0.09-1.00 uanedn lunadinonaanasesiudayadisilseany
2.5 AAdidRsLAuANNdenAaedilTaULEY (Comparative Fit Index:

CFI) Lﬁuﬁmﬁﬁﬂé‘”uﬂgqm@’mﬁmﬁ NFI 2849 Bentler and Bonett (1980) IagiA1 CFI 17'1'@?4
351919 0.09-1.00 uansdn Tuimadiaanaenadesiudeyaitalsyany

2.6 ANTINTBIANLRAEITN ”mmmmmﬁmmmmﬁ@ummﬁm (Root Mean
Square Residual: RMR) 1agiA1 RMR fivfasingn 0.05 L&A1 THLAARNANNNABAARBITL
Tayaiteilsvansd

2.7 AndatisnTideseAnRatANLARIALA AU FIAD 8NN3 lsTaNny
A1 (Root Mean Square Error of Approximation: RMSEA) A1 RMSEA AasiAnlnaeuel
wanedn Tuinaiaaudenedesiudeyaidalszany inuefildRansnnie Tunaiiaanw

asppdesiudeyaidalsrandlusydun e RMSEA Waandn 0.05
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1 o ! 2 a ' a
2. ANdmdnu x2/df A TdA971RL 2.00
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(Comparative Fit Index: CFl) ADAARDY
6. ANIINURIANLDALNIAIABIUBIAIN AA1MINI1 0.05
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Residual: RMR)

2D
R
Bo-

7. AN NA9URIALAL AN 181131 0.05
ARTALAAALNIAIAAIUBINITL T U DIAN
(Root Mean Square Error of

Approximation: RMSEA)
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1
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wdnilsz@nsunanna93AsauLNA (Cronbach’s Alpha Coefficient, Q) HgAINITAIUINY

o

9l (Faen ey, 2555)

, k Convariance / Variance
Cronbach’salpha : Ol =

1+(k—1) Convariance / Variance



e a

60

UNU AP HIT R UURILLILADLDN

k LY ATWIBANDN

Convariance

Variance

nsuisua

o o o

W1 ANLRALTRIAWLT1TIUIINTTUIN9T D
ANDHFNT

L . y
LN ANLAALARIANAIIN LT TIUIR IR

ANDH

1 o -8

InginsLlanaA AN NUTI09A AN sz AnTauduwus Jinuainsua

©

[ &

ANYNNE 5 32AU A9l (Tynfasn Inawiey, 2561)

[

P

ANANLIZANBANANNUS
0.61 auld
0.31-0.60

A1N91 0.30

FLAUANNANNIG
1IN
unang

3
Uatl



unn 4

HANNSILATISULRYA

HANTILATIEITRYATBINIIANENITEY “ULUANABIANNANRUSITIANUATBIAN

o

o

Andlunsldiinisdnleassniieefusina GEN Y luangaunnumviuas” §3deldnivun

v s

Y] A a ¢ v ~ Y a v ) °
duanwalntglunisimsigntaya Walmnaauilansstulunisuauskazniswia

<

ANUANIENANTIATIEN ATl

Y

o [ o b a [ 4
AyanuN g lun1saAsizitays

n
X
S.D.

r

bINU

N

U

N

TUIANGNAIDEN

AR

aTveINgNsaetIg (Mean)

mLﬁmLuummgm (Standard Deviation)

Moment Correlation Coefficient)

x2

e
df
RZ
Sig.
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260 f29E19 A1NTNUAAINANITIATITHTRYATAN1TUANLAIAINT (Frequency) WATAT

Setia (Percentage) AIAN9Y
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TAYARIULAAR AU (AU) sRaAy
1. LA
Tl 74 28.50
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