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Thesis Advisor Warinrampai Rungruangijit , Ph.D.

This research study aims to study the factors influencing brand loyalty to the Asics
brand of running shoes among working-aged consumers in Bangkok. There was a sample of
consumers who use or had used Asics running shoes, aged between 21-60 (working age), and 400
people used a questionnaire as a tool to collect data, which employed multiple regression analysis to
test the hypothesis. The results showed that consumers had a high level of trust in the brand, the
opinion that there is a high level of satisfaction with the brand, opinions that are not complaints about
the brand at the highest level, also known as the loyalty factor Consumers are loyal to the Asics
brand in the running shoe segment at a high level. The hypothesis testing results showed that brand
trust factors are divided into two aspects: credibility and intention There was a statistically significant
direct influence on Asics brand loyalty in the running shoes category among working-aged
consumers in Bangkok. The customer satisfaction factor had a direct influence on Asics brand loyalty
in running shoes among working-aged consumers in Bangkok with statistical significance. Moreover,
customer complaints factor had a statistically opposite influence on Asics brand loyalty in running
shoes among working-aged consumers in Bangkok. Entrepreneurs can use research results and
various suggestions from this research to apply to business to meet the needs of consumers to
achieve maximum satisfaction leading to loyalty come back to buy again and recommend it to other

in the future.

Keyword : Brand Loyalty, Brand Trust, Customer Complain, Customer Satisfaction
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nealy

N53LATIEUT YA

Y aa

1. nansnzvidayataeldatia@anssouun (Descriptive statistic) tNaa5LY

ee

o

ANBOUTIBINGHAIDEINIAI
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(Percentage) MA1AZLLULAAY (Mean) Lmzmmﬁmmummgm (Standard Deviation)
a Y o dgj
azaNsnesunelAAl
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NM9I3AIZUANDADRELTINIIANS (Multiple Linear Regression)
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o
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1.3 dauiTeiUUNImT§1U (Standard Deviation: S.D.)
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2. ADAN MUIADININILILABLINN AIANLTRsIU (Reliability)

. 4 o 3oy e o Ko
N3mAANITaNWasLULAaUnN tne ldRsunAdnL seansaann

(OL-Coefficient) 184A72U1TA (Cronbach) (faa1 Anleinyn, 2555)

Cronbach’s alpha Ol = kcovariance/ variance
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Y A2 ey
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H, LU anNAFIUman (Null hypothesis)

H, LN ANNAFIUTD (Alternative hypothesis)

n WU ANUIUNgNARRLNg
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AU 1 n13aAzvideyalneldanm@anssniun (Descriptive Statistic) Iat)
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#2ui 2 nsasvideyalaaldanmimienniu Inan1siinsizvindnannes
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15,001 — 25,000 1N 143 35.80
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46
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