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This research aims to examine the many new-comer artists working in
Thailand. There is no definitive source for digital art community for Thailand, So this
research is happened with the aim of studying the website or platforms that artists of
Thailand are using for trading their works and also to study the factors that will help
promote a newcomer artists, the researcher used a website assessment questionnaire
created based on the online user experience theory which consisted of four main factors;
namely, active control, reciprocal communication, social identity and purchasing
intentions, and to survey the average satisfaction data of the existing platform.
The result of the research is a prototype of a digital art trading community website. The
website elements were designed to be in line with the results of the Online User
Experience website assessment. The results of this prototype website assessment may
promote all four factors more compared to the average website evaluation currently

available.
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