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The phenomenon of solo female travelers is on the rise and there are also
many reasons why a traveler may set off by themselves. Therefore, the purposes of this
study are as follows: (1) to know the guidelines for designing a website for solo female
travelers; and (2) to know the business design guidelines for solo female traveler
websites using mixed method research. The quantitative research and survey research
was conducted with a sample of 400 Thai women, aged from 20 years old and
interested in solo travel. The qualitative research was performed by interviews with three
popular solo female travelers. The comparative analysis of four research-related
websites then takes all the results to analyze the study again, including website design
issues through the Website Wireframe sample. The results revealed the following: (1)
most of the sample for website design analysis liked the simple style, that various
characters need to be useful and mainly focus on pictures. There is no current website
for solo female travelers in Thailand and the design is similar; (2) the results of the
website business design analysis of solo female travelers showed that most of the target
groups were between 26-31 years old, with a salary of 35,000 Baht or more per month,
and single. They traveled once or twice a year and were willing to pay more for a
convenient location. The factor of personal safety is what the target audience was most
concerned. It is also hoped that this study will improve solo female traveler websites and

encourage females who want to explore the world.

Keyword : Solo female traveler, Tourism Information resources, Website design
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Business Model Canvas tripadvisor 5o}

Key partners Key activities Value proposition [o relationshi C segments
- Content/review creators - Manage network effects For travellers: Travellers: Hotels/restaurant/attract.:
- Hotels - Improve customer - Travel planning/content - Trustworthy reviews - Property types
- Restaurants experience - Cheapest) prices - Satisfaction w/ vacation - Room types
- Rental home owners - Enhance value proposition - Candid reviews >500m Hotels, restaurants: - Star & user ratings
- Activities providers - Generate demand - In-location booking - Transparency, fairness - Amenities, facilities
- Airlines - Guide customer journey - Reduction of risk - Commissions/costs - Proximity
- Travel agents / affiliates - Customer support - App as travel companion - Ease of interacting - Locations
- Technology partners - User experience UX - Type of infrastructure
- Food delivery platforms - Useful travel content
- Search engines Key resources Channels Tgsvellers:hl
- . - Geographic
Other - Great content For hotels: - Website (mobile, desktop) - Demographics

- Incremental revenue

- Broad & deep inventon - - i
! P Y _ Global reach App o Geode‘mographlc
- Websites, apps - Subsidiaries - Behavioural
. - Ad/sales channel . . .
- User data/algorithms o . - Direct emails - Micro segments
. - Additional web traffic

- User experience _Build tati - Ad channels

- Global network ulld reputation - Comms channels

- Skilled staff
Cost structure (FY 16) - capitalised costs: $86m Revenues (FY 16)
Operational Balance sheet (assets): - Click-based advertising (CPC) & transaction revenues: $750m / $1.2b = 63%
- Sales & marketing: $756m - Property & equipment: $260m - Display-based advertising (CPM) & subscription: $282m / $1.2b = 23.7%
- Tech & content: $243m - Intangible assets: $167m - Other hotel revenues: $158m / $1.2b = 13.3%
- G&A: $143m - Goodwill: $736m

Understanding TripAdvisor: www.innovationtactics.com/tripadvisor-business-model-canvas/

N WUsznau 9 Business Model Canvas tripadvisor
#": Innovation Tactics (2018)
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